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Dear friends, colleagues, readers and authors!

Galactica Media: Journal of Media Studies is a periodic academic e-journal with-
out printed forms (since 2019). The journal publishes scholastic articles, reviews,
information resources, reports of expeditions, conferences and other scientific
materials.

This project is a truly ambitious initiative that serves to disseminate scientific in-
tellectual knowledge and information in the field of media and popular culture
(history, cultural studies, anthropology, philosophy, etc.) in the modern world
community.

It is not for nothing that we used the epithet ambitious, since from the very be-
ginning of its inception and preparation, it really is such. The project was started
in 2018 by a small group of enthusiasts, young scientists whose interests lie in the
above-mentioned areas of research.

First of all, we have assembled a truly big international team to become the
members of our editorial board, people from different parts of our “small global
village” called planet Earth, as media culture theorist Herbert Marshall McLuhan
put it. Our editors are leading scholars in the field of media and popular culture
from Russia, USA, UK, Spain, Austria, Sweden, India, Sri Lanka, China, Malaysia,
Ghana.

Therefore, we chose English (the international language of science) and Russian
(as the project is an initiative of Russian scientists) as the working languages of
the online journal.

Openness, and peer reviews by leading scholars are the fundamental principles
of our project (Ethics). And the digital character of modern international commu-
nications made us choose the electronic version of the journal (without physical
printing). Based on the above while choosing a platform we preferred an open
and free engine called Open Journal Systems, which ideally allows to organize
the entire publishing process.

This allowed us to automate each stage of publication through the user registra-
tion system.

The names and e-mail addresses entered on the website of this online journal
will be used solely for the purposes indicated by the journal and will not be used
for any other purposes or passed to other individuals or organizations.

Journal publishes articles on quarterly basis.

Our online edition is devoted to the topical issues in the field of studies of media
and mass culture in the broadest coverage of: history, cultural studies, anthro-
pology, philosophy, etc.



The title of the journal was chosen as a reference to the work of the famous the-
orist of media culture, Herbert Marshall McLuhan, who in his periodization of the
invention and assimilation by mankind of mass communications (media) intro-
duced the concept of "Galaxy" (Galaxy of Gutenberg, Galaxy Marconi, etc.).

Aim and Scope

To create a virtual platform for exchange of views and discussions in the field of
studies of media and mass culture. We strive to ensure that our network publish -
ing performs an important scientific function - communication and information,
which allows not only to accumulate new achievements in this area, but also
serves as the basis for new discoveries and insights.

Online edition maintains its principles - to ensure the intercultural dialogue and
to reduce the conflict of civilizations. It adheres to the philosophy of non-vio-
lence, cultural and religious tolerance. The editorial Board aims at removing lan-
guage barriers while maintaining respect for the national culture of each nation,
residing on the small planet Earth.

All materials submitted to the editors will be carefully selected and sent for dou-
ble-blind review.

Which does not mean though that any article sent to the editor will be accepted
for our online edition. Any unscientific or not based on facts article will be re-
jected by the editors.

All articles are published FREE, but the fee is not paid to the authors.

Best regards,
Editors

+ Certificate of registration issued by Roskomnadzor: 9JI N¢ ®C77-75215
since 07 march 2019

+ Materials are intended for persons over 18 years old.



YBaskaeMble Opy3bs, KOJIJIETH, YUTATEJIU U aBTOPbLI!

CereBoe usnanue Galactica Media: Journal of Media Studies sBnsieTcs nepuonu-
YECKUM Hay4YHbIM U3[IaHMEM, HE UMEIOLIUM [1e4aTHOU (POPMBI, U BBIITyCKAETCS C
2019 ropma. B ceTeBOM u3naHuy MyOGIMKYIOTCSI HAyYHbIE CTAaThU, PELIEH3UM, UH-
(hopMalMOHHbIE PECYPCHI, OTYETHI 00 IKCIIEAULUSIX, KOHPEPEHLIUSX U [TpoYMe
Hay4yHble MaTEepPUaJIbI.

JJaHHBIN IPOEKT SIBJISIETCS] IOUCTUHE aMOUILIMO3HOM NHULIMATHUBOM, CIIy>Kallen
PacpoCTPaHEHMIO HAyYHBIX UHTEJIJIEKTYaJIbHbIX 3HaHU 1 MHGOpMaLuy, 10~
CBSIIEHHBIX UCCJIENOBAHUSM B 00J1aCTH MEJIIa U MaCCOBOM KYJIbTYPbI (MCTOPUS,
KyJIbTyPOJIOTUSl, aHTponoJorus, ¢punocodus u T.1.) B COBPEMEHHOM MUPOBOM
COOOIIIEeCTBe.

MBbI He 3PS MCIIOJIb30BAJIN SNUTET AMOMLIMO3HBIN, TaK KaK C CAMOIO Havyaja ero
3apOXKJEHMS U IIOATOTOBKU OH JEMCTBUTEJILHO SIBJIIETCS TAKOBBIM. [IPOEKT ObLi
3apymaH B 2018 rosty He60JIbIION IPYIIIION SHTY3MACTOB, MOJIOJBIX YUEHBIX, CPe-
PO MHTEPECOB KOTOPBIX OKa3asach BbllIeyKa3aHHas 00J1aCTh HAYYHBIX UCCIIEN0-
BaHUIA.

[lepBbIM [1€710M MBI COOpasy O-HACTOSILEMY OTPOMHYIO MEXIYHAPOIHYIO KO-
MaHy, KOTOpas MPECTaBI€HA B PELKOJIJIETUU CETEBOTO U3IaHUS U OXBATbIBAET
O0JIBIIMHCTBO KOHTUHEHTOB, KaK BbIPA3UJICSI TEOPETUK MEINAKYJIbTyphl ['epbepT
Mapmasnn MakitosH, Halllel «MasieHbKOM I7100a1bHOM JepEBHU» 110]], Ha3BaHUEM
nsiaHeTta 3emiis. Clofia BOLLIY Beayliue yu€Hble B cpepe Meaya 1 MacCOBOM
KyJIbTYPBI cienyomux ctpal: Poccus, CIIA, Benukobpuranus, VMcnanus, A-
crpus, llIBenys, Munus, lpu-Jlanka, Kurai, Manansus, 'ana.

[ToaToMy B KaueCTBE pabO4MX SI3bIKOB CETEBOI'0 U3[IaHMSI MbI BbIOPAJIU AHTJINIA -
CKUH (MEXIyHAPOIHBIN SI3bIK HAYKU) U PYCCKUM (TaK KaK IIPOEKT SIBJISIETCS] MHU -
LJMaTUBOY POCCUNCKUX YYEHBIX).

OTKpBITOCTb U PELIEH3UPYEMOCTb BENYIIMMHU YYEHBIMU BCEX ITOCTYIAIOMIMUX JJI5
y6IMKALM MAaTEPUAJIOB SIBJISIIOTCSI OCHOBOIIOJIAraloIMMU HayYHBIMU IPUHIIM -
[IaMU HaILIEero MPOeKTa (OCHOBHbIE 3TUYECKUE IIPUHIIMIIBI [IPEICTABJIEHBI 311€Ch). A
1(GpPOBON XapaKTep COBPEMEHHBIX MEXXAYHAPOIHBIX KOMMYHMKALMI 3aCTaBUJI
Hac BbIOpaTh 2JIEKTPOHHBIM BapUaAHT My6MKauuu crateil (6e3 ¢pusnyeckon neva-
TH). VIcX0s 13 BBIILIENIEPEYMCIIEHHOTO B BBIOOPE IIAaT(POPMBI [IJIs1 peaiu3alu
33[yMaHHOTO, Mbl OCTQaHOBUJIXCh HA OTKPBITOM U O€CIIJIATHOM JBMKKE I1OJ Ha-
3BaHuem Open Journal Systems, KOTOPbIV TI03BOJISIET UIEAJIBHO OPraHU30BaTh
BEChb U3[aTEJIbCKUM IIPOLIECC.

DTO Jaji0 HaM BO3MOXKHOCTb aBTOMATHU3MPOBATh KKIIBIM 9TAIl HA IIyTU K OIyOJIU -
KOBAQHHUIO HAyYHBIX MATEPUAJIOB YEPE3 CUCTEMY PETUCTPALIUY IT0JIb30BATEIIEN.

lMMmeHa u afipeca 371eKTPOHHOU MOYThI, BBE€JIEHHbIE HA CaliT€ 9TOTO CETEBOTO 13-
IaHus, OyAyT UCII0JIb30BaHbl UCKIIIOYUTEIBHO IJ1s 1e1ell, 0003HaYeHHbBIX DTUM



CETEBBIM U3JIaHVEM, U HE OyAYT MCIIOJIb30BAHBI [J151 KAKUX-JIMOO0 IPYTUX Lesien
VJIU TIPE€JOCTABJIEHDI APYTMM JIMIIAM U OPTaHU3aLUSIM.

MBI BBIXOIUM €XKEKBAPTAJIbHO 4 pa3a B rof,

CeTreBoe U3laHMeE MOCBSIIEHO aKTyaJIbHBIM BOIIPOCAaM B cpepe UCCe0BaHUN
MeJ1a U MaCCOBOM KyJIbTYypPbl B CAMOM MIMPOKOM UX OXBATE: UCTOPUSI, KYJITYPO-
Jiorusi, antponosorus, punocodus u T.1.

HaszBaHue npoekTa 651710 BbIOPAaHO B KQUECTBE OTCHLIIIKY K TBOPYECTBY U3BECTHEN -
IIEro TEOPETUKA MeNMaKyIbTyphl ['epoepra Mapiuasnia Maki1o3Ha, KOTOPbI B
CBOEY NEPUOIM3ALMY U300PETEHMS U YCBOEHHUS Y€JI0BEYECTBOM CPEJICTB MACCO-
BOM KOMMYHUKaLMU (Mey1a) MCII0JIb30Bas oHsATHe «['anaktuka» (I'amakTuka
I'yrren6epra, 'anakTuka MapkoHu u T.4,.).

Ilesib IpoeKTa

CO3[JaHM€ BUPTYAJILHOM IJIOWALKY 1J1s1 OOMEHA MHEHUMSIMU 1 JUCKYCCUI B 00J1a-
CTU UCCJIEJOBAHUI MEJIiAa U MACCOBOM KYJIbTYPBI.

Vcxops u3 ey, Mbl CTPEMUMCS K TOMY, YTOOBI Hallle CETEBOTO M34AHUE BBITOJ -
HSJIO B)KHbIE Hay4YHble QYHKUIMYU — KOMMYHUKATHMBHYIO M MUH(POPMALXOHHYIO, KO-
TOPbIE IOCJIY>KAT OCHOBOW 1711 HOBBIX OTKPBITUI U O3aPEHUIA.

CereBoe U3aHMeE BBICTYIIAET C MTO3ULIUI «UAE0JIOTUMY» I1AJI0Ta KYJIbTYP U yCTpa-
HEHMe yCJIOBUIM KOHGIIUKTA UUMBUIM3aL . OHO NPUAEPKUBAETCS IPUHLIUIIOB
dunocopum HeHaCuIys, KyJbTypHOR U PEJIUTHUO3HOU TOJIEPAHTHOCTU. Peakuus
npecJenyer LeJb YCTPaHEHUS S13bIKOBBIX 06ApPbEPOB U YBAKUTEIBHOTO OTHOLIEHNS
K IPaHMLAM HAlJMOHAJIbHOY KYJIBTYPBI K&KIA0T0 HApOJia, IPO’KMBAIOIIErO HA Ma-
JIEHbKOM IJIaHeTe 3eMIsl.

Bce maTepuasl, NOCTYNAKIIKE B PEAAKLMIO IPOXOIST TIIATEIbHBINA OTOOP U OT-
IIPaBJISIOTCS HA JBOMHOE CJIENIOE PELleH3MPOBaHMeE.

BmecTe ¢ TeM 9TO HE 03HAYAET, YTO JII0OAs, TPUCJIAHHAS B PEJAKLMIO CTAThbs, Oy-
IeT HalledyaTaHa B HallleM CETeBOM u3JaHuu. JIIo6as aHTUHAy4YHas U He MOJKPEeIl-
JieHHas aKTOJIOTUYECKU CTaThsl OyJleT OTKJIOHEHA PEJaKTOPaMU.

Bce crarbu nybsukyrorces B ceteBom usznanuu BECITJIATHO, Ho u roHOpap aBToO-
pPaM He BBLIIJIAYMBAETCH.

C yBaxkeHHEM,
penaKki s >KypHaJja

& CBuUIETeNbCTBO O peructpanuu Boijano Pockomuanzopom: DJI N2 OC77-
75215 ot 07 mapta 2019

& Ony06JMKOBaHHbIE B XypHaJjle MaTepuasibl IpelHa3HAYeHbl [J1s1 JIL] CTap-
e 18 yet
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Abstract

This article highlights the view of conceptual advertising as a process of Resacralization of Spiritual
Practices (RSP). To analyze the empirical material, the authors propose using a Hierarchical Meta-
model of Communication.

In the context of the growth of intangible production, both the advertised product and the adver-
tising product itself are undergoing transformation. To study the patterns of dissemination of
ideas (non-material products of culture) based on a Hierarchical Metamodel of Communication,
RSP is considered as a Method of Conceptual Advertising (MCA). The authors illustrate this through
the values and principles of the Russian Orthodox Church of the Moscow Patriarchate (ROC), intro-
ducing the concept of Orthodox Resacralization of Spiritual Practices (ORSP). The paper analyzes

a small amount of empirical material, — the minimum necessary to demonstrate the validity of

the proposed theoretical model. The author’s interdisciplinary approach is based on subordinating
qualitative methods of the sociology of culture and analytical and semiotic methods to general scien-
tific methods of comparison and typology. As a result, the article reveals the prospects for method-
ological enrichment of the theory of advertising and PR, as well as the pragmatic metamodel of
communication of the relational theory of communication.

The authors propose uniting the efforts of theorists and practitioners of advertising and PR, experts
in the fields of social and intercultural communication, as well as theologians and researchers of reli-
gions, to analyze the applicability of the proposed theoretical model in various cultural locations.
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AHHOTaUA

B maHHO CcTaThe OCBEMAETCS B3IV, HA KOHLENTYAJIbHYIO PEKJIAMY KaK Ha IPOLECC PECaKpaiu3ayuu
dyxosHbix npakmuxk (PAI). 151 aHany3a SMIMPUIECKOro MaTeprasa aBTOPbI [IPeijiaraoT UCI0b30-
BaTb UEPAPXUUECKYI0 MEMAMO0ENb KOMMYHUKAUUU.

B ycoBuUsIX pocTa HemaTepraabHOTO IIPOM3BOJICTBA IIPOMCXOIUT TpaHC(OpMaLYs Kak peKIamupye-
MOTO MIPOAYKTA, TaK M CaMOT'0 PEKJIAMHOTO NPOJAYKTa. 171 n3y4yeHus 3aKOHOMEPHOCTEN pacpoCTpa-
HeHUs ujiel (HemaTeprasbHbIX IPOAYKTOB KyJIbTYpPbl) HA OCHOBE MepapXU4eCKOil MeTaMoJesn
kommyHuKauuy PITT paccMaTprBaeTcs Kak memod KoHuenmyanvHotl pexaaust (MKP). ABTOpBI €€
paccMaTpuBaloT Ha IpYMepe LIEHHOCTe 1 MpUHLUIOB Pycckoll [TpasocaasHou Liepkeu MockoBcKoro
INarpuapxara (PIILI), BBogs noHsitue IIpasocaasHoll pecakpanusavuu 0yxostblx npakmux (ITPIIT).

B paboTe npoaHanu3npoBaH HEOGOJIBIION OO BEM SMIIMPUUECKOTO MaTeprasa, MUHUMAaJIbHO HE00X0~
JIVIMBIN [1J151 PACKPBITUS BAJIMIAHOCTY IIPEJIaraeéMo TEOPETUYECKOM MOLIE/IN. ABTOPCKUI MEXKIVICLIN -
IUIMHAPHBII NIOAXO0/, OCHOBAH Ha MOAYMHEHNY KQUeCTBEHHBIX METOL0B COLMOJIOTAN KyJIbTYPbI U
QHAJIMTAKO-CEMUOTUYECKUX METOJIOB OOIIEeHayYHbIM METOJJaM CPaBHEHUSI U TUIIOJIOTUN.

B pesysbTaTe pacKpbIBalOTCS IIEPCIIEKTHUBbI METOI0I0TMYE€CKOr0 000rallleH sl TEOPUX PEKJIAMBI U
PR, a Taxcke mparMaTu4ecKoi MeTaMoiey PeJIsiiMOHHOM TeOPUM KOMMYHUKALWN.

ABTODBI IIp€eJIaraloT 06beAUHNUTD YCUTIMS TEOPETUKOB U IIPAKTUKOB peKylambl U PR, skcriepToB

B 00JIaCTSIX COLMAJIBHOM 1 MEXKKYJIbTYPHOM KOMMYHHUKALIMY, 4 TAKKE TEOJIOTOB U UCCIIeloBaTeNeN
penurui 1jisl aHanM3a MPUMEHNMOCTH MPEJIJI0KEHHON TEOPETUYECKOM MOZEJIN B PA3JIMYHBIX
KYJIbTYPHBIX JIOKALMSIX.

KiiroueBbie c0Ba

COLMAJIbHAsL KOMMYHUKALINST, M€PAPXUYECKast MOJIeJIb KOMMYHUKALMY; 3 PEKTUBHOCTL PR; kommy-
HUKaTHBHbIE OTHOLIEHNUS]; pecakpain3alysl TyXOBHBIX IPAKTUK; [IpaBocyaBue; CakpasbHasl MKOHa;
CBeTckast MKOHa; OTHOLeHU Jlapa
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Introduction

Having considered the historical aspect of the virtualization of the sociocul-
tural frontier Tertius Romae (Bakumenko & Luginina, 2022), the authors solve
the problem of developing a theoretical model of social communication that
explains the mass dissemination of ideas. Since in the history of the socio-cultural
frontier Tertius Romae there are periods of its resacralization, fixed as an increase
in the mass consciousness of its positive-revival emotive load (Bakumenko &
Luginina, 2022, p. 271-278), the experience of Resacralization of Spiritual Practices
(RSP) is proposed to be studied as a historically developed method of management
mass consciousness. RSP can be attributed to a form of conceptual advertising
based on the concept of symbolic capital by P. Bourdieu (1993), where spiritual prac-
tices are considered as a set of social practices associated with the production,
exchange and accumulation of intangible products. This leads to an expansion of
the concept of conceptual advertising.

If we limit the range of spiritual practices to religion, as Harriet Sherwood
(2018) does, then the question arises: is the observed increase in religiosity a conse-
quence of the shortage of a particular symbolic product or the result of its adver-
tising? For example, the neo-religions Church of the Flying Spaghetti Monster,
Temple of the Jedi Order, are entirely based on selling ideas, symbols and things that
would not have happened without the concept advertising that accompanies
the marketing of a unique product.

RSP can be viewed in two ways. On the one hand, it is a sociocultural phenom-
enon that determines the growing public interest in religion (Mazrui, 1974;
Boulay, 2019). This prompts the researcher to look for the influence of religion
on the content of the advertising product. But there is another side to it that reveals
the richness of RSP’s experience as a concept-driven public service announcement.
For example, B. K. Hunnicutt observes the transformation of values in the American
economy (2020). In his view, a new era is beginning in which spiritual experience
becomes a staple of consumption, leading to a resurgence of virtue and a gener-
ally healthier social life (Hunnicutt, 2020). This aspect remains deficiently studied
in the theory of advertising, although it is directly related to the intensive
rebranding of spiritual practices. Therefore, the basic in our study is a communica-
tive structural-functional approach. It allows considering RSP as a process inherent
in non-material production in principle, i.e. not as any separate spiritual practice,
but as their combination: enlightenment, propaganda /PR, advertising, etc. Propa-
ganda (promotion) of the conceptual prototype is a defining set of practices basis.

Of note is that the practice of promoting a prototype is unique to Christian
theology and anthropology. In Islam and Judaism, the sacredness of the prototype
imposes a taboo on its reproduction; therefore there are no grounds for its concep-
tual resacralization, especially in iconic form. In Buddhism, on the contrary, reincar-
nation as a constant process of translating the multidimensional world of ideas into
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material objects imposes fundamental restrictions on the very possibility of
resacralizing objects of the material world by a person, subordinating this process
to karmic predestination.

The authors are aware that not only the RSP principle is culturally determined,
but also the ways in which it is considered. Namely, the methodological research
tools are to some extent determined by the cultural traditions of theoretical
discourse (Alexander, 2005). Therefore, the analysis of the cultural influence of
Islam, Judaism and Buddhism on RSP, as well as the place of RSP in social communi-
cation determined by traditional cultures should be considered from inside, starting
with an authentic autochthonous culture. Being in the sphere of influence of
Orthodox Christianity, the authors focus on the Orthodox resacralization of spiri-
tual practices (ORSP). Moreover, until recently, the Orthodox Resacralization of
Spiritual Practices (ORSP) remained a problem area isolated from theoretical
discourse, considered exclusively in theological discussions and Christian preaching
discourse.

To avoid discrepancies, let us explain that by sacralization, following
the German  hermeneutic-phenomenological ~ tradition (M.  Heidegger,
H.-G. Gadamer, etc.), we mean giving an idea, image, or a prototype a special social
significance, up to their absolutization as highest value. The image in this case
should be understood as an imaginary (non-material) object determined by reality,
which allows the subject to navigate in reality, distinguishing between its various
objects.

A prototype (or first-image) is an intangible object or a basic cultural form that
has significant social value for the variable figurative perception of less significant
objects of reality, as well as their creation or reconstruction in social practices.
An idea is an intangible object that allows one to interpret reality in a certain way.
In the Platonic understanding, an idea is a prototype that loses its ideal essence
when it is embodied in an objective form. We, on the other hand, understand
the idea as a way of understanding and interpreting reality, a way of subjectifying
the objective reality of the world. The subjectivation of a part of reality striving for
the ideal is a psychological process of sacralization of this part of reality.

Desacralization, accordingly, is the opposite process of reducing the value and
social significance of an object. It can develop slowly over a long historical time or
quickly, in a revolutionary way, replacing obsolete values. In any case, the ability
to fix the devaluation of the sacred value speaks of desacralization.

We interpret resacralization not only as a special case of re-sacralization of
an object, but also as the most common practice of transferring the formed sacred
meaning from one object to another. These are similar but not homogeneous
processes. Their detail is not the subject of our study.

The totality of communicative processes in society is the subject matter of
the study. In it, the authors focus on the RSP mechanism, which, as an element of
social communication, is the scope of consideration.
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We distinguish close, but not identical concepts of communicative processes
and communicative relations. From a methodological point of view, this distinction
is the most significant. Marshall McLuhan, using the metaphor of human extension
(means of communication), defines the area / environment of their existence
as medium (McLuhan, [1964] 1994). He considers the means of communication
as instruments of communicative relations. Accordingly, changes in means entail
changes in a certain area of social relations - namely, in communicative relations.
However, the communicative processes that occupy a central place in semiotics
(C. Peirce, F. de Saussure, U. Eco, Yu. Lotman, and others) and mediology (R. Debray,
etc.) are not identical to communicative relations, just as they are not identical
to means (technologies) of communication: means and relationships can change,
but the patterns of communication processes can remain unchanged or change
with a different intensity. The same communicative process, expanding, can cover
more and more new communicative relations and be the determinant of the domi-
nant trend of change in communicative relations. Returning to McLuhans termi-
nology, the Extensions of Man is a global communication process that reflects
changes in communication relations both between people (social relations) and
humanity’s relationship with the environment, including the development of elec-
tricity, thermonuclear reactions, space flight and the creation of artificial intelli-
gence.

The authors emphasize that the article is predominantly theoretical
Its purpose is to substantiate the theoretical Hierarchical Metamodel of Communi-
cation of RSP for further analysis of various communication processes and relation-
ships.

Semiotic hierarchy of communicative relations

One of the theorists of the relational theory of communication R. T. Craig
points out the impossibility of reducing the concept of communication to one theo-
retical perspective (1999; 2016; 2019). In his opinion, the synthesis of various
methodological approaches is always justified by pragmatic applied tasks. Consid-
ering the traditions of communication theories with the aim of constructing
a common field of the theory of metacommunication, he identified two fundamen-
tally incompatible theoretical models: the constitutive (ritual) one, which allows
to construct a pragmatic metamodel of communication, and, dialectically opposite
to it, the translational (information) model, which, as stated, continues to dominate
the world and academic thinking (Craig, 1999).

The dichotomy of these models indicates their characteristics.

The constitutive model is a procedure for the conventional determination of
values. It implies dialogue and equivalence of communicants in determining mean-
ings.
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The translational model is the value management procedure. It implies
the presence of an actor (control center) that sets the values, and a recipient
(controlled periphery) that uses the given values.

The popularity of the translational model is due not only to its theoretical
advantages (integration into management theory, organizational and economic
theory, political discourse theory, cybernetic information theory, etc.), but also
historically developing socio-cultural prerequisites. The main socio-cultural trend
that stimulates interest in the development of theoretical ideas about social
communication is that communication is moving from the implicit sphere of unre-
flected social practices (politics, management of organizations and teams, media
communication, art and artistic creativity) to social eugenics, meaningful and goal-
oriented activities for the design, construction and management of socio-cultural
processes. The translational model of communication reveals the dependence of
activity on its goals translated in communication. It is focused on management and
expands the sphere of superiority of the control center over the periphery (leader-
ship), theoretically substantiating the best ways to achieve leading positions, and
ensure success in management.

The translation scheme of the communication channel “A - O - B”, developed
by Pierce-Saussure, in which “A” and “B” are the subjects of communication, and “O”
is the object, or message (Saussure, 1995), does not fully describe the communica-
tion processes and relationships.

This was noted in 1976 by Sir Edmund Leach (2012). As an anthropologist,
he analyzed communication practices and came to the conclusion that symbols,
signs and signals perform different functions. Symbols, signs and signals define each
other, therefore they remain non-identical. The control scheme (A —» O - B) reduces
symbols and signs to the definiteness of signals. Otherwise, it does not function.

Yu. M. Lotman, the founder of the Moscow-Tartu semiotic school, analyzed
different types of communicative relations as regularities in the formation and
development of sets of meanings (semiosis). His main works are written in Russian
(Lotman, 2000). Only recently have his works been translated into Estonian and
English (Lotman, 2019).

Having considered communication as a process of movement and mu-tual
influence of a set or sets of semiotic systems, Yu. M. Lotman came to the conclusion
that the Peirce-Saussure scheme describes only a particular case of communication
that is based on the observation of an exclusively “telegraphic” (machine) commu-
nicative coding procedure signs into signals (Lotman, 2000, p. 159-163). The devel-
opment of a convention (A = O — B), in his opinion, takes place over long-term rela-
tionships of a dialogic nature, which are characterized by the obligatory presence of
feedback of the type:A O B. In addition, the typology of communication is not
limited to the variety of conventional relations, where “A” and “B” are different
subjects. Non-conventional gift relationships are also possible, both between
different subjects “A” and “B”, as well as a single subject to itself in time according
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to the type: A - O - A, (Lotman, 2000, p. 163-178; 2019, pp. 49-81). An individual
or a group, or society as a whole can be such a subject of auto-communication.

Based on these considerations, the translational model should be attributed
to a particular case of conventional communicative relations, as a result of which
a hierarchy of subordination of one subject of communication to another is estab-
lished. A certain kind of convention allows the actor of communication to manipu-
late the ambiguity of symbols and signs, achieving their maximum identity with
signals. Certainty arises in the system of values when the highest value is equally
recognized by the subjects of communication. Thus, a common value matrix is
formed for communicants - a metasphere of common meanings that predetermines
the effectiveness of communication understood as the ability of the subjects of
communication to act together, to carry out collective purposeful activities.

The hierarchy of semiotic complication of communication is traced, which
makes it possible to build a hierarchical typology of semiotic connections from
simple to complex.

The least complex communicative procedure is a Gift, a non-conventional
model of communicative relations. This does not require mutual conditionality from
the subjects of communication, but it itself generates it, including network forms.
Non-conventional relations involve not only the offer of a gift, but also its accep-
tance (if the gift is not accepted, then it did not take place). Although gift relation-
ships are heavily exploited in business, government, and advertising (bonuses that
motivate gifts: a slogan “second pack as a gift!", free flyers and brochures, adver-
tising newspapers, catalogs, etc.; note that the advertising message is not sold,
but given to the recipient), there are very few fundamental studies of this type of
communicative relationship.

Noteworthy is the repeatedly republished anthropological essay by M. Mauss
in 1925 (Mauss, 2002) and its rethinking by F. Adloff (2016). Professor at the Institute
of Sociology University of Erlangen-Nuremberg (Germany) Frank Adloff analyzes
the work of M. Mauss at a new level of theorization and comes to the conclusion
that social communication is not limited to capitalist forms of exchange and accu-
mulation. The gift is not an archaic relic. This is not a sign of archaization of
communicative relations or atavism. It should be considered as the basis of
complexly structured exchange relations: conventions, translations, and control.

The Convention is based on the pragmatic need for mutual understanding and
building a common semiotic system for the subjects of communicative relations,
which provides collective forms of activity. A Gift can happen randomly or
on a case-by-case basis. As soon as it becomes a regular practice, it can be argued
that the value of the Gift acquires an exchange equivalent, that is, a certain conven-
tion is developed. The presence of common value-semantic connections establishes
the value priority of their preservation to ensure multiple usage if these connections
determine the success of collective activity (Bakumenko, 2015; 2021). This value
generates the motivation for subordinating subjects of communication to a single
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center (semiotic matrix) and launches translational communication mechanisms,
which, in turn, lead to the possibility of control.

As a result, the process of complication of the semiotic structure of commu-
nicative relations (progress) can be represented by the following scheme:

Gift - Convention — Translation —» Control

The Gift is central to the research of G. Vaughan (1997; 2016; 2018). She identi-
fies the Gift with the feminine principle of being. From this provision follows
the original concept of a just gift economy (mother economy) as opposed
to an exchange economy (father economy or paternal capitalism). The research
optics of G. Vaughan is based on the opposition of male and female principles
in communicative relations. She notes that without the Gift, it is impossible
to reconstruct the main elements of communication: meanings and values.

C. Eisenstei (2013; 2021) searches for alternative ways of developing society
based on a return to gift relationships. He exposes the claim to the superiority of
the systemic complexity of human relations over their simple configurations.

However, it seems that G. Vaughan and C. Eisenstei idealize Gift relationship
in search of an alternative to the existing reality. The assertion that conditional
exchange relations are impossible without the Gift does not deny the effectiveness
of exchange and does not exclude it from reality. Gift and exchange coexist and
complement each other. If we follow, for example, the Marxist theory of alienation,
then capitalism is based on gift relations: namely, on the ability of the majority
to give part of the produced values to the minority, and on the ability of the
minority to expropriate the values. The capitalization of a gift is an unequal
exchange that creates conditions for the conversion of a gift into debt (Greber, 2011)
and, as a result, a decrease in the social value of labor (Greber, 2018).

The occurrence of gift-giving can take place from time to time. As soon as
it becomes regular practice, the value of gift gains exchange value, and a certain
convention is formed. G. Vaughan calls this relationship “gift exchange” and
contrasts it with “gift giving” (2016). We must agree that these are completely
different types of relationships. Gift exchange is already built on conventions:
on the establishment of a general exchange equivalent.

If we define communicative relations as a specific form of activity, then
the category of communicative relations reduces the dialectical tension between
different theoretical approaches to the study of communication. Modernity is char-
acterized by the individual performing various communicative actions in an attempt
to implement a certain pragmatic model of success. Leadership in management is
one of the possible strategies for achieving success. Its study in management theory
forms ideas about the resource of culture - cultural conventions that determine
optimal management strategies (Alexander, 2005; 2017). One of the conditions
for these is the cultural diversity of communication relations, which makes
it possible to subordinate the relationship models built on Gift, Convention and
Translation to management and control.
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Individual researchers do not abandon attempts to subordinate different ideas
about communication to some general theory, for example, based on the integra-
tionism of Roy Harris’ theory (Pablé, 2017). However, as R. T. Craig notes, “integra-
tionism is a useful but limited perspective and ... its claim to exclusive validity
should be rejected by communication theorists” (2019). Therefore, our hierarchical
metamodel Gift » Convention - Translation - Control indicating the subordination
of four types of communicative relations is just an abstract (logical) description of
the conditions under which the Control model is possible.

Cultural diversity suggests that the above types of models of communicative
relations (Gift, Convention, Translation, Control) do not exist in their pure form,
but various combinations of them predominate. Moreover, semiotic systems
as the linguistic basis of each culture exist in historical time and are dynamic. They
are characterized by progress, or complication, and regression, or simplification
(Lotman, 2019, p. 95-113). Therefore, communication relationships are diverse and
dynamic. Their progress towards complexity is not obvious. They could become
more complicated within the framework of the Socio-Centrism Trend in cultural
development and simplified in cases of value domination of Person-Centrism (Baku-
menko, 2019).

Since model ideas about communication structure social reality in a certain
way [Craig, 1999], one should abandon the one-sidedness of ideas that fit social
reality to any single template and accept that in reality various communication
models are carried out, including their combinations (Gift, Convention, Translation,
Control), which differ in the nature of the relationship of subjects and
the complexity of the semiotic connections of objects (messages). In reality,
the types of communicative relations coexist simultaneously. Therefore, both
“weak” and “strong” programs for the study of communicative processes, and actor-
network analysis, revealing various types of communicative relations and their
various ontologies, are fair (Feldman 2016, p. 625).

Orthodox resacralization of spiritual practices

The special feature of Orthodox Resacralization of Spiritual Practices (ORSP) is
its adherence to traditionalism, that is, traditional setting of values in a system that
corresponds to Christian ethical doctrine of soul salvation by way of faith and
participation in spiritual practices. It is important to mention that the status of
ORSP “product” is determined by its relation to the Holy Spirit:

T0 TWSl:)l,lOL dmov Béhet Tvel Kai TNV QOVIV adTOV GKOVELS GAA' OVK oidag mohev EpyeTar

Kai oV VIAyel 0VTMG 0TIV TTOG O YeYEVWNUEVOS £k TOV TTvedpatog (Clwdv 3:8).

The wind bloweth where it listeth, and thou hearest the sound thereof, but canst not

tell whence it cometh, and whither it goeth: so is every one that is born of the Spiri.

This requires from the author of a non-material value (icon-painter
for instance) denying oneself authorship in the search of re-uniting with the Holy
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Spirit through spiritual feat, that is, asceticism. Christian asceticism implies self-
restriction and self-denial, as well as denying self-governance (denial of one’s own
will) and starting synergetic (co-practicing) action for obtaining the blessing to fulfill
God’s will. Therefore, the product here should be put in “inverted commas”
The producer of intangible value (iconographer) does not create the new them-
selves, but rather participates in its creation by transforming themselves and the
available means at their disposal.

The foundation of a unified tradition of ORSP was formed at a time of the First
Council of Nicaea, AD 325, until the inconsistencies between the power of the Pope
(Roman Catholic Church, the West) and Byzantium Pa-triarchate (Orthodox Church,
the East). Great Schism, 9th century consoli-dated significant discrepancies
between the Catholic and Orthodox traditions. Traditions strengthened
in unchanged dogmas, canons, rules and charters, to follow them is the condition
for any adept who has faith in Christ (whether he or she is a regular church goer,
or is a priest).

The establishment of tradition is the result of the sacralization of spiritual
practices, a return to them is a process of resacralization, the process of RSP,
in general, and ORSP, in particular. One of the latest and most important for the
West and East decisions was the dogma about the veneration of icons of the Second
Council of Nicaea, 787. The importance of dogma was dictated by a major unaccep-
tance and destruction of holy images which were named “idols” following the Old
Testament Commandment.

The dogma of the Second Council of Nicaea Dogma contains the following
formula: “Therefore, we, walking like a royal path and following the God-verbal
teaching of the Holy Fathers and the tradition of the Catholic Church and the Holy
Spirit living in it, with all care and discretion determine...” The definition of
the dogma, therefore, is the RSP product. It appeals to the teachings of Holy
Fathers, the oral tradition of the Church and the Holy Spirit; therefore, it follows
tradition.

The center of ORSP product are not innovations, yet the recreation of the Holy
Trinity prototype image (of the Father, the Son and the Holy Spir-it) as a matrix of
similarity, since man is created similar to God (T'év 1:26-27; Ko 1:15; Ee 2:10, 4:24; Ho
43:7). The necessity of ORSP appeared as a result of human imperfection, ranging
from original sin to a variety of ordinary people’s misunderstandings and miscon-
ceptions.

The media space here is not only a preaching discourse, but also all means of
broadcasting the prototype image. Holy Trinity available, ranging from the Cross
and Icons to means of mass media, cinema, literature and fiction, system of educa-
tion, sport and political discussions (Hall, 2018; Stawrowski, 2018; Olenich et al.,
2020).

In traditional Christian theological discourse, ORSP is viewed within
the framework of practical theology. These are the problems of Christian enlighten-
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ment and missionary work, as well as the symbolic and psycho-logical content of
the Christian sacraments.

Catholic pastor and theologian Ottmar Fuchs, a follower of Rolf Zerfafs,
compares the sacraments of ordination and confirmation (chrismation) while devel-
oping the concept Gnadentheologie, theology of grace (2017). Adhering as well
as K. Rahner (1904-1984) to the provisions of the Second Vatican Council, O. Fuchs
understands the symbolism of confirmation as a calling to follow the apostles (2017,
p. 89), which means following the shepherd, just as the apostles followed Christ.
Psychologically, ordination and confirmation are equal (p. 10, 98). The grace of
the Holy Spirit of the sacraments of ordination and confirmation is understood
not as a reward, but as an entry into the Spirit, the Gift of the Spirit, but not peace.
This is the grace (Gift) of the Holy Spirit itself, and not only communion with him,
which is characteristic of the Eucharist. If symbolically ordination and confirmation
mean the hierarchy of succession and are located at different levels of the hierarchy,
then psychologically they are one and the same act of grace. The layman and the
cleric in the Spirit are equal, as they are equal in responsibility for the Church and
the world (p. 95-96, 98). As one of the most cited Orthodox priests, Proto-presbyter
Aexander Schmemann notes, in these sacraments one should see not the various
gifts of the Holy Spirit, but the Holy Spirit itself, which is communicated to a person
as a Gift (2012).

A. Chernyi draws attention to the fact that conservative theologians have
repeatedly criticized O. Fuchs for progressive views (2019, p. 127, 129). A. Chernyi
notes that O. Fuchs speaks of the need to “activate the apostolate of the laity much
more mobile than the elders and bishops” (p. 129). Earlier, A. Chernyi wrote about
the experience of the Catholic Church in Germany in attracting people to church
ministry in the light of the renewal, initiated by the hierarchy of the Russian
Orthodox Church, in the forms of missionary work and the introduction of regular
posts for lay people: catechist, social worker and youth worker (2013). It is note-
worthy that A. Chernyi sees the need to update missionary practices and raises
the problem of its theological substantiation (2013, p. 38), which is equivalent
in the categories of rational philosophy to the theoretical foundations of positive
sociocultural and pedagogical experience for unification, formalization and dissemi-
nation.

The hierarchical structure of the practice of catechesis is described in detail
by the graduate and teacher of St. Philaret Institute A. Budanova (2014). It summa-
rizes thousands of years of experience in catechesis based on the writings of
the Church Fathers (St. Irenaeus of Lyons, St. Hyppolytus of Rome, St. Cyril of
Jerusalem, St. John Chrysostom, St. Ambrose of Milan and St. Augustine, as well as
by the Doctors of the Church such as Tertullian, Origen and Clement of Alexandria).

An interesting study of the practice of catechesis for the Finno-Ugric peoples
in the 20th century was presented by Victoria Vlasova, a researcher at the Ethnog-
raphy Department of the Institute of Language, Literature and History of the Komi
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Scientific Center (Syktyvkar, Komi Republic, RU) (2019). On a broad empirical basis,
she observes the regionalization of the Orthodox faith and the emergence of
a stable ethnic ORSP around the national language under the conditions of
the tough anti-religious campaign of the OGPU. The generalization of this brief
overview leads to a conclusion.

The ORSP has implicitly evolved from apostolic times to the present day.
The positive experience of the APIU is enshrined in theological works, church codes
and canons. During this long time, a scholastic metaphysical tradition of theorizing
(substantiating) positive experience has been formed and is preserved, going back
to the understanding of the practice (art) of Aristotle and the objective idealism of
Plato. It contrasts sharply with German classical idealism (I. Kant, G. Hegel). There is
no mechanistic rigor and absolutization of theory in it. The ORSP is the most mobile
at the level of catechesis and is conservative in the practice of the sacred sacra-
ments. In conditions of the strengthening of the visual, iconic role in social commu-
nication (Alexander, Bartmanski, & Giesen, 2012) it is important to develop
the concept of ORSP by means of the division between the Sacred Icons and the
Secular Icons.

In his essay “Vidna li neveruyushchim ‘Troitsa’ Rubleva? [Does the unbeliever
see Rublevs Trinity?]” 1. Kish (Hagemaystser et al, 1995) addresses the text by
P. Florensky called Iconostasis (Florensky, 1993) and analyses the property of
a Sacred Icon to become transcendental, and represent the image not of a Saint,
but of God himself. “Florensky believes that the ability to view the icon is not given
to us automatically, the ability of spiritual view of the icon arises in our conscious-
ness” (Hagemaystser et al, 1995, p. 102). Icon does not confirm “that there is such
kind of perception that we could see the invisible, but provides an opportunity of
this sort of experience” (p. 102). P. Florensky says that this kind of spiritual practice
could be experienced not only by “great people” but by any person who is standing
and reading psalms or preaching in front of the icon: “There comes a time when
spiritual state of the icon observer gives him power to feel its spiritual essence’,
“the non-believer when looking at the icon doesn’t believe, above all, that this spiri-
tual experience that is in the icon could be accessible for his consciousness, there-
fore the icon for him is not visible, for him it is just a board with paints” (p. 103).
According to Kish, the work by Paul Florensky answers questions related to the icon
perception, understanding of the icon image structure that refers to the nature of
a Sacred Icon. Main difference of the Sacred Icon and Secular Icons perception is
that Secular Icons are the result of desacralization and analysis, of the whole entity
being divided into meaningful chunks that refer to each other as signs in a semiotic
system. A Sacred Icon, on the other hand, demands a holistic perception, concen-
tration on the essence of the Holy Trinity of the prototype image. Dialectic and
analytical methods lead to desacralization. What is possible is only the contempla-
tive hierarchical perception of the commendable holiness and the process of
opposing it to the more inferior subject to analysis and synthesis. Hierarchical
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perception of the commendable leads to the Sacred Icon, whereas the opposition of
the inferior manifested in analysis and synthesis leads to Secular Icons.

The similar articulation of the Sacred Icon and the Secular Icon should not lead
us to confusion. A Sacred Icon is an icon, and its function is to show or transmit
the transcendental. The image of the Sacred Icon is not the representation of
the world of objects, whereas Secular Icons are icons, according to Ch. Pierce, that
bear similarity with notions and meanings that are actualized by means of these
signs, that is Secular Icons are in a way similar to objects. Paul Florensky writes that
the icon painter is not repeating the visible “upper” world, but fixes it with paints
which “reveal the invisible world” (Hagemaystser et al, 1995, p. 130).

The transmission of the imagined from the world of invisible into the visible
space means that the image and form are given to the entities that didn't have any
form before. In the process of icon painting an image in revealed: the form that
initially belonged to this event. The name to this phenomenon is the Divine Revela-
tion that is accessible for spiritual vision, but is not subject to analysis.

Placing the object of research beyond the capacity of analytical perception
allows researchers to address communicative relations that appear among sings,
people and things in Orthodox spiritual practices.

If the progress RSP as a MCA is built as a process of the semiotic structure of
communication making more complex (Gift - Convention — Transmitting —
Control), then the ORSP leads to, at first sight, a reduced semiotic structure limited
to the perception of a unique absolute meaning of a Sacred Icon in the process of
individual auto-communication. The progress has a reverse logic here: the process
of ascent by means of ascetic practices that allows an adept to learn how to manage
oneself forming a certain kind of information filter, through transmitting capacity of
the Holy Scriptures to understanding the Old Testament convention of redemption
(EE 20:2; W 13:7; T'év 22:1-12, 16-18) and then to the Orthodox concept of the Revela-
tion of Holy Gifts (E¢ 4:11; Kop A 12:28, 8-10; Pop 12:6-8; M6 23:34). The main prin-
ciple is the hierarchical perception of the higher holistic entity and denial of the
opposed mundane that is subject to analysis and synthesis. The ORSP is a way of
perfecting the individual and the society, the ascent from the animal-like multitude
of images to one and the only, created in God’s Image (I'¢v 1:26-27; Kok 1:15; E¢ 2:10,
4:24; Ho 43:7), the process of revealing in front of God and congregation
not the images, but a unique personality, one’s soul. The corner stone of
the Orthodox social practices is the desire of a person to be as God created, that is
Godlike, and also be united in this common zest that excludes any cruel, animal like
competition. To sum up, the bass of the ORSP concept is the ascent from the neces-
sity to the notions of the gift and trust that exclude competition.

Analyzing the nature of semiotic connections Yu. Lotman distinguished two
most archaic models of communicative relations in the history of mankind: “a magic
one” and a “religious one” (2000, p. 372-373, 425-457).
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The typological division into “magical” and “religious” models is a simplified
version of the existing practice; you normally get different combinations of these
two practices. Lotman talks about two typological relations: a) magic system that
is characterized by mutual understanding, compulsoriness, equivalence, agreement
(p- 372); b) religious system that is based not on the exchange, but on “trusting”
yourself. The system of communicative relations in this model is characterized by
one-way relations, by lack of compulsoriness (it is voluntarily on the basis of gift),
non-equivalence (there is no equivalent of exchange, you always give the most
precious, therefore there is no foundation of deception or non-equivalent
exchange); there is no reason for agreement either (it is always non-repayable,
unconditional) (p. 373).

The differences are so fundamental that one can imagine the combination of
these relations in reality only on the condition of a simultaneous use of at least two
channels of communication: a) a conventional channel (magic model) that is built
on agreement relations, b) non-conventional channel - that is based on the notion
of gift. The difference is important, as the difference of the two channels is related
to the qualitative transformation of transmitted information.

The conventional relations domineer in the channel “I" - “Other”
on the condition of the guaranteed exchange “Other” — “I". This condition is met
only if “Other” is not “Alien” but “Own’, that is, when a participant of the agreement
is not threatening. As a result, the scheme of the full act of communication is built in
the convention channel: “I - Other — I, in which “I” and “Other” remain equal
subjects of the agreement, that is, they possess equal value in their relationship.
This is a source of the specific quality of the transmitted information. It is equal for
both subjects of communication, similar to partner relationships.

Non-conventional relations realized in the channel could be shown schemati-
cally as “I = Other — I, But “Other” in such a channel is not equal to “I", and is just
a possible reason for transmitting the information from “I” to “I," The act of
communication brings to restructuring of the “I', or Ego (Lotman, 2000, p. 166).
The peculiar quality of the transmitted information following a non-conventional
channel lies in the fact that it is valuable just for one subject of communication or it
has an unequal value for different subjects.

In a situation when “Other” is God, the transcendental Absolute containing
the perfect qualities of goodness that are not manifested in the “I” and the redemp-
tion of the deviations of the “I” from the absolute qualities, the auto-communication
‘I -» Other - I;” transforms the “I” in a special way: “I;” is supposed to be a larger
subject, enriched, endowed with a Gift from above, the Gift of unity with the Abso-
lute. “I;” is the transcendental positing of the “T”, the very possibility of increasing
and transforming the “I” in the world beyond material determination.

obTwg Eoovton ol Eoyartol TpdTot kai ol Tpdtot Eoyatot [So the last will be first, and the
first will be last] (Maz6. 20:16).
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The word of Christ as described by Matthew is closely related to the miracle of
Preobrazhenie (Transfiguration: petopdpewon, transfiguratio). In particular,
V. Darenskiy argues that the paradigm of human transformation permeates
the entire Russian philosophy of the 20th century. (Darenskiy, 2018). It reflects
the specifics of the Russian mentality in which the miracle of transformation has
the highest value and dominates such categories as “success’, “luck’, “work’,
or “result”. In human relations, ‘Preobrazhenie’ is tantamount to a feat (feat +
achievement + exploit + accomplishment), the accomplishment of a heroic deed
beyond ordinary abilities, sometimes beyond understanding. This is a positive devi-
ation, revealing the prospects for evolution and improvement of social norms.

Note that the Russian ‘preobrazhenie’ is significantly different from the Greek
“netopdpemon” and the Latin “transfiguration™ pre + obrazhenie = peto + gwovo =
trans + imago = trans + image (guise). ‘Preobrazhenie’ is closer to conversion +
perfection than to transfiguration. It is the act of trans-forming Secular Icons into
Sacred Icon. This is a procedure for sacralizing the beauty in a person.

The largest Orthodox educational Internet portal Azbuka Very [Or-thodox
Christian books] offers its readers 8 interpretations of the parable retold by
Matthew (Azbuka Very, 2005-2022). The site is interesting for it is not an official
tribune of the Russian Orthodox Church. This is the result of the work of the
community of enthusiastic Orthodox companions. Therefore, Azbuka Very is a kind
of anthropological cut of the Orthodox discourse.

Azbuka Very cites the statement of the authoritative Orthodox theologian
A. P. Lopukhin (1852-1904) about the connection of this parable with the parable of
the prodigal son, as well as about the distortion of the original meaning by the post-
script “for many are called, but few are chosen” in the Russian synodal translation,
taken from another chapter (Mat0. 22:14).

Meanwhile, this postscript is one of the oldest. This is evidenced
by St. Gregory Dvoeslov (p. 540-604) Pope Gregorius PP. I (p. 590-604), known for
compiling the Latin text of the Liturgy of the Presanctified Gifts (adopted in 680)
(Azbuka Very, 2005-2022). The inscription indicates that the measure of both
the first and the last is the Kingdom of Heaven — unaltered and irredeemable
“denarius”.

Construct ORSP is built upon the denials of “magic” communicative relations,
on excluding them from spiritual practices transforming culture on religious
grounds. It has no mystical value regarding the inconsistency of a human, but
strives to achieve higher goals relying on positive existentialism, opportunity of self-
development, constructing the way of ascent of a human to higher values
on the basis of spiritual experience.

A major difference of ORSP method from all the other RSP methods
is the primacy of ontological unity on the basis of accepting the presence of
unchanged eternal values and principles, - that is, traditionalism. For this reason,
fluctuation of socio-cultural tendencies (periodic strengthening of Socio-Centrism,
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Person-Centrism or the state of their ambivalence) that take place in mass culture
(Bakumenko, 2021, p. 163-65), ORSP takes from the point of view of Teo-Centrism.
This allows viewing a person (or a personality) or a social group as an object of spiri-
tual development by means of external powers; they are seen as the object of
godlike transformations. Therefore, here is its essence: if the Socio-Centrism Trend
of cultural development is domineering, instead in the center of ORSP you cherish
a person, a necessity to protect its inner sacred world from violence and society
in general; if Person-Centrism Trend prevails - then ORSP transmits the value of
collective unity, of sinful nature of an individual to non-passing value of the cultural
heritage. ORSP is especially powerful in conditions of values’ ambivalence, Socio-
Centrism and Person-Centrism, which is the third possible alternative of between-
the-values continuum with two major extreme points.

The example of the last point is an unprecedented growth of the number of
Orthodox Churches in Russia in 1990. Against the background of values’ instability,
a rapid decline of economy and level of lifestyle around the country, major temples
and churches destroyed during the Soviet times were restored, new ones were
built, including churches, crosses, monasteries that were expanding and restored.
The number of Theological Seminaries also increased; Sunday church schools
opened. Optional courses with a focus on Orthodox and Christian Studies were
introduced in schools; a new program Introduction to Orthodox Culture was intro-
duced.

Moreover, with the ascent of Socio-Centrism Trend in the Russian society of
the end of the 1990s, priorities of RSP for the ROC were shifted into the personal
area, the main points about this social conception were acknowledged
by the Council of Bishops in the year 2000.

The central part and one of the main statements are occupied by the image of
Church, “frig 8o1iv 10 GOUA ADTOL TO TAHPOLA TOV TO TAVTO &V TOGTY nknpowsvou
[which is His Body, the fullness of Him that Fills all in all] (E¢ 1:23), that everyone “is
invited to come into™

I.1. The Church is an Assembly of believers in Christ, to which everyone is called
by Him to enter. In it, “all that is in heaven and on earth” must be united in Christ,
for he is the Head of “the Church, which is His Body, the fullness of him who fills all
inall” (Ee 1: 22-23). In the Church, the deification of creation is accomplished
by the action of the Holy Spirit, and God's original plan for the world and man is
fulfilled (Osnovy... 1.1).

What we pay attention to is that the social and center-orientated concept of
patriotism in the way that the Russian Orthodox Christians under-stand it, is coded
as love of a Christian towards his closest:

II. 3. Christian patriotism is simultaneously manifested in relation to the nation

as an ethnic community and as a community of citizens of the state. An Orthodox

Christian is called to love his homeland, which has a territorial dimension, and his
blood brothers living all over the world. Such love is one of the ways to fulfill God’s
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commandment to love one’s neighbor, which includes love for one’s family, fellow
countrymen, and fellow citizens (Osnovy... I1.3).

Under the conditions of Socio-Centrism Trend or Person-Centrism Trend,
theocentric position of the ROC is an alternative to the dominant trend, and under
conditions of socio-cultural ambivalence, is the most stable and the only credible
interpretation of reality.

As the Form of Conceptual Advertising and PR, Orthodox Resacralization of
Spiritual Practices is focused exclusively on a strong strategy that involves changing
the value orientations of a person and society in accordance with a stable Orthodox
Christian-anthropological concept.

Research perspectives and discussion

A classic of PR and mass propaganda E. Bernays in the first half of
the 20" century emphasized repeatedly that the essence of advertising is not
in reporting news, but in creating them, not in informing the public,
but in managing and manipulating it (2011; 2019). The sustainability of modern
brands is due to the consistent translation of the value system. The company’s
capital level and annual income largely depend on consumer confidence
in the conceptual image, and not on the number of goods and services produced.
This does not mean that goods and services are not needed, but production will
become unprofitable if the consumer loses confidence in the manufacturing
company.

The manufacturer of a conceptual promotional product faces the difficult task
of transcending cultural diversity and uniting a diverse consumer in the desire
to purchase the advertised product in the absence of a shortage or even a prag-
matic need for it. The dilemma essentially boils down to choosing a “weak” or
“strong” strategy. The typology in this case corresponds to the ontological grounds
for distinguishing between “strong” and “weak” programs for the study of processes.
A weak strategy implies the orientation of the concept of an advertising product
to the prevailing cultural stereotypes of perception of values and patterns of
consumption. A strong strategy is to form a new consumption pattern based
on the consumer’s reassessment of the culturally conditioned value-semantic
matrix that exists in his mind. On the one hand, it is possible to subordinate
the advertising product to ongoing processes: such a strategy can be considered
traditional; it is based on preliminary monitoring of demand. On the other hand,
under conditions of concentration in one control center of many communication
channels, it becomes possible for an advertising product to form a new process -
artificial demand.

Both strong and weak advertising and PR strategies are linked to RSP. Concep-
tual advertising is distinguished by the complex production of the image of
the advertised product (brand, image of a company or politician, social or political
program, etc.) in order to attract the attention of the consumer, gain his trust and
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create a demand precedent for the advertised product. To implement the control
function of advertising (Politz, 1975), the integrity of the created image is extremely
important, which is achieved through the subordination of advertising policy
to a conceptual idea. A key indicator of the performance of conceptual advertising is
the level of consumer confidence (Rommerskirchen, 2013) in the conceptual image.
Although the conceptual image remains the ideal model, it is the image that deter-
mines the consumer’s attitude. The consumer purchasing the advertised product is
included in the communication relationship with the conceptual image. A person
can communicate with noodles or corn flakes only in exceptional cases, and
the conceptual image of a company, politician or product is an image of an inter-
locutor broadcasting a certain system of values. It is he who can be trusted or not.
By purchasing a product, the consumer trusts the manufacturer, dressed
in a conceptual prototype, i.e. his image.

For example, “The Big Four (Alphabet, Amazon, Apple, Microsoft) successfully
competes with the leading powers for the redistribution of human capital
resources, succeeding in the intellectual sphere, establishing not only their own
corporate culture, but also actively participating in the formation of a new suprana-
tional (global?) cultural identity” (Bakumenko & Luginina, 2022, p. 281). The extent
to which the declared value system of the corporation corresponds to its real goals
is a matter for a separate study. It is important for us to emphasize the dependence
of the leading positions of large corporations in the distribution of resources
on the resacralization of spiritual practices: the higher the position in the mass
consciousness of the ideas and values of a corporation, the greater its profit and
influence (McNamee, 2019).

In the media industry, influence becomes a resource for manipulating mass
consciousness for both economic and political purposes, giving rise to fake news.
Recently, this topic has become the subject of a separate area of interdisciplinary
research around the world (Attkisson, 2020; Ali & Zain-ul-abdin, 2021; Hopp, 2022;
Chin & Zanuddin, 2022; Baptista & Gradim, 2022; Figl, Kief3ling & Remus, 2023).
In geopolitical battles, communications are used as weapons of mass destruction
(Blount, 2019; Jankowicz, 2021). Is it time to measure ideas and values in TNT equiva-
lent?

It is quite obvious that the latest information and communication technolo-
gies, including RSP as a MCA, become dual-use technologies in post-truth condi-
tions. The problem is drawing the line between their creative and destructive
potential in relation to cultural richness and diversity of communicative relations.
The main result of the study in this aspect is the statement that it is the variety of
models of communicative relations that is the resource of management and control.
The possibility of control remains only an exceptional situation, when the degree of
harmonious development of other models of communication relations (Gift,
Convention, Translation) creates sufficient conditions for their subordination
in the Control model.
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The theoretical considerations expressed regarding the aspect of the transfor-
mation of the product of conceptual advertising and PR in the context of the growth
of non-material production, require further development and criticism. This aspect
opens up new horizons for theoretical and empirical research.

We have given an example of a RSP to substantiate the theoretical metamodel
of complication/simplification of semiosis, which in communication can be imple-
mented both in the progression of complication (Gift - Convention - Translation —»
Control) and in the progression of simplification of the semiotic links involved
(Control - Translation = Convention — Gift). In the first case, there is an ascent
from sensation to comprehension by the subject. In the second case, the process is
turned to sensation. The proposed metamodel makes it possible to observe strong
and weak RSP strategies as an MCA. ORSP is characterized by a simplification of
the semiotic conditioning of communication and is a strong RSP strategy due
to theocentrism.

Whether the proposed theoretical model is universal, remains to be discussed.
It probably has its limits, which are determined not only by cultural differences,
but also by the strategies of social eugenics. ORSP is one example of such a strategy.
But it coexists in historical interconnection with other strategies that change social
reality. Therefore, it is likely that its creative potential is to some extent due
to the existing variety of communicative relations.

It is no coincidence that G. Vaughan and C. Eisenstein refer to the concept of
a gift. After all, they are trying to offer alternative projects in opposition to the capi-
talist neo-liberal social eugenics. At the very least, their concepts demonstrate
possible alternatives.

C. Eisenstein questions the very principle of progress as a complication, seeing
more mysticism than rationality in technological power (2013). The idea of a turning
point in civilization (Eisenstein, 2021) echoes Der Untergang des Abendlandes of
O. Spengler (1918-1922): the West inherits not the best part of the greatness of
Ancient Rome (Spengler); modern civilization is like the Tower of Babel (Eisenstein).
But is oversimplification (McChesney & Pickard, 2017) a panacea? A number of
researchers consider the examples of totalitarian regimes of the early 20th century
to be the result of a total simplification of social relations (Panné et al., 1999).
Are modern calls for the simplification of social relations an advertisement for
the totalitarian culture of transnational corporations?

K. Schwab articulated the goals, objectives and consequences of the Fourth
Industrial Revolution quite clearly (2017). Transnational corporations are interested
in simplifying management mechanisms, but this leads to the ousting of a person
from physical and intellectual labor, entails a massive forcing people out from
the system of distribution of resources and material wealth.

G. Vaughn rightly sees the feminine principle in the gift-giving relationship
(2016). The basis of her concept on observations of the matriarchy of the North and
South (Vaughn, 2018). Of course, matriarchy has become the cradle of humanity.
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But is Maternal Economy an obstacle to the complication of communication that
leads to Paternal Economy? How can gift giving interfere with gift exchange?

ORSP is built on the simplification of communicative relations, but neverthe-
less it is a patriarchy.

M. Mazzucato observes how with the transformation of the economy of value
production into the economy of value extraction, the economic theory serving
the interests of capital is also being transformed (2020). Capitalism has created
a consumer society and has itself transformed from a value-producing economic
mechanism into a value-consuming economic mechanism. Consequently, Maternal
Economy (Gift Giving Economy) has already lost out to value-consuming capitalism.

Our contention is that gift-giving and gift-exchange actually co-exist: they
follow each other, they are not mutually exclusive. If further research establishes
the universality of the proposed metamodel for analyzing the complication/simpli-
fication of cognitive structures of communication and perception of reality, then it
can also be proposed to describe the process of sustainable development of society
(anthropogenesis), regardless of cultural characteristics. But so far this is just
a guess.

Further comparison of ORSP with RSP of the leading world religions and their
regional configurations is promising. The question arises if the described ORSP
model is unique or if other religions follow it too. Perhaps it is valid for Abrahamic
religions, but it cannot fully describe the communicative relations of “materialistic”
religions (Buddhism, Confucianism, Daoism) (Galadari, 2019; Micollier, 2020;
Pamutto, 2017), paganism and neo-paganism (Galovi¢, 2021; Harms, 2021; Stokke,
2021).

The original hierarchical typology of communication relations pro-posed
by the authors is based on existing observations. We are to discuss the most
controversial issue of subject-object relations in the communication of people and
things further.

The productive value of the R. T. Craig interdisciplinary method should be
emphasized. Based on practical experience, within the framework of ORSP,
the authors consider a mental process that is identical to the procedural aspect of
activity, aimed at changing the subject of activity itself. This aspect of activity is
identical to the auto-communication of an individual or society with itself. Auto-
communication is characterized by a special configuration of subject-object rela-
tions, in which things can take part along with people. In non-conventional commu-
nication channels, the “inanimate” subject takes part in communication, influencing
the transformation of a person. Similar opinions are expressed by M. McLuhan,
justifying the thesis that the means of communication have an impact on the broad-
cast content (McLuhan & Lapham, 1994).

Defining the essence of cinema, G. Deleuze concludes that cinema affects
the construction of meaningful units and communication operations (1989).
On the empirical basis of the sociology of science, B. Latour comes to the conclu-
sion that it is necessary to equalize words and things in subject-object relations
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(2005). Yu. Lotman explains the isomorphism of animate and inanimate “thinking
structures” through the semiotics of the functioning of intelligence: in order
to manifest their properties, as for “absolutely normal human intelligence”, a work of
art requires an interlocutor. The differences between “animate” and “inanimate”
semiotic objects consist in the fact that in human interactions “the function of
information transmission prevails in texts of a communicative nature”, and in human
interactions with cultural heritage “the ability to generate new messages comes
forward” (Lotman, 2000, p. 152).

The provisions of Latour are not fundamentally new, from the standpoint of
the semiotic tradition. It should be recognized that conventional and non-conven-
tional communication channels are not only a way to distinguish between “animate”
and “inanimate” objects, but they also characterize two types of relations
in communication. Since the interlocutor can be not only a thing, an object, but also
an intangible product of conceptual advertising, intangible objects can and should
be studied within the framework of communication relations.

B. Latour’s fundamental disagreement with the theory of interaction-ism
(G. H. Mead, H. Blumer, E. Goffman, et al.) or social constructivism (L. S. Vygotsky,
G. Chiari, J. D. Raskin, et al.) is the denial of anthropocentrism. The key terms -
translation, interpretation, and reconstruction - diverge in describing society.
If interpretation and reconstruction are a consequence of social relations, then
translation is their cause. Changing causality is the heuristic advantage of the Actor-
Network Theory (ANT). M. Castells agrees that network structures have always
played a role in the development of society, and recently their role has been
increasing (2000). B. Latour once again emphasizes that theoretical ideas about
reality are homogeneous with cosmogonic projections, which are not identical
to the cosmos, but only reflect the anthropocentrism of the theory (2021). B. Latour
sees in reality a source of translation of phenomena into a social plane and calls
“back to things”, to overcome the rigid border between immanent and transcendent
(1983; 2005; 2021). B. Latour points to the role of the Christian recoding (translation)
of the pagan category of the native-neighbor into the participatory-neighbor
(equally chosen by God) (2021). New communion is mediated by the ‘Good News;
the New Testament, the timeless and extradimensional eschaton, the human limit.
New human limits required the translation (recoding) of sacred categories
(Vashcheva 2018). And such a reassembly of sociality, according to Latour, never
stopped. Consequently, the re-sacralization of spiritual practices is an essential
feature of anthropogenesis. It characterizes the evolution of human consciousness
and self-consciousness. But the ascent to perfection still requires a stable ideal,
on the basis of which new experiences are mediated (Singh, 2021).

R. T. Craig’s statement that different models of social communication lead
to different ideas about reality (1999) does not contradict the network configuration
of social relations, but indicates that these relations can develop on different
grounds. Our contention is that the resacralization of these various foundations
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follows a single principle, the universality of which must be tested. This principle
(principle of complication/simplification) has limits of relevance relative
to the presented Hierarchical Metamodel of Communication. Hierarchical connec-
tions of various models of communicative relations are possible only in the circum-
stances of their simultaneous functioning. Therefore, the prolonged dominance of
one of the models to the detriment of the others does not lead to the progress of
the dominant model, but to a regression of communicative relations as a whole.
Monitoring and purposefully limiting the dominance of one of the models
to the detriment of the others seems to be a promising way to determine the line
between the creative and destructive potential of social eugenics through adver-
tising and PR.

Conclusion

Re-Sacralizing Spiritual Practices as a Method of Conceptual Advertising (RSP
as a MCA) forms a field of rivalry for the transformation of a person. The days of
reckless and implicit social eugenics are over. But how unpredictable and varied
are the methods of its implementation?

We suggest that increasing the ability of humanity to collectively produce
values implies intellectual progress - the evolution of consciousness. But there are
not many ways to improve. Perhaps the Resacralization of spiritual practices
as a method of conceptual advertising is the only way. Then it should be studied in
more detail.

We come to the conclusion that modern social communication is multifaceted.
Communicative relations can either become more complex in terms of expanding
and complicating the semiotic connections of communicants, or they can be simpli-
fied, obeying a single dominant idea.

From the point of view of the practical application of the proposed RSP as a PR
and advertising technology, both strong and weak strategies can be used to achieve
the desired result. But it should be born in mind that the simplification of semiotic
connections in communicative relations, the approximation of the symbol and sign
to signal certainty, increases the risk of depreciation and desacralization of
the dominant meaning. The most dangerous tendency to simplify semiotic connec-
tions in communicative relations is the stigmatization of the Other. Due
to the ambivalence of the symbol, stigma contains the threat of uncontrolled scaling
up to deprivation and destruction of the stigma actor.

The most significant theoretical value of the work is the proposed hierarchical
metamodel of communicative relations. It allows us to observe the processes of
complication and simplification of semiotic connections in social communication.

However, discovering the origins of the hierarchical metamodel of communi-
cation in Christian ideology and psychology, we are inclined to assume with caution
that on other cultural grounds (Islam, Buddhism, Judaism, Confucianism, Taoism,
etc.), communication models can be interconnected differently. It is interesting
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to combine the efforts of representatives of different cultures to criticize and
improve the proposed hierarchical metamodel.

The scope of the proposed theoretical metamodel goes beyond the theory of
PR and advertising. It is applicable, from our point of view, to the analysis of
communicative relations between people of different cultures in various areas of
communication, as well as to the analysis of communicative processes. Hierarchi-
cally, one can analyze the relationship between the theater stage and the public,
the ruling political center and the periphery, the media and the public, etc.
A possible collaboration of scientists from different directions from different
cultural auras suggests in the future the development of an optimal metamodel of
intercultural communication or the justification of its impossibility under certain
conditions.
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Abstract

The article analyzes the process of the formation of the image of Stalingrad in 1942-1943. The purpose
of the study is to examine, based on American cartoons, documentary films, and periodicals, the main
points in the evolution of the attitude of American society towards Stalingrad, as well as to demon-
strate the complexities and contradictions in understanding the features of the USSR. The study of
cartoons will help determine the nature of the interaction between textual and visual images

in the US media during the discussion of the outcomes of Stalingrad. The analysis results in high-
lighting a typology of visual images of Stalingrad.
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Busyasusanus 6utssl 3a CTasmHrpas,
B oomiectBe CIIIA

Bypanoxk Cepreit Oseropuy’, Tysy3akoBa Maprapura Hropesna’

CaMapCKI/Iﬁ FOCY,ILapCTBeHHbIﬁ couuanbﬂo—ne;{aromqecm/lﬁ YHUBEPCUTET. Camapa, Poccusga

Pykonuch nostyyena: 15 ¢pespass 2023 | IlepecmorpeHa: 25 mapta 2023 | [Tpunsita: 16 anpestst 2023

AHHOTaLU4g

B craTbe npoananmanpoBaH npouecc Gpopmuposanus oopaza CranuHrpana B 1942-1943 rr.

Ha ocHOBe marepuasioB aMepPUKaHCKUX KapyKaTyp, (PUIbMOB 1 EPUOANIECKON T1€4aTH PACCMOT-
PEHBI OCHOBHBIE MOMEHTBI B 9BOJIIOLIM OTHOLIEHNSI aMEPUKAHCKOTo obuiecTBa K CTaMHIpay, oKa-
3aHBI CJIOKHOCTH Y IPOTHUBOpeuMsi B noHMManuy ocobeHHoctert CCCP. M3yyeHne KapukaTyp
IIOMO>KET OIIPENIEeINTb XapaKTeP B3aUMOIENCTBYS TEKCTYa/IbHbIX U BU3yaJlbHbIX 06pa3os B CMU
CIIA B xoze 06Cy>KIeHNst UTOroB 61TBbI 3a CTammHrpaf,. [To ntoram aHanu3sa Bbl€IEHA TUMOJIOTH -
3alMsl BU3yaJIbHBIX 06pa3oB CTajMHrpaja.

KiiroueBbie ci0Ba

Bropast MupoBast BoiiHa; o6pa3 BoiHbl; CCCP; o61ecTBeHHOE MHeHUe; Kapukarypsl; CIIA; Ctanun-
rpan,

O
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BBeneHue

Teme CranmHrpafCcKoy GMTBBI IIOCBALIEHO OO0JIBLIOE KOJIUYECTBO TPYAOB Kak
B POCCUICKOH, TaK U B MUpoBOM ucropuorpapum (Ilonos, 2007, c. 3-32; Msrkos,
2003, c. 38; benos, 2011, c. 7; Benmkasg OtedyecTBeHHas BovHa, 2011, c. 482; Bellamy,
2007, p. 69). B HUX O4€Hb TIIATEJIBHO U3Yy4YEHBI X0, U XapaKTep CPKEHUs, OCOOEH -
HOCTM (YHKUMOHUPOBAHUS MAPTUMHBIX, BOEHHBIX U TOCYJAPCTBEHHBIX CTPYKTYP
10 CO3[IaHMI0 OOOPOHBI, POJIb OTHEbHBIX POJIOB BOMCK B CPKEHUU, MAaTEPUATIbHO-
TEXHNYECKas IIOMOILb COIO3HUKOB, COBETCKOE BOEHHOE MCKYCCTBO U MHOI'ME HHbIE
BOIIPOCHL. OQHAKO IOKa OCTAIOTCS U MAJIOM3y4E€HHbIE CIOKETbl ucTopumn CrajinH-
rpaza, OOHUM 13 KOTOPBIX SIBJISIETCS BOCIpusTUe O6UTBBEI coro3HMKamu CCCP yepes
Kapukarypel. IIpobiema MpesioMyieHHss 00pa3a CpaKeHUsl 4Yepe3 KOMMHYECKOe
IIOMOXKET HE TOJIbKO BBISIBUTH [IOINOJIHUTEJIbHBIE IeTajiu obpasa Camoil OWTBHI,
nmuka CCCP u 'epmanuy, HO U 60J1ee TOYHO NOHSTH POJIb KApUKATyp B M300pa-
XeHuu «Jlpyroro» B nepuojp, BoeHHbIX KOHGuKTOB (King, 2019, p. 36-43). Heko-
TOPBIE BOIIPOCHI 3TOM TEMBI U3Y4aJIACh B Jucceprauny u moHorpaduu [1.A. besosa,
B CPaBHEHMM C olleHKaMy CTaIMHrpazia o011 eCTBEHHOCThIO BesIMKoOpUTaHuY.

M3yyeHue npobyeMbl BU3yaIn3aluy OOEBBIX NEWCTBUM (C TIOMOULIBbIO KapH-
Karyp, IjakaToB, (UJIBMOB) MMeeT NaBHUE TPAIULMU U MPEICTaBiseT COO0U
XOpOLIO Pa3BUTHMI0O B METOMNOJIOTMYECKOM IIaHEe 00J1aCThb  UCCJIENOBAHUS
(Kypasnesa, 2017, c. 187; Engerman, 2003, p. 15-27; Small, 1996, p. 28-31). Anamu3
BU3YJIbHBIX 00Pa30B I103BOJISIET 6oJiee pesibePHO MPEACTAaBUTh M OOLIECTBEHHBIE
HAaCTPOEHMS, U BXXHBIE 3JIEMEHTBHl 00pasa «lIpyroro» KoOTopble, B CUJIy CBOEU
SMOLMOHAJIBHOY OKPAIIEHHOCTU, HE BCETIAa MOTYT OBbITh IPEACTABIEHbI B TEKCTY -
anpHbIx CMU, poTopenopraxkax u paguonepenadyax. [Ipy aHanuse amepuKaHCKUX
BU3YaJIbHBIX 00pa30B CTaJMHIPaZla MOKHO YTOYHUTh UX MECTO U POJIb B UH(POpMA -
uyoHHOM nosmtuke CIIA; onpenennTp, Kakue MUQbI U CTEPEOTUIIBI aKTYaJIU3UPO -
BAJINChb XYAOKHUKAMU U PEXKUCCEPAMM, a KaKMe€ - CO3[JAaBaJIUChb 3aHOBO.
DTO ITOMOXKET CPaBHUTh U300PKEHME BOVIHBI, GOPMUPYEMOE TEKCTaMU, C 06Pa3om
BOIHBI, GOPMUPYEMBIM KapUKaTypamMu U pUIIbMAMU, YTO BaXKHO [1JIs1 OTCJIEKUBAHUS
n3MeHeHuH B o611eM obske CoBeTckoro Coro3a.

OcHOBHas paMKa UCCJIeIOBaHS — CPAaBHEHYE [IBYX OCHOBHBIX IIPEJCTABIIEHUN
Cramunrpaga. [lepssiii GOpMUPOBAICS KapUKAaTypaMK; BTOPOW — KMHOIIPOAYKLMEN
CIIA.

Oo6pa3 Cranunrpaza B kunemarorpage CIIA

3HAYMMOCTb MCCJIELOBAHUS ITOTO CIOKETA 3aKJIIOYAETCS HE TOJIBKO B PACIIM-
PEHMM HAy4YHBIX 3HAHUI 110 UCTOPUM BTOPOM MUPOBOM BOWHBI, HO Y B KOHKPETH -
3auu 00pasa «COBETCKOIO CONO3HMKA», CHOPMUPOBABILEIOCS Yy aMEPHKAHIIEB
B 1941-1945 rr. Ha npumepe kapukaTyp, puabMoOB, pUCyHKOB 0 CTasiMHrpaje npepj-
CTaBJIIETCSI BO3MOYKHBIM BBISIBUTh KaK TPAAUIMOHHBIE, OOIIME 4YEePThbl OLIEHOK
CP2&KEHUII Ha COBETCKO-TEPMAaHCKOM (POHTE, CBOMCTBEHHbIE OOILECTBEHHOCTHU
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CIIIA, Tak ¥ YHUKaJIbHbIE, XapaKTepHbIE TOJIBKO 17151 6UTBbI HA Bosre (Horton, 2015,
p. 321-338). Pa3zpaboTka AaHHOM TE€MBI ITO3BOJIAT 00JIE€ TOYHO MOHATh OCOOEHHOCTH
IpeacTaBieHnil amepurKaHLeB 0 CoBeTCKOM Co1o3€ BDEMEH BOVHBI.

[lo mepe yBesMueHUS] HEOOXOIMMOCTU B Pa3BUTON CUCTEME IIPOIIAraHbl
B yCJIOBUSIX BOEHHOro BpemeHH, B CIIA cpa3y HECKOJIBKO KPYIIHBIX BEIOMCTB
HayaJl UHTEPECOBAThCS 3TOM cepoil AEesITENBHOCTY U BIMATh HA NPOLECC BU3ya-
Jn3auyy 1 00€BBbIX NEMCTBUM, 1 00pa3a COI3HUKOB. [Ipexxne BCero, aTMM 3aHUMa-
JIoch YmpaBjieHUWe BO€HHOU uH@opmanuu. JJaHHOe BeIOMCTBO ObLIO Haubosee
BKHBIM, HAIPSAMYIO 3aHMMAaBIIMMCA mponaranaon. Kpome toro, B sHBape 1941 r.
ObLIO CO37aHO YIpaByieHue N0 KOHTpoJIo 3a rmpousBojicTBoM (Office of Production
Management, OPM), kuHemaTorpauueckuii OThesl KOTOPOrO OTCMAaTpUBaJl BCE
CHSTbIE (PUJIbMBI 1 OINIPEZEJIsiyl UX COOTBETCTBHME MHOXKECTBY IIaPAMETPOB OT YMCTO
TEXHUYECKUX, BPOJE KaueCTBa IJIEHKU U COOIOEHNS CMETHI ITPOEKTA, O XYy 0XKe -
CTBEHHBIX OCOOEHHOCTEM, COOTBETCTBUS (UIbMa OOLIECTBEHHOM MOPAU U rOCy-
IAPCTBEHHO BAKHBIM TEMaM. DTO YIIpaBJIEHME TaKKE PACChUIANO I10 CTYIUSIM
CIIMCKY TEM U MIPUMEPHBIX ITOJIXOJ0B K HUM, a [VIABHOE, B CJIy4ae OOpalleHus] KUHO -
CTYyIWI OKAa3blBaJI0O MATEPUAJIbHYIO IIOMOLIb B IPOM3BOICTBE U IUCTPUOYLMU.
C BcrymienueM CIIA B BOMHY JaHHOE YIIpaBjieHue ObLJIO IPUCOEAUHEHO K COBeTy
10 BOEHHOMY IIPOU3BOJICTBY U [10 KOHIIA BOMHBI KOHTPOJIMPOBAJIO YK€ BCIO KMHO-
IIPOAYKLMIO, 2 HE TOJIBKO «3aKa3Hble» KMHOJIEHThL. Kpome 3TOro, 60JbIIyI0 POJb
B CO3[IJaHUM TPOIATaHIVCTCKUX Xy[IOXXECTBEHHBIX (UIBMOB Cbhirpasl Komwurer
10 BOEHHOM aKTUBHOCTM KHHeMarorpaduyeckor wunHpayctpuum (War Activities
Commitee of the Motion Pictures Industry), uHMLIMaTHBHAs TpyIIa KPyNHENUIINX
[IPEJICTaBUTEJIEN aMEPUKAHCKOT0 KNHEMaTorpada, KOTopble BbICTYIIMIIM B KA4€CTBE
«I0OPOBOJIbHBIX TIOMOILTHMKOBY» ITPAaBUTEJIbCTBA B JleJie nopaaep>kku neiicteuit CILIA
BO Bropoil MupoBoil BoriHe. Ha nesne ke, JaHHbI KOMUTET ObICTPO CTaJl IJIaBHBIM
LIEH30POM U 3JIMTHBIM ITPO(COI030M KPYIIHENIINX [TPOU3BOAUTENIEN KNHO(PUIBMOB
IJIsL HYK], rocygapcTBa. YieHbl KOMUTETA HAXOAUJIMCh B TECHOM KOHTakTe ¢ YBH,
CoBeTOM 1O BOEHHOMY IIPOU3BOICTBY, aIMUHUCTPALMEN IPE3UOEHTA U IIPecc-
CIy>KOaMU Pa3IMuHbIX CJIYy>KO U BeloMcTB npaBuTesibeTBa CIIA. Hakonen, ®BP ewé
B Havasie 1930-x Hayasio aKTUBHO BBICTPAUBaTh CBOM 06pa3 B CMM, yeM 3aHMMAsCs
«Otmenn perucrpauuy IPECTYIUIEHUI». DTO BEJOMCTBO Hapsamy ¢ locpemnap-
TAMEHTOM, KOTOPBIY SBJISIICS TJIaBHBIM KOHCTPYKTOPOM Pa3jIM4YHBIX 00pa3oB U
OLIEHOK, nponyuupyembiMu CMU u kuHemaTtorpadom, Takke aKTMBHO PAaCChLIAJo
CBOM METOIMYKMA 00 U300paKEHUM M MOAXOAAX K Pa3IMYHbIM TOCYIAPCTBEHHO
B&XHBIM TeMaM. VIHTEpECHO, YTO B CWIy KpalHE CJIOKHBIX OTHOLIEHUI MEXIY
BHEILIHETIOJIMTUYECKUM BEJIOMCTBOM U TJIaBHOM CJIY)KOOM BHYTpEHHE! Oe3o0rac-
HOCTU IIO[rOTaBJIMBAEMblE [JI1 KUHOCTYIUI Marepuasbl 4aCcTO MMEJN OIpe-
IleJIEHHbIE PA3/M4yus, XOTs, 4allle BCEro, He3HauuTesbHble. VIcTopus co3paHus
KAHOJIEHT 1941-1945 IT. OKa3bIBa€T HEKOTOPBIE PUHLMIIBI U MOJIEJIN B3aUMOEN -
ctBus ['oMByzZia ¢ BOEHHBIM M BOEHHO-MOPCKUM MUHUCTEPCTBOM. DTO, NPEXIE
BCErO, CTPEMJIEHUE BOEHHBIX «MOOMJIM30BATh» PEXUCCEPOB IJIs1 BU3yaIU3aLUN
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Haubosiee BaKHBIX cpakeHuit: [1€pn-Xapoop, Munysit, dununnunsl, Yauk, ['yagan-
KaHwl. OpHAKo, HECMOTPS. HAa CTPOTMi BOEHHBIM 3aKa3, PEXXUCCEPHI IOTy4aln
VHCTPYKLMY U OT YIpaBJ€HUs BOEHHON MH(OpManuu, YIpaBjIeHUsl CTpaTeruye-
ckux cayx6, ®BP, nHorma ot agmuHuctpauuu besoro [loma. Bc€ 31O cospmaer
B GpusibMax IepervieTeHrue 00pa3oB, BbI3BAHHBIX PA3JIMYHBIMM MHTEPECAMU TOCY-
IAPCTBEHHBIX CTPYKTYp. Hambosiee MONHBIA M aKTyasbHBIA [JI1 aMEPUKAHCKOIO
3purtensi obpa3 CranumHrpaga 6ew1 copmupoBaH B guibMe «butsa 3a Poccuioy,
®pank Karipa, 1943 (Browne, 1998, p. 38).

B HOs6pe 1943 r. Ha ameprKaHCKUe dKpaHbl Bblla KapTuHa Ppsnka Kanpsl
«butBa 3a Poccuio», KOTOPBIM ObL1 4YacCTblO CEPUU OOKYMEHTAJIbHBIX (PUIBMOB
«3a 4To MBI CpakaeMcs». B nepuop 1942-1945 rr. Kanpa cHs1 cepuio U3 CEMU IOKy -
MEHTaJIbHBIX MH(GOPMALMOHHO-TIPOMNAraHAMCTCKUX (PUIbMOB, B KOTOPBIX ITOKa-
3bIBaJl AMEPMKAHCKOMY OOLIECTBY M IJIOOAJbHbIE L€ BOWHBIL, U posb CIIA
B JOCTW>KEHUU 001eN rnodeap! Han ['epmanuent, Uranmen u SInonuen (Harris, 2014,
p- 382). Bcrynnenune CIIA Bo BTOpyro MHPOBYIO BOMHY CHEJIANO IEPECTPOVIKY
IporiaraH/ibl OAHOM M3 HanboJiee akTyalbHbIX 334a4. HavanbHuk mraba apmun CIIA
JKopIpK Mapiiasil CTpeMusICsS 3aMEHUTh CTapble HE(P(OEKTUBHBIE NHCTPYMEHTHI,
IIPUEMBI U CPEICTBA IIPOIaraH/ibl HOBbIMU IIOAXOIaMU U TEXHOJIOTUSIMUA, OCOOEHHO
B JOKYMEHTAJbHBIX (PUIbMaxX. DTO MOTPEOOBAJIO OBICTPOrO NPUBJIEYEHUS] HOBBIX,
Haub0JIee M3BECTHBIX PEXUCCEPOB K IIPOU3BOMICTBY KMHOJIEHT JJIs1 HY)KI, apMUU U
¢sora. KpymnHbele ToCyapCTBEHHbIE 3aKa3bl Ha CO3[aHMUE IIPOMNAraHAMCTCKUX
(GUIbMOB ObUIY ITIOPYYEHBI CAMBIM B)KHBIM TOJIJIMBYICKAM PEXKHACCEPAM, TAKUM KaK
xon ®oppn, Opsnk Karnpa, Yunbam Yaiinep, [bkon XbiocToH, opmak CTUBEHC
(Doherty, 1993, p. 39).

Cepust GpusnbMoB Karpel CymeCcTBEHHO OT/IMYasiach OT OOJIBIIMHCTBA IPYTUX
IOKYMEHTAJIbHBIX KAPTUH BOEHHBIX JIET, IIPEXKIE BCETrO, 3HAYUTEIbHON BPEMEHHOMN
NPOTSDKEHHOCTBIO (0T 53 10 83 MUHYT), a TalOKe NIPUMEHEHUEM B KOKIOM (puibme
ayZMaJIbHBIX, BU3yaJIbHbIX, CIOKETHBIX NpuémoB (Kane, 1982, p. 71). Gunpm «butsa
3a Poccrio» Tmosyymsicst cambIM MPOOOJDKUTENBHBIM — 83 MUHYTBL, M OLHUM
13 HauboJsiee HaCBILEHHBIX B IJIaHE (POPMUPYEMBIX OOpPA30B, CIOXKETA U OOILEro
koHTeKcTa (Koppes, 1990, p. 92).

HauanpHble Kagpel, B COOTBETCTBUM C 0a30BBIMM TPAAULMSIMU JOKYMEH -
TasibHbIXx (GuiabMoB CIIA neprona BOVHBI, HANIOJHEHBl TEKCTYyaJIbHOU MHQOpMa-
uueit. IlepBele 15 cekyHZ, Ha SKpaHe NEMOHCTPUPYETCS Hanmuch: «Kak skaxma
BJIACTY HAIIVX BPAroB IPOUCXOAUT U3 UX MCTOPUYECKOIO MPOLLJIOTO, TaK U CTPEM -
JIeHUe K CBOOOZE HAllMX COIO3HMKOB ONMPAETCsl Ha KUCTOPUIO». DTO KOPEHHBIM
obpa3oM oTMyaercsl BCTymieHue «butsel 3a Poccuio» OT npeaplaylmux KapTH
naHHou cepum («IIpemonust K BOMHe», «YOap HALMCTOB», «Pa3nessii u BIacTBYI»,
«butBa 3a bpuTtanuio»), B KOTOPBIX BBOJIHASI TEKCTyaJIbHASI YaCTh ObLIA IOCBSIIEHA
TaKyX NPoOJieMaM KaK «MUP U BOMHa», «CBOOOMA M pabCTBO», «T€Hb 3aBOEBAHUS U
cBeT cBOOOZpl» (Aldgate, 1991, p. 21-39). CrasmuHrpazy NOCBSILIEHBI IOCIEIHUE
15 munyT ¢unbma (Hart, 2014, p. 83).
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JlaHHBIN CIOKET BBOAUTCS B (pMJIbM C NOMOLIBIO KapThl EBpomnenckoi yactu
CCCP, rpe mokasaH OOWIMY IIJIaH HEMELKOrO HACTYIJIEHUSl M TJIaBHbIE 33/a4u:
snmunth CoBeTckuil Cor03 MHAYCTpUalbHOrO LeHTpa (CTalmHrpaza) U 3aXBaTUTh
KaBka3 (BakHeNIMI UCTOYHUK HePTH). B aTOM 1tane ¢pusbm Karpel 04€Hb TOYHO
BOCIPOU3BOJUT MyOJIMKALYA aMEPUKAHCKUX NIEPUOANYECKUX U3TAHUI U KapUKATyP
nepuoga siera 1942 r.

[lepBple Kazmpel 60eB B CrajvHIpazie IMOKasblBAlOT Pa3pyLIEHHBI TOPOJ
CO CTOPOHBI BoJiry, 3al0JIHEHHBIN OBIMOM [IOXKApOB — 3TOT 006pa3 Obly1 YK€ XOPOLIO
M3BECTEH aMEpPUKAHCKOMY OOIIeCTBY 6Gsarozaps rnedaTaeMbIM B raserax ororpa-
dusmM, paguonepenadam, pUCyHKaM M TEKCTyasIbHBIM onmcaHusm (Eberwein, 2004,
p. 108). VimeHHO B TakoM Buze o6pa3 CrajMHrpaza sKCIUIyaTUPOBAJIU U XyIOKHUKMU -
KapuKatypuctsl B 1942-1943 rr. (McCallum, 2015, p. 251-285).

Konrpracrynienue KpacHoit Apmum 110 0CO6€HHOCTSIM KOMITO3ULIY KaJPOB 1
CIOKETa MMEET MHOTO OOLIEro C KHUHOJIEHTOM «PasrpoM HeMeNKuX BOMCK
o, Mocksoit». Ho Kanpa pesnaer eie 60JblIniA akIieHT Ha CHere, JibJie 1 MOPO3e:
[IPAKTUYECKU KaKIas CLEeHAa JEMOHCTPUPYET CYPOBbIE NPUPOLHO-KIMMATUYECKUE
0COGEHHOCTU HOs10pst 1942 - despansa 1943 rr. JJaxke KapTy € U300paKEHUEM
HanpasyieHu# ynapoB PKKA cosparenn ¢punbma peodpasyioT B «3MMHUM BApUAHT»:
3pUTEJISIM IEMOHCTPUPYIOTCSI OTPOMHbIE 3aCHEKEHHbIE IPOCTPaHCTBA COBETCKOIO
Coro3a ¢ peKUMU ropojaMu 1 AepeBHIMU. Takoil akueHT B ¢uybMe ObLI CHEJIaH
HE TOJIbKO JJIs COOTBETCTBUSI «KJIACCMYECKOMYy o0pady Poccum», HO U cTaju
pPe3yJbTaTOM IyOIMKALMA aMEepPUKAHCKUX KYPHAJIUCTOB 1941-1942 rr. 0 kimmare
[ToBOJDKBS: «37m€Ch IJIMHHBIE, XOJIONHBIE 3UMBI, IIOJIHBIE CHEXHBIX Oypb. 3uma
CO CBUPEMNbIMUA BETPaMU, 3aMETAIOIIVMU IMOBEPXHOCTb TSDKEJIBIM CHETOM, 3[€Ch
IJIUTCS TIITh MECSLIEB, a Mepenajbl TEMIIEPaTypbl COCTABIIOT 6osiee 70 TpagycoB»
(Sheboygan Press, 1941, October 21, P. 7).

O6pa3 «pyCCKOHM 3MMBI» B NEPHOJ KOHTPHACTyIUIeHUs o7, CTaluHIpagoM
BCTpPEYaeTCss U B TeKcTax XypHanuctoB CIIA, n B paguonepenavyax, 1 (puiabMax.
Ho 0COGeHHO $IpKO M HarjasigHO OH ObUI BU3YaJM3MPOBAaH B KapuKaTypax
1942-1943 rr. MOXHO HaOJIOATh 3HAYUTEJIbHBIE CIOKETHBIE IApaJUIeId MEXIY
(dunbMamMu 1 KapuKaTypamu, NOCBsIeHHbIMY CTaJIMHTpazy.

BusyanbpHbIi 00pa3 CTasuHrpaza: CBsI3b KUHO U KapUKaTyp

Knaccupuumposats KapukaTtypbl CIIA o CrajiuHrpase MOXKHO IO XPOHO-
JIoTMH, 1O aBTOPCTBY, 10 reorpaduueckomMy NPU3HaKy. [Ipy 3TOM MHTEpECHbIE
BBIBOZIbI MO>KET JaTh KaK aHAJIU3 3BOJIIOLIMY KapUKaTyp B OOHOI ra3ete, Tak U CpaB-
HUTEJIBHBIM aHaJIN3 HECKOJIbKUX W3IAaHUM 32 OIPENEJIEHHBIN IEPUOJ, BPEMEHU.
BaxxHO OTMeTUTh, YTO Jajieko He Bce nepuopudeckue uspanust CIUIA B nepuof,
1942 r. ny6sMKoBanM Kapukarypsl o CraynuHrpaje (M Kakue-aubo Opyrue Kapuka-
Typbl TOXe). Tak, exxenHeBHble raseTbl “‘Lewiston Morning Tribune”, “Lodi News-
Sentinel”, “Evening Independent”, “Gettysburg Times”, oTHOcsmuecss K mpecce
CpPeIHUX rOPOJOB, KAPUKATYP HE HalleyaTaJIu.
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Emeé 1o BolHbI aMepUKaHCKasl OOIIECTBEHHOCTb UMeJia HEKOTOPbIE MPEeICTaB-
sneHns o CrayuuHrpage: ¢ 1929 r. npecca CIIA yacto My6iMKOBajsia MaTepUaslbl
o xoge wunHpycrpuanmusauuu B CCCP, n ropop XapakTepus3oBajICSd KaK <«HOBBIN
IIPOMBILIIEHHBIN LIeHTp 1ora Poccun» (New York Times, 1931, May 18, p. 4; New York
Times, 1931, September 22, p. 10; Lewiston Morning Tribune, 1931, May 18, p. 1).
C HavasioM BoMHbI CTaJIMHIPAZ, Yallle II0NaJaeT Ha CTPAaHULbI aMEPUKAHCKUX ras3eT,
B ocobeHHOocTH “New York Times”, rae co3ma€rcst 06pa3 3Toro ropoja Kak rnocyes -
Hero pyoexka COBETCKOM 0OOPOHBI, €CJIM HE yIACTCSl OCTAHOBUTH HEMELIKOE HACTYII-
snenue Ha Mocksy (Portsmouth Times, 1941, October 18, p. 3; New York Times, 1941,
October 26, p. 5; Boston Daily Globe, 1941, September 29, p. 1.).

3Hauenue Cranmuarpaga gy Coserckoro Corosa INMOOYEPKUBAIOCH I10YTH
BCEMU M3JIAaHUSIMM, YaCTh M3 KOTOPBIX B Ha4asle OKTSIOps 1941 r. yBepsisia yuTaTesnen,
YTO B CJIydyae norepu MOCKBbI MMEHHO B CTajMHIrpaz, NepeeieT MPaBUTEIbCTBO
(Tuscaloosa News, 1941, October 17, p. 3), a Apyrue nucasny, 4To MOTEPSl ropoja —
BKHOTI'O TPAHCIIOPTHOIO y3J1a U MHIAYCTPUAJIBHOIO LIEHTPA — CHEJIAET MOPaXKEHUe
CCCP nemunyeMsiM (Boston Daily Globe, 1941, September 29, p. 1). [loatomy Hayasno
JIETHETO HacTyiuleHus: 1942 r. OblI0 BCTPEYHO aMEPUKAHCKOU OOLECTBEHHOCTBIO
C CaMbIM NIPUCTAJIbHBIM BHUMAHNEM U TPEBOTOYA.

Y>xe B Mae 1942 r. BO MHOTMX NEPUOJINYECKUX M3AAHUSIX Obljla HareyaTaHa
aHanmuTuyeckass crtatbsg Openepuxa XesnuHa, NOCBAmEHHas CTaniMHrpagy u
KaBkasy, B KOTOpO¥1 ClieJlaH IJIaBHbIM BbIBOZ; 0€3 3aBO€BaHMSl HEPTSHBIX PAllOHOB
1ora ['mtnep He cmoxeT nobenutsh CoBetckuil Coro3 (Palm Beach Post, 1942, May 15,
p. 118; Deseret News, 1942, May 14, p. 3; Youngstown Vindicator, 1942, May 15, p. 17).
BupHo, uro yxe B 1941 - Havyane 1942 rT. amepuKaHCKasi OOIECTBEHHOCTD, BCIIE, 32
[IPECCOMH, OLIEHMBAJIa BOEHHO-TIOJIMTUYECKME U S9KOHOMUYECKUE TIPUYMHBI HACTYII-
JleHns BepMaxra Ha CTajMHIpaz, B TeX ke (POPMYJIMPOBKAX, YTO U COBPEMEHHAS
ucropuorpadus (Benukas OreyectBeHHas BoiHa 1941-1945 ronos, 2011, c. 241).

C cepepunbl nroa 1942 r. CranmHrpaz y>ke He CXOLOUT C IIEPBbIX [10JI0OC IIEPUO-
nyndeckux uspanuii CIIA. TlepBble CcOOOImIEHUS O Hayasie HOBOTO HACTYIJIEHUS
Ha CranuHrpag, nossuwiuch 12-15 uwonsa (Pittsburgh Press, 1942, July 12, p. 1, 6, 7;
St. Petersburg Times, 1942, July 14, p. 1, 10). Vxe 12 ntona “Pittsburgh Press” nugop-
MUPYET YWTaTesIeN, YTO PEAJIbHOW LEJIbI0 HOBOTO HACTYIIEHMS Ha BoCTOYHOM
dpoHTe gBisercs He BopoHex, [loH u naxe He Mocksa, a CTajiuHIpaj, OTKyna
OyzeT HaHeCEH yaap Ha ActpaxaHs ¢ uesbio nmnTe CCCP ameprKaHCKOM [TOMOIIU
(Pittsburgh Press, 1942, July 12, p. 6). B kayecTBe CONPOBOXAEHMUS CTaTbu ObLIA
ONny0JIMKOBAaHA KapTa LIEHTPaJIbHOW U 10KHOM vyactu Coserckoro Corosa ¢ yKasa-
HUAEM HAalpaBJIEHMUI [JIaBHBIX YIApPOB BepMaxTa. VIMEHHO 3TO ObUIO Ha3BaHO
r71aBHOM Liesblo «bosbimon Ctpareruu ['nrinepay.

OyeHb BaKHOM YaCTb aMEPHKAHCKOM IIPECCHI ABJISVIMCh KAPUKATYPbl, KOTOPbIE
IIOMOTJIM CO3/1aBaTh BU3yasbHbIN 06pa3 CTaJMHIPaza, a TalkoKe aKTyaJIu3MpOoBaIU
MHOTME YE€PTbl U CTEPEOTUIIbl BOCIPUSITHS, KOTOPblEe HE MOIJIA OBITh HAIIPSIMYIO
BbICKazaHbl B CMU B cuity CBOEM 9MOIMOHAIbHOM OKPAIIEHHOCTH.
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Kapukarypsl 0o CTajMHrpazie MO>XKHO MOJEeNnTh Ha Tpu Bupa: 1) ¢ 3oomopd-
HBIMM 3JIEMEHTaMUY; 2) aHTPOIIOMOPGHBIMY; 3) aOCTPAKTHBIMMU.

CaMbIMU TIEPBbIMU MOSBIAIOTCH JieToM 1942 1. pucynku B npecce CIHIA
¢ aHTponnomMop¢HbIMU 0b6pas3amul. Tak, U3BECTHBIN XYHLOKHUK IOKTOP ChI03 paHbLIe
BCEX OTKJIMKHYJICS Ha TeMy CTajMHrpana, OmybJMKOBaB PUCYHOK «bapxaTHblii
KoBep 10 HedTSIHOTO KoJoAa». Ha HEM n3006pask€éH caMoI0BOJIbHBIN ['UTIEep, TOpAo
araromen B HanpasieHun KaBkasa ¢ KaHUCTPO# B pyKax. LleHTpanbHbIM 06pazom
3[1€Chb SIBJISIETCS CaM KOBEp: U3 TeJl MOrUOIIMX CONAAT. BTOPbIM BaXKHBIM MOMEHTOM
KapUKaTypbl BBICTYIIAET cam ['UTyiep — y HEro 3aKpbIThl I71a33a, YTO MOXKHO PACLEHU -
BaTb Kak HaM€K Cbl03a Ha «CJIENOE HACTYIUIEHWE». B 3TOM M300paXeHUU NPSIMO
YKa3bIBAETCSI HA 4aCTO OOCYXIAEMYIO B IIpecCe LieJlb HEMELKOrO HACTYIUIEHUS —
3axBar crparerundeckux pecypcos CCCP.

Jpyroy 3HaMEeHUTHIM KapuKaTtypucTt ke JlapavHr B nnepBoM «CrasnvHrpaj-
CKOM pHUCyHKe» cBsisal o0pa3 CCCP ¢ BHYTPMaMEpPUKAHCKMM KOHTEKCTOM.
Ha panbHem 1uaHe m3o6pakeH ropsammii CTajiuHrpaz, ¢ NaJalllMU HAa TOPOJ
6omMb6aMy, a €IMHCTBEHHBIM €r0 3alIUTHUKOM BBICTYIIAET N3HEMOXKEHHAS JKEHIIMHA
B IUIATKe, C TPYLOM JepiKaljas BUHTOBKY. A Ha NEepegHeM IUJIaHe IIIa4eT aMepu-
KaHel, I10 MOBOAY OrpaHM4YeHMi Ha TOIIMBO. HasBaHue pucyHka: «Hageroch, oHa
He CJIBIIINT HAlIMX BU3IIMBBIX >Kasnob» (Editorial Cartoons, 1942, p. 5). 3gecy o6pas
CCCP wucrnosnb30BaH [jisl BHYLIEHUSI YyBCTBA CTblJA AMEPUKAHCKAM YUTATEJISIM.
Ho u nipefcTaByieHHbl «PyCCKUI 00pa3» BBICTYIIAET KaK IIOPOXKAEHNE COMHEHUN U
tpeBor: B CCCP i1 0G0pPOHBI OCTaJUCh TOJIBKO >KEHIIUHBL DTO €IUHCTBEHHAs
Kapukarypa, udoopaxatommasi CCCP B TakoM BUE, BOCXOISIIMM K 00pa3aM PyCCKUX
KpeCTbsiHOK XIX B. JIpyroyl «peaHMMUPOBAaHHBIN» PYCCKUM 00pa3 1y CrajiuHrpaza
- 3TO Kazak. Ha pucyHku XynoskHukoB Pes u Crapa u3o6pakeH CBUPENOro BUAA
Kasak, TAaHUYIOLIMI BIPUCAIKY, THasg ['ntiepa. VicrosHeHrne aBTOPCKOro 3ambICiia
— B [I0JIHOM COOTBETCTBUMU C TpaguuusamMu XIX B.

Ho Takue sk3otndyeckue oopasbl CCCP B 1942 r. 6b11M yoKe pellKOCTb1o. [lofas-
JISIOLIEE YUCJIO «AHTPONOMOP(QHBIX Kapukaryp» O CTaJMHIpaze SKCILTyaTUPYET
o6pa3 CranuHa (4TO BIOJIHE 00BsICHUMO). Tak, Ha Kapukartype Jlecau VnnuHrsopra
CranvH npepncrasjeH HakasbiBaOIWIMM 'ntiepa. M1 cHOBa aMEPUKAHCKUIL KOHTEKCT
BBIXOOUT Ha NEPBBIN IIJIaH: B KOMHATY 3ax0guT Py3BesbT co cioBamu: «Ilobeperu
cne3bl, Afonbd. DTO yvIb NpeNBapUTENIbHOE MpenynpexaeHue». 11 B kayectse
NIOJITBEPXK/IEHMSI €T0 CJIOB B PyKax y Py3BesibTa po3ry, a CranvH 6b€T ['nTiepa b
pykoi. Tak B IOMOPUCTMYECKOM KJIIOYE MPOSIBIISIIMCh YK€ TEHOEHLWN U OLEHKU,
CBOMCTBEHHBIE NIOCJIEBOEHHOU MCTOpUOrpadpuu — MPUHIKEHNE 3HAYEHUs U POJU
CCCP B BOJiHE, YIIOP Ha CUJIbl COIO3HMKOB KaK IJIaBHbIN (PAKTOP I1OOEIBL.

Peakuus Ha nobeny npu CrajauHrpaze Criocoo6CTBOBasIa aKTyaIu3alyy oopasa
CramunHa. Ha pucynke JlapsuHra (pespasnp 1943) mM300pakeH MNOJ3YIMIUI CKBO3b
cHera u meresb ['mmiep, a BepxoM Ha HEM - AoBoJbHBIM CranuH. Hamnucu Ha
pucyHke: «CTaJMHIpaZicKkoe OTCTyruieHue» u «Hanosieon Bé3 sydme» (Editorial
Cartoons, 1943, p. 14). [locnennee — ckpoiThiil yrpék CCCP, T.K. B nekadpe 1941 r.
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['mtiepa 4Yacto cpaBHMBaIM C OTCTyHawmM HarosneoHoOM, HO pPasrpOMUTD
[epmaHnio 3a OfHY 3MMy HE IOJIyYUJIOCh. B OCTaslbHOM 00pasbl Ha KapuKarype
BBIIVIAIAT BECbMA IIPOCOBETCKUMMU: SIBHO 3aMEP3AIOIINN U CTPALAIOLINI OT X0JI04a
['ntiep B cpaBHEHNU C JOBOJILHBIM, BECEJIO KypSIIUM CTalVHBIM.

[loxoxxnit 06pa3 ucnospdyer n XaHrepdopz B (PeBpasbCKOM KapuKaType
npo Cranmurpan. Ha et CtanyH (C ZOBOJIBHO OOJIBIION CKOPOCTBIO) KATUT C FOPBI
CHE’KHBIN 11IAp, B LIEHTPE KOTOPOro 033aJa4eHHbIN ['nTiep. B 3ToM citydae XymoKHUK
B3bIBAET K IPYIMM 3MOLMSAM, HaMeKas 4YUTATEJIIM, YTO COBETCKOE HACTYIUIEHUE
OyZeT U fgasblie pacTy («Kak CHEXXHBIN KOM»). Bo Bcex cityyast UCIoIb30BaHUs 06pas
CrasiuH  yragplBaeTCcsl [0 XapaKTEPHOM IIOJYyBOEHHOW OHEXIE U ycaM
(@ 1 GoJibLIENT YBEPEHHOCTU KAKIBIM XYNOXHUK MOAMNMCAN, 4TO 3TO CTajuH).
CranuHrpaz, NpencTaBlI€H BCErja B BUIE JOPOXKHOIO yKasaTess — DTUM JAETC
noHATh rpaxkaanam CIIIA, 4To yrposa yke AajeKo OTOIIa OT TOPOAQ, UTO «KPEINOCThb
Ha Bosire» Haxogutcs B 6e30macHOCTU. CO CBOEM CTOPOHBI, B KApUKATypaxX CEHTSIOPSI
— OKTA60ps 1942 1., HA06OPOT, ObLIM MPEJCTaBIEHbl 00U UMEHHO B ropoje. Kpome
TOro, Ha pUCyHKe XaHrepdopAa camblil aKTyasbHbII BU3yasbHbII 00pa3 3MMBI
1942-1943 rT. COBMEIIAETCSI C CaMbIM aKTyaJIbHbIM ayMaJIbHBIM 00pa3om: CTajvH,
CKaTbIBas C ropsl ['mTiepa HaneBaeT CTPOYKY M3 MOIyJIIpHOM necHu bunra Kpocou
“White Christmas”.

DTa mnecHd OyIeT MKCIOJb30BaHA KAapUKAaTypUCTAaMM e€lIe HECKOJIBKO pas.
EnuHcTBeHHOE nckimodeHue B aHTponnomopdHom obpasze CCCP (B Buze CrannHa)
yIaJ10Ch OOHAPYXUTh B Kapukarypax Pana u Crapa: Ha pyuCyHKE OTPOMHBIN MapIal
TrmameHKo (MMEHHO C HMM Y aMEepHUKaHLEB CBS3bIBaJaChb U OOOpPOHA TOpOJa,
Y HQUaJI0 KOHTPHACTYIJIEHUS]) HACUJIBHO KOpMUT ['mMTiepa (B 0O6pa3e MajeHbKOro
pe6€nka) u3 Tapesnku «CrnoBa ['mrnepa», rae coOpaHbl TaKue BbICKA3bIBAHMS:
«CranuHrpap 6yZeT B3SIT — 51 BaC B 3TOM yBEPsiO», «[lobena B 1942», «SI HuKOrga He
6osincs Yepuwiig». A Ha KapukaTtype JlapavHra oauH pa3s IJ1aBHasi PoJib IOCTAIaCh
He ['utiepy, a ['e66esnbCcy u ['epuHry, KOTOpble IPOBOAST MEOULMHCKUE OINepaluu
HaJ, MMaLMEeHTOM «Hapog, 'epmaHum», npsda 3a crivHOU raserty «Ilimoxue HOBOCTH:
nopaxeHue B Adpuke, peBomonuss Ha bankaHax; CranuHrpaj Crajl MOTMJION
115t Hemues» (Editorial Cartoons, 1942, p. 11).

BuaHO, 4TO MOYTM HA BCEX KapUKaTypax, Ihe IPUCYTCTBYET YE€JIOBEYECKOE
M300paXeHNEe IPOTUBHUKOB, TaK WIM MHA4Ye BIUIETAETCS XYAOXHUKAMU aMepu-
KaHCKMM KOHTEKCT. [lMarasoH Takoro BMENIATebCTBA BECbMA Pa3JIMYHbINM:
OT JIETKUX HaMEKOB (Kak B ciydae co CranuubiM, HaneBaomuM “White Christmas”),
1o nosHoro HusenupoBaHus posm CCCP (kapukaTtypa ¢ nopkout ['urnepa). Takue
KapuKaTypbl HE TOJIbKO IOJHMMAJIM MOPAJIbHBIA AyX IMPOCTHIX aMEPUKAHLEB,
HO U BBI3bIBAJIM YyBCTBO IIPUYACTHOCTH, COy4acTusl B nobene Ha Bosre. [Tomuépku-
BaJIOCh, YTO N106EIbI COIO3HUKOB B AQpUKE U AaKe OyAylue HACTYIJIeHUS (KOTOPbIX
ellle HeT B PeaJIbHOCTU) — TaKue >Ke BXKHbIE, 2 MOXKET ObITh, U BakHee CTalMHIpaza.

Taknm 06pa3om, Hayasio 6MTBBI 3a CTAIMHIPA, IIPUBEJIO K IOSBJIEHUIO BECbMA
pa3Ho00pa3HbIX aHTponomMopdHbIXx nzobpakenuit CCCP u 'epMaHum, 4TO Oaneko
HE OrpaHMYMBaJIOCh TPALVLIMOHHO OTMEYaEMBIMY UCTOPUKaMU obpasamu CrasnHa
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u I'mtnepa. B amepukaHCcKo# KapuKaTypucTke nepuoga 1942 npucyTcTByIOT U306pa-
xenus T. Tepunra, W. Te66embca, D. Pommens, B. Mycconunu, C.K. TUMOLIEHKO.
Ho ner kapukatyp Ha K.K. Poxkoccosckoro, AWM. Epémenko, ®. INaynbca, I'. T'oTa.
Ckopee BCero, 9TO CBSI3aHO C HEM3BECTHOCTBIO 1J1S1 MIMPOKOTO Kpyra aMepUKaHLIEB
KJIIOYEBBIX (PUTYP COBETCKMX BOEHAUAJIbHMKOB, & 00pa3bl HA KapUKATypax [1OJDKHBI
OBbITh MAKCHMAJIbHO Y3HABAEMBL

B noxoskux Liesisx 9KCITyaTUPOBAIMCh U 300MOP(HBIE 00pa3bl. 31€Ch aMEPH -
KaHCKME XY[OXHUKM HE CTajyd M300peTaTb HU4Yero Hosoro, npencrasiss CCCP
B 0Opase MenBesl.

OnHUM M3 NEPBBIX BOCKPECUJI 00pa3 «PyCCKOrOo MEABEAs» NPUMEHUTEJIBHO
K CrasninHrpany WanmHreopt, u3o6pasuB ropof Kak OIPOMHYI0O MEABEXBIO IACTh,
B KOTOPYIO ['MT/Iep J10naToi KMAAET HOBBIX U HOBBIX cospaT. Ho cam o6pas nosy-
YWICSI C HEKOTOPOM [AOJIeN TPAAULMOHHBIX M300pakeHni POCCUMIICKON MMIIEpUU
(B coyeTaHMM C IIpUEMaMU H300PLKEHUSI «KPaCHOM yrposb» 1917-1918 rr.):
[I0J, JIATlaMu Y MeBels BUAEH 3€MHOM LIap, M3 MAaCTV KalaeT CJI0HA, KOCMaTas
IIEPCTb M OTPOMHBIE KIIBIKUA. BCce 3TH 4epThl OYEHDb LOJITOE€ BPEMS OJIMLETBOPSIIN
B aMEPUKAHCKUX KapUKAaTypax «PYCCKYI0 OINACHOCTbY U CIYXWIA OOHUMU
13 MApKEpPOB OTCTAJIOCTH, BApBapCTBA, NECIOTM3MA. VICMOb30BaHUS MOIOOHBIX
KJIACCUYECKUX 300MOP(QHBIX 00pa3oB Poccum npumeHutenbHO K CrajuHrpagy
MOXXHO OOBSICHUTb KaK TPAIMLMOHAIM3MOM Xy O>KHUKOB-KapUKAaTypUCTOB, TaK U
CTPEMJIEHMEM [aTh ayOUTOPUM MPENEJbHO Y3HABAEMOE M300PKEHME COBETCKOTO
COIO3HMKA.

Ik, JapauHr Takke He 00ol1es BHUMaHUuEM 00pa3 MeiBeisl, HO IPUMEHUII €r0
6osee TBOpYecKd. Ha HOSIOpbCKOM Kapukarype 1942 r. oH m306pa3uy Ha MEPBOM
IJIaHe OBICTPO O€ryliero JibsBa, KOTOPBIM IpecijiefyeT B3bIBAIOLIETO O ITOMOILU
Mycconuuu (Editorial Cartoons, 1942, p. 18). Ha BrOopoM mjaHe (OH OTIeJieH
OT IIEPBOTO IOJIOCKOY BOJBI, CUMBOJIM3UPYIOLIEN MOPE, U TOPHOU I'PSLOM) pa3Me-
CTUIMCh pyuHbl CTrasMHrpaza. 3a OOJIOMKU CrOPEBIIMX M IbIMSIIMXCS 3[aHUN
uensusiercs ['mraep, a OOJBIION 4YEpPHBI MeIBENb C PACKPBITON IACTBIO YKe
00xBaTWJI €ro JanamMy. Kak B ciydae C aHTPONOMOP(HBIMU 00pasamu, B 3TOU
paboTe TJIaBHBIM aKLEHT CHeJaH Ha IpobjeMe B3aMMOZEWCTBUSI COK3HUKOB
B BOEHHOU cdepe: JIeB CHUMBOJIM3UAPYET OpPUTAHCKOe HacTylseHue B Erumnre
(cpaxenue npu Dib-AslaMeliHe), a MelBelb (0OCOOEHHO €ro Jallbl) — MPSIMO HaMe-
KalOT Ha CKOpOe OKpyXeHue BoicK ['epmanuy nop CranmHrpagom. O6a XUBOTHBIX
y JlapsivHra akTMBHO [OEWCTBYIOT, HO COBEPLIEHHO I10-PAa3HOMY, HEMOHCTPUPYS
pasHulLly MeXy O3ULMOHHOM 60pb00Y Ha PPOHTE M MAHEBPEHHBIMU OIIE€PALUSIMU.

CToUT OTMETUTb, YTO [bIM, WIPALIMIA BAKHYIO pOJb B KapUKaType,
HE SBJISIETCS TIPOCTO XYIOKECTBEHHBIM BBbIMBICJIOM XYIOKHMKA — €r0 IOSIBJIEHUE
Ha PUCYHKE HaIPsIMYIO BbITEKAeT U3 MHPopMauuy o CTaJIMHIPaZe B aMEPHUKAHCKOM
obuiecTBe, Koraa paguokomnanuu CBS, NBS u nipecca coobujany 06 04eHb KPYITHbIX
[I0Kapax I0CjIe HEMELKOro aBraHasiera 23 asrycra 1942 r. Kak BUIHO, XyAO0KHUKU
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CTapaJIUCh NIPUJATh pAOOTaM HEKOTOPbIE YEPThl HE NPOCTO Pean3ma, a OTPAKEHNUS
IeVICTBUTEJIbHBIX MOMEHTOB O0€BBIX eUCTBUI N0 CTaIMHTPAZIOM.

Ha npyrom pucyHke Jlapsunra (IaTupoBaH HOsIopeM 1942) onsiTh NPUCYTCTBYET
obpa3 Menpens, a CTaJvMHIpaz, CMMBOJIM3UPYET 3HAYMTEJIbHBIX PAa3MEPOB KallKaH
(Kyzma nomnas ucnyransbii 'ntiaep). Mensenen Ha 9TOM KapuKaType Cpasy TpU: OJIMH
OOJIBLION «PYyCCKMI MeIBenp» (OH cTpessger B ['mTiepa M3 BUMHTOBKM) U [iBa
MasieHbKkUxX meznsens 6e3 opyxus (Editorial Cartoons, 1942, p. 8). Ckopee Bcero,
MeJIBEKaTa OJIMLIETBOPSIIOT Ha 3ToM u3obpakeHnn CIIA m BenmkobpuraHuio.
XyIoOXHUK ITOOYEPKUBAET, YTO IO CpaBHEHUIO C BoeHHbIMU Yycrnexamu CCCP,
BOEHHbIE YCWJIMS 3AlaJHBIX COIO3HUKOB BBIMJIOAT «IETCKMMW». DTO OJHA
13 HanboJiee peaxux GopM 3KCIUTyaTauuyu oobpasa MmeIBsemsl.

Pei1 u Crap ToXe MCI0/Ib30BaJIM KJIACCUYECKOTO MEIBEIs1 B KOHCTPYMPOBAHUY
IOMOPUCTAYECKON COCTaBJISIIOLIEN 00pa3a BOMHBL. Ha uX pucCyHKe Haj KpPOBaTbiO
TOJIBKO 4YTO IIPOCHYyBLIErOCs ['WTyiepa HaKJIOHWICS OOJBIION MeABeNb U
CO 3JI0BELIEY YJIbIOKOM crpaminBaeT: «Kak TBOSI MHTYyULIMS 3TUM yTPOM, AOJIb(?».
711 TIOJIHOM SICHOCTM Ha MeaBene noanuch «Poccusa». 30ech BbICMEMBAETCS
HEMELKOe IUJIaHMPOBaHME OOEBBIX AEWCTBUM, METOAbl BELEHUS] BOVIHBI U POJIb
['utsiepa B BOEHHO-TIOJINTUYECKUX JIEVICTBUSIX.

Kpome npuBbeIlYHOrO 06pasa MenBes, BCTPEYaIMCh B aMEPUKAHCKUX KapyKa-
Typax U 60jiee 5K30THMYeCKue BapuaHThL K. [lapjIMHI Ha OOHOM PHUCYHKE H300-
paswn CrajuHrpan B BUJIE CBEPHYBIIETOCS KIYOKOM €Ka, Y KOTOPOTrO BMECTO
WTOJIOYEK — IITBIKU. A BOKDPYT TaKOTO «KOJIIOYETO JKMBOTHOI'O» XOLUT MU3PAHEHHBIN
I'mtnep B BUje Boska ¢ nomkarbiM xBoctoM (Editorial Cartoons, 1942, p. 19).
Joxrop Cblo3 NpencTaBul 1ocjue nodenpl Kapukarypy, rae CTtaauH B BUAE opuim-
aHTa HECET OJII0JI0 C 3KaPEHHBIM TIOPOCEHKOM, B KOTOPOM 6€3 TPyZa yraJblBaeTCsl
['urnep.

Takum o6pasom, BUIHO, 4TO B 300MOp¢dHbIX ob6pazax CCCP u l'epmanun
nepuopa CTaJMHIPaZCKOM OUTBBI TECHO NIEPECEKAIOTCS KaK OOLIMe NPEeNICTAaBIEHUS
Y CTEPEOTUIIbl, CBOVCTBEHHBIE aMEPUKaHCKOMY obuiecTBy 0 Poccuu / CCCP, Tak u
HOBbIE TEHJIEHIIMU, CBA3aHHbIE C I€TAJIIMU JIETHETO HACTyIIeHus ['epmanny 1942 r.
M3 obmux momeHTOB n3obpakeHus: CCCP HEO6XOAMMO BBIIEJUTDH CIEAYIOLIME:
OYE€Hb YacTas dKCIUIyaTalys obpasa mensens, pexxe CTairHa B 300MOP(PHOM BUIE,
runeprpoprUpPOBAHHOE M300PKEHME KIIBIKOB U KOITEM, KOTOpble Ha MPOLIOM
VICTOPUYECKOM IIEPUOJE MOAYEPKMBAJIM ONACHOCTb «KPACHOW yrpoO3bl», TENEPb —
nemoHcTpupytoT cuiry CCCP. Ho riaBHoe: Bce 300mopdHble 06pa3pl CCCP nepuopa
BTOPO¥ I0JIOBUHBI 1942 T. ITOTy4YMyINCh Y XYIOKHUKOB IIPEAOCTEPErarOUIMU, OI1ac-
HBIMU U arpecCMBHbIMU. V1 Ha Bcex NpoaHaIM3MPOBaHHbLIX Kapukarypax CCCP
coepuaetr pnenctBus, a CIHIA TONBKO TOTOBATCA K HUM WU IIPELCTaBJIEHDI
B IIACCUBHOMN (pOpMeE. DTO HEM3OEKHO CTABMUJIO BOIIPOC (IIOKA B KOMUYECKON popme)
— O JaJbHENIIMX NENCTBUSIX «COBETCKOrO MEIBes» I10ce 1odensl Hal ['nTaepom.
[Ipene6pesxxurenbHbix n3oopakenuit CCCP, cBoucTBeHHbIX nepuoay 1939-1941 rr.,
CTaJIO CYLIECTBEHHO MEHBIIIE.
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13 abcrpakTHbix 06pa3oB CCCP u I'epmanuu Haubosiee 4acTO BCTpevasach
B KapUKaTypax KOMOUHa1ys 00pa3a CMEPTH U [bIMa, KAK CUMBOJIA BOMHBI U YTPO3BI.
OCOGEHHO MOMYJSPHBIMUA ObUIM M300PaKEHUSI PYCCKOM 3MMBI B BUJIE CYpOBOIO
sensHoro crapuka. K Takomy mnpuémy npuberany xynoxHuku Cbpio3z, [lapiuHr,
Xanrepdopz, MaHHUHT.

Bce Tpu BblAENIEHHBIX HAMM TUIIA Kapukaryp (300MOp(dHbIE, aHTPOIO-
MOpQHBIE, abCTpPaKTHblE) CTPEMUIMCh [IOHECTH aMEPUKAHCKOU ayJuTOpuUY,
4TO cyAbba He TOBKO BOCTOUHOrO pOHTA, HO U BCEU BOMHBI pemaeTcs: B CTaauH-
rpage. CienoBaTesbHO, B IEPBOM IOJIOBUMHE WUIOA 1942 1. mpoucxopdar cyuie-
CTBEHHBIE M3MEHEHMS B BU3yasbHOM obpaze CCCP He npoCTo KaK COI3HMKA, a KaK
BaKHEMIIETO MapTHEPA 10 AHTUTUTIIEPOBCKOM KOQIULIVYL.

BbiBOObI

V3yyeHne aMepuKaHCKMX KapUKATyp ¥ KUHONPOAYKUUU O CTaJIMHIpase MnoKa-
3bIBAET, UTO XYIOXKHUKU U PEKUCCEPDI 3aTPOHYJIU LIEJIbIN Psifi TPOGJIEM U BOIIPOCOB,
KOTOPbIE TAKXKE CTABUWIUCH U B IIPECCE, U HA Pafyo B niepuos 1942 r., HO B HECKOJIBKO
VMHOM paKkypce. Bo-nepBbIx, 3TO IpobsieMa OrpaHUYEHHOTO y4aCTHsl BOOPY)KEHHBIX
cun n obmectBa CIIA kak B BOMHe LiesioM, Tak M B nomomu CCCP. PackpsiTue
IAHHOTO BOIIPOCA AOCTUTAJIOCHh 33 CUET COYETaHUsI MPOHMYeCcKUx oopasos CIIA u
nemoHcTpauuu pewaromiero rnporuBocrossHusa CCCP u 'epmanun. B raszerax 3Toro
NIeproza HAa0OOPOT, HAOMIONAETCS TEHAECHIMS aKLIEHTMPOBAHMSI BHUMAHUS HA CUJIE
aMEepUKaHCKOro ¢gyiota 1 apMuu. Bo-BTOPBIX, C IEPBBIX JHEN OUTBbI 32 CTaJIMHIPas
B KapUKaTypax ObLI OCTPO MOCTABJIEH BOIPOC O HEOOXOOMMOCTU BTOporo (ppoHTa;
B KMHeMarorpae 3TO NpobsieMa HE HAlIA HACTOJIBKO CHJIBHOTO BbIPAXKEHMSI.
B-Tperbux, ob6pa3 CranmuHrpaza cpasy Obll BU3yaIM3MPOBAH C IOMOLIBIO OBYX
(akTOpOB: pyuH U Bosru. Pexuccépbl 1 XyIOKHUKM [I€J1ajld aKUEHT Ha TOpoje,
KOTOPBIN O4Y€Hb OBICTPO (K HOSIOpPIO 1942 T.) CTasi CUMBOJIOM BOVIHBI U CTOMKOCTU
COBETCKOI'O COIPOTUBJIEHUS. MOKHO MPEATIOIOKUTL HA OCHOBE aHasn3a BU3yaslb-
HOIO psja aMEPUKAHCKUX KapuKaryp, 4To B TedeHue 1942 r. orHomenue k CCCP
B obwecTBe CIIA MeHsIeTCS: CTpax Nepes, «KKPaCHO! yrpO30i», KOTOPBIN ObLII JOMU -
HUPYIOIIMM (PAKTOPOM B BU3yaJIM3aLMM COBETCKOM BHEIIHEN MOJUTUKU HA IIPOTS -
>keHuu 1917-1941 rr., ycTynaetr MecTo ApPYyruM SMOLMSIM: YBKEHUIO U BOCXUILEHUIO
COBETCKOU 060POHOM, a B 1943 T. 1 3 PEKTUBHBIM HACTYIJIEHUEM.
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Abstract

This qualitative research examined the utility of film for political propaganda purposes and behavioral
change objectives. It critically assesses how film, as a communication medium, has been optimized

in constructing a national rebirth philosophy tagged “New Nigeria” political constructs. The objectives
of the study were to demystify the political propaganda strategies adopted by the filmmakers

in propagating the “new Nigeria” national philosophy and to unearth the latent and manifest socio-
political propaganda themes embedded in the film that reinforce the ‘new Nigeria’ political philos-

ophy.
In ascertaining the potentials of film in projecting propagandists’ ideologies, the film “If I am Presi-
dent” (Bright Obasi, 2018) was thematically deconstructed using the qualitative content analysis

research design. The “New Nigeria” political constructs content-analyzed were placed into discourse
paradigms, and discussions were attempted using the critical discourse analytical method.

A deconstruction of the latent socio-political themes in the film revealed the filmmakers’ subtle utili-
sation of mental conditioning, mental provocativeness, ‘scapegoatism, psycho-emotional articulation,
appeal to socio-political action, and entertainment-education political propaganda strategies in
projecting the “New Nigeria” national philosophy for social action through behavior change.

The dominant “New Nigeria” political philosophies expressed in the film included, but were not
limited to, leanings suggesting national rebirth, nation-building, socio-political egalitarianism,

youth activism, digitization of national politics, techno-democracy, zero tolerance for corruption,
and tolerance across racial, religious, tribal, ethnic, and political lines. These philosophies are

the ideals suggested in the film as cardinal constructs and conditions for the rebirth of a new nation,
thus, “New Nigeria”"

Keywords

Film; Propaganda; Politics; Poli-medium; Deconstructing; New Nigeria; National philosophy; Socio-
political themes; Bright Obasi; “If I am President”
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AHHOTaALU4

B 1aHHOM Ka4eCTBEHHOM UCCJIEOBAaHUY PACCMATPUBAETCS IIOJIE3HOCTb (PUIbMA IJIS1 LIEJIEH TOJIUTU -
YecKo¥ NponaraHjpl 1 KOppeKIUY NoBeJeHus. B HeM KpUTUYeCKu OLIeHUBAeTCsl, Kak (PUIbM Kak
CPEeICTBO KOMMYHMKALIMU ObLT ONITUMUA3APOBAH J1JIs1 TOCTPOEHUS (PUI0CO(PUN HALMOHAIBHOTO
BO3PO>XKIEHU 1107, HazBaHueM «HoBast Hurepust». Llessimu nccsieioBaHust ObLIN JeMUCTU(DMKALMS
CTpaTeruii oJIMTUIECKOH ITporaras/ipl, IPUHSTHIX CO3IATeIMU PUIIbMA [1J1s1 PaCIIPOCTPAHEHNUS
HaLMOHAbHO! Punocopun «HoBoi Hurepun», 1 BbISIBIEHUE CKPBITBIX U SIBHBIX COLIMATIbHO-
MOJIMTUYECKUX [TPOIAraHANCTCKIX T€M, BCTDOEHHBIX B (PMJIbM, KOTOPBIE YCUJIMBAIOT IIOJIMTUYECKYIO
¢dunocodputo «Hosoit Hurepun». [1y1s1 BbIsICHEHUSI OTeHIMaNa ¢GuabMa B IPOELIMPOBAHUU UIEO0JIOTUN
nponara’gycTos, duibM «Eciu s crany npesuneHTom» (bpait Obacy, 2018) 66171 TeMaTUIecKu
IEKOHCTPYUPOBAH C MCIIOJIb30BAHNEM Ka4YeCTBEHHOIO KOHTEHT-aHanu3a. [IpoananusupoBaHHbIe
NIOJIMTUYECKUE KOHCTPYKThI «HoBo Hurepum» 6b1M oMeleHsl B TapaurmMbl JUCKYpCa, 1 ObL1a
NPEIIPUHSITA MOMBITKA UX 0O0CY>KIEHUS C MCTIOIb30BAHNEM METOJa KPUTUUYECKOTO IUCKYPC-aHaJIM3a.
JJ€KOHCTPYKLMS CKPBITBIX COLMAbHO-TIOJIUTUYECKUX TEM B (PUIJIbME BbISIBUJIA TOHKOE HUCIIOJb30-
BaHUE CO37aTesIsIMU (PUJIbMA MEHTAJIbHOM 00YCJIOBIEHHOCTH, MEHTAJIbHOM IIPOBOKATUBHOCTH, «KO371a
OTIIYIIEHUSY, IICUXO3MOLIMOHAIbHOM apTUKYJIALMY, IIPU3bIBA K COLMAIbHO-TIOJINTUYECKUM
IEeVCTBYSM Y Pa3BJIEKATEJIbHO-TIPOCBETUTENILCKUX CTPATErNI TIOJIMTUYECKO ITPOTIAraHipl B PO~
POBaHMU HaLMOHAJIbHOM Puiocoduu «Hosoit Hurepuu» 111 connasbHbIX AECTBUI Yepes3 u3me-
HeHue nosefeHus. JJomuHupyomas nonutudeckas punocodpus «Hosoit Hurepun», BolpakeHHast

B (usbMe, BKITIOYAIA B ce0s1 (HO HE OTPaHUYMBAJIACh MMU) MOEU HALJMOHAJILHOTO BO3POXKIEHMUS], TOCY -
IAPCTBEHHOTO CTPOUTENBCTBA, COLMAIbHO-TIOJIMTUYECKOTO TaJIMTApY3Ma, MOJIOIESKHOTO aKTMBU3MA,
11PPOBU3ALMY HALIMOHAJILHO TOJIUTUKY, TEXHOEMOKPATAN, HETEPIIMMOCTH K KOPPYILIMU 1 TOJIE -
PAHTHOCTH 10 PACOBBLIM, PEJIMTMO3HBIM, IVIEMEHHBIM, STHUYECKUM U [TOJIUTUYECKMM HAIIPABJIEHUSM.
911 Ppunocodckre NPUHLUIIBI SBJISIIOTCS UAEaNaMu, IPEIJIOKEHHbIMU B (UIJIbME B KQUECTBE Kapiyi-
HaJIbHBIX KOHCTPYKLMI U YCJIOBUM [J1s1 BO3POKIEHUSI HOBOI HAllMK, TAKUM 00pa3oMm, 1 «HoBoi
Hurepun».
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¢duibM; IporiaraHyg; oJMTHKA; TOJVMMeIna; JeKOHCTPyKLUus; «HoBast Hurepus»; HaljoHanbHas
dunocodust; conranpHO-TIONUTUYECKUE TeMbl; BpaiiT Obacy; «Ecnu s cTaHy Ipe3uieHTOM»
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Introduction

Film is a politico-propaganda medium. It has politico-propaganda colouration
and value. There is hardly a film that does not seek to advance a political stance,
philosophy or ideology by using propaganda, whether overtly or covertly (Andrew,
Murphy, Manvell, Sklar & Stephenson, 2022). This suggests that film, as a visually-
illustrative and dramaturgically-appealing medium of communication, is not
in short supply of portrayals, images, projections, and reflections about socio-polit-
ical realities with tints of propaganda. Hence, film, propaganda, and politics go hand
in hand. It is insinuative that when one comes across the portrayal of politics
in films, one is likely to come across propaganda as well. The two inseparable
concepts are often ‘cultured’ and ‘trans-marketed’ to the public domain through
the instrumentality of the film. These expressions simply buttress the idea that
every film is political (Schoenbrun, 2016; von Bock, 2008; Wayne, 2001; Zimmer &
Leggett, 1974).

However, the portrayal of political issues, concerns, realities, circumstances or
situations have been the mainstay of socio-politically-conscious films. The justifica-
tions are not far from the intent to circumvent, enculturate, manipulate or accul-
turate the target audience with specific political culture, ideology or philosophy.
Film, in this regard, has been considered to have a major influence or impact on how
citizens view or perceive politics, especially, government (Pautz, 2015). This makes it
preemptive to say that the principal route to achieving desired political intent is
to use the tool of filmic propaganda in changing, altering, persuading, modifying,
repositioning, or manipulating the behaviours or attitudes of the target audience
to conform or align with the core intents of the propagandists.

The propagandists’ political philosophies, being adapted into film constructs,
presupposes that characters are assigned specialised roles to play in bringing out
the intended message. The metaphors, imageries and anecdotes created as a result
of the conflicts introduced, dialogues engaged and denouement suggested, become
more vivid, interesting and forceful. The intensity, intimacy, ubiquity, particularity,
and realism associated with film place it above other media forms and structures
(Andrew, et al, 2022).

The film is instrumental in enforcing propagandists’ messages in this regard,
because, above all things, it is an audio-visual, dramatic, action-filled, artistic,
dialogue-based, emotive and illustrative medium. So, propagandists’ political
philosophies projected through the medium of film are likely to leave a lasting
impression on the minds of its viewers.

So many reasons account for this, but the principal reason is that film is
a supplemental medium (Nkana, 2006). For being a supplemental medium,
the propagandists’ political philosophies projected to the public permeate other
screen media as consequential softwares (contents) that, apart from filling the film
form, aim subliminally at the viewers’ intellect using entertainment approach. This is
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validated given the entertainment-education appeal associated with screen-medi-
ated contents where the audience can be persuaded to take considerable actions
using the play and learn approaches. Using the entertainment-education appeal,
political constructs are seamlessly projected in a relaxed, entertaining and less-
intrusive manner with the intent to instill the leanings of the constructs in the audi-
ence’s subconscious in order to bring about behaviour change among the target
(Ashong, 2021; Ojiambo-Hongo, Mugubi, & Nyaole, 2017; Singhal, Cody, Rogers &
Sabido, 2003; Singhal & Rogers, 1999).

The film ‘If I am President’ (Bright Obasi, 2018) is a propaganda political film
produced to acculturate a ‘new Nigeria’ political sentiments, culture and ideologies
similar to those in Western civilisation and developed nations of the world. The film
strongly advocates for the rebirth of a nation already in political, social, cultural, and
economic ruins. The reason for using the film medium is not far from the envisaged
potentials of film to simulate socio-political conditions in ways that the average
mentality of the citizens are stimulated and their consciousness awaken to the real-
ities besetting them so that their cravings, yearnings, quests and demands for
a change in the status quo can be sustained. Film, exploited in this dimension,
is to instigate a political movement, revolution and an intellectual front to institu-
tionalise good governance. It is against the background of attempting to themati-
cally analysed how Bright Obasi’s film ‘If I am President’ has been utilised as propa-
ganda tool to advance the ‘new Nigeria' political constructs that this research was
undertaken.

Statement of the Research Problem

Film is a major medium of mass communication often deployed for
the dissemination of vital information with the intent of bringing about positive
changes in the society (Umar & Mathew, 2014; Rasit, Hassan, Osman & Ali, 2011).
It uses entertainment approach to galvanise education, enlightenment, socialisa-
tion, mobilisation, information and social action. These are made possible because
of its unique nature, characteristic, feature and form. Contents portrayed through
the film are audio-visually appealing, dramatistic, dialogically-interesting, emotive,
animated and consequential. Film enhances or reinforces the semblance of realism
(Rogers, 2013).

Hence, using a film to communicate an idea, accord such idea an entertain-
ment-education appeal where the target audience are bound to be entertained but
are subliminally exposed to informational and educational supplements for behav-
iour change. It is on this premise that Bright Obasi seems to have explored,
exploited and utilised the potentials of film to influence behavioural change. Hence,
film can be used to promote political propaganda.

Though film, being a propaganda tool with communication potentials can
encourage behavioural change, it is uncertain whether the film - ‘If I am President’
has served its political communication role. It is also not known the propagandists’
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ideologies inherent in the film. Research and knowledge gab also exist on the kinds
of “new Nigeria” political constructs expressed in the film - ‘If I am President.

The uncertainties and gabs in research and knowledge about the prevalence of
propaganda, political themes and ‘new Nigeria' political constructs inherent
in Bright Obasi’s film ‘If I am President’ prompts the question: does the film ‘If I am
President’ project and reflect ‘new Nigeria national philosophy? What are
the diversed ‘new Nigeria’ political constructs reflected in the film - ‘If I am Presi-
dent’?

Theoretical Framework

The variables of this study are hinged on the theoretical underpinnings of
the Ideational Theory of Meaning as advanced by John Locke in 1690 and
Behavioural Theory of Meaning advanced by B.F. Skinner in 1957. The Ideational
Theory of Meaning, according to Axtell (1968), cited in Nicolas (2017), is the idea that
the meaning of words is the idea with which it is regularly associated or for which it
represents. In Locke’s perspective, the use of words serves to represent ideas.
Hence, language is not treated as being independent or in isolation of thoughts but
as a means through which thoughts are expressed or conveyed.

The Behavioural Theory of Meaning assumes that there is no internal structure
or innateness that determine the view of meaning; rather, it is pragmatic responsive
participation to events, circumstance, situations or realities in the society that form
the basis for understanding mental life (Skinner, 1957 cited in Nicolas, 2017).

The two theories are concerned with constructed meaning and audience’s
cognitive response to the constructed meaning. In the case of the political propa-
ganda film - ‘If I am President’, the theories become relevant as they seek to expli-
cate the existing footholds and nexus between film, propaganda and constructed
political meanings aimed at influencing the behaviour of target viewers. The theo-
ries seek to establish and relate abstract forms that are expressed in the film
as ‘new Nigeria’ political constructs to tangible objects (political realities that exist
in the country). Hence, as ‘new Nigeria® national philosophy is constructed
by the film makers and expressed through texts displayed in the film, spoken words
of lead characters and dialogues among characters in the film, it behoves the mind
to inquire whether such meanings are relatable by the target audience for
the desired behaviour change to be achieved.

However, the theories are burdened with how ordinary abstract political forms
can be organised to make meaning and how the meanings relate to the political
objects, circumstances, events, situations and happenstances in the real world
(Nicolas, 2017). Hence, the ‘new Nigeria’ political constructs or meanings created,
expressed, reflected or projected via the film are mental representations of what an
ideal Nigerian political system should be like and the Behavioural Theory of Meaning
suggests that tangible efforts or actions can be instituted to bring such mental
representations to concrete or tangible reality.
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Conceptual Review

The Synopsis of the Film - ‘If I am President’

The film ‘If I am President’ is written, directed and produced by Bright Wonder
Obasi. The film was officially released on November 9, 2018 in Nigeria. It is a political
drama that tells a story of Zinachi Ohams (Ayoola Ayolola), the presidential candi-
date of the Nigerian Rebirth Party (Internet Movie Database - IMDb, 2022).
The story is set in the present — day political terrain, landscape and discourses
in Nigeria (IMDb, 2022). Centred on the presidential ambition of Zinachi Ohams
(Ayoola Ayolola) of the Nigerian Rebirth Party, — a new political party made up of
young political idealists, — the film reveals the political struggles the group make
to push through the murky, rough, oligarchical, clandestine, corruption-ladden,
tensive and aggressive political terrain to achieve their mandates (IMDb, 2022).
The group, being armed with nothing more than their ideals, commitments, strate -
gies, perseverance, doggedness and optimism, wades through the challenges of
nasty politically-engineered attacks, betrayals, violence, assassination attempts,
blackmails, mudslinging, calumny, and frustrations to emerge as the party with
a candidate to beat in the upcoming presidential elections (IMDb, 2022).

If I am President is a political propaganda screen play supported by
the MacArthur Foundation to influence behavioural change in politics, governance
and civic engagements in Nigeria. The film is a satire produced with the intent
to condemn and discourage Nigeria's current political tragedies, travails, and traves-
ties. The film is aimed at inspiring patriotism, stimulating public consciousness
around corruption and reflecting the effect of bad governance in Nigeria
(Daily Trust, November 7, 2018).

Film: The Propagandist ‘Poli-Medium’

Film is a poli-medium, that is, political medium, characterised as that because
of its clout to tell stories of politics with visual vividness, aesthetics, and artistic
dexterity. Beyond its communication (entertainment, education, information,
mobilisation, consensus building, advocacy, etc.) value, it is a tool of propaganda
(Andrew, et al, 2022). Thus, it is a medium often utilised by political propagandists
for the projection, portrayal, reflection, and reinforcement of political ideologies.
Film is not only an instrument of communication but an organ of propaganda used
to build and project certain political images and its core objective lies
in the advancement of some philosophies, sentiments, biases and ideologies
(Mustafa, Noureen, & Jabeen, 2020; Merrill, Lee & Friedlander, 1997). Given its
potentials and broad appeals necessitated by its nature, characteristics, features
and artistic form, it readily becomes propagandists’ delight.

Few reasons buttress this idea. First, film creates an impression on its viewers
owing to its audio-visual, dialogue, action-based and motion appeals. The second
reason is that film uses the entertainment approach to educate, influence, inform,
sensitise, advocate, mobilise, build consensus, galvanise public opinion and manipu-

66



Galactica Media: Journal of Media Studies. 2023. No 2 | ISSN: 2658-7734
Cinema Studies | https: //doi.org/10.46539 /gmd.v5i2.361

late perception, worldviews or standpoints. These uniqueness place it at a vantage
point of being exploited by whoever has a story to tell, narratives to sell, meanings
to construct and ideologies to reflect, project, portray or reinforce.

Political messages disseminated through the film medium are acted out and
are accompanied with diverse dramatistic technicalities for believability to be
achieved.

Propaganda and Politics: The Nexus

Whether one sees politics as a science, public affair, social science or an art,
the idea that cannot be taken away from the concept is the fact that it has to do
with power, power struggle, governance, and allocation of power and resources
within a given polity. This is the thrust upon which the Aristotelian concept of poli-
tics is hinged.

In a broader and more technical perspective, the term ‘politics’ encompasses
the exercise of power, exercise of authority, the making of collective decisions,
the allocation of scarce resources, the practice of deception and manipulation
(Modebadze, 2010; Heywood, 1997). It also connotes public administration, that is,
the management of national resources (Osieja, 2021).

Propaganda, on the other hand, is “any technique, action or omission that
attempts to influence the emotions, attitude, or behaviour of any person or group
in order to benefit the sponsor” (Agbanu, 2014, p. 13). It utilises persuasive
approaches, techniques or strategies to change or reinforce existing attitudes and
opinions (Agbanu, 2014). Propaganda is a manipulative, circumventive, or persuasive
tool that has often been used to control and cajole the target to conform to domi-
nant social power and political ideologies (Fitzmaurice, 2018). It is the “deliberate
and systematic attempt to shape perception, manipulate cognitions and direct
behaviour to achieve response that furthers the desired intent of the propagandists”
(Agbanu, 2014, p.13).

Koppang (2009) cited in Fitzmaurice (2018, p. 64) states that “propaganda
works by circumventing individual reasoning and rational choice and distracts indi-
vidual from making personal assessments of biases in propagandist’s reasoning and
message.” In this regard, it attempts to manipulate individual's acceptance of a polit-
ical cause, idea or ideology by preying on an individual's emotions such as fear,
anger, grief, guilt and revenge (Koppang, 2009 cited in Fitzmaurice, 2018).

In order to encourage, coerce, manipulate, persuade, or intellectually circum-
vent the citizens towards political causes and actions, governments and political
actors engage propaganda. Such engagement is done in the light of manipulating
and enforcing the behaviour, attitude and perception of the citizen in accordance
with their philosophy and ideology. This is done so as to coerce target audience
to uphold and support propagandist’s contrived images, narratives and state of
affairs in which they seek to portray (Koppang, 2009 cited in Fitzmaurice, 2018).

Consequently, political expediency necessitates the use of propaganda in poli-
tics. It is on such basis that the nexus between politics and propaganda can be
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established. Thus, propaganda and politics are strongly interconnected and interde-
pendent. One can hardly function properly without the other. Hardly does politics,
in all its entanglements, become successful without the creative and subtle applica-
tion of propaganda tools. Through propaganda, political actors and promoters can
drive home their ideologies, philosophy, sentiments, biases, beliefs, creed and idio-
syncrasies in a less forceful but persuasive and manipulative ways. So, there is
no political cause, movement, ideology, philosophy and creed sponsored by political
actors without the element of propaganda, whether white, black or gray.

Film, Propaganda and Politics: Does Film Construct Meaning or Reflect Exist-

ing Reality?

The debate as to whether or not film is a reflector, projector or enforcer of
dominant political ideologies, themes, constructs, realities or meaning is
an intensed and unending ferment. The debate can not recede to the background
given sacrosanct sociological issues that fan the embers of the argument.

In addressing the issue, it is pertinent to ask few pertinent questions.
First, where does the inspiration for film production come from? Secondly, are
the issues projected via film inherent or palpable in the society or just figment of
imagination imported from the moon? The third question is: do the themes or
ideologies projected through film aid in the construction of new meaning or merely
reflecting an existing reality in society? Between society and film, what is respon-
sible for the content projected and reflected as well as the meanings constructed
afterwards?

The answer one may attempt to turn to in this controversy, — film and society
coexist symbiotically in the meaning construction, projection and reflection (Obong,
2019). Within the society there is a domiciled quantum progression of realities that
the film medium can project or reflect back to society. So, in this perspective, film
reflects society’s realities back to society and reinforces meanings and constructs
that already exist in society. This is the dominant views expressed by the reflective-
projective media theorists who argue strongly that the screen media, in our context,
film, is an ambiguous mirror that reflects society for society (Loevinger, 1968).
This implies that film reflects the dominant themes, images and realities already
existing in society to society. This is a presupposition that film represents society’s
attitudes and values as it simultaneously project idealised versions of the society,
and individuals, upon exposure to the versions of society represented through
the film, then interpret those reflections in line with their own images and realities
in the society (Nwokedi, 2018). Hence, any content that is projected beyond society’s
frame of reference, perception, worldview and intellection is considered alienistic
and may, under benign circumstances, be discarded for lacking in context.

The onus here is that the film only reflects or beams back society to society.
This is done to the extent that meaning is shaped, reinforced or constructed.
This view does not override the figment of imagination and fictitious constructs
that may be created by film production crew and which, when considered holisti-
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cally, may either distort society’s realities or create new sets of meanings or
constructs that differ from existing realities. In this perspective, Nwokedi (2018, p. 2)
observes that the proliferation of film “is a major threat to creating narratives that
truly represent the society”

At whatever perspective one may take in this discourse, it should be
re-emphasised that film, as medium of communication, replicates or showcases
society. The replication or showcasing come in terms of reflecting on society’s
culture towards predetermined ends. Proponents of cultural norms and main-
streaming theories are of the opinion that through selective presentation and
tendentious emphasis on certain political philosophies and ideologies, the screen
media such as film creates an impression among its viewers that such political
philosophies and ideologies are part of the political culture and climate of society
(Van den Bulck, 2003; Gerbner, Gross, Morgan, Signorielli & Shanahan, 2002;
Shrum & Bischak, 2001; Shanahan & Morgan, 1999; Folarin, 1998; Shanahan, 1998;
Gerbner, Gross, Morgan & Signorielli, 1980; 1982).

On political culture, propaganda and ideology transmission function of
the film, the theoretical positions and dominant views expressed by the Frankfurt
School and British Cultural School are critical to this discourse. Proponents of these
schools of thought such as Theodor Adorno, Max Horkheimer, Stuart Hall, etc.,
would agree that politically-conscious films are produced primarily by the propa-
gandists (who are mainly the elites) to justify and support the status quo at the
expense of ordinary people. This theoretical position gave impetus to what later
became the Critical Cultural Theory. Drawing heavily from the tenets of
the Neo-Marxist Theory, the proponents of the Critical Cultural Theory believe that
people are oppressed, manipulated or circumvented by those who control
the culture, the superstructure, in other words, the mass media, in this context,
film (Baran, 2004).

Hence, with film in the hands of few political propagandists, the tendency
to foist their dominant political philosophies with the aid of propaganda on majority
of ordinary people in society through film projections abound. Foisting their propa-
gandistic political philosophies through film on members of society is to help insti-
tutionalise the propagandists’ (elites’) political dominance in society.

On the whole, the society serves as the social ambience in which film (and its
crews and story ideas) is domiciled. To think that film can break free from the social
matrices and complexities cobwebbing its activities is in itself unthinkable. Both
exist symbiotically: film projects society by reflecting its dominant themes while
society defines the social boundaries for film practice and serves as marketplace of
ideas for film production and operations. Propaganda and politics are by-products
of society and film, in projecting and reflecting society, project politics using tool of
propaganda.
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Conceptualising the ‘New Nigeria’ National Philosophy

The ‘new Nigeria’ national philosophy connote new sets of political ideologies,
ideas, ideals, sentiments, opinions, expressions, concepts, and conjectures aimed
at mentally re-branding and politically repositioning Nigeria as a utopian and egali-
tarian nation. It is a sentimental movement within the socio-political sphere
to disrupt the conventional or status quo in order to birth and sustain a great nation
that every citizen yearns for, seeks or envisaged.

The ‘new Nigeria’ national philosophy is a propagandist’s attempt to use every
available opportunity, media, and situation to influence behavioural change within
the political space. The attempt, in all intents and purposes, is to inspire, motivate,
compel, persuade, coerce, cajole, circumvent and push the electorate to ask perti-
nent questions concerning how they are being governed in respect to their
common wealth, patrimony, collective well-being, economic fortune, infrastructural
development, human development, wealth distribution, power struggle, account-
ability, transparency, electioneering, elections, electoral processes and social
welfare. The essence is to collectively canvass for behavioural change in the political
sphere.

The constructs that made up the ‘new Nigeria’' national philosophy are blatant
affronts to bad governance, corruption, visionless leadership, weak institutions,
looting, poor health administration, nepotism, tribalism, political violence, political
assassination, oligarchy, undue perpetration in power for selfish interest, godfa-
therism in politics, skewed resource management, misplaced political and economic
priorities, unprecedented economic hardship, depreciating standard of living,
poverty amidst plenty, electoral malfeasance, vote buying, election rigging, ballot
snatching, collosal debt burdens, politics of bitterness, human rights abuses, and
diversion of public funds for personal use palpable in Nigeria. They are aimed
at instigating and stimulating the consciousness of the citizenry towards national
re-birth for good.

Hence, the constructs encourage spirit of patriotisim and patriotic attempts,
attitudes, reactions, actions, movements, and socio-political mobilisation to salvage
the Nigerian polity from the ruins of bad governance and skewed political adminis-
tration. They aim to re-awaken and sensitise the socio-political consciousness of
Nigerians to protest and to resist the status quo by collectively joining the rescue
mission to prevent the nation from drifting to the precipice. On a whole,
the ‘new Nigeria' national philosophies are aimed at institutinalising or engendering
a new national mentality where every citizen works towards ensuring that
the current state of affairs that are inimical to the progress of the nation no longer
obtain.

Thus, they (‘new Nigeria’ national philosophies) seek to inspire the re-model-
ling, re-birthing, re-branding, and re-positioning of Nigeria in the league of pros-
perous, egalitarian and developed nations. The ‘new Nigeria' national philosophies
strongly echo the presupposition that “nothing will change in Nigerian political
terrain until ordinary Nigerians begin to use their mind to think and stand up for
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positive changes right from their families, to communities and the nation”
(Daily Trust, Nov. 7, 2018).

Objectives of the Study

This study aims at ascertaining how a Nigerian film reflect or treat political
propagandists’ ideals, ideologies, philosophies or constructs. In attempting
to realise the aim of the study, the study sets out to:

i. demystify the political communication and propagandists’ strategies inherent
in Bright Obasi’s film - ‘If I am President.

ii. unearth the ‘new Nigeria’ political constructs inherent in the film - ‘If  am
President.

Methodology

This research adopts the qualitative research method.

Qualitative research is a kind of methodology in research that is deployed
to particularly study the nature of phenomena especially the context in which they
appear or the perspectives from which they can be perceived (Philipsen & Vernooij-
Dassen, 2007). The justification for using the qualitative research method was based
on the fact that the study concerns explanation, description, and thematic analysis
of the film contents as observed by the researchers and was not interested with
quantification (Ary, Jacobs, Sorensen & Walker, 2014; Wimmer & Dominick, 2011).
To this end, qualitative content analysis design was adopted to analyse the manifest
political constructs, themes and latent meanings inherent in the film ‘If I am Presi-
dent’ so as to provide the basis for critical content discourse. The design pays close
attention to unique manifest and latent themes that illustrate the range of
the meanings, intentions, contexts, and patterns of a phenomenon (Rose, Spinks &
Canhoto, 2015; Zhang & Wildemuth, n.d.; Nachmias & Nachmias, 1976). Qualitative
analysis of media contents interfaces observation methods and the actual content
analysis (Prasad, 2008). It is a method of observation in the sense that instead of
asking people to respond to questions, it takes the film contents that people have
produced and ask questions of the film contents (Prasad, 2008; Kerlinger, 1986).
Critical content discourse or analysis was adopted to place the thematic analysis
into perspective. The essence of deploying the critical discourse analysis was
to unveil patterned mechanisms of Bright Obasi’s film features that contribute
to the fabric of ‘new Nigeria' constructive discourse in which dominant political
ideologies are projected and reflected and in which competing and contradictory
political ideologies coexist (Tenorio, 2011). The content categories comprised text,
dialogues, actions, diegetic and non-diegetic music that suggest ‘new Nigeria' polit-
ical philosophies or constructs.
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Results and Discussion

The thematic analysis of the film ‘If I am President’ reveals the prevalence of
propagandist’s ideals, ideologies, philosophies, or constructs aimed at instilling atti-
tudinal and behavioural change among the Nigerian electorate towards the rebirth
of Nigeria as a nation already in ruins. The results of the thematic analysis yielded
the following thematic preoccupations for critical discourse:

Critical Discourse One:

What are the political communication and propagandist’s strategies inherent in
Bright Obasti’s film - ‘If I am President’?

A thematic and descriptive evaluation of the manifest and latent meanings
embedded in actions, dialogues, scenes, conflicts, denouement, and suspense in the
film reveal the following propagandist’s political communication strategies:

i. Mental Conditioning and Provocativeness: The film, as a propagandist’s tool,
aimed at influencing the political behaviour and attitude of the Nigerian elec-
torate. It aims at achieving its manipulative objective by conditioning
the mind and psychology of the electorate so as to stir their mental alertness
to the current state of the nation’s political affairs. The intent is to provoke
the sensibilities of the citizens to rise up and rescue the nation from the
hands of selfish, wicked and corrupt-minded politicians whose major
concerns for occupying public offices are to loot, plunder and divert
the common wealth of the nation for personal use while the nation lie
in waste. In doing this, the film suggests that the citizens of Nigeria are
‘mugus) that is, idiotic, insensible, stupid, mindless, zombies, and insensitive
set of people who care less about their politically-inflicted plights. This polit-
ical communication strategy aims at provoking an average citizen to think of
a revolution, an uprising, civil demonstrations, or civil protests to overhaul
the faulty political system and structure of the country in view of reposi-
tioning the country in the right direction. Using this strategy, Bright Obasi’s
film attempts to stimulate the mentality of the citizen by creatively deploying
characters, dialogues, narration, and screen aesthetic elements that result
in a dialectic between the citizen’s affective dissonance and arousal to socio-
political movement (Thomas, 2012).

ii. Scapegoatism: Scapegoating, in the film, implies a social mechanism
involving the utilisation of linguistic constructs to engage the viewer with
archetypal political narrative (Viertmann, 2018). This is another psycho-moti-
vated and psycho-active political propagandist’s strategy used to communi-
cate the philosophy of Nigeria’s politics as that which makes its citizens
experimental guinea pigs in the theatre of political absurdities. Scapegoatism,
as used in the film, suggests that when something, anything and everything
go wrong within the Nigerian polity, it is the poor masses who face the brunt
and made to suffer consequences from actions that are not of their own
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making. Also, it suggests that Nigerians, since independence, have suffered
enough from the hands of the political class who, overtime, have diverted,
plundered, abused, exploited, looted and wasted the common wealth of
the nation for their personal aggrandisement. All through the film, the politi-
cians are blamed for the nation’s woes as they are depicted to have, endlessly,
sucked the state institutions, sectors and structures that should have served
the interest of the masses dry. The masses are left to suffer at the expense of
the ruling class who live in affluence as a result of corruption and embezzle-
ment. This political communication strategy is used to induce a social panic
among the electorate. It intended to create a sense of fear and to switch the
logic to a series of emotionally-based reactions to assertive political propa-
ganda (Simons, 2019).

Psycho-Emotional Articulation: It is widely acknowledged that film specta-
tors are emotionally affected by the films they watch (Armstrong & Cutting,
2022). Hence, “popular movies are constructed to control our attention and
guide our eye movements across the screen” (Cutting, 2021, p.1). Bright Obasi
uses the film ‘If I am President’ to articulate the minds of an average citizen of
Nigeria on the political status quo. The emotional and psychological articula-
tion is made possible by using assertion propaganda such as framing, name-
calling, prejudices and card stacking techniques to open the eyes of the Nige-
rian citizens to see how the politicians see them. The film suggests that the
political class sees average Nigerian citizens as vulnerable, senseless, help-
less, gullible, exploitable, mental slaves (who love their chains), powerful but
powerless, easily-controlled, myopic, and voiceless. There is a presupposition
running through the film that Nigerians cannot react, protest and rise up
to their oppressors despite the power they possess. The film also suggests
that Nigerian electorate are repulsive and lethargic toward political disposi-
tion and socio-political action and as such; they can do nothing within their
powers to institutionalise the needed political change. Through the dialogues
and narrations in the film, average Nigerian citizens who have seen the film
can be mentally-provoked and charged to press for change. As film scholars
have established the nexus between the mental schemata inherent in film
audience, their cognitive construction of portrayed action and scenes in films
and the intersection of film theory and the psychology of emotion
(Armstrong & Cutting, 2022; Tan, 2018), this strategy is deployed to provoke
the sensibilities of right thinking citizens of the nation to rise to the occasion
of repositioning the nation for the better.

Appeal to Socio-Political Action: By using the mental conditioning, mental
provocativeness, scapegoatism and psychological framing, the film ‘If I am
President’, through the portrayal of socio-politically-tensive actions, scenes,
dialogues and other composite dramatistic elements, seems to suggest
the need for the citizen to engage in socio-political actions to rescue
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the nation. The film, through its lead character, Zinachi Ohams (Ayoola
Ayolola), calls for civic engagement, civil movement, active political participa-
tion by churches, mosques and other religious organisations, political mobili-
sation, voters registration, electioneering, political sensitisation campaigns,
negotiations, voting during elections as well as protesting when things
go wrong. All these are appeal to the electorate to take considerable socio-
political action that would lead to change and national reformation.

Entertainment-Education Blend: The film utilises and explores entertain-
ment appeal, supplement, element and dimension to present, portray and
reflect on the political realities of Nigeria with a view to educating
the viewers on the recommended or approved political attitude, behaviour
and action envisaged as requisites for the rebirth of a new Nigeria. Through
this strategy, the viewers are enlightened, entertained, educated, sensitised,
mobilised and encouraged to engage in political actions and activities that
will give birth to a New Nigeria. This strategy is relevant as it engenders
a pan-Nigeria spirit, Nigerian citizenship and political education in a relaxed
approach while the viewers are mentally escorted through the various and
significant political advocacy campaigns for a new Nigeria.

Critical Discourse Two:
What are those ‘new Nigeria’ political constructs inherent in Bright Obasi’s film

- ‘If I am President'?

A thematic analysis of the film reveals the portrayal and reflection of the

following ‘new Nigeria’ political constructs:

1.

ii.

National Rebirth: The cravings, yearnings, expressions, protests, aspirations,
and agitations resonating throughout the film centre on the quest for
the rebirth of the nation-Nigeria. Hence, the transformation or transmogrifi-
cation of the nation from her current state of ruins into a nation state where
every citizen’s dreams can be achievable. Even the very political party of
Zinachi Ohams (Ayoola Ayolola), the frontline canvasser for the rebirth of the
nation is named “The Rebirth Party”. Metaphorically, this implies a whole lot.
The most obvious implication is that it expresses a transformist ideology
to revamp the dilapidated nation where nothing seems be working into
a vibrant economy. This construct, nevertheless, impinges on the minds of
the masses the socio-political roles expected of them to play so as to salvage
the country from the status of a failed state to its envious position of
the giant of Africa and as the fastest growing economy among comity of
nations.

Nation Building: Resonating throughout the film is the sentimental echo for
nation building. In buttressing the need for nation building, it is suggested
in the film that for Nigerians to have a nation of their dreams, every citizen
must put their hands on deck in building the nation’s failed economy, political
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system, sectors and institutions. This explains vividly that to achieve a new
Nigeria, there is a great need for collective and undiluted patriotism through
selfless and corrupt-free civic action and public service to the nation.
This underscores the need for the citizens to place the country first and
above their selfish desires, aspirations and pursuits. It implores the citizens of
Nigeria, as John F. Kennedy, in his 1961 inaugural speech urged Americans,
to ask not of what the country can do for them but should rather ask of what
they can do for their country. This is a challenge to every Nigerian
to contribute in their unique ways towards public good.

Socio-Political Egalitarianism: In realising the ‘new Nigeria’ political hypoth-
esis and prognosis, the film strongly canvasses and roots for an egalitarian
Nigerian society where every citizen has social equality: equal rights, equal
privileges, equity and justice, and equal opportunities for success. This is to
happen irrespective of the citizens’ social, political, economic, religious,
educational or cultural background. This calls for the balancing of power
between the masses and the capitalist, political or economic ruling class
in order to achieve a Nigeria where everybody is treated equally and with
human dignity.

Regard for the Constitution: Going by the ‘new Nigeria' campaign, regard for
the constitution as the superior legal instrument in the country is envisaged.
It peeps into a Nigeria where the executive, legislature and the judiciary
as well as the ruling political or economic class, law enforcement agencies,
the military and paramilitary will have total regard and respect for the provi-
sions of the constitution. Hence, abiding by the law and not acting above
the law as is the status quo where laws of the land only bind the commoners.

Robust Infrastructural Development: The film envisages and conjectures
Nigeria where basic infrastructures are developed, maintained and sustained.
It envisages a nation where all the institutions and sectors are vibrant, strong
and productive instead of being moribund or defunct. The film canvasses for
a Nigeria where every sector of the nation’s economy works lucratively.

Youth Initiative and Political Activism: The cardinal political construct
in which the film‘lf I am President’ is based is the “not too young to run”
concept. The concept is a wake-up call on the youth to be fully active
in the political processs of their nation and should contest for any elective
position or political office of choice. Hence, they should stop considering
themselves unqualified for political contest on the basis of age.
This construct buttresses the ‘youth is the futures of any nation’ and ‘youths
are the leaders of tomorrow’ maxims already on ground but lack materialisa-
tion. The film suggests that the youths can put themselves together and flush
out old and corrupt politicians who keep rotating political offices since
the nation’s independence. There is an insinuation that instead of being used
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Vii.

as political thugs, political assassins, election materials snatchers, body-
guards, personal assistants, errand boys, and political jobbers to corrupt
politicians, the youth can take over reins of power of the nation and intro-
duce fresh air to the nation’s polity.

Corruption-free National Mentality: The film campaigns strongly
against corruption and allied sharp practices. It suggests that to achieve
a ‘new Nigeria, corruption should be done with. It vividly buttresses that
corruption is the bane of Nigeria and the chief factor for the current state of
the country.

viii. Optimism for Igbo Presidency: The film expresses optimism that for a ‘new

ix.

Xi.

Nigeria' to emerge, an Igbo man or woman should also be allowed to be
the president of the nation. It presupposes, though latently, the hope for
an Igbo man to emerge as the president of Nigeria. The director makes this
theme metaphoric as he creatively revolves his political constructivism of
a ‘new Nigeria’' around a young presidential aspirant of Igbo extraction and
tag him “Zinachi Ohams” (an Igbo name). This is not a coincidence but rather
the propagandist’s attempt to frame the mind of the viewer to see the possi-
bility and need for an Igbo man as president. This is to address the issues of
equity, justice, detribalism and fair play in Nigerian politics as well as discour-
aging tribal politics in the country.

Digitisation of National Politics: In the ‘new Nigeria' arrangement, the film
suggests the place of adopting and adapting digital platforms in political
activities. It reflects that digital platforms and protocols can deliver on digital
political marketing, digital voting, fund raising, canvassing support, political
participation, political sensitisation, political socialisation, and voter’s regis-
tration. Digitisation of Nigeria politics, as reflected in the film, is predicated
upon the premise that it can deliver results with precision without human
error, sentiments or biases. The film presupposes that digital platforms are
fast, accessible, timesaving, spontaneous, dynamic, flexible, etc. compared
to humanistic interface.

Techno-Democracy: This connotes the use of technology in the art of gover-
nance. Hence, the film presupposes that technological adaptation is core
in the administration of ‘new Nigeria. New Nigeria, according to the film,
should be technologically-driven. The film propagate the sentiment that
to gain an advantage in administering the country with respect to resource-
based information, communication technologies should be explored,
exploited and leveraged. So, a ‘new Nigeria’ should be driven by technological
innovations; a presupposition of an information society.

Accountability, Transparency, Self-less Leadership and Good Governance:
In the ‘new Nigeria’ political narrative, the film enforces the need for political
office holders to be accountable, transparent and selfless in the respective
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political leadership positions entrusted in their care. It campaigns against
sharp and fraudulent practices such as financial misappropriation, looting
and selfish financial aggrandisement and also against political hooliganism.
The film calls for exemplary leadership from all cadres, strata, sectors and
national institutions.

Politics without Bitterness: As exemplified by the character of Zinachi
Ohams (Ayoola Ayolola), the film strongly condemns the idea of retaliating the
opposition political parties and politicians with politics of mudslinging, char-
acter assassination, calumny and politics of bitterness by presupposing that
such often sow the seed of discord and breed bad blood among politicians
during electioneering. Through this attempt, the film condemns any
conflicting situations that heat up the polity. In the film, Zinachi Ohams
(Ayoola Ayolola) dares to be different and to root the political rebirth of ‘new
Nigeria' on a straightforward, peaceful, convincing, truthful, candour, and
candid political campaigns rather than on fabricated, discordant, defamatory
and baseless campaigns aimed at smearing the reputation of political oppo-
nents as evident in Nigerian dark politicking. This is a suggestion that ‘new
Nigeria’ is achievable when politicians begin to base their political campaigns
on rock-solid and people-centric manifestoes instead of focusing their ener-
gies on attacking their opponents. Hence, bolstering the need for fair play,
spirit of sportsmanship, candour and camaraderie during political election-
eering. It shows further that the manifestoes or proposed policies of
the opponents should be attacked and counter-attacked and not the oppo-
nents themselves.

xiii. Free and Fair Elections: The film stresses the need for credible elections

where vote casting, vote counting, voters’ accreditation, and vote announce-
ment are done in an atmosphere of truthfulness, openness and fairness.
The film stresses that election rigging, vote buying, electoral malfeasance and
other sharp practices during elections are antithetical to the rebirth of
a new nation. Hence, illegal electoral practices should be eschewed with
immediate effect.

xiv.Crowd Funding for Political Campaigns: The film portrays Nigerian election-

eering as capitally-intensive to engage in by credible candidates who do not
have strong capital base. Hence, for credible candidates with low financial
budget to scale through the electioneering, the film suggests that they should
source for funds from the electorate. In this instance, the funds, free dona-
tions, financial gestures or supports extended to such candidates in this
regard will show how popular they are, that is, their preference indices by the
electorate. Crowd funding is recommended in order to discourage the direct
funding of electioneering by corrupt and fraudulent cabals of political godfa-
thers whose motives for political sponsorship is to perpetuate their political
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influence, powers and firm grip on national treasury (from closed doors or
behind the scene). Usually it is a situation where they put neophytes in power
to serve their selfish political interests. So, by allowing the electorate to fund
their choiced candidates during electioneering, the candidates are expected
to be loyal to the electorate who supported them and thereby, serving their
interests. This is a presupposed metaphor for popular democracy.

xv. Detribalism in Politics: The film echoes the idea that the political problems
and woes bedeviling Nigeria is not ethnocentric. Thus, it cuts across
the various ethnicities, tribes, religions, cultures, etc. making up Nigeria.
So, to solve Nigeria’s political woes, there is need to approach it from
a detribalistic perspective.

xvi. Women Participation in Politics: The film - ‘If I am President’, as an attempt
to conjecture the ‘new Nigeria’ political paradigm, emphasises the need
for women to actively partake in the nation’s political processes. Hence,
the ‘women in politics’ construct is resonated to instill political conscious-
ness among women and perhaps to inform, educate, sensitise and mobilise
them to take politics seriously for the collective welfare of women and
the entire nation.

xvii. National Security Plan: National security is a key political construct inher-
ently expressed in the film. Arguments, counter-arguments, and positions are
rife in the film that for a ‘new Nigeria' to be birthed, security of lives and
properties of the citizens cannot be negotiated and thus, becomes sacro-
sanct. The idea latently expressed through the film is that there would be no
‘new Nigeria' if the citizens are still not protected against clannish, ethnic,
religious and politically-motivated killings orchestrated by political assassins,
insurgents, terrorist organisations, bandits, jihadists and armed robbers.

xviii. Political Tolerance: As the ‘new Nigeria' political constructs projected
throughout the film is likely to orchestrate a kind of nation that can be
considered as a conglomeration of ethnic, religious, clannish, tribal and racial
melting pots, the film stresses the need for tolerance across and among the
various unifying components that would make up the ‘new Nigeria' arrange-
ment.

Summary and Conclusion

The critical discourses sustained in this research have resonated the idea of
film being a poli-medium, that is, a political medium with vested clout to tell stories
of politics with visual vividness, aesthetics, and artistic dexterity. Through
the portrayals of political realities and the sublime or overt attempt to influence or
change behaviour of its viewers, film has proven that beyond its communication
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(entertainment, education, information, mobilisation, consensus building, advocacy,
etc.) value, it is a tool of propaganda (Andrew, et al, 2022).

The dominant themes and constructs portrayed in films, beyond serving
entertainment purposes, are to condition the mind of the viewers and mobilise
them for social action. Hence, films, when critically assessed, scrutinised and evalu-
ated, open the vista of the critic and the unsuspecting to their philosophical profun-
dities in a multi-dimensional perspectives ranging from mental conditioning,
psycho-emotional articulation, subtle appeals to emotions, edutainment blend and
assertion propaganda in the sphere of politics.

The political economy of films has robust implications for their utilisation
as propaganda tools to galvanise political thoughts and philosophies in attaining
pre-conceived intents, desires and objectives of the propagandist. It can be estab-
lished that films are propaganda means to political ends. This justifies the notion
that every film is political.

This idea is further buttressed in our qualitative analysis of Bright Obasi’s film
‘If I am President’ where a thematic analysis of the film reveals substantial, vivid,
plausible, and metaphorical political constructs envisaged by the filmmakers
as cardinal principles and cornerstones for galvanising political thoughts in view of
attaining a national rebirth philosophy tagged ‘new Nigeria. Those political
constructs are portrayed as metaphorical narratives that, apart from creating
the imagery of a ‘new Nigeria, point a new direction for all Nigerians to toe paths
that are expected to lead to an ideal and a utopian nation. To wit, the new Nigeria.

Recommendations

Based on the thematic analysis and critical content discourses attempted in
this paper, the following recommendations were made that:

i. Civic organisations, civil liberty organisations, pressure groups and non-
Governmental Organisations (NGOs) should resonate the thematic preoccu-
pations of the film in their campaigns, negotiations, rallies and protests for
an egalitarian Nigeria.

ii. The federal, regional, state and local governments should organise political
sensitisation campaigns on the ‘new Nigeria' political constructs reflected
in the film - ‘If I am President’ to stimulate the minds of the constituents
towards the attainment of a new nation.

iii. Tertiary, secondary and primary schools should organise political sensitisa-
tion symposia for students or pupils in view of inculcating the thematic
preoccupation of the film for collective actions at achieving a national rebirth.

iv. The thematic preoccupation of the film should be introduced into the Citi-
zenship Education curricula for primary, secondary and tertiary students
in Nigeria. Here, the National Universities Commission (NUC), National Board
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for Technical Education (NBTE) and States Education Board have to sit across
board and amend the Citizenship Education curricula to reflect the ‘new
Nigeria’ political ideology, ideal and philosophy.
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Abstract

This study aims to explore the portrayal of the Fountain of Youth and the myth of the Flood in movies.
Firstly, the meaning of the water myth is explained. Then, the focus shifts to how the myth of

the Fountain of Youth and the Flood are depicted in different mythologies. The study utilizes qualita-
tive method and thematic content analysis, selecting six films through purposive sampling. The anal-
ysis incorporates Joseph Campbell's Monomyth theory and Klaus Koch’s work on the eight features of
the apocalypse. The study reveals how these myths are reproduced through sub-themes identified
within the main themes of the Fountain of Youth and the Flood. The results indicate that films present
the myth of the Fountain of Youth in various forms. Heroes have different motivations for seeking

the Fountain of Youth and encounter various obstacles. Characters who reach the Fountain of Youth
undergo significant positive transformations. In flood narratives depicted in movies, the cause of

the flood and the awareness of it differ from film to film. Furthermore, other movie findings illustrate
who boarded the ship or vehicle to escape the flood and who faced punishment.
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AHHOTaLU4g

Lesb JaHHOTO UCCTIeIOBAHMS — U3Y4UTb 006pa3bl GOHTAHA MOJIOAOCTY U MU(A O NOTOIIE B KMHO.
CHauazna o6bsicHsIeTCsl 3HayeHue Muda o Bofie. 3aTeM BHUMaHUeE TIepeKIItouyaeTcsl Ha TO, Kak MUG

0 QoHTaHE MOJIOLOCTU U [IOTOIE N300PaKAeTCsI B pa3IndHbIX MUGOJIOTHSIX. B ccnenoBanny
HCIIOJIb3YIOTCS KAYE€CTBEHHBIE METO/IbI 1 TEMATUIECKMI KOHTEHT-aHaJIN3, IIECTb (UIbMOB OTOGPAHBI
IIyTeM LieJIeHallpaB/IeHHOM BbIOOPKHU. B aHanmm3e ucnosb3osaHa Teopust MOHOMUGOB [Ixozeda Kamn-
6esta u pabora Knayca Koxa o BocbMu IIpU3HAKaX aloKajaumcuca. MceaenoBaHue oKasblBaeT, Kak
9T MU(BbI BOCIIPOU3BOIATCS Yepe3 IOATEMBL, OpeieJIeHHbIE B PAMKaX OCHOBHBIX TeM (hOHTaHa
MOJIOJIOCTH ¥ MOTOIIa. Pe3ysbTaThl 10Ka3bIBaIOT, YTO B PpryibMax Mud o GoHTaHe MOJIOLOCTU Mpei-
CTaBJIeH B pa3nn4HbIX Gopmax. ['epor MMEIOT pa3indHble MOTHBBI [171s1 ITorcKa (POHTaHA MOJIOLOCTH U
BCTPEYalOT Ha CBOEM ITyTU Pa3jIMyHble NPernsTCTBUs. [lepcoHaxky, JocTUruyre GOHTaHa MOJIOJIOCTH,
IpeTepIieBaloT 3HaUYMTeJIbHbIe TIO3UTUBHBIE TPaHCGOPMaLMY. B TOBECTBOBAHUSIX O HABOJIHEHMUSIX,
IIOKa3aHHBIX B (QUIIbMAX, IPUYMHA HABOJHEHMS ¥ OCO3HAHNE €€ B Pa3HbIX (PUIbMax pasinyHbIe.
Kpome Toro, npyrue ¢axrsl 13 GUIbMOB I0Ka3bIBAIOT, KOMY YIaJI0Ch CECTb HA KOPa6JIb MM TPAHC-
IIOPTHOE CPEJCTBO, YTOOBI CIIACTUCh OT HABOJJHEHMS, @ KOT'O [TOCTUIJIO HaKa3aHUe.
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Introduction

Water plays a crucial role in the life of humanity. When we examine myths,
epics and legends, we often find water as the source of life and a symbol of conti-
nuity. It has been associated with myths surrounding the creation, continuity and
end of the universe. Water represents the initial essence of creation, the fountain of
immortality and the flood that brings about the end of life. Referred to as “the foun-
tain of youth” or “the fountain of immortality” water embodies the concept of
eternal life (Eliade, 2005). The water myth is sometimes represented as the “flood”
that marks the end of life. While water myths may differ across cultures, they share
fundamental similarities, emphasizing the universal importance of water. Despite
cultural variations, the essence of these stories highlights a common belief
in the extraordinary and transcendent (Campbell, 2017, p. 13). The reason for
the similarity in myths lies in their archetypal nature, rooted in primitive patterns of
human behavior (Jung, 2006, p. 50).

Films, as a contemporary medium of storytelling, often incorporate these
myths through intertextual references. Cinema reshapes and perpetuates these
myths by integrating them into its narratives (Aktulum, 2018, p. 72). In world cinema,
films produced in different countries directly reproduce the myth of water and
other water-related narratives, drawing inspiration from mythologies. While there
have been various studies on films that depict the flood legend, no existing research
has explored the portrayal of immortality water or the fountain of youth in movies.

Apocalyptic films (apocalyptic), which deal with the end of the world (escha-
tology) in cinema, are expressed as a sub-genre of science fiction cinema (Baudou,
2005) and are frequently used in films due to their rich visual content (Copier, 2017).
Studies on flood films that are under the idea of the apocalypse (apocalyptic) have
generally been made on three films, The Day After Tomorrow (Emmerich, 2004),
2012 (Emmerich, 2009) and Noah (Aronofsky, 2014). The studies on The Day After
Tomorrow analyze how the thesis that global warming causes climate disaster was
created in the film (Leiserowitz, 2004; Von Burg, 2012). Studies on 2012, an apoca-
lyptic movie, are again concentrated on global warming, climate threat (Methmann
& Rothe, 2012), class discrimination and white human supremacy (Joo, 2020).
The Noah movie is one of these movies on which much work has been done.
These studies are generally about the transfer of Noah’s flood, which is told
in the Bible, to the cinema (Collins, 2017; Copier, 2017; Kozlovic, 2016; Reinhartz,
2018). In addition, Ruah-Midbar Shapiro and Moore (2019) conducted a comprehen-
sive study of the flood in movies.

This study aims to explore how the myth of water takes place in cinema.
The research questions determined for this purpose are as follows: in what ways is
the myth of water reproduced in the cinema; how does the myth of the flood take
place in the cinema and how does the myth of the fountain of youth take place
in the cinema? The results obtained in the study include revealing how the myth of
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water takes place in the cinema. In this context, this study, in which the situation
determination pattern is used, is aimed to reveal thematically how the myths of
the fountain of youth and flood take place in the movies. The main characters were
analyzed to determine which themes took place in the films included in the sample
that dealt with the myth of the fountain of youth. The classification in Joseph Camp-
bell's Hero’s Journey (2017) study was used for this. Eight features of the apocalyptic
ideology expressed by Klaus Koch (1972) were used for the thematic analysis of
the films that dealt with the flood myth and were included in the sample. Thus, this
present study aims to address how the water myth takes place in cinema
by revealing these gaps in the existing literature.

The Myth of The Youth Fountain

Water is the symbol of the universe and the basis of all life. “It cures diseases,
rejuvenates old creatures and provides eternal life. The belief that water, which is
based on a mythological basis, provides immortality, has caused it to be called
as “water of life, the fountain of youth” (Eliade, 2005, p. 331). The water of immor-
tality, believed to give immortality to those who drink it, has found its place
in different mythologies, beliefs and cultures.

In the Epic of Gilgamesh, considered the oldest literary work in history,
the hero’s quest for immortality is depicted. Gilgamesh, the ruler of Babylon, strives
to attain eternal life. To discover the source of immortality, Gilgamesh initially seeks
the guidance of someone who can assist him. Utanapishtim, the sole survivor of
the Flood, imparts the secrets to reach the fountain of immortality to Gilgamesh.
Gilgamesh learns from Utanapishtim what the source of immortality is and reaches
it. However, a snake eats and sheds its skin before taking a plant in the water, which
is the source of immortality. Gilgamesh realizes he is mortal like all mortals (Bratton,
1995, p. 39-42; Eliade, 2005, p. 342-343).

There are narratives about the water of immortality in the Ancient Greeks,
who have a rich mythology. According to Greek mythology, “As soon as Achilles was
born, he was immersed in Styx water by his mother and made immortal. According
to the Romans, Jupiter turned his beloved nymph Juventa into a fountain that reju-
venates those who bathe in its water” (Hancerlioglu, 2000, p. 8).

The theme of the water of immortality has been inspired by epics, beliefs and
mythologies. It has been used in various branches of art. The German Renaissance
painter Lucas Cranach also depicted a pool in his painting “The Fountain of Youth,’
where the swimmer experiences rejuvenation. In the table (Image 1), it is shown that
older men and women appear younger after swimming in the pool.
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Image 1. Fountain of Youth - Lucas Cranach

In these narratives, the individual embarking on a quest for the water of
immortality progresses through stages, similar to the Hero’s Journey (Campbell,
2017). Firstly, the narrative presents a motivating factor that drives the protagonist
to seek the water of immortality. Subsequently, the hero encounters and confronts
various obstacles in their pursuit of this extraordinary water. Eliade (2005, p. 343)
asserts that obtaining the water of immortality, believed to grant eternal life,
is no simple task. The hero must overcome numerous hurdles, as the water is said
to be located “at the end of the earth, at the bottom of a sea, in the land of darkness,
on a very high hill, or in a hard-to-reach place like a center” and is safeguarded
by various forces (2005, p. 343). Additionally, a supporting character accompanies
the hero on this arduous journey. Throughout the narrative, the hero experiences
the cycle of separation, initiation, and return. Finally, at the conclusion of the story,
the hero attains the water of immortality, successfully achieving their original goal.

The Flood Myths

Another use of water in mythologies appears in the form of flood narratives.
The flood is expressed as “the great rain believed to have been sent by God
to destroy people who have strayed from evil” (Hangerlioglu, 2000, p. 522).
In the flood legends, it is told that the waters covered the whole world, that
the cause of the flood was the fault of people, and that very few people and animals
were saved from the flood. Life after the flood became possible. Water destroys
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the existing order, which represents a sinful society, with the disaster it brings, and
makes establishing a new world possible (Harman, 1989, p. 319).

Eliade (2005, p. 233) expresses the property of water that destroys the old and
establishes a new order: “Water has the power to purify, recreate and regenerate by
distorting the entire form, completely removing it from the previous state.
As the object immersed in it dies, it is resurrected from the water, like a child
without sin or a past, and attains a new and genuine life through a new evolution.”
Immersion in water also signifies cleansing and purification. Therefore, immersion
represents life after death on the human plane and the flood that periodically
destroys the world in the primordial ocean on the cosmic plane (Eliade, 2003,
p. 202; 2005, p. 233).

The flood myth is a widely accepted belief spanning ancient civilizations and
monotheistic religions. The oldest recorded flood legend is the story told in the Epic
of Gilgamesh. According to this myth, God would punish those who have sinned,
saying, “Ask the sinner to account for their sins” In the Sumerian flood myth, the
god Enlil and the goddess Ishtar argue that humanity should be wiped out from the
face of the earth. However, the god Ea, who symbolizes wisdom (Hangerlioglu, 2000,
p. 522), is the only deity on the side of the people. A chapter in the Gilgamesh epic
serves as inspiration for the Sumerian flood myth. When Gilgamesh finally reaches
Utnapishtim, he asks how Utnapishtim achieved immortality. Utnapishtim explains
that the gods granted him immortality after the Flood (C1g, 2009, p. 52).

In mythology, the events and the living beings that cause floods vary across
different cultures. For instance, in Australian mythology, a giant frog is responsible
for causing flooding, while in Iranian mythology, the flood is attributed
to the melting of heavy snow during winter. According to the writings of Harman
(1989, p. 320), Ahura Mazda advises Yima, the first man and king, to seek refuge
in a castle, bringing along the best individuals, plants, and animals. In Greek
mythology, it is Zeus who orchestrates the flood, while Prometheus accompanies
the people and constructs a ship to save them (Hancerlioglu, 2000, p. 522).
The flood myth in Greek mythology is also referred to as the Deucalion Flood.
In this version of the myth, there is also a punisher (Zeus), a warner (Prometheus),
and a person warned (Deucalion), who builds a ship to safeguard living beings
(Erhat, 1993, p. 87).

In Indian mythology, Manu, the son of the sun god, finds a small fish named
Matsya while washing his hands in a river. He removes it from the water and places
it in an aquarium. However, Matsya grows rapidly each day and becomes too large
for the aquarium. Matsya declares that she will punish wrongdoers and requests
Manu to construct a ship. Manu constructs the ship, and when the flood begins,
Matsya guides the ship to the mountain slope, rescuing the people on board (Kaya,
1997, pp. 154-155).

The Flood is also mentioned in the holy books of monotheistic religions.
The Flood legend finds place in the Bible. The Biblical Flood narrative (Genesis,
v. 6:11-9:19) shows Noah as the hero of the Flood story. God wants to destroy sin-
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drenched humanity and asks Noah to build an ark. God destroys all humanity with
the Flood. Consequently, according to this narrative, the surviving human race is
descended from Noah’s three sons and their wives.

The word ‘Flood’ appears in two instances in the Qur’an. The first occurrence
relates to the water disaster that befell Pharaoh and the people of Egypt (Qur’an,
v. 7:133), while the second pertains to Noah (Qur’an, v. 29:14). God informed Prophet
Noah that the wickedness of his people would lead to their destruction, and he was
instructed to construct an ark. A pair of every living creature, male and female, were
taken onto the ship. Subsequently, the heavens and the earth's waters were
unleashed, initiating the Flood. This continued for forty days and forty nights.
The ship remained afloat for six months, and once the Flood subsided, it settled
on Mount Cudi (Harman, 1989, p. 319).

The Fountain of Youth and the Flood Myth in Cinema

In the cinema, the myth of water is explored through various features.
This myth is sometimes portrayed in films as narratives of the fountain of youth,
while at other times it appears as flood narratives. When water is depicted
as a fountain of youth, it is often portrayed as a womb that gives life to living things,
a medium of transmission due to its transparent nature, and a source of immor-
tality. In certain films and series such as Cronos (Del Toro, 1993), water serves
as a life-giving womb (Eliade, 2003, p. 199). In other films like Altered Carbon:
Resleeved (Nakajima and Okada, 2020) and Ghost in the Shell (Oshii, 1995), water
functions as a means of the transfer due to its transparency. Additionally, there are
series that explore the concept of water's immortality. In some of these series like
Forever (Miller, 2014-2015), water is depicted as the life source of an immortal char-
acter. Others, such as Gilgamesh (Telecasting, 2003), present a modern adaptation
of a legendary story. No recent studies on the myth of the fountain of youth have
been found in the literature.

The flood myth is frequently used in films. Copier (2017) argues that this situa-
tion is due to some features of the flood myth. Copier states that the flood myth
consists of rich visual themes, allowing filmmakers to develop recurring visual
concepts and produce a cinematic show that evolves with the advancement of
special effects technology.

On the other hand, the films about the Flood were classified by researchers.
Kozlovic (2016) divides the movie about the Flood into two, historical and fictional.
Films in the historical category reflect myth through their transfer in religions and
legends. On the other hand, fictional films include recent films inspired by flood
narratives. Kozlovic then puts the flood films into another genre division: science
fiction, disaster, comedy and animation.

Another genre distinction in films about the Flood is as follows: They can be
categorized into films that depict the events during the Flood and those that explore
life after the Flood. In other words, they can be classified as both apocalyptic and
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post-apocalyptic. This study specifically focuses on films that center around
the moment of the flood event.

One of the studies examining flood narratives in cinema is the article by Ruah-
Midbar Shapiro and Moore (2019). In their study focusing on the appearance of
the flood narrative in cinema, the researchers analyze themes such as ‘recurring
visual themes and characters,’ ‘theology and ethics,” ‘family and the other,” ‘animals
and ecology,’ and finally, ‘female characters.’

In some of these films, although there are differences between them
(The Deluge, 1911; Noah'’s Ark, 1928; The Bible: In the Beginning, 1966), the flood event
is depicted following the descriptions found in holy books. In other films
(The Deluge, 1933; Deep Impact, 1998; Sky Captain, 2004; Evan Almighty, 2007,
The Day After Tomorrow, 2004; 2012, 2009; The Humanity Bureau, 2014), the flood
narrative of the modern world occurs within the universe and is portrayed in apoc-
alyptic or post-apocalyptic movies.

In their study, Ruah-Midbar Shapiro and Moore (2019) first determined that
the flood myth was associated with periodically changing meanings. In the middle
of the 20th century, Flood movies were produced in connection with the Cold War.
For example, while the 1951 version of the movie The Day the Earth Stood Still is
associated with the Cold War, the 2008 version is associated with ecological events.
Starting in the 1960s and increasingly so, films began to be linked to ecological
issues. The study also states that destruction was directly attributed to God
as a tool of punishment (The Deluge, 1911; Noah’s Ark, 1928; The Bible: In the Begin-
ning, 1966 and Noah, 2014). These films were included in the historical category
by Kozlovic (2016). Some films propose that the deterioration of ecology, resulting
from human industrial activities and disregard for natural resources, leads
to the Flood (The Deluge, 1933; Deep Impact, 1998; Sky Captain, 2004 and 40 Days
and Nights, 2012).

Methodology

In this study, the case study design was used as it was aimed to reveal themati-
cally how the myths of the fountain of youth and flood took place in the movies.
The case study is a qualitative research design in which the researcher investigates
one or more specific situations using various data collection methods, such
as observation, interviews and document reviews, in order to identify common
themes. The case study collects data systematically and examines how the events
unfold in their natural environment (Creswell, 2016; Yin, 2009).

The purposive sampling method was used as the sampling method
in the study. Purposive sampling is “the selection of units suitable for the purpose
determined beforehand” (Neuman, 2012, p. 322). In the study, films such as (Table 1)
The Fountain (Aronofsky, 2007), Cocoon (Howard, 1985), Pirates of the Caribbean:
On Stranger Tides (Marshall, 2011) and The Lord of the Rings: The Two Towers
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(Jackson, 2002) were chosen as sample films to analyze the myth of the fountain of
youth.

The main characters were analyzed to determine which themes were involved
in these films. The classification in Joseph Campbell’'s Hero’s Journey (2017) study
was used for this purpose. Additionally, Deep Impact (Leder, 1998), 2012 (Emmerich,
2009), 40 Days and Nights (Geiger, 2012) and Noah (Aronofsky, 2014) were selected
as sample films for the analysis of the flood myth, using the purposive sampling
method. The thematic analysis of the films included in the sample was conducted
based on eight features of Klaus Koch’s apocalyptic ideology (1972).

The Fountain of Youth The Flood
The Fountain Deep Impact
Cocoon 2012
Pirates of the Caribbean: On Stranger Tides 40 Days and Nights
The Lord of the Rings: The Two Towers Noah

Table 1. Movies Including Sampling About the Fountain of Youth and the Flood Myth

In the study, document analysis was used as a data collection tool. To themati-
cally analyze the reflection of the youth myth on the films through the main charac-
ters, the Monomyth theory, also known as Hero’s Journey (Table 2), developed
by Campbell (2017), was used. This theory has been formed because myths are based
on a universal and archetypal structure. In the Fountain of Youth myths, the charac-
ters adventure to find this source to reach immortality. Therefore, this theory was
used to reveal the transformation of the film's characters and analyze it thematically.

1. Seperation 2. Initiation 3. Return
Call to Road of Trials Refusal of the Return
Refusal of call Meeting with the Goddess Magic Flight
Supernaturel Aid /Mentor Woman as Temptress Rescue from Without
Crossing the Threshold Apotheosis Crossing the Return Threshold
Belly of The Whale The Ultimate Boon Master of two Worlds

Freedom to Live

Table 2. Stages of Campbell’s (2017) Hero's Journey

On the other hand, eight features of the apocalyptic ideology (Table 3), devel-
oped by Klaus Koch in 1972, were used to analyze the reflection of the flood myth
on the films through the main characters. These features include an expectation
that the world will end soon, a universal catastrophe occurring, and the establish-
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ment of a new order. During this stage, struggles between good and evil take place,
and salvation from disaster sparks the expectation of an ideal order. The decision
for this disaster is made by God, with an intermediary between God and his
servants. Upon watching the movies, it was observed that these features pertaining
to the apocalypse were also applicable to the flood movies, which belong
to the apocalyptic movie genre. Furthermore, these features are utilized here
to analyze the transformation and adventures of the characters.

Immediate anticipation for the end of earthly conditions in the near future
The end as a cosmic catastrophe
Periodization of history and determinism
Activity of angels and demons
New salvation, heavenly in its specific form
Manifestation of the kingdom of god

A mediator with privileged functions

0 N O VI AW N =

The “victory” of good

Table 3. Eight features of the idea of apocalypse according to Klaus Koch

The selected films were analyzed using the thematic analysis method, also
known as “the exploration of themes that hold significant importance in the study
of phenomena” (Fereday & Muir-Cochrane, 2006). In this study, the movies were
watched sequentially for coding purposes. During the process of determining the
codes and categories, predefined stages were employed, incorporating the char-
acter journeys as presented by relevant theories. The main themes identified in this
study were the concept of the fountain of youth and the occurrence of a flood.

The results obtained in the study include a thematic presentation of the issue
of how the water myth takes place in the cinema. Thus, it will contribute
to the literature. In line with this purpose, the sub-questions in the study can be
listed under the primary purpose as follows: In what ways is the water myth repro-
duced in the cinema? How does the flood myth take place in the cinema? How does
the myth of immortality of water take place in the cinema? To find answers to these
questions, firstly, how the water myth is handled in world cinema is given. Then,
the processing of immortality water and flood narratives in mythologies is
mentioned.

Film databases were used while detecting films containing immortality water
narratives in the cinema. Movies found because of searches with words such as
“fountain of youth” and “water of immortality” on the IMDB site were watched.
The films that have been reached under the concept of the fountain of youth and
analyzed under the determined themes are as follows; The Fountain (Aronofsky,
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2007), Cocoon (Howard, 1985), Pirates of the Caribbean: On Stranger Tides (Marshall,
2011) and The Lord of the Rings: The Two Towers (Jackson, 2002). (Table 1).

Films with flood narratives were also determined based on film databases and
the studies of Ruah-Midbar Shapiro and Moore (2019), in which they examined flood
narratives in cinema. As a result, “flood narrative” films are as follows; The Deluge
(1911), Noah’s Ark (1928), Deluge (1933), The Bible: In the Beginning (1966), Deep Impact
(1998), The Day After Tomorrow (2004), 2012 (2009), 40 Days and Nights (2012) and
Noah (2014) (Table 1).

Among these films, The Deluge (1911), Noah’s Ark (1928), Deluge (1933), and Noah
(2014) narrate the flood event experienced by Noah and share similarities in terms of
plot. Due to its recent production and extensive research, only the movie Noah was
selected from this group. On the other hand, The Bible: In the Beginning covers
a more extended period, starting from the creation of the universe and the first
man, and includes the flood event. Therefore, this movie was not included in the
selection of films. Additionally, snow and ice floods were excluded from the sample,
as they occurred before the flood, as depicted in The Day After Tomorrow. Conse-
quently, the movies Deep Impact, 2012, 40 Days and Nights and Noah were chosen
as the sample films.

Reflections of the Fountain of Youth Myth in Cinema

The first research question is aimed to reveal how the myth of the fountain of
youth occurs in the movies. The Fountain, Cocoon, Pirates of the Caribbean:
On Stranger Tides, and The Lord of the Rings: The Two Towers movies, which were
determined as samples, were analyzed with thematic content analysis. During the
analysis, Campbell’s (2017) stages in the hero’s journey were considered as cate-
gories. The data were collected and evaluated under these categories. In the movies,
firstly, the heroes are called to adventure within the framework of Campbell’s (2017)
monomyth theory. The goal of this adventure is to reach the fountain of youth.

In this part of the study, the main category was the myth of the Fountain of
Youth. The “departure”, “initiation” and “return” of the hero, which are the main
components of Campbell’s (2017) monomyth theory, were formed as subcategories.
Under these three categories, coding was done with the following questions about
the fountain of youth: What form is the water found in the fountain of youth? What
is the fountain of youth called? Why does the hero want to reach the fountain of
youth? Where is the fountain of youth? What are the obstacles in front of the hero?
Who reaches the fountain of youth? What changes occur in the hero who reaches
the fountain of youth?

The first research question aimed to reveal what form the water of immortality
is presented in movies. According to the results obtained, the water of immortality
was in the form of the source that gives life to the tree of life (The Fountain), water
in a swimming pool (Cocoon), drinking water (Pirates of the Caribbean: On Stranger
Tides and The Lord of the Rings: The Two Towers).
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Further analysis revealed that the water of immortality in the movies had
different names. It has been determined that the water of immortality is called
the spring that gives life to the tree of life in The Fountain, the fountain of heaven
in Cocoon, the fountain of youth in Pirates of the Caribbean: On Stranger Tides and
the water that gives life to trees in The Lord of the Rings: The Two Towers.

Another research question was “why does the hero want to reach the Fountain
of Youth?” In the movies, the heroes had different purposes in wanting to reach
the fountain of youth. These aims were to heal one’s sick wife (The Fountain),
to be healthy and stay young (Cocoon), to be immortal (Pirates of the Caribbean:
On Stranger Tides); and hobbits desire to grow taller (The Lord of the Rings: The Two
Towers).

In movies, a “guide” with supernatural powers helps the hero in his journey.
The main female character, 1zzi, is the guide who helps the main male character
Tom in his journey in The Fountain. In the movie Cocoon, the people who guide
the elderly to reach the fountain of youth are aliens. In Pirates of the Caribbean:
On Stranger Tides it is the map and mermaid that allow the main character
Jack Sparrow and his companions to reach the fountain of youth. In The Lord of
the Rings: The Two Towers it is the Old Tree in Fangorn Forest.

Image 2. A scene like Lucas Cranach’s Fountain of Youth (Cocoon)

The hero has obstacles and tests before reaching the fountain of youth. Heroes
mature by removing these obstacles. First, the water of immortality is in hard-to-
reach places. It was believed that the water of immortality which gave life
to the tree of life in The Fountain, was hidden in a pyramid left by the Mayans
in the jungles of Central America. In the movie Cocoon, the water in the pool is
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the fountain of youth. In the movie, some aliens came to Earth on a mission from
the planet Antares a hundred centuries ago and were reborn to save a group of
Antarean stranded on Earth. The Antareans’ friends were in giant snail shells at
the bottom of the sea among the ruins of an ancient civilization. Antares pulled his
friends from the bottom of the sea and placed them in a pool of giant snail shells.
A group of older people had been swimming in the same pool for a long time
because the house was empty. This elderly group continued to swim in the pool
after the cocoons were placed. In Pirates of the Caribbean: On Stranger Tides,
the fountain of youth was found deep in the jungle after crossing mysterious seas.
In Lord of the Rings: The Two Towers, the water of life was found in the perilous
Fangorn Forest.

Further analysis revealed that there were obstacles that the heroes
in the movies had to overcome in order to reach the water of immortality.
In The Fountain, the protagonist struggles with the Mayans who were protecting
it and the Spanish Church, which tried to prevent him from reaching the Tree of
Life, to which the water gives life. In the movie Cocoon, the heroes first try to enter
the new house to reach the fountain of youth. They then negotiate with the aliens.
In Pirates of the Caribbean: On Stranger Tides, Spanish and English sailors embark
on a search for the Fountain of Youth, while a group of pirate sailors is also pursuing
it. Those who undertake the journey to reach the Fountain of Youth must overcome
various obstacles. The protagonists must navigate a pirate ship and defeat
in the ship the giants in order to survive. Additionally, they encounter mermaids
who alternately fascinate them with their beauty and instill fear. Additionally, they
encounter mermaids who sometimes fascinate them with their beauty and other
times instill fear. Eliade speaks of “nymphs” who live around the water of life and
draw strength from it. The nymphs are “created from water and the power that
emanates from it” (Eliade, 2003, p. 199-200, 2005, p. 246-247). In The Lord of
the Rings: The Two Towers, two hobbits enter the mysterious Fangorn Forest. Orcs
have inflicted significant damage on the trees that feed on the water of life. The tree
king, who initially mistakes the two hobbits for orcs, later fights alongside them
against the orcs who have harmed them significantly.

The heroes in the movies were rewarded after overcoming obstacles to reach
the fountain of youth. Then the hero entered the return phase. In The Fountain,
the main character found the water of immortality in the Tree of Life. In the movie
Cocoon, a group of elders acquired the fountain of paradise. The water of life was
reached in Pirates of the Caribbean: On Stranger Tides. Two hobbits drunk the water
of life in The Lord of the Rings: The Two Towers.
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Image 3. The life water gives life to the tree of life (The Fountain)

The final research question in this section is, “What changes occurred
in the hero who reaches the fountain of youth?” In The Fountain, the character’s
body, which reaches the Tree of Life and drinks from its liquid, is integrated. Older
people swimming in the pool, expressed as the fountain of heaven in the movie
Cocoon, improved their eyesight, their hair grew, their sexual power increased, and
they got younger daily. In Pirates of the Caribbean: On Stranger Tides, the main
female character, and her father together with Jack Sparrow are the ones who reach
the heavenly fountain in the land of darkness. In front of the spring, they repeated
this ritual, which was necessary, while one glass contained the water of immortality
and the other contained the mermaid’s tears. Eventually, the father’s life span was
passed on to his daughter. In The Lord of the Rings: The Two Towers, two hobbits
flee from the orcs and take refuge in the talisman filled Fangorn Forest to drink
the water of life. This forest was the Forest of Fangorn, in which the trees, fed by
water, move, come to life, and speak. The two hobbits who took refuge here drank
the water that flows there, despite the warning of the forest king, the Tree Shep-
herd, or Treebeard, otherwise. As soon as one of the hobbits drinks the water,
the tree vibrates and grows tall.

Reflections of the Flood Myth in Cinema

The first research question is aimed to reveal how the flood myth occurs
in the movies. Deep Impact, 2012, 40 Days and Nights and Noah movies determined
as samples were analyzed with thematic content analysis. During the analysis,
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the eight features of the apocalypse mentioned by Koch (1972) were considered
as categories. The data were collected and evaluated under these categories.

In this part of the study, the main category was the flood myth. The eight
features of the idea of apocalypse expressed by Koch are as follows; immediate
anticipation for the end of earthly conditions soon, the end as a cosmic catastrophe,
periodization of history and determinism, activity of angels and demons, new salva-
tion, heavenly in its specific form, manifestation of the kingdom of god, a mediator
with privileged functions and the “victory” of good. Based on Koch'’s study in which
he expressed eight features of the apocalypse, the answers to four questions
in movies were sought. The questions are: “What caused the Flood?”, “By which
vehicle are people saved from the flood?”, “How do the heroes know about
the Flood?”, “Who is being punished?” and “Who is being saved?”

Image 4. The flood ends life and provides new beginnings (Deep Impact)

The first research question aimed to reveal “What caused the Flood?”
in the movies. Koch refers to two characteristics of the apocalypse: understanding
the “end of the world” and the “end as a cosmic catastrophe” These two features
were the source of the study’s question, “What caused the Flood?” The thing that
caused the flood in the movies is God’s will (Noah); people being sinful (40 Days and
Nights); a giant asteroid hitting the earth (Deep Impact); and the alignment of some
planets (2012) were shown.

Further analysis revealed how people were rescued from flooding in movies.
In Flood movies, the ship symbolizes salvation from the flood. In the films examined
in the study, it was determined that the salvation of humanity from the flood is
usually through a ship. In the movie Noah, he made this ship the savior by the will of
God. In the films of 2012 and 40 Days and Night, humanity, advancing in science and
technology, determined that there would be a flood this time. Later, scientists build
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flood-resistant ships. In Deep Impact, authorities built underground bunkers to help
people escape floods.

-

R s =

_

Image 4. Ships as symbols of salvation from the Flood and a new life (2012)

Another research question was “How do the heroes in the movies know about
the Flood?” A mediator plays an essential role in making humanity aware of
the flood. The concept of the mediator is another feature of Koch’s classification.
The mediator is the person who informs the people that the flood will occur during
the apocalypse and establishes the connection with God. In the films examined
in the research, it was determined that people became aware of the Flood when
God revealed it to Noah (Noah) or through science and technology (Deep Impact;
40 Days Nights). In the movie 2012, people learned from the Mayan calendar that
the flood would happen.

The existence of angels and demons and the periodization of history are other
themes Koch focuses on in his work. These themes were the source of the question
of “who is punished” in the study. In the films examined, it was determined that
the authorities could sometimes be the state and sometimes a savior and that
people were looking for some conditions to get on the vehicles. In some movies
(Noah), believing in Noah was a sufficient reason to get on the ark. In the movie
Deep Impact, the number of people who would board the ship was determined by
drawing lots. In the 2012 movie, the condition to get on the ship was to have a billion
dollars. It was concluded that those who were punished by the flood in the movies
were those who did not believe in Noah (Noah), whose name was not mentioned
in the lottery, and who could not board the ship because they did not have money
(2012; 40 Days and Nights).

Finally, Koch refers to the “Heavenly new salvation,” the “Kingdom of God,” and
the “Triumph of Goodness” as features of the apocalypse. These features formed
the basis of the last subject discussed in the study. Thus, the final research question
in this section was “Who is getting rid of the flood?” In the films examined
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in the study, some creatures survived the flood. In the movie Deep Impact, 1 million
human and animal species, plants, and seeds survived the flood and became
the source of new life. In the movie 2012, ships were built to save those who had
money. Later, the ship’s hatches were opened during the flood and everyone was
taken inside. In 40 Days and Nights, 300 people and insect species survived for the
continuation of life. In the movie Noah, it was seen that people who believed
in Noah survived the flood. Actually, the disaster that comes with the Flood is not
an extinction but a new beginning. After the evil is destroyed by the flood, a new
world is established.

Conclusion

This study aimed to reveal how the water myth is reproduced in the cinema
with thematic content analysis. In line with this primary purpose, there are sub-
objectives to reveal how the myth of the fountain of youth and flood is reproduced
in cinema. In this section, the limitations of the study, interpretations of the main
findings are presented, and recommendations for the literature are made. The main
characters were examined to determine which themes occurred in the films about
the fountain of youth myth. Therefore, this study’s findings should be interpreted
considering various limitations. Firstly, Campbell's monomyth theory was used while
investigating how the legend of the fountain of youth was reproduced in the cinema,
and answers were sought in the films for the questions developed in this direction.
Secondly, eight features of Koch’s apocalyptic approach were used while investi-
gating how the flood myth was reproduced in the cinema. Answers were sought
in the films for the questions developed in this direction. No study has yet been
found in the literature that comprehensively addresses the water myth in cinema.
There were only studies on flood. No research was found on how the cinema’s foun-
tain of youth was formed. Therefore, this study will contribute to the literature.

The first important finding obtained in the research is the reproduction of
the fountain of youth myth in movies. In the movies, the water of immortality is
called by different names. Heroes have different reasons for reaching the water of
immortality. Some guides assist heroes on their journey to reach the water of
immortality. In this journey, the heroes encounter different obstacles that they must
overcome. After the heroes overcome these obstacles, they get various rewards and
experience some positive changes. As a result, while the myth of the fountain of
youth is reproduced in the movies, it has been determined that the heroes
go through the stages of “departure; “initiation” and “return,” as in Campbell’s
monomyth theory.

The second important finding in the study is the reproduction of the flood
myth in movies. As Copier (2017) states, films about the flood myth in cinema history
have always attracted attention due to the rich visual themes of the flood myth.
In this study, it was seen that this feature of the flood myth continued.
In the movies, it has been determined that flood is usually caused by people’s sins
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and human errors, such as the climate crisis. In some movies, God informs people
that the flood will happen through the prophet. In some movies, scientists know
the flood will happen thanks to science and technology. In religious-based narra-
tives, humanity is more aware of the flood by the command and mediator of God.
Scientists determine the flood events caused by the changes in modern times.
In the movies, humanity escapes from the flood either by building ships as told by
God or by producing modern vehicles thanks to science and technology in modern
times. The flood survivors are the few people who believe in the prophet or those
in the upper class with wealth and the elite. As a result, while the flood myth is
reproduced in the movies, it has been determined that the events took place,
as Koch stated in the apocalypse theory. Since the flood event in the movies brought
the end of the world, it was seen that the events passed through similar stages as
in Koch’s theory.
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Abstract

Digital educational platforms emerged as an anticipated technological response to the need

for the modernization of higher education. The digitalization of education was promoted

at the state level as a strategy and an instrument to improve the quality and competitiveness of
education. In 2020, the coronavirus pandemic accelerated the transition from the classroom

to online-only, revealing the lack of purposeful online teaching methods, and insufficient digital
competence among teachers.

The authors analyzed publications by foreign and Russian researchers to highlight the common prob-
lems of higher education digitalization, including datafication, limited capabilities of digital educa-
tional platforms, and the changing role of the teachers in e-learning. The article focuses on students’
attitudes towards online education, and their voluntary or unwilling involvement in the digital educa-
tional environment, considering synchronous, asynchronous, and blended forms of learning before
and during the pandemic.

The achieved results suggest that such factors as the novelty and accessibility of online courses at
Western universities initially served as a factor of attraction the students, inviting them to diversify
their studies in their own creative way. However, increased stress and workload, various technical
problems, tough teachers’ control on the one hand, and poor feedback, on the other, weakened

the popularity of the digital educational environment. When asked to compare the pros and cons of
online education, most students spoke in favour of maintaining the blended education format, as it
allows for reducing the workload and - to some extent — enables the students to take control of their
education trajectories.

This work is intended for educators and researchers interested in the challenges caused by inte-
grating digital technologies into traditional forms of education.

Keywords

Digitalization of Education; E-learning; Distance Learning; Online Education; Blended Learning;
Digital Educational Platforms; Digital Educational Environment; Online Courses; in Class Education;
Independent Educational Trajectories.
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[IudpoBusauus Beicuero oopazosanus B 2021 -
BBI3OBbI 117151 POCCUMCKHUX CTY,E€HTOB

Kanyruua TarbssHa HukosiaeBHa!, TuMmuyeHK0 Mapusa BiragumupoBHa®
y ’ vt

MOCKOBCKHUM rOCYJapCTBEHHBIN MHCTUTYT MEKIYHAPOIHBIN OTHOIIEHU! (YHUBEPCUTET)
MuHucTepcTBa MHOCTpaHHBIX fen Poccutickoit Genepanuu. Mocksa, Poccus

Pykormich nosyyena: 10 HosiGpst 2022 | Tlepecmorpena: 27 pespainst 2023 | [Tpunsita: 12 mapra 2023

AHHOTaUA

lndposble 06pasoBaTesibHble I1ATGOPMBI ITOSBUIUCH KaK O>KUIAEMbII TEXHOJIOTUYECKUI OTBET

Ha HEOOXOIMMOCTb MOJIEPHM3ALMHY BbICHIEr0 00pa3oBanusl. Lindposusaiys 06pa3oBaHKs IPOJIBUra-
€TCsI Ha TOCYIAPCTBEHHOM YPOBHE KaK CTpaTerusi U MHCTPYMEHT MOBBIIIEHNS] KaYeCTBA ¥ KOHKypPEeH-
TOCIIOCOOHOCTU 006pazoBanus. B 2020 rony naHzemust KOpoHaBUpYca yCKOpUIa epexo], OT ayAinu-
TOPHBIX K OHJIAH-3aHSTHUSIM, UTO BBISIBIIIO OTCYTCTBUE 1ieJIeHaIlIPaBIeHHbIX OHJIAH-MEeTOIOB
00y4eHus1, HeJJOCTaTOYHYIO LIM(POBYIO KOMIIETEHTHOCTD IIpeNnoaBaresieil. ABTOPbI IPOAHAIN3UPO-
BaJIM IyOJIMKALMM 3apYOEXKHBIX M POCCUMCKUX UCCIIeioBaTeseH, YTOObI BbIIEIUTh O01I1e IIPOOIEMBI
1upoBr3aLIMY BbICLIIEro 00pa3oBaHus: AaTaduKalyio, OrpaHUYEHHbIE BOBMO>KHOCTY LIX(PPOBBIX
06pa3oBaTesIbHbIX IJIaT(HPOPM, U3MEHEHKE POJI [TPENOoiaBaTessl B OHIaliH-00y4eHun. B ctaTtbe
aKLEHTUPYETCs] BHUMaHUE Ha OTHOIIEHMH CTYAEHTOB K OHJIaiiH-00pa30BaHUIO B €I0 CHHXPOHHO,
ACHMHXPOHHOI1 ¥ CMeIaHHO (opmMax, X JOOPOBOJIBHOM 1 HEBOJIBHOM BKJIIOUEHUY B IU(PPOBYIO
06pa3oBaTesIbHYI0 Cpely 10 U BO Bpemst aHieMuH. [1oryuyeHHble pe3ysibTaThl CBUJETEIbCTBYIOT

0 TOM, 4TO Takue (PAKTOPbl, KAK HOBU3HA U IOCTYITHOCTb OHJIaMH-KypPCOB B 3alla[iHbIX By3ax, U3HA-
YaJIbHO CITyKUIX (aKTOPOM IIPUBJIEKATEIbHOCTH, TIOOYK1asl CTyIE€HTOB TBOPYECKU IIOIXOIUTD

K poueccy o6yyeHus. Ho 13-3a MOBbIIEHHOTO CTpecca U 3arpy>KEHHOCTH, PA3/IMYHbIX TEXHUUECKUX
HETIO0JIa/I0K, Y’)KeCTOUYEHMSI KOHTPOJISI CO CTOPOHBI ITperojasartesieli ¢ OJHOM CTOPOHbBI X HElOCTa~
TOYHO¥ OOPATHOM CBSA3U C APYro, MOMYJISIPHOCTb LU(PPOBOI 06pa30BaTEIbHON CPeibl OcabIa.
CpaBHuUBas IJIIOCHI ¥ MAHYChI OHJIaH-00pa30BaHusl, 60JIbIIMHCTBO CTYJE€HTOB BbICKA3aJIICh 32
COXpaHeHue CMellaHHoro ¢popmara 06yueHus], Tak Kak OH TI03BOJISIET CHU3UTb Harpy3Ky U B KaKOH-TO
Mepe MOJIyYUTh BO3MOXKHOCTb (POPMHUPOBATh CBOIO MHAMBU/IYaJIbHYIO OOPA30BaTeIbHYIO TPAEKTOPHUIO.
JlaHHas paboTa NnpeiHa3HaYeHa [171s IperojaBartesieil U UcciieioBaTeeil, U3yJalomyx IpodeMsl,
BO3HMKAIOIIME IPY UHTErpauuy UuGpoBbIx GOPM B TPaIULMOHHbIE (OPMBI O0YIEHUSL.
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uu¢poBU3aLMs 00pa30BaHUs; OHJIAMH-00y4eHNe; TUCTaHIIMOHHOE 00y4yeHle; OH/IaltH-00pa30BaHUE;
CMELIaHHOe 00y4eHue; L1M(dPOBble 06pa3oBaTebHble M71aTGOPMBI; IA(POBast 06pa3oBaTeIbHAs
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Introduction

Digital technologies have penetrated into all spheres of human activities, of
which the sphere of education is one of the most obvious targets. In 2006, digital
competence was included in the list of key competencies contributing
to a successful life in a knowledge society (European Commission Homepage),
economic growth and increased competitiveness of both an individual and society
(European Union Homepage). These technologies were supposed to redesign
the learning environment to make it more flexible with higher degree of freedom
for students to adapt the learning process to their individual requirements and
backgrounds (Barnett, 2014; Smith & Hill, 2019; Vanslambrouck et al., 2018).
The State Programme of the Russian Federation ‘Information Society (2011-2020)
identified the development and implementation of information technologies as one
of the main instruments for improving the quality of education. The project ‘Modern
digital educational environment in the Russian Federation’ adopted on the basis of
the Federal Law of December 29, 2012 No. 273-FZ “On Education in the Russian
Federation” is aimed at developing the concept of lifelong education by moderniza-
tion of distance education, creating online platforms and developing online courses.
In 2020, in order to improve the quality and accessibility of education the Russian
Ministry of Education and Science implemented measures to ensure the develop-
ment of distant learning technologies and e-learning. Decree of the Government of
the Russian Federation of November 16, 2020 No. 1836 approved the regulation
on the state information system “Modern Digital Educational Environment” and
ensured the development of the corresponding functionality. (Legal reference
system “Garant”). The solution was implemented in the form of creating a unified
register of online courses by integrating educational platforms. The formation and
maintenance of the register will be controlled by the Russian Ministry of Education
and Science. The system aggregates information about all online courses
in the country and the results achieved by students.

Since the COVID-19 pandemic global lockdowns greatly affected higher educa-
tion by substituting conventional education with e-learning it is especially
important to estimate the advantages and disadvantages of blended learning.
The authors hypothesize that individual experience of learning during the pandemic
has significantly influenced the attitude of students to the online formats and there-
fore suggest taking a fresh look at the possibility of forming an individual educa-
tional trajectory.

The article analyses and compares attitudes to e-learning in Russia and
western countries before 2020 and beyond. Most of the research papers focus
on the study of the digital educational environment on the part of educators rather
than students. Therefore, the authors aim at discovering students’ attitude
to various forms of distant education: synchronous, asynchronous, and blended
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forms of digital learning within the framework of personality-activity approach
basing on the students’ questionnaire results.

Materials and methods

The study is based on the data obtained as a result of a survey of third-year
students (167 participants) of one of the leading Russia’s universities. Students could
choose whether to fill out a paper version of the questionnaire or a google-form.
The choice of 3rd year students was determined by their experience of studying
in the traditional system of the university and the transition to an online format
using various digital platforms during the pandemic. This sample allows getting
a more objective idea of the advantages and disadvantages of digital learning from
the students’ point of view. Students assessed the individual experience of using
online platforms before and during the pandemic; the importance of digital plat-
forms in learning a foreign language for specific (professional) purposes; the possi-
bility of forming an individual educational trajectory; the advantages and disadvan-
tages of blended learning. Students assessed their own readiness for the transition
from the traditional educational environment to the digital educational environ-
ment of the university.

The survey was conducted on a voluntary basis, the sample is not probabilistic.
Date - 03/22/21 - 04/03/2021. For the purposes of this study, the digital educa-
tional environment of a university means the use of digital educational platforms,
university portals, social networks, instant messengers and electronic resources
to organize the educational process under lockdown conditions and at normal
times.

The authors use a range of various methods. The method of surveying was
used to acquire the data from the students for the further analysis. The comparative
method was used in the Discussion to identify the differences between the results
obtained by the authors and the results given in the research carried out by foreign
and Russian scholars. Statistical analysis of the data was used to find out the atti-
tude of students to various forms of learning.

The validity of the obtained scientific results is determined by the representa-
tiveness of the sample and the adequacy of the set of methods applied to the goals
and objectives of the study.

Theoretical background

On the early stage of development and piloting of online courses within
the framework of the above-mentioned state programs, Russian and foreign
researchers focused mainly on the benefits of e-learning and on recommendations
for its further development (Knox et al., 2020; Dahlstrom et al., 2014; Lysova et al.,
2020). It is stressed that e-learning provides students with more free time available
due to absence of necessity to commute and motivates them to set up their educa-
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tional tasks and priorities as well as to make up their individual schedule to achieve
better academic results. Besides, innovation and new digital and educational
approaches are likely to boost their motivation to learn. M. BuSeli¢ (2012) highlights
increased opportunities for updating, retaining and personal enrichment as well as
consolidation of educational capacities. M. Pezzino (2018) claims that immediate
feedback of supervised online learning (Hoi, 2021) based on multiple-choice ques-
tions which are especially designed to adapt to students’ academic performance, is
likely to reinforce students’ understanding while visual learning enhances their
perception. D. Herloa (2015) insists that blended learning arouses students’ curiosity
about the content and facilitates their intrinsic motivation. However, the coron-
avirus pandemic became a quality evaluation test for the effectiveness of digitaliza-
tion in education. The COVID-19 pandemic caused flipped classrooms which ulti-
mately affected the quality of education. Some countries (Latin America, Argentina,
Chile, Zimbabwe, Malaysia, Pakistan) were unable to switch to online learning
in no time for a number of reasons: lack of material and technical support, low
digital literacy of the teaching staff, lack of broadband Internet networks, digital
devices, low living standards and others. Developing countries and students from
disadvantaged backgrounds were hit hardest. According to UNESCO, 826 million
students, or half of the total global student community, lost access to higher educa-
tion because they did not have a computer, and 706 million because they lacked
access to the Internet (UNESCO Homepage).

After the implemented global transition to distance education and a year of
online work, contemporary studies of the digital educational environment started
highlight the drawbacks of online education. The main indicators of the unpre-
paredness of the universities for distance education were shortage of online
resources, lack of independent educational platforms and courses, low level of
digital literacy among teachers, and lack of pedagogical methods of using digital
tools (Lindfors et al.,, 2021). Abe (2020) and Rasheed et al. (2020) highlight that
teachers’ skepticism about online teaching effectiveness aggravated the situation.
Both digital illiteracy and technological challenges led to technological resistance
when teachers would prefer resorting to conventional face-to-face teaching
method, refusing to adopt new technologies or adapt the existing methods
to the new technology. Reluctant to accept that transit to online education, even as
a component of blended education is inevitable and becomes a new norm, teachers
preferred to notice the drawbacks of online learning - students’ inactivity during
online classes, increased cheating, mental and emotional exhaustion. Online classes
are far more energy consuming if one wants to keep their students involved
in the learning process and material preparation for them takes much more time.
To prevent cheating teachers had to tighten control over students’ academic
achievements by numerous tests and assignments. Test designing as well as check
reviews contributed to teachers’ work overload (Sage & Sele, 2020; Wanner &
Palmer, 2015).
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E-learning during the lockdown not only caused some health problems related
to sedentary lifestyle but problems with eye-sight as well. Other obvious drawbacks
cited by scientists are suffering from isolation and absence of social-physical inter-
action (Buseli¢, 2012), distraction of attention, reduced motivation, dependence
on technologies and consistent Internet access.

In terms of psychology, learning activity consists of cognitive, behavioral and
emotional components. In conventional educational environment information avail-
ability, conducive emotional landscape and students’ positive mental states are
disentangled and make a crucial impact on both their motivation to learn and new
knowledge comprehension. But the lockdown caused by the coronavirus infection
and the subsequent comprehensive implementation of online education all around
the world affected the correlation of these components (Kononov & Komissarova,
2021). Enforced isolation could not help but had an impact on students’ psycholog-
ical well-being. It led to stress, anxiety, irritability, and in some cases to depression.
Eventually, lack of personal communication and live interaction in the learning
process negatively affected students’ psycho-emotional states and reduced their
motivation to study as well as their comprehension abilities. Scholars claim that loss
of interest in educational activities naturally affects students’ attitude towards
the chosen field of study and the perspectives of their professional career
(Solovyova & Koneyv, 2021).

In the course of human history, the coronavirus pandemic is not the first one
to impose isolation as a preventive measure. In the contemporary world
the younger generation estimates socialization in social nets no less important than
face-to-face communication, and consequently, virtual communication may have
mitigated the negative impact of isolation. Both developed IT culture and digital
technologies could have alleviated the loss of the conventional model of reality and
transition to the online communication but in fact they turned out to be of little
help. Scholars mark the appearance of such a phenomenon as presence deficit
(Solovyova & Konev, 2021). Online classes appeared to be less inspiring for students
due to the lack of lively communication. In class, educational activities are more
informative by their nature due to non-verbal communication, deeper engagement
in the educational process, fast pace of communicative exchange and the phenom-
enon of co-presence which implies mutual obligations of the participants. Co-pres-
ence contributes largely to establishing trust between the teacher and the students
as well as it is conducive to soft skills development, generates scientific interests,
and it motivates students to major in a particular professional field. On the contrary,
online classes alienate students due to routine communication patterns, work over-
load demotivates them, relaxing cozy environment and distractive external factors
altogether reduce their attention and comprehension ability. All the above-
mentioned factors are highly likely to build up communication barriers.
So, in the long run, presence deficit leads to students’ loss of motivation to learn,
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negatively affects their communication skills and causes some psychological prob-
lems.

Online learning is implemented on a variety of educational platforms, both
internal and external. However, analysis of online classes during lockdowns shows
a decrease in student activity (Decuypere et al., 2021) as well as their limited form of
participation (Decuypere & Landri, 2021). Online education is not good for covering
a lot of content. To meet the growing demand for online education and distance
learning conventional offline courses are converted into online ones and as a result
are modified, in fact simplified and standardized due to the limited technical capa-
bilities of existing educational platforms. Indeed, it is the technologies that must
adapt to the educational content and objectives, since they are nothing more than
a supporting platform. What is more, strengthening the entertainment aspect of
the distance education course, which has now acquired the term “gamification of
education’, contributes neither to the psychological maturation of the student, nor
to their understanding that the working process has nothing to do with entertain-
ment and does not meet the employee’s individual needs. Such an entertaining and
non-binding approach to education creates a certain upbringing environment for
the new generation of zoomers who are not ready to face criticism, do not consider
someone else’s opinion authoritative, have a superficial set of knowledge, easily get
tired of monotonous work, have weak communication skills and at the same time
are able to multitask. But in their case multitasking is rather equal to inability
to concentrate on one task. Thus, they are easy to distract their attention,
for example texting a friend while listening to a lecture.

Access to a variety of online courses has provided opportunities for the forma-
tion of independent educational trajectories. However, the research shows that very
often self-directed educational trajectory will distance students from formal educa-
tional institutions (Erstad & Silseth, 2019) and blur the line between formal and non-
formal education (Bronkhorst & Akkerman, 2016). Online education advocates criti-
cize modern educational programs for excessive theoretical knowledge while
praising the ability of the new generation of students for their skills in using
the World Wide Web to find information and use Internet educational content.
Their opponents, represented by current university professors, point to the lack of
skills of the modern generation of students to analyze, generalize and contrast
information, work with scientific texts, and use scientific arguments. Today it is not
difficult for a student to find information, but what really takes a lot of time and
effort is independent comprehension, processing, systematization and analysis of
the acquired information and scientific knowledge. To gain knowledge, a student
needs not only to get acquainted with the material, but also to present it in one of
the forms available at their stage of learning: an essay, an abstract, a report, etc.
Modern computer technologies are not yet able to replace the teacher in assessing
creative work, although the rigid structure of written work typical for English and
American universities, already places importance on formal criteria, rather than
content. Lack of skills and self-assessment criteria does not allow students to assess
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whether they have mastered enough knowledge and developed expertise
in a particular scientific field and in which direction they should continue their
trajectory of individual learning and acquiring new competences.

Since higher education can now be characterized as data-driven, many
researchers raise concerns that a full-scale transition to digital platforms could lead
to education datafication (Decuypere & Landri, 2021; Knox et al., 2020), which
evokes a number of ethical questions: Who will be given access to students’ files;
What purposes will it serve, etc. ‘Platforms are becoming central to how universities
are organized, managed, and measured’ (Williamson, 2021, p. 63).

Study and results

After two semesters of online education, of which the second one (Fall of
the 2020/21 academic year) involved blended elements, a survey was conducted
among students of a leading Russia’s university. Its purpose was to inquire into
the pace of the formation of digital educational environment in the university and
to get the idea of the students’ attitude to distance and blended learning formats.
The survey involved third-year students who had experience of one and a half years
of learning in a traditional format, a semester of distance learning and several
months of blended learning.

The results showed that prior to the lockdown, only 41% of students had used
online platforms or resources. Most often these were YouTube, Lectorium.tv,
courses organized by museums, and their content was aimed at developing
a general cultural level. Only a small number of students with a special focus
on learning (7%) admitted that they had used the Edx, Coursera and Sinkhronizat-
siya platforms in order to improve or advance their level of knowledge. None of the
students surveyed used online language courses to learn their first foreign language.
However, a number of students (24%) had attempted to use applications, in partic-
ular Duolingo and Lingo Play, or take a language course in Instagram at the initial
stage of learning a second foreign language. According to feedback, the study
program was based on elements of a game or competition with other participants;
it required self-discipline and provided minimal feedback from the teacher in case
of an Instagram supported course. Accordingly, progress was minimal. This result
did not frustrate the students, as they perceived these apps and courses as short-
term entertainment and did not expect any meaningful results.

After the forced transition to digitally-enabled remote learning in March 2020,
students had to plunge into a digital educational environment. The University’s own
online courses in a number of programs (law, finance, economics, political science
and others) are hosted on the Coursera, Moodle, and Stepik platforms. Also, during
the training, students were recommended to familiarize themselves with various
courses, for example, on the Council of Europe HELP platform. Some students (23%)
took free online courses presented on the platforms of leading foreign universities
on their own initiative: namely, OpenCourseWare. In the context of the pandemic,

109



Galactica Media: Journal of Media Studies. 2023. No 2 | ISSN: 2658-7734
Hosble mepna u kommyHukanuu | https: //doi.org /10.46539 /gmd.v5i2.344

students’ approach to self-study has undergone significant changes. Most impor-
tantly, online education has ceased to be an entertainment, but has turned into
a way to join the school of leading foreign universities. Secondly, it provided them
with an opportunity to build up an individual approach to learning. And thirdly,
the novelty and accessibility of online courses, primarily those of American univer -
sities, served as a good incentive for some students to deepen their knowledge
on their own. According to the survey, all the courses taken by the students were
related to their area of specialization. Since the courses were taught in English,
in addition to studying a certain discipline, students had an attendant opportunity
to polish the language of the profession. As for language courses, the number of
students (as little as 3%) who enrolled in them during the lockdown period were
preparing for the TOEFL exam to obtain a Master’s degree in American universities.
The rest of the interviewed students stated that the quality of language classes
at the university was satisfactory and they did not need additional classes of
a foreign language.

Among the numerous disadvantages of distance education, students identified
time-costliness, technical problems, and poor feedback from teachers. Distance
learning requires strict self-discipline, whereas the home environment, the ability
to turn off the camera and the microphone, not to mention the presence of addi-
tional gadgets with Internet access, seriously contribute to distraction of attention.
During the first distance learning sessions students showed up at the desks
decently dressed, hair and faces in proper order. By the end of the semester, more
than 80% of students no longer cared about their appearance, moved to arm-chairs
or sofas, and some of them, waking up 10 minutes before the start of the online
class, listened to the lectures staying in bed. Abusing the opportunity to study
anywhere at any time, some students even considered it normal practice to join
online classes during a meal in a cafe or driving a car. Such a relaxed and frivolous
approach to learning could not but affect the quality of education, which is
confirmed by 89% of the respondents.

Answering the question: “Would you like to keep the blended form of educa-
tion in the future?” - 66% of students answered in the affirmative. Their main argu-
ments in favor of this format were the desire to ease the burden of the working
week and the possibility of forming an independent educational trajectory. A return
to in-class education was supported by 24% of the respondents. They explained
their choice by higher responsibility for academic performance, the level of control
on the part of teachers, greater opportunities for clarification and processing of
the material in a conventional in class educational environment. 10% of students
were in favour of continuing their studies online.

Discussion

The results of a survey conducted by the International University Association
showed that 24% of higher education institutions worldwide were not ready for
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a transition to online and distance learning (International Association of Universities
Homepage) and had to suspend teaching process to develop solutions to continue
teaching and learning, while 7% of universities did not have a plan to support
students in the transition to distance education and they had to cancel teaching
process (European Union Homepage). In Russian universities, in the spring of 2020,
the situation was similar. Shortage of logistical support, problems with Internet
speed, insufficient digital competence of the teaching staff and resistance to the
possibility of switching to online education - those were among the many serious
problems that universities faced once the lockdowns were announced - eventually
aggravating the instant switch to online education. Unlike Western universities
where the university websites not only contain basic and introductory information,
but also serve for work submissions and provide students with access to their
progress, most of the websites of Russian universities do not support feedback.
“Teacher-student” communication in Russian universities is predominantly face-to-
face. The teacher’s email address may be available to the student, but one-way
communication is common practice. Unlike their Western colleagues, the Russian
teachers seldom organize groups in social networks to furnish their students with
day-to-day information, and are reluctant to maintain websites where they would
share lists of resources, books, publications or other posts related to the discipline
they teach. Distance learning forced many teachers to give their contacts, create
groups in WhatsApp, still the feedback was kept at a minimum level. According
to students, poor feedback, if any at all, had an adverse impact on the formation of
the digital educational environment of the university.

Scarce computer skills on the part of some teachers led to problems
in connection to online conferences, insufficient use of the technical capabilities of
Zoom, Teams, Discord platforms. But it was only part of the broader technical
problem. External communication breakdowns interfered with a full-fledged lesson,
and an interruption of the conference during an exam or credit threatened to end in
a retake due to the increased occurrences of academic cheating in online education.

Among other disadvantages of online learning, as indicated in the students’
survey, are an increase in self-study assignments, including such disciplines
as physical education; the lack of live communication; and teachers’ strong doubts
about students’ scrupulousness in completing their assignments - both at home and
in class.

Among the main advantages of distance education, students indicated reduced
commuting time, the ability to manage time and workload, as well as a variety of
options for working with recorded lectures. The absence of the need to travel
to university saved students up to three hours a day and allowed them to get up
later. The opportunity to listen to recorded lectures was positively perceived by
the majority of students - 78% of the respondents. The main advantages were
the possibility of repeated listening to lectures, adjusting the listening speed,
rewinding the material and the ability to replay, as well as team note-taking — when
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a lecture is divided into several parts and the students in the group split up respon-
sibility for writing it down. Besides, recorded lectures can be listened to at any
convenient time, and teamwork reduces the time spent on homework.

Other pros included financial benefits by way of accessibility of free courses,
a variety of information sources, the use of online resources, and an inclusive
approach for students with health problems.

Despite all the difficulties at the beginning of the lockdown, the university
managed to adapt the educational materials to a distance format, develop and
implement online courses, and hold online exams. Three weeks after the transition
to online learning, 98% of teachers at language departments and 92% of specialized
departments switched to digital platforms. The survey in which more than 1,000
students took part in April 2020, showed that 88% of respondents rated distance
learning as “very good” and “good”, the remaining 12% - as “satisfactory”. A poll of
teachers at the end of the semester showed that only 13 percent of the university
teachers consider the format of online education satisfactory, and only 6 percent
defined it as a “useful and necessary experience”

Interpersonal communication of students in the digital environment was
active both during the lockdown and beyond. It aimed at searching for educational
information, academic cheating, and entertainment. Communication was carried
out in social networks and instant messengers by creating various groups or indi-
vidually. Online education became an encouraging factor to academic cheating.
Even during the period of in-class education, students formed a bank of tests,
copying and uploading tasks and answers to them. During online sessions Russian
university teachers highlighted the problems of identifying a student if they worked
with the camera turned off. In addition, displaying the test on the screen made
it easier to copy it and distribute to fellow students. Immediate access to several
gadgets made it possible to use Internet sources during a test or ask friends for
help. The introduction of original online courses and tests with a wide range of
random questions and proctoring programs partially allowed teachers to cope with
this problem. However, complete eradication of this problem in Russia is hardly
possible at the moment for ethical reasons. Although much has been done by
Russian universities to promote the principles of academic integrity, the situation
leaves much to be desired. The main factor is the tacit support of fellow students.
Helping to cheat is perceived as helping a friend, while reporting to a teacher
on cheating is condemned as snitching. Both digital educational environment and
insufficient control tools provided students with a wide range of possibilities
to cheat. The declining online control over independent seatwork has presented
educators with a choice: choose the presumption of trust or seek ways to tighten
the controls on academic integrity. 74% of the students surveyed admitted that they
had resorted to some method of cheating during online education. However, more
than half of the students expressed dissatisfaction with the measures taken
by the teachers to tighten up, such as reduction in the time to complete the assign-
ment, an expanded list of exam questions, on-the-spot answer, or use of proctoring
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programs. Overall, 59% of the students noted the convenience of a digital learning
environment, with 22% of students rating it as an excellent opportunity to increase
their academic grades by cheating.

Conclusion

The digitalization of education in compliance with the political demand for
increasing the competitiveness of universities by becoming more data-driven and
market focused, is taking the form of a business model, the so-called platform-capi-
talism (Williamson, 2021). The promotion of digital technologies, ranking systems
and datafication, the use of marketing strategies and the consumerization of higher
education are gradually turning universities into market actors, changing their
essence and leveling the meaning of higher education. If before the pandemic
‘e-learning was hyped and its criticism was rejected as backwardness’ (Lindberg,
2020, p. 385), now the forced transition to online learning caused by lockdowns has
revealed that digital educational platforms are more likely an expensive commercial
product that alienates students from classical higher education, destroying
authority and leveling the role of the teacher as a translator of knowledge.
The survey of students revealed that the use of the digital educational environment
by their free choice to deepen and broaden their knowledge in subjects they major
in was negligible before the COVID-19 pandemic. However, despite a number of
obvious disadvantages the overwhelming majority of students are in favour of
preserving blended education, which combines the benefits of both in-class educa-
tion and online tools and resources. Freedom in forming individual educational
trajectories looks justified, but forms and methods of their creation require
a balanced approach and careful consideration.
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Abstract

In a relatively short period of time, social networks have become a unique source of personal data,
providing information about the interests, values, and environments of billions of real people.

The purpose of this paper is to determine the potential of applying social network analysis techniques
to assess the online interactions of Russian youth in the context of regional differences. In the empir-
ical part of the study, we focused on the largest regional groups (284 communities) in the social
network VKontakte, where users discuss socio-political topics. The sample size consisted of
4,020,268 people aged 14 to 35 across Russia. Our analysis allowed assessing the proximity of groups
to each other within specific regions or federal districts. Additionally, we determined the density
(connectedness) of communities for each region. As a result, we demonstrated the potential of
network analysis in exploring the connections between subscribers to online communities and

the nature of association among these communities across federal districts. We identified some
disconnected objects from the overall network of interaction, which could be explained by regional
specificities or differences in community topics.

Keywords

Network Analysis; Social Networks; Russian Youth; Youth Online Interaction; Russian Regions;
Online Communities; Social Group Density; Internet Data; Network Graph; Vkontakte Social Network
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[ToTreHMasI NpUMEHEHMS CETEBOTO
aHaJIn3a OJisl OLLEHKH ME>KPEeruoHaJIbHOro
OHJIaMH-B3aHMOJIEHCTBHUS MOJIOIEKH

KasamnukoBa Codsst KoHcranTHHOBHA', [ly3aHoBa AHHa JIMuTpHEeBHA’

VHCcTUTYT HayuyHOU UH(POPMaLIMY IO OOLIECTBEHHBIM HayKaM Poccuiickoil AKaieMuy Hayk;
Cankr-Tletepbyprckuii rocyapcTBeHHbIN yHuBepcuteT. CankT-Iletepoypr, Poccus

Pyxomnuich nosyyeHa: 28 Hosi6pst 2022 | Ilepecmorpena: 02 mapta 2023 | [TpunsTa: 25 mapTa 2023

AHHOTaU4g

3a nocsegHUe OecsTUIETHS. COUUAIbHbIE CETH CTAIM YHUKAJIbHBIM UICTOYHMKOM MHGOpMaLUn

00 MHTEpecax, LIEHHOCTSX U CII0CO0ax B3aMOJENCTBUS JIIOIeN B BUPTYaJIbHOM IIPOCTPAHCTBE.
Llesbio aHHOM paboTHI SIBJISIETCS OITpefiesieHNe IOTeHI1Masa METOAUK CETEBOr0 aHaIn3a 111 OLIEHKU
OHJIAH-B3aNMOIEICTBUS POCCUMCKOY MOJIOJIEXKH B KOHTEKCTE PETMOHAbHBIX OCOOEHHOCTEM.

B sMnupuyeckoil 4acTy UCCIEeA0BaHNS Mbl C(OOKYCUPOBAIY CBOE BHIMAHUE HA CaMbIX KPYITHBIX

I10 YKCJIEHHOCTU PErMOHAIBHBIX IPynIax (284 coobliecTsa coLuanbHoM ceTi BKOHTaKTe), B KOTOPBIX
I10JIb30BaTEN OOCYKIAIOT 00IeCTBEHHO-TIOJIMTUYEeCcKue TeMbl. Boibopka coctaBuia 4 020 268
YyeJsioBeK 110 Beelt Poccun B Bospacre ot 14 1o 35 neT. [IpoBeieHHbI HaMy aHaIN3 TI03BOJIVII OLL€HUTD,
HaCKOJIbKO OJIM3KU I'PpYIIIbI APYT K APYTry B OTAEJIbHBIX PETMOHAX NJIN (benepa_anblx OKpyTax.

MB!I ornpesenniy I0THOCTD (CBS3aHHOCTD) COOOLIECTB 110 KaKIOMY PETHOHY. B pesysbraTe paboThl
HaM yJIaJI0Ch [10Ka3aTb BO3MOXKHOCTU CETEBOTO aHAIN3A [IJISI U3Yy4E€HUS CBSI3€M MEXKY MTOATIMCYUKAMU
OHJIAITH-COOOLIECTB U XapaKTepa 00beJMHEHMSI 3TUX COOOLIECTB 110 PelepasibHbIM OKPYTaM.

MBI 06HapY>KUIM HEKOTOPbIE OTOPBaHHbIE OT OOl CeTH B3aMOAENCTBUS OOBEKTDI, YTO MOXKET
OOBSICHSITBCSI PETMOHAJIBHOM Cllel(pYKOMN 1IN OTIMYMEM TEMATHUKU COOOIIECTBA.

KJiroueBnie cjioBa

CETeBO aHaJIN3; COLIMAJIbHBIE CETH; POCCUIICKAsl MOJIOZIEKb; OHJIAiH-B3aUMOIENCTBHE MOJIOZIEXKY,;
peruonsl Poccuy; oHalH-CO00IIEeCTBA; IVIOTHOCTb COLMAJIbHBIX IPYII; UHTEPHET-JaHHbIE; CETEBOM
rpad; conmanbpHas cetb BKoHTakTe
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BBeneHue

VccnenoBaHre COLMAbHBIX JAHHBIX C IIOMOIIBIO CETEBOTO aHAIN3a CTPEMU -
TeJIbHO HabMpaeT MOMYJIIPHOCTb BO BCEM mupe. CeTeBOl aHaIu3 3apEKOMEH]I0BAJI
cebsl Kak IMepCHEeKTUBHBI Y MHOTOQYHKIMOHAIbHBIA METO[, OTKPBIBAIOIINNA
IIMPOKUI CIIEKTP BO3MOXKHOCTEN M3yYEHHUSI ITaHHBIX Pa3IMYHOU CTPYKTYphl, 00beMa
n KoHpurypauuu. CeTeBON aHaau3 OTKPBIBAET HOBbIE BO3MOXKHOCTU B COBPE-
MEHHBIX PEaIUsIX [JI COLMOJIOTUYECKUX M TIOJIUTOJIOTUYECKUX KCCIIeIOBaHNUM,
4TO CBsI3aHO ¢ nosieieHneM B 2000-X ropax I100ajbHBIX COLMAJIBHBIX CETeN U
pacrpoCTpaHEeHUEM UX CPpelyd MHOTOMUJIIMOHHOM aygutopuu (Kaplan et al., 2009;
Kadushin, 2012). C stum npoueccom cBsiz3aH (PEHOMEH LM(PPOBU3ALMUMN I1€PCO-
HaJIbHBIX JQHHBIX: CTAJIU IIyOJIMYHO NOCTYNHBIMU (PaKThl 6uorpaduu, rnepenucka,
IOHEBHUKY, (OTO-, BUAEO-, aAyJUOMaTepuasbl, TeoNO3ULUM. 3a CPaBHUTEJIBHO
KOPOTKUI IMPOMEXYTOK BPEMEHU COLMAJIbHBIE CETH CTalM YHUKAJIbHBIM MCTOY-
HUKOM II€PCOHAJIBHBIX JAHHBIX, MHPOPMALMM 00 MHTEpEecax, LEHHOCTSX U OKpY-
JKEHNU MUJIJIMAPIOB PEIBHBIX JIIOAEH.

VccnenoBaHUSIMM COLMAIBHBIX TAHHBIX aKTUBHO 3aHMMAIOTCSl YHUBEPCUTETHI
INRIA, Kapueru-MenoH, Ctandopn, Oxcdopr, a Taxke komnanun Google, Yahoo!,
LinkedIn, BKoHTakTe n MHOrue npyrue. Kopnopauny-piagesblibl CEPBUCOB OHJIANH
COLMAJIBHBIX CETEN aKTUBHO MHBECTUPYIOT B Pa3pabOTKy YCOBEPIIEHCTBOBAHHBIX
ATOPUTMUYECKUX U MHQPPACTPYKTypHBIX pemeHunii (Cassandra, Presto, FlockDB,
Thrift) nys 06paboTky 6ONIBIINX MACCUBOB IOJIb30BATE/IbCKUX JAHHBIX. BO3HUKAIOT
Y CTPEMUTEJIPHO PAa3BUBAIOTCS KOMMEPYECKUE KOMIIAHMM, IIPEIOCTaBIISIONe
YCJIYTU T10 JOCTYITy K XpaHWMIAM colyanbHbIxX 1aHHBIX (GNIP - Global Network of
Isotopes in Precipitation), pacliMpeHuI0 CyleCTBYOIMX MIaTGOPM C MMOMOMIbIO
couyasnbHblx JaHHbIX (FlipTop), conuanpHoi anHanuTuke (DataSift), a Takke coopy
COLIMAJIbHBIX JJAHHBIX I10 33JJaHHBIM cLieHapusim (80legs).

Ha coBpemeHHOM 3Tarne rnpobjemaTika GOpMUPOBaHUS UHTEPHET-COOOIIECTB
U UX CBSI3U OPYr C IPYrOM U3y4aeTCsl C IOMOIIBK0 CETEBOrO aHaim3a. Tak xe
IIMPOKO PaCIPOCTPAHEHO U3y4YeHUe MJIOTHOCTU COLMAbHBIX CBS3€M B KOHKPETHBIX
TEeMaTU4YEeCKUX COOOIIECTBAX.

3apy6e>kHble UCCIed0BaHMs

KoHLenT ceTeBbIX CBSI3EM B OOLIECTBE IOSIBUJICSI B 3apyOEKHOM HAyYHOM
IUCKypCe elle B TpouuioM cTosietuy. CeTy 3aHsuUIM BaXHOE MECTO B “opus magnum”
M. Kacrenbca, tpunorun «VHpOpMaLMoOHHAs 2I10Xa», HANMCAHHOW BO BTOPOWA
nosioBuHe 1990-x ropos (Kacrensc, 2000). OH cTaz, BO3MOXHO, CaMOM 3aMETHOM
(urypoyl B MUpe, NPUHSBLIEN CETEBYHD TEPMUHOJIOTUIO B COLMAJIBHOW TEOpUHU,
HO B TO K€ BPEMSI OH IIPAKTUYECKY HE BHEC HUKAKOI'O SMIIMPUYECKOTO I METOLO-
JIOTMYECKOr0 BKJIJla B CETEBOM aHAJIU3.
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OpHako B 3apy6eXHOM HayYHOM JYCKYpCE HEOIHOKPATHO NPEAPUHUMATIUCD
IIOIBITKY KOHLENTyann3npoBarh ungen M. Kacresnbca [ IPUMEHEHNSI B CETEBOM
aHaJM3e COBPEMEHHBbIX coobuecTB. Tak, Hanpumep, Apu-BeuMKko AHTTUPOVIKO,
npodeccop ¢akyibTeTa MEHEIPKMEHTA U OusHeca YHuBepcutera Tamriiepe
(Punngnpus), paccMaTpuBaeT KOHLENT CETA B TEOPUU CETEBOrOo OOIIEeCTBA
M. Kacresnbca 1 ero Koppessuuio ¢ COBDEMEHHBIM CETEBbIM aHANMM30M (Anttiroiko,
2015). B craTbe aBTOp aHaNM3UpPYeT, Kak ceTeBas jioruka M. Kacresnbca, onpenenser
COoLMaIbHble, S3KOHOMUYECKUE U IOJUTUYECKUE OTHOILIEHUS B TEOPUU CETEBOIO
OO0IECTBA, U KaK 3TU ACIEKTbl TEOPUU COOTHOCSTCS C aHAJIN30M COLMATIbHBIX CETEN.
B pabore mokaszaHO, 4TO KOHLENIMSI MHCTUTYLMOHAIbHBIX ceTell M. Kacresbca
BBITEKAET 13 BO3POCLIEN aKTyaJIbHOCTU CETEN KaK HOBOY (POPMBI COLIMAILHOW Opra-
HU3aLMY, BBIPKEHHOU B UJie€ IJIO0QIBHBIX CETEN MHCTPYMEHTAJIbHBIX OOMEHOB.
OpHako B KOHEYHOM CYETE aBTOP CTATbY MIPUXOIUT K BbIBOAY O TOM, YTO KOHLEIILINS
cererr M. Kacrenbca 061a1a€T psSioM CYILECTBEHHBIX OTPAaHUYEHUN U MOXET OBbITh
[IPUMEHVMA IIPU AHAIN3€ COBPEMEHHDBIX COLMAJIbHBIX CETEH JIMIIb B KAa4eCTBE
«MOIIIHOM MeTa(dOpbl», OTOOPKAIOIIEN €ro UIEK O HOBOM COLMAJIbHOM MOP(O-
Jioruy MHGOPMALMOHHOTO KalIUTAIU3MA.

VccnenoBaTesibCKye KOJUIEKTMBBI M3 PasHbIX CTPaH IOCPENCTBOM CETEBOIO
aHaJM3a aKTUMBHO U3y4yaloT (EHOMEH TOro, KakK COLMAJIbHbIE MeIya CTaHOBSTCS
OCHOBHO/ IUIOIIAAKOW [JIs1 TOJUTUYECKMX KaMIIaHU, a TaKKE MHCTPYMEHTOM
KOOPAMHALMY [TOYTU BCEX IMOJIMTUYECKUX ABWKEHUI B Mupe. [I0 MHEHUIO IPyIIIbl
uccsenosaresneil (QaKyapbTeTa KOMIIBIOTEPHBIX HAayK BOTCBAaHCKOTO MEXXIyHapOI -
HOTO YHMBEPCUTETA HAyKU M TEXHOJIOTWM, MEPCIIEKTUBHOCTb COLMAJIBHBIX Menua
3aKJII0YAETCSl IJIaBHBIM O0pa3oM B HUX TMOIJEpP)KKE TIPAKIAHCKOro OO0IIeCcTBA U
ny6smyHoOi cdepsl (Sethunya et al., 2016). CouupanbHble CETH MOCTENEHHO CTaIN
HEOTHEMJIEMOW YaCThIO ITIOBCENHEBHOM XXU3HU Jitoner. Kpome toro, VIHTEpHET maet
CEPbEe3HbIN TEXHOJIOTMYECKUN CTUMYJI [J1s1 MOIEPHU3ALMY Y TPOQPEeCCUOHANIN3ALUN
MOJIMTUYECKUX KaMIlaHui. B cratbe «MalHVHI [JAaHHBIX U3 COLMAJIbHBIX CETEM:
aHanu3 U 0030p COLMAJIbHBIX CETEN U MOJUTUYECKOrO JlaHAmadTa», OCHOBAaHHOU
Ha aHa/Iu3e TOKYMEHTOB U JIJAaHHBIX, OIyOJIMKOBAHHBIX HA IJIAT(GOPMax COLAAJIbHBIX
Menua, Takux Kak Twitter u Facebook (opranuzauus Meta Platforms Inc., nesrenn-
HOCTb KOTOpPOW 3anpelieHa B Poccun), NpUBOOUTCS KPaTKOe OOCYKIEHUE I10sIB-
JIEHUS COLMAIBHBIX MEMa CETEN U MEIMAIIONINTUKY. B cTaThe Takke 06CYKIaI0TCs
IIPUMEPBI COOBITUH, B KOTOPBIX COLMA/IbHBIE ME[MA IOBJIMSIA Ha ONpPEAEIEHHbIE
IEVCTBUS WJIM TIOCTYIIKU B [IOJIMTUYECKON cepe Mo BCeMY MUPY. ABTOPBI pabOThI
NPUXOJAT K BBIBOMY, YTO COLMajbHble MeIya B OJsrKaiilee BpeMs IMPOLOJDKAT
OKa3bIBaTh BJIMSIHME HA MOJUTUYECKUI JIaHImAa(T ¢ HapacTaruei cuioi. Peakuuuy,
OT3bIBbl, JUCKYCCUM U Ae6aThl, a Takke nHPopManusg 06 odpdiaiiH-MepOnpUsITUSIX
T€HEPUPYIOTCS U PACIIPOCTPAHSIOTCA B ceTU. COOOLIEHNS], Pa3MELIEHHBIE B JIMYHBIX
AKKayHTaX, MHOTOKPAaTHO TUPKUPYIOTCS IIPU COBMECTHOM HCIIOJIb30BAHUU,
YTO I103BOJIIET OXBATUTh HOBYIO ayAUTOPUIO YEpPE3 coLnaibHble Meauna. OHAKO 3TO
HE O3HAYaEeT, YTO KKIOE IOJUTUYECKOE [BMKEHME, VCIIOJb3YIOIEE 3TU UHCTPY-
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MEHTHI, OyzleT ycrelmHbIM. HekoTopsle rocynapcTsa, 6€3yC0BHO, €llle He yTPaTUIu
IIOJIHOMOYM PEearnpoBaTh Ha HUX IIyTEM 3alpera Wiav LeH3ypsl (Sethunya et al.,
2016).

O6pammasce K 60see Mo3aHUM paboTaM, ClaeayeT OTMETUTD CTaThio A. ObMOC-
Anbkapac (YHuBepcuTeT I'paHazipl), B KOTOPOY ONUCAHbI PE3YJIbTAThl NCCIIEIOBAHMS
TIOMYJIM3Ma U pacr3Ma B COLMAJIbHBIX CETSIX MMOCPECTBOM aHasn3a AucKypca Vox'
B Twitter BO Bpemsi «MurpaHTCcKoro kpusuca» B Ceyre (Olmos-Alcaraz, 2022).
B maHHO cTaThe aHaIM3MPYETCs aKTUBHOCTL VOxX B Twitter B Te4eHUe IByX HENEIIb
nocsne npuobiTus 17-18 mas 2021 ropa noyrn 8000 murpanToB B CeyTy C LIEJbIO
BbISIBJIEHUSI JIOTMKM pacu3Ma B €ro nucKypce. ['ymaHnutapHas curyauust Oblia
OYEBUJIHA, HO MCIIAHCKUE YJIbTPAIlpaBble ONPENEJINIIN IIOJIOKEHUE AEJ KaK HEYTO
COBEPILIEHHO MHOE, O YEM CBUIETEJbCTBYIOT IIOCThI B COLMAIBHBIX CETAX. VICIOob-
3yemasi B HCCJIEJOBAaHMY METOMNOJIOTUSI — KOHTEHT-aHaJu3, (POKYCUPYIOLIUIAC
Ha YacTOTe TEM U MCIIOJIb3YyEeMbIX NUCKYPCUBHBIX CTpaTerusx. Bcero 6pw10 rmpoaHa-
JIN3UPOBAHO 762 IMy6sMKauuu U3 0PUIMAIBHOIO akkayHTa Vox. Pe3yspbTaTsl MoKa-
3bIBAIOT, YTO NapTUsI VOX UHTEPIIPETUPYET BbILEYITIOMSHYTBIM KPU3UC KaK CUTYaLUIO
BOEHHOM YIpO3bl, KCIIOJb3ys IOIYJIUCTCKUE OUCKYPCUBHbIE CTpareruu. Jlormka
PacuCTCKOrO IMCKypca HOCUT crenuduyecku KceHopoobckuil xapakrep. CTOPOH-
HUKA VOX BBICTYNAIOT 3@ JIETUTUMALMIO aHTU-UMMUTPAHTCKOTO MHCTUTYLIMOHAJIb -
HOTO Pacu3Ma, KOTOPbII HE YBaKaeT IIPaBa yeJIOBEKA.

Eme ogHOM Ba)KHOM TEMOM B KOHTEKCTE CETEBBIX MCCJIENOBAHNI BBICTYIIAIOT
VHHOBALIMOHHbIE MEXAaHMU3Mbl IIPUHSITUS IPYIIIOBLIX PEIIEHUM, I0MCKA KOHCEHCYCa
IIPU [TOMOLIY JOBEPUTEJIbHBIX COLIMAbHBIX ceTell. [IpuHsTHE IPYIIOBBIX PELIEeHN
B couuanbHbIX ceTsx (SNGDM - social network group decision making) 6sicTpo
pasBuBaeTCsl Osarogapsi MOMYJSIPHOCTA OHJIAMH-CBSI3€ MEXAY SKCIIepTaMU.
Hay4ynast mesiTesIbHOCTb IpynIbl MccenoBaresnell yHusepcurera HankuH (Kutan)
HaIpaBjleHa Ha U3y4eHNEe MEXaHM3MOB IIPUHSTHUS IPYNIIOBLIX PELIEHUN U COCPENO-
TOYEHA HA BJIMSIHAY [IOBEPUSl HA SBOJIIOLMIO KOHCEHCYCHBIX MHEHUI 4YEPE3 3TOT
coxxHbI rpouecc (Wu et al., 2019). B 60/1bIIMHCTBE CYLECTBYIOMUX UCCIIEN0BAaHNN
WUTHOPUPYIOTCSI CUTYalliY, KOTJA JOBEPUE MOXKET HETaTUBHO IIOBJIMATH HA IPOLECC
NIPUHSITHS PELLIEHNH, & JOBEPUTEJIbHBIE OTHOUIEHMSI MOTYT Pa3BUBATLCS UJIU IIPEPbI-
BaTbCSl B IPOLIECCE COIJIACOBAHMSI KOHCEHCyca. YTOObI IIPEOMOJIETh 3TU OrPaHU-
4yeHus, TpylIna uccienoBareseid YHuBepcureTa HaHKMH npeajiaraeT MOZEIb
KOHCEHCYCa, OCHOBAHHYIO HAa MYJbTUIUIEKCHOM CETH — «JOBEPUE-KOHCEHCYCY,
O0BEIVHUB aHAIN3 COLMAIBHBIX CETEM OBEpPUS U CETEU 3BOJIOLMN KOHCEHCYCa
(CENSs) (Wu et al., 2021). ABTOpEbI pa3padaTblBalOT MEXaHNU3M B3aUMOJAECHUCTBUSI MEXKIY
IOBEPUEM U KOHCEHCYCOM HA OCHOBE [MHAMUYECKOrO BJIMSHUSI SKCIIEPTOB,
KOTOPO€ BBIYUCIISIETCS C IIOMOLIbIO MYJIBTUIIJIEKCHOW Mepbl 1LIEHTPaJIbHOCTU
PageRank, ymensis ocoboe BHMMaHME€ HETaTUBHOMY BJIMSIHUIO  JOBEpUS
Ha KOHceHcyc. KpoMe Toro, aBTopamu pacCyMTaHbl YPOBHU KOHCEHCYCa Ha OCHOBE
II0OTHOCTM M uHTeHcuBHOCTM CENS, € LEeJBbI0 ONpefesieHuss MOMEHTa, KOrja

1 VYnbTpanpaBast HAMOHAJIBHO-KOHCEPBATHBHAS TTOMMTHYECKas napTus Vcnanum
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CJieiyeT 3aBEPLIUTD [IEPEroBOPLL. [IpenyioskeHHass MOEsb MOXKET HE TOJIbKO YYUThI-
BaTb B3aMMHOE BJIMSHUE JOBEPUSI U KOHCEHCYCa B IPOLIECCE NPUHSITHS CETEBBIX
TPYINIOBBIX PEIIEHUI, HO U OOHAPY>KUBATh, aHAJIN3UPOBATh HETaTMBHOE BIIMSIHUE
noBepus Ha KoHceHcyc (Wu et al., 2022).

C METOJ0JIOTMYECKON TOYKM 3PEHMS 3aCJIY)KMBAET BHUMaHUS paboTa MeXIy -
HapOJHOW TPYIIIbl UCCJIEAOBATENEN <«AHANN3 COLMAJIbHBIX CETE C IIOMOILBIO
rpaoOBbIX JIFTOPUTMOB Ha NPUMEPE COLMANBbHON ceT BKoHTakTe», roe paccMoT-
PEHBbl BO3MOXKHOCTM Y OTPaHMYEHUS] NIPAKTUYECKOTO MCIOJIb30BaHUS IpadoBbIX
aJITOPUTMOB TP aHAJIM3€ NIMHAMAYECKUX CTPYKTYP COLMAJIbHBIX CETEN HA IIPUMEPE
BKoHTakTe, a Taxke NpecTaBieH NOAPOOHbIN 0030p U Kiaaccuduxanys rpadoBbIx
aJrOPUTMOB B KOHTEKCTe couuanbHbiXx ceTeil. (Kolomeets et al., 2019). lanHoe
VICCJIEJOBAHNE LEMOHCTPUPYET, YTO M3YYEHUE COLMAJIbHBIX CETEN ITOCPEACTBOM
CETEBOI0 aHAJIN3a HE OIPAHMYMBAETCS aHAJIM30M I1APAMETPOB OTHAEJIBbHBIX I10J1b30-
BaTeJIeM M KOHTEHTA. biiaromaps UCIosib30BaHUIO PA3IMYHbIX aJITOPUTMOB aHaIM3a
rpa)OB CTAaHOBUTCSI BO3MOKHBIM U3Yy4EHME CAMUX CTPYKTYP, KOTOPbIE OOpa3yioT
I10JIb30BATEIIM U NIPOM3BOAVMBIN MU KOHTEHT. [IpenjioskeHHas B CTaTbe epaApXU-
4yecKast MOZIeJIb JAHHBIX [TO3BOJISIET CO3/1ABAaTh PA3JIMYHbIE TUIIBI IPAQOB U, CJI€I0BA-
TE€JIbHO, HOBBIE TUIIbI CTPYKTYP [JI aHA/IN3a. JJaHHbIE aJITOPUTMbI U MOZEJIb NAHHbIX
ObIM TIPUMEHEHBbl [JI aHaJIM3a COLMAIBHBIX KPYroB II0JIb30Baresieil. bbuia
pacCcMOTpeHa peanu3alys Noaxona Ha OCHOBe 6a3bl MaHHbIX rpadoB OrientDB.

Ceropnsa nmeHHO BKoHTakTe gBjigeTCs KpynHenimen B Poccuu coupaabHON
ceTtplo. CyIIECTBEHHYIO POJIb B YKpeIwieHMU Mno3uuuii BKoHTakTe ceirpan yxon
Facebook, Instagram (opranmsanusi Meta Platforms Inc., mesTenbHOCTh KOTOPOW
3anpeueHa B Poccun), Twitter u3 poccuiiCKoro MeauanpocTpaHcTsa. bosee Toro,
BKoHTakTe sBJIsIeTCSl BOCTPEOOBAHHOM TIJIOMAAKOM HE TOJIBKO 117151 MEXKJIMYHOCTHOM
KOMMYHUKALMY Y MyOJIMKalAU aBTOPCKOTO KOHTEHTA, HO Y JJIs1 NTOJIy4€HMsT HOBO-
cTel, OOCYXIEHHS OOLIECTBEHHO 3HAYMMBIX IIPOOJIEM, OOpalleHUsi K OpraHam
BJIACTU U arperanyy MHTEPECOB IPAXKIaH B LIEJIOM.

B cpegHem B nepBoM KBaptasie 2022 roga KOJIM4eCTBO POCCUMCKUX I10JIb30BA-
Tesierl BKoHTakTe B Mecs1, cCOCTaBuio 73,4 MJIH, a CPEHSS €XeJHEBHAs ayguTOpUs
B Poccun - 47,2 muH. B mapre 2022 roga mecsiyHas aygurtopust BKoHTakTe BO BCEM
Mupe yBeJnuwiachk Ha 2,4% u cocraBwia pexkoppHble 1004 muH. Tlo maHHbIM
Mediascope', kaxapiii Mecst, BKontakre mocemaer 84% pOCCHIICKOM WHTEPHET-
ayguropuy, a 52% - KaXAablil IeHb. Kpome TOro, rokasaresbHO, YTO Haubojee
AKTMBHBIMU I10JIb30BATEJISIMU SIBJISIETCSA MOJIOZEXb. Tak, BecHon 2022 rona cpegHee
BpeM$], IPOBEIEHHOE T10JIb30BATEJIEM B COLICETH C MOOMJIBHOTO YCTPOMCTBA, COCTA -
BWIO 44,2 MUHYTBl B [€Hb; IIPU 3TOM [JIsI BO3PACTHOM Kareropum 12-24 jer
3TO BpPEMSI COCTaBUJIO OKOJIO 4aca B HeHb (57,1 muHyTel). CeromHst BKoHTtakre -
nupupyoomas B Poccnn niomanka 1no 06b€My pou3BOAMMOrO KOHTEHTA, KOJIAYE-
CTBy aBTOPOB u coobmectB. [lo manHbiM Brand Analytics®, B mapte 2022 Gosee

2  https: //br-analytics.ru/blog /social-media-march-2022
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27 MJIH. aBTOPOB OITyOJIMKOBAJIM CBbILIE 468 MJIH. IIOCTOB U KOMMeHTapueB BKoH-
TakTe. DTO 6OJIbIIE, YEM BO BCEX OCTAJIBHBIX COLIMATIBHBIX CETSIX, BMECTE B3SIThIX.
[Ipy paboTe € Mosb30BATEIbCKUMU JTAHHBIMY, [TOJyYEHHBIMU U3 COLMAJIbHBIX
ceTel, HeOOXOIMMO IIPUHMMATh BO BHUMAHUE Takue (PaKTOPBbl, KaK HECTAOUJIBHOCTD
Ka4yeCTBa I10JIb30BATEILCKOTO KOHTEHTA (CIaM U JIOKHBIE aKKAYHTBI), ITPOOJIEMBI
C 00ECIIEYEHNEM TIPMBATHOCTU JIMYHBIX JAHHBIX IOJIb30BATEJIEN MPU XPAHEHUU U
00paboTKe, a TAaKXKe 4acTble OOHOBJIEHUSI I0JIb30BATEILCKOM MOLENN U (PYHKIMO-
Hasia. Bcé BblIenepedncieHHoe TpedyeT IOCTOSSHHOIO COBEPIIEHCTBOBAHMS aJIro-
PUTMOB pELIEHNS Pa3/INYHbIX aHAJIMTUYECKUX 3a7a4. Kpome Toro, 06paboTka CoLy-
aJIbHBIX [JAHHBIX TPeEOyeT pa3pabOTKU COOTBETCTBYIOUIMX aJTOPUTMUYECKUX U
VMH(PACTPYKTYPHBIX PELIEHU, [I03BOJISIOUIMX YIYUTBIBATh UX PA3MEPHOCTD.

Poccuiickue uccjieaoBaHus COIMaIbHbBIX CETEH

B pamKax u3ydyeHHs OAHHOIO BOIIpOCA 3HAYMMON i1 KOHLEINTyaJIn3anun
METOJIOJIOTMU IIOJOOHBIX uccaenoBaHui ssisercsd craths [.C. ['Bo3gukoBa
«OHJIalH-CeTU U Pa3BUTHE CETEBbIX B3auMonencTBui» (I'Bo3gukos, 2015). ABTOp
CTaTbU CTABUT IE€Pe], COOOM BOIPOC: B KAKOW CTENEHU OHJIANH-B3aUMOJAEUCTBUS
MOTYT IOIOJIHATh WM Pa3BUBATb €CTECTBEHHBIE BO3MOKHOCTU CETEBBLIX B3aUMO-
nericTBuil? CeTeBble B3aMMOZEVCTBUSI PACCMOTPEHBI B pabOTe Yepe3 IPU3MY COLY -
aJIbHOM OPraHM30BaHHOCTU OOLIECTBA U COIOCTABJIEHUE BJIMSIHUSL HETIOCPEICTBEH -
HOT'O COLIMAJILHOTO OKPY)KEHMSI Ha BBICTPAMBAHUE COLIMAJIBHBIX CETEN C ITOMOIIBIO
M PPOBBIX TEXHOJIOTUIA. B paboTe BbIEIEHBI TPY «OHTOJIOTUYECKUX YPOBHSI», OTIPE-
IEJISIIOMMX B3IJISAAbl U MTO3ULIMIO MCCIIEN0BATENSI OTHOCUTEIbHO COLMAIbHOM CETH.
TakyMu yPOBHSIMU SIBJISIIOTCS CJIEAYIOLIVE OIPENEIEHUS TIOHATUSI «CETh»: MaTeMa-
TUYEeCKasi MOZeJib B paMKax Teopuu rpadoB; TeopeTrudecKkasi abCTpakiys, ONKUChIBa-
I0IAsi PEJIBHO CYLIECTBYIOLIME CBSI3U MEXIY OTHEJIbHBIMU DJIEMEHTAMU OMOJIOTU -
YEeCKOM, XMMMYECKOM, COLMAJbHON pEeaJIbHOCTU (IIOBEIEHYECKUE aKThl JIIOHEH,
KyJIbTYpHBIE Y COLIMQJIbHbIE WHCTUTYTHI); TEOpPETHYecKash abCTpakiys, ONKChIBA-
I0Ias] HEKOTOPYIO CBSI3AHHOCTb OOBEKTOB WJIM SIBJIEHWI 10 NPUHLUIY IPUYMH-
HOCTHU, TIPU 3TOM HE€ 00S3aTEJIbHO SBHO MPEJCTABIEHHYIO HATJISITHO (CBSI3b MEXIY
UEsIMU, COOBITUSIMU, TEOPETUYECKUMU KOHCTPYKLMSIMU). B 3aBUCMMOCTH OT OHTO-
JIOTMYECKMX OCHOBaHUI cienyeT nud@epeHupoBaTh AAHHbIE, KOTOPblE MOTYT
OBITB B3SIThl 32 OCHOBY aHaJIN3a COLIUAJIBHOM CETU.

AB. KydyksiH pacCMaTpyBaET TEOPETUYECKME U METOLOJIOTMYECKUE TTOAXObI
3apy0OEeKHBIX COLIMOJIOTOB, MCUXOJIOTOB M SKOHOMHUCTOB K aHAJIM3y BUPTYaJIbHbBIX
MOJIOJIEJKHBIX CETEBbIX COOOIIECTB B COBPEMEHHON COLIMOJIOTMYECKOM HayKe
(KyayksH, 2017). IlpoaHanmusupoBaB 3apyOeKHbIE UCCJIEHNOBAHUS, ITOCTPOEHHbBIE
Ha METOJIOJIOTMM CETEBOrO aHaIN3a, aBTOP OTMEYAET, UYTO crieundrKa U TeMaTude-
CKasl HaIlpaBJIEHHOCTb Pa3/IMYHbIX BUPTYaJIbHBIX COOOIIECTB SIBJISIIOTCS 3HAUVMbIMU
1711 VICCJIEOBAHUSA UX BJIMSHYMS HA XapaKTep U CTPYKTYPY KOMMYHUKALMU BHYTPU
CeTH, a TaKKe Ha IMHAMUKY COLMAJIBHOTO KaluTasa. ABTOp npepjaraet cpoKycupo-
BaTb BHMMAaHME B paMKaX METOIOJIOTMY CETEBOIO aHaIM3a Ha HECKOJIbKUX I1apa-
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MeTpax B3aMMOJENCTBYUSI YYACTHUKOB MOJIOZIEKHBIX BUPTYaJIbHbIX OOBEOVHEHU:
XapaKTep COLMAJIbHBIX OTHOIIEHUN MEXIY Y4aCTHMKAMU CETH; Ka4eCTBO COLM-
aJIbHBIX OTHOLIEHUM; XapaKTEPUCTHMKAa WHTEHCHMBHOCTU B3aMMOJIENCTBUN B CETU
(cuna cBsI3M); XapaKTepUCTUKA aMOUBAJIEHTHOCTY YYaCTHUKOB CETH.

Cpenu TpyIoOB POCCUMCKOTO HAy4HOTO COOOLIECTBA MHTEPECHOM IPELCTaB-
nsercs pa6ota B.B. TledenkuHa u E.P. Spckoii-CMUPHOBOH, TI7i€ OIKCaHBI
PE3yJIbTaThl SMIIMPUYECKOTO aHAIM3A CTPYKTYPHBIX OCOOEHHOCTEN (PYHKLIMOHUPO-
BaHMSl BUPTYaJIbHbIX COOOLIECTB B COLMAJIbHBIX CETSAX. B paboTe mNpencTaBieHO
OIMCAHUE «MUKC-CTPATETNN»: COBMECTHOI'O MCIIOJIb30BAHMS CTPATETNI KAYE€CTBEH -
HOTO Y KOJIMYECTBEHHOI'O CETEBOrO aHaiM3d. ba3oy NaHHBIX [JI1 aHAIM3a IIOT-
HOCTU COLIMAJIbHBIX CBS3€M BUPTYJIbHBIX COOOIIECTB CTajla CoLuasbHas ceTb BKoH-
TakTe. ABTOpPBHl [JOKAa3bIBAIOT, 4YTO [JI1 KOMIUIEKCHOTO W3y4Y€HUS! WHTEPHET-
COOOLIECTB HEOOXOAUMO KCIIOJIb30BaTh CMEMIAHHYIO CTPATETUIO BbIOOPA MOIXOO0B
K UCCJIeIOBaHMIO. IMEHHO cOYeTaHNE KaY€CTBEHHOM 1 KOJIMYECTBEHHOM CTPATETUU
MIO3BOJISIET IOJIyYUTb MHOTOYPOBHEBYIO OOBSICHUTEJIBHYIO MOJEJb [JI1 U3y4EHUs
[1apamMeTPOB COLMAIBHON CILJIOYEHHOCTH COOOIIECTB, GYHKIMOHUPYIOMNX B COLU-
aJIbHBIX CeTsIX. Kpome TOro, JaHHOE MCCJIEOBAaHME NEMOHCTPUPYET YCIIEIIHOCTD
COUYETaHNUs CETEBOrO aHaM3a C 60Jiee TPAOULMOHHBIMU JJIs1 COLIMANIBHBIX UCCIIEH0-
BaHMI MHCTPYMEHTAMM, B JAHHOM ciydae — ¢ ¢okyc-rpynnamu (IleyeHkuH &
SIpckas-CmupHOBa, 2014).

K.EE. Typun paccmaTpyBaeT CTPYKTYPY [OPYKECKUX CBS3€M Y4YaCTHUKOB
OHJIalH-coob61ecTB poccuiickux CMU B conuanpHOl cetu BKontakre (['ypuH,
2016). ABTOp omnpepnessieT oHnalH-coobecTBa CMM Kak HOBBIN (pEHOMEH, KOTOPBI
NOSIBUJICS B pE€3yJIbTaTe€ ITPOHUKHOBEHMS TPAJMLIMOHHBIX MAacC-MeAua Ha IulaT-
(OpMBI COLMAIbHBIX OHJIAMH-CETel 1 KOHLEHTpPAlMM B OSTUX COOOIECTBax
IIMPOKOM ayguropuu. MHTepec wuccnenosaTesnss CPOKYCHMPOBaH Ha IpoLeccax
(hOpMHUpPOBaHUS ayOUTOPHUH, €€ CTPYKTypE U MEXaHU3Max B3aMMOJIEMCTBUS, a TAKKe
Ha (pakTOpax BJIMSIHMS HA Npouecchl (GOPMUPOBAHUS AyIUTOPUU. DMIIMPUYECKU
00OCHOBBIBAETCSI PEJIEBAHTHOCTb U3Y4E€HUS CETEN OHJIANH-IPYXObl B COOOIECTBAX
CMH B koHTekcTe (OPMMPOBAHUS AayJUTOPUU IOANKCYMKOB ITyTEM BbISIBJIEHUS
TUIINYHBIX 3HAYEHUN YPOBHSI TOMOT€HHOCTU I10 IOJIOBO3PACTHBIM U TEPPUTOPU-
aJIbHBIM IIPU3HAKAM IOAINKCYMKOB. B pesysbrare nccienoBaHus YCTAHOBJIEHO, YTO
HauboJIblIEeE BIMSHUAE OKa3blBaeT (PAKTOP CXOKECTU MECTA NPOXKUBAHMS MTOJIb30BA-
TeJIeW ¥ BO3PacTa, B TO BpeMs Kak reHiepHas crienudruka MeHee BbIpaKeHa.

CeTreBoV aHAIN3 YCIIELUIHO NIPYMEHSETCS HA MPAKTUKE HE TOJILKO IJIs1 UCCIIE -
IOBaHUS BUPTYAJIbHBIX COLMAJIBHBIX CETEM, HO U [JI1S U3YYEHUS PeaJIbHbIX CETEBBIX
coobuecTs. Tak, B pabore «CeTeBol aHanM3 6norpapuueCKux NHTEPBLIO: BO3MOXK -
HOCTU U OIPAHUYEHHUS» aBTOPbl PACCMATPUBAIOT MPUHLUMIIEI U NPUMEPHI PEAU-
3alMM CETEeBOr0 aHaIn3a 6MorpapuieCcKrx UHTEPBBIO, PACKPbIBAsI OOIINI 3aMBICETT
u crieuudyrKy CETEBOrO MOIXOAA K M3YYEHHUIO CTPYKTYPbl HAyYHOIO COOOIIECTBA
COBETCKUX Y POCCUMCKHUX COIIMOJIOTOB Ha 6aze 6uorpadpuyecKux AAHHBIX, a TaKkKe
BbIZIEJISIST €T0 BO3MOKHOCTY U orpaHndeHus. OCHOBOM J1s1 IPOBOAMMOIO aHAIN3a
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BBICTYIIAET MCCJIEOBAHUE, HAIIPABJIEHHOE HA PEKOHCTPYKLUMIO CETE€W B3aMMOMEH-
CTBUM MEX]Y KIIIOYEBBIMU (PUTYPAMU COBETCKOW M POCCUMCKOW COLMOJIOTMYECKOM
HayKU C [IOMOIIbI0 METOZIOB CETEBOro aHamm3a (Masblesa et al., 2017).

MeTopm0s10rus1 UCCJIed0BaHUS

llesbl0 SMIUPUYECKOTO HCCJIEIOBAHMS B JIAHHOW CTaThe SIBJISIETCSI OLIEHKA
XapakTepa MEXPETUOHANIbHBIX B3aWMOCBSI3€/ MOJIONEXHU, BXOIALIEH B OOLIe-
CTBEHHO-TIOJINTUYECKME COOOLIECTBA B COLMAIBbHON ceTu BKoOHTakTe. ABTOpBI
(OKyCUPYIOTCSI HAa CaMbIX KPYIHBIX [0 YMCJIEHHOCTM PETMOHAJIbHBIX TIPYIIaX,
B KOTOPBIX I10JIb30BaTEJN OOCY>KIAIOT OOLIECTBEHHO-TIONIUTYECKME TEMBL. Tak Kak
npobsieMaTuKa MCCIIENOBAHMSI CBSI3aHA C MOJIOAEXBIO (rosib3oBarenu 14-35 jer),
TO CeTeBble Tpadbl ObUIM IIOCTPOEHBI HA OCHOBAaHMM aBTOMAaTMYECKOTO OTOOpA
I10 BO3PACTHOMY KpuTepuio. Tarke 1151 y4eTa ClenudUKM KOMMYHUKALUU MEXIY
NIPEACTABUTEISIMU MOJIOJIOTO TIOKOJIEHNS U PETMOHAIBHOM BJIACTU B aHAIM3 ObLIU
BKJIIOUYEHBI CTPAHULIBI [TOJIMTUYECKUX JINJIEPOB PETMOHOB (IJ1aB CYOBbEKTOB) U CTPaA-
HUI1Ibl MOJIOLEXHBIX I1APJIAMEHTOB PETMOHOB WJIM aHAJIOTMYHBIX UHCTUTYTOB.

[IpakTryeckoy 6a30i1 1151 IPOBEJIeHNs aHA/IN3a CTav 284 COO0IEeCTBA COLM -
anbHOM ceTu BKoHTakTe (rpymnmbl, nabjvky, MyOJWYHbIE CTPAHULBL JIMIEPOB)
86 pernoHoB Poccuu (CO0p JaHHBIX IPOBOIUIICS B CEHTs0pe 2022 rona). ATpudyLys
COOOIIIECTB OCYLIECTBJISJIACh [0 HA3BaHUIO TPyNIbl/mabsnvka. [lapcyMHr naHHBIX
npousBoguiics ¢ nomouiplo VK APIL [l Kakporo perroHa 6p10 OTOOpPaHO OT 3
70 5 cOOOIIECTB, a 00lee KOJIMYECTBO MOMANMCYUKOB AAHHBIX TPYII COCTABUIIO
18 142 285 (centsi6pp, 2022). OTOOP COOOLIECTB ONUPAJICS HA KPUTEPUN YUCTIEH-
HOCTU IIOAIIMCYMKOB U YPOBEHb MX BOBJIEYEHHOCTH (JIAKY, KOMMEHTApuH,
penocTtsl). TakuM 00pa3oMm, B aHaM3 ObLIIM BKIIIOYEHBI CAMbIE KPYIIHbIE U aKTUBHbIE
COOOLIECTBA PErvOoHOB. Jlaziee Bce I0JIb30BATEIbCKUE JIMYHBIE CTPAHULbl ObLIU
aBTOMATU4YeCKU OT(PUIBTPOBAHBI C IOMOIIBI aBTOpckoro Python-kopa ¢ Liesbio
0oTOOpa INpeLCTaBUTENIe MOJIOJEXU. BbIM aBTOMAaTUYeCKU OTOOpPaHbI U yIayleHbI
BCe NOBTOpsomuecs: npoguinu. Mtorosas Beibopka coctaBuna 4 020 268 yesnosek
1o Bcelt Poccuu B Bozpacte oT 14 1o 35 sieT (YHUKaJIbHBIX MTosIb3oBaresieil 3 272 277).
CrpaHulipl, i€ BO3PACT IMOJIb30BATEJISI HE yKa3aH, HE YYUTHIBIUCH. [locTpoeHue
rpadoB OCYIIECTBIISIIOCH B ITporpamme Gephi ¢ HECKOIbKUMY BapuaHTaMu KOHDU -
Typalyy JaHHBIX. B UTOre 3HaYMMBIMU OKa3aJIMCh JAHHBIE C Pa3fesIeHueM 110 dpene-
PajIbHBIM OKpPYTraM U 10 OT[€JIbHbIM PETMOHAM.

Kpome Hanmmuus CBg3€i MeXAy COOOLIECTBAMU M OLEHKM MX 3HAYMMOCTH,
OblyIa OIpeJiesieHa IJIOTHOCTh (KOJIMYECTBO OOWMX IOIIMCYUKOB) CBS3aHHOCTU
COOOLIECTB BHYTPU K&XKIOIO pEruoHa. [ljis1 M3MepeHusl IIOTHOCTUA UCIOJIb30BaH
6a30Bb11 GuiabTp B 10 OOMX MOANMCYMKOB (3TO 3HAYMUT: €CJIA MEXIY COooOole-
ctBamy MeHee 10 o6mMX MOANKMCYMKOB, CUATAETCS, YTO MEXIY HUMU HET CBSI3N),
atacke (QuibTpauuio bak6oHa (Neal, 2022). JanHbii Tin QuiabTpauuyd ObLI
IPUMEHEH [JIs1 CTaHAApTM3auuu rpadoB B YCJIOBUSIX HEPABHOIO KOJIMYECTBA
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NOANUCYMKOB B rpymmnax (nmpumep, 1 000 000 noAnucYrKoB y riaBbl YeueHCKOoi
Pecrry6smku 1 33 000 noanumcymkoB y rybepHaropa Hoeropogckou obacty).

PesysbTaTsl

B pamkax NpoOBEIEHHOIO CETEBOTO aHAIM3a MHTEPHET-COOOLIECTBA IIPENCTAB-
JIIIOTCS B KayecTBe Y3JI0B rpada. DTO MO3BOJMWJIO IOHSTb, HAaCKOJIBKO OJIM3KU
TPYIIIbI APYT K APYIY Y CYLWECTBYET JIA IOJIAPU3aLMs [10JIb30BATEIE MOJIOLOTO
IIOKOJIEHUSI B OT/I€JIbHBIX pErMoHax uiu (pefepabHbIX OKpyrax. [lon nossipusanueit
MBI [IOHVMAEM SIBJIEHME, KOI'ZIa IPYIIIBI B CETU CTAHOBSTCS 00jie€ ONHOPOLHBIMU U
MaJio CBSI3aHHBIMM MEXIY COOOW, B PE3yJIbTaTe YEero CeThb PACLIENIseTCs Ha [iBe
unu 6osiee CUJIBHO pasiuyaromyecs: rpymnmsl. Takoke npencTaBjieHa KapTa IJIOT-
HOCTY CBSI3€/1 BHYTPY K&KIOTO PETMOHA.

[lokazaTesbHBIM SIBJIIETCSl NpuMep rpada coobuects J[lajbHEBOCTOUHOTO
OKpyra. YCTaHOBJIEHHBIN BEC K&KIOro pedpa B JAHHOM ciiydae — 50 o6IyX NOANuC-
yukoB. Coob1ecTBa OOBEIUHUIINCE B KJIACTEPHI 110 TEPPUTOPUAILHOMY ITPU3HAKY.
Hab6nopaercss Hanmuuue IUIOTHBIX CBSI3EM MeXay coobiectBamu XabapOBCKOIO
Kkpas, [Ipumopckoro kpas u CaxaJMHCKOM 00Js1acTy, a Takoke Mexny Pecry6iamkon
Bypsitueit u 3abaiikanbckum Kpaem. KamyaTckuil u 3abaliKajbCKUM Kpayl MaKCh-
MaJIbHO OTOPBaHbl OT OOLIEro apeasia U MOJIIPU3MPOBAHBbI MO OTHOIIEHUIO NIPYT
K Apyry. Majio3HauuMTeJbHBIM BECOM OOJIAJAIOT CooOIecTBa EBpENCKON aBTo-
HOMHOU 06s1acTy M YyKOTCKOrO aBTOHOMHOTO OKpyra (He OTpaXkeHbl Ha rpade).
Kpome TOro, MMHMMabHOE KOJIMYECTBO CBSI3€M OOHApyKEHO B 3abaiKajbCKOM
Kpae 1151 coo01IecTBa «3eseHble 3abaiikasbe | DKOorus» (KeJIThl KBaapar, puc.l),
YTO MOJXKET OBITh CBSI3aHO C OTOPBAHHOCTBIO IKOJIOTMYECKOW MOBECTKU OT IOJIUTH -
YECKOY B Kpae.

['opa3no TecHee coobmecTBa cBs3aHbl B CeBepo-3anasHoM (¢enepasbHOM
okpyre (puc.2). B aTom ciiydae MOjiesib II03BOJIMIIA BBICTPOUTH rpad Ha OCHOBAaHUU
KaKk MUHMMYM 100 O6IIKX TOJIIMCYMKOB, YTO TOBOPUT O CUJIBHOM CBSI3HOCTH Y3JIOB
rpada. Camblil CUJIBHBIV KJIACTEP B LIEHTPE 00pa3yloT coobuecTBa JIeHMHIPaCKOH,
IlckoBckoii, Hosroponckoit obsacreir n Cankr-Iletepbypra. 9To MOXET 0O0BsC-
HATBLCS TEM, 4YTO MPEACTABUTENA Pa3HbIX KATErOPUil MOJIOLEKU IIEPEE3KAI0T
B CaHkT-IleTepOypr c 1es1bio 00y4eHus UK paboTsl. TakuM 06pa3oM, OHU SIBJISIIOTCS
OJHOBPEMEHHO BKJIIOYEHHBIMU B OHJIAMH-TIPOCTPAHCTBA JIBYX PETMOHOB: POLHOIO 1
LeHTpasbHOro. OIHAKO TAaKOM XapaKTEp B3aMMOIIPOHMKHOBEHUSI M UHTETpaLUU
HE XapaKTepeH [ ApXaHTesJbCKOM 1 MypMaHCKOHN obiacrelt, HeHelkoro aBToO-
HOMHOTO OKpyra, Pecriy6nnku Komu u Pecry6mku Kapesnusi. 9Ty permoHsl pacro-
Jlararotcs Ha rnepudepuu rpada 1 c1abo CBA3aHbl C JPYTUMU Y3JIaMU.
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PucyHok 1. CeteBoii rpad onsaiH-coob6uiects JPO (cyoneKTsI)

Figure 1. Network graph of online communities Far Eastern Federal District (subjects)

CTOUT OTMETUTh, YTO B JIJAHHOM CJy4yae HauboJiblllee KOJMYECTBO CBSI3ei
B CETU Y COOOIIECTB MOJUTUYECKUX JIMAEPOB [IByX PErMOHOB: AslekcaHapa beryosa
(r. CanxT-Iletepbypr) u Anekcanapa [lposnenko (JleHuHrpanckas obsacts). Kpome
TOTO, TIJIaBHbIE PETMOHAJIbHBIE OpPraHbl MCIOJHUTEJBHOM BJIACTU 3TUX OBYX
PErMOHOB TaKKe O00J1aJIaloT OOJIBIIMM KOJIMYECTBOM OOLIMX MOANUCYMKOB, 4TO
MOXeT ObITb CBSI3aHO BBICOKOM JOJiell MOJIONEKH, O(PUIMAIBHO IPOIHMCAHHON
B JIeHMHrpaacKou o61acTu, HO pakTUYecKu rnpoxkusatoulent B Cankr-Ilerepoypre.

Ananus coobuects Cubupckoro denepanbHoro okpyra (nopor - 100 obmuyx
MIOJIIIMCYMKOB) OIIpe/iesInyl LIeHTPaIbHOE T0JIOKEeHNE COOOIIEeCTB ANTaliCKOro Kpas
u Hosocubupckoit ob6nactu (puc. 3). Ilogmucumku cooobmectB KemepoBCKou
obnactu u KpacHOSIpCKOro Kpas TECHO CBSI3aHbl C LI€HTPaJIbHBIM  Y3JIOM.
LleHTpanpHbINl y3es1 uMMeeT Haubojsiee KOJIMYECTBO CBS3€d C JAPYIMMU y3/laMu
B rpade. OH Urpaet BaXXHYIO POJib B Ilepefade MHPOpMALMM MEXIY Pa3InyHbIMU
y3JIaMU 1 MOXKET BJIMSITb Ha CTPYKTYPY rpada B nesoM. OMcKas o6sacTs u Peciry6-
JmKa Xakacus 0071a1al0T MUHMMAJbHBIM KOJIMYECTBOM CBSI3€MI M OTOpPBaHbI OT
rpada. Kpome toro, crienupuyueckoi 4epTou JaHHOro rpada sBsieTCsl BbIa[eHue
U3 CTPYKTYpBI OOLIEN CETU BCEX COOOMIECTB VpKyTCKOW 06s1acTU. DTU TPyNIIbl HE
MMEIOT CBSI3€ HU C KaKUMU JPYTMMU peruoHaMu. Y coobuiects Pecriy6iuku Antait
1 TlepMCKOro Kpasi Me>KpermoHasibHble OOLMe CBS3U MPAKTUYECKU HE OOHAPYKU-
Ba€MBbl, I 3TU COOOIECTBA OTOPBAHbI OT OOIIEN CTPYKTYPbl B3AUMOEHCTBYSL.
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PucyHok 2. CeTeBoii rpad oHsaiiH-cooomectB C3PO (coobuecTna)

Figure 2. Network graph of online communities
in the North West Federal District (communities)
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Pucynok 3. CeteBoii rpad onsnaiH-coo6mects COO

Figure 3. Network graph of online communities Siberian Federal District
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MeXpernoHajbHble CBSI3W B YpalbCKOM U lleHTpanbHbIX (enepanbHbIX
OKpyTax B LIE€JIOM JOCTATOYHO CJIa0ble U HE BBIIEJSIOTCS B KJIACTEPHI, 32 UCKIIIOYE-
HUeM «MOCKOBCKOro» Kjlactepa, B KOTOpbIi Bowv I. MockBa 1 MockoBckas, Tyiib-
ckas, bpsiHckas, Psa3aHckass, CMosieHCKas 00J1acTy.

Bropoit mapaMeTp OLIEHKA — IJIOTHOCTb COOOIIECTB IO pPeruoHam (puc. 4).
JlaHHBIN TOKa3aTeJsb BBIYMCIISIETCS KaK HOPMUPOBAaHHOE 4YUCJIO Pedep: COOTHO-
IIEHUE MPSIMBIX CBS3€M B CETU K OOIIEMY IIOTEHLMAIbHO BO3MOKHOMY KOJIMYECTBY
cBsA3€il. UeM Bblllle€ IVIOTHOCTb (CTPEMUTCS K €OUHULE), TEM CUJIbHEE COOOIIECTBA
CBS13aHBI MEX]Yy COOOI.

-
0.00 1.00

PucyHok 4. Kapra Poccuu: njI0THOCTh OHJIai{H-COOOIILECTB 110 pETHOHAM

Figure 4. Map of Russia: density of online communities by region

Bce pernoHsl MOryT ObITh Pa30UTEI HA YEThIPE KaTeropuu: Bbicokast (1,00-0,70),
cpenusa (0,69-0,33), nuskasa (0,32-0,16) 1 HysneBast IJIOTHOCTb. Takum 006pazoM,
BBICOKO¥ IIJIOTHOCTBIO 06jazaroT coobuwectBa 30 pernoHoB (Tomckasi 06JacTs,
[lpumopckuii Kpait, Pecniybauka TartapcraH u gap.), cpegHeir — 35 (TamboBckas
obsacTs, Pecrryonuka Jlarectan, Camapckasi 0671aCcThb U [Ip.), HU3Koi — 8 (. MOCKBa,
Pecniy6sinka KpeiM, HYesnsionHckast 061acTb U 1p.). CBSI3b BHYTPU COOOLIECTB OLHOTO
pPEeruoHa OTCyTCTBYET B 9 CyObeKTax.
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Kateropuss 3Havenne CHHCOK PErHOHOB (OT 6OJIbIIEr0 3HAYEHHUS K MEHbLIEMY
B paMKax KaTeropHH)

Bricokas 1,00-0,70 Tomckas 0671aCTb, YIbsIHOBCKas 06J1aCTh, IIpuMOpCKuUii Kpai,
XaHTbI-MaHcHiCKU aBTOHOMHBIH OKPYT, XabapoBCKUl KpaH,
Bnagumupckas o6snacts, KpacHogapckuii Kpaii, Pecriy6sinka
TarapcraH, ApxaHresbckasi 061acTb, Pecry6snka TriBa,
Pecnybnuka Kapenus, Pecniy6nuka Bypsitus, CTaBponoabcKuii
Kpait, Kypckas obsactb, Boponeskckas obsacts, Pecnybivka
Komu, Amypckas ob6aacts, KabapauHo-bankapckas Pecry6iuka,
Pecnybauka Mopposus, Uysauickas Pecniy6ivka, HoBroponckas
obsacTs, [TenzeHckast obsacte, Pecrybiuka Mapuit D,
Kemeposckas obnacts, Pecny6mka Kanmbikust, Kypranckas
obsactb, Hukeropopckas obsnactb, OMckasl 0671aCThb

Cpenuss 0,69-0,33 Jlunenxas obaacte, KpacHosipckuii kpait, OpeHOyprckas 061acTs,
MockoBcKast 0671acTh, T. CeBacToI0b, IMano-HeHelnxkuii
aBTOHOMHBIN OKpyT, Pecniy6smka Caxa (SIkyrus), Pecriy6imka
Anraii (CopHbit Antaii), Pecriy6auka Anpires;, Besropopackas
obsacte, MypMmaHckas o6iacTs, KocTpomckas 061acTs,
JleHMHTpAagCKas 06s1acThb, VIBaHOBCKAs 0671aCTh, ACTpaxaHCKasl
obsacTs, VpkyTckas obsacts, YoMypTckas Pecry6iuka,
HoBocubupckas obnacts, KannHuHrpazckas oosiacte, Pecriybimka
BamxkopTocTaH, TamboBcKas o61acThb, bpsiHCKas 06J1aCTh,
Pecny6nuka [larectaH, HeHenxuit aBTOHOMHbIH OKpyT, [lepmckuii
Kpai, Antaiickuii Kpai, SlpocyaBckast 06acTsb, Pecry6nka
CeepHas Ocetus - Ananusi, CBepaJjoBcKast o61actb, CMOJIeHCKas
obnacTtp, TIomeHckas o6yacTs, Camapckas 061acTh, [IcKoBcKast
obsacts, Pecriybmka MHrymerus, Maraganckast 061acThb

Huskag 0,32-0,16 Kanyxckas obsactsb, Bosorogckas o6nacts, r. Cankr-Iletep0ypr,
PsizaHckas o6sacts, Tysnbckas obsacTs, YesnssouHcKas 06J1acTh, T.
Mocksa, Pecny611ka Kpbim

Hynesas 0 KamuaTckuit kpaii, 3ab6alikanbCcKkuii Kpaii, PocToBckas 06y1acTb,
Pecny6auka Kapauaeso-Yepkeccus, CaxanuHcKas 06J1acTh,
TBepckast 06sacTh, Bosrorpazckas o6siacts, YyKOTCKUI
aBTOHOMHBIN OKpYT, UeueHckas Pecriybiuka

Ta6suna 1. Kateropuu perHoHOB 10 IIJIOTHOCTH OHJIaWH-COO00LIECTB

Table 1. Categories of regions by density of online communities

BbiBOObI

CeTeBOl aHANIM3 B MIOJIMTUYECKUX M COLMAJIBHBIX HAyKax 00JIafaeT IMPOKUM
MIOTEHLMAJIOM [JIs1 UCCIIEJOBAHUS COLMAJIBHBIX IPOLIECCOB. V3y4eHne CoLnanbHbIX
CeTel C IMOMOIIBI0O METOIOB CETEBOr0 aHaIu3a MOXKET IPOIEMOHCTPUPOBATDH
OCOOEHHOCTU KOMMYHUKATUBHBIX [TPAKTHK [10JIb30BaTeEJIE€N 32 CUeT O0IbLIOrO KO-
4eCcTBa JAHHBIX, KOTOPbIE arperupyoT OHJIANH-TUIATPOpPMBbL B oOTeYecTBEHHOU
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HayKe CETEBOW aHaIM3 NMPUMEHSETCS IJIs1 MCCIIeJOBAaHMSI XapakTepa, KauyecTsa U
criennpUKY COLMAbHBIX OTHOLWIEHNN MEXY YYaCTHUKAMU CETH, a TAKKe JJIsl yCTa-
HOBJIEHMSI CBS3€M MEXIY UOESMU, COOBITUSMU, TEOPETUYECKUMU KOHCTPYKLMSIMU.
OnbIT 3apybe’KHBIX aBTOPOB IOKA3bIBAET, UTO IIPUMEHEHNE CETEBOr0 aHaIu3a JJis
V3y4YEHUS OHJIAH-B3aMMOJENCTBUS MOJIb30BATEJIEN SBJISIETCS AKTyaJbHBIM [1JIS
MIOHMMAaHMSI NIPOLIECCOB MOJISIPU3ALUY UHTEPHET-COOOIIECTB, IPUHSTHS TPYIIIIOBbIX
pelleHni, UCCAeNOBaHUS I[IOJIMTUYECKUX MPEANIOYTEHUN U MPOTECTHOTO
HaCTPOEHMS M10JIb30BATEJIEN COLIMAJIBHBIX CETEN.

B KOHTEKCTe ucCCyeoBaHUsl MOJIOZEKY, ITPOXKUBAIOIIEN B pernoHax Poccuy,
HaMU ObLJI TIOKAa3aH IOTEHIMaJl METOLOB CETEBOro aHaau3a sl U3y4eHUs CBsI3ei
MEXy TOANMCYMKAMU OHJIAaMH-COOOIIECTB U XapaKTepa OObEAUHEHUS] STUX CO00-
mecTB 1o QenepanabHbIM OKpyram. Kpome TOro, CyuiecTBYIOT BO3MOXHOCTU [IJisl
MCC/IeJIOBaHUS TJIOTHOCTU CETU, TO €CTh ONPENIE/IeHUs] CTENEeHU CBSI3aHHOCTU CO00-
IIeCTB BHYTPU OAHOro cyobekta P®. Taicke B CETH CYIIECTBYIOT HEKOTOpPbIE
OTOPBAHHbIE OT OOIIEN CXEMbI B3AUMOIENCTBUSI OOBEKThL. DTO MOXKET ObITh CBSI3aHO
C PErruoHaIbHON crelr@UKON COOOLIECTB WU C OTINYMEM TEMATUKU TPYIII, COOT-
BETCTBEHHO, U WHTEPECOB IMOJIMUCYMKOB. Tak, 5KOJOrMYecKasi MOBECTKAa PEeruo-
HaJIbHBIX COOOIIECTB YaCTO SIBJISIETCS allOJIMTUYHOM, [I0O3TOMY UMEET CJladble CBSI3U
C OCTaJIbHBIMM COOOIIECTBAMM, TIJl€ MMEHHO OOIIECTBEHHO-TIOJUTUYECKUE
Ipo6JsieMBbl HAaXOIATCS B (OKyCe BHUMAaHUS Y4aCTHUKOB.

Jl7151 TIOBBILIEHYSI YPOBHSI PENPE3EHTAaTHBHOCTU PE3YJIbTATOB HCCJIEOBAHUS
HEOOXOJIUMO PaCCMOTPETh BO3MOXXHOCTb BKJIIOUEHMSI B aHAJIM3 OOJIBLIETO KOJINYE-
CTBa IPYIIIL, & TAKOKE BBIJIEJINTh IPYTH€ BO3PACTHbIE KOTOPTHI [10J1b30BaTesiel. Kpome
TOTO, COLMAJIbHbIE CETHM HE PUTUIHBI, [1I03TOMY AQHAIN3 JOJIFOCPOYHBIX TPEHIOB
BO3MOXXEH B YCJIOBUSIX JUHAMUYECKOTO HAOJIONEHUS] U KOPPEKTUPOBKU Tpados,
YTO MOXKET CTaTh [I€PCIEKTUBHBIM HAIIPaBJIEHUEM JJ151 TAJIbHENIINX UCCTIENOBAHUI.

biaropapHocTH

HMccnenoBaHne BBINOJHEHO B MHCTMTyTe HaydyHOU MHGOpMaLuy MO OOIe-
cTBEHHbIM HaykamM PAH npu ¢uHaHCOBON nopnepkke MUHHCTepCTBa HayKu U
BbICIIETO 06pa3oBaHus PO 1 DKCIEpTHOrO MHCTUTYTA COLMANIBHBIX MCCIIEIOBAaHUH B
pamkax Hay4yHoro npoekra N 122101100043-9 «[losmtnyeckoe goBepre poCCUNCKON
MOJIOZ,EKA: MEXaHM3MbI (POPMUPOBAHNS, COCTOSIHUE, TPEH/IBI M PUCKIY.
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Abstract

The Internet has a significant impact on the perception of time and its organization. There is

a growing body of literature that recognizes the importance of measuring social time in relation

to the virtual communities of social media. The dynamics of communication in virtual communities
largely depend on the time strategies that shape the content plan of a particular medium. Based

on contemporary theories such as the concept of ‘timeless time, we analyze the features of

the temporal characteristics of the Internet, considering the multiple dimensions of time

in virtual communities.

This study aims to identify time strategies depending on their types (e.g., belonging to the certain
platform, or target audience). The research is based on posts from 99 politicized virtual communities
on the Vk.com and Telegram platforms in 2022. We employ heatmaps and combine them with cluster
analysis. As a result, certain patterns of temporal strategies within communities became apparent,
depending on the hour, day of the week, and month. We also establish a connection between time
strategies and the event context of 2022.

This article may be of interest to sociologists, political scientists, and researchers in cultural and
communication studies who are interested in applied aspects of social time research.
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TeMmriopasibHbIE CTPAaTErUU BUPTYyaJIbHbBIX
COOOIIECTB

MaprbsauoB Jenuc Cepreepuy’ & JlykbsinoBa l'asimna Bragumuposna®

Cankr-TleTepOyprckuiil rocy1apCTBEHHBIN YHUBEPCUTET; IHCTUTYT Hay4YHO! MH(OpMaLU
110 o61ecTBEHHbIM HayKaM Poccuiickoit Akanemun Hayk. Caukr-Tletep6ypr, Poccus

Pykomich noyyeHa: 20 Hosiopst 2022 | [TepecmoTtpeHa: 23 dpespaist 2023 | ITpunsita: 17 mapra 2023

AHHOTaUA

ABTODBI CTaTby pPACCMATPUBAIOT ITPOGJIEMY U3BMEPEHMS COLIMATILHOTO BDEMEHY IIPUMEHUTENILHO

K BUPTYaJIbHBIM COOOIIECTBAM COLMAJIbHBIX Mena «BKkoHTakTe» n «Tenerpam». JlInHaMnKa KOMMYHHA~
Kallu¥ B BUPTYaJIbHBIX COOOLIECTBAX BO MHOTOM 3aBUCHUT OT TEMITOPAJIbHBIX CTPATETUI, KOTOPbIE
(OPMUPYIOT KOHTEHT-TIJIaH KOHKPETHOTO MeJiva. B craTbe pacCMOTPEHBI aCTIEKThI Pa3BUTHS COLIMO-
JIOTMY BDEMEHY KaK TEOPETUYECKOI OCHOBBI TEMIIOPAJIbHBIX UCCJIENOBAHNI, KOMMYHUKATUBUCTCKAN
U [IOJIATOJIOTMUECKUI aCMIEKThl COBPDEMEHHBIX MCCIIEIOBAHMS B JaHHOM o6s1acty. Ha ocHOBe coBpe-
MEHHBIX TEOPUI, TAKMX KaK KOHLETLINS «BHEBDEMEHHOTO BDEMEHI», [IPOAHA/IM3MPOBaHbl OCOOEH-
HOCTU TEMITOPAJILHBIX XapaKTEPUCTUK MIHTEpPHETA C yYETOM MHOXKECTBEHHOCTY U3MEPEHUI BpEMEHU
B BUPTYaJIbHBIX COOOMIECTBaX. Llesib TaHHOTO NCCIIEOBAHUS — BbISIBJIEHUME OCOOEHHOCTEN TEMIIO-
PaJIbHBIX CTPATETUH B 3aBUCMMOCTH OT UX TUIIA (IPUHAJJIEKHOCTH K TIaTGOpMe, LIeIeBO ay iy~
TOpPUU U T. I1.). ViccoiemoBareny ciesaay TEMIOBble KapThbl IOCTOB 99 MOJIUTU3UPOBAHHBIX BUPTY-
aJIbHBIX COOOLIECTB Ha MaaTtdopmax «BkoHTakre» n «Tenerpam» B 2022 rofy 1 JOMOJIHWINA UX
KJIACTEPHBIM aHAJIM30M. B pesysibTare cTany o4eBUAHbl HEKOTOPbIE 3aKOHOMEPHOCTH TEMITOPAJIbHBIX
CTpaTeruii COOOIECTB B 3aBUCHMOCTH OT 4aca, [IHS Hedenu U Mecsua. [Toka3aHa CBSI3b MEXIY TEMIIO-
PaJIbHBIMU CTPATErUsIMU U COOBITUMHBIM KOHTEKCTOM 2022 roga. CTaThbst MOXKET ObITb NUHTEPECHA
COLIMOJIOTaM, TIOJIUTOJIOTaM, KyJIbTYPOJIOTaM 1 KOMMYHMKaTUBUCTaM, UHTEPECYIOLIMMCS ITPUKJIAJ, -
HbIMU ACIIEKTaMU UCCIIEN0BAHNI COLMAILHOTO BPEMEHU.
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BBeneHue

Penxoe uccnenoBaHue, Kacaroleecss COBPEMEHHBIX MeliMa U ceTu VIHTepHer,
HE 3aTparvMBaeT XOTs Obl MEJIbKOM [IMHAMMYECKUI ACIIEKT COBPEMEHHBIX COLIY-
aJIbHBIX KOMMYHMKaLMi. CTaHIAPTHBIM BCTYIUIEHUEM K CTaTbhe€ WJIM [UCCEpPTaLn
006 MH(OPMALIMOHHBIX TEXHOJIOTUSIX CTaJIU KJMIIE O «OYPHOM POCTE», «B3PbIBHOM
Pas3BUTUN», «YBEJIMYEHUU CKOPOCTU». B TO ke Bpems ucciaenoBarein-KOMMYyHUKA -
TUBUCTBI, OTPAaHUYMBASCh JleKJIapalel IUPOKUX U3MEHEHUI B chepe TEXHOIIOTUA
M OOLIECTBEHHOM >XU3HU, C KyJa OOJIbIIMM MHTEPECOM OOpPAIAIOTCS K ACIEKTaM
dbopMHpoOBaHusl HOBOW MH(MOPMALMOHHON Cpenbl, YHUKAJIbHOIO MWHTEPHET-
IIPOCTPAHCTBA, BCEBO3MO>KHBIX KOMMYHUKATUBHBIX IIPOCTPAHCTB, HOBBIX COOOIIECTB
U UJIEHTUYHOCTEHM, KOHLIEHTPUPYSICh HA COLMAIBHBIX M TPOCTPAHCTBEHHBIX
aCIleKTax U TEM CaMbIM OCTAaBJIsIsl UCCJIeIOBaHVE UHTEPHET-BPEMEHU Ha KOHLEIl-
TyaJlbHOY niepudepumn.

[IpyrYMHBI STOMY KPOIOTCSI OTYACTU B TOM, YTO TEMIIOPAJIbHBIE UCCIIEAOBAHNUS
B LIEJIOM HE O00peny [UCLUIJIMHAPHYKD aBTOHOMHOCTb B COLMQIBHBIX HayKax.
Hamnpumep, ycriexu Takoy OTpPacjy Kak COLMOJIOTUSI BpEMEHU, KOTOpast U MorJia Obl
CTaTb CBOEOOPa3HBIM (IarMaHOM [JI1 MEXAUCLUIUIMHAPHOTO Pa3BUTHUSL TEMIIO-
PajJIbHOTO aHaJIN3a, OLIEHMBAIOTCSl BECbMa MPOTUBOpeuYrBo (Becesnkosa, 2003, c. 59).
C omHOU CTOPOHBI, JAHHAS TeMa I0JIb3yeTCS OYEBUAHOW IOIYJISIPHOCTBIO, CIBUT
B MCCJIEJOBAHUSIX OT CTPYKTYPBI K AUHAMUKE OTMEYAETCSl B CaMbIX 3HAUUTEJIbHBIX
Teopusix coppemeHHocTy (Giddens, 1984), naxe ycnenn cpopmMrupoOBaTbhCS ONPELE -
JIEHHBIE TPAOULMM U 3aMETHbIE OYary NCCJIE€I0OBaHMS B 3TOM OOJIACTU B T.4. B COBPE -
MEHHOI1 poccuiickoil Hayke (Aptemos, 2013; Becesnxosa, 2001; llItommens, 2005).
C Ipyroii CTOpOHBI, COLIMOJIOTYSI BDEMEHM TaK U HE CMOrJjIa CGOPMUPOBATh €IUHYIO,
VHCTUTYLIMOHAJIM3UPOBAHHYIO U IIPU3HAHHYIO 00J1acTh 3HaHUs (Becesnkona, 2003).

OtcyTcTBME aBTOHOMHOM WHCTUTYLMIOHAJIM3UPOBAHHON COLIMOJIOTMYECKOM
IOVICUMIUIMHBI CO3JAET OIpPEIEJIEHHbIE [IOMEXU I INepexoja OT TPALWLIMOHHOIO
CTPYKTYPIACTCKOTO BUAEHMS, NEJAIOIIErO aKUEHT Ha IPOCTPAHCTBEHHOM U3Me-
peHnU, K MEXAUCHUIVIMHAPHBIM MCCJIEJOBAaHUSIM B JyXe€ IOJMUTOJIOTMM BPEMEHU
WM TEMIIOPAJIbHOM KOMMYHUKATHMBUCTUKUA. B KOHEYHOM cYeTe OOJIbIIOE KOJIMYeE-
CTBO SMIIMPUYECKUX UCCJIEOBAHUI B 3TOU 00JIaCTU NPUBEJIO Obl K KOHBEPTEHLIUU
CIIATUAJIMCTCKOTO Y TEMIIOPAJIBHOIO IOAXOLOB U KAYECTBEHHOMY OOHOBJIEHUIO
TEOPETUYECKOro GyHIaMeHTa.

Mexniy TeM KOHLEMNIMs COLMAJbHOTO BPEMEHU KaK OCHOBbI JJIsl OyAyLIMX
VICCJIEJOBAaHUI MHTEpPHET-BpeMEHMU Oblin 3ajiokeHbl eme [L.A. COpOKMHBIM U
P.K. MepTOHOM, a UCTOKM MX TBOPYECTBA YXOAT KOPHSIMU B KOHUenuuu A. bepr-
CcoHa 1 3. [llopKremma.
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Coumosiorust BpeMeHM Kak pakTop uccjaenoBaHUs
TEMIIOPAJIbHOCTU B KOMMYHHUKaLUU

B 0CHOBE peBU3NM KaTEropyuy BpEMEHU B COLIMOJIOTMYECKOM KOHTEKCTE JIEXKUT
pasmexeBaHue prU3nIecKoro, MeTapr3nyecKkoro, a TAKe COLUAIbHOIO U IICUX0JI0-
TMYECKOrO0 TIOHMMAaHUSI BPEMEHU. B 3TOU CBSI3M NPUMEYATENIBHO [OCTVIKEHUE
A. BeprcoHa, KOTOpbIi BBEJI [IOHITUE «IJIUTEJIbHOCTbY (la durée) — T. €. BHyTpEHHEE,
KayeCTBEHHOE BpPEMS B IIPOTUBOBEC KOJIMYECTBEHHOMY BPEMEHU, U3MEPSIEMOMY
npu nomomu d4acoB (Bergson, 2001) (Apremos, 2013, c. 4). D. [llopkrenm,
Ha YYEHUKOB KOTOpPOro A. beprcoH okasasl CEpbEe3HOE€ BIMSHME, IOLIEJI TOpasfo
Iasblie, OTHECS KATETOPUIO BDEMEHH K «COLMA/IBHBIM (PaKTaM», T. €. HaJbIHIVIBULLY -
aJIbHbIM (PEHOMEHAM, MMEIOIIVM COLMAIBHYIO IIPUPOLY U COOCTBEHHOE CYIIECTBO-
BaHME Y CIIOCOOHBIM OKa3blBaTh BHELIHEE IIPUHYXIEHUE B OTHOLIECHWU WHIVBUJA.
B cBsi3u ¢ 2TMM BpeMs MPENCTaBiSIET COOOW BbIpAKEHME PUTMA KOJIJIEKTHBHOM
JKV3HM, BKJIIOYAIOLIEro B ce06s1 MHOrooOpasHble YacTHble pUTMBI ([JfopkreiM, 2018;
llly6pt, 2016, c. 103). BpeMs: paccMaTpUBAaETCsl B Kaue€CTBE KAaTErOPUU KOJLJIEKTUB-
HOT'O CO3HaHMS, HapsAy C IMPOCTPAHCTBOM, KOJIMYECTBOM, IPUYMHOM U T. 1. (LLIy6pT,
2016). OTHOLIEHNS], KOTOPblE€ BBIPLKEHBI B 3TUX KAaTETOPUSIX, OCO3HAIOTCS JIIOAbMU
TOJIBKO IOCpenicTBOM obuiecTsa (LyopT, 2015).

Py6esXKHbIM >Xe [J1s1 COLMOJIOTUM BpeMeHu crajl 1937 ron, Korjga B CBET BbIILIA
cratbs [1.A. Copokuna u P.K. MepToHa, B CBOE€M 3arojioBKe€ BBOAMBIIASL 0A30BYIO
KaTeropuio — «CoLuaJbHOE BpeMs». Padnmyas couuaabHOE BpEMS U KaJeHAapHOe
BpeMs, OOpeTalollee CBOK 3HAYMMOCTb TOJIBKO B Ipolecce TpaHcdopMauuu
B counanbHoe Bpems, COpPOKMH 1 MePTOH OIpenesisyiv [IOCIIEAHEE KaK «M3MEHEHNE
WM IBWKEHUE COLMabHbIX (PEHOMEHOB B TEPMUHAX IPYIUX COLMAJIbHBIX SIBJIEHUI,
B34TBIX B KQU€CTBE TOUEK oTcyeTa» (Sorokin & Merton, 1937, p. 618). I1.A. CopokuH u
P.K. MeproH ompenesnsann COolLyaJlbHOE BpeMs KaK KavyeCTBEHHOE, OTpaykarollee
obIye 1 TPYIIbl HOPMBI, LIEHHOCTU, BepoBaHusl U o6bryau (LLItommnens, 2005,
c. 1).

JIOPKreIMUaHCKOe BIIMSIHYE TIPOCIIEKUBAJIOCh U B KOHTEKCTE CTPYKTYPaIMCT-
CKOM JIOTMK/ MHTEPIIPETALMM BPEMEHM, CUCTEMA KOTOPOro, COrsacHO COPOKUHY U
MepTOoHy, U3BMEHSIETCS «B 3aBUCHMOCTM OT COLMAJIBHOM CTPYKTYpbl» (Sorokin &
Merton, 1937, p. 621). [Ipy sTOM B AaJbHENIIEM CKJIANBIBAETCS IIPENICTABIECHUE
O B3aVMOBJIUSIHUYA U B3aWMOOIIPEAEJIEHUU COLIMAJIbHOTO BPEMEHU Y COLAAJIBHBIX
akTopoB (Beceskosa, 2001).

B TBOpuecTBe COpOKMHA Pa3BUTUE IOIYYUII U OJIM3KUI 110 3HAYEHUIO KOHLIEIIT
COLIMOKYJIbTYPHOTO BpeMeH!U. COLMOKYJIbTYPHOE BPEMS CUHXPOHU3MPYET I1OCIIEN0-
BaTEJIbHOCTb OTHEJIbHBIX (EHOMEHOB, O6jerdyasl MyJbCallMi0 M PUTMBL COLIMO-
KyJIbTYpHBIX cuctem (Sorokin, 1943, p. 172; lly6pt, 2015, c.7). I[lepeHocst 3Ty
UJEI0 Ha TI0YBY 00Jie€ COBPEMEHHBIX TPEHMAOB, BIUTABUIUX B CE0S aACIEKTBHI
VHTEPHET-KYJIbTYPbl, KUOEPKYJbTYypbl, HEOOXOIUMO OTMETUTb, YTO B KUOEPIIPO-
CTPaHCTBE HEM30EXKHO BIIMSIHME TEXHUKU, KOTOPAsi, CTAaHOBSICh (PAaKTOPOM KYJIBTYPBHI,
(dhopMHUpYeT U MyJIbCALMIO HOBBIX COLIMOKYJIbTYPHBIX CUCTEM.
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Vneun o BIAMSHUM COLMAJIBHOM CTPYKTYpPhl Ha COLMQIbHOE BpeMsl ObLIU
pazButsl JK. I'ypBryeMm, NpejioKMBIIMM KOHLIETIINIO MHOKECTBEHHOCTH BPEMEHU.
['ypBu4 onpenenus B KaueCTBe CyOBbEKTOB KaK KOHLIENTYyalIN3aluy, TaK U KOJIu4e-
CTBEHHOTO OIpeJieJIeHNs] BPEMEHU Pa3HOOOpa3Hble «COOOIIEeCTBA, CTPYKTypUPO-
BaHHbIE TPYIIB], COLMAJIbHBIE KJIACChl U I106asbHble obmecTBa» (Gurvitch, 1963,
p. 174). O6uecTBa 1 KJIaCChl CTPEMSTCSI K KOHTPOJIIO HaJl, COLIMATIbHBIM BPEMEHEM.
['ypBu4 TroBOpUT O TOM, UYTO MHOXXECTBEHHOCTb B OCOOEHHOCTM IPUCYIIA
«r7100a7IbHBIM OOIIECTBAM M COLMAJIbHBIM KJIaCCaM, KOKIbI M3 KOTOPBIX YCTaHAB-
JIMBAET CBOIO OOBEAVHSIONIYI0 UEPAPXUIO COLMAIbHBIX BDEMEH U HAXOOUT OJHY U3
TOYEK CBOEY crielnpuKy B TON Uan uHO rpagauum» (Gurvitch, 1963, p. 174). I'ypsuy
IIOKA3bIBAET, YTO CTPYKTYPUPOBAaHME BPEMEHHBIX OCEM MOXET BECTHCh KaKAOU
TPYIIION U B CBSI3U C KXKABIM BUOM 00IIECTBEHHOM nestenbHocTy (Gurvitch, 1963,
p. 174). B To >ke Bpems 00IIECTBO CTPEMUTCS K YHUPUKALIMA MHOIO00pa3usi BDEMEH
(Illy6pT, 2015, c. 8).

Cpenu BOCbMHU TUIIOB BPEMEHHM, KOTOPbIE BblIEesseT ['ypBUY, IIEPBBIM OIMUCHI-
BAETCSl «BpEMSI OOJIBLION NMPOAOJDKUTEBHOCTY Y 3aMEIJIEHHOTO [IBVDKEHMS, KOra
NpOLLJIoe IPOELMPYETCs B HacTosuee u oyayuee» (Gurvitch, 1963, p. 175). 9Tot Tun
['ypBUY COOTHOCHUT C IBWKYLIMMUCS B IPEAEJIAX 3TOTO BPEMEHU POACTBEHHBIMU 1
JIOKAJIbHBIMY TPYIIIIAMU, KPECTBSIHCKMM KJIACCOM M IAaTpUapXajbHbIM OOIIECTBOM,
B YEM HAlpalIMBAETCS Napajuliesb ¢ TEHHUCOBCKUM Gemeinschaft (Ténnuc, 2002).
DTa mnapajiesib BeCbMa WHTEPECHA, IMOCKOJbKY TEHHHCOBCKOE ITPOTHBOIIOCTAB-
JIeHUe TOpPOJICKUX o6mecTB anoxu nHaycrpuanmzauumn (Gesellschaft) cenbckum
obomyHaMm (Gemeinschaft) memoHcTpupyer wuzeanbHble TUIBL [PUHLMINNAAIBHO
Pa3HBbIX COLMAJIBHBIX CTPYKTYP, [JII KOTOPBIX ObLIM Obl JIOTMYHBI PAa3HbI€ PUTMBI
KOJUIEKTUBHOM >XU3HU. CyieoBajio Obl TAKKe IOMOJHUTH 3Ty MBICJIb [1apajlIesblo
c «yonmukon» u «maccamu» I. Tappma (Tapa, 2015), koTopble 0Opa3ylOT pa3Hble
10 YHaMUKE IPYIIILI YKE HE 10 IPUHLIAITY «MECTa», 110 KJIACCOBOMY ITPUHLIAITY.

Bmmskuit k Gemeinschaft Tumn onucan Taxke y ['ypBrya Kak OTCTAOLIEE BpeM],
XapakrepHoe 175 (eonanbHOro obuiecTBa. Bup BpeMeHH, OAMBKUNA K TEHHU-
coBckomy Gesellschaft — ob6maH4YMBOe BpeMsi «HEOXKHIAHHOCTU», COYETAlollee
OOJBUIYI0 TPOJOJIKUTENIBHOCT U MEIJIEHHOCTb C BHE3AIHBIMU KPU3MCAMU.
Ero I'ypBuY COOTHOCUT CO BPEMEHEM OOJIBIIMX FOPOMAOB U MOJUTUYECKON «O0Ie-
CTBEHHOCTW». TWIl BpEMEHHM, CBSA3aHHBIA C MaccaMmy, Xapakrepusyercs ['ypBuuem
KaK CIIOHTAHHOE€, HEPETyJISIPHOE BpPEMSL. B yuciie mpounx poccuiicko-(ppaHIy3CKUn
COLIMOJIOT BBIAEJISIET TAKKE LIMKIIMYECKOE BPEMS, JINIIEHHOE CIy4alHOCTH.

Psan COBpEMEHHBIX aBTOPOB TAaKKe OTMEYAET BJIMSHUE TUINA OOLIHOCTU
Ha TEMIIOPAJIbHOCTb U TEMIIOPAJIbHbIE CTPATErny NoBeeHus (360poBcKuil & AMb6a-
poBa, 2014, c. 16). I'pynnoBsie TEMIIOPaJIbHBIE CTPATETUU 330AI0T BEKTOP U CKOPOCTD
pasBUTHS COOOIIECTB, CJIYy>KaT MEXAaHU3MOM MX 00pa30BaHMs U BHYTPEHHEU UHTE-
rpauuu (36opoBckuii & AM6apoBa, 2014, c. 16).

HecmoTps Ha TO, YTO MHCTUTYLUMOHAQJIM3ALMM COLMOJIOTMM BPEMEHHU, KaK
OTMEYAJIOCh BbIIEe, TaK U HE IPOU3OLLIO, COLMOJIOTMYECKHE TEOPUU BPEMEHU
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CO3Ja/IM TEOPETUYECKYI0 0a3y, OOBEOUHUBIIYIO COLMAJIbHblE U TEMIIOPAJbHbIE
acrnekTel. TeopeTnyeckoe 0OO0CHOBAHME B3aMMOBJIUSIHMS KOMMYHUKALMY, BPEMEHU
1 MH(OPMALIMOHHBIX MIPOCTPAHCTB OTKPBIBAET IyTh K BBISIBIEHUIO B3aUMOCBSI3EN
MEXIY OTHEJIbHbIMU IIEPEMEHHBIMUA KAaK B OTHOUIEHWU TPAULMOHHOW, TaK U
OHJIAHOBOM KOMMYHUKALMK, 2 UHTEPHETU3ALMS COLMAJIbHBIX IIPOLIECCOB, XapaK-
TepHasl 11 pyoexxa XX u XXI BEKOB MOXXET TakKMM 06pa3oM OBITb MCCIIEOBaHA
C ITIOMOLIBIO 9KCTPAIOJISALMU [TOIXO0N0B M3YYEHUS «TPAAULIMIOHHOTO» COLIMAJILHOTO
BPEMEHM.

Bropas nosioBrHa XX BeKa BO MHOTOM ITOMEHsIA MOAXOObl K MCCJIELOBAHUIO
IIPOCTPAHCTB M OOLIHOCTEN, YTO IPUBEJIO K BO3HUKHOBEHMIO KaTEroOpuil «MH(popma-
LJMOHHOE IPOCTPAHCTBO», «BUPTYyaJIbHblE COOOIIECTBa» U T.I. DTa TEHIEHLHUS
WJIIIOCTPUPYET POCT YMCJIa KOHLEMIMHI, CTaBsAMX B OCHOBY (POPMUPOBAHMS COLIY -
aJIbHOM CHACTE€Mbl KOMMYHUMKATMBHBIA (akTop. Menua, nepedpasupysi U3BECTHYIO
dpopmyiry M. MakiosHa, CTajio HE TOJIBKO COOOLIEHMWEM, HO CTEpP)KHEM JII0OOM
COLMAJIbHOM CTPYKTYPhl M E€TEPMUHAHTOM COLMAJIbHBIX (PAKTOB. B CBSI3M C aTUM
VIHTEPECHBIM IIPEJICTABJISIETCS BOIIPOC O TOM, KaK COLIMAIBHOE BPEMSI O0YCJIOBINBA -
€TCs1 KOMMYHUKALIUEN.

Bpems B ”HQOPMALIOHHYIO 3MOXY

PasButne VHTEepHETa CIIOCOOGCTBOBAJIO BO3HMKHOBEHHUIO LIEJIOTO Psifla BUPTY-
aJIbHBIX (PEHOMEHOB Y OIMCHIBAIOIIUX X KATErOPUI, HOMUHAJIBHO IIPOTUBOIIOCTAB -
JIEHHBIX «peasibHbIM». Hapsgy C MOmyJsipHBIM TEPMUHOM <«KUOGEPIIPOCTPAHCTBO»
BO3HUK U JIONOJIHSIOIMI €T0 TEPMUH «KUOEPBPEMSI» (UJIM UHTEPHET-BPEMS]), TaK JKe
MOAYEPKUBAIOIIUI «OCOOEHHOCTb» BUPTYaJIbHOTO BDEMEHU B OTHOIIEHUY PEAJIbHOMN
TEMIIOPAJILHOCTU. HECMOTPSI HA OTHOCUTEJIBHO YaCTOE €€ UCIIOJIb30BAaHUE, Pa3Bep-
HYTOM KOHBEHLMOHAJIbHOM KOHLENTYaJIM3aluM KaTeropusl He MOJIydnsia, XOTs P,
TEOPUY U NPENCTABISIET UHTEPEC IJISI UX [IPUMEHEHUS B SIMIIMPUIECKUX UCCIIEN0-
BaHUSIX.

Tpancopmanysi BpeMEHU B CBSI3U C TEXHOJIOTMYECKMMU U3MEHEHUSIMU Obliia
OYEBUJHA 330JITO [0 HACTYIIEHUS] MHTEPHET-3I0XU. PDaKTOp «yCKOPSIOIErocs
BPEMEHM» KaK HEOTHEMJIEMOM YaCTU CHAYAJIa COBPEMEHHOCTH, a 3aT€M IIOCTCOBPE-
MEHHOCTH OIMCBIBAJICSI HA MPOTSDKEHUM BCEro XX BeKa TEOPETUKAMU OT IPELCTa-
BUTEJIEN YMKAICKOM COLIMOJIOTMYECKOM IIKOJIbI OO IOCJIENOBATENIeN TEOPUN IOCT-
VHIyCTPUIN3MA.

Tak, P.D. TIapk oTmeyas yCKOPEHUE U CKOPOCTb KaK BAXKHENILIYIO XapaKTepu-
CTHKY coBpeMeHHoro obmectsa (ITapk, 2009, c. 250). EMy BTOpUJI NOCTUHAYCTpUA-
suct B. Toddnep, BUAEBIIMI NPUYMHY IIOKA OT CMEHBI TUIIA KYJIBTYP B CHJIBHO
ycKkopsmomemcs: Temrne couuanbHbix nepemeH (Toddnep, 2002). Dto dpeHOMEH
TIOJIy4rJI Ha3BaHUE «KYJIbTYPHBIN JIars».

C BO3HMKHOBEHMEM VIHTEpPHETA TEMIIOPAJIbHOE U3BMEPEHKE CTAJIO NIPEIMETOM
PacCMOTPEHMS B MEXIVCLUILUIMHAPHOM IIPOCTPAHCTBE COLMAJIbHBIX HAyK. 31€Ch
MO>KHO OTMETUTb KaK pabOThl [0 TEOPETUYECKOMY aHAIM3y COBPEMEHHOIO OO0IIe-
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CTBAa B YCJIOBUSX Pa3BUTHSI UH(OPMALMOHHBIX TEXHOJIOTUM, TaK U SMIIMPUYECKUE
MICCIIeJOBAHMSI, BKHASI YaCThb KOTOPBIX IOCBSIEHA TEMIIOPAJIbHOMY I10BEJEHUIO
(Lukyanova, Martyanov & Budko, 2020).

VccnenoBaHre BpeMeHM Kak (pakTopa COLMATIbHOTO B3aUMOJENCTBYS B COBPE-
MEHHOM OOLIECTBE CTajJ0 OCHOBOM MMPOKO M3BECTHBIX KOHLEMNUWN «TeKydeu
coBpemMeHHOCTH» 3. BaymaHna (bayman, 2008) 1 «Mmo6uibHOro obmectBa» k. Yppu
(Urry, 2007). Jloruka paboT O BPEMEHU BapbUPYETCs OT IEKJIapUPOBaHUs (PaKTa
YMEHBILEHNS BaOXHOCTU BpemeHu (Zalot, 2013) no TpaHcdopMauuy BpeMeHM Kak
BayKHEMIIETO 3JIEMEHTA HOBOM ITOBCEIHEBHOM KYJIbTYPbL.

DyHIaMEeHTaJIbHBIM KOHLIETITOM, OIKCHIBAIOIMM TpaHcpopmauuu GeHOMEHA
BPEMEHU, SBIJISIETCS ‘BHEBpeMeHHOe BpeMs M. Kacresnbca. Kacresnbc ¢ukcupyer
TpaHC(HOPMALIMI0 BPEMEHM: «JIMHEMHOE, HeoOpaTMMOe, U3MEpPUMOe, IpPencKasy-
eMoe BpeMsl pa3douBaeTcs B ceTeBoM obmectse» (Castells, 2010, p. 463). JomuHupy -
ome GopMoON COLIMANBHOTO BPEMEHU B CETEBOM OOLIECTBE CTAHOBUTCSI BHEBPE-
MeHHoe BpeMs (Castells, 2010, p. 465).

Cnenu@duka BHEBPEMEHHOIO BPEMEHHU 3aKJIIOYAETCSl B TOM, YTO OHO IIOPO-
K7aeT  NPOCTPAHCTBO  IIOTOKOB,  KOTOPO€  SIBJISIETCSI  JIOMUHMPYIOLIEN
IIPOCTPaHCTBEHHOM (opmoit cereBoro obmectea (Castells, 2010, p. 448).
[IpoCcTpaHCTBO NOTOKOB «PaCTBOPSIET BPEMS], PasylopsOuMBasl MOCJIENOBATENb-
HOCTb COOBITUI U [I€J1asi UX OJHOBPEMEHHBIMU... [[pOCTPAaHCTBO MHOrOYUCJIEHHBIX
MECT, Pa30pOCaHHBIX, (PParMEHTUPOBAHHBIX U Pa3beIUHEHHBIX, NE€MOHCTPUPYET
pa3HOOOpa3Hble TEMIIOPAJIbHOCTU, OT Haubojee MPUMUTUBHOTO JOMUHUPOBAHUS
IIPUPOAHBIX PUTMOB [10 CAaMOU CTporou Tupanuu Bpemenn» (Castelles, 2010, p. 497).
B koHTekcTe wuccnenoBaHus VIHTepHeTa KIIIOYEBBIM MPEACTABISIETCS TE3UC
Kacrenbca «Bpems sokanbHO» (Castelles, 2010, p. 460). Takum 06pas3oM, COIJIACHO
KJIACCHKY, B COBPEMEHHOM OOLIECTBE TPOCTPAHCTBO OPraHu3yeT BpeMsl. DTOT TE3UC
3aCJTy’KMBaeT [IPOBEPKU B XOJI€ IMIIUPUIECKOTO NCCII€IOBAHMSI.

TeopeTuueckue nccienoBaHUs OHJIAWHOBOTO BPEMEHU OOOTraTWJIM HAy4YHBIN
BOKaOyJIsIp HE BIIOJIHE Pa3pabOTaHHBIMU KOHILENTAMM BpPOJE «KUOEPBPEMSI»,
«BUPTyaJIbHOE BPEMS», KKUOEPTEMIIOPAJIBHOCTDY, «3JIEKTPOHHASI TEMIIOPAJIbHOCTbY
u ap. (Laguerre, 2004, p. 225). Kak npaBujo, 3TU CJIOBA HEOOXOAUMBI AJISI TOTO,
4YTOObl TMOAYEPKHYTh OTJINYME BUPTYJIBHOTO BPEMEHM OT PEasIbHOro, a TaKkkKe
CBS13aTb BPEMEHHOE M3MEPEHME C COLMAJbHBIMU TpPaHC(HOpMALUSIMU, XapaKTeP-
HBIMU JIJISI CETEBOTO OOIIECTBA.

Vcnosp30BaHrEe TEPMUHA «KAOEPBPEMSI» XapaKTEPHO [JIsl aHAIM3a TOro, Kak
BpeMs B VIHTepHeTe CTaHOBUTCSI BaKHBIM (pakTopoM ryodanusanum (Lee & Whitley,
2002). Tepmunom kubepsBpems JI. CTpedT Taoke 0003HAYaeT TUIl METaBPEMEHHU,
KOTOPBIA MOXKET ObITb CTPYKTYPHMPOBAH TakK, KaK IOXKeJlaeT IPOrpaMMMUCT (Strate,
1996). [laHHas MBICJIb TIOKA3bIBAET, HACKOJIBKO OOJIBIIMMU B CPABHEHUU C IPYTUMU
MeJ[l1a BO3MOXKHOCTSIMU 0071a1a€T VIHTEPHET 17151 yIIPABJIEHNS] BDEMEHEM.
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YnpaBisieHue BpeMeHeEM

YKkperuieHne menua B KadecTBe (PyHIAMEHTAJIbHOrO (PaKTopa KOHCTPYHUPO-
BaHUSI KOMMYHUKATUBHBIX IPOCTPAHCTB, CTPYKTYPUPOBAHUS aygUTOPUil U 06pa3o-
BaHMSl BUPTYaJbHBIX COOOLIECTB O3HAYAET €lle M ycuyieHue (akropa menua Kak
OCHOBBI (POPMUPOBAHNS COLIMATIBHOTO BPDEMEHMU.

Bripouem, ¢akTtop oO61ecTBa, CTPEMSIIETOCS K YHU(PUKALUMM MHOXECTBEH-
HOCTU BPEMEH, OCTAeTCsl 3HAUMMbIM U /1 VIHTepHeTa. ViccaenoBaHusi UHTEPHET-
Tpaduka, npoBopumsle Google Analytics, OTME4alOT TEMIIOpaJibHbIE KOJIEOAHMS
B MCII0JIb30BaHUU VIHTEpHeTa. bosiee Toro, MOXKHO JJaXkKe TOBOPUTh 00 «OHJIAfHOBOM
yace MUK» KaK aHajore TeJeBU3UOHHOrO MpaiM-TaiM. OJHAaKO POCT 3HAYMMOCTU
CTPUMUHIOBBIX CEPBHCOB KaK 3aME€HbI TPAJULIMOHHOTO TeJIeBEIaHMs MTOKA3bIBAET
COBIIQ/IEHUE [10 BpEMEHM 4Yaca IUK B VHTepHeTe C TeJIeBU3MOHHBIM IIpaiiM-TaliM
(Wong, 2016), 4yTO NOATBEPXAAET NPEATIONOKEHUE OOJbIIel PEeJIeBAaHTHOCTU
(aKTOPOB KOHCTPYMPOBAHUSI COLIMATILHOTO BPEMEHU, BBIXOASIMX 32 PAMKU BUPTY-
a7IbHOTO MUpPa — B [IEPBYIO OY€peib, TAaKMX KaK paboyee BpeMsL.

[lomTuka ympaBjieHME BpEMEHEM B YCJIOBUSIX KallUTaJIM3Ma, OCMBICJIEHHAsI
yepe3 npusmy ¢unocopun M. Oyko m k. ArambeHa, MHTEPIPETUPYETCS Kak
XPOHOIIOJIMTUKA — BJIACTHBIM CIOCOO yIIpaBjieHUs TedeHueM BpemeHu (Ilomnos,
[Tonskosa, lagpun & Spkees, 2021, c. 6). [1711 OCHOBaHHO!M Ha MHTEPHET-TEXHOJIO -
rusx 1MppOoBO TEMIIOPATIBHOCTU XapPaKTEPHO «CYLIECTBOBAHUE MHOXKECTBEHHOCTU
XPOHOOMOIIONINTUK, KOKIAsl N3 KOTOPBIX ITPOU3BOAMMA CETbIO aKTAHTOB... CeTeBble
O6rononUTUKU (GOPMYJIMPYIOT COOCTBEHHBIE MOPAJIbHBIE MMIIEPATUBBL, TO3BOJIS -
1omye MoauuIMpoBaTh U/WMIK 3aMelaTh O0Iee «4acOBOE» BPEMS, C ITOMOIIbIO
COOCTBEHHBIX PUTMOB, n3MepsieMblx IMppoBbIMU ramkeramu» ([lonos, [Tosskosa,
[Tappun & Spkees, 2021, c. 6).

Peanuzanys MHOXECTBA IOAOOHBIX XPOHOIOJIUTUK TPEOYET CIELMaIbHbIX
IIPOCTPAHCTB, I7e Obl OHM MOIJIM OCYIEeCTBIATbCA. M. Kacresnbc paznuyaer
IIPOCTPAHCTBO IIOTOKOB, [IJIs1 KOTOPOrO XapaKTEPHO BHEBPEMEHHOE BPEMS, U Orpa-
HUYeHHble «MecTa». COoObITHE B BUME OMNYOJIMKOBAHHON MAaGJIMKOM HOBOCTU WU
IPyroro MpUIJalleHus K JUCKYCCUM 00pasyeT CrelnpuiecKyr0 KOMMYHUKATUBHYIO
JIoKaluio, Kotopast (popMupyeT [OMHAMMKY KOMMYHMKAalMy, a 4Yepeia 3TUX
«COOBITMI» B KOHTEKCTE QJIbTEPHATUBHBIX COOOIIEHUI APYryX MabJIMKOB ONpeme-
JISIOT (MJIM OTPaHUYMBAIOT) IJIMTEILHOCTD KOMMYHUKALMU.

CoObITUSI B YCJIOBUSIX COLMAJIbHBIX CETel UM MEeCCEH/)KEPOB CTAHOBSTCS
He TOJIBKO €IMHUIIAMHU, TIOCJIEIOBATEIbHOCTb KOTOPBIX 06pasyeT Bpems (IllTommiens,
2005, c. 11), HO u d¢akropamy 00pa30BaHUSI TUCKPETHbIX KOMMYHUKATUBHBIX
IIPOCTPAHCTB, CYLIECTBYIOIMX BHYTPU COOOIIECTB, Ia0JIMKOB U KaHAJIOB.
OHM BBICTYNIAIOT B POJIA CBOEOOPA3HBIX (PYKOJIbINAHCKUX JIOLOK, KOTOPbIE BbIOW-
paeT B KauecTBe 06pa3a MecTa (UJIh «MeCTO 6e3 MECTa») B YCIIOBUSIX TEKy4Yell COBpE-
MenHoctu 3. bayman (Bayman, 2008, c.108). Takum 00pa3om, TEMIOPAILHOCTb
COLIMAJIBHBIX CETEN 00pa3yeTCs HAa HECKOJIBKAX YPOBHSIX — JIOKAJbHOM YpPOBHE
OOCY)XZIEHUSI €JUHUYHOTO COOBITHS, «CPEOHEM» YPOBHE KaHasa, KOTOPBIN 3a/aeT
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IOVHAMUKY JIaHHBIX COOBITHI, 1 METaypOBHE ILIaTGOPMBI, KOTOpasl Co31aeT obliee
17151 BCEX 1abJIMKOB, COOOIECTB U KaHAJIOB IIPOCTPAHCTBO.

PaccMoTpenue lVHTepHETa He KaKk €AUHOIO KUOEPIPOCTPAaHCTBA, a Kak
MHOXECTBA KUOEPMECT HEN30€KHO MPUBOIUT K MBICIU O U @epeHIPOBAaHHOM
XapakTepe IPOTEKaHUs BPEMEHM B 3THUX KUOEPMECTax, PasjMuHON JUHAMUKE
KOMMYHUKAIMK.

TemnopasibHOE MOBefeHWe MHIOMBUNOB (AGpamoBa, 2014) MOXET 3a/aBaTbCsl
CaMHMU MeJYa, ayJUTOpPHeEN B LIeJIOM U OOBEKTUBHBIMU (PakTOpaMu. Menya MOryT
OIIpENIEIATh TEMIIOPAILHOE IIOBEIEHUE YePe3 YaCTHOCTb HOBOCTEN, POPMUPOBAHUE
[IPaBWJI KOMMYHUKALMM ayJATOPUU, MOAEPALMIO U T. II. [[pyunMHaMy B pasnnyusix
TEMIIOPAJIbHOTO MOBELEHUS CO CTOPOHBI AyAUTOPUMM MEIMa MOTYT BBICTYIIATh
pasyMyHble CTPAaTEeruu TEMIIOPAJIBHOTO IOBENEHUS, OINpeesisieMble KOMILIEKCOM
(axTOpOB.

Ecnu cTparerusi TeMnopayjbHOro MOBEJEHNUS, KaK U JI00ast Ipyras CTpaTerus,
IIPEACTABJISIET COOOM JIMIIb HENETAIU3MPOBAHHBINA IUIAH (BEKTOP JOCTVDKEHUS
IIOCTABJIEHHOW 11€J11), TO KOHTEHT-IIJIaH KOHKPETU3NUPYET MAaruCTPajbHOE Halpas-
JIeHME€ U CBSI3aH C HEMOCPEACTBEHHOM peajn3alueirl Kak oOuei Lend, Tak U
OTHEJNbHBIX 3a7a4. KOHTEHT-TiaH MpezjcTaBisieT co60oi rpaduk myOauKauui
17151 TaOJIMKOB B COLIMAJIBHBIX CETSIX, OJIOTOB WJIM CAWUTOB, KOTOPBIN COCTAaBJISIETCS
Ha onpefesieHHbIN nepuoy, BpemeHn pejakuuen (CennmukuHa & [lpo6orosa, 2021,
C. 69). KoHTeHT-IIJIaH NpeOTBPAIIAET YyIPO3y NePEHACHIIEHUSI HOBOCTSIMU, a TAKXKe
CJIY’KUT CBO€0Opa3HbIM MH(POPMALMOHHBIM SKOPEM, KOTOPBI HE JaeT IMOTpedu-
TeJII0 3a0bITh O KaHasie uny nabauke (CennukrHa & JIpoborosa, 2021, c. 70).

[loHdaTE KOHTEHT-IUIAHA [OJDKHO YYMTBIBAaTh COBOKYIIHOCTb (DAKTOPOB,
CBSI3aHHBIX C MHOXXECTBEHHOCTbIO COLIMAJIbHOTO BpEeMEHHU. BbIpaboTKa KOHTEHT-
nJaHa TpebyeT y4yeTa TEeXHOJIOTMYECKUX AaCIeKTOB MeNMACpebl, COLMAJIbHOTO
BPEMEHU KOHKPETHOHM ayJUTOPUM, KOMMYHUKATHMBHBIX OCOOEHHOCTEN Auasora
B KOHKPETHOM COOOIECTBE.

YCnemHsll KOHTEHT-IUIAH CJIOBHO Obl TIPENyrafiblBA€T TEMIIOpaJIbHblE
OKUJIQHWS ayAUTOPUH, CJlerKa ITpeobpasysi U CUCTEMATU3UPYSI UX.

CoBpeMeHHbII MUp, MPEAINOoaArallinii MHOXECTBEHHOCTb IIPOCTPAHCTB,
OOIIHOCTEN 1 BPEMEH, TPEOYET yyeTa KOMIIEKca (PaKTOPOB, BIMSIOUMX HA TEMIIO-
pajibHOE TOBEAECHUE aAyIUTOPUI U NpeAonpenensiomux 3P@QEKTUBHbIE TEMIIO-
pajibHble CTpaTeruu. VIHTEPHET-IIPOCTPAHCTBO IMPOHM3AHO 3KJIEKTUKON MYJIBTH-
TEMIIOPAJIbHOCTH, CBSI3aHHOM C PAa3HOCTBIO MECT IPOXMBAHUS, pab04nx rpadyKoB U
NIEPCOHAJIBHBIX CYyTOYHBIX PUTMOB.

Ynoxa Beba 2.0 1 noctépay3epHOro VMHTepHeTa, BbIPA3UBIIErOCs B Pa3BUTUU
VHTEPHET-TIPWIOXKEHUH, SIPKUM [PMMEPOM KOTOPBIX SIBJISIIOTCS MECCEHIIKEPHI,
OTJINYAETCS OT «IEPBOro Bebax». 151 VIHTepHeTa NPOULIOro Beka U pyoeska ThICS4e -
JIeTM ObUIM XapaKTE€pPHBbI BUPTYaJbHblE COOOIIECTBA, HAIIOMUHAOLIME KJIACCHUYe-
CKU€E OOLIVHBI, HO OCHOBAaHHbIE Ha OOLIHOCTY MHTEPECOB. LleHTpasibHOe MEeCTO B HUX
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3aHMMaJIM COOCTBEHHO 4JIEHBI COOOIIECTBa, KOTOPbIE Ha CBOUX (POpyMax U Mepco-
HAJIBHBIX CTPAHMLAX CAaMU MOTIJIM PEAJIN30BbIBATh TEMIIOPAJIBHBIE CTPATETU Y.

Jl7151 KOMMEPLMAIU3MPOBAHHOTO «BTOPOro Beba» yke xapakTepHO Npeobsia-
IAHWE OKOHOMUYECKU [€TEPMUHUPOBAHHBIX  OOLIHOCTEW, TEMIIOPaJIbHOCTD
KOTOPBIX MHULIMMPYETCS aAMUHUCTpAuuen. [Ipernonoxkum, 94To 3TO Ke XapaKTepHO
U [IJI51 <TI0CTOpay3epHOro» IHTepHeTa.

Poccuiickoe KubeprpoCTPaHCTBO B CBS3U C 9TUM NPEACTABIISIET COO0N O4EHb
VHTEPEeCHBIN 17151 uccaenoBanus keuc. C OHOW CTOPOHBI, 3TO UH(POPMALIMOHHOE
IIPOCTPAHCTBO SIBJISIETCS <«IIOJIyBKJIIOYEHHBIM» B MUPOBOW VHTepHeT. [lommmo
TPAOULMIOHHOTO S3bIKOBOTO (paKTOpa 3[€Ch UIET Peyb O TOM, YTO B Poccum ¢ HEKO-
TOPBIX TIOp 3a0JIOKUPOBAHbl MHOTME KpPYIIHbIE 3alafHble HHTEPHET-PECYPCHI,
TPAJULIMOHHO [OMUHMPYIOLIME B MHPOBOM KOMMYHUKATMBHOM IIPOCTPAHCTBE.
C npyroil CTOpPOHBI, OOJBIIOE KOJIMYECTBO AHAJIOTMYHBIX PECYPCOB IMPOLOJIKAIOT
CBOIO [I€SITEJIBHOCTD. VIHTEpeC IpeNCTaBysieT U HajJuyue COOCTBEHHBIX KPYITHBIX
VHTEPHET-TUIaTGOPM, CaMBIM SIPKUM IIPUMEPOM KOTOPBIX SIBJISIETCSI CETb «BKOH-
TaKTe», CO3JAIOIIMUX BO3MOXXHOCTb [JI1 (POPMMPOBAHUS CIELM(PUIECKON TEMIIO-
PaJIbHOCTH, IEMCTBYIOLIEN 10 BCEW CTpaHe — VHTepHeTa, Hajl KOTOPLIM HE 3aXOIUT
ConHie.

Poccus nipencrasisieT cOO0M NPOTSDKEHHOE reorpaduyeckoe MpOCTPAHCTBO,
OTJi€JIbHblE PETMOHBl B KOTOPOM CYLIECTBYIOT B COOCTBEHHOM TEMIIOPAJIbHOM
putMme. Takum 006pa3oMm, eguHOoe HMHQPOPMALMOHHOE IPOCTPAHCTBO CYILIECTBYET
B YCJIOBUSIX Pa3HbIX YACOBBIX IOSICOB, YTO IOJDKHO OOYCJIOBIMBATH ClleLnpuiecKre
TE€MIIOPaJIbHbIE CTPATETUN.

OMIIMPUYECKOE MCCJIENOBAHME OVUHAMUKM KOMMYHUKALMM B COLMAJIbHBIX
CeTSIX MOJDKHO BBbISIBUTH KaK OOMIUI TPEHH, TeMIOPaJbHOCTH, XapaKTEPHbIN [JIsi
ATOrO0 TUIMA WHTEPHET-IUIATPOPM, TaK U OCOOEHHOCTU peaIU3alu KOHTEHT-
[IJIAHOB, PEAIM3YIOIINX TEMIIOpaJibHble CTPATErMy PEeNaKUuid  OHJIAMHOBBIX
11abJIMKOB.

MeTonb1

JlJaHHOe uccenoBaHuEe BXOAUT B 0ojiee€ LIMPOKUN IPOEKT, MOCBSIIEHHbIN
V3Yy4YEHUIO TOJIMTU3MPOBAHHBIX COOOIIECTB. B BBIOOPKY IAHHOTO INPOEKTa ObLIU
BKJIIOUEHBI 3 6JI0Ka BUPTYaJIbHBIX COOOLIECTB B MecCeHKepe «Teserpam» 1 couu-
a7IbHOM CeTH «BKOHTAaKTe», COOTBETCTBYIOLIMX CJIEAYIOLIMM TPEOOBAHUSIM — OTKPBI-
TOCTb, BO3MOKHOCTb KOMMEHTUPOBAHUS, IOIYJISIPHOCTb. B repBoM 6J10Ke OKasa-
JIMCh COOOIECTBA CPELCTB MAaCCOBOM MH(pOPMALMK, YaCTh U3 KOTOPBIX (110 S5 Me1a)
IJIs1 TIOBBIIEHMS] CPABHUTEJIBHOIO AaCIeKTa HCcienoBaHus ayommuposanu CMU
B ceTu «BkoHTakTe» u meccenmxepe «Teserpam». 3HauyasbHO B 9TOM 6JIOKE OBLIO
30 cooOb1ecTs.

Bo BTOpO 610K M3HAYAJIbHO BKIIOYMIIU 50 COOOIECTB MOJIUTUYECKUAX AKTOPOB
— OpPraHoB roCyJapCTBEHHOM BJIACTH, JIMTEPOB OOLIECTBEHHOTO MHEHNS, [T0OJIUTUYE -
CKUX MapTUX 1 HEODULIMAJIBHBIX ITOJIMTUYECKUX IPYIIT Pa3HOOOPA3HOTO UIEOJIOTH -
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4eCcKOoro xapaxkrepa. YacTb JaHHBIX COOOLIECTB TaKKe NepeceKkanach B ceTu «BKOH-
TakTe» U B «Teserpame».

B Tpetnii 610K, ¢ yyeTom coobITui 2022 roza, 6blyiv BKIIIOYEHBI HETIEPeCeKaro -
1yecs: coobuecTBa (KaHalbl U Ma6JMKK), TIOCBSIIEHHbIE TEMATHKE CIEUaIbHON
BOEHHOM onepauuy Ha YKpauHe. B 3ToT 6710k M3HavaabHO BKII0UnM 30 COOOIIECTB.

B xone peanusanuy NpoeKkTa YacTb COOOLIECTB M0 Pa3HbIM IPUYMHAM Iepe-
CTajla COOTBETCTBOBATh M3HAYAJIbHBIM TPEOOBAHUSIM (B T.4. ObLIIM 320JIOKMPOBAHHbBIE
COOOLIECTBA), B CBA3M C YEM MALIMHHBIN aHAIU3 ObLI TPOBELEH 110 99 COOOIIEeCTBAM.

BpemenHol nuana3oH uccaenosanus — ¢ 1 sHBaps 2022 no 31 oxkrsaops 2022.
Bcero 6b110 cobpano 742196 noctoB ¢ MHpOpMaLuen O JaTe U BpEMEHU IyOJn-
Kauyuy u3 99 BUPTYaJIbHBIX [TOJIMTU3MPOBAHHBIX COOOLIECTB (45 Teslerpam-KaHalIoB U
54 rpynn «BkoHTakTe»). [loslyyeHHbIE NaHHBIE O BPEMEHU OIyOJIMKOBAHUS [IOCTOB
ObLJIM 3aKOJIMPOBAHbI [0 HECKOJILKMM OCHOBaHMSIM: (1) 4ac; (2) BpeMs CyTOK (paHHee
yTpo: 5-8, cpenHee yTpo: 8-10; no3gHee yrpo: 10-12; nongeHs: 12-13; cepennHa nHS:
13-15; mo3nuuit neub: 15-17; panHuii Beuep: 17-19; cepenuHa Bevyepa: 19-20; no3gHuit
Beyep: 20-20; Houb: 22-00; riy6okas Houb: 00-03; mpegpaccBeTHass HOYb: 03-05);
(3) nenb Heneny; (4) HoOMep Hefesu B Fofly; (5) MecsILl,

Jl7151 3aKOOMPOBAHHBIX IO KKIOMY M3 KPUTEPUEB HAHHBIX B MIPOrPaMMHOI
cpezne R Obl1n co3manbl TEMoBble KapThl. Tersosble KapThl — 3TO MeTog, rpaduye-
CKOTO IPEACTaBJIEHUS] OAHHBIX C HCIIOJIb30BAHMEM I[BETOB IJISI BU3yaln3aldu
3HAYeHUil NIEpEMEHHBIX. V3MeHeHUe 1[BeTa 110 OTTEHKY WIM HAChIIIEHHOCTU JAeT
OYEBUJHbIE BU3yaJIbHbIE TIOJCKa3KU 00 MHTEHCHMBHOCTU IMyOJMKaLMil B OIpene-
JIEHHBIII OTPE30K BpEMEHU. B pamkax [aHHOTO UCCJIE[OBAaHUS TEIJIOBblE KapPThI
ObLIM [IOTIOJIHEHB!l KJIACTEPHBIM aHAJIM30M, 4YTO I103BOJIMJIO KJlACCUPUIMPOBATh
TEMIIOPAJIbHOE TIOBEAEHUE U BBISIBUTb TEMIIOPAJIbHBIE CTPATETMU BUPTYaJIbHBIX
MIOJINTU3UPOBAHHBIX COOOIIECTB.

PCByJIbTaTbI IMITUPHUYECKOTO UCCIIE€O0BAHUS

C yyeTroM 4aca H BpEMEHH CYTOK. B riepByio ouyepesib, HEOOXOAUMO OTMETUTh
HECKOJIbKO COOOIIECTB, IJIs1 KOTOPBIX THUIIMYEH WHTEHCUBHBIN, IIPAKTUYECKU
6ecrnpepbIBHBIN XapaKTep KOMMyHUKaIUK. K TakuM coo01ecTBaM OTHOCSITCS CPeZ,-
CTBa MacCOBO¥ MH(pOPMALK, OPUEHTUPYIOLIMECS Ha KPYIJIOCYTOYHOE OCBELEeHUE
IIPOUCXOJALIMX COOBITUI B CTpaHe U Mupe: Hanpumep, Russia Today Ha pycckom,
PBK, «KommepcanTt», «PMA HoBoctu». Cpeau 1nepcoHaIu3UPOBaHHBIX COOOIIECTB
CXOXee IOBEIEHNE NI€MOHCTPUPYIOT BOEHHBIE KOPPECIIOHIEHTBI MM KOMMEHTA-
Topsl CBO, Takue kak Bopuc PoxuH (skcnepT lleHTpa BOEHHO-TIOJIUTUYECKOU
JKYPHQJIUCTUKH, aBTOp Tesierpam-kaHazna Colonelcassad), BOEHKOPBI, UIIYIIAE 1151
Tesierpam-KaHaia «Onepauust Z: BoeHkopel Pycckoit BecHbl», coobmectBo HOpus
[Tononsku n Muxauna OHydpreHKo.

Kak mbl M mpepmnosarany, 60JbIIYI0 POJib UrpaeTr reorpapudeckuil Gaxrop.
OtesbHYIO TPYIIy OOpa3yloT COOOIIECTBa, padOTAIOIINE B IPYTMX YaCOBBIX MOSICAX:
Hanpumep, rpymmna ryoepHaropa CaxajnHcKon obsacty Banepus JlumapeHko nin
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rpymna rocylapCTBeHHOro uHgopmaoHHoro arenrcrsa Kurasg «Crunbxya HoBoctu
| Xinhua News». VIX OCHOBHas1 aKTUBHOCTb IIPUXOJUTCSI HA HOUHBIE 4aChl €BPOIE -
ckor 4yactu Poccun. bosee Toro, KuUTanCkoe Meaua OEMOHCTPUPYET «4Yepenyro-
IIYIOCS» aKTUBHOCTB: 1 4ac 60Jiee aKTUBHOTO [TOCTUHTA, IPYTOil — MEHee aKTUBHOTO.
Takum 06pa3oMm, C OFHOW CTOPOHBI, CUCTEMHOCTb «CrHbxya HOBOCTM» rOBOPUT
O HAJINYUM ONPELEJIEHHOTO KOHTEHT-IJIAaHA, @ C APYrod — IAHHOE COOOIIECTBO
OPMEHTUPYETCS B IEPBYIO OYEPENb HA TEMIIOPAJILHOCTb PENAKLMU Y B MEHBIIEN
CTENEHU Ha LIEJIEBYIO ayLUTOPUIO.
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Figure 1. Heat map of virtual communities by hour
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VIHTepecHbIM NPENCTABIISIETCSl PA3jIMuMe IaTTEPHOB TEMIIOPAJIbHOIO IOBE-
IEeHWs OJHUX U TeX K€ COOOIIECTB, NPENCTAaBIEHHbIX HAa Pa3HBIX ILIATHOpPMax.
K npumepy, Tenekanan «llaperpan» nybaukyet coobiieHus: B «BKOHTakTe» (B TOM
4ucjle 1 B HOYHOE BpeMsl) ropasfio yaile, 4yem B «Teserpame». Cxoxee MoBeneHUe
MOXKHO OOHapyxuTh 1 y Russia Today, «kKommepcaHnTa». VMi3Ha4abHO MOKHO OBLIO
NPEATOJIOKAT OOPATHYIO TEHAEHIMIO, I03TOMY OOBSICHEHUE JIEKUT B IIJIOCKOCTU
IOraiIok 1 MOXET OBbITb CBS3aHO CO creuu(pUKON paboTbl KOHKPETHOW aIMUHU-
CTpPaLMM KaHaJIOB U NabJMKOB, JINOO K€ MPUOPUTETOM OJHOU MiuaTdOpMbl HAZ
IPYro¥l.

[IprMeyaTesibHO, YTO BHU3Y TEM0BOi KapTel (Puc. 1) okazanuce c1abo MHCTU -
TYLMOHAIU3MPOBAHHbIE COOOLIECTBA — UAEOJIOTM3UPOBAHHBIE IPYIIILI (COOOLECTBO
3eJIeHbIX «DKoyorusl Poccun», paguKajbHOe COOOIECTBO «MaKCUMAJIUCT), «II001-
TEJIbCKOE» COOOIIECTBO «CUJIbl CIIELIMAJIBHBIX OIEPALMI», a TAKKe O0JIbIIOE KOJIM -
YEeCTBO MAPTUMHBIX COOOLECTB, KOTOPBIE UCIBITHIBAIOT ONPENEIEHHbIE TPOOIEMBI
(b0 mapTyy, HaxOHSIIMeCsl B COCTOSIHMM Kpu3uca, Kak «[laptus pocra», ambo
«IIAPTUMHBIE» COOOIIECTBA, KOTOpPblE B HACTOSIIUM MOMEHT 3a0JIOKUPOBAJIU
B Poccun). TlokasaTeslbHO U MONAJaHUE B BTy 4acTb KapThl COOOIIECTBA MapTUU
«HoBple moan», KOTOpasi, HECMOTPS Ha MPOXOXIeHne B ['ocynapcTBEHHYIO [lyMy,
HE CMOIJIa IPEJIJIOKUTD IeICTBEHHBI KOHTEHT-IIJIaH 17151 CBOETO COOOIECTBA.

OTMETUM TaKkKe IpeobJsaflaHMe B HIDKHEN 4YaCTH KapThbl MAOGJIMKOB «BKOH-
TaKTe», KOTOpPblE CYIIECTBEHHO NPEBOCXOIAT B KOJIMYECTBe KaHaisbl «Teserpam».
XoTs1 «BKOHTaKkTe» U CO3[aeT MUPOKUE BO3MOXKHOCTU [1JI1 Pa3BUTHSI YCIIEUIHBIX
COBPEMEHHBIX I1a0JIMKOB C IUIOTHBIM IpapuKoM MyO6aMKaluil, UMEHHO 3Ta COLU-
aJlbHasl CETb HACBIEHA CJIA00 AKTMBHBIMU («IIOJIyMEPTBBIMU» WM «CISIIAMUY)
COOOIIIECTBAMMU.

MO>XHO chenaTth BbIBOJI, YTO B YCJIOBUSIX COLMAJIbHBIX CETEN IOJIUTU3UPO-
BaHHblE COOOIECTBA TPEOYIOT YETKO NPOLYMAHHOrO KOHTEHT-IIJIaHA U HE OCTaB-
JISIIOT MPOCTPAHCTBA 11711 PYHKIMOHUPOBAHUS KJIACCUYECKUX BUPTYAJIbHBIX COO0-
IIEeCTB B Iyxe «nepBoro Beba» (a la Gemeinschaft).

[ITo unroram kjacrepHoro aHanmusa (Puc. 2) MOXHO BBIIEIUTb HECKOJIBKO
KJIACTEPOB, OTPKAIOIINAX TEMIIOPAJIBHOE IOBEJEHUE IOJUTU3UPOBAHHBIX BUPTY-
aJIbHBIX COOOLIECTB C YYETOM YaCTU €XKECYTOYHOW AKTMBHOCTU. BOJIBIIMHCTBO
«VHCTUTYLIMOHAJIBHBIX» U «I1€PCOHAJIM3UPOBAHHBIX» COOOIIECTB ITyOINYHbIX [1OJIU -
TUKOB TIOMNAJAI0T B OAUH Kiacrtep «Pabouyue yacel». VX akTMBHOCTb B OCHOBHOM
NIPUXOJUTCS Ha JAHEBHOe Bpems: nosgHee yTtpo (10-12), cepemuHa nHsa (13-15),
no3nHuil neHb (15-17), panHuit Beuep (17-19). OTmesnbHBINA KJIacTe€pP COCTABJISIIOT
«HOYHBIE» 4Yachl (C 22 1O 5 4acoB yTpa). B 3TO BpeMs, KaK yKe OTMEYaJIOCh, B OOBIYHO
aktvBHbl CMU, ryaBHasl 3aada KOTOPBIX 3aKJIIOYAETCS B IIOCTOSSHHOM Oecrpe-
PBIBHOM UH(GOPMUPOBAHUM CBOEN ayIUTOPUN.

[Ipy BHMMATEJBHOM H3Y4€HUM TEIUIOBBIX KapT MOXHO 3aMETUThb, 4YTO
OCHOBHO€ BpeMsl IyOJIMKALMY COOOLIEHN 1 O0JIbLIasl aKTUBHOCTD B rpymnie «Coo3
KpPacCHbIX TpPyNIl» (B HACTOSIIIMA MOMEHT 3a0JIOKMpOBaHa Ha Teppuropuu PO)
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duxcupyertcs ¢ 22 go nosyHouu. [Toxoxee nosenenue y cooduectsa «BJIB Apmus
Poccum». Bosbllyl0 aKTUBHOCTb, HEXXEJU B APYroe BPEMS, MOXXHO OOHApPYKUTb U
y rpynnsl «VMHpopMauroHHasg BoMHa» u naptum «lpyras Poccusi». C 0CTOPO>KHO-
CTBIO MOXXHO IPEIIOJIOXKUTD, YTO aIMUHUCTPATOPBl AAHHBIX TPYIIT 3aHMMAIOTCS
HaIlOJIHEHMEM KOHTEHTA B CBOOOJHOE OT PabOoThl BpeMsl. B CBSA3M C 3TUM UHTEPECHO
ObLI0 OBl PAaCCMOTPETH TO, KaK HENEJbHAS AVUHAMMKA BIMSET HA TEMIIOPAJIbHbIE
CTpaTeruy BUPTYaJIbHBIX COOOIECTB.
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Figure 2. Thermal map of virtual communities by part of daily activity from cluster analysis
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Henr Hemenu. KoHuenius KuOepBpeMEHUM B HEKOTOPbIX UCCIIeOBAaHUSIX
UrpaeT OObSICHUTEJIbHYIO POJIb NJISl UCCIIEJOBAHUSI CTUPAHUs TPaHUL, MEXy pabo-
YUMU JHSMU U BeIxogHbIMU (Laguerre, 2004, 224). Haie nccienoBaHue MO3BOJISET
IIPOBEPUTh, HACKOJBKO 3TO IMPABOMEPHO [JiSI MOJUTU3UPOBAHHBIX COOOIIECTB
B Poccum.
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Figure 3. Heat map of virtual communities by day of the week
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C yueroMm pHs Hepenu (Puc. 3) 06HAPY>KMBAIOTCSI CXOXKHE CTPATErMM TEMIIO-
pajibHOTO MOBELEHMS, YTO U B pa3pe3e 4Yaca U BPEMEHU CYTOK. [lo-mipexHemy
HauOOJbIIYI0 aKTUBHOCTb JEMOHCTPUPYIOT BOEHHBIE KOPPECIIOHIEHThl M Russia
Today, Readovka, «PVIA HoBoctu», Teserpam-KaHai TesiekaHana «Llapsrpangy. B atux
COOOLIECTBAX HOBOCTU IMyOJIUKYIOTCSI €XKEIHEBHO C OJVHAKOBOW MHTEHCUBHOCTBHIO.
Jl71s1  OCTasbHBIX  BUPTYAJIbHBIX IMOJUTU3MPOBAHHBIX COOOLIECTB XapaKTEPHO
CHIDKEHVE MHTEHCHMBHOCTM MH(OPMALMOHHOTO BO3[NEWUCTBUSL B BBIXOJHBIE [HU.
B 11e710M BBIZEJISIOTCS 1Ba YETKO OYEPUYEHHBIX KJIacTepa — paboure JHU U BbIXOIHBIE
OHU. VIMEHHO 3TOT (aKTOp HETEPMUHUPYET OOBEM IIyOJIMKYeMOrO KOHTEHTA.
Bosbasi yacTe COOOLIECTB HAMEPEHHO CHWKAeT YPOBEHb MH(MOPMALMOHHOTO
IABJIEHUS] HA ayAUTOPMIO, CO3[1aBas BO3MOXXHOCTb «OTHOXHYTb». Takum 06pa3oMm,
POCCHIICKOE MHTEPHET-TIPOCTPAHCTBO >KUBET He 110 KAKOMY-TO HOBOMY «KHUOEPBpE-
MEHM», A UCXOIUT M3 [IaPaMETPOB OOIIETO COLMAIbHOIO BDEMEHM.

MOXXHO 3aME€TUTh, YTO B HEKOTOPBIX COOOILIECTBAX BBILEJISIOTCS OTHAEJIbHBIE
IHA HEOEJIM C MAaKCMMaJbHbIM KOJMYECTBOM IOCTOB. Ha ob6mem ¢poHe obpainaer
Ha cebsl BHUMaHue Teserpam-kaHan «Pocmosnonexu», rae 60sbliast 4acTb My0sm-
Kaluil TPUXOOUTCS Ha NATHULY. VIHTepec MpencTaBiseT U Ipynmna AHATOIUA
[llapust, OCHOBHas1 YaCTb COOOIIEHUI KOTOPOrO IyOJIMKYETCSl MO0 IOHENEJIbHUKAM,
cpenam u ngTHunaM. «Jyma TB» my6iukyeT Martepuassl [0 BTOPDHUKAM U CPEZaM,
4TO 0OBSICHSIETCS rPadrKOM MIPOBEAECHUS MIJIEHAPHBIX 3acefaHuil ['ocynapcTBEHHON
Hymbl PO (3T0 Taroke NOATBEPXKAAET JOMUHUPOBAHUE «COLIMAIBHOTO BpEMEHW» HaJl
«KrbepBpeMeHeM»). [IprMedaresibHO, 4YTO aHTUBOEHHbBIE [TPOYKPAUHCKUE COOOLIE-
CTBA, TaKUE€ KaK TeyierpaM-KaHasbl «CoOJIOBbUHBIA IOMET», «COl03 Marepemn,
«HeB30opoBTB», «Mepuanaptusanbl», 3aAeUCTBYIOT <«KPEMCEPCKYIO» CTPATETUIO,
17151 KOTOPOY XapaKTepHa POBHAs, B OLHOM TEMIIE KOMMYHUKALMS B TEYEHNUE BCETO
BpeMeHU. TeM He meHee Ha o01eM (POHE CHIKEHUS MEOUAKTUBHOCTU B BbIXOIHbBIE
IHU APYTUX COOOLIECTB CTAaHOBUTCSI OCOOEHHO 3aMETHA UX HESATEJIbHOCTb. MOKHO
IIPEIIIOJIOKATb, YTO 3TO IIOIBITKA II€PEXBAaTa IIOBECTKUM BO BPEMS OTCYTCTBUS
yOJIMKaLMN APYTUX YYaCTHUKOB.

C yyerom Hegmenu/mecsia. BriosHe oOXugaemo, 4yTO B paspese Mecsla
(Puc. 4), B 2022 rony MOXHO BBIIEJNTb 4 BPEMEHHBIX KJIACTEPA, CBSI3AHHBIX HE
CTOJIbKO C CE30HHOCTBIO, CKOJIbKO C IIPOUCXOAUBIIVMU B 9TU IIPOMEKYTKA BPEMEHU
COOBITUSIMU:

1. SIuBapb-deBpanp 2022 1. - XapaKTePU3yETCsI YMEPEHHON MEIVAaaKTUBHO-
CTbIO, MHOTYE CUTYaTMBHBIE COOOLECTBA, TAKME KAK KaHAJIbl BOEHKOPOB WJIM aHTU-
BOEHHBIE COOOILECTBA, €1lle HE CO3[1aHbI;

2. Mapr-man 2022 r. - Hayaso nposeneHus CBO, MakcumasibHast MEOUAKTB-
HOCTB;

3. Mronp-asrycr 2022 r. - criajy MEIUAKTUBHOCTY;

4. CeHTA0pb-OKTA0ph 2022 T. — HAyaj0 YaCTUYHOW BOEHHOW MOOWJIM3AIUY,
B3pbIBbl Ha TPYyOOINpoBOAe «CeBEpHBIM IOTOK», B3PbIB Ha KpPBIMCKOM MOCTYy M
Ipyrue cOoObITHS B 3HAUUTEJIbHON Mepe MOBJIMSLIN Ha YBeJInYeHne IyOIMKaliOHHON
aKTMBHOCT.
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Figure 4. Heat map of virtual communities by month
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Takum 06pazoM, MO>XKHO CAEJATh BbIBOJ, YTO /17151 OOJIbLIEN YACTH BUPTYaJIbHBIX
NIOJINTU3UPOBAHHBIX COOOLIECTB OJHMM M3 OCHOBHBIX (PAKTOPOB, ONPELESIOIINX
TEMIIOPAJIbHOE TIOBEICHUE, SIBJISETCSI CUTYaTUBHBIM WJIM KOHTEKCTHBIN (DaKTOP.
B nanHom ciyyae nposeneHue CBO, 0O0bsiBIeHUE YAaCTUYHOM BOEHHOU MOOWJIN-
3aluu, OEUCTBUS APYTUX MEKIYHAPOIHBIX aKTOPOB IOBJIMSIIM HA YaCTOTY U KOJIM -
4ECTBO IyOJIMKYyEeMbIX MAaTEPUAJIOB.

Han6osbiIyl0 aKTUBHOCTb QHTMBOEHHBIX COOOIIECTB, IOINABIIMX B BBIOOPKY
(«Het BoViHE», «Co103 MaTepei»), MOXKHO 3aMETUTh B NIEPBbl€ MECSLbI ITPOBEIEHUS
CBO ¢ panbHENIINM CYIIECTBEHHBIM ClIaZloM. [IpymedaresibHO, YTO HEKOTOPLIE U3
COOOIIIECTB, TaK WJIM MHA4Ye IOCBsIIeHHbIX Teme CBO (aHTMBOEHHbIE Y1 BOEHKOPBI),
ObLJI CO3[aHBI TOJILKO Tociie 24 ¢pespansg 2022 T, YTO MO3BOJISIET OXAPAKTEPU30BaTh
VX KaK CUTyaTVBHbIE.

Juckyccus

DMIOMPUYECKOE UCCJIENOBAHUE BBISIBUIO OCOOEHHOCTU BIMSHUS TMIAaTGOpPM
KaK Crienu@puiecKux MHTEPHET-TIPOCTPAHCTB HA TEMIIOPAJbHblE CTpAaTeruy Meaua,
YTO KOCBEHHO IIOATBEPXKIAET KACTEJIbCOBCKYIO MBIC/IL O IIPOCTPAHCTBE KakK
(dakTope, 00yCIOBINBAOLIEM TEMIIOPAILHOCTD. B TO >k€ BpeMs B YCJIOBUSIX JOMU-
HUPOBAHMS COLMAJIbHBIX CETEN U «HOBOCTHBIX» MECCEHIPKEPOB LIEHTPAJIbHYIO POJIb
B (DOPMUPOBAHUU TEMIOPAJbHOCTU MOJUTUBUPOBAHHOTO VHTEpHeTa WUrpaioT He
CTOJIBKO TIJIaHBI IMUHUCTPALIUI OTIEIbHBIX COOOIIECTB, CKOJIBKO O0Iasi MOBECTKA
IHS, COXPaHAIOLIAS CBOKIO aKTyaJbHOCTb, HECMOTPS HA OYEBUOHBLIE IIPOLIECCHI
cermeHTauumn cetu VIHTepHeT. OCHOBBIBASICH HA pE3yjbTaTaXx aHaJn3a TEIJIOBbIX
KapT, MOKHO 3aKJIIOYUTh, YTO B 2022 rofly CTep>KHEBBIM COOBITMEM, KOTOPOE 3311a-
BaJI0 JUHAMUKy OOLIEHUs B IOJMTU3UPOBAHHOM lHTepHere B Poccum, crana
ClielMasibHasl BOEHHas onepauus. HapaBHe co cpeicTBaMu MacCOBOUM MHGpOpMauu
CXOXXM€ TEMIIOpAJIbHBIE CTPATErMU PEAIN3YIOT BOEHHbIE KOPPECIIOHIEHTHI MU
KOoMMeHTaTopsl CBO, mybsvKyoolmpye MaTepuasbl €KE€IHEBHO B KPYIJIOCYTOYHOM
pexume. TakuM 06pa3oM, TEMIIOPAJIbHbIE CTPATETMU JOJIKHBI YUATBIBATh (PAKTOPBI
«DOJIBIIUX COOBITUI» KAaK OCHOBBI (POPMUPOBAHUS ITOBECTKU JIHSL.

[logo6bHOE W3MepeHue TEeMIOPAJIbHOCTU MNPUBOIUT K (HOPMUPOBAHUIO
MaCCOBBIX THUIIOB TEMIIOPAJIbHOCTY, OJM3KUX K TUIYy <HEOXKUIAHHOCTU» U
«CIIOHTaHHOMY» TUITy B Kjlaccudukauyu ['ypsuya.

He sumHuM OyAe€T HAlOMHUTL, YTO IPOBEAECHUE CIELMATIBHON BOEHHOU
onepauyy CTajlo ONpPEeNesIeHHbIM TPUITEPOM [Jis1 GJIOKUPOBKA MHOTMX PECYpPCOB,
Nepexo/ia YaCTU COOOIIECTB B «3aKPBITHIN PEKMM», YTO TAKKE CKa3aJoCh Ha O0IeM
XapakTepe KOMMYHHUKALMU B PYCCKOS3BIYHOM cCerMeHre lVHTepHeTa, MO2TOMY
BOXKHBIM (DAKTOPOM TEMIIOPAJIbHBIX CTPATETUi BBICTYNAIOT B T.4. U UHCTUTYLIMO-
HaJIbHBIE YCJIOBUSL.

B TO Xe BpemMs HEOOXOIWMO OTMETHUTb, YTO AHAJIN3 OUHAMUKUA COOOIECTB
BBISIBJISIET MHIVKATOPbl MHCTUTYLMOHANM3ALUMU (M [OEeVHCTUTYLMOHAJIN3ALN)
KOMMYHUKATUBHBIX IIPAKTUK OTHEJIbHBIX IIOJUTUYECKUX AKTOPOB. DTO, B CBOIO
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ouyepenlb, MOXXET CBUAETEIbCTBOBATD O PpEAJbHOM [ESTEeJbHOCTU I10CJI€THYX.
[IpuMepoM BTOro Ciay>KaT JUAEpPbl W IOJUTUYECKUEe MapTuM, obJjajaiolye
(hOpMasIbHBIM CTATYCOM, JIMOO OCMApUBAIOIIKE €r0, HO IIPU 9TOM He (POPMUPYIOIIKE
3aMETHYIO MEIUMHYIO aKTUBHOCTD.

Kommynukanus B ycnoBusix «Be6 2.0» u «mocropaysepHoro MHTepHETa»
B BUJI€ NIPUJIOKEHUI I10Ka3bIBAET, YTO KPYIIHbIE COOOIIECTBA JOJIKHBI HAIOJIHSTDH
CBOM KOHTEHT C MCII0JIb30BaHMEM O4€Hb HACBHIIIEHHOTO KOHTEHT-TIJIaHa, JOTIOJIHSIe -
MOTO 32 CYET SKCTPEHHBIX COOBITUM, [TONAAAIOMMX B [1I0BECTKY OHS. COBPEMEHHBIN
HTepHeT Bce 6oJiblle IPUOOPETAET YEPTHI KACTEIbCOBCKUX IIOTOKOB, a HE KUOep-
MeECT. B CBI3U € 9TUM colyasibHas TeMIIOpaabHOCTh a la Gemeinschaft eciu u 6b171a
3aMETHBIM MHTEPHET-(PEHOMEHOM B DJIIOXy «3apu VIHTepHeTa», B HACTOSIIUN
MOMEHT HE SBJISIETCS PACIPOCTPAHEHHON (10 KpaHeW Mepe, Ha MCCIIEeJOBAaHHOU
BBIOOPKE).

B KauecTBe NEPCHEKTUB NABHENIINX UCCIEeIOBAaHUNA MOKHO OTMETHUTD BBISIB-
JIEHHE 3aKOHOMEPHOCTEN MEXIy KOMMYHMKALME BHYTPU COOOLIECTB (B KOMMEH -
TapusiX) U TEMIIOPAJIBbHBIMU CTPATETMSIMU AIMUHUCTPALMMA KaHAJIOB U IA0JIMKOB.
DTO TMO3BONMMIIO Obl 6o0Jsiee 4YeTKo Aud@epeHIMpoBaTb COBPEMEHHBIE TUIIBI
VHTEPHET-KOMMYHUKALMY KaK PEIMU3YIOIIAE TEMIIOPAJIBHOCTb  «3JIUTAPHBIX»
«IyOJIMYHBIX CPep» U «MACCOBBIX» OHJIAMHOBBIX IJIOMANOK. VIHTEpec TakkKe Mnpep -
CTaBJISIET COIOCTABJIEHUE IIOJIMTU3UPOBAHHBIX U HEIOJUTU3MPOBAHHBIX MEINA,
IIOCKOJIbKY, KaK ITOKa3bIBa€T aHaIMU3, [aXe CIeluaJlu3vpoBaHHble COOOIIECTBA
(Takye KaK (PEMUHMCTCKUE KaHAJIbl UM NA0JIMKU «3€JIEHBIX») CTAPAIOTCS COXPAHSITh
COOCTBEHHYIO IIOBECTKY [IHS, CTAHOBSICb CBOEOOPAa3HbIMM MH(OPMaLIOHHBIMU
retTto. Ellle 07JHOI NepCcreKTUBON BUIUTCS CPaBHEHNE TeMIIOPaJIbHOCTU IIaT(Gopm
Pa3HbIX UHTEPHET-3110X ((GOPYMOB, 6J10T0B, COLIMAIbHBIX MEIUA I MECCEH/IPKEPOB).

bnarogapHocTHu

VccnenoBaHue BBINOJIHEHO B paMKax Ipoekrta N2 122101100040-8 «OcobeH-
HOCTA COBPEMEHHOIO IIOJIMTUYECKOrO OUCKYpCa Y MEXaHM3Mbl B3aMMOJEVICTBYS
B BUPTYyaJbHBIX coobuiectBax BKoHTakre u Telegram», peanusyemoro B MIHCTUATYTE
Hay4HOM MH(OpMaLMH 10 OOLIECTBEHHBIM HayKam PAH 1o nroram or6opa Hay4HbIX
IIPOEKTOB, MO AEP>KaHHbIX MUHUCTEPCTBOM HayKu U BbIcLIero oopasoBaHusi PO u
OKCIEPTHLIM MHCTUTYTOM COLIMAJIbHBIX MCCJIEJOBAHUN
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Abstract

The article deals with epistemological, aesthetic and communicative aspects of time. The metalan-
guage of the study is the system of artistic communication. Understanding time as duration,

the author uses A. Bergson’s theory of duration which has become relevant in the context of post-
non-classical trends in the development of science.

This study is based on a phenomenological analysis of the artistic communication of the twentieth
century (avant-garde painting, media art, modern music, photography), and takes into account
the concepts of time of G. Deleuze, multiple temporalism of I. Wallerstein and F. Braudel, ideas of
E. Husserl, and M. Heidegger.

The study showed that in the conditions of the information society, the duration of social interactions
changes, diachrony at the communication maximum is compressed into synchrony. Art objects,

in which the reception of culture is carried out, display individual and social time, and also convey
qualitative transitions and temporal layers through the procedures of duration compression and
stretching.

Keywords

Time; Perception; Duration; Art; Media; Synchronicity; Diachronism; Long Duration; Short Duration;
Communication
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Introduction

The issue in the title links philosophy of mind, semiotics, communication and
media theory, psychology, and neuroscience. It leads to studying the phenomena of
human intersubjectivity, ‘We-existence’ in the act of grasping time. The perception
of time is a link between sensibility and reason; the perception of duration is carried
out as a synthesis of diversity in imagination.

The starting point of the reasoning can be the common definition of time,
etymologically associated with the verb to turn: time is the actualization of a moving
arrow that reflects the cycle of the Earth. According to Aristotle in Physics:

“Time is not movement, but only movement in so far as it admits of enumeration.

An indication of this: we discriminate the more or the less by number, but more or
less movement by time. Time then is a kind of number” (Aristotle, 1991, 219b2-219b9)

One’s perception of time is guided by the hand clock. Neurobiology claims that
there is also an internal clock: reproduction of short time intervals is carried out
on the basis of special time patterns associated with the ratio of excitation and inhi-
bition processes in the neural networks of the brain.

Time perception is processed differently depending on the sensory modality investi-
gated and that time information collected by several different internal clocks are
sub-sequentially merged in a global time perception awareness, composed by
different elements according to their contextual salience. (Lernia et al., 2018)

In general, this is the perception of time as a sequence of now-points.
In Hegel's “the negation of negation as a point”, the negative unity of being-out-of-
itself is revealed. In this perspective space is time, since pure point thinking,
i.e. space, each time it thinks now and outside-itself-the being of different now.

Our understanding of temporality is based on the understanding of time
as duration; time does not transform into space. It is this kind of time that we
consider in artistic communication. Astronomical time cannot always be used
to determine the duration of social processes. From the substantial understanding
of time as one-dimensional and linear, scientific thought has made a turn towards
the interpretation of temporality as a multidimensional and non-linear. Social time
always has a trace in history; it is semantically filled with events. This was pointed
out by Sorokin and Merton:

If we seek the operations which enable us to determine the time at which social

events occur, it becomes manifest that even today all such time determinations are

by no means referred astronomical or even calendrical frameworks. (Sorokin &
Merton, 1937, p. 618)

Studying time in artistic communication is a reflection on human existence:
irreversible life is perceived (taken) as a moment, but is recognized and interpreted
as duration. A significant transformation in the understanding of duration took
place after the publication of Henri Bergson’s works. The French thinker, objecting
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to representatives of positivism, believed that knowledge should not go from immo-
bile to moving, but vice versa, since the essential characteristic of the universe is
duration (Bergson, 2011, p. 88). Scientific rationality is unable to understand dura-
tion, since scientific rationality reduces time to a sequence of instantaneous states
connected by a deterministic law. In the positivist paradigm, time is an event
history, a series of facts. In Braudel’s terminology (Braudel, 1958) a fact is a short
duration (courte durée). The positivist starts from the fact and comes to a presenta-
tion of the event history. Bergson moves away from the consideration of space as
subject to movement and concentrates exclusively on the movement itself, on pure
duration. Even the spectrum of a thousand gradually changing hues with a line of
feeling running through them is inaccurate and incomplete.

Ilya Prigogine also pointed out the importance of the concept of duration: time
associated with movement does not exhaust the meaning of time in physics
(Prigogin, Stengers, 2020). Thus, the limitations against which Bergson’s criticism
was directed start to be overcome not by abandoning the scientific approach or
abstract thinking, but by realizing the limitations of the concepts of classical
dynamics and discovering new formulations that remain valid in more general situa-
tions (Prigogin, 1980, p. 136).

No less important methodological significance for understanding temporality
is the concept of Deleuze. In the work The Logic of Sense, returning to the idea of
the infinite divisibility of the time of the Eleatics, he speaks of two readings of time
(Deleuze, 1969, p. 95): an infinitely cyclic present, the time of Chronos, in which
there is only a moment of the present, and an infinitely divisible, empty temporality
of the past and future: a pure event is both a short story and a history, but never
actuality (Deleuze, 1969, p. 95), not the actual moment, but the abstract ideal time,
Aion, in which there is a past and a future, but no present. The first relates
to a concrete reality, but is meaningless, and the second, on the contrary, makes
sense, but is not connected with reality. Deleuze considers the coexistence of
Chronos and Aion as having a logical and linguistic nature. The present is correlated
with reality, but outside the narrative it has no meaning. The construction of history
as a line from the past to the future (Aidn) is a process of abstraction, that is, time
as history is meaningful, but abstracted from reality.

It is worth noting that the Aion which is not related to matter still cannot be
understood as Newtonian mathematical time, since this is the time of incorporeal,
pre-individual event-verbs. The first is the legacy of a traditional society, and the
second is a product of the Modern era. Deleuze believes that these strategies inter-
sect, while Aion is not a fate, but a game, primarily a speech game; an event in it is
simultaneously a word (Deleuze, 1969, p. 99).

Thereby, the event synthesis has a communicative and intersubjective char-
acter. The connection between the temporal and the social is that the perception of
time is the result of the interaction of the external and internal worlds. Structural-
ists applying the synchronous approach to culture consideration paid attention
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to the moment of history, and art in this aspect represents a series of states.
In post-structuralism, the principle of distinction and rupture was -carried
to the extreme.

Another approach to understanding the temporality of artistic communication
is linearity, when the laws or principles are extrapolated to all cultural systems, then
a longer duration is the canvas of events (tres longue durée in the terms of Braudel's
philosophy). These traditions do not consider time as duration. They remain on the
positions of classical mechanics, that is, Newtonian Science.

In the paper, studying non-linear changes in artistic communication combine
synchronous and diachronic methods in the aspect of compression and stretching
of time.

Temporality of social events

In the information society, the temporal characteristics of communicative
relations are transforming, the speed of interactions increases, which causes
changes in social time (Minnullina, 2018). Temporal synthesis of social phenomena
takes place in communication. If in the pre-digital era the instrument of dialogue
were memory and paper, today a conversation can be recorded in the form of media
data using various means. The irreversibility of live speech is replaced by technical
reversibility: “what is written with a pen” can now be deleted or edited. Anonymity,
impersonality of communication, generation of large volumes of texts due
to multiple repetitions, proliferation of myths - all this in general makes us look at
our era as a digital archaic, which, with all the technological progress, has
the features of an early written culture. It is not surprising that modern products of
mass culture retain mythological features, as shown in The motive of initiation as a
structural element of the mythological in the comics (Aliyev, 201, p. 184).

The significance of time for the individual is expressed in the interpretation of
the relationship between the “I” and the outside world (Karimov, Minnullina, Guri-
anov, 2021). A long month of monotonous activity, not filled with experiences and
emotions, seems shorter in memories than a week of bright events. As M. Heidegger
accurately noted,

By reason of this covering up, the time which Dasein allows itself has gaps in it, as it

were. Often we do not bring a day together again when we come back to the time

which we have used. But the time which has gaps in it does not go to pieces in this
lack-of-togetherness. (Heidegger, 1962, p. 462)

These stretches and breaks are communicative in nature. Based on existential
analytics, it can be concluded that intuitively grasped personal time is not a succes-
sive change of “now” moments, but a non-uniform, discontinuous layering of
the past, present and future. There are gaps in everyday life when a person does not
remember (or does not know) what they were filled with. One may feel lack of time
— or being constantly late; or running ahead; or feel something happening in one’s
present — s/he didn't have a time to blink — or, on the contrary, s/he might not
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know how to ‘kill' time, and put off things for later. Individual, internal time is
subjective, but it is influenced by the interpretation of social events. A wonderful
metaphor of the contradictory relations between a human being and society is
given in the article by E. Tajsin: “An attempt to set aside communication, leaving it,
will only lead to the fact that the social force will soon throw the new-born hermit
back into the maelstrom of involvement” (Tajsin, 2021, p. 210).

The personal sense of time is commensurate with the generally accepted
rhythm of human life. In Proust’s series of novels In Search of Lost Time, time flows
differently for the hero depending on the register: the narrator, the writer, and
the hero, - these are the temporal states of “I", “you” and “he”. The long journey of
the hero in search of time shows that the length of the days of our lives is not
the same, as if a person changes the speed of life. The structure of the novel corre-
sponds to this multi-layered time, and the temporal scale of the narrative changes:
one party is described on almost two hundred pages of the book, while two years
before the trip to Balbec are dissolved in one phrase.

Thus, after the 1917 revolution, for emigrants, “the present has become
an actualized past” (Yarskaya-Smirnova, 2017, p. 276). A person preoccupied with
the generally accepted rhythms of life uses the time that is available, which people
reckon with. The publicity of “time” is again all the more forced, the more the actual
presence is specially preoccupied with time, keeping a special account for it”
(Heidegger, 1962, p. 463-464). Relations “early”, “late” or “on time” are formed
in comparison with the temporal line determined by social rituals and cycles.
At the level of collective practices, time spans also arise. It is no coincidence that
I. Wallerstein (following F. Braudel) argued that “there are many types of social time
intertwined with each other, the importance of which is due to a kind of dialectic of
durations” (Wallerstein, 1998, p. 189). Modern American sociologist D. Black, in his
book Moral Time, states that “every shift in social time that causes conflict suggests
an approach or a distance” (Black, 2011, p. 6), while the parameters of interpersonal
distance are relative and determined by social space. Paying considerable attention
to the topic of conflict, the author concludes that the shift in social time can give
rise to negative phenomena (for example, crime, suicide, or punishment).
At the same time, he rightly notes the importance of maintaining the necessary
distance for harmonious relations. Communication provides an institutionally
determined social distance. Today, traditional and innovative societies coexist, and
it is no coincidence that in postmodern philosophy there is a rejection of a linear
understanding of time, which implies an unambiguous determinism of events.

Previous to the era of Gutenberg (McLuhan, 1962), the individual did not
perceive social events synchronously: before the advent of printing, the simultaneity
of social actions was realized only in the immediate boundaries of visibility, — for
example, the battlefield. Time had a cyclical return to traditional activities.
The synchronicity gradually took shape after the invention of printing, when
the way information was exchanged had transformed and the society became
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visible. Thus, in the information society, historical diachrony turns into communica-
tive synchrony.

Duration in art objects

The language of art is taken here as the metalanguage of temporality.
It is worth noting again that there is a difference between rationalized duration
as a fixed and full range of changes and duration as incomplete and ever-growing
blends and overlays (this is what I consider further in the objects of art).

I make use of the three pairs of concepts: short duration and long duration,
stretching and compression, mobility and immobility. Art is considered as an irre-
versible and at the same time technically reversible dialogical process, in which
the moment of perception is interpreted as duration. Analysis of works of avant-
garde painting, photography, music, and cinema demonstrates the dependence of
the perception of time on the means of communication. Thus, cinema is temporal;
itis close to music, while photography is static. The text novel is linear, and
the graphic novel is non-linear. Time constituting includes both synthesis-grasping
and temporal extension. In a sense, these are very close things. If consciousness
itself is interpreted as temporary, then its main activity lies in the synthesis of
various temporal phases, in grasping certain intervals and the contents that fill
these intervals.

Synchronicity is time as a state, the order of coexistence. Diachrony is
the order of sequences - time as a line. The two models of representation of tempo-
rality coexist in artistic communication. The first model does not depict movement;
synchrony is a representation of the features of space, it is anti-temporal, while
the Present is equal to eternity. Medieval icon painting was created according
to the principle of discontinuity: the icon does not depict a moment or duration;
it conveys the whole story relatively (the hallmarks framing the centerpiece retell
the life of saints, for example, Seraphim of Sarov, Fig. 1).

The infinity of the moment is expressed in a number of works by European
artists of recent centuries: even in Impressionism and Post-Impressionism (Fig. 2, 3).

Time considered as a change of present “now”’-moments is a short duration
(courte durée). Music and literature are traditionally acknowledged to be temporal
arts, while painting and sculpture are spatial ones. It is assumed that fine art
conveys only the image of time and movement. However, by the example of the
development of art in the 20th century, we see that a person seeks to know what
the world means; moreover, consciousness itself to which the philosophy and art of
modernity refers, is also the world. This was determined by phenomenology and
existentialism; it is expressed in the decentration of the subject in postmodernism;
and contemporary object-oriented ontology is concentrated on this. If impres-
sionism still conveys the perception of movement (short duration), then post-
impressionist artists (Van Gogh, Gauguin, Cezanne) refused to depict only visible
reality (like naturalists) or a momentary impression (like impressionists), but sought
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to depict its basic, regular elements, long-term states of the surrounding world,
the essential states of life, while sometimes resorting to decorative stylization
(longue durée). Art critic V. N. Prokofiev believed that in Cezanne’s paintings (most
clearly in landscapes) there is an amazing concreteness, the reality of this “big time”
that captures and shakes the senses (Prokofiev, 1985).

Figure 1. St. Seraphim of Sarov, the Righteous Wonderworker
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Figure 3. C. Monet. Impression, Sunrise (1872).
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The problem is that understanding time as a change of “now”-points is
a representation of a fixed, finite line, while time is mobile and infinite. The percep-
tion of the moment is, among other things, the capture of what has already passed
and what has not yet come. The moments may be the same, while the duration is
not uniform. Bergson believed that qualitative multiplicity is inexpressible because
it is heterogeneous, and it cannot be adequately represented by a symbol or
language. I think that the art of the 20th century is capable of conveying the image
of duration. It strives to go beyond the limits of the human: duration is qualitative,
unextended, multiple, mobile and continuously interpenetrating.

We have considered two schemes of time representation: short duration
stretching and long duration compression.

Short duration stretching

Duration stretching example is found in Salvatore Sciarrino’s Vanitas (Fig. 4),
aremake of Hoagy Carmichael's Stardust (Fig. 5). The progression of chords
captured the slow evolution of meaning. The listener perceives not just the melodic
sequence of sounds that in Carmichael’s original were combined in chords, but the
temporal changes of reality.
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Figure 4. S. Sciarrino. Vanitas. Score fragment
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Figure 5. H. Carmichael. Stardust. Score fragment

Another example of short duration stretching is a photograph taken with a
long exposure (Fig. 6).

G.8.1999 - 6.12.2000 Leipziger Platz, Berlin

Figure 6. Michael Wesely. Leipziger Platz, Berlin, 2004-2006.
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Obviously, three years, as compared to one musical bar, is a long time. It would
seem that it is necessary here to consider a long duration. However, for the life of
a modern city, - this is one moment. We do not follow its gradual changes which are
just presented on the picture, as if we have slowed down the video and the overlays
would become noticeable. In the late Cézanne, the smallest transformations of Mont
Sainte-Victoire are similarly shown (Fig. 7).

Figure 7. P. Cézanne. Mont Sainte-Victoire. 1902-1904.

Long duration compression

Painting by Russian artist Nicolai Fechin Pouring (Fig. 8) shows a scene of folk
life. The artist’s technique achieves a demonstration of mobility by using deliberate
incompleteness which compresses a large duration. It conveys concentration
on the moment, but behind this moment there is a tradition, a rule. It looks like
a video.
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Figure 8. N. Fechin. Pouring (1914).

Guernica by Picasso (Fig. 9) is painted in black and white. The picture presents
scenes of death and violence, suffering and helplessness, without indicating their
immediate causes. The choice of a black and white palette, on the one hand,
conveys the chronological proximity to newspaper photographs of that time, and on
the other hand, it reflects the lifeless nature of the war.
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Duration of action can be expressed in terms of mechanical immobility:
as in Pimenov’s Waiting (Fig. 10), where the motionless tube becomes the indicator
of events.

ST PG e e o S R -
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Figure 10. Y. Pimenov. Waiting (1959).

The idea of compression of long duration is most vividly realized in avant-
garde painting. The avant-gardists put forward the idea of a fundamentally new
aesthetics of the world they created. This required a new perception, different
tastes, categories, and descriptive language. Kandinsky’s paintings (Fig. 11) are free
from objectivity; the artist sought to immerse his viewer in the “music of light".
It is enough to abstract from specific outlines and convey the very mood, to give
it a musical sound.

Photography is one of the most important types of sign communication of
a visual culture person living in social networks: “The way we represent ourselves
using pictures speaks about the way we interpret our personalities and want to be
seen by the other” (Vavilova, 2015, p. 184-185).
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Figure 11. V. Kandinsky. Succession (1935).

Photography is indicative as a means of communicative and social condi-
tioning of individual time. Roland Barthes describes an interesting episode
in Camera lucida (Barthes, 2000). One of the 19th-century photographs shows
ayoung man on death row for attempted murder (“He is dead and he is going
to die”). Then we see a series of personal photographs of Barthes’s mother and her
friends, a photograph of a road relating to historical events in Bethlehem - all these
are some kind of injections (“Punctum”) of memory, flattening time in the human
mind.
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Figure 12. R. Barthes: Camera lucida. Reflections on Photography
(From Ad Marginem Ed., 2011).

While watching TV, one’s perception of oral speech is synchronous, when it is
necessary “not only to keep all the elements in memory, but to fit them into a simul-
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taneously perceived semantic scheme” (Luriya, 2013, p. 299). Mike Figgis’ film
The Time Code showed the story of the tragic love quadrangle from four perspec-
tives. The frame condenses reality, makes it more voluminous, demonstrating tran-
sitions. Through the technical folding of different timelines into one event,
the director achieves the correspondence of the visual sign to the temporal rhythm.

Another example is Alexander Sokurov’s Russian Ark: walking through the halls
of the Winter Palace, the director makes a metaphorical and fabulous journey
through the waves of Russian history in one shot. There is a temporary layering of
the past on the future, when retrospective experiences suddenly refer to the future,
make us perceive what has already happened as coming. Various means of commu-
nication generally influence the perception and interpretation of time in an art
object.

Conclusions

The artistic communication reflects the asymmetric duration of existence.
The information space allows us to present the sequence of events as the content of
the moment, and technical means and tools of modern society are of particular
importance. They determine the temporal synthesis of social events, in which,
at the communicative maximum, diachrony turns into synchrony and forms dura-
tion.

Art object expresses existence through temporal extension in the present,
realized and coming. As the metalanguage of temporality, artistic communication
expresses a plan-narrative and a plan-present. The past and the future are always
interpreted, defining the face of the present. Duration is constituted by the under-
standing, the interpretation of time, to the same extent that human temporality is
the experience of birth and awareness of the finiteness of life.

The language of art objects conveys what eludes consciousness in everyday
interactions in which the perception of moments or linear history is available
to a person, but the duration and fluidity of the world remain hidden. In media
communication, the sequence of events becomes the content of a moment, or vice
versa, a moment of the present turns into a multi-colored train of transitions,
as in the paintings of the late Cézanne.
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Abstract

The subject of the review is the monograph “Peter I in Media Memory” by Denis S. Artamonov and
Sophia V. Tikhonova. Like their previous study on historical memory, the scientists rely on a variety of
empirical material, including microformatted Internet content, cinema, animation, and video games.
One of the central concepts of the book, mediatization, is explored through its application

to the legendary historical figure of Peter the First. The analysis focuses on the well-known

events and processes of Peter the First era that exist in historical memory and have entered

the digital environment, as well as iconic mythologems.

“Media memory” is not presented as an alternative source of knowledge about the past that exists
alongside traditional forms of recording and broadcasting history. Instead, the authors argue that it
functions as a resource for the formation of collective identities and the transformation of historical
knowledge. The book delves into the mechanisms of contemporary discourses, providing insights
into concepts such as the politics of memory, memorial war, media oblivion, and more. Despite its
high theoretical level, the study is intended for a broad audience interested in digital culture.

Keywords

Mythology; Mythologeme; Connotation; Media Memory; Memorial Wars; Politics of Memory; Media
Oblivion
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[Tetp I Digital: o nucropuyeckux HappaTUBOB
K Mudosoremam u@poBoro
IIPOCTPAHCTBA (pPeLeH3HUS)

Oeimpos Aptyp Anekcanzpoeud', Pe3asymkuna Codbst AsiekcanaposHa’

IOxHO-Ypanbckuil rocygapCTBEHHBIN yHUBEpPCUTET. Yesnst6uHeK, Poccus

Pykomnuck nosydena: 30 supaps 2023 | [lepecmoTtpena: 16 mapta 2023 | [Tpunsra: 25 mast 2023

AHHOTaLU4

[IpenmeToM pelieH3UpoBaHus BbICTynaeT MoHorpadus «Iletp I B memanamsiTy aBTOpCTBa

[. C. ApramoHoBa u C. B. TuxoHoBo#. Kak u B ripeplIyieM UCCIe0BaHNU 00 UCTOPUIECKO
[IaMSITY, Y4EHbIE ONMPAIOTCS Ha PA3HOOOPA3HbIM SMIMPUYECKUI MaTEPUAIT: MUKPO(OPMATHBIN
VIHTepHEeT-KOHTEHT, KUHeMaTorpag, MyJIbTUIJIMKALMIO, BUAEOUTPbl. OVH U3 TUTYJIbHBIX KOHLEIITOB
KHUTY — MEIMaTU3aLysl — Pa3BOPAUMBAETCs C KAIMOPOBKOI Ha (Urype JIereHIapHOro MCTOPUYECKOTO
nesiress. [IpegMeToM aHAJIMTHKY CTAJIM M3BECTHBIE COOBITHS U IIPoLeCChl anoxu [letpa I, uupkynn-
pyolIye B UICTOPUYECKON NaMSITH U NONIaIAloIMe B LUPPOBYIO Cpely, a TakoKe 3HaKOBble MUQOJIO-
rembl. «MeapanamaTb» He IO3ULMOHKPYETCS B KAYECTBE JIbTEPHATUBHOIO HOCUTEJISL 3HAHUS

O MIPOLIJIOM, CYIIECTBYIOLIETO HAPSAY C TPAAULMOHHBIMY (popMaMy PUKCALMU U TPAHCIISILUN
MCTOPUU. ABTOPBI JI0Ka3bIBAIOT, YTO OHA (PYHKLMOHUPYET KaK pecypc GOpMUPOBaHNSI KOJIJIEKTHBHBIX
UJIEHTUYHOCTEN U TPaHC(POPMHUPYET UCTOPUYECKOE 3HAHUE. B KHUre paCKpbIBAIOTCSI MEXaHU3MBI
IEeMCTBYS COBPEMEHHBIX AVICKYPCOB, YTOYHAIOTCSA KOHLIENTHI [TOJIMTUKY TIAMSATH, MEMOPUAJIbHON
BO¥HBI, MeJja3abBeHus U ip. HecMoTpst Ha BBICOKMI TEOPETUYECKUI YPOBEHb, UCCIIEIOBAHNE
PaccYnTaHO Ha IMPOKYIO AyAUTOPHIO, MHTEPECYIOLLYIOCS BOIIPOCAMU LM(POBOIA KyJIbTYPBbL
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muosorust; Mudosiorema; KOHHOTAIYS, METUATIAMATh; MEMOPUAJTbHbIE BOUMHBI; TOJIUTUKA TTAMSITH;
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BBeneHue

CaparoBckuii IyaT uccienoBaresnen, JokTop ¢punocopckux Hayk C. B. Tuxo-
HOBa " KaHgupar ucropudeckux Hayk [I. C. ApTaMOHOB, MMEET COJIMOHBIN
O9KrpayH[, B TEM€ MeMaramsITh. B HejaBHEM TIPOILJIOM U3[ATEJILCTBOM «AJIETENS»
Obula oOmyoOsMKOBaHa KHUra «lcropudyeckas MaMmsITb B COLMAJIBHBIX MEIVa,
B KOTOPOM aBTOPbl MPENIPUHSJIA  IIONBITKY I[POAHAIN3MPOBATh AKTyaJIbHbIE
CIIOCOOBI KOHCTPYMPOBaHUSI MCTOpuU. B oTimume oT «licTopuueckoil mamsiTi»,
HOBasi KHWIQ OPUEHTMPOBAHA HAa CTPOTO OTPAHUYEHHYIO MPEIMETHYI OO0JIACTb.
[TocnenHsst KOHCTUTYUPYETCSI CIIEKTPOM [IHUCKYPCOB, MOCBSILIEHHBIX LESAT€JbHOCTU
[IEPBOTO POCCHUMCKOrO MMIIEPATOpAa Y JIETEHAAPHOU (PUIypbl B OTE€YECTBEHHOU
ucropun. Hecmotps Ha 10, 4to II. C. ApramoHoB u C. B. TMXOHOBa He pa3 CCbUIAINCD
B YCTHBIX JOKJIQ[AX U OIyOJIMKOBAHHBIX CTAThIX HA aBTOPUTETHBIE CTATUCTUYECKUE
IaHHblE, CBULIETEJIbCTBYIOIIME 00 YCTOMYMBOM (€C/IM HE NPOrPeCCUPYIOLIEN) MOy -
ssapHocTu Iletpa (ApramoHoB, 2022, c. 144-145), MOXXHO TOBOPUTb U O [PYIUX
NIPUYMHAX MOsiBJeHNUs MoHorpapuu. OOpa3 MOHapxa OLIEHMBAETCS KaK OJUH
Y3 CaMBIX CJIOKHBIX JJI1 QHAIATUKU B BUMY TE€TEPOr€HHOCTM WHTEPIIPETALNN,
COCTOSILIIMX U3 TOJISIPHBIX U Psifia ITPOMEKYTOYHBIX IIPOIO3ULMI, U UCTOPUYECKUX
IOVICKYPCUBHBIX HacjoeHu# (ApramoHoB & SlcakoBa, 2021, c. 184). [laxe G6ersblii
B3IV, HA MEIVAVHIYCTPUIO IO3BOJIIET C YBEPEHHOCTBIO CKa3aTb, YTO B (HOKyce
BHMMAaHUS UCCJIEN0BaTeel HaXOIUTCS «3HaKoBasl purypa» (ApramoHoB & COHMHA,
2021, c. 252).

PazymeeTcsi, HU OHA 3HAKOBasl (UIypa HE CTAHOBUTCSI CETOIHSI TaKOBOU
6€3 OUCKyPCUBHO-TEXHOJIOTUYECKON 00paboTKM MenuanHayctpuen. Ee ponb npu
3TOM HEJIb351 OXapaKTepU30BaTh MAGJIOHHBIMU [TPONO3ULMSIMU TUIA «MEIMAKAHAIIbI
NONYJISIPU3UPOBAIM / PEVMHKAPHUPOBAIN / [E€BaJIbBUPOBAJIM JINYHOCThL [leTpa.
BriosiHe BEPOSITHO, YTO B K&KIOM Bapualuy pa3dbpoCaHbl 3epHa Ipasabl 1 (asbLIn.
Kuury oTkpeiBaeT HEO0JIbIIOE PUIIOCOPCKOE ICCE O KIIPUIPAYHOCTH» DJIEKTPOHHOM
PENpOoAyKIMM KIaCCUYeCKOro noprpera Kuctu Kana Hatbe, a Takke JIaKOHMYHbIE
Pa3MBbIIVIEHUST O CTaTyCe CIPOELMPOBAHHON GUIYpPBl U UCTOPUYECKON pede-
peHuuu. He crouT mosiaraTe, YTO B OCHOBHOW 4yactu MoOHorpadum dopmar scce
COXPAHUTCS — HAIIPOTUB, YUTATEJIS KIET MHOKECTBO CChIIOK, 0O0CHOBAaHHAs (PUIIO-
co(PCKO-Hay4YHasl KOHLENTyabHas KapTa (YaCTUYHO BOCIIPOM3BELEHHAS B MPEMbl-
Iylleil KHUTE), apTyMEHTUPOBAHHbIE BBIBOAbBl U MAaCCUB DMIIMPUYECKUX HAHHBIX.
Kak u mo6oe apyroe n3oouiymllee SMIUPUKON UCCIIEOBAHUE, ATy KHUTY MOXKHO
YUTaTh KaK MUHUMYM [OByMsl CllocobaMu (B CBOIO OYepenb, 1eTePMUHUPYEMBIMU
TEKCTyaJIbHbIMU CJIOSIMU): TI€PBbIM CIIOCOO IMpeZroJiaraeT BIYMYMBOE OTHOIIEHUE
K KOHLIENITYaJIbHOMY alIapary, IPUCTaJIbHOE BHUMAHUE K CTPYKTYpE IIOCBUIOK M
BbIBOJIOB, & BTOPOV KOHCTUTYUPYETCS IIOTPY’KEHMEM B SMNMPHKy. [locnennss,
HECOMHEHHO, pa3HOOOpa3Ha: pekyiama, KuHeMmarorpad v MyJsIbTUIIIMKALMS, U300pa-
3UTEJIbBHOE MCKYyCCTBO, MEMBI, KOMIIBIOTEPHble UIrppl U T. A. [lo «dopmyne»
M3BECTHOTO MEMQ, «HEJIb3s MPOCTO TAK B3STh U... HE 3aMHTEPECOBATHCS XOTb YEM-
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HUOyIb B MOHOrpaguy CapaTOBCKUX KCCienoBaresieny. Kaneimockonus: JaHHBIX
KQ4€CTBEHHO OOCJIY>)KMBAET KOHLIENTYJIBHBINA anrapar U WUIIOCTPUPYET CJIOKHBIE
TEOPETUYECKUE BbIKIAAKU. OCOO0r0 BHUMAHMS 3aCHY)KUBAET aBTOPCKAasi UPOHUS
B OIIpELIEJIEHUM LieJIeBOM aypuropum: «Hameemcs:, 4To KHUra OyneT MOJIe3Ha TEM,
KTO FOTOB [IOTPY3UTHCS B BOOOpaKAaEMBIE NCTOPUYECKME MUPBI MEIUACPebl, CO3Ia-
BaeMble BOKpyr Ilerpa I» (ApramonHoB & TuxonoBa, 2022, c. 8). Ecimu Bblpe3aTsb
M3 UTaThl UMsS KMCTOPUYECKOTO «IIEPCOHAXKA», TO LEJIEBOM ayOUTOPUEN KHUTU
MOYKHO OBbUIO OBl CYMTATh (PAKTUYECKU BCE Y€JIOBEYECTBO. MOHOrpadusi COCTOUT U3
Tpex mas: «[lerp I B Memmanamsatu uudpoBoit snoxu», «[letp I B BH3yasbHBIX
obpazax menuanamsti» u «KoHcTpynpoBaHue ob6pasa [letpa I B menmuacpene».
B oyinyne OT 3aK/IIOYUTENIbHOM, IIepBasi U BTOPas IJIaBbl IIPE3EHTYIOT aHAJIUTUKO-
IEeCKPUIITUBHBIN OIIBIT, HEOOXOAMMBIN [JIs1 MIOTPY)KEHUSI YUTATEJIsI B MIPOAYLUPY-
IOIYI0 00pa3bl MOHAapxa Meauacpeny. TpeTss riaBa MOCBSIEHA aHAJIMTUKE IACKYP -
CHBHBIX TEXHOJIOTMH, MEXaHM3MaM IIPOM3BOACTBA 1 (PYHKIIMOHMPOBAHUS MEINA00-
PasoB.

Mudosorus meguanaMsaTi

MeguaTtuzauus, WM WHKIO3US MHQPOKOMMYHUKALMOHHBIX TEXHOJIOTUI
B IPO(PECCHOHAJIbHBIE M OBITOBBIE TPAKTUKU C IOCTIEAYIOIIEeN TpaHC(OopMaLuen
PELMIIMEHTOB, BCTPOWJIA B OOLEHNE U KOMMYHUKALIAIO MHOXKECTBO IIOCPEIHUKOB.
[Ipy 3TOM BIMSIHME JAHHOTO MPOLIECCa, OYEBUAHO, HE OTPAHUYMBAETCS TPAHCPOP-
Malyer CHMBOJIMYECKOTO OOMEHA. MeIMaTexHOJIOTMM BO3NEUCTBYIOT Ha BCE
M3BECTHbIE CIIOCOOBI KOHCTPYUPOBAHUS COLMOKYJIbTYPHBIX MUPOB U JE€TEPMUHU-
PYIOT IOSIBJIEHME HOBBIX, PAHEE HE U3BECTHBIX CIIOCOOOB. B KOHTEKCTE BIIMSHHUS
MEIUAVHIYCTPUA Y MEIVATHU3aLMM Ha JKM3Hb YEJIOBEKA M COLMAJIbHBINA YKJIAZ,
HeJIb3s1 HE BCIIOMHUTh XaiIEITepUaHCKOe COMHEHNE CEMUIECATUNIETHEN TaBHOCTU
B Q/IEKBaTHOCTU <«ITyOJIMYHBIX» NEePUHULIMNA TEXHUKU (10 UPOHUU CY[BObI, CyIe-
CTBYIOIIMX IO ceyl HeHb). [loytn mo-xanpmerrepuaHcku aBTOphl «lleTpa» yrBep-
KIAIOT, YTO OOIIECTBO HE TOJIBKO (OBITh MOJKET, M HE CTOJIbKO) HCIOJIb30BAJIO
ME[IMAaTEeXHOJIOTUN [JISI PeIpe3eHTauuu AEHUCTBUTEIbHOCTA, HO (AKTUYECKU
«pacmeopusiocb» B HUX U CTAJIO 3aBUCETb OT MX UMMAHEHTHOHN (PYHKLMOHAJIbHON
sioruku (ApramoHOB & TuxoHoBa, 2022, c. 12-13). Uto KacaeTcst maMsTi, TO UCTOPU -
YeCKM OHa OOBEKTMBUPOBAJACh B IPAKTHUKAX NMUCbMEHHOCTH. C HapaluMBaHUEM
000pOTOB MEAMATU3ALMY NIaMSITh CTaJla YCTOMYMBO aCCOLMMPOBATHCS C (PYHKLMO-
HaJIOM KOMIIBIOTEPA M MOOWJIbHBIX TafpKeToB. CeromHsl raipkeTbl, a HE TOJIOBHI,
SIBJISIFOTCSI TJIABHBIMU XPAHUTEJISIMU ITPOLLIIOTO.

113 ckazaHHOrO He CenyeT, YTO NUCKYPCUBHO CKOHCTPYMPOBAHHOIO «COBpE-
MEHHOT'O YeJIOBEKa» MOXXHO OTOXIECTBUTb C Kedanmopopom [InoHHCHEM, KaK 3TO
cuenan M. Cepp (Cepp, 2016). COMHUTEIbHON TaKTUKOW IPENCTABIISIETCSI U MAPKU -
POBKa 4Y€JIOBEKA MCKIIIOYMTEJIBHO B IACCMBHOM 3ajiore. Ha IpakTuke Inepma-
HEHTHBI/, He MOAJAIMMICS MEeTPOJIOTUYeCKoN (uKcaluyuy, NPUPOCT JAHHBIX
CBUIETEJIbCTBYET 00 o6paTHOM: homo mediatus npopoypkaeT uUrparb poJib IPOU3-
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BOgUTENA. B pesysibTaTe MHTEHCUBHOM ITPOU3BOJICTBEHHON OEATEIbHOCTU BO3HHU-
KalOT CHUHTETUYECKUE IPONYKThI, MPENCTaBJsIoOmUe co00i CMeCh NeCKpUINLUU
VCTOPUYECKUX (PAKTOB C MHTEPIPETATUBHBIMU IOJIb30BATEJILCKUMU HOBALMSIMU,
YKOPEHUBUIMMUCS CTEPEOTUIIAMU, MOMYJSIPHBIMUA KOHHOTALMSIMU U T. 1. B oTcyT-
CTBUE HCTOPUYECKOTO U UCTOPHMOCOPCKOrO O3KrpayHAa pasodparbcsi B AOJISIX
npumecel u cyberpara (HakTUYecKu HEBO3MOXKHO. 1o oleHKe unccienoBaTesel,
VHTepHeT-1I0/1b30BaTe N BBICTYIAIOT B KAYECTBE «aBTOPOB YHUKAJIBHOTO UCTOPUYE-
CKOrO KOHTeHTa» (ApramoHOB & TuxoHOBa, 2022, c. 21). PadymeeTcs, yHUKaJIbHOCTb
KOHTEHTA HE UMEET HMKAKOM XECTKOU CBSI3U C BepupuIUpPyeMOCTbIO U (HAKTOIO0-
TMYHOCTBI0. HanpoTuB, cnenydukanys noyib30BaTeIbCKUX MHTEPIIPETALUI BO3HU -
KaeT Ha JUCTAaHUMN OT (PAaKTOJIOIMUYECKOrO IKCTPaKTa (IOJOOHOrO TOMY, YTO ObLI
N0Ka3aH B (PaHTaCTUYECKON KMHOKapTUHE «/300peTenue joku»). IHBIMU CJI0Bamy,
cooTBeTCTBUE (PAKTOIOrMM 0OPATHO MPONOPLMOHAJIBHO YHUKAJIBHOCTU. B KauecTse
PE3YJIbTUPYIOIIEN I10JIb30BAaTENbCKUX MEAUANPAKTUK M, YTO MPUHLUINAIIBHO
BaKHO, HA OCHOBAaHMU II€PCOHAJIbHBIX BOCIIOMMHAHUI, CMELIAHHBIX (BO3MOXKHO,
BCELIEJIO CBENEHHBIX) C MEIUAaKOHTEHTOM, BO3HUKAIOT (KBa3W)UCTOPUYECKUE
Koaaadcu. Tpanchopmanysl naMaTy B BUPTYyaJbHOW cpelie 1 LU(PPOBOM OOIIECTBE
TpebyeT, 110 OLIEHKE aBTOPOB, BBEJI€HNS HOBBIX KOHLIENITOB. TO XK€ MOXKHO CKa3aTb U
0 MeNMANpOAyKLMY, OO03HAYaEMOM YK€ IPUBBIYHBIMU [JISI [OCTMUJIJIEHUATIOB
MapKepaMU: «MEeMbI», «TupKu», “short stories” u 1. 1. B 4acTHOCTH, HE COBCEM
NOHSTHO, MoryT Jiu born-digital sources (Li & Wu, 2012, p. 240) nosy4uTb CTaTyC
VCTOPUYECKUX UCTOYHUKOB?

B kHMUre nogMeyeHo, Ha MepBbli B3IV, OYEBUAHOE, HO BMECTE C TEM JII060 -
IIBITHOE OOCTOSITEJILCTBO: «YeJIOBEK MOXKET OJUHAKOBO ‘NIOMHUTH  Tpareiuio
11 centa6psa 2001 r. u HanageHue rnoHLeB Ha [lepia-Xapoop» (ApramoHoB & Tuxo-
HOBa, 2022, c. 22). 3aKaBbIYEHHOE «IIOMHUTb» YKa3bIBA€T HA YCJIOBHOCTb U MEPEHOC
3HaueHus. CTpoOro roBopsi, NOTPEOUTENIb KOHTEHTA (HE) «IIOMHUT» pedepPeHLINIO, HO
HaBEPHSKA 3HAKOM C LU(QPOBbIMU CJIENAMU, B CIIEKTP KOTOPBIX MOMNAAAIOT BCE
ob6o3HadyeHHble born-digital. B MO3UTHMBHUCTCKOM KOHLIENTOJIOTMM 3TH KaBbIYKU
OIPABIAHbL, B [IOCTMOLEPHUCTCKOM OHU, HAIIPOTMB, HE UMEIOT 3HAa4YeHUs. [IoMHUT
JI1 UCTOPMK, pabOTaBIIMI C apXMBaMU, MEMyapaMy aJMupaia XOJICU U APYTUMU
VCTOYHMKaMU, coObITUs B [leps-Xap6op? LlngpoBbie TEXHOJIOIMU BKYIIE C OJOMALI -
HEHHBIM VIHTEpHETOM, BO3MOKHOCTSIMU IJISI I10JIb30BaTEJIbCKOM AKTUBHOCTU U
BapUATUBHOCTHIO (POPM TMPOM3BOJCTBA KOHTEHTA ITPOJIOJDKUJIM IPOLIECC pacceu-
BaHMSI METaHAPPATMBOB. IH(POIIPOCTPAHCTBO HABOAHWIA MUKPO(POPMATHI, PaCCYU -
TaHHble HA MTHOBEHHOE CXBaTbIBaHUE U ycBoeHUe. OpHako (HOpMasbHO IIPOCTHIE,
MUKPOTEKCTbI OTHIOJIb HE BCETA FOJSTCS IJ1S1 «JIETKOr0» YTEHUSI: B HUX IIPUYYJIJIMBO
CILJIETAIOTCS LIUTAThI B KaBbIYKaX M 6€3, IEPEHOCH! 3HAYEHUI, NCTOPUKO-MUGDOIIOTU -
4YecKui O3KrpayH/I.

ABTOpPBl TNOCBATWIN MUQDOJIOTUM OTAEJbHBIA Maparpad IepBOM IJIaBbL
Jeckpunuys nociaeqHen npyu 3ToMm QyHIMPOBaHA UIESIMU U3BECTHBIX CEMUOJIOTOB
(P. Bapra, FO. M. JlotmaHna, §I. AccmaHa). OOGCTOSTEIbHON aHAIUTUKE I10JIBEPIIach
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Mmudema «OoKHO B EBpoIly», B KOTOPOU COYETAIOTCSI MOJIMBAPUAHTHBIE CMBICIIBL:
VHOVBUAYAJIUCTCKAasl repouka, 60pbbda € MPOMLIBIM, NEMOHTAX CTapbIX HECYIINX
KOHCTPYKLMI, 60ppba 32 HOBOE OyAylee, IEPEXO, OT BAPBapCTBa K LIMBUIM3ALUU U
T. II. Bpamo6puTtre — BTOPOU NPEIMET aHAJIUTHKY — TAKOKE ONPENEssieTCs KaK MeTa-
¢dopa esponeunsauyu. Vccnenosateny NPUILIM K BbIBOAY O CKBO3HOU MHBAPUAHT-
HOCTU MU(OJIOrM3UPOBaHHOrO obpasa Iletpa I, B ominume ot ob6pasa EBporbl
[lepBblii OTHOCUTEJIBHO CTabWJIEH U COEAUHSIET TEPOUKY, IPOIPECCU3M, pPelU-
TEJIbHOE Pa3MOHTHPOBAHME CTAPOro yKJIaza. BTopoil, HanmpoTuB, «IerpagyupoBaly
OT IPOrPeCCU3Ma K 3arHUBAHUIO.

OHTOJIOTUYECKUI PAKypC MEOuaobpa3oB, WMHTETPUPOBAHHBIX B MEXAHUKY
BUPTYQJIbHBIX PEINPE3CHTALMI, OOIOJHSIETCS SK3UCTEHLIUANVMCTCKUM PaKypCOM.
[To MHEHMIO aBTOPOB, COBPEMEHHBIV YEJIOBEK «TOCKYET» 10 6€3BO3BPATHO YTPAY€H -
HOMY IIPOUJIOMY. BeCb WM3BECTHBI 4YEJIOBEYECTBY IIyJl HAPPATHUBOB CITY>KUT
B IAHHOM paspe3e yhaepKaHuioo / perHKapHaluy YyTpayeHHoro. Pasymeercs,
IIPOLJIOE BCErZA OXMBaeT Kak npyroe. «Tocka» 1o pedepeHty, CyOCTpaTHBIM
CYLIHOCTSIM CTUMYJIMPYET 3(PGeKT «peTnmmsanumy» IIpousoro (ApraMoHOB &
TuxoHoBa, 2022, c. 59). O603HayeHHbIN 3D PEKT, B CBOIO O4Yepe/ib, BAUSET Ha MpPaK-
TUKU PabOThl C NMPOLLIBIM. [Ipoiioe He TOJIBbKO (PUKCHUPYETCsl IO aPXUBHBIM JIOKY -
MEHTAaJIbHBIM CJIeZ]laM, HO M B OYKBaJIbHOM CMBbICJIE PEKOHCTpyupyeTcs. [IpakTuka
PEKOHCTPYKLMY TPEATIOsaraeT OOCTOSTENbHYI0 PaboTy C JEeTalsIMU, UTHOPUPYIO-
IMMUCS] «MOHYMEHTAJIMCTCKUMUY» JUCKYPCAMU.

['oBOpSt O TOM, 4TO IIPENCTABJIEHUS O MIPOLJIOM SIBJISIIOTCSI BOKHBIM (PaKTOPOM
OOIECTBEHHO-TIOJIUTUYECKOTO  Pa3BUTHS, aBTOPbl  MpeJJjaraloT  06paTUTHCS
K MeJIManaMsTU KaK K 3HaUMMOMY PECYPCY KOHCTPYUPOBAHNUS KOJUIEKTUBHBIX UECH -
TUYHOCTEN. B cBoen uccnenosarenbckoy crparerun C. B. Tuxonosa u [I. C. Apra-
MOHOB OIMPAIOTCSl Ha KOHLEMNIMIO MEMOPHUAJIBHOIO MOBOPOTA, NPOM3OLIENUIETO
B UCTOPUYECKUX HayKax B 70-80-X rogax MpOLUIOrO CTOJETUS. YBI3bIBasg C HUM
Menpuaru3anmio obpasa Iletpa I, aBTOpBl OCYIIECTBJISIIOT MCCIIEJOBAHME B PycCiie
memory studies ¥ B TO e BPEMsI aKTyaJIM3UPYIOT €r0 Yyepe3 MPU3My CYLEeCTBYIO-
IIErO FeONOJIUTUIECKOTO TPOTUBOCTOSIHUS Y KOH(JIMKTOTEHHOCTH.

MexaHu3mMsl yHKIMOHUPOBAHUS MeAHaNnaMsITH

[y Poccuy nieTpoBCKas a110xa SBJSETCS ONPEAESIOn e B OTHOLIEHUN LIUBU -
JIM3ALMOHHOrO Pa3BUTHS U (GOPMUPOBAHMS HALIMOHATIBHON UNEHTUYHOCTU. ABTOPBI
IEMOHCTPUPYIOT CYLIECTBYIOIIYIO TEHIEHLIMIO obpaueHus K ¢urype Ilerpa Bemm-
koro B VIHutepHeTe 1 CMU ¢ Lieiblo MCTOpU4YeCKOro GyHIUPOBAHUS TOTO UM UHOTO
COBPEMEHHOIO IIpoLecca WM COOBITHS. DTa TEHIEHLUS OOYCJIOBJIEHA TEM,
YTO B CMJIy CBOE€M BCECTOPOHHEN IIOJIMTUKM, IEpBbll Poccuiickuil ViMmeparop
yIOBJIETBOPSIET YasiHMSIM KaK KOHCEPBATHUBHOTO, TaK 1 JIM6EPabHOrO Kpblia. Takum
006pa3oM, B MaccoBoM KysbType Poccuu cospaercs koprryc mudos o Iletpe u ero
MIOJINTUKE.
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B naparpade «Iletp I n CrayuH: TEXHOJIOTUU MEMOPHUAJIbHBIX KOH(MIIMKTOB»
YUTATEJIIO IIPEJIOKEHO O3HAKOMUTHCSA C MEXaHM3MaMHM, 3aIlyCKAOIIMMU «BOMHBI
NIaMsITA». ABTOPBI YTBEPXKIAIOT, YTO UCTOPUYECKOE IIPOILTIOE CIIOCOOCTBYET JOCTU-
JKEHHUIO OOLIeCTBEHHOro KoHceHcyca (TuxoHoBa, 2022, c. 123). [lefiCTBUTEIIBHO,
€IVHBIA 00pa3 MCTOPUYECKOTO IPOLLIOTO SIBJISETCS BAKHEUIIMM MHCTPYMEHTOM
17151 KOHCTPYMPOBAHMSI BHYTPU COOOLIECTBA «aBTOPUTETHOTO AUCKYpPCa» (MeTaHap-
paTuBa), [j1s1 KOTOPOrO XapakTePHO (POPMUPOBAHME CYMMBbI (PUKCUPYIOIINX Peaslb-
HOCTb cumBosinyeckux ¢popm (FOpuak, 2016, c. 91). ABTOpUTETHBIN OUCKYPC YIIPO-
IA€T MEXAHM3Mbl IIOJIUTUMKMA MaMSTY, Ipenjarasi akTopy TOTOBblE «OJIOKU»
CHMBOJIOB, 3HaKOB, KOHHOTATOB — 17151 (GOPMUPOBAHUS CyKIOEHUN O TOM WU NHOM
(dpenHomeHe. Takas NMOJUTHKA NMAMSTU NPEACTABISET COO0M BECbMAa TFE€PMETHUYHYIO
CHCTEMy, U MOKYIIEHUE HAa HEE NPUBOIUT JIMOO K PEBU3UM IOJIUTUKU MaMSITU U
neppOpPMaTMBHOMY CHBUTY, TMO0 K MEMOPUAIbHOMY KOH(QUKTY. C. B. TuxoHoBa U
J. C. ApTaMOHOB TaKKe OOpalAl0T BHUMAHUE HA TO, YTO BEPCUU IIPOLLIIOTO MOLYT
KOHCTPYMPOBATLCS KaK 3a CYET aKTOPOB MCTOPUYECKOW IOJUTHKU, TaK U IOCPEN -
CTBOM MaCCOBOT'O UCTOPHMOTBOPYECTBA. 3a CYET 3TOr0 UCTOPUYECKAS [TAMSATH CTAHO-
BUTCSI MUDOM, WK, B UHTEpIipeTanuu P. bapTa, «JBOMHOI» CUCTEMOMU, B KOTOPOU
OyKBaJIbHBIV CMBICJI COEJIMHSIETCSI C HOBBIM, M30BITOYHBIM KOHHOTATOM (BapT, 2008,
c. 281). B kauectBe npumepa takoro poga mugos C. B. Tuxonosa u JI. C. ApTaMOHOB
pacCMaTpuBalOT MEMBI O 3HAUYMMBIX 1 00JIafAI0IMX CXOIHBIMU 4Y€PTaMU B KOJIIEK-
THUBHOW ITaMSITU POCCUSIH uctopudeckux gurypax - Ilerpe [ u U. B. Cranune.

Bp160p MEMOB KaK OObEKTOB MCCJIE[IOBAHUS B TaHHOM Naparpade 06ycyoBieH
TEM, YTO IOMOD SIBJISIETCSI OJHOM M3 CTPATErnii IPeooJIeHUs] IPOILIOro JJ1s1 OObIBA -
Tesien (ApramoHOB & TuxoHoBa, 2022, c. 126). CMex NpearosaraeT CHIDKEHUE
naoca, npodaHUPOBaHUE CAKPAJIIBHOCTA OCMEUBAEMBbIX OOBEKTOB, MOHMXEHUE
rpagyca ux cepbe3HocTu (CeipoB, 2013, c. 35). [Ipy 3ToM MeMbl KaK 4acTb COBpe-
MEHHOJ CMEXOBOH KyJIbTYPBI SIBJISIOTCSI Haubosee ynoOoHO! (POpMOI TPaHCISILUU
COLMAJIBHBIX MHU(QOB, IMOCKOJIBKY OHU SMOLMOHAJIBHO OKPAIIE€Hbl M PACCYMTAHBI
Ha ObICTPOE BOBJIEUEHUE PELMIMEHTA B KOMMYHUKALMIO (ApTaMOHOB & THXOHOBA,
2022, c. 35). ABTOpBI IIpeJjIaraloT ONKMCaHUE NAJIUTPbl MEMOB, ITOCBSIIIEHHBIX PENPe-
3€HTalMM 00pa30B paCCMaTpPUBaeMbIX (GUTYD, AEMOHCTPUPYS IOTPEOHOCTb CETEBOU
ayAUTOPUY K IEPEOCMBICTIEHUIO UCTOPUYECKUX COOBITUM ITOCPEICTBOM KapHaBaJIMU-
3alMM aKTOPOB MeMa. Tak UCTOPUS CTAaHOBUTCS «OJIKE», UCTOPUIECKUE NIESTENN
«IIPUCBAVBAIOTCS» Y TIOMEIAIOTCS B PSifi IPOCTBIX U MOHSITHBIX 0O6Pa30B — KOTUKH,
lllpaku, cyneprepou. OfHAKO, UMEHHO B 3TOM Iaparpade CJIOKHO YAEP>KaTbCs
OT MSTKOM KPUTUKM PELEH3UPYEMON paboTel. ['0BOps O pemnpe3eHTauuu oOpas3oB
Ilerpa I u W. B. CrasinHa, aBTOpbI OTCHIJIAIOT YMTATEJISI K TOMY WM MHOMY MEMY.
OnHaKO CIIpaBe[JIMBO NPEAIOJIOXKUTb, YTO KHATA MOJXKET OBbITb M3y4€HA U YeJio-
BEKOM, JIAJIEKUM OT VIHTepHET-KyJIbTYpbl M HE 3HAKOMBIM C OIMCBHIBAEMBIM (PEHO-
MeHOM. [105TOMy pEeLeH3€EHThI I10J1araloT, YTO MUJIJIIOCTPATUBHBIN Pl CYLIECTBEHHO
yJIy4LIMII ObI BTOPOE M3[IJaHME KHUTHY, CLIE€JIAB «IIOPOT BXOXKIEHNS» MUHMMAJIbHBIM.
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[IpouyreHne MeMOB B pycCjie MEMOPHAJIbHBIX BOMH M KOJUIEKTMBHOM ITaMSATHU
TaKKe IOCTAaBUJIO Mepe], PELEH3EHTAMU BOIIPOC — HACKOJBKO MEMBI MOTYT ObITb
IIOJIMTUYECKN AaHTKUPOBAHBI? PaHee roBOPUIOCh O BO3MOXKHOCTH T'€OIOJIMTHYE -
CKAX KOH(IMKTOB Ha (POHE PA3HOUYTEHUI B KMCTOPUYECKOM MamsITH. MeMbl Xe
CIIOCOOHBI NPEMJIOKUTD ILTIOPAIUCTUYECKOE IIPOYTEHNE UCTOPUU U, OyIyur OpUEH-
TUPOBAHHBIMY B OCHOBHOM Ha MAaCCOBOrO IOTPEOUTEIS, UMIUIMLIUTHO CPOPMHUPO-
BaTb Y HETrO IMOJIMTAYECKU 3aPSDKEHHBIN B3IV, HA UCTOPUYECKOE IPOILIOE CBOEN
crpanbl (Ky3nenos, 2022, c. 68-69). Takoe UCMNOJIb30BAaHNE MEMOB O0O3HAYAETCS
TEPMUHOM “memetic warfare” U MCNOJb3yeTcs B KOHLEMNLUU CEeTELEHTPUIECKUX
BONH (KopoBuH, 2014). PackpeiTeé Takoil (PyHKUMU MEMOB, IIO MHEHHUIO DELEH -
3€HTOB, TaKKe 000raTtrsio 6bl paboTy, Clle/1aB aHAJIU3 PaCCMaTpUBaeMOro (peHoMeHa
IIPEIEIbHO KOMIIJIEKCHBIM.

[Taparpad «Iletp I u ViBaH I'po3HbIil: MexaHMKA Menua3abBEHUS» MOCBSIIEH
OT[E€JIBHOMY aCIeKTy (POPMHUPOBAHMS COLMAJIBHBIX MU(MOB — 3a0BEHMIO. ABTOPBI
XOTEeJIA MPOCJENNUTh, KaK MEXaHM3M 3a0BEHMSI IPOSIBJISIETCS B PeENpPE3eHTAlUU
B MaCCOBO1 KyJIbType Ha MaTepuasiax CbIHOyOUICTBA Kak ob1ero ¢gakra 6uorpaduii
IBYX PYCCKMX ITpaBUTesiel. [lyis1 3TOro MpuBOIATCS UCTOpUorpadpuyeckue, Mudpo-
rpaduyecKkue 1 Meguaaoruieckue 0630phl IBYX YKa3aHHBIX KEHCOB, HA OCHOBAaHUU
KOTOPBIX JEMOHCTPUPYETCS], KaK MEHSJIACh OL€HKA 3TUX COOBITUN B Pa3HbIE
IEpUOAbl POCCUNICKON NCTOPUM.

OpHako ropasno OOJIBIIMI MHTEpPEC MPENCTaB/SIET M3JI0KEHHAs aBTOPaMU
MOpaJIbHasi oOLeHKa (akra CbIHOYOMICTBA B COBPEMEHHOM MEIUAAUCKYpCE.
C. B. Tuxonosa u [I. C. ApTaMOHOB MHUIIYT, YTO, HECMOTPSI Ha YYBCTBUTEJIbHOCTb
OO ECTBEHHOTO MHEHUS K IIPOOJIEMaM CEMENHOTO HAaCUJIMSl B OTHOIIEHUU OTLIOB U
IeTel, pernyTaluys ChbIHOYOMMILIbI I10-Pa3HOMY OTPasujach Ha MEIOUIHBIX 00pasax
Ilerpa I u VBana I'po3Horo. ['unores3on 1yl 0ObSICHEHNS 3TOrO (PEHOMEHA CITY>KUT
NIPEATIOJIOKEHUE, YTO CTPATErus 3a0BeHMs 3TOro (paKTa 3aKII04assach B rTUIEpOoIn -
3aLMU 3710[1€1CTBA [IPY KOHCTPYUPOBAHMUY CETEBOro oopasa VBana I'po3Horo (Apra-
MoHOB & TuxonoBa, 2022, c. 136-137). AHanu3 MCTOYHUKOBOM 06a3bl I1O3BOJISIET
aBTOpaM I0100paTh BAJUIHBIE APTYMEHTHI B MOJIb3Y 3TOM TUIIOTE3bl, & TAKKE
pacCTaBUTh JOINOJIHUTEJIbHBIE HIOAQHCHl B PENPE3EHTAlMM 3TUX 00pa3oB B MEM-
KysnbType. Tak, meMbl 00 VBaHe [PO3HOM KOHCTpPyHMpYIOT €ro obpa3 B CTPOrou
pesnsiunu ¢ pakToM yoricTBa KOro 66l TO HU ObLIIO, M TAKOE IOHMMaHME 3TON UCTO-
PUYECKOW JIMYHOCTU BIIOJIHE COOTBETCTBYET TPANULIMOHHON uCTOpUorpadpuu
«['po3Horo uaps». s Iletpa gakT CbIHOYOMICTBA SIBJISIETCSI MEHEE PEJIEBAHTHBIM;
OCHOBHOI aKLEHT B MEMAax [€JIa€TCsl Ha €ro BHEUIHE- Y BHYTPUIIOIUTUYECKOM
IEeATEJIbHOCTH, YTO TAKKE MOJKET OBbITb COIIPSIKEHO CO CIIOPHBIM CTaTyCOM MHGOP-
Mauuu 06 yOMICTBe LapeBrya AJjieKcesl B UCTOpUOrpadum.

B 95TOi CBA3M MOXXHO BBIIBUHYTH €LI€ U [OIOJHUTEJIBHYIO TUIIOTE3Y,
YTO CTaTyC OTLEYOMHLbl IOAKPEIUISIETCS WCTOPUYECKU U3BECTHOU BU3yaJIbHOW
penpeseHTanyen. YnoMsHytoe asropamu nosotHo M. E. Penmna, Ha KOTOpOM
Oe3yTelHblil LIapb OOHMMAeT OKPOBABJIEHHOE TEJIO CbIHA, rOpasfo spye, 4Yem
kaptuHa H. H. T'e, nmocsimeHHas gonpocy napesuda Asekces. Bo3MOXXHO, IMEHHO

184



Galactica Media: Journal of Media Studies. 2023. No 2 | ISSN: 2658-7734
Critics & Reviews | https: //doi.org/10.46539 /gmd.v5i2.369

SIPKOCTb U «MEMETUYHOCTb» 00pasa MOCIy>KUJIa B KaueCTBE OTIPABHON TOYKHU IS
MIOJIMBAPMAHTHOTO BOCIIPOU3BENIEHUSI B LIMKJIE MEMOB «VIBaH ['pO3HBIN yOMBaeT».
DTO XOPOILIO COOTHOCUTCS C UIEeN KyJIbTyPaJbHONM UCTOPUU HACWINS, B KOTOPOM
aKT >KECTOKOCTM BOCIIPMHMMAETCSI KaK 3JIEMEHT couuasbHOW npamel (bepk, 2016,
c.166-167). Takum 00pa3oM, MaHMAKaJIbHOCTb LAps VIBaHa, MPOJIOHIMPOBAHHAs
B LJVKJIE MEMOB, CBUJIETEJIbCTBYET O COLMAJIbHOM [pame, KOTOpas IIPOMCXOIUT
ceryac, HO BBIPKAETCS MOCPEINCTBOM HMCTOpUYECKOro obpasa. OpnHaxko liBaH
['pO3HBIN SIBJISIETCS TOOOYHBIM [IEPCOHAKEM B HACTOSIILIEM MCCJI€IOBAHUY, U PELIEH-
3€HTBI HAZICIOTCS], YTO PAHO WJIM MO3[HO CBET YBUIUT MOHOrpadus, rue meauarna-
MSTb O HEM CTaHET MAaruCTPaJIbHOM JINHUEN.

[locnegnuit naparpad oszarsasiieH «[leTp I B KHVDKHOU KyJIbTYpE U CETEBOM
JIMTEpaType». ABTOPBI NOLPOOHO OCTAHABIMBAIOTCS HA TOM, Kak (POPMUPYETCS
nyosuuctudeckuii oopas Iletpa. OOBbEKTOM pPacCCMOTPEHMS BBICTYIIAET COBPE-
MEHHAasl KHIDKHOCTb, IIOMEILIEHHAas B LU(POBYIO Cpelly. ABTOPbl OTMEYAIOT, 4YTO
CEroJHAIIHEE KYJILTYPHOE IPOCTPAHCTBO CMELIAETCS B CTOPOHY MEIIMA, Y CO3/aBa-
€Mbl€ B MEIMACPENe KHUTM KOHCTPYUPYIOTCS ¥ PACIIPOCTPAHSIOTCS 110 UHBIM IIPUH -
LMIaM, HEXXEJM UX IeYaTHble NPeNieCTBEHHUKU (ApTamOoHOB & TuxoHOBa, 2022,
c. 150). Liludposble aUTEpATypHBIE MPOM3BEINEHUSI BCErZA IPENCTaBISIIOT COOOU
BapyalLMIO OPUTMHAJIBHOTO [IPOM3BEIEHUS, UMILIMLUTHO COLlEpsKa B CE0€ aJlIio3UI0
Ha NEePBOMCTOYHMK. TakuM 06pa3oM GOPMUPYETCSl HEKasl CETb TEKCTOB, CBSI3aHHbBIX
MEX]y COO0M HE MePapXUYECKH, a ACCOLMATHBHO, HO IIPYA 3TOM CIIOCOOHBIX BIIOJIHE
YCIIELIHO KOHCTPYUPOBATh KOJJIEKTUBHYIO ITAMSTh [IOCPELCTBOM OTPLKEHUS HEKUX
IIPEJCTABJIEHUI O NPOLUIOM. B peLeHsnpyemorl MOHOrpaduu aBTOPBI YIEJISIIOT
NOAPOOHOE BHUMAaHME TaKO! (POPME CETEBOW JINTEPATYPhl KaK (PaH(UKIIH, C LEJIbI0
BBISIBJIEHUSI KJIOUEBBIX (OPM M CIOKETOB ISl JasipHenmen Mudosorusanuu
smyHocTtu [letpa Ilepsoro.

KoMIyiekCHbIN aHanu3 pasHOOOpasHbIX (HaH(PUKOB, MOCBSIIEHHBIX JUYHOCTU
[IEPBOTO PYCCKOT0 MMIIEpATOpa (OCOOEHHO PELIEH3EHTOB IIOPa3uil TOT, B KOTOPOM
I[letp 60petrcs BMecte co llIpskamu 3a cBo6omy BO BpeMeHa OKTSIOPbCKOM PEBO-
mouuy 1917 r.), nemoHcTpUpyeT, uTo 0oopa3 [letpa I 3aHMMaeT 3HAUUTEIBHOE MECTO
B Meguanamsaty. CeteBas JMTepaTypa Ke CIY>KUT YOOOHOU I1aTHOPMOM, KOTOpas
IIO3BOJISIET JIETKO M BAPUMATHMBHO KOMIIMJIMPOBATb B OJHOM TEKCTE KAaK PEaJIbHbIE
ucropuyeckue (PaxThl, TaKk U MU(POJIOTM3UPOBAHHLIE NIPENCTaBIeHMs. bosee Toro,
aBTOpaM YZAAETCsl MPOAEMOHCTPUPOBATh U JIAOWJIBHOCTb 3TOr0 06pasa, KOTOPBIU
MOXXET OBbITb OPraHUYHO BCTPOEH B JIIOO0M MEMOPHAJIbHBIN [HUCKYPC U COYETAEM
¢ abCOJTIOTHO JIIOOBIMU aKTOpaMu (BKirtouast LlIpakoB).

biarogapHocTu

Pabota BbInoJsiHEeHa Npu nogaepkke Poccuiickoro HayyHoro ¢gonpa KoHkypc
«[lpoBeneHne GyHIAMEHTANIBHBIX HAyYHBIX UCCJIEIOBAHUIN U ITOMCKOBBIX HAyYHBIX
VICCJIEJOBAHUI OTHAEJIbHBIMU HAy4YHBIMU TIPyNIamu» (PErMOHAJIbHBIA KOHKYPC)
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22-18-20011 «lludpoBasi TIpamMOTHOCTb: MEXAUCLUUILIMHAPHOE UCCJIENOBaHUE
(PErMOHAJIbHBIN aCIIEKT).
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B koHue 2022 roga M3paTtesnbcTBO BhICIIEN MIKOJIBI SKOHOMUKU IIPELCTaBUIIO
IIMPOKOMY KpYyry u4uTaresnell KHury «PeanbHa sim creHa GuibTpoB?» (2023)
HEMELIKO-aBCTPAIMICKOro Meauareoperrka Akcesnst bpyHca. B Hell uccienoBaTesb
CTaBUT CBOEU L€JIbIO [I0KA3aTh, YTO IOIYJISIPHbIE MenaMeTadOPbl «3IX0-KaMepay U
«ITy3bIPb (PUIIBTPOBY», UMEIOIINE TOJITYIO UCTOPHIO UCIIOJIb30BAHUS U UCCIIEJOBAHMS,
Ha CETrOAHSIIHMNA JEHb HE TOJIBKO HECOCTOSATENbHbl KaK $3blK OIMCAHUA
17151 aHanu3a VIHTepHeTa, HO JaXKe BPEHBL

HecmoTps Ha TO, YTO aBTOP Pa3BEHYMBAET BCETO 1BA KOHKPETHBIX KOHLIEITA, U
KHUTA 110 06bEMY HEMHOTO TPEBBIIAET CTO CTPAHML], TEKCTA, Pa3rOBOP O HEW HEO0O0-
XOZAMMO HayaTb C JOCTAaTOYHO IPOCTPAHHOrO BBEIEHHUS. JIeJI0 B TOM, YTO U 3XO-
KaMepa, 1 My3blpb GUIIBTPOB — ABE Kjaccudeckue «meradopsl MHTepHeray. Kiac-
CMYECKME HE B IUUIaHE BKJIIOYEHMS B KAHOH $I3bIKa OIMCAHUS HOBBIX LM(PPOBBIX
TEXHOJIOTUH, XOTSl ONPENEJIEHHOE MECTO OHM TaM 3aHsinu. Meradops! VHTepHeTa
B IAHHOM CJIyyae — 3TO CIIOCOO OCMBICJIEHUSI COBPEMEHHBIX KOMMYHUKAIIOHHBIX
UM(POBBIX TEXHOJIOTUIA. VIHTEpDHET — CJIOKHO YCTPOEHHAsl M HEMNpO3padyHasl [Jisl
00bIBaTEJISl TEXHOJIOTHS, TIOHATh KOTOPYIO IIOMOTAIOT SIpKHe 00pasbl, OTChIIAIOIINE
HaC K HalleMy IOBCEHEBHOMY 3HAHMIO. VI3HayasbHO 5TO ObLIM Haubosiee o0Ie
MeTadophbl, TaKMe KaK «BCEMUPHAas NayTUHA», «<KUOEPIIPOCTPAHCTBO» U TaK Jajee.
Ho ¢ pocTtom moHMMaHusl 6a30BbIX OCHOB PaboThl CeTH U ee YCJIOKHEHUS] HaM
TPeOYIOTCs 60JIe€ SIPKME HOBbIE 00pasbl 1151 pabOThl C KOHKPETHBIMU (PEHOMEHAMU.

MeTtadops! MOryT paboTaTh HE TOJIBKO Ha MaTepuaIbHO-LHU(PPOBOM YpPOBHE,
OOBSICHSISI HaM 0a30Bble MPUHLUIBI PabOThl B «U(PPOBOM» (MeTadopa, B KOTOPO
AJIEKTPUYECKUIl curHaa 3ameHsietcss Ha nudpel 0 u 1) mpocTpaHCTBE (Takue
000POTHI, KaK dJIEKTPOHHAS 0YTa, Pab0YUIi CTOJI, N1arka, OKHO U TaK Jajee), HO U Ha
6osiee MUPOKOM JUCKYPCUBHOM ypoBHe (Boomen, 2014). O4eBUAHO, YTO NOLOOHBIE
MeTagopsbl BBIMIOJHSIOT HE TOJIBKO ONMUCATENbHYIO (PYHKIMIO, HO 3a4aCTyI0 U ULE0-
siormyeckyto. Hanpumep, MHTepHET Kak (PpOHTUP — 3TO MECTO [1J1 UCCJIEIOBAaHNI 1
IEMOKPAaTUYECKOrO y4YaCTUsl B Pa3BUTUM U IIPUHATAA OCHOBHBIX DEIIEHUN
(Markham & Tiidenberg, 2020, p. 7), a MeTadopa BBICOKOCKOPOCTHOM MH(pOpMALM-
OHHOM MarucCTpajii UMEET IOJ, COO0M MOJMUTUYECKYI0 OCHOBY U OTCBLIAET CKOpee
K perylaMeHTalyy, eHTpaIu3aluy 1 KoHTposto (Boomen, 2014, p. 174). Dto uneo-
JIOTUYECKOE COMEP’KAaHME HEOOXOOMMO HE TOJIbKO MCCJIENOBaTh, HO U IIPEJJIaraTh
B KQUECTBE aJIbTEPHATUBLI 00JIee coneprKaTesbHble METa(dOpbl. DTO IOHMMAET U
Axcenp BpyHC, mnpusbiBas JnbO OTKas3aTbCsl OT dTUX MeTadop, MO0 BHECTU
B IMCKYCCHIO O HUX SMIIMPUYECKYIO CTPOTOCTb.

Cama KHWra, o 3asBjeHUI0 bpyHca, SBJsSeTCs He3allJIaHMPOBAHHBIM IIPUJIO-
’KeHueM K ero MoHorpaduu 2018 roma «HabsogeHue 3a BOpoTaMy U KypupoBaHUe
HOBOCTEW: KYPHAJIUCTUKA, COLMAJIbHBIE CETU M NybsnuyHast cdepa» (Bruns, 2018).
M 310 BakHOE 3aMeyaHue, KOTOPOE I03BOJISIET HaM IIOHSITb MECTO MCCJIEIOBAHUS
«PeasnpHa sin cTeHa GUIBTPOB?» B KOpITyce paboT aBTopa. «HabsoneHre 3a BOpoO-
taMn» (Gatewatching) - TeopeTuyeckuii KOHLIENT camoro bpyHca - mertadopa,
C KOTOPOM OH Hayajsl CBOIO aKaIeMUYECKYI0 Kapbepy, omnyosnkoBas B 2005 romy
kHury «Habmogenue 3a BOpoTaMu: COBMECTHOE ITPOU3BOJICTBO OHJIATH-HOBOCTE»
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(Bruns, 2005). «Hab6moneHre 3a BOPOTaMU» aBTOP IIPOTHMBOIIOCTABIISIET IIPAKTHKE
«ripuBpatHudecTBa» (Gatekeeping). «IIpuBpaTHUYECTBO» 3H€Ch — 3TO (PYHKLMS
KJIAaCCMYeCKUX uHAycTpuanabHblx CMM, KOTOpblE CaMOCTOSITEJILHO IIPVMHUMAIIN
pelleHre OTHOCUTEJIBHO TOro, Kakas UH@oOpMalus HeoO6xXxOoAuMa YUTATENI0 WU
3pUTEJIIO, TEM CaMbIM KOHTPOJIUPYSL IIOTOK HOBOCTEM IJIsl CBOEU ayJUTOPUU.
[Tporpecc 1u@POBLIX TEXHOJIOTUI OCTABUJI 3Ty MPAKTHKY 1107, BOIpoc. Pa3suTue
TPXX[IAHCKOW >KYPHAJIMCTUMKYA — JIMYHBIE CalThl, OJIOTH, @ B AAJbHEMUIIEM COLU-
aJibHble Meayua — U3MEHUJIO U caM CIOCoO MOTpedsieHrs HOBOCTel. Kiaccuueckue
CMMU yTpatuny MOHONOJIAIO HA NPU3HAHME TE€X WM MHBIX COOBITMI 3HAYMMBIMH,
a «CJIyYalHbIE aKTbl )KyPHAJIMCTUKN» OT CTOPOHHUX HAOJIOaTe el CTaau HE MeHee
BOCTPEOOBaHbI, Y€M [OATOTOBJIEHHBIE PENOPTAXU C MeCTa COOBITUHM. DTOT
KOH(JIMKT KJIACCUYECKUX U HOBBIX ME/IMa XOPOUIO MPOUJIIIOCTPUPOBAH B cepuae
«Kaproyne1 gomuk». 1o CrlOXKeTy >KypHaJIMCTKA, YW M3 Ta3eTbl, NEPEXOIUT
B OHJIAH-U3JAHUE U YIVBIISLETCS TOMY, YTO €1 HE€ HY)KHO COIJIACOBBLIBATb TEKCTBHI
C peaKTOpaMu.

Takum 06pa3om «HabIIIOIEHNE 332 BOPOTaAMU», I10Ipa3yMeBaollee NapTULMIa-
TOPHOCTb U arperupoBaHue MH(MOpPMAlU, CTAHOBUTCS 06o0jiee BOCTPEOOBAHHBIM,
YeM CTpeMJIEHHE K 0000IIEHNIO U 3MTapHOCTh AouudpoBbix CMU. 3a TpuHanuath
JIeT ¢ MOMEHTa IyOJMKauyy NepBOM KHUATM BpyHCa 3TU TEHAEHLWH, [10 MHEHMIO
aBTOPA, TOJIBKO YCUJIUJIACh 32 CYET PA3BUTUSI COLMATIbHBIX Meua. OH MO-TIPEKHEMY
BUJIUT B 3TOM OINPEJIeJIEHHbIN 9MAHCUIIATOPHBIA U JE€MOKPATUYECKUN MOTEHILMAIL.
[T03TOMY B KAKOM-TO CMBICJIE €TI0 YCIIOBHO MO>KHO OTHECTH K «T€XHO-OITUMHUCTaM»
(ITaBnos, 2019; Adanacos 2019) u suib 103aBUAOBATD, YTO 32 IOMbI UCCIIENOBAHNUSI
VIHTepHEeTa OH 3TOT ONTUMH3M HE PaACTEpsyl, TaK KaK MHOIME IPEXKHUE TEXHO-
ONTAMMCTBI YK€ JABHO CTaJIU Neccumuctamu. KoHuenuys «HaboeHus 32 BOPO-
TaMU» MIOJIPA3yMEBAET IMOSIBJIEHMS OOJIBIIOrO KOJIMYECTBA PA3IMYHBIX TOUYEK 3PEHUS
Y aKTMBHOE y4aCTUE NOTpeduTesiell MHpOopMaluuu B €€ CO3[aHUU U aHayu3e, 4To,
OYEBUJHO, NPOTUBOPEYUT M3OJISIUOHUCTCKUM MeTadopam Iy3bIps (PUIIBTPOB U
9X0-KaMephl.

B xozie CBOEro OCHOBHOTO UCCJIEN0BaHUS BPyHC IIPUXOIUT K BBIBOZY, YTO 3TU
MeTadopbl HE TOJIBKO HEKPUTUYECKU BOCIIPOU3BOISATCS. B MEIMA, HO U UCIIOJIb3Y -
IOTCSI TE€XHO-TIECCMMMCTaMM OCMBICJIEHO, IJI1 JAUCKPEOWUTAlMM HOBBIX MeAua.
Mcxopss n3 aTHX yCTaHOBOK, aBTOP aQHAJIM3UPYET BbIIIEO3HAYEHHbIE MeETa(dOpHI.
YTO Xe JesaeT ¢ 3xX0-Kamepom u my3bipeM (puibTpoB Akcesb BpyHc? Cnoisep:
OH yTpUpPyeT MeTadopbl ¥ TEM CAMBbIM I1OKa3bIBAE€T, YTO OHU HE OYE€Hb XOPOIIO
paboTaoT; OOBUHSIET UX aBTOPOB M TE€X, KTO MX UCIOJIb3YET, B TEXHOJIOIMYECKOM
IEeTEPMUHU3ME; a TAKOKE AT COBET U3 CEPUM «IyYlle ObITh 3[I0POBBIM M OOTaThIM,
4eM 6eIHbIM U 60JIbHBIM». HO 060 BCeM IO NOPSIKY.

Kuura cocrout u3 natu rias. B nepBoit Akcesib BpyHC OKa3bIBAET, KaK 9X0O-
KaMmepa U My3bIpb (PUIIBTPOB CTaX YaCThIO MOBCEIHEBHOTO $I3bIKa. DTU MeTadopbl
VICTIOJIb3YIOT MEMHCTpUMHBIe CMU 1 NIOJIMTUKY, [IPY 3TOM SMIIMPUYECKUX [10Ka3a-
TEJIbCTB UX PabOThI [10 CUX I1OP He IIPeNICTaBlIeHo. [10 ero MHEHMIO, 3TO MOXET ObITh
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CJIeICTBUEM O0AHAJIBHOTO TEXHWYECKOTO JETEPMUHM3MA, KOIAa Mbl BbIHOCHUM
32 paMKU CyObEKTa, IPUHMMAIOLIETO T€ WX MHBIE PEIIEHNUS,  BCIO BUHY BO3JIaraeM
Ha TexHosioruu. Kpome toro, Mmetadopbl CO3HATEIbHO MCIIOJb3YETCS ITOMYIMCTaMHY,
17151 CO3[aHUSl «MOPasIbHOM NaHukm» (Kosh, 2022) 1 nanbHENen ee NoJIUTU3aLUN.

Bropas ryaBa MocssileHa TOMY, KaK aBTOP IOIBITAJICS ONPENEJIUTD, C YEM KE
Mbl BCE-TaKd MMEEM [€JI0. DXO-KaMepbl — KOHLEMNLMS, MNPOIBATaEMasi aMepu-
KaHCKUM IIPaBOBEIOM M CIIELIMAJIMCTOM II0 IIOBEJEHYECKOM SKOHOMUKE Kaccom
CancrenHoMm, npexcrasieHHas uM B 2001 romy B OOHOMMEHHOM KHUTE
«9x0-Kamepsl: Bym npotusB 'opa, UMIMYMEHT U He TOJBKO» (Sunstein, 2001) u
B JAJIbHEWIIEM II0JIyYMBIIAsl pa3BUTHE B cepuu KHUT «Pecnybivka» («Republic»,
2001, 2007, 2017). OpgHOM W3 WUIIOCTpPALUi uneu dxo-Kamepsl 1y CaHCTelHa
SBJII€TCS BbIMbILIEHHOE M3naHue Daily Me, onmncannoe Hukosnacom Herpomnonre
B ero kHure «bpiTh nudposbiM» (Negroponte, 1995). DTo nepcoHaIU3MPOBaHHOE
VHTEPHET-ME1a, KOTOpOe IOAOMPAET HOBOCTU B COOTBETCTBUMU C MHTEPECAMU
KOHKPETHOTO I10J1b30BaTessl. Takasl rnepcoHanmsanys, obecredrbaemas «IpyBpar-
HUKaMu», 110 MHeHMI0 CaHCTelHa, NPOTUBOPEUYUT LIEHHOCTSIM CBOOObI CJI0OBA U
JIMIIAET JIIOAEH OOBEKTUBHOIO OOILIEro OIbITA, Pa3fesisid UX U 3aMblKasg B JIMMOE
«OXKMJaeMBIX» HOBOCTEM U COObITMHM. Heob6xomumo oTtmeTuTh, 4TOo CaHCTENH
paccmaTpuBajsl BO3HUKHOBEHHE 3(Q@eKTa 3XO0-KaMepbl KaK CJIEICTBUE PabOThI
KOMIIBIOTEPHBIX QJITOPUTMOB U aQHAJIM3UPOBAJ €r0 C TOYKU 3PEHMS IICUXOJIOTNYe -
CKOH, a He coumosiorndeckor nepcrektussl (Loblich & Venema, 2021). B To BpemMs
AT ONACEHUsI ObUIU CKOPEE TMIIOTETUYECKUMU U SIBJISJIUCH PE3YJIbTATOM MBICJIEH -
HOTO 9KCIIEPUMEHTA, TaK M HE€ BOIUIOTUBIIVCH B IEWCTBUTEJIBHOCTb. [Ipy 3TOM
MeTtadopa MpOoLOJDKUJIA CBOE CyllecTBOBaHUE. OHA U 10 Ce JEHb SIBJISIETCS SI3bIKOM
ONMCaHMs MeJua U UU(POBBIX TEXHOJIOTU.

[Ty3bIpb (pUIBTPOB — KOHLENUMS MeAuaakTuBucTa Diu [lapusepa u3 ofHO-
nmenHou kHuru 2011 roga «The Filter Bubble: What the Internet Is Hiding from You»
(8 2012 romy ee mepeBoOf, MPENCTAaBUIIO M3NATEJILCTBO «AyblrHA BusHec Bykce»,
3aMEHVB Ha3BaHMe Ha «3a cTeHoy (GuabTpoB. YTO VHTEpHET CKpBIBA€T OT Bac?»;
BUIVMO, OTCIOZAa B Ha3BaHME PACCMATPUBAEMON KHUIU II€PEKOYEBAJIA «CTEHA
(GUIBLTPOB» — TEPMUH, O60JIEE 3HAKOMBIY OTE€UECTBEHHOMY YMTaTes0). [IosIBUBIINICS
CITyCT$l I€CSITh JIET IIOCJIE 3XO-KaMepbl Iy3bIpb (PpuibTPOB [lapusepa yKasplBajl yxxe
Ha 6osiee COBPEMEHHBIE TEHAECHIMY pa3BuTys CeTy, a UMEHHO Ha IIEPCOHAIN3UPO-
BaHHYIO aJIFTOPUTMUYECKYIO IIOMCKOBYIO BbIAYY.

JleficTBUTENIPHO, 00€ KOHLENIMM, XOTS U  SBJSIIOTCS  aBTOPCKUMH,
TEM HE MEHEE, HE KMEIOT 4eTKoW aebuHuumu. [ TOro, 4ToObl M30E€XKaTh MUX
KOHLENTYaJIbHOTO CMELIEHMS U B JaJIbHENIIEM [TPOAHAIM3UPOBATh KUKIYIO C TOUKU
3pEHMS COOTBETCTBUS MX CTPOTrOW SMIIMPUYECKON peaslbHOCTH, bpyHC npepjaraer
cobcTBeHHBIE onpegesieHusl. Tak, «d9P@eKT 3x0-Kamepbl BOZHUKAET, KOTJa Ipymra
YYaCTHUKOB pellaeT O0pa3oBbIBaTh CBS3M (connect) MpPerMyLIeCTBEHHO IpYTr
C APYrOM, BIUIOTb O MCKJIIOYEHMS 4y’KaKOB. YeM 60jiee HACBIEHHON CTaHOBUTCS
aTa ceTh (...), TeM 060Jiee U30JUPOBAHHOM OT JIIOOBIX B3IJIJIOB OKAa3bIBAETCSl 3Ta
TPyIIa, B TO BPEMS KaK B3IVl €€ YYaCTHUKOB MOIYT aKTUBHO LIMPKYJIMPOBAThH
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BHyTpU Hee» (BpyHc, 2023, c. 30-31). A «DddexT my3pips GUIBTPOB BO3HUKAET,
KOrja TpyIa y4YaCTHUKOB, HE3aBUCUMO OT 0a30BOM CTPYKTYpPbl HX CBSI3€H
C IPYyTMMH, peLIaeT MOAJepXMBaTh KOMMYHHMKALMIO (communicate) npeumyle-
CTBEHHO JPYT C APYrOM, BILJIOTb 10 UCKJIIOYEHUS 4y’KaKoB. UeM 60jiee HaCTONYUBO
OHM OCYILECTBJISIIOT 3TOT BLIOOP, TEM BEPOSITHEE CJIOXKMUTCSI Takas CUTyalys, [IpU
KOTOpOH B IpyIiiie OyayT UUPKYJIMPOBaTh TOJIBKO COOCTBEHHbIE B3IJISbI €€ y4acT-
HVKOB Y UCXOJs1Iast OT HUX MHpopMauus, a He uHdpopmanusa ussHe» (bpyse, 2023,
c. 31).

Takum 06pa3om, 3x0-KaMepa 3aMBIKAE€T BHYTpU ce6s1 UHPOPMaLMIO (KOHTEHT),
a Iy3bIpb (PUIBTPOB — KOMMYHUKaLMIO. HECMOTpS Ha TO, YTO M3HAYAJIBHO U [JIs
CancreniHa, u s Ilapusepa O6bUl BaXXEH aKLEHT HAa JITOPUTMUYECKOM TE€HE3MCe
aTnX 3(PeKToB, BpyHC CYMTAET IIIOCOM CBOETO MOIXOAA — OTKa3 OT MCKIIIOYU -
TEJIbHOM POJIM aJITOPUTMA, KOTOPBIM ITO3BOJISIET HAM IIEPEUTU OT TEXHOJIOTMYECKOTO
IeTEPMUHM3MA K CUTyalluM JIMYHOTO BbIOOpa. Ilepeonpenenenue atux mertadop
IAET BO3MOXHOCTb KAaye€CTBEHHO W3MEDUTb «ITy3bIDHOCTb» U «KAMEPHOCTbH»
B K&XXJI0M KOHKpeTHOU cutyauuu (bpyHc, 2023, ¢. 34) 1 NOHSTD: «B KaKO MOMEHT
YMEPEHHAsl TPUBSI3AHHOCTb K CBOMM  €IUHOMBIIIJIEHHUKAM IIPEBPALIAETCS
B JMC(YHKIMOHAIBHOE U30E€TaHUE aJIbTEPHATUBHBIX TOYEK 3peHus?» (bpyHc, 2023,
c. 34). Kpome Toro, 3To nepeoripeeseHre nogpasyMmeBaeT 6€CLIeHHOCTHBIN I10IXO0
K aHaM3y UHGOpMaLMY, KOTOpast UUPKYJIMPYET BHYTPU Iy3bIpel U Kamep, He J1eJ1ast
YIIOp TOJIBKO Ha PAaJINKaJIbHBIX Y MOIYJIMCTCKUX COOOLECTBAX.

B TpeTrbell M 4ETBEPTOM IJIaBE€ ABTOP I[OKA3BIBAET HECOCTOSATEJIbHOCTb 3TUX
oByx Mertapop LVHTepHeTa 1ocie IepeolpenesieHns. bBpyHC aHamusupyer
pasyM4Hble UCCIIEHN0BAHNS 9XO-KaMep U Iy3bIpell PUILTPOB U MPUXOIUT K JOCTA-
TOYHO OYEBUIHOMY BBIBOAY, YTO WJEAJIbHOTO BOILJIOLIEHUSI 3TUX IBYX 3(P(PEKTOB
He cyuecTByeT. Tak, 9Xx0-KaMepbl OKa3bIBAIOTCS YSI3BUMBIMU 17151 JOCTYIIA BHELTHETO
KOHTEHTA OT HEYYaCTHUKOB, a Iy3bIpu (PUIBTPOB HE TOJILKO HE CO3[AIOTCS IOWUC-
KOBBIMU CEPBMCAaM{, HO Y HEBO3MOJKHBI C TOYKM 3PEHMS HaAllell KOMMYHHUKAL-
OHHO¥ aKTMBHOCTH, KOTOpasl peajm3yeTcsl Ha UHTePHeT-IIaThOopMax U Ha [IPYyrux
yYPOBHSIX (paboyee, JIMYHOEe oOuieHue U T.1.). g aHanusa BpyHC npuBiexkaer
HECKOJIbKO TECHO CBSI3aHHBIX IIOHSITUI: TOMOQUIMNIO U M30UPATEJIbHYIO BOCIIPUNM -
YUBOCTb — IIOMCK CXOZCTB M M30€raHue pasvyuil; Cupalb MOJTYaHUS — U30eraHue
OCIIapVBAaHUS TPYIIIOBOTO KOHCEHCYCA; KOHTEKCTHBIN KOJUIAIC — CUTYyalusi, KOrma
OJlHa U Ta >Xe MH(OPMALMs MOXKET ObITb UHTEPECHA Pa3IMYHBIM IPYIIaM JIIOJEN.
Bce oHM UCnoOB3yIOTCS 1151 TOTO, YTOO «PaCKOJIIOBATh» U30JIILIMOHUCTCKUE META-
¢dopsL.

HecMoTps Ha TO, YTO BO BTOPOM IJIaBe BpyHC OTKa3bIBAE€TCSl OT TEXHOJIOTUYE -
CKOTO onpezesneHns Metadop, OH aKTUBHO HCIIOJIb3yeT TEXHOJIOTUYECKNN aPTYMEHT
B TPETbEN M YETBEPTOM I71aBax. Hanpumep, X31ITErW CTAHOBATCA KaK MEXaHU3MOM
O00BEIVHEHNST €JUHOMBIIIJIEHHUKOB, TaK U CIIOCOOOM MAapTU3aHCKMX KOMMYHHUKA-
TUBHBIX aTaK HA MJAEOJIOTMYECKUX COIEPHUKOB I10J, NPUKPBITUEM «HX» XSUITETOB,
YTO Pa3MbIBAE€T LIEJIOCTHOCTb dXO-Kamep. A HOBOCTHOH arperatop Google News
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OKa3bIBAETCSl 1aJIEKO HE TaKUM TEXHOJIOTMYHBIM, YTOOBI HA JJAHHOM 3Tare obecrie-
YUTb BO3MOKHOCTb 3aMbIKaHUsI UHAMBUA B Iy3bIpe GpuibTpoB. OIHAKO KIIIOYEBBIM
apryMeHTOM bpyHCca Ha NPOTSKEHUM BCEM KHUTM BCE-TAKU SBJISIETCA TO, 4YTO
KaXXZIBIM U3 HAC OTBETCTBEHEH 32 COOCTBEHHYIO MHTEPHET-0€30I1aCHOCTb U Meaua-
I'PAMOTHOCTb.

Heo6xonyMo Mpu3HATh, YTO SMIIMPUYECKUE HCCIIENOBAaHUSI B OOJIBLIMHCTBE
CJIy4aeB [IEVICTBUTEJILHO JIMOO ONPOBEPraloT MIeaabHOE CYIEeCTBOBaHME MeTadop
VMHTEPHETA, MO0 HE COOTBETCTBYIOT afl€KBATHOM COLIMOJIOTMYECKON METOLOJIOTHN.
[Ipy 5TOM T€ U3 HUX, KOTOPBIE MOATBEPKIAIOT 3T MeTadopsl, bpyHC paccmarpu-
BaeT KaK UCKJIIoYeHus. Hanpumep, ciydail ¢ pOCTOM OHJIaH-COOOLECTB HEMELIKOM
yspTpanpasoy naptuu AfD onpasipiBaeTCst TEM, 4YTO €€ CTOPOHHUKU CBEPXAHT KU -
POBaHbI Y UAEOJIOTMYECKA MOTUBHMPOBAHBI, YTO CKOPEE SBJISIETCS aHOMAJIMEN, YEM
HOpMOH. B utore OH NpUXOAUT K BBIBOAY, YTO YEJIOBEYECKAsT KOMMYHUKALUA
CJIMIIKOM CJIOXKHA, YTOOBI 3aBUCETh TOJILKO OT BIIMSHHUS anroputmos (bpyHc, 2023,
c. 88).

B nocyienHen, nSTou riase, NOABOLUTCS UTOT. bpyHC MuUIIET, YTO MEeTa(OphI
9X0-KaMephl U I1y3bIpst GUIBTPOB — 3TO MOIBITKYA TEXHOJIOIMYECKOTO OOBSICHEHNS U
IETEPMUHALIAYA CJIOKHBIX COLMAJIbHBIX U TIOJIUTUYECKUX COOBITUN, C 4YeM,
6€3yCJIOBHO, CJIOKHO He coryacuthbes. [lossipuzanus obmiecTsa, corjaacHo bpyHey,
60s1€€ OCTPO CTOSIAS ITPOOIEMa, YEM ero pparMeHTalysl. DTO He TEXHOJIOTUYeCKast
npo6JsiemMa, COOTBETCTBEHHO, HE HAZIO UCKATh €l MCKIIIOYUTEJIbHO TEXHOJIOTMYECKOe
pelieHue.

Hecmotps Ha 1O, yTO KHUra Akcesst bpyHca He upeasnbHa, Y HEE €CTb OIHO
HEOCIIOPMMOE MIPEUMYILECTBO. DMITMPUYECKAST OPUEHTALIMA aBTOPA AEVMCTBUTEILHO
OTPE3BJISIET U TO3BOJISIET 3aUHTEPECOBAHHOMY 4YUTATEJI0 HA BPEMS BbIOPATHCS
13 9X0-KaMepbl TEXHOJIOTMYECKOIO MMECCMMU3Ma U HEMHOIO IOVCTaHLPOBABIIKCE,
OLIEHUTb SBPUCTUYECKYIO LEHHOCTb COBPEMEHHBIX KOHLEINTOB MEOUaTEOPUM.
[Ipu aTOM BpyHC, HEOIHOKPATHO IpPOroBapuaas obmuye ¢passl PO TO, YTO JIHOOOM
aJTOPUTM — 3TO HE CyAbOa, a MPOSBJIIEHUE BOJIU JIIOAEN, CTOSIIMX 32 HUM, COBEp-
LIEHHO HE y[EJseT BHUMAaHMS aHAIN3y 9TOM CaMOW «BOJIM» WJIA aJTOPUTMOB KaK
VHCTPYMEHTOB. lICTIOJIb3ysl [APYIyI0 PacCIpOCTPAaHEHHYKHD MeTadopy «YEPHOTrO
SIIMKa», KOTOPasi WIIIOCTPUPYET TOTAJIbHOE HEITOHMMAaHNE HaMy paboTbhl KOMMEP-
YECKUX aJITOPUTMOB, OH B NAJIbHENIIEM TOBOPUT JIUIIL O TOM, YTO COBPEMEHHbIE
peann3anyy TeXHOJIOTMYECKUX aJIFOPUTMOB HE MOTYT CO3[aTh Iy3bIpb (GUIBTPOB
WJIA 3X0-KaMepy.

OueBUOHBIA CErofHs nJjisl OOJIBIIMHCTBA aKaJeMUYECKUX MCCJIeloBaTesen
OTKa3 OT TEXHOJIOTMYECKOrO AETEPMUHU3MA IIPU AaHAIM3E TEXHOJIOTUI IIPUBOLUT
K TOMy, 4TO OHM H€ aHaJIU3UPYIOTCAd BOBCE. [I€ICTBUTEIbHO, COBPEMEHHbIE
ur@poBble M1aTGOPMBI HE TPATAT BCE CBOM PECYPCHI, YTOOBI IIOMECTUTh BCEX HAC
B DXO-KaMe€pbl WU IMy3blpu (UIBTPOB, OJHAKO CTPAaHHO OTPULATH TOT (aKT,
YTO JII0O0Y, 1a’Ke HECOBEPIIEHHbIN, AJITOPUTM PEKOMEHIALMH, T0g060pa KOHTEHTA U
TaK Jlajiee peaju3yeTcs pafy NOoJIydeHUs NPUOBLIM, KOTOpash Ha OAHHBI MOMEHT
HaIIPSIMYIO CBsI3aHa C TE€M, CKOJIBKO BPEMEHU IPOBEAET I10JIb30BATENb HA TOU WU
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VHOM Iy1aTOpMe 1 CKOJIbKO JAaHHBIX TaM OCTaBUT J1J1s JajbHENIIe MOJgepHU3aLuU
ATUX CaMbIX QJITOPUTMOB PEKOMEHAAIMI. MBICJIb O TOM, YTO €CJIA WJeasIbHbIX
Iy3bIpENl M KaMep HE CYLIECTBYET, TO aJTOPUTMbI HE MBITAIOTCS 33[E€P>KaTh HacC
Ha mIaTGopmMe 3a CYET PEKOMEHJALMI YCJIOBHO MHTEPECHOTO ISl HAC KOHTEHTA
(yCTb JaXke HE3TUYHOTO C TOYKU 3peHUs bpyHca — aHTHHAy4YHOTO, OITyJINCTCKOrO,
BKCTPEMMCTCKOTO U TaK JAJIEE), KAKETCS JAJIEKO HEe camOo04eBUIHON. OKa3aBIIMCh
B cuTyauuu (PysuiepoBCKON «mnocT-npasnely» (Pymnep, 2021), Axcens bBpyHc
He CTapaeTCsl 3aHATb METAIO3ULMIO, YTOOBI IIOHATh MECTO 3TUX MeTadop B uUccie-
noBaHuM VHTepHETa, 06palasch B CBOEN paboTe TOJIBKO K MX TMIIEPOOIU3NPOBAH -
HOMY MM CaMHUM cofepkaHuio. Tak, GUTBA C BETPSIHBIMU MEJIbHULAMU — IBYMS
HE CaMbIMM yAAauHbIMU MeTadopamu VIHTEpHETa — CTAaHOBUTCS [JIs aBTOpPA pella-
IOIMM CPaKEHMEM BOVHBI 3a Oyzayiee. B KoH1e KHuru bpyHC IUTUPYeT HEMELKOTO
KypHa/mmcTta Cebactnana MariHeka: «Korma Mud o my3sbIpsix (GUIBTPOB JIOIHET,
TOIZIA ¥ HAYHETCSl OOCYXXIEHUME BOIIpOoca O TpaHcdopMauuy IMy6anyHOU cdhepol»
(bpync, 2023, c. 107). Te3uc, cBO€d CBS3bI0 C SMIMPUYECKON PEATIBHOCTBHIO
HEMHOTVM YCTYHAIOIIMNA UEE€ O TOM, YTO Mbl HAEKHO U GE3BBUIA3HO 3aIlepPThl
B 9XO-KaMepax U Iy3bIpe PUIIbTPOB.
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