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Dear friends, colleagues, readers and authors!

Galactica Media: Journal of Media Studies is a periodic academic e-journal without
printed forms (since 2019). The journal publishes scholastic articles, reviews, informa-
tion resources, reports of expeditions, conferences and other scientific materials.

This project is a truly ambitious initiative that serves to disseminate scientific intellec-
tual knowledge and information in the field of media and popular culture (history, cul-
tural studies, anthropology, philosophy, etc.) in the modern world community.

It is not for nothing that we used the epithet ambitious, since from the very beginning
of its inception and preparation, it really is such. The project was started in 2018 by a
small group of enthusiasts, young scientists whose interests lie in the above-men-
tioned areas of research.

First of all, we have assembled a truly big international team to become the members
of our editorial board, people from different parts of our “small global village” called
planet Earth, as media culture theorist Herbert Marshall McLuhan put it. Our editors
are leading scholars in the field of media and popular culture from Russia, USA, UK,
Spain, Austria, Sweden, India, Sri Lanka, China, Malaysia, Ghana.

Therefore, we chose English (the international language of science) and Russian (as the
project is an initiative of Russian scientists) as the working languages of the online
journal.

Openness, no charge, and peer reviews by leading scholars are the fundamental princi-
ples of our project (Ethics). And the digital character of modern international commu-
nications made us choose the electronic version of the journal (without physical print-
ing). Based on the above while choosing a platform we preferred an open and free en-
gine called Open Journal Systems, which ideally allows to organize the entire publish-
ing process.

This allowed us to automate each stage of publication through the user registration
system.

The names and e-mail addresses entered on the website of this online journal will be
used solely for the purposes indicated by the journal and will not be used for any
other purposes or passed to other individuals or organizations.

Journal publishes articles on quarterly basis.

Our online edition is devoted to the topical issues in the field of studies of media and
mass culture in the broadest coverage of: history, cultural studies, anthropology, phi-
losophy, etc.

The title of the journal was chosen as a reference to the work of the famous theorist of
media culture, Herbert Marshall McLuhan, who in his periodization of the invention
and assimilation by mankind of mass communications (media) introduced the concept
of "Galaxy" (Galaxy of Gutenberg, Galaxy Marconi, etc.).

Aim and Scope

to create a virtual platform for exchange of views and discussions in the field of stud-
ies of media and mass culture. We strive to ensure that our network publishing per-
forms an important scientific function — communication and information, which al-
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lows not only to accumulate new achievements in this area, but also serves as the ba-
sis for new discoveries and insights.

Online edition maintains its principles - to ensure the intercultural dialogue and to re-
duce the conflict of civilizations. It adheres to the philosophy of non-violence, cultural
and religious tolerance. The editorial Board aims at removing language barriers while
maintaining respect for the national culture of each nation, residing on the small
planet Earth.

All materials submitted to the editors will be carefully selected and sent for double-
blind review.

Which does not mean though that any article sent to the editor will be accepted for
our online edition. Any unscientific or not based on facts article will be rejected by the
editors.

All articles are published FREE, but the fee is not paid to the authors.

Best regards,
editors

¢ Certificate of registration issued by Roskomnadzor:
9JI Ne ®C77-75 215 since 07 march 2019

& Materials are intended for persons over 18 years old.
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YBakaeMble Opy3bd, KOJUIETH, YUTATEIU U aBTOPHI!

CereBoe m3manue Galactica Media: Journal of Media Studies sBnseTcs mepuonguye-
CKUM Hay4YHBIM H3JaHHEM, He UMEIOIIIUM IIeYaTHON (OpMBI, U BBIITyCcKaeTcs ¢ 2019
roga. B cereBoM uM3gaHUU IyOJIUKYIOTCS Hay4YHbBIE CTAThU, PelleH3UU, HHPOpMAIIH -
OHHBIE PecypcChl, OTUYETHI 00 IKCIIeAULUIX, KOHPEPEeHINUIX U IIpoUre HayuHble MaTe-
pHansl.

JlaHHBIIT TIPOEKT SIBJISIETCS MTOUCTHHE aMOUITNO3HO NHUITUATUBOM, CITy)Kalleil pac-
IIPOCTPAHEHUIO HAYYHBIX MHTEJUIEKTYAJIbHBIX 3HAHUHN U MHPOPMAIIUH, ITOCBAIIEH-
HBIX MCCJIEJOBAaHUSIM B OOJACTH MeIHa M MacCOBOI KYJIbTYPhI (HCTOPHS, KYJIbTypPO-
JIOTHSI, aHTPOTIOJIOTHS, PUIOCOPUS U T.1.) B COBpEMEHHOM MHUPOBOM COOOIIIECTBE.

MpbI He 3psi UCIIOIB30BATIU 3MUTET aMOUIIMO3HbIN, TaK KaK C CAMOT0 Hayaja ero 3a-
POKIOEHUS U IOATOTOBKH OH AEHCTBHUTEJIBHO SBIIsAeTCs TaKOBBIM. [IpoekT 6pLT 3amy-
MaH B 2018 ronqy HeOOIbIION I'PYIIIION SHTY3HACTOB, MOJIOABIX YUEHBIX, cpepoii HH-
TepecoB KOTOPBIX OKAa3aJach BBIIIEYKa3aHHAast 00JIacTh HAYUHBIX HCCIeTOBAHU.

[lepBpIM meoM MbI cOOpaTM MO-HACTOSIIEMY OTPOMHYIO MEXAYHAPOTHYIO KO-
MaHJy, KoTopas IIpeJcTaBjIeHa B PeNKOJUIEIHMH CEeTeBOT0 M3JaHHud M OXBaThIBaeT
OOJIBIIMHCTBO KOHTUHEHTOB, KaK BBIPA3MJICS TEOPETHUK MeAUaKyJIbTyphl [epbept
Mapimann MaxkiaiosH, Halleil «MajeHbKOH IJI00aJbHOM JepeBHHU» II0J Ha3BaHHEM
mranera 3emusa. Cloma BOIILIM Bedylue yuéHble B cepe Menma M MacCOBOM
KyJIBTYpHI cienyroinux crpan: Poccus, CIIA, Benukobpuranus, Vicnanus, ABctpus,
[MIBeunsa, Munua, [llpu-Jlanka, Kurai, Manaisus, ['ana.

[TosToMy B KauecTBe pabOUMX S3BIKOB CETEBOI'O M3MaHUSA MBI BBIOPATIN aHTIIUIICKUI
(MeXIyHapOIHBIN I3bIK HayKH) U PYCCKHUI (TaK KaK IIPOEKT SIBJISETCS MHUIMATHBOM
POCCUIICKUX YUEHBIX).

OTKpBITOCTb, 6ECIIATHOCTD U PELeH3UPYEeMOCTh BeAYIIUMH YIEHBIMH BCEX IIOCTY-
MAOIKUX IS TyOIHKAallMY MaTepHaJIOB SBJISIOTCS OCHOBOIIOJIATAIOIIVMY HayYHBI-
MU IPUHIUIIAMHU HAIIIero IIPOeKTa (OCHOBHBIE 3THUYECKHe IIPHUHIUIIBI IIPeCcTaBIIe-
HBI 37ech). A IIU(PPOBOI XapaKTep COBPeMEHHBIX MEXAYHapOJHBIX KOMMYHHUKAIIUH
3aCTaBMJI HAc BbIOpATh 3JIEKTPOHHBIN BapHaHT IyOJaMKanuu cratei (6e3 ¢usude-
ckoit mmevatu). Vicxoas U3 BBIIIeIIepeYNCIEHHOTO B BbIOOpe IIIAaTGOPMBI IJIs peau-
3aI[MY 3aJJyMaHHOTO, MBI OCTAHOBHUJINCh Ha OTKPBITOM M 0€CILUIATHOM [BYDKKE ITOT
HaszBaHneM Open Journal Systems, KOTOpBII IT03BOJIZEeT HOeaJbHO OPTaHM30BAThH
BeCh M3aTEIbCKUI IIpoIlecc.

910 HAaJI0 HaM BO3MOKHOCTb aBTOMATHU3UPOBATDH Ka)KObIN 3TAIl HA IIYTHU K OHY6.TII/IKO-
BAaHMNIO HAyYHBIX MATE€PHUAJIOB UHE€PE3 CUCTEMY PETUCTPpAINU II0JIb30BaTeJIel.

NMmeHa u ampeca 31eKTPOHHOM IIOUTHI, BBeJeHHBbIE Ha CaliTe 3TOI'0 CETEBOTO M34a-
HUs, OyIyT UCIIOIb30BaHbl UCKIIOUHUTETHHO A I1ejielf, 0003HaUeHHBIX 3TUM CeTe-
BBIM H3JaHHEM, U He OyIyT HCIIOJIb30BAaHBI IS KAaKUX-JTUOO OPYTUX Ileeil WIu
IIpeIO0CTaBIeHbI IPYTUM JUIIAaM U OpraHU3aIUsAM.

Muzr BBIXOOUM €KEKBAPTAJIIBHO 4 pa3a B ron.

CeTeBoe mM37aHMe ITOCBAIIEHO aKTYaJbHBIM BOIIpOcaM B cdepe HCCIeJOBAaHUII Me-
I1a ¥ MacCOBOM KyJIBTYPhI B CAMOM IIIMPOKOM HX OXBaTe: NCTOPHS, KYJIbTYPOJIOTHS,
aHTpomooTHud, PuIocopus u T.1.
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HasBanune mpoexrta 6bL10 BBIOPAHO B KaueCTBe OTCBUIKM K TBOPUECTBY M3BeCTHEIIIe -
IO TeopeTHKa MequaKyJIbTyphl Iepbepra Mapiramma MakiaiosHa, KOTOPBIM B CBOEH
IIepHOAM3AINY U300peTeHNUsl U yCBOEHUs UeJIOBEeYeCTBOM CPEICTB MAacCOBOM KOM-
MyHHKanuu (Menua) mcronb3oBan moHsaTue «lamaktuka» (Famakruka I'yrrenbepra,
lamaxktuka MapkoHu u T.1.).

IMens mpoekTa

CO3aHue BUPTYaJIbHOI ILIOIIAAKHU 11 0OMeHa MHEHHUSIMHU U JUCKYCCHUI B 00JIaCTH
HCCIIefOBAaHUM Meara MU MacCOBOW KYyJIbTYPHI.

Vcxomsa U3 1mesu, MbI CTPEeMHUMCS K TOMY, YTOOBI Hallle CeTeBOr'0 M3daHKe BBIITOTH-
JIO Ba)KHBle Hay4yHble (PYHKIUHU — KOMMYHUKATHUBHYIO ¥ MHPOPMALIMOHHYIO0, KOTO-
pble IOCIIyKaT OCHOBOM JJI1 HOBBIX OTKPBITUN 1 03apEeHUMN.

CereBoe M3maHNe BBICTYHAET C MO3UIIUI «HIEOJIOTHH» THAJIOTa KYJBTYpP U yCTpa-
HeHUe YCJIOBUM KOHGIUKTa muBuiansanuil. OHO IpuaepKUBaeTCs] IPUHITUIIOB Q-
JIocopUU HEHACWUJIHS, KYJIbTYPHON U PEIUTHMO3HON TOoJIepaHTHOCTH. Pemakmus mpe-
CIIeZIyeT 1[eJIb YCTPAHEeHHUSs sI3bIKOBBIX 0aphepOB U YBAKUTEIHHOTO OTHOIIIEHUS K Tpa-
HUI]AaM HaI[MOHAJBHON KyJIbTYpPbl KOKIOTO HApOAa, IIPOKUBAIOIIET0 Ha MaJIeHbKOU
IIaHeTe 3eMJId.

Bce MaTepHnajibl, IIOCTYyIIAIOIIME€ B PENAKIHNIO IIPOXOIOAT THIATeIbHbBIN 0T60p " OT-
IIPaBJIAOTCA Ha IBOIMHOE CJIeIoe pEUIE€H3UPOBaHUE.

Bmecte ¢ Tem aTO He O3HaA4Ya€eT, 4To JIIO6aH, IIpucCilanHasd B pE€IaKIIUIO CTaTbh, 6YII€T
Hali€gyaTaHa B HallleM CETEBOM HM3IaHMIU. JIro6as dHTHMHay4YHasl ¥ He IIOAKPEIJICHHAsI
(baKTOJIOI‘I/ILICCKI/I CTaTbA 6YII6T OTKJIOHE€HA peJaKTOpaMu.

Bce crarbu my6nukytorcs B cereBoM uzganuu BECIIIIATHO, Ho u roHOpap aBTOpam
He BBIIIJIaUNBaAETCH.

C yBakeHHEM,
pemaKLys )XypHana

¢ CBHUOETeIbCTBO O PETUCTPAIUHU BbIAaHO PockoMHan3opoM:
AJI Ne ®C77-75215 ot 07 mapTa 2019

¢ Ony6iuKoBaHHBIE B )KypHaJle MaTepHabl IIpeJHasHAYeHbI I JIUI] CTaplie
18 met
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Editorial Team

Pemaxkiuga

Editor-in-Chief

I'maBHBIN peIaKTOP

Rastyam T. Aliev

PhD, Associate Professor at the Depart-
ment of Cultural Studies, Astrakhan State
University, Russia

Science editors

Serguey N. Yakushenkov

Dr. Habilitatus in History,

Professor of the Department of Foreign
History and Regional Studies,
Astrakhan State University, Russia

Olesya S. Yakushenkova

PhD, Associate Professor of the Depart-
ment of Cultural Studies, Astrakhan State
University, Russia

Copy editors

Emilia A. Taysina

Dr. Habilitatus in Philosophy, Professor,
Professor of the Department of Philoso-
phy and Media Communication of Kazan
State Energy University, Russia

Elina A. Sarakaeva

PhD, Hainan Professional College of Eco-
nomics and Business

in Haikou, China

Isabeau Vollhardt
B.A. Philosophy/English University of
Washington, Seattle WA, USA

Editorial Board

Pactam TykrapoBuu Anuesn

K. UCT. H., JOLIEHT Kadeapbl
Kyabryposioruu ®I'60Y BO
«ACTpaxaHCKHUH rocyJapCTBEHHBIN
yHUBepcUTeT», Poccrsa

HayuHble pe1akTOpbI

Cepreit Hukonaesuu SIkyiieHKoB
I. UCT.H., Ipodeccop, mpodeccop
kadenpsl 3apyOe)KHOM UCTOPUU U
pernonosenenus, PI'bOY BO
«ACTpaxaHCKHI TOCyAapCTBEHHbBIN
yHuBepcuTeT», Poccnsa

Onecsa Cepreesna fIkyneHkoBa
K. puiroc. H., JOLEeHT Kadeapsl
Kynprypomnoruu, ®I'bOY BO
«ACTpaxaHCKHI TOCyIapCTBEHHbBIN
yHuBepcuTeT», Poccusa

TexHuueckue pENAKTOPbI

9munuga AHBapoBHa TalicuHa

IOKTOp PrirocopcKux HayK, mpodeccop,
rpogeccop kadenprr Prunocopus u
MeaunakoMMmyHukauuu PI'bOYy BO
"Kasancknii rocyrapCcTBeHHBIN
9HepreTuueckuil yausepcurer', Poccus

dnuHa AnuesHa CapakaeBa

K. uIos. H., XalHAaHbCKU U
IpodeCcCHOHATBHBIN KOJLIEK
9KOHOMUKHU U OusHeca Xaiikoy, Kurar

H3a60 Bommxapar
B.A. Philosophy/English Bamrnarronckuit
yHuBepcuret, Cuarta WA, CIIIA

PenaknmoHHas KOJJIerus

Aleksander V. Pavlov

Dr. Habilitatus, Associate Professor,
Faculty of Humanities / School of Philos-
ophy, HSE, Moscow, Russia

Amador Iranzo

PhD, Universitat Jaume I de Castelld,
Communication Sciences,

Faculty Member, Spain

Anexkcanap Bnagpumuposuu Ilasnos

I. ¢uioc. H., [JoneHT, PakyabreT
rymMaHuTapHbIX Hayk / [IIkoma
¢unocopunu HUY BIIIS, Mocksa, Poccus

Awmapop Upanno

PhD, Yuusepcurer Kayme I ge Kacresro,
KomMmyHUKanmmoHHbIe HaykH, YieH
¢dakynbreTa, Mcmanusa
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PhD in French Studies (Université de
Sherbrooke), Postdoctoral researcher at
Laboratoire universitaire de documenta-
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versité de Montréal, Canada) and Espaces
Humains et Interactions Culturelles (Uni-
versité de Limoges, France). Lecturer in
communication at

Université de Sherbrooke, Canada

David Hesmondhalgh

PhD, Professor of Media, Music and
Culture School

of Media and Communication,
University of Leeds, UK

Elena V. Khlyscheva

Dr. Habilitatus, professor, Head of the
Department of Cultural Studies,
Astrakhan State University, Russia

Gautam Basu Thakur

PhD in Comparative Literature with Cer-
tificate in Critical Theory from the Uni-
versity of Illinois at Urbana-Champaign,
USA. Associate Professor of English,
Boise State University, USA

Ibitayo Samuel Popoola

PhD (Political Science,specialization in
Political Communication),
Department of Mass Communication,
University of Lagos, Nigeria

Joan Copjec

PhD, Professor of Modern
Culture and Media,
Brown University, USA
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PhD, Senior Lecturer at the Department
of Philosophy of Science and Technology,
St. Petersburg State University, Institute
of Philosophy, St. Petersburg State Uni-
versity, Russia

Kwasu Tembo
PhD, University of Edinburgh,
Independent Researcher, Zimbabwe

Kpucrod [droper

PhD 1o ¢panIy3cKuM HccIeT0BaHUIM
(Yausepcurer [llep6pyxka), JOKTOp HayK B
YauBepcurere 1a60paTOPHOH
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KOMMYHUKAIIUHU B YHUBEPCHUTETE
Hlep6pyxk, Kananga

HaBunm Xe3MOHIAIIII

PhD, ITpogeccop Ikomsr Mengua,
My3bixku u KynbeTypser

CMMU 1 KoMMyHHUKaIUH,

Yuusepcurer Jlunca, Bennko6puranus

Enena BnaguciaasoBHa XJIbIIIIEBa

I. ¢uiroc. H., mpodeccop, 3aB. Kadeapoit
Kynsryponoruu ®I'BOY BO
«ACTpaxaHCKHUIH rOCyAapCTBEHHBIN
yHUBepcUTeT», Poccus

I'ayram bacy Txakyp

PhD B cpaBHUTeIBHOM JTUTEpPATypE C
cepTU(UKATOM II0 KPUTHUIECKOI TeOpUH
n3 Yausepcureta Mimnaorica B Yp6ana-
IMTammeriu, CIITA. [lomieHT aHTIUIICKOTO
A3bIKa, [ocyJapcTBeHHBIN YHUBEPCUTET
Borica, CIITA

Ho6uraito Camysns Ilomyna
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I>xoan Kompek

PhD, IIpogeccop coBpemeHHOT
KyJbTypBl U Meua,
Yuusepcurer bpayna, CIIIA

KoncranTus AnekceeBuu QOuepeTsHBIN
K. uIIoC. H., CTapIINIi IIperogaBareIb
Kadenprl Prrocopun HayKH U TeXHUKHU,
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PhD, YauBepcurer 9nunbypra,
HesaBucuMbIil ucciaenoBaTelb, 3nMOadBe
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THE CYBORG’S TOPOS: EUROPE VS ASIA

Svetlana V. Obolkina (a)

(a) Institute of Philosophy and Law, Ural Branch of the Russian Academy of Sciences. Yekaterinburg,
Russia. Email: 0bol2007[at]mail.ru

Abstract

This article investigates the topic of posthumanism and the futurological perspective
of cyborgization. The research subject was the ‘cyborg’ mythologeme and its imple-
mentation in the Ghost in the Shell franchise. The method of topological reflection was
used to analyse this piece of mass art as a cultural “unconscious” phenomenon and to
formulate the following research question: should cyborgization be treated as a uni-
versal phenomenon or does it have any cultural specifics in the Asian and European
contexts? The conducted analysis showed that the ‘cyborg’ mythologeme, though
demonstrating topological continuity in the form of cyberpunk, splits into two toposes
— Asian and European. Both toposes are characterized by religious attitudes (in their
secular manifestation) specific to these cultures. As a result, the cyborg’s topos is real-
ized in the form of two futurological plots — phyllidous and theomachic. It is con-
cluded that, at least for the time being, the prediction about a universal global future
with erased cultural differences is somewhat premature; the identified plots cannot be
realized as a universal developmental perspective due to their conflicting nature. This
conclusion can be important for both futurology and a wide range of studies related to
the sociocultural specifics of Asia and Europe.

Keywords

cyborg; topos; topological reflection; Asia and Europe; culture; futurology; posthu-
manism; Ghost in the Shell; theomachy; phyllidous plot

El

This work is licensed under a Creative Commons «Attribution» 4.0 International Li-
cense.
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TOIIOC «KKNUBOPI'A»: EBPOIIA VS A3UA

O6onkuHa CBeTnana BukroposHa (a)

(a) Uucruryr drocoduu u mpasa Ypanbckoro oraeneHus Poccuiickoii AkageMuH HayK.
Exarepun6ypr, Poccust. Email: obol2007[at]mail.ru

AHHOTAITUA

CraTpa mOCBsllleHa TeMe IOCTTyMaHH3Ma U (QyTypOJOTHMYECKON NepPCIIeKTHUBE KH-
Ooprusanuu. Mugomorema «knb6opr» u ee BoruromeHue Bo ¢panmuse «IIpuspak B
JOCIIeXax» BBICTYIIAeT IIPEIMETHBIM IIOJIEM HCCIEIOBAHMA M aHAIM3UPYeTCsa B Ka-
yecTBe BTOPMYHOI HHTEHIIUM. MeToHI TOIIOJIOTHUYecKOM pedeKCUU II03BOJIeT
paccMaTpuBaTh 3TO IIPOM3BeleHHE MacCOBOTO MCKYCCTBAa KaK KyJIBTypHOe «becco-
3HaTeJIbHOE» U IIOCTaBUTH IVIABHBIN BOIIPOC: SABJIAETCS JIU JaHHas (PyTyposioruue-
CKasl MHTeHIUsd YHUBEpPCAJIbHOI MM CYIIEeCTByeT cIelMPHKa a3sHMaTCKOI'O U €BpO-
IIeFICKOTO Ioaxofa K Kuboprusaruu? IIpoBeJeHHBIN aHATU3 II03BOJIET YTBEP-
KIaTh, 4TO MHPOJIOreMa «KHOOPT», JEMOHCTPUPYS TOIIOJIOTHYECKYI0 HeIIpephIB-
HOCTh B KauecTBe aTMocepbl KuOepIlaHKa, BCe JKe paclafaeTcs Ha JBa TOIOCA —
a3MaTCKUM M eBPOIEHCKHN. B 3TuX Tomocax TpagupyloTcs 06as3oBble MIIA ITUX
KyJIBTYP PeJIUTHO3HbIe YCTAHOBKH (B UX CEKYJAPHOM BOILIOILIEHUH); TOIIOC «KHOOP-
ra» peaqmusyercs B popMe ABYX QyTypPOIOTHUUECKUX «CIOKETOB» — QUIIUAO3HOTO U
ooro6opueckoro. TakuM 06pasomM, KaKk MUHHMYM Ha JaHHBIN MOMEHT IIpeficTaBIIe-
HIe 0 HeKOeM yHHBepPCAIbHOM INI00aIBHOM OYAYIeM U O «CTHPAHUW» KyJIbTYPHOH
nuddepeHIHAINY BBICTYIIaeT OLIMOKOI IIPOTHO3MPOBAHUS; BBIIBICHHBIE «CIOXKe-
TBI» He MOTYT OBITh peaIN30BaHbI B KaUeCTBe YHUBEPCAIBHOI IIePCIeKTUBBI Pa3BU-
THA, TIOCKOJIBKY OHU BBICTYIIAI0T KOH(QUIMKTYIOIIUMH BepcuaMu Oyayiero. [JaHHBII
BBIBOJ] MOKET MMeTh 3HaueHHe KakK I QyTypoJOTHH, TaK U [IJIA IIMPOKOTO KpyTa
HCCIIeIOBAaHUM, KACAIOIIUXCS COIUOKYJIIBTYPHOH crieruduKu A3nu 1 EBporbl.

KmroueBnie ciioBa

kubopr; «IIpuspax B gocrexax»; TOIIOC; TOIIOJOTHYecKas pediekcus; Asus u EBpo-
I1a; KYJIbTYpa; yTypOJIOTrus; IOCTTyMaHU3M; 60ro60puecTBO; PUILIHITO3HBIN CIOKET

El

9T0 mpou3BegeHNe TOCTYIHO 1o guileHsun Creative Commons «Attribution»
(«Atpubyituga») 4.0 Bcemupnasg
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BBEJAEHUE

CoBpeMmeHHas KyJIbTypa IIepeXKUBaeT OCTPYIO CTagUI0 yTypoOIIIOKa,
koTOpeIM 9. Toddurep 0603HAUNII TPEBOT'Y UeIOBEKa, CTOIKHYBIIIETOCS C
MacIITaOHbBIMU M3MEHEHHUsIMU 3a CIUIIKOM KopoTtkoe BpeMs (Todduep,
2002). CoBpeMeHnHas cragus QyTyporrIoka B OOJbIIIEl CTEIIEHU CBsI3aHA
He C KOJIMUEeCTBEHHOM, a ¢ KaueCTBEHHOM XapaKTepPHUCTUKOI H3MeHe-
HUH. Peur o PyHmameHTaTbHOM Hepexone K IIPUHUUIINAIBHO HOBOM,
cornacHo Togddurepy, smoxe, KoTopast OygeT XapaKTepHu30BaThCS «CpaIIH-
BaHHEM» YeJIOBeKa C KOMIBIOTEPOM M MAIIMHOM KaK TakoBou. [l.
JlaBIOK Takyke IIpeACKasblBaeT HACTyIUIEHHE 3II0XM TUIleppPa3yMHBIX
MAalllMH — HOBalleHa, B KOTOPOM 4YeJOBEK He IIPOCTO COeAMHUTCA C Ma-
IIIMHOM, HO IpouTrpaeT uctopuio kubopry (Lovelock, 2019). Tparcryma-
HHU3M B €ro eBpOIEeNCKOM BapHaHTe 03a00ueH IT0HOOHOI ITepCIIeKTH-
Bon. Haripumep, H. boctpoMm nipenynpeskaaer, 4To BbICOKa BEPOSTHOCTD
IIOABJIEHUS CBEPXUHTEJJIEKTA, KOTOPBIM BBIVIET H3-IIOJ KOHTPOJIA U
OKa)KeTCs BPaKIeOHBIM IT0 OTHOILIEHUIO K 4YeJoBeKy. bocTpom cumTaer
TaKOM CIleHapUIl HaWXyAIIIUM, OJHAKO BIIOJTHe BO3MOKHBIM (Boctpowm,
2016).

TakuM 06pa3omM, KHOOPT BBICTYIAeT IapaguTIMalIbHOU (PUTYpOH B
CUTyalluMu Halreil o3aboueHHOCTH OyxaymuM. «Kubopr sBisercs HeOTH-
eMJIeMBIM MHU(OM KHOepKyIbTypbl, MeTagopoil ecTecTBa, KOTOpOe CTa-
JI0 BMECTHUJIUINEM BCeX BUAOB (PaHTA3UM U KOIIIMApOB, KACAIOIIMXCS Ha-
mrero cOJVXeHUsd ¢ TexHomoruamm», — ormedaer E.C. IllekoroBa u mo-
0aBigeT: TO, «KaK 3TOT MU OymeT MHTEpPIpeTHPOBaH, 3aBUCUT OT TOTO,
Kakoe Oyaylllee [JIs yesloBedecTBa MbI cebe mpencraBisieM» (IIlexoTosa,
2017, c. 109). OmgHako AyMaercs, YTO BEKTOP KyJIbTYPHOTO TeHe3uca IIpo-
TUBOIIOJIOXKHBIH: TO, KaK Oy[eT MHTeIIpeTHpoBaHa MudoIoreMa Kubop-
ra, BIMsET Ha BBIOOP (yTYpOJOTHMUYECKON IepCIeKTUBBbI. MBI «IIpoIiy-
IIbIBaeM» Oyjylliee IIOCPeACTBOM HTPBI C 3TH MHUQOM, IIOCKOJBKY, KaK
ompepnenser aBTop «MaHudecra ku6opros», «Kubopr ectb KOHZEHCHPO-
BaHHBIN 00pa3 Kak BOOOpa)KeHUs, TaK U MaTEepPUAIBHOI PeaTbHOCTU —
IBa COBMEILEHHBIX I[eHTpa, CTPYKTYPHUPYIOLIHUX JIOOYI0 BO3MOXKHOCTB
HCTOpHUYECKOM TpaHchopMaruu» (Xapayait, 2016, c. 8).
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Ho wuccrmenoBanue ¢yTypoSIOTHUECKON MHEPCIEKTUBBI IIOApasyMe-
BaeT Ba)KHBIM BOIIPOC: TOBOPUM MbI O HEKOM YHUBEPCAIBHOM KYJIBTYypeE
(B myxe riobaxn3Ma) MM UHTEHIIUs KHOOPTU3AllUU U, COOTBETCTBEHHO,
BBIOOD OyAyIIero MMEIT CIIeU(PUUHO €BPOIIEHCKIE U a3uaTCKue' uep-
THI?

INPEAMET 1 METO[]

Il pellieHHs 3TOro BOIIpoca CIeAYyeT HAWTHU B IEPBYIO odepenb
IIpeaMeT UCCIeA0BaHMA, IIOCKOJIbKY TAKOBBIM HE MOKET BBICTYIIATh CaM
Ku6opr. YesoBek ¢ KapAUOCTUMYJIISITOPOM YrKe MOKET CUUTATHCS KHOOP-
TOM, HO HaC MHTepecyeT KUOOPT, KAKUM eTo u3o0pakaeT paHTaCTUKA, —
KOTOPOTO ellle HeT ¥, BO3MO)KHO, HUKOTHa He Oymet. U, BO-BTOPBIX, HAC
HHTepecyeT He caM 3TOT (eHOMeH KaK TaKOBOM, a KYJIbTYypPHBIN
KOHTEKCT, B KOTOPBIN OH IoMelleH. [loaToMy mpeaMeT Halllero ucciemo-
BaHUs JOJDKEH BBICTYIATh pedieKcHeil KyJIbTypbl, B KOTOPOM KuOOpT
3aHAJ BeQyllye IMO3UIMHU — KyJIbTYpPbl, KOTOPOM €Ille HET U, BO3MOXXHO,
HUKOT[a He OymaerT.

BBemeHHOE CXOJIAaCTUKOM pas3jauuyle IIEPBUYHBIX M BTOPUUYHBIX
MHTEHIIUIN II03BOJAET PpasJIUYNUTh HAIpsHKEeHHeE, KOTOpPOoe MOKHO
OTHECTH K peaKIUH Ha caM OO0BEKT, OT BOCIPUITHUS CaMOM I3TOM
peakuuun: «lmMeHaMM BTOPUYHOM HMHTEHLMHM HaA3bIBAIOTCA T€ HMEHA,
KOTOpBbIEe HAJIATalOTCs MCKIIOYUTENIHHO IS 0003HAUeHUs WHTEeHIIUN
OyILIYW, ABIAIOIIUXCA €CTECTBEHHBIM 3HAaKaMM, a TaKXe [Opyrux,
IIPOM3BOJIBHO YCTAaHOBJIEHHBIX 3HAKOB M TOTO, YTO TAaKOBBIM 3HaKaM
COIIYTCTBYE€T» (Okkam, 2002, c. 21)1.

[ToaToMy MMeeT CMBICT OOpPaTUTHCS KO BTOPUYHBIM HMHTEHIIUSM —
OHU pedIIeKCUBHBI U UMEIT 3HAKOBYIO MpUpOay (ITogo6HO B3IVIAAY Ha
yeJI0BeKa IOCPEICTBOM B3TJIsifa Ha ero ¢gororpaduio). B mckycctBe Mbl
nMeeM JeJI0 ¢ U300pakeHueM, IIOCPeICTBOM KOTOPOTO KUOOPT yKe MaH
HaM, ¥ Mbl MMeeM BO3MOXHOCTb aHAJIM3UPOBATh PEaKIUI0 Ha HEro,

1 Ilox «EBpomoii» B JaHHOM ciy4ae MbI OyqeM IOApasyMeBaTh KyJIbTypHOe eqUHCTBO CTaporo u
Hosoro cBeTa, He 3aTparuBas cCaMHUX II0 ce6e BOXHBIX pasnuuuii Mexxny HuUMH. [lox «Asueii»
OymeT ImogpasyMeBaThCs BOCTOUHOA3HATCKasd KYJIbTypa U 6oee KOHKPETHO — AMIOHCKAs, KOTopas
Ha CTaJlU CBOETO OCYIIeCTBIeHNs BIIMTaJa TPaAUIIUU KUTANCKOM, KOPEHCKOI U T.M. KyJIbTYP.
Pasymeercs, 3T0 JOBOIBHO IPUOIU3HUTENIbHAA JUCTHHKIHA, HO OHA NT'PaeT HHCTPYMEHTAIBHYIO
POJb 171 JAaHHOTO MCCIeNOBaHMS.

1 Y Oxkama rak: «MIMeHa BTOpHYHON HHTEHIIUH» MOTYT IIOHUMAThCS IIIMPOKO U y3Ko. Y mmpu
IIMPOKOM IIOHMMAHHMH MMeHeM BTOPMYHOM HWHTEHI[UH Ha3bIBAaeTCs TO, YTO 0003HAUAET
HMHTeHI[UH TYILIH, SBJIAIIINecT eCTeCTBeHHBIMU 3HaKaMHU, BHe 3aBUCHMOCTH OT TOTO, OymeT JIu
TaKoBoe 0003HauaTh TaKKe 1 IIPOM3BOJIBHO YCTaHOBICHHbIE 3HAKH, ITOKA Te ABJIAI0TC 3HAKaMI,
miu HeT. V1 B aHHOM ciIydae TO MM MHOE UM IIePBUYHON MHTEHIINU 1 BTOPUIHOH
VMIMITO3UIIMH MOKeT ObITh MMEHEM BTOPHUYHON MMITOSUIUH. A IIPH y3KOM ITOHUMAaHUH UMeHeM
BTOPHYHON MHTEHITUN Ha3bIBAETCA TOJIBKO TO, UTO 0003HAYAeT UCKIIOUUTEIPHO HHTCHITUN
AyIIN, SBJIAIOLINECS €CTECTBEHHBIMU 3HaKaMU».
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II09TOMY MMEHHO HCKYCCTBO BBICTYIIaeT OOJIACTHIO JIOKIH3AIMN HCKO-
Moro mmpegMmeta. Peus B 9TOM ciiyuyae JOJDKHA MATU yKe HE O KOHIIEIITe,
HO 0 MH(oIoreMe «KHOOPT».

Cpenma ocyiiecTBIeHHS 3TOM MHEOJIOTeMbl OTPOMHA — XyHOXKe-
CTBEHHOe BOILIOIIeHHe Kubopra IIpefcTaBiseT coOOHM MacCHUB, IIpOaHa-
JIM3UPOBATh KOTOPBIM He IIpefCcTaBIsAeTCs BO3MOKHBIM. Ho B ycioBuax
IIOCTABJICHHOM IIeJIM HaM B)KHO HA¥ITH TaKoe BOILIOIIEHMEe 3TOTo obpa-
3a, B KOTOPOM COUYETAJIUCH OBbI KaK KYJIbTYPHO-yHUBEPCATIHUCTCKUE, TaK U
KyJIbTYPHO-PEIATUBUCTCKME MOMEHTHI. TOJIBKO B TOMOTE€HHOM Cpefe
MO)XKHO CTaBHUTBH BOIIPOC O e€OWHOOOpasWM M HCKaTh HEOTHOPOMTHOCTH.
9TuUM TpeOOBaHUIM OUEHb YIaUHO COOTBETCTBYeT ¢paHIIn3a «IIpuspak
B gocrexax» (mamee «Ilpmspax...»), copMupoBaHHasE BOCTOUHOA3HAT-
CKMMHM M €BpOIEMCKHMH BapHaHTaMM OJHOTO CIO)KeTa: pacckas o je-
ByIIIKe-KHOOpre M ee MHUCCHU B KadecTBe 0oiira ocoboro Iojapasmese-
Husga MB/l Anonunmn.

B pesxume kparkoro 0630pa gaguM IIpefcTaBiIeHHUe o PpaHIu3e: B
1989 r. Havama BeIXOAUTH MaHra Macamyns Cupo (Illupo) B >kanpe
HayuHoi (pantacTuku «Ghost in the Shell» («IIpmuspak B mocmexax»').
Ha ocuoBe manru B 1991 r. Hauaiau BBIXOAUTH (UIBMBI U CEpPUAJIBL
«IIpuspak B mocmexax» pesxkuccepa Mamopy Ocum — IIOJTHOMETPaKHBIN
aHUMAIIMOHHBIN (PUIBM II0 HECKOJIbKUM IVIaBaM MAaHTU — IIOJYUYMI
MOIIHBIN 3PUTEIbCKUM OTKIUK. M, HakoHen, B 2017 r. B KHHOKOMIIaHUH
DreamWorks Bermen ¢uirpm pexuccepa Pymepra Canpepca, mpubirm-
JKEHHBINT K ¢ribMy-anuMe Cupo (MHOTHMEe MOMEHTHI aHMMAIIMOHHOTO
¢uIpMa IIOUYTH TOUYHO BOCIIPOU3BeIeHbl KUHEeMaTorpauuecKUMHU cpef-
crBamu). Ppanmusa «[Ipuspaka B qocmexax» Ha 3TOM He 3aKaHUMBAET-
Csl, HO MBI BBIHY)KJI€HbI OTPAaHUUHNUTD HAlll IIpeAMET 3TUMHU €€ LeHTPallb-
HBIMU «y3JIAMH»: MaHTa U aHuMe (a3MaTCKUU BapUaHT) U PuiibM (eBpo-
TIeFICKUI BapHAHT).

[TocTaBineHHBIN HAMU BOIIpOC TpebyeT ageKBaTHOTrO MeTona. Mudgo-
JoreMa KHOopra co3gaHa B MHPOBO33pEHUECKOM IIPOCTPAHCTBE IIOCTIY-
MaHN3Ma, OJHAKO paccMatpuBaTrh «[Ipmspaka...» ¢ mo3umuit QUCKypc-
aHaJIM3a 03HAUAJIO ObI CIYIIATh XYXO)KECTBEHHOE 3XO0 HIeH ITOCTyMa-
HU3Ma. MBI Jke XOTHM yCIbIIaTh B «I[Ipuspake...» 3x0 OyayIei KyJIbTy-
PBI, II03TOMY AUCKYpC-aHAJIHU3 OyAeT MMeTh 3HaUeHHE JIMIIb OTYACTH,
OTCTyIIasd B IIOJIb3y KYJBTYypOJOTMYecKHX MeTonoB. IIpu stom cambIM
He)KeJIaTeJIbHBIM MeTOHOJIOTUYECKUM ITOAXOOOM OBbLIO OBl IOCTYJIHPO-

1 Hapgo ckasaTsp, 4TO 3TOT IIepeBOJ CIIPOBOLIPOBAI KPUTHKY, M OU€Hb MHOTHE aBTOPbI M AHOHHMBI
cern VlHTepHeT 060CHOBBIBAIOT €TI0 Hea[eKBaTHOCTh. [JOBOMBI B O3y APYTHX IIEPEBOLOB («AyX
B 000JI0UKe», «[IPU3paK B PAKOBUHE» U T.X.), AHCTBUTEIBHO UMEIOT 3HAUEHNEe B IOHUMAaHUH
npousBeneHus. OqHaKo MblI Oy/IeM I10JIb30BaThCs 3aKPEIIUBIIMMCS IIEPEBOOM, IIOCKOJIBKY OH
TaK)Xe UT'PAeT CMBICI000PA3YIOIIYIO POJIb.
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BaHIe HEKOTO Habopa 0COOEHHOCTEHM KyJIbTYpPhl B KaueCTBe MHCTAHIIUM,
3ajarollell TOH KOHKPETHBIM ITPOM3BeAeHHUSIM KYJIbTYpbl. A HMEHHO,
HCXOMs U3 IPeqyCTAaHOBOK O HEKUX OCOOEHHOCTSX a3MaTCKOM U €BpO-
IEMICKOUM KYJbTYDP, XapakTepu3oBaTh crieiuduky «IIpmuspaxa...». Takoit
METOOJIOTUUECKHUI X0 3aBeJOMO HCKIIOUNI ObI TOT BAPUAHT OTBETA, B
KOTOPOM MBI He 0OHAPY)KHIJIU OBl pasiinyre a3UaTCKOTO U eBPOIIEHCKOTO
BOILIOIIIEHUs «KHOOpra» U IIO3TOMY AOJDKHBI ObLIH ObI IPU3HATh YHHU-
BEepCAJIBHOCTh 3TOM QyTyposorndyeckorr ¢urypel. WHBIM ciloBaMu,
KyJbTypHass OOYCJIOBJIEHHOCTh He [OJDKHA HaBA3BIBATHCS IIPOM3BeJe-
HUI0 «Hu3BHe». OHa MokeT ObITh OOHapy)KeHa JHINb KaK HHTEHLIH,
uaylas «M3HYTpU» IIPOM3BeNeHUd HCKYCCTBa, BBICTyHas HeOTheMJe-
MBIM 3JIEeMEHTOM ero coOCTBeHHOI peanbHOCTH. Hamboiee mmomxons-
INUM JJI Halllel 3aJadyl BBICTyIaeT METOM TOIIOJIOTMYEeCKOM pedIiek-
cuu. Haubomee momHo oH mpepcrasieH B padore B. B. CaBuyka «Tormo-
moruueckas peduexcus» (CaBuyk, 2012), Ha KOTOPYIO BO MHOTOM MBI U
OyaeM oIrmparhCsl.

HcTopuns TOIIOJIOTMYECKOTO MCCIeJ0BAaHUA BeJeT CBO€ HA4aJlo C aH-
TUYHOCTH, KOTJIa ApucTOTeseM ObLIHU 3aJI0’KEeHbI OCHOBAHUS ISl Pa3BU-
THs OJIM3KUX CMBICIOB: 1. MecTo, topos, Tomog. 2. B puropuke - ¢purypa
peun WIN II0JIOKeHUe, pa3feiseMoe BceMH, «obImee MecTo». «Ecmu mrs
TOBOPAIIIETO TOIIOC — ACIIeKT pa3BepPThIBAaHUSA TEKCTa, TO AJIS CIYIIIAoIIle -
IO 3TO acCIeKT, KOTOPOTO OOBIUHO KacalTcsl, pa3BUBas JAaHHYIO TeMY.
KitroueBoe citoBo 371ech — “00bIYHO » (Xasarepos, 2009). [Tonumanue To-
IIoca KakK «O00IIero MecTa» IIpeAroiaraeT HaJluJue TeX «BceX», KTO pas-
IeJsieT KaKoe-TO IOJIOKeHNe OTHOCHUTENBHO ITOTOABI MIJIM Kubopra. ITu
«BCe» 00beIMHEHBI B TEJIO KYJIbTYPhl — He B YHUBEPCAIHUCTCKOM CMBIC-
JIe, a B KaueCTBe TOH YeJIOBeUeCKOI OOIITHOCTH, KOTOpas UMeeT KOHKPeT-
HOe MeCTO B KIMMAaTHUeCKOM, TIeorpauueckoM, TeppUTOPHATIBHOM
cmbIcie. To ecth, kak moguepkuBaeT B.B. CaBuyk, B mpenmesax o6IIIHOCTH
BBDKHUBaHUA. «ToIloc 00beTUHIET MECTO U AUCKYPC, U reorpaduyecKue
0COOEHHOCTH MeCTa, U CIIOCOOBI KOMMYHHUKAIIUU, U OCYII[eCTBIECHUE
BJIacTU (AUCKYpCUBHBIX TIpakTuk)» (CaBuyk, 2012, c. 305). sHyTpu BU-
OUT TOJBKO TOT, KTO BHYTPHU — HEKHUI areHT 3HAaHHUS U BUOEeHUd, KOTO-
PBIN «BbIpAcTaeT» M3 3a7ad BbDKMBAHUA B KOHKPETHOM MeCTe U BpeMme-
HU. JTO areHT, I KOTOPOTO CBOMCTBEHHO «YYBCTBO KOJUIEKTMBHOTO
TeJla, apXaudeckas CHHKPETHUHOCTh MeCTa, KIIMMaTa, 6MOJIOTHYECKOTO U
coraabHoOro» (2012, c. 312). ATOT areHT BO3MOKEH KaK MacCOBOE HCKYyC-
CTBO: VIS HETO Ba)KHBI KATETOPUHU OOILITHOCTH U apXanvecKue YCTaHOBKU
BbKHMBAaHUS.
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A.B. ®enopoB cTaBUT BOIIPOC: « MOXKHO JIM IIPEeBPATUTh aHAJIN3 II0-
IyJIIPHOTO Meauarekcra (ObITh MOXKeT, Jayke M3HAYAIbHO U PacCUMUTAH-
HOTO Ha «0e3qyMHOe» BOCIPHUATHE) B CBOETO pOAa MHTEJIEKTyaIbHYIO
WUTPY, HaIIpAaBJIEHHYIO Ha pa3BUTHE MeIUaKOMIIeTeHTHOCTH ?» (Pemopos,
2012, c. 14). U, oTrBeuas Ha HETO yTBEPAUTEIBHO, HCCIETOBATETb QOPMU-
pyeT MEeTOMOJIOTMYECKUN IIOAXOM, B KOTOPOM pa3BUBAET IIO3ULUU Y.
OKO II0 OTHOUIEHWIO K «PA3BIEKATEIBHOMY» U «IIOTPEOUTEIBCKOMY»
KaHPY: YCJIOBUS pbIHKa (IpeIBOCXUINAONIAs ITOTPeGHOCTh B OIIpefe-
JIEHHBIX TeMaX, Teposix UM obpasax) BBICTYHAeT B HeM BaKHBIM CTPYK-
TYpO-Coaep)KaTeqbHbIM aciieKToM (2012, c. 15). [l MaccoBOro HCKyC-
CTBa CMJIBHO «MHTYUTHBHOE yraJbIBaHHE IIOICO3HATEJIIbHBIX NHTEPECOB
IIyOJIMKM», a yCIIeX Yy ayAUTOPUU OUYeHb TeCHO CBSI3aH C MUOIoTHYe-
CKHM CJIOEM ITpou3BefeHud. KiarodeBrle 111 MacCOBOTO MCKYCCTBA >KaH-
PBI BCeTa OTTUPAIOTCI Ha «CUIIbHBIE» MUPBI». (2012, c. 43-44).

TakuM 06pa3oM, B MacCOBOM HCKYCCTBE MbI UMeeM IIPOCTPAHCTBO
«MAaCCOBBIX OKHAHHUII»; 3TO KyJIbTYpHOe Oecco3HaTeslbHOe, 03a00UeH-
HO€ BbDKMBAHHUEM JAaHHOT'O «KOJUIEKTHMBHOTO Tejla». OgHa U3 cTpaTerui
TaKOTO BBDKUBAHMUS CBS3aHA C «IIPOIIyIIbIBAHHEM» OyIYyII[ero C ITOMO-
IIPI0 TAKOT'O «CHJIBHOTO MHPa» KakK «Kubopr». dumocodus sxke MOKeT
BCTYIIUTh B KOMMYHUKAIIUIO C STUM MUEQOM, OCYIIIeCTBIAS TOIIOJIOTHYe-
cKyto pediekcrio. Co6CTBeHHO, 3TO camoe OOJIBIIIOe, YeM MBI pacIiojiara-
eM: IIOHATHe Kubopra eirje He cOPMHUPOBAHO HU B OTHOLIEHUH COHEp-
KaHUsA, HU B OTHOIIIEHNH o0beMa. MBI mMeeM JIUIIh KOHLEIIT «KHOOpT»
— TO eCThb «HabOp 3HAHUM, IIpeCTaBICHUH, IepeKUBAHUN M accolya-
I{U ¥, KOTOPBII COIPOBOXKIAET TO UJIN MHOe cI0BO» (CooMOHUK, 1995, c.
41-42), mpuyeM B pe’KHMMe aKTHBHOT'O HaKOIIeHH:. [IoaToMy Tak BaKHA
pedaexcusi mudosoreMbl Kubopra, peanusyemas ucKycctBoM. OHTOJIO-
TUYeCKUe «YJOBKH» MacCOBOTO HMCKYCCTBA ITO3BOJIIIOT «OBITH» B OyIy-
II[eM KaK B HAaCTOAIIeM — BMeCTe C KHOOPToM, YTOOBI C/IeJIaTh €T0 YaCThIO
KOJUIEKTUBHOTO Tejla M IIPOYYBCTBOBATH €r0 PajgocTh U 0OOJb KaK CBOU
coOCTBEeHHBIE. ITOMY CIIOCOOCTBYeT B IIEpBYI0 odepenab ¢opMa IIOJadyu
ncropuu «IIpuspaka...», 0 KOTOPOI clIeayeT yIIOMIHYTb 0C000.

HckyccTBO — 3TO KOMMYHUKaTHBHasg Cpefa, M TO, KakKOM Megua-
A3BIK HCIIOJIB30BaH, He Oe3pasiuuHo. [loaToOMy B pasroBope 0 METOMO-
JIOTMUYECKUX IO3ULHUAX ClefyeT IMOAUYEPKHYTh pOJIb MeAHaapXeOoJOTUuU
KaK wucciaegoBaHuil «cmocoba Bumerb» (Huhtamo & Parikka, 2011).
IIpennoxeHHas 9. XyxTaMO M IIOJIyYHBIIIasg pa3BUTHE B TOM YHCIE Yy
POCCUTICKUX HCCIeqoBaTe el KOHIEIIIHS «9KpaHoJIoTuu» (screenology)
IIOAUYEPKUBAET BAXKHOE pA3IUUYME MEXKAY «OKOHHBIM» U «3KpPaHHBIM»
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uHTepdericoM — U I8 Hac 3TO BaXXHO KaK pasjnyue IIoJauyud UCTOPUU
«[Ipuspaxka...» B ¢opme MaHTU, MYJIbTUILIMKALMOHHOTO U UTIPOBOTO
dunbma.

«JKpaH pacCUMTaH Ha (PpOHTaIbHOE BOCIpUATHE (B OTIHYHE,
HarpuMep, oT ImaHopambl). OH CylecTByeT B HOPMAaJIbHOM IIpO-
CTPAHCTBE, IIPOCTPAHCTBE HAIIIETO TeJa, M BBICTYIAeT B POJIM OKHA B
Apyroe IpocTpaHCTBO» (MaHoBmuY, 2012, c. 56). 9T0 MOXeT OBITH IIPO-
CTPAHCTBO BBIMBIIIIEHHOM PEAJIbHOCTHU, HO 3KpaH IO3UIMOHUPYET ee
KaK HEUYTO JOCTYIIHOEe MMEHHO IIOCPeACTBOM (aKTOpa OKHA U copasMep-
HOCTY; PEaIbHOCTD 3PUTENS M PeaTbHOCTh M300paKeHHOTO Ha SKpaHe
pa3nenaoTCa TOJBKO paMKoi. B ciaydae ¢ anume um ¢unbmoM «IIpu-
3pax...» 9TO OKa3bIBAETCSI «OKHOM» B (BO3MOKHO) Oy AYIIYIO pealbHOCTb,
YTO CYIIECTBEHHO OTJIMYaeTcd OT Iojauu mH$opmamuu B MaHre. /g
MaHTHU CBOMCTBEHEH «OKOHHBIN HHTepderic»: «OKOHHBIN HHTepdelic
nMeet O60JIbIIIe OOIIero C COBpeMEHHBIM rpaMuecKUM AU3aIHOM, KOTO-
pBIN paccMaTpHBaeT CTPAaHHUIy KaK HaOOp pasiIHYHBIX, HO OJAMHAKOBO
Ba)KHBIX OJIOKOB JAHHBIX (TEKCTOBBIX, H300pa3UTENbHBIX, TPAQUUECKUX),
yeM ¢ KUHO (2012, c. 58). «<...” peKUM, OCHOBBIBAIOIIIUICI HAa UJEHTU-
$UKaIY 3pUTeNsA C SKpaHHBIM N300paskeHHeM, JOCTUIAeT CBOCH KyJIb-
MHHAIIUU B KHHO, KOTOpOe UAeT Ha KPaHOCTH, YTOOBI 00eCIIeYnTh 3Ty
nneHTUUKauo (6OJBLION pasMep 5KpaHa, TeMHOTa OKPY’KaloIlero
IIPOCTPAHCTBA), BCE ellle I0Jarasch Ha 9KpaH (IIPIMOYTOJIbHYIO ILIOCKYIO
OBepPXHOCTH) (2012, c. 59). [loaromy «mepeBom» Mauru «IIpuspax...» B
¢mrpM mMeer OOJNbIIOE 3HAaUeHHe B KadecTBe ITOSABIEHHA s¢geKTa
«OKHa B PeaJIbHOCTb».

JanpHeNInmin Bb160p (bopMm Meaua — yKe He aHuMalus, HO KUHO-
¢unbM - ycunusaeT 3ToT 3¢Pekr. JI. MaHOBUY mogUyepKUBaeT: « AHUMA-
U BBIABUTAET Ha IIepeOHUM IIIaH CBOM MCKYCCTBEHHBIN XapakrTep,
OTKPBITO IIPU3HABAs, UTO ee 00pasbl — 3TO BCETO JIUIIb IIpeICTaBICHU.
Ee Bu3yanbHBII A3bIK B O0JIbIIIEI Mepe cOTMsKaeTcs ¢ rpaguuecKuM, He-
Kenu ¢ ororpapuueckuM. ITOT A3BIK AUCKPEeTeH M HaMepeHHO HeoN-
HopomeH» (Manovich, 2001, p. 298). Ecitu My 1pTduiIbM — 9TO OKHO-paM-
Ka B MUP BOOOpa)KeHUs, TO UTPOBOM (PMIIBM BBICTYIIaeT PAMKOI-OKHOM
B pEaJbHOCTbh, JaXKe eCIN 3TO abCONIOTHO (paHTacMaropudeckas peayb-
HOCTb.

ITOM 3BOJIIOIMHU MeAUaCpPeaCTB COOTBETCTBYET 3BOIIOLNSA TOTO, UTO
MOYKHO Ha3BaThb «TOIIOCOM KHOOpra», IogpasdyMeBas ITOJ 3TUM HEUTO
6oJee y3Koe U IIpUIleIbHOe, HesKkelIu «Mugdocdepa kubopra». Mugocde-
pa Kubopra IIpearnoJiaraeT O4eHb [IINPOKYIO ITePCIIEKTUBY T€MBbI CPAIIH -
BaHMA YeJIOBEKAa C YeM-TO MHOPOAHBIM; €€ TepoeM MO’KeT BBICTYIIaThb
€CJI He KEHTaBp, TO YK TouHO MOoHCcTp PpankeHITeltHa. Tormoc kubopra
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— 9TO IIPOCTPAHCTBO «OOIIUX MECT», 3HAUUTEIHHO Ooyiee OIM3KOe K
HaM. 9. XyXTaMO HeCIyJarHO cOMrKaeT pedIeKCHIo CPeICTB U Co0o0IIe-
HUSI B KaTeTOPUU «Tomoca». B rmaBe «Pasbupas BoIIIeOHBIN BUTATETH
- Menunaapxeosorusi KaK KCCIIeIOBaHUE TOTOCa» OOOCHOBBIBAETCS, KaK
M300pakeHUsT TPUOOPETAI0T CTAaTyC TOIloca. XyXTaMO OOOCHOBBIBAET
9TOT MOMEHT CCBbUIKAMHU Ha BEYHO CYIIECTBYIOIIYIO0 «KYJBTYpy aTrTpak-
rnoHoB» (Huhtamo & Parikka, 2011, pp. 27-47). B gpyro# paboTe oH OT-
HOCHUT K TOIIOCAM «IIOBTOPAIOIINECH CHOKETHbIe MOTHUBBI» U IIOKa3bIBa-
€T, UYTO OHU «SIBJISAIOTCS CTPOUTEIBbHBIMU OJIOKAaMU IIpU POPMUPOBAHUU
KyJIbTYPHBIX Tpagunuii. OHU IeMOHCTPUPYIOT KaK IIpeeMCTBEHHOCTD,
TaK U TpaHCHOPMAIUIO, IIPUCYII[HE IPOolieccaM BOCITPUATHS U Mepeaadn
HUel», IO3TOMY «MbI JOJDKHBI 30eraTh paCCMOTPEHUS TPATUIIMOHHBIX
TOIIOCOB, KAK MOHOJIMTHBIX o6pa303aHMﬂ» (XyXTaMo, 2017).

Takum o6pasoMm, Tomoc «kubopra» Bo BceieHHOU «IIpuspaxa...»
JEMOHCTPHUPYET OIIPEAeJICHHYIO0 3BOJIIOLMOHHYIO JUMHHUIO, KOTOpasd Ha-
UMHAEeTCSd KaK «aTTPAKLIMOH»: MaHra II0JIHA S5POTUKHU M IOMOpa, IJIaBHAsd
repouns (Moroko Kycanaru) moguepkHyTO ceKCyasibHa, UTPpUBA (UTO He
MeIllaeT el BBITIONHATH CIOKHBIE 3amaHus 9-ro ormena). Ho B anume
3TOT IIEPCOHAXK YK€ BPAM JIU BBITIONHAET (PYHKIIUIO «Pa3BIEKATEIHHOTO
aTTpakuuoHa». Ocusi u3obpakaeT, eCliM TaK MOXXHO BBIPA3UTHCS, Ce-
pPBE3HOTO KHOOpra; IoqUepKHyTast CeKCyaIbHOCTh MOTOKO He MCKIIoUa-
€TCd, HO OKa3bIBaeTCs JaTeHTHOM. COXpaHUB CIOKETHYIO KaHBY MaHTH,
peXrccep CTAaBUT B IeHTP armMocdepy KubOepIlaHKa U 9K3UCTEHI[HAIb-
Hyl0 nOpobieMy kubopra. PediexcrBHBIE MOMEHTHI yCUJIHBAIOTCS B
¢unpMme, u «IIpuspax...» 2017 r. BBICTyIIaeT IIOJHOIEHHON BTOPUUHOM
MHTEHIIUM 10 OTHOLIEHUIO K KOHILEIITY <<1<1/16opr>>, TO eCThb pecIJJIeKCI/IeI?I
HaJl TeM, YTO MBI IIOJIpa3yMeBaeM, UCIIOIb3Ys TaKoe «00IIIee MecTO» KaK
«Kubopr». UYTO B HAC OTpaykaeTcss U OOJUT IIPU 3TOM CJIOBe/MBICIHU/00pa-
3e? YMHOXaeTcqd OTpakeHHUEM MMEHHO TO, UYTO CBA3aHO C pecypcaMu Me-
CTa ¥ BbDKUBAHUS, UYTO OUEHb «OJIM3KO K TeTy» — KOJUIEKTUBHOMY TEJy
KOHKPETHOM KYJIBTYPHBI. «Pe3yIpTaToM TOIIOJIOTMUeCcKOI pedIieKCUY SB-
JIsieTcs He KapTUHA MUPA, HO CIIOCcO0 ero coXpaHeHUs, CIiocod BbDKUBA-
HUS B pagUKaJIbHO M3MEHUBIIUXCSI YCIOBUIX». (CanyK, 2012, c. 347).
Kubopr cBsizaH ¢ OyayIuM, Mo3TOMy pedb O CTPATeTUH OYIYIIEero BbI-
YK BaHM 4eJIOBEYEeCTBa.

B0o3MO0)XHO, UMEHHO «KHOOPT'» KaK «3HaMsI» OyAyIIlell OKOHUATEIh-
HOM mo0eabl KOCMOIIOJUTH3MA U TI00aTM3Ma — OJAWH U3 3JIEMEHTOB
«ckeriku» 3amama u Boctoka (EBpomsr u Asuwn)? MareMmaTuuecKuit
CMBICJI TOIIOJIOTHUH COXPAHSETCS] B TOIIOJIOTUYECKOM pedIIeKCUU: TOIIOJIO-
ruyecKkre CBoMcTBa PUIYP — 3TO CBOMCTBA, OCTAIOIIINECS NHBAPUAHTHBI-
MU TOpHU JIIOOBIX HEIpephIBHBIX medopmarusax. Eciu tomoc «kubopra»
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OMH (M TI06amu3aIys — Aesio pellleHHoe), TO MBI CMOYKeM HaOJII0aTh,
Kak Ipu TpaHcopmanuax «IIpuspaka...» OT a3MaTCKOTO K eBPOIIEIICKO-
MY pelIeHUAM Ba)KHEWIIIHe II0JI0)KeHHUs BTOPUYHOM MHTEHIIMHU OCTa-
HYTCS1 KOHCTAaHTHBIMU. Ho eciiu 3T0 Bce jkKe pasHbIe TOIIOCHI, MBI OOHAPY-
’KUM pa3pbIBbl, CBUJETEIbCTBYIOIIIHE O TOM, UTO 3TO pa3dHble PUTYPHI CO
CBOMMHU COOCTBEHHBIMU KOHCTAaHTAaMH, COXPAHAIIUMUCI HpU nedop-
MalMsaX BpeMeHeM.

TakuMm obpasom, «IIpuspak B mocrexax» — YHHUKAJIbHBIN IIpeqMeT
IJIs TIpellapamyy, TO €CThb CO3JaHUsl HeKOoero «pabouero marepuaia»
IUIS1 TOIIOJIOTHYecKoN peduiekcuu Oynxyriero Asnu u EBpomsl. B atom
IIPOU3BEeeHUU MBI MMeeM J[eJ0 C eIHMHOI TKaHBI0 ceMHOCPepbhl «KU-
fopra», COTKAHHOM MEXKYJIbTypPHBIMU 3aHMCTBOBAHUSIMY, ITUTHPOBA-
HUAMH U OTCBUIKAMH. B 3TOM HeT KyJIbTYpHOM allpoIIpHMallMM, XOTA C
00erX CTOPOH aBTOPBI YaCTO XOIAT IT0 I'PaHM: MaHTakyu IHUTHPYOT Ho-
BBII 3aBET, EBPOIENCKUN peKUCCep MCIIOIb3yeT 3J1eMEHThI TPagULIOH -
HOM KyJIBTYPBI SITOHUU, HO 3TU OTCHUIKU CILIABISAIOTCA B HEUTO eqUHOE,
1 KHOOPT BBICTyIIaeT METUIIeM 3TOTO e{HHOTO IIPOCTPAHCTBA, CBA3aHHO-
rO C 3CTeTHKOM M MHpOBO33peHHeM Kubepranka. Ilosromy BHauaie
o6paTM BHHMaHHE Ha acIIeKT HeIIPephIBHOCTH TOIIOCA «KHOOPT».

HEITPEPBIBHOCTb 1 PA3PBIBbI TOIIOCA «KHBOPI»

To, yTo «kubOpr» pomoM U3 AIOHUU, He [ejlaeT ero CIernuPUIHO
a3MaTCKUM TepoeM — OH B IIepBYIO Oouepenb I'epod KaHpa KubepIiaHK,
KOTOPBIN odopMuiIcs B MaccoBoii KyubType HoBoro Csera. Kanago-ame-
pukaHckuit aBTop Y. [mbcon B coaBTopcTBe ¢ B.CTepimHroM cosmaiu
y’Ke KJlaccuueckre Mg KubeplIaHka ImpousBeneHudA. Ho mpu atoM ku-
OepIlaHK — 3TO HM3HAYAJIBHO KPOCCOBEp, COEOUHSIOIIUN SAIOHCKHE U
eBpoIleMiCKHe MOTUBBI. MHoOrue aBTOpbI Hay4HOM (PAaHTACTHMKU OTMeua-
nu, uto Smonus B 80-e Toap! ObLIa BMOXHOBUTEJIEM 3TOTO KaHpa — B HeHU
aKTUBHO MpPOSABJIANCA TPEHJ BBICOKMX TEXHOJIOTHM, CO34aBa€MBbIX
6oxpIInMU Koprioparusamu. B pabore M.B. HlatigyruHoi xapaKTepusy-
eTCsl TOT YHUKAJIbHBIN KOJOPUT AMOHCKON KYyJbTypbl XX B., B KOTOPOM
aCTeTHYeCKU 00pabaThIBAIOTCA TEHAEHIINY MUJIUTAPHU3AIlMN U HACTpOe-
HUA IIOpOKeHUd BO BTOpol MMpOBOM BOMHE, HE3)KMBAKOINAsd paHa
ATOMHBIX 60MOapIUPOBOK M KYJIbT BbICOKMX TexHosoru# (I[larimynuHa,
2016). ITocTanmokayUITHUEeCKMe MOTUBBI CTAHOBSITCS HOBOM (OPMOIT Kpa-
COTBI, KOTOpasl HAXOAUT OTKJIMK II0 BCEMYy MHUPY — He CTOJIBKO B popme
3aMCTBOBAHUS, CKOJIPKO Pe30HaHCa C COOCTBEHHBIMU HACTPOEHUSIMHU.

CaMma cpena KOMHUKCOB M MaHTH — 3TO TaKXe equHas cpena. Mckyc-
CTBO PHCOBAaHHBIX pACCKAa30B TPAAUIMOHHO M SIMOHMHU, ClIOKHAA
IIICPMEHHOCTb KOTOPOM "acTo TpeboBana wmiuroctparuii (Ilomomapesa,

23


http://code-industry.net/

-

Galactica Media: Journal of Media Studies. 2020. No 4 | ISSN: 2658-7734
Asian Tigers in the Digital Jungles | Doi: 10.46539/gmd.v2i4.127

2012). OguHako maHra XX B. — 3TO HE TOJIHBKO IIPOI[ECC €CTeCTBEHHOM 9BO-
JIIOIMY 3TOM AMOHCKOM TPagUIIMM, HO U 3aMMCTBOBAHUM M3 3aIlaJHON
IIOTI-KYyJIbTYPBHL.

TakuMm obpaszom, mudocdepy Kubopra HEBO3MOXKHO «Pa3HqeTUTh»
Mexny Asuen u Espomnon. CaMo €10BO MOABMIJIOCh B KOMHUKCE U3aTelIb-
ctBa «DC Comics» (Ne 26, okts6ps 1980, aBroper M. Bombdman u [I.
[lepec), HO HOMYJISIPHOCTH WOJYUYHUJI He IIEPBBIN KUOOPT-IIepCOHAK
(«Buk»), a, B mepByI0 ouepens, kubopr us «IIpuspaxa...».

Ku6opr «IIpuspaxka...» — 310 0co0bIi1 KHOOPT' B MHpe, The II0[aB-
nsoIIee OONBIIMHCTBO JIIOEH OCHAIeHbl HHTepQeiicoM, II03BOJISIO-
UM IIOOKJIIOUAThCI K CeTH 0e3 TeXHOJIOTHYECKHUX ITOCPEeIHUKOB, II0-
cpencTBOM coOCTBeHHOTO Mo3Ta. COOTBETCTBEHHO, 3TO BBICTYIIAeT OCHO-
BOM MHTPUTHU U APaMbl: MO3T JIIOJIeN IIOCTOSIHHO «B3JIaMbIBAETCA» 3JI0-
YMBIIILIEHHUKAMHU, U 9-F OTHeJ pacciaeqyeT Caydau IIog00HOr0 B3JIOMA.
B xone omHOro 13 HUX MOTOKO €O CBO€H TPyIIION BCTYIIAIOT B IIPOTHUBO-
O0OpCTBO C HEYJIIOBUMBIM XakepoM KyKII0BOogoM — KakK BBIACHSETCS, CyIII-
HOCTBIO, POKIEHHON M3 MH(POPMAIIMOHHOM Cpeabl U CKPBIBAIOIIEVCS B
pa3HbIX Telax-000JI0UKax: «f KBOe MBICIIsIIlee CYyIeCTBO, ITOSIBUBIIIEE -
cs B MUpe nHPOpMauu», — TOBOpUT o cebe Kykimoson.

Takum o6pasoM, arMocepy kubepriaHka ¥ Kubopra Kak INIaBHOTO
ee IIepCcoHa)ka MOKHO CUYUTATh TeM TOIOJOTHMYEeCKUM 3JIEMEHTOM, KOTO-
PBIII OTBETCTBEHEH 32 HEIIPEPBIBHOCTD. Men TpaHcrymMmaHu3Ma, CBA3bI-
Balolllie BOENMHO eBpOIleMiCKUe U a3uaTCKUue «HUTHU», (OPMHUPYIOT
TPaHCHAIIMOHATIBHYIO TKaHb TOIIOCA «KHOOPT». MBI He yTBepKOaeM, UTO
KHOOPT B pealbHOCTH OyAeT mOoX0XK Ha MOTOKO, HO MOKHO yTBEpPKIaTh,
UYTO «a3MATCKUII» U «eBPOIENCKUIT» BapHaHT Kubopra 6ymer Mopgosio-
ruyecku yHuBepcaseH. OqHaKO MBI He MOXKeM UTHOPHUPOBATh, UTO Cpe-
oy Hen30eXHBIX (PAKTYPHBIX U CIO)KETHBIX PasiIHYUIl BCeX IIPOM3Bere-
HuMt ¢ppanmussl «IIpuspaka...» ecTb Takue AeTalIH, KOTOPbIE «PBYT» 3Ty
eUHYI0 TKaHb. He BcsKkMe pasinyus BBICTYIIAIOT JMHUAMHU pa3phblBa, UX
clenyer ele HauTH.

B mepByro ouepenp oOpaTuM BHHMaHHE Ha OTCBUIKY K eBpOIIeYi-
CKOM KyJbType, KOTOPYIO CO3HaTeJIbHO JejlaeT aBTOp MaHru. HasBaHue
«Ghost in the Shell» orcputaer k 3ariaButo Tpyaa A. Kectiepa «Ghost in
the Machine» — koTopsIif, B CBOIO ouepenb, BRIOMpAEeT 3TO Ha3BaHUE,
yTOOBI IIOJIEMHU3NPOBaTh ¢ Auckyccuey I. Patima ¢ xapresmaHcTBOoM. B
cBoe BpeMsd Paiin KpuUTHMKOBal OyalusM CO3HAaHUA U Tejla, UPOHUYHO
Ha3bIBas 3Ty IIO3ULUIO «IIPM3PAKOM JyXa B MalllMHE» M CUMTas IIOHA-
THE «AYIIu» BOOOIIEe JUIITHEN KaTeTOpHUeH.

1 KI/I60pI‘, Yb€ TEJIO 32 MCKIIIOUECHUEM I'OJIOBHOTI'O M CIIMHHOTO MO3ra ITIOJTHOCTBIO CHHTETUUYECKOE.
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Kectiep sammcrByer ¢pasy Paiima mmsa HasBaHus cOOCTBEHHOM
kauru (“Ghost in the Machine”), B koTopoit BbIZBUTAET BEPCUIO, OTIHY-
HYIO KaK OT mo3UInu Paitia, Tak 1 BOOOIIe OT IPUHIIUITA QU3IUIECKOTO
MOHM3Ma, HO IIpU 3TOM OH He IIPUBETCTBYeT U KapTe3UWAHCKUU Aya-
nu3M. CorimacHo Kectiepy, Aylna Kak HeKasg HeMaTepHUalbHas CyILIHOCTD
IIOPOKAAETCS YKMBBIM TEJIOM 1 HEpaspbIBHO CBA3aHaA C HUM; Y BCEX KU -
BBIX CYIIECTB €CTh AyIlIa B TOM MJIM MHOM BHJE.

[ToaToMy cTOUT 03a0OTHTBCI ONHUM HEOUYEBHIHBIM BOIIPOCOM:
KTO ke aBisderca IIpuspakom B mocmexax? Eciau ciaemoBaTh joruke Kec-
TJIepa, KOTopas, II0 BCeH BHAMMOCTH, OJIM3Ka aBTOPy MaHTH, AyIIa He
nomewaemcsi B TeJo, HO nopoxcoaemcs tenom. [loaToMy 3TO He MOKeET
ObITH MOTOKO — BeJb ee yeloBeuyecKas Aylla ()KMUBOM MO3T) Kak pas Io-
MeIlleHa B 000J0uKky (cumHTeTHueckoe Teio). KykioBom - TOuUHee,
«IIpoekr 25-01», Kak OH caM ce0s1 HA3bBIBAET, — VIMEET ropasmuo 0oJIbIIIE
IIpaB Ha 3Ty MeTadopy: OH eCTh Ta «IyIIa», KOTOpas CaMOOPTaHU30Ba-
JIach B XOJie 9KCIIEPUMEHTOB II0 CO3MaHUI0 KHOOproB HOBOro tuma. Ho
BCe jKe 3Ta «Ayllla» He mopokaeHa TeaoM. Kak rosoputr cam Kykiosop,
OH — ellle He 3aBepIlleHHas / HeCOBePIIEeHHasd CYIIHOCTb, IIOCKOIBKY I
HETO HEeJOCTYIIHbl OCHOBHBIe (QYHKIHHM >KHMBOTO: PEIpPONYyKIUA U
CMEPThb.

B 3TOM MOMeHTe MBI OOHApY’KUBaeM TOT CIO’KETHBIN Pa3pbIB MeX-
oy SmoHCKUM ¢uiabMoM-aHuMe (1995) m aMepHKaHCKUM (UIBMOM
(2017), KOTOPBII CTAHOBUTCS TOIIOJIOTUYECKUM Pa3pPhIBOM.

B ammMe uenmoBeueckas «Ipu3pak-gymia» MOTOKO cimBaercd C
cymHocThi0 KykimoBoma. Ha aT0T cor03 yke M3HaUaIbHO HaMeKaeT 3BY-
YaIlU¥ B KJIIOUYeBble MOMEHTHI CAyHATpeK, 6€3 KOTOPOTO HEBO3MOKHO
npenctaBUTh atMocgepy «IIpmspaxa...»: cHoBa M CHOBa 3BY4uHUT «bor
CIIyCKaeTcsl Il CBangbObL..». B pesyibrare corsa-causHus MorToko u
KyknoBonma poxneHa «HOBas ayla». «HoBopokaeHHasd» M eCTh «qyIIa»
B KECTJIEPOBCKOM IIOHMMAaHWY; IIpUYeM OHa BOILIOIIAET COOO¥ HOBBIN
BIUTOK 3BOJIIOIMN M 3aBepIIEHHE 3Talla 3BOIIOLMOHHOIO IIPUOPUTETA
yenoBeka. B xome KyJIbMHHAIIMOHHON G0pBOBI (B 3a0polIeHHOM My3ee
€CTeCTBEHHOM HMCTOPHH) B3IJISAI 3PUTENS «OTBJIEKAaeTCs» Ha M300paxke-
HI€ HEKOEro 3BOJIIOIMOHHOIO epeBa, IAe TYIIMKOBbIE BETBU — 3TO
BHUIbI PHIO U TOJJOBOHOTUX, a Ha BEpIIMHE — HaAIHUCh «hominis», KoTo-
pyto pasbuBarT myau. B untepsro 1993 r. M. Cupo rosopur: «HesmoBek
He MO)KeT )KUThb B JeMe, KOTOPBIN OH BCETr[a >KeJlal; TOJIbKO OMOMHIKe-
HepHOE COBEPIIIEHCTBO CIIOCOOHO Ha 3T0. UTOOBI YesIoBeuecTBO CTAJIO CO-
BepIIIEHHBIM, YeJOBeK OoJbille He MOKeT ObITh yenoBekom» (Ledoux,
1993).
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9toro magdoca 3BOTIOIMOHHOTO OOHOBJIEHUsI HET B aMePUKAHCKOM
¢rirpMe (eBpOIIEICKOM TOIIOCe «KHOOprax»): HeT H300paKeHHs [peBa,
HeT «CBaabObI» MoTtoko u KykimoBoma, Kak u uxX «pebeHKa» — HOBOM
cyurHocTy. [eponHs uiIbMa BOILJIOIAET, IO CYTH, TaKOe IOHUMAaHUE
¢dpassr “Ghost in the Shell”, kakoe BxiagpiBan B Hee Paitn, a He Kectiep:
BO30MHUBIIIHE cebs1 «boramu» UHKeHeps! Kopropanuu Hanka Robotics,
«3aIepan» YeJO0BeUYeCKyIo AYIIY B TeJO, IIpeICTaBIIsioliee co60i BOeH-
Hble «Jocrexu». I0aToMy B eBpOIeNCKOM TOIIoCce «KHOOpra» aKIeHTH-
pOBaH MOMEHT, KOTOPBII 0OXOAUT CTOPOHON aHMMe: JpaMa He KHOopTa,
HO YeJIOBeKa, IIpeBpallleHHoro B Kkubopra. Mupa Kunmnnan - Takoe ums
naHo MoToKoO, 3a0bIBIIIEl CBOE UeJIOBEeYeCKOe IIPOIILIOe, — BBIICHSET, UTO
B CBOEH YeJIOBEUECKOM HIIOCTACH OHA ObIa WIEHOM IPYIIbI COITPOTHB-
JleHUs, BBICTyHaIer mpotus aesteabHoctu Hanka Robotics. Tam, rae
B aHHMe C BOCTOPTOM T'OBOPHUTCS 0 ciaussHuU Motoko u KykioBona u po-
KIEHUU UX «pebeHKa», B eBPOIeCKOM (PuIbMe TOBOPUTCS O IIPOHOII-
YKEHUU COIIPOTUBJIEHUS BO UMs CIIPABEITUBOCTH.

[ToaToMy MBI MOKeM yTBEP)KAATh, UTO IJIS TOIIOCA «KMOOpra», Ko-
TOPBIN IEMOHCTPUPYET HEIIPEePHIBHOCTD, Pa3PhIBBI BCE K€ UTPAIOT KIIIO-
yeByI0 poib. CireyeT TOBOPUTH 00 a3MaTCKOM U €BPOIIEHICKOM TOIIOCaX
«KuOOpra» M, COOTBETCTBEHHO, O Pa3HBIX QyTYpPOIOTHUYECKUX MHTEHITU-
X JaXe B yCJIOBHAX TaKOHM 3aauM-YTOIIMH, B KOTOPOM, Kasaloch OBbI,
HeT MeCTa KyJIbTYPHOU crielriuduke, BeIb MUP KUOOPTOB — 3TO MUP CUH-
TEeTUUeCKOro yHuBepcanmuama. Ho takoBa ObL1a ObI JIOTMKA pPa3MBbIIILIeE-
HUSI O KOHyenme «KHOOpT», TOTHa KaK B monoce «KHUOOpra» ocylie-
CTBJISIETCS pas3nuyue. B 3TOM cMbICIe «TOTIOC» ImepeceKaercs ¢ «PIOCUCY,
KoTOpas y ApHCTOTeNsI O3HadaeT KUBYI (OopMy pocTa (3TO 3HAUeHUe
COXpaHsIeT COOTBETCTBYIOLIWUII aHATOMUYECKUI TepMUH, 0003HAYAIO-
U «TOUKy pocTa» Koctu). «[Ipuspak...» — 3T0 OgHA U3 TaKUX TOUEK
pocra, To «00IIee MecTo», B KOTOPOM, KaK MbI MOIJIM YBUIETb, a3UaT-
CKasl ¥ eBpoIlericKas cruenu@uKa He 0OTOpachIBaeTCsl, HO IIOATBEPKIAeTCs
B KadecTBe 3(pdeKTa ApaMsl.

B eBpomeiickom Tomoce «Kubopra» MbI HaOmogaeM qpamy Kubop-
ra, KOTOpbIN Bo3Bpalaer cebe cebss B 60ppbe 3a HEIIPHUKOCHOBEHHOCTH
YyeJIOBEUEeCKOU AYIIN C 3apBABIIUMCI «TBOpPLIAMU». [[pamMa «a3uaTcKoro
Kubopra» CBsi3aHa C HEIIOJHOTOM BOILIOIIeHUs: MOTOKO OIIyIliaeT I1oj-
HOTY CYIIeCTBOBAHUS, JIUIIIb CIUBIINCH ¢ KYKIOBOIOM M ITOJTYyYHUB IIPO-
OOJDKEHUe B KauyeCTBe HEKOM HOBOM CYILIHOCTH B 000JIOUKe peOeHKa;
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TOJIBKO IIPEOI0JIeHHEM IIPeKHUX (OPM «HeCcOBepIIeHCTBa» — MOTOKO U
KykmoBoma — obperaercs paspelieHue apambl. Becy ¢punbm Mamopy
Ocnu MOKHO paccMaTpHUBaTh Kak IIPOIaHNe C YeJI0BEYeCTBOM .

Takum 06pa3oM, eCcI MbI yTBep)KZaeM, YTO TOIIOCHI — 3TO BBIOOP
KYJIbTYPBI, TO CIEAYET 3a7aTh CIEeYIOIUI BOIIPOC: UTO KOHKPETHO IO/ -
TBEP>KJAETCd a3MaTCKUM U eBPOIIEMCKUM TOIIOCAaMMU «KHOOpra» KpoMe
reTepOTeHHOCTU KaK TAaKOBOM?

«Knubopr» — 3T0 TOIIOC, «IIPOIIYNBIBAIOIINI» ITOCTTyMaHUCTHYE-
CKUII BapuaHT Oyxayiero. IIpu sToM, HAIOMHUM, TOIIOC CBSA3aH C BBIKHU-
BaHHeM. [[JI1 Hac €CTeCTBEHHO AyMaTh, UTO, CTaBs BOIIPOC O BBLKHBA-
HHH, YeJOBEK TOBOPUT O CIIOCOOHOCTU COXPAHHUTH CBOE COOCTBEHHOE Cy-
mecTBoBaHMe. Ho i1 Hero MoskeT OBITh Ba)KHee COXPAHUTH KYJIBTYPY,
Tpagupyd B Oynylmee ee 06asoBble OcHOBaHUA. [losToMy Hammuue
pasHBIX TOIOCOB «KHOOpra» B, KasaJoch Obl, €IUHOI IIepCIIEKTUBE
IIOCTyMaHHCTUYECKOTro OyAyIero rToBOPUT O TOM, UTO KyJIbTypa EBpoIrs!
1 A3WUHU, €CJIM U YBUAUT IIyTh IIOCTTYMaHHU3Ma CBOUM, TO, OIIPeAeIe€HHO,
3TO Oy YT pasHble JOPOTH.

TOIIOC «KMUBOPI'A»: PUJIJINIO3HbIN NN
BOI'OBOPYECKUU CIOXKET?

Kakue >xe 6a30Bble XapaKTEePUCTHKU KYJIbTypbl TPeOYIOT COXpaHe-
HUs, eCIM 0OPAaTUTHCS K PA3IMUYHUSAM a3UATCKOTO U €BPOIIEMCKOTO TOIIO-
COB <<1<I/16opra»? IlIo Bce¥t BUOMMOCTH, Ha’Ke BIIOJIHE aTEeHMCTUUECKUM U
CEeKYJIAPHBIN XapakTep IIPOM3BEeNEHMUA MCKYCCTBA IIPOMOJDKAET pellaTh
Ty 4YacTb 3aJadyyd BBDKUBAHUA, KOTOpasd M3HAYaAJIBHO CO3[aBaja pas-
Jin4yue KyJbTyp M OTBedajla 32 HYMHUHO3HBIM ONBIT. [Ipn aToM BaxkHO
TIOTUEPKHYTh: ITOCTTYMaHUCTUYECKOE pellleHUe MO OIIpeeIeHU0 OyH-
TapcKoe — 3TO OYHT IIPOTUB y4YacTU ObITH YesoBeKoM. Ho mpu aToM cam
aTOT «OOorobopUecKuii» OyHT yKpeIuvIsieT TO WMJIM MHOe MOHUMaHue 00-
’KECTBEHHOM peaJIbHOCTU.

[l eBpOIIeNICKOTO MEHTAIUTeTa KUOOPT, Oyayun U3aeIueM, JIUIIb
OepeT OyIly «B3alIMbI» Yy UeJIOBeKa: «KMMEHHO UeJIOBEK 3aKJIa[bIBaeT B
Kubopra mporpaMMBbl, Ja)Ke eCIU OHH COAep)KaT KOHI[EHIIHMI0 CaMOoCo-
BepIIIEHCTBOBAaHUS ITONO0OHOr0 opranusMa» (ManxpkoBa, 2018, c. 89). s
a3MaTCKOTO MEeHTAJIMTEeTa 3TO BOBce He oueBuAHO. CaM co3paTelb MaHTH
MOsICHseT: «PeIUTHO3HBIM ITOAXO0H B MOeH paboTe, BepOsITHO, OJIMKe

1 B pereH3usx 4acTo BCTPEUAIOTCS CETOBAHUS Ha O0UIINE «IUIIHUX» KaJpOB — KOTJa B3TJISL
3pHUTeIs KakK ObI OeCIesbHO OJIy’KIaeT II0 TOPOACKOMY IIeH3aKy IO BEUHBIM HOKIEM,
BBIXBATbIBast «KAPTUHKU» OOBIYHOI KU3HU JIIOMel B UX paspyllarolieMcs Mupe. IMeHHO B 9TH
MOMEHTBI B (PMIJIbMe ITOJIHOCTBIO 3BYUHT He3a0bIBaeMOe My3bIKaJIbHOE COIIPOBOKIEHNE — ITeCH!,
B KOTOPO¥ TOBOPUTCS O cBafbbe, M 0 TOM, UTO «BeUepHsis IITUI[A IT0EeT CBOIO ITOCIIEJHIOK ITeCHIO».
HyMaeTcs, 3TO OTHIOOb He JIMIITHHUE «3aPHCOBKH» — 3TO TeMa IIPOILIaHUs, JaHHAas I0-III0HCKHU
HEMHOT'OCJIOBHO, TOUHBIMHU U IIOUTH IIPO3PayHBIMHU IITPUXaMU.
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Bcero K annmusmy. Korpa st ropopro “penurus’, 1 He UM€EIO B BUY, UTO
MHPOM yIIpaBisieT Hekuil Becemorytuit “Bor”; s uMero B BUAY ~00TOB” B
cMbIcie cuut ipuponbl» (Schodt, 2013).

[l7151 a3MaTCKOTO MeHTAIUTEeTa OJIMKe MO3ULUS aHUMU3Ma, OoCe-
IoBaTeJIbHee BCEro IpeCcTaBIeHHas B SIIOHCKOI KyJIbType: BCIKas BeIllb
IMeeT TO, UTO B SIIIOHCKOM $513bIKe 0003HAUAETCsI KaK «TaMa» U «KOKOPO»
(MartBeenko 2012, Tarapckas 2002), mepeBOAHMBIe KaK «CepAlle» WU
«aymIa». «Tama» MOXKeT «OTCOeTUHATHCSA» U yJIeTaTh, TOTA KaK «KOKO-
po» — 3TO HeKas Oojiee KpeImKas CBi3b C ObITHEM: HeOTheMJIeMOe U
HeyTpaunBaeMOe CBOICTBO CO3HAHWSA. MOKHO TOIYCTHTB, UTO CYIII-
HOCTb, ITOpokaAeHHasd Moroko u KykioBogom, mosryduiia «CepaLe»-«Ko-
KOPO», ¥ Ba)XHOCTh 3TOT0 M3MeHEeHUs He HYKHO OOBSICHATH SITOHIAM.
[TosToMy Tak BakHa apama MoToko kKak 60Jb HeIO-BOILIOIIEHMUs, He3a-
koHueHHOCTU. Korma Mortoko ciuBaercsi ¢ KykimoBomom, 3To 03HadaeT
OOCTIDKEeHUE TTOUYTHU 60’KeCTBEHHOTO YPOBHS COBEPIIIEHCTBA.

Hu pns cuHTomM3Ma, HU [t OyaausMa MM JaoCH3Ma HeT Hempo-
HHI[aeMOCTH MEXAY MUPOM JIIofeH 1 60ToB (3T0 creiudrKa BOCTOYHO-
a3MaTCKOTO moyuTen3Ma). Hampumep, B KpariHe pUTYaIM30BaHHOI Ma-
TUU OMMENO, UIN B 60€BOM HCKYCCTBe, JOCTATOYHO OBJIAHeTh He0OXO-
OUMOI TeXHUKOI U yPOBHEM, UYTOOBI UeJOBEK CTAJ IIPAKTUUYECKU paBeH
6ory. A3uaTcKoe MCKYCCTBO M300MIIyeT CIleHaMU TeOMaXUU: CPaXKasiCh C
foramMu, 4eloOBeK JEMOHCTPHUPYeT He CTOJIBKO HEITOCTYIIIaHUe, CKOJIBKO
ypOBEeHb COBepIIIEHCTBA B 00€BOM HCKyccTBe (WM Apyrou ¢gopme mesi-
TeJIbHOCTH). U ecitu OH Kora-HUOYIb «IIepepacTeT» B CBOUX IIPAKTHUKAX
CaMOCOBEPIIIEHCTBOBAHUSI COOCTBEHHYIO POMOBYIO CYILIHOCTbH, TO TaK
TOMY U ObITh. [lJI1 a3MaTCKOTO TOIOCa «KUOOpTra» HeT OYHTA, €CTh JIUIIIh
TpPaHCI'PEeCCHUs] U3 HECOBEPIIEHHOTO B COBeplieHHOe cocTossHue. [loaTo-
My a3MaTCKUI TOIIOC (€T0 OIIpeeIeHHbINM 9KCTPEMYM B SITOHCKOM Bapu-
aHTe) BUAUT B KUOOPTE, TI0 CYTH, BApUAHT PUILIUAO3HOTO CIOXKeTa .

Ye10BEUECTBO OKA3BIBAETCSI TOIHKO IIPOMEKYTOUHBIM 3TAIIOM K CO-
BEPIIIEHHOMY CYILECTBY-KHOOPry 6e3 OpraHUYeCKOHM COCTaBISOIIE’.
Motoko (Mupa) OpUHAAIEKUT KOPIIOpPAIMU U AOJDKHA «OTPaboTaTh»
CBO€ BBICOKOTEXHOJIOTUYHOE TEJIO0 — TO €CTh KHOOPT HOBOTO THUIIA CO3qaH
U1 o6CIy)KUBaHUS Iesiell yenoBeka. Ho coBepiiraeTcsi MHBEpCHsi, U CO-
3MaHHOe HauyMHAeT WCIIOJb30BaTh co3matens:: «HoBopoxmeHHas»,
rogo6Ho PrtHe, «oceayaeT» YeJI0BeUeCKYI0 KYJIbTypy, IPEBPATUB ee
B CBOIO cpefy oOuTaHus (CETH UM MPOU3BOACTBO KHMOEPHETUUECKUX Tel,
KOTOpBbIe MO)XHO HCIIOJIb30BaTh B KauecTBe OJHONM W3 (OPM IIPUCYT-

1 Peus nzer o pacnpocrpaneHHoi (ocobeHHo B CpesHue BeKa) IPUTYE U CIOXKETe H300pa3uTeIbHOr0
HCKYCCTBA: O TOM, Kak rerepa ®uiumaa NpoKaTmiiach BEPXOM Ha CITIUHE APHCTOTEIIS, TIOJICTEIUBast
€ro XJIBICTOM.

2 1. JJaBIOK TOBOPHJI IMEHHO O TaKOM KHOOpTe.
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crBus). Kubopr chemaer 310, BO3MOYKHO, He 0e3 «XJIbICTa», HO BCE XKe& —
KaK ¥ B mputue o Puiuinae — IOUTHU UTparodu. Begb aznarckas KyJbTy-
pa Bcerjga mpealpUHUMAJA Cepbe3Hble COIIHMAIBHO-KYJIbTypHbBIE U QU-
JI0COPCKO-PETUTHO3HbIE YCUIIUS OJIs1 POPMUPOBAHUS HABBIKA ITPUHATUS
CMEpPTH.

Il BOCTOYHOA3MATCKOW KYJBTYPBI B 3TOM IIpoliecce OTPOMHOE
3HAUeHNe MMeJIO IpeCTaBlIeHre O KapMe U 3BOJIOLUsS 3TOM Oymmauii-
ckoi mupen (Brian, 2007). Hanpumep, kKak TOBOPWUJI AIIOHCKUN HIOEOJIOT
Tomomary OHTall B cBoel pa60Te, NPU3BAHHOM YTELIUTh BOEHHBIX
BIIOB, CMEPTH — 3TO IIOCJTIeJOBAaTeIbHAs paboTa KapMbl; HU BOMHA, HU He-
CUACTHBIH CIIy4Yal He COeJAl0T TaK, YTOObI KTO-TO IIPOKUJI MEHbIIIE, YUeM
OH MOT OBI TIPOKUTH B COOTBETCTBUU CO CBOMMU JIEHCTBUSIMU B ITPOIILI-
JIBIX JKU3HAX. HecMOTps Ha KPUTUKY caMUMU OyAAUIICKUMHU MBICIHUTE -
JIAIMH  COLMAJIbHO-TIOJIUTUYECKOTO IIPMMEHEHUs TaKOro IIOHUMAaHUA
KapMbl, UMEHHO OHO OKa3bIBaeTCd JUAUPYIOIUM B MaCCOBBIX IIpe[-
CTaBJIEHUAX O «MyyKecTBe K cMepTu». [T UxapTIIBUIN IPpUBOAUT B Kaue-
ctBe anurpada k riaaBe «CamMoyOHUICTBO MO-SIIIOHCKU» CJIOBa ToMomalry
9uTtas: «OT 3TOTO BCS €BpOIIeNiCcKast KyJIbTypa 0OJHOOOKA, OHA IIepeKolIie-
Ha B CTOPOHY XusHu» (Uxapriusunu, 2007). [lons3ysce Tesaypycom IH-
Tasi, A3uss Moryia Obl CKa3aTh: YeJIOBEUEeCTBO KaK BUJ He IIPOXKUBET
OoJIbIlle, UeM MOXKET IIPOKUTH (COOOpPa3HO CBOUM IIPEXHUM IIperpere-
HUSIM); CJIeyeT IPOCTO IIPUHATH HeusbexHoe. [loaToMy B ToImoce «Ku-
6opra» TOCKa HIPOIIAHUS C YXOOAIIUM MUPOM YeJOBEUECKOHN KYJIbTYPhI
HCKYIIaeTCsl PaloCThI0 IPUOOpeTeHNsI «60rOPaBHOTO» OHTOJIOTHYECKOTO
YPOBHH.

9TU MHTYUIIUN TPUHIUIINAIBHBIM 00pa3oM OTINYAIOTCA OT OOro-
OopuecTBa B TemcTUUecKol Tpaguiuu EBpomsbl, roe 6opsba ¢ Borom He
03HA4aeT BO3MOKHOCTU IIOMEPATBHCA CHMJIaMHU. B TencTHUecKor Tpagu-
Uy 60roOOpPUYECTBO BCETa SK3UCTEHIIMAIBHO U BPST JIU MeHee PeJiu-
THO3HO, UeM caMble BBICOKUE 00pa3Iibl PEITUTHO3HOTO MUPOOTHOIIIEHHUS
— BCIIOMHUM CaMBbIX M3BeCTHBIX Oorobopues: Makosa u Mosa. 9to Boro-
60puecTBO KaK POIOT CO3HaHUs, HaIrpaBiieHHOTo K Co3gaTesio o moBo-
ny 6em ¥ OorpaHUYEHUI, CBI3aHHBIX C YYaCThI0 TBAPHOTO cyuiecTBa. Ho
9TO U OTCTaWBaHUeE CTaTyca UeJIOBeKa — Be[b 0OJIb UeJIOBEKa BBICTYIIAET
MepHUJIOM cOoBeplleHcTBa bora.

Kubopr Mupa 6opeTcs co CBOMMU CO3OaTeNIIMU, 3a0paBIIUMU Yy
Hee BO3MOYKHOCTH ObITh UyenoBeKOM. «OHUM MeHs co3pmanu... Thl mIpaBaa
CUMTAaelllb UX HEBUHHBIMU ?» — TOBOPUT OHa JOKTOPY YaJeT mepej Havua-
JoM OUTBBI ¢ Koproparuerii. Kubopr KykmoBon pacckasbiBaet: «S1 ObLI
ellle B CO3HAHUH, KOTAa OHU OTHEIWJIN MOe CO3HAaHWE U BBIOPOCUIH
MeHs Kak Mycop...» Korpma on 30Ber Mupy B ero cets («Bmecte MbI cMO-
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)KEM OTOMCTHUTBb») — TO €CTh, IO CyTH, IIpejJjaras OKOHYATeJbHBII all-
Tpel IMOCTYeJIOBEYEeCKOTO YpPOBHSA, — Mwupa-MoTOKO OTKasbIBaeTcs,
MIPeANOUUTass COXPAHUTh B CHHTETUUYECKOM TeJle YeJIOBeUeCKYI YIITy.
TakuM o6pasoM, pe3ynbTaT pedIeKCHY eBPOIEeICKOTO TOIIoca «KHOopT»
II03BOJISIET IIPEIIONIOKUTh MHYI0 CTPATETHI0 KMOOPTU3IUU, HEKEIU B
asuarckoM tomoce. [IpuHsaTHe KNOOPTU3ATUH I €BPOIIEIICKOTO MeHTa-
JUTeTa He O3HaJyaeT OTMEHBI IIPHOPUTETA CTATyCca YeJOBEUeCKOM CyIIl-
HOCTH IIepel CUHTETHUYECKUM CYIIeCTBOM. MOKHO ma)ke HMPOTHO3UPO-
BaTh CUTYyaI[UI0 IEPMaHEHTHOTO IIPOTHUBOCTOSIHUS: UeIOBeK OymeT Ha-
CTauBaTh Ha TOM, UTO KHOOPT — 3TO BCe-TaKU OHTOJIOTHUYECKHU-BTOPUY-
HOe CYIIIeCTBO, Ubsl CYIITHOCTb CBsI3aHa C OOCIy)KMBaHUeM dYeyoBeka. Ho
KHOOpT mpeackasyeMo B3OYHTYeTCsl — «II0 00pa3y U ITOgOOUI0» CBOETO
cozmaTesss. MOXKHO CKasaTh, YTO [JIs1 €BPOIIEIICKOr0 Tomoca MudoaoreMa
«Knbopra» — 3To0 JIUIIB ellfe OOUH II0BOJ paccKas3aTh O cgoem OYHTe.

Honna Xapayaii, 3SHaMeHUTHIH aBTOp KubepdeMuHM3Ma 0 60r060p-
yecTBe TOBOPUT IPSIMO:

«9TOT TEKCT — IIONIBITKA BBICTPOMUTH MPOHHUYHBIN ITOJUTHUYECKUIT MU,
IIpeJaHHBII (eMUHNU3MY, COLIUATN3MY U MaTepuanru3Mmy. BoamoskHo, 60-
Jlee TIpeJJaHHBIN B TOM CMBICJIE, B KAKOM IIpeJaHHBIM OKa3bIBaeTCsl 60ro-
XYJIBCTBO, @ HE PeJIMTHO3HOe ITpeKJIOHeHUe WM uaeHTudukanud. o
60TOXYJIbCTBA, Ka)KeTCs, BCerma TpeboBaJIOCh MIPUHUMATh BEIM KpariHe
cepbe3Ho. “...” BoroxyabCcTBO 3aIlUINAeT OT MOPAIHHOTO OOJBIIMHCTBA
BHYTPH M B TO )K€ BpeMs HacTauBaeT Ha HEOOXOMMMOCTH COOOIIeCTBa.
BoroxyabcTBO — 9TO He OTCTyITHUUeCTBO» (2016, C. 7).

«CoBpeMeHHas1 MallIMHEPHUsT — HETIOYTUTEIbHOEe 00KeCTBO-BbICKOUKA, Ha-
cMexaroIeecs HaJ Be3IeCYIIHOCThIO ¥ TYXOBHOCThIO OTIa» (2016, c. 10).

YeoBek co3maeT u3 ceb6s1 KHO60pra — MOHCTpPa, KOTOPHIH BBICTYIIAeT
KBUHT3CCEHIIMEN 6e3TpaHMYHOCTH, OTPULIAHN JII00bIX (pOopM orpaHHUYe-
Hui. [na Xapayasit myTs kubopra — 31o Taktuka God’s trick («oOManyTH
Bora»).

Eme ogHMM moagTBepskaeHHEM 60ro60puecKoi IpUpoasl Kubopra B
€ro eBpOIENMCKOM 3BYYaHUM SABIAETCI KOHLENIHSI «KHOePTOTHKH»
Huka Jlanma. Kubopry cBoiicTBeHHa «MalllMHHAs» IPUPOHA, HO IION
«MaIInHOM» B ¢prmocoduu Jlanna (pasBuBaroiieM mosunuu Apro, [e-
Je3a W [Ap.) IOJgpasyMeBaeTcs OTHIOAb He IIPOCTO TeXHUYECKUH aprT-
00BeKT. «MamuwHN3M» — 3TO CIIOCOOHOCTh Oe3HAYaJIbHOI'O ITPOU3-
BOJICTBA, KOTJIa B «OCHPOTEBIIIEM KOCMOCE» BHEe KOHTPOJIA U IIOTIeYeHHUS
OCYIIIECTBIISIETCSI «CaMOIIPOM3BOACTBO PEATBHOIO» (Jlamm, 2018, c. 59).
«MamnHa» — 3TO He IPOTHBOIIOJIOXHOCTh OPTaHHUKe, HO IIPOTHBOIIO-
JIO)KHOCTh BEUHOMY OeCIIOKOMCTBY caMoO-cOepeKeHUs, CBOIICTBEHHOE
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«TeJIy ¢ OpraHaMHu» — TO €CTb TaKOM IIeJIOCTHOCTHU, IS KOTOPOM >KM3Hb
BBICTYIIaeT 33/lauell OCTaThCs cucTeMol opraHoB. /s Jlanga kubopru —
9TO U PEIIMKAHTBI, U JIIOOU OyayIlero; OHU «MAaIlIMHbI» B TOM CMBICIIE,
YTO UM HeBeJOMa MapaHOIs caMocOepeKeHUs U PaCCyTUTETHHOCTH.
Onu oTbpocuiIn BCsIKOe yIloBaHMe Ha Bora, JOrHKy («JIOTHKa, B KOHIIE
KOHIIOB, 3TO TE€OJIOTUS — M IIpM TOM C CaMOro Havajaa» (JTamm, 2018, c.
39)) 1 naHupoBanue. «IImaHupoBaHMe — 3TO KPEAlTMOHUCTCKUH CHMII-
TOM YIIPOIIeHHBIX ITPOIPaMMHBIX MOAYJIEN; OHO acCOLIMUPYeTCs C Bia-
CTBIO, TPAAUIIMEN U IIOJABJIEHHEM, TO €CTh CO BCEM TeM, UTO IIOMUMHAET
Oynmyiee ripountomy» (Jlamm, 2018, c. 39)

Kubopr y H. Jlanna — 310 BomjIomeHHe caMOil CTUXUU HEYKPOTH -
MOWU JKUSHU, «JIUOUANMHAIBHOTO MaTepUaIn3Ma», OJIM3KOTO K TOMY, UTO
OTIMCBHIBAEeT «TEMHBII BUTAIU3M» b. Bygapra B KOHIlenUIuu «TpUOOBU/I-
HO KusHu» (Bymapt, 2016)'. «Oprannueckoe» Bynapra u «kubeproru-
yeckoe» JlaHIa OueHDb OJIU3KM B KaueCTBe aKTOpPa IMPOTUBOCTOSTHUS CBO-
60bI CaMOOCYIIIECTBIEHUSI «OCEqIbIM KOMAaHIHBIM I[eIsIM Hepapxuue-
CKOTO IIpeaCTaBIEHUSI» (JTamm, 2018, c. 62).

BbIBO/1bI

TakuMm o06pasoM, «KHOOPT» MOKET OBITH ITOHAT KaK TeMaTH3aIlys
He TOJIbKO IIpOOJIeMBbl CIHUSHUS MAaIIWHBI U YeJOBeKa, HO M KaK KOH-
QIUKT PyTypOTOTUUECKUX IIEPCIEKTUB. ITO COIEPHUYECTBO YKPBITO OT
IIPSIMOTO B3IVIAla KOHKPETHMKOM TEeXHOJIOTHUYECKOTO pa3BUTHUsA, COLU-
aJIbHO-IOPUAMUYECKOTO PErJIaMEeHTHUPOBAaHHUSA M OUCKYPCHUBHOTO OCMBIC-
JleHus cyLHOCTH Kubopra. MckyceTBo ob61agaeT criocOOHOCTHIO YBOIUTD
«Ha TTyOHHY» IIpOOJIeMbl, CBI3aHHOM ¢ KMOOpTH3alyel, II0OTBepKae-
HHeM ueMy BbIcTymaeT «IIpuspak B mocmexax». Jra paHIIN3a — yHU-
KQJIBHBII TOIIOC KaK «00Iree MecTo», B KOTOPOM IOCPEACTBOM MHUEOIO-
reMbl Kubopra armpoOUpyIOTCS pasiuyHble QyTypOJIOrMUecKre HMHTEH-
nuu. Tomosoruueckas pedekcus ITOKas3bIBaeT, BO-IIEPBBIX, «OIIHOKY
IIPOTHO3MPOBAHUA» IIPOEKTa Iirobann3anuu: 6a30Bble pa3pbIBBI COXpa-
HAIOTCA IIpH, Kas3aloch ObI, TOMOT€HHOM IIPOCTpPaHCTBe HHTepeca. Bo-
BTOPBIX, CTAHOBUTCS IIOHATHO, UTO 3TH Pa3pbIBBI IIPOXOLAT IO JIUHUAM
PEIUTHO3HOI TreTeporeHHOCTH. IlosToMy cosmmapHOCTL B Jelie
KyJIbTYPHOM yHHU(PUKAIIUU — TOJBKO BEPXHUII CJIOH, IIOJ KOTOPBIM akK-
TUBHBI ILTACTHl JApeBHeN KOHKypeHIMH. B Iporecce Kuboprusanuu
(ecu TaKOBOI IIyTh OyZeT BHIOpAH UeJI0BEUECTBOM) IJIABHOM HMHTPUTOM
OKa)KeTCsl BBIOOpP QyTYpOTIOTHUYECKOTO CIOKETa, OMUH U3 KOTOPBIX IIpe-

1 9TO B 3HAUYUTEJHLHOM CTEIleHU KacaeTcs pa60TbI H.Jlanpma «PamoBatbes 1o cMepTH» (JTamm, 2019).
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IoJlaraeT Hallle MY)XeCTBEHHOe caMO-yMaJleHUe B II0JIb3y Oojiee coBep-
IIIEHHOI'0 CYIIeCTBa, a APYTo, II0 CyTH, IEpMaHEHTHYIO BOMHY, B KOTO-
poti Bcerma OyieT OTCTauBAaThCS UeJIoBeUeCKoe Havalo.
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INSECTS AND RAIN. ANIME BEYOND HUMAN
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Abstract

The author refers to the empirical material of Japanese animation on the example of
the works of Hayao Miyazaki ("Princess Mononoke", "Nausicad of the Valley of the
Wind") and Makoto Shinkai ("Weathering with You") in order to demonstrate how the
discourses of new materialism are reflected in anime. The author problematizes the
non-Western approach to the ratio of natural’/human in the works of animators, show-
ing that Japanese popular culture has been and continues to be at the forefront of
artistic interpretation of new ideas in philosophy. The aim of the research is to articu-
late the view of Japanese animation on the agency of the material and to demonstrate
the author vision of the problem of the relationship between humankind and the natu-
ral world. As a result, it was shown that Japanese animation, while maintaining its
connection with traditional culture and having no background of European Enlighten-
ment thought, often refers to the key themes of the new materialism. This appeal itself
has an original character, which is embodied both on the visual and narrative levels. In
contrast to traditional Western animation, anime does not seek to humanize the sur-
rounding world and make it a pleasant place to live but demonstrates its fundamental
independence and alienation from human morality. As a logical continuation of the
logic of non-human, the author sees the theme of the Apocalypse, which is organically
inscribed in the anime, as the quintessence of the relationship between man and na-
ture.
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AHHOTAIIUA

ABTOp cTaThu OOpaIIaercss K SMIUPUUECKOMY MaTepUay SITOHCKOM aHMMAaIlUU Ha
puMepe pabot pexuccépos Xasio Musasaku («[Ipunmecca Mononoxke», «HaBcukas
u3 [loxunbl BeTpoB») 1 Makoro Cunkas («[uTs 1orogsi»), 4To0bl IIPOAEMOHCTPH -
poBaTh, KaK AMCKYpPChl HOBOTO MaTepHalM3Ma HaXOOAT CBOE OTpa’keHHE B aHHUMe.
Brrasisercs He-3allagHBIIM ITOAXOA K COOTHOIIIEHUIO IIPHPOTHOTO / YeJIOBEYeCKOTO B
IIPOM3BeJIeHUAX aHHMAaTOPOB, IIOKAa3bIBAeTCs, UTO AIMOHCKAas IIOIyJIApHAas KyJbTypa
HaXOAMJIACh M IIPOJOJDKAeT OCTaBaThCSA B aBaHTapje XyH0)KeCTBeHHON MHTepIIpeTa-
LUM HOBBIX Hpael B ¢uiaocopru. O603HaUaeTcss B3IJIAL SAIIOHCKOM aHMMAIlMM Ha
areHTHOCTb MAaTepHAaJbHOTrO, YKa3blBaeTCsAd Ha aBTOPCKOE, PEXKHUCCEPCKOe BUAEHUE
mpo6aeMbl B3aMMOOTHOIIIEHHUs YeloBeKa W Mupa. [lesaeTcss BBIBOJ, YTO SIITOHCKas
aHMMaIHs, COXpaHAd CBA3b ¢ TPAAULIMOHHOM KyJIbTYPOU M HE UMes B MCTOPUM CBO-
el MbpIcIu eBporrerickoro ITpocBermenus, yacto obparmaeTcs K KIIOUeBbIM CIXKeTaM
HOBoOro MarepuanusMa. OHO HOCUT OPUTHMHAIBHBIN XapaKTep, 3TO IIPOSBIAETCA KaK
Ha BHU3yaJbHOM, TaK M Ha CIOKETHOM YPOBHAX. B IIpoTuBOBeCc TpagUIIMOHHOM
3allafHOM MYJIBTUILIMKALIMY aHUMe He CTPEeMHTCS aHTPOIIOMOpP(U3UpOBaTh, Cle-
JIaTh OKPY’)KAIOIIUH MHpP IPHUATHBIM MeCTOM OOWMTaHUA, HO MaHU(EeCTHpPyeT ero
IPUHIIUIIHNAIBHYI0 HE3aBUCUMOCTh U OTUYKIEHHOCTh OT JIIOACKOM Mopanu. Jloruu-
HBIM IIPOJOJDKEHHEM HIeH He-ueJIOBeYeCKOTO BHAMTCA OpPraHUMYHO BIIMCAaHHas B
aHUMe TeMa alloKaJIUIICHCcAa KaK KBUHTICCEHITUY OTHOIIIEHNS YesloBeKa / IIPUPOMIBL.
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BBEJAEHUE

Baumanue k «ctpaHHOCTU (weirdness) okpyskatoiero mupa» (Bu-
nmevikuc, 2019, crp. 1) craHOBHUTCA BCE€ 6ojiee PACIIPOCTPAHEHHBIM B
coBpeMeHHOM ¢uocopunu. B mocaenHMe mecATHIIETHS IIOSBUIOCH
HECKOJIPKO TeOpHI, OOpaIaIuxci K areHTHOCTHM MaTepUabHOTO
MUpa, KOTOpble 00beaUHAET 001Ias KOHIeIITyaJIbHas paMKa: 00'beKTHO-
OpUEeHTHPOBaHHAasl OHTOJIOTHS, aKTOPHO-ceTeBas Teopus ([Iucapes, Acra-
xoB, ['aBpuienko, 2017), cnekyasaruBHbIil peanusm (I[Tucapes, Mopo3sos,
2019), HOBBII MarepuanusM U ap. Mx cMpicIoBOoe €IWHCTBO, AJIA IIPO-
CTOTBI, MBI OBbI CPOPMYJIHPOBATU TaK: «MaTepus HMeeT 3HaUeHUe
(matter matters)». V1 310 3HaueHue He 00sI3aTEIPHO 3aBUCUT OT UeJIOBE-
ka. Peup maér o kpuTumKe Hamboee PaCHPOCTPAHEHHBIX B HCTOPUU
MBICIM U BOOOIIle B UCTOPUHU ITOOXOHNOB K o0bekTHOMY Mupy. Ilocien-
HHe, KaK IIPaBUJIO0, UCXOHAT U3 TOTO, UTO UMEHHO 4YeJIOBEYECKOe BOCIIPH-
ATHE U YeJoBedecKasd )KU3Hb IIPUOAIOT BEIlaM CMBICI. Belu craHoBATCA
OKPYXHCAU, UMY YEJIOBEKA, TEPAIOT B €r0 IIPEeACTABIEHUAX IIPUCYIYI0 UM
HEe3aBHCUMOCTD.

HawuBHO mosarath, 4To UIOCOPHI — 32 HEKOTOPBIMU BaKHBIMHU HC-
KIIOUeHUSIMH — He 3HAJIK O TOM, YTO BeII[M MOTYT CyIlleCTBOBaTh 6e3 ue-
JioBeKa. BripoueM, kakoe JIOOAM [eJI0 A0 TaKuX Belnei? To, UTO JIEXKUT
3a IpefeaMy 4eJIOBEUYECKUX CMBICIIOB, JIEKUT 3a IIpeeaaMy yeaoBeue-
ckoro BoobOre. Ta pumocodckas Tpaguys, K KOTOPOI MbI oOpalraemcst
B JaHHOU CTaTbe, IMpeajaraeT IIepeoCMbICIUTL — a, BO3MOXHO, U BIIEp-
Bbl€ II0-HACTOAIEMY CHeJaTh IMPEeAMETOM MBIINUIEHUA — TO, YTO JIEKUT
3a IIpefelaMHM YeJoBedecKoro. 1 3Toro MokeT OBITH IIO MEHBIIIeH
Mepe HeCKOJIBKO Ba)KHBIX IpnuuH. CamMoIil 04eBHIHON U3 HUX OyHeT II10-
IIBITKA IIPEOOJIETh NHCTPYMEHTAIbHOE OTHOIIIEHUE K OKpYxHcarujeu cpe-
ne. Mcxona m3 aHanmMsa caMoOro oIpefejieHus, CTAHOBUTCA SICHBIM, YTO
IIpupoAa II0 YMOJIYAHUIO IIOJAUYUHEHA YeJIOBEKY, BOKPYT HEATEIbHOCTHU
KOTOporo oHa oOpamtaercd. OJHAKO M caM YeJOBEK SBJISETCS YaCThIO
IIPUPOIBI, O UéM HEOOXOOMMO IIOMHUTH. AMEPHKAHCKUII ITOJTUTHUE-
CKUM TeopeTuk U ¢uiaocod [[>keitH BeHHeTT IHUIIIET O TOM, UTO IIPOMUC-
XOIUT, KOTHa MbI 3a0bIBaeM 00 3TOM: «...00pa3 MEPTBOM U IIOJHOCTHIO
MHCTPYMEHTAJIU3WPOBAHHOM MAaTEePUHU IIUTAET HAIly TOPABIHIO U HAIU
noTpebuTenbcKkue QaHTa3UU, U TPE3BI O 3aBOEBAHUSAX, KOTOPbIE UMEIOT
paspyIIuTeIbHbIe TocaeAcTBUA Iid 3emiuan» (Bennerr, 2018, ctp. 9-10).

[IpuBenéHHOE BhIIIIe 3aMeUaHNe WILIIOCTPUPYET, UTO IIpUpoAa 00-
pallieHusa K TOMY, UTO JIEKHUT 3a IIpeelaMi YeJI0BEUeCKOTO, JOCTaTOYHO
mpocta. Mbl MOTIIM GBI OOOOLIUTH 3TOT TOAXOI, COOTHECS €ro C 3KO-
IIOBOPOTOM B (¢HUI0COPUU BTOPOI IIOJOBHUHBI XX BeKa, KOTOPBIH
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yIpasgHsAeT OIIIO3ULIUU OIIpefesIeHUs IIPUPOABbI KaK IIPOTUBOCTOSAHUSA
HCKYCCTBEHHOTI'O / €CTeCTBEHHOTO, TUKOTO / OKyJabTypeHHOTOo (Dussault,
2016, p. 5-7). YkasaHue Ha TO, YTO UeJIOBeUeCKas PAllMOHAIBHOCTh U
MHCTPYMEHTQIBHOE OTHOIIEHHE K OKPY)KalollleMy MHUPY CTaBAT IIOL
yIpo3y caMo CYIeCTBOBAHME JIOMEN, JaBHO CTAJIO pacIIpOCTPaHEHHBIM
X0A4O0M MbIciaHu B Teopuu. Ho Kk Hauany Tperpero gecaruinerus XXI Beka
9Ta CTparerus He Jaja OIIyTHMBIX pe3ysIbTaToB. Mnes pemints mpobire-
MBI, IIOPOKAEHHDBIE aHTPOIIOLEHTPU3MOM U pallMOHAIU3MOM, IIPU IIO-
MOIIY JIUIIB OOJIBIIEeN CTEIIeHU peaTus3aluy 3aI0KeHHBIX B HUX ITPUH-
IUIIOB BBITIATUT 3aMaHUMBOM, HO 3aCTaBJIseT YCOMHUTHCSA B CBOEH 3(-
$eKTUBHOCTHU. YKa3aHUe Ha 3TO SABJIAETCS eIl OJHUM CMBICIOM HOBOTO
MarepuanusMa. [locinennee nemaeT ero MOIBITKOM IPEACTABUTh MUP I10-
OPYyToMy, UTO JesaeT e€ 0COOEHHO I[IeHHON B MHTEJIEKTyJIbHOM ILJIaHe.

Ho pasroBop o marepuu 6e3 caMO¥ MaTepUH OOpeu€H OCTaBaThCA
CIUIIKOM OecrpenMeTHBIM. Hamu orMeueHo, 4To obpalrneHnue K oObek-
TaM MHUIMUPOBAHO KYJIBTYPOI U COIMAIBHBIMU IIpobiIeMaMu, HO 3TO
He 3HAUMUT, YTO OHO K HuUM cBoaurca. K mpumepy, paccmoTpeHne
IIpo6JyieMbl IIPUPOABI IIOJUTHKHM KaHaackuM ¢umocodpom Bparianom
MaccyMu ODpUBOAUT €ro K BBIBOJAM O TOM, YTO (PMIIOCO(PCKUIT aHATN3
WUTPBI )KUBOTHBIX CIIOCOOEH 00JAUUTh «...UeJIOBEUECTBO B UHMEZPATIbHbLU
AHUMOUEHMPU3M, B KOTOPOM IIOCIeHEE yTpadyMBaeT CBOE allpUOpPHOE
TOCIIO[ICTBO, HE pasMblBasg MJINM CTUpAs IIPU 3TOM HHU CBOETO pa3jIuynd,
HU pasiIUYUI CBOMUX >KHMBOTHBIX TOBapHuIner» (Maccymu, 2019, ctp. 67).
Mg1 oTTaIKMBaEMCA OT TOTO, UTO KYJIbTypa B CBOEM M3HAYAIBHOM CMBbIC-
Jle YCXOOUT M3 UOeU COeJHHEHUs IIPUPOTHOrO U uejaoBeueckoro (Mri-
TOH, 2019). B camoi1 KyJIbType 3TO TakKe MOKeT OBITh IIOJJBEPTHYTO KpPHU-
TUKe U pedieKCUHU, IIOIMBITKOM Uero, B CYLIHOCTHU, ABIAIOTCA PUIOCOP-
CKHE TEeOpHMH HOBOTO MarepuanmsMa. HekoTropele XymokecTBeHHBbIE
IIPOM3BEeHHUs TaKKe O0paIaloTcsd K TOMY, YTO JIEKUT BHE IIpeesIoB
AHTPOIIOLIEHTpU3MA. B ux pany mpencraBiigeTcss BaKHBIM, HHTEPECHBIM
pPaccMOTpeTh HECKOJIbKO IIPUMEPOB M3 AMOHCKOM aHMMAaILUU, KOTOpbIE
IIOKa3bIBAIOT, YTO 3a IIpeJeslaMi UYeJIOBEYECKOTO MOXKHO HAWTU KYKOB,
OOKAb U YBUIETD IIEPCIIEKTUBY KOHIIA BCETO KUBOTO.

HACEKOMBIE XAS0 MUAN3AKHU

Xasgo Musapszaku OOMH M3 TeX SAMNOHCKUX aHMMATOpPOB, KOMY yHa-
JIOCh CTAaTh 3HAUMMOM (PUTYpOM B 3aIlafHOI IONMYyJIApPHOM KyJbType. Bo
MHOTOM MMEHHO M3BECTHOCTH PaboT peskuccépa 3a mpepenaMu SnoHuu
II03BOJINJIA AMEPUKAHCKON HcciaenoBaTenbHuIe annMe CrosaH Hernnmp
Ha3BaTb €ro asmopom: «..Musapsaku - auteur, XyJOXHUK C CHUJIbHBIM
JUYHBIM BHAeHHeM. B Kaxmoil ero pabore MOXHO HAWTH IIOCIEHOBa-
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TEJIbHBIN Y HEIIOBTOPUMBIN IIOYEPK, KOTOPBIN OTJIIMYAET BCIO €r0 KUHE-
Matorpaguyeckyr maesrenbHocTh» (Heitmmp, 2019, crp. 5). Ha camom
nere Mmuansaku craJ 3HaAMEHHT Ha 3amnaje CPaBHUTEIBHO IIO34HO:
Jumb K Havyany 2000-X roxosB, IOcie OINIYIIUTEIBHOTO YCIIEXa ero I10J-
HOMETPa)XKHBIX AaHUMAIlMOHHBIX (uiIbMoB «IIpuniiecca MoHOHOKe»
(1997) u «YHecéunsle mpuspakamu» (2001). Ilocreguuit 3aBoeBaa Psf
IIPEeCTIKHBIX 3allafHbIX Harpaj, BKIoouad npemuio «Ockap» 3a JIyd-
MU aHUMAIIMOHHBIN ITOJTHOMETPAXHBIN (PpuiIbM. [I711 Kapbepsl pexuc-
cépa, KoTopasd Havajach B Hauajge 1960-X, 3TO OBLT CpPaBHUTEIBHO
IMO3JHUM 3Tal TBopuecTBa. Ho Hennmup omHo3HauHO IIpaBa, ompenesnad
€ro KaK OpUTMHAJIBHOTO aémopa. B mocimeqHux paboTax peskuccépa oco-
OeHHO OYeBHIHBI CBOEOOPA3HBIN ITOAXOM M CHUJIbHAS KYJIbTyp-KpUTHUE-
CKad IMO3UIHA.

C rouku 3peHmua ¢uiaocopckoit kaprorpaduu Xasdo Musapaszaku
MOYXKHO OBIIIO OBI C HEKOTOPHIMU OTOBOPKAMH — IJIABHOM M3 KOTOPBIX
ObLTO OBI 3aMeUaHue, UTO OH CaM BPSI JIM COTJIACHIICS OBbI C TAKUM OIIpe-
IeJeHHeM — HasBaTbh IIpefcTaBUTeIeM 3KOPUIOCOPUU, KPUTHUKOM HH-
OyCTpUAIbHON MOAEpHHU3allMK U oflecTBa runepnorpebiaeHus. Buu-
MaHHe K 3THUM IIpobiieMaM CHeNaJIo ero (PMIbMBI JOCTYIIHBIMHU IITHPO-
kont ayguropuu B CIIA. B anume «IIpuHitecca MoHOHOKe» ITOBECTBOBA-
HHEe BpalllaeTcsi BOKPYT KOH(IMKTa 3apo:KHarolieiicss CpeJHeBeKOBOII
IIPOMBIIIVIEHHOCTH M BCE €Il€é HETPOHYTOTO Jeca, IpUpoaou. AHUME
«YHecéHHbIe IIpU3paKaMU» paccKas3bIBaeT MCTOPHUIO O caMOOOIagaHUU
U OTUYKIAEHUHU, IIPUIIPABIAL €€ HaMEKaAMU Ha PacCTPOMCTBA IUIIEBOIO
IIOBEJICHNS M AYXOBHYIO HECOCTOSITEIPHOCTH CpPeJHEro IIOTpeOHTels.
«Moii cocex Toropo» (1988), 6onee paHHUH (PHUIBM, Ha IOIYJIIPHOCTD
KOTOPOTO Ha 3alaje MOBJIMAIH YCIIeXU YIIOMIHYTBIX BBIIIEe KapTUH, Ja-
BaJI 3PUTEJI0 BO3MOXHOCTb IIPOYYBCTBOBATbh HOCTAJIbIUIO IIO0 yTpaueH-
HBIM IIaCTOPAJIbHBIM HeMsaxaM JnoHnn 1950-X IT. U ceMEeMTHOMY TEILTY,
B3IVIIHYTh Ha MUD IVIadaMU pebGEHKa. BripoueMm, He ciieyeT BOCIPHUHU-
MaTh COI[HMAJIbHO-3HAUMMBbIe BBICKA3BIBAHUA (PUMIBMOB PpeKuccépa
CIIUIIKOM HpsaAMoiauHerHOo. CaMm Musnsaku HEOQHOKpPATHO IOTUEPKHU-
BaJI, YTO PIIIBM HOJLKEH POKIATHCSI M3 OPTaHWYECKOTO eTMHCTBA 3CTe-
TUYECKOI'0 MBIIIIEHU, a He 3aJyMbIBaTbCd KaK arMTAllMOHHBIN MarTe-
puax TOM WJIM HHOW KYJBTYPHON CHJIBI, IIOJIUTHUYECKON IIO3UIIUU
(Gossin, 2015, p. 210). OgHAKO 3CTETHKA pexuccépa Bcerga uMesa OTIie-
YATOK 9KOJIOTHYECKOI 03a00UEeHHOCTH.

IlepeuncnernHsle paboThl Xasfo Musam3aku pacKpbIBalOT peJIeBaHT-
HYI0 HAaIlleMy HCCJIeTOBAHUIO IIPOOJIeMaTHKy, U3 KOTOPOM BO MHOTOM
BBITEKAET Mesl MBICIUTH MaTepHuio IIo-upyromy. Ha pasButue croxera B
9THUX KapTUHAaX BIUAIOT 00pas3bl TOp Mycopa, YepBe, 3apaXEéHHOU Kpo-
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BU, PEK U He-aHTPOIIOMOP(PU3UPOBAHHBIX AYXOB. Pexnccép crpeMurcs
IIPOOEeMOHCTPUPOBATh, UTO «MaTepHs» MMeeT CBOI areHTHOCTb, KOTO-
pasi He 3aBHCHUT OT BOJIM uejioBeKa. HeoolleHKa MaTepuu OPUBOAUT K
KaTacTpopUUEeCKUM HOocaeqcTBUsIM. MHTepecHo, kKakuM crocobom Mu-
An3aky 0003HAUaeT NOUCTAHLUUIO MEXKAY IIPUPOAON U YeJIOBEKOM.
PaccmoTpum 3T0 Ha mpuMepe JecHOro nyxa us annMe «[Ipunanecca Mo-
HOHOKE».

M306paskeHNe HeYeJIO0BeUeCKOTo BCEeTHa COIPSDKEHO C PAIOM TPYA-
HocTell. K mpuMepy, B aHMManuy HeT HUYero Oojiee TPagUIIMOHHOTO,
yeM IIPeCTaBUTH OOBEKTHI MJIIN >KMBOTHBIX aHTPOIIOMOP(PHBIMHU, BeAY-
IMUMH ce0s IOXOKUM C ueJloBeKoM obpasoMm. B ¢umbpmax crypuu
«[lucHel» 1 BooOIIe 60JIBIINMHCTBE MYJIBTUILTHKAIIMOHHON IIPOXYKIIUN
BHU3YyaJIbHBIM DS BBICTPAMBAeTCs UMEHHO TaK. 3ajjlauell «0YeJIOoBeUrBa-
HUSI» WINM BU3YAJIbHOTO OKYJIbTYPHUBAHUS MPUPOLBI CTAHOBUTCS COKpa-
II[eHNe MOUCTAHIIUM MEXKAYy 4YeJIOBeUeCKHM U He-YeJIOBeUeCKUM, UTO
MIPSIMO TTPOTHBOIIOJIOKHO XyHOKECTBEHHBIM UHTEHLUSAM II0 CO3aHUIO
HOBBIX OIIBITOB ITIOHMMAaHUS U IIPeJCTaBIECHUsS MaTepHUAJIbHOTO MUpA.
[IpupomHOe B HPUPOOHBIX CyIlecTBax ympasgHsercs. OrpoMHbIe riasa
KUBOTHBIX, YJIBIOKM Ha WX JIUIAX IIPUBOIAT K TOMY, UYTO He-desoBeue-
CKO€ CTAaHOBUTCS B BOCIIPUSATHUU 3PUTEJIs, Uallle Bcero pebéHKa, Ha KOTO-
pPOTO U OpUEHTHUPOBaHA 9Ta MPOAYKIIUS, POOHBIM, HE OTTAIKHUBAIOIIIUM.

OpHa M3 BO3MOXKHOCTEM BH3yaJIbHO TPAHCIUPOBATH OIIBITHI Heue-
JIOBEYECKOTO COCTOUT B TOM, YTOOBI BBI3BATh Y 3PUTENS OIIYIIEHUE Uy-
KOTO WJIM OTTOP)KeHUs, HEIIOHUMAaHUs, OMep3eHus. ITO JelaeT Hccie-
IOBaHMUs y’Kaca pPeJIeBAHTHBIM CIOKETOM [JIs1 IOMCKOB HeUueJI0BEeYEeCKOTO
B KYJbType. «Y)Kac HaKaTbIBaeT, KOT/la CTAJIKUBAEIIbCs C HEOIIpeIelIH -
MBIM U HeoIlpenesisieMbIM» (Xammuc, 2019, ctp. 139). M3o6paskeHue Jec-
Horo myxa B «IIpuHIitecce MOHOHOKe» MMEHHO TaKOBO — OHO HeOIIpee-
aumMo u Heompenensemo. [lyx umeer nBe ¢opmsbl [lepBas u3s HUX — 3TO
oJeHb ¢ (He)uemoBeyecKnM TULIOM. OUeHb Ba)KHO, UTO PEXUCCEDP BHIOU-
paeT KaKYILIUIICS IPUBBIYHBIM 00pas3 JIECHOTO 3Bepsl, HO IOIIOJHSET eTo
HeTIOABIKHBIM BBIpa)KEHHEM aHTPOIIOMOP(HOTO JIMIA, KOTOPOE BHIBO-
OUT 3pUTENS U3 COCTOSIHUS paBHOBeCHs. YJIbIOKA Ha JIUIlE JECHOTO OyXa,
ITI0XO0’Kasl Ha YeJIOBEeYeCKyI0, HO OJHOBPeMEHHO MaKCUMAJIbHO HeueJIoBe-
yecKas B KaueCTBe BbIPA3UTEIBHOIO CPEICTBA IIOKA3bIBAET, YTO B pAMKax
KyJIbTyphl OOHUM U3 CIIOCOOOB BBI3BATH OTUYKIEHHUE OT IIPUBBIUHOTO
SIBJIAEeTCSl He3HAUHUTEeIbHOE N3MEeHEeHHUe 3TOT0 IIPUBBIUHOTO. BTopas ¢op-
Ma JIECHOTO AyXa — OTPOMHOE CYIIIECTBO C OTPOCTKaMU Ha cruHe. [Ipu
ero 00e3IVIaBIMBAaHUU OTPUIATEIPHBIMU IIEPCOHAKaMU B XOIe IeH-
CTBUS TeJIO TepsieT OUePTaHUs U Pa3IMBAETCs B IMPOCTPAHCTBE, YOUBAd
O OJIOTMUECKYI0 KU3HB. MeXXy JIMIIOM C YIIBIOKOM M KOHIIOM BCETO K-
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BOTO B (JOpMe HecyIIel CMepTh CYOCTAaHIIUM He TaKas y)K OoJbIlias pas-
Huna. [Ipu momoru 06pa3oB, TpaHUUAIINX C y)KaCHBIM, Musigsaku ge-
MOHCTPHUPYET 3aKPBbITOCTh HEUYEJIOBEUECKOI'0 MJIA aHTPOIIOLEHTPUYHBIX
HHTepIpeTaluil. Ba)KHBIM BOIIPOCOM 3TOr0 aHMMeE CTAHOBUTCS OIIpaB-
OaHHOCTDb YEJIOBEUECKUX JEMCTBUMI: «E€CIU YUYECTh, UTO YEJI0OBEUECTBO CO-
TBOPUJIO C IIJIAHETOM, UMeeM JIM MbI IIpaBO IIPOMOJLKATh BOMHY C Heue-
JIOBEYeCKHUM, ITOTYyCTOpOHHUM ?» (Hetimup, 2019, cTp. 276).

dunocod Kan Dbompuiiap Tak xapaKTepHu3yeT II€pPCIIeKTUBBI
HHCTPYMEHTAIBHOTO OTHOIIIEHH K )KUBOTHBIM KaK K CpPeJICTBY: «IKCIIe-
PUMEHTUPOBAHNE, CII€TOBATEIILHO, HE CPENCTBO JOCTIDKEHUS eI — 3TO
Co6pemeHHbIll BBI30B U co6peMeHHble THITKU. OHO He HILET ACHOCTH, OHO
BbIpbIBaeT NpHU3HAHME HAyKM, KaK KOT[Ja-TO BBIPBIBAIM IpU3HAHUE
Bephl. [Ipn3Hanme TOro, YTO OYEBUHBIE OTKIOHEHUs B BHOe 0OOJIE3HH,
Oe3ymusi, 3BEepCTBA SIBJIAIOTCS JIMIIb BPEMEHHBIMH PACCTPOMCTBAMU B
IIPO3PavyHOCTH Ka3yaJIbHOCTH. JTO AOKa3aTeJIbCTBO, KaK KOTJa-TO JOKa-
3aTEILCTBO OOKECTBEHHOTO pasdyMa, JOJDKHO ITOCTOSTHHO U IIOBCEMECTHO
BO300OHOBJIATHCSA — B 9TOM CMBICJIE MBI BCE KHBOTHBIE, IIPUUYEM JKUBOT-
Hble J1abOpaTOpHbIe, KOTOPBHIX ITOCTOSTHHO ITIOJBEPTalOT TeCTUPOBAHUIO,
yTOOBI BBIPBATh U3 HAC peiieKTOpHBbIE peakIUN B 3HAK IIPU3HAHUS pa-
IIMOHAIBHOCTH B IIOCJIeOHEN MHCTaHUUHU. IIoBCIOAYy 3BEpCTBO MOJLKHO
YCTYIIUTH MeCTO pedIeKTOPHOMY aHUMAaTU3My, U3TOHSIOIIEMY IIOPSIA0K
HeOOBICHIMOTO, TUKOTO, BOILIOII[EHHEM KOTOPOTO IJIsl HAC, uepe3 CBOE
MOJIYaHMe, KaK pa3 M OCTaJIUCh >KUBOTHBIE» (Bonpm?mp, 2015, crp. 173).
[IpuBenénHas BbIIIe OOCTOSTENbHAs ILMTATA Ba)KHA I HMOHUMAHWUS
pasiuyeHus aHTPOIIOMOP(QHBIX >KUBOTHBIX, KOTOPBIE TaKXe eCTh B
¢unpmax Muanzaku, 1 He-ueJIoBeUeCKHUX cyIrecTs. [loskamyii, kputepu-
eM IJIs1 Hac 37ech Oy/eT BBICTyIIaTh MOJYaHUe MMociaeaHuX. JlecHOM myx
He IIPOUM3HOCUT HU CJIOBA, €ro JIUIO JIUIIEHO IMOABM)XHOM MUMUKH, a
CMBICJI CYILIECTBOBAHUSA M NEVICTBUI He MOIYT HaUTHU MHTEpPIIpeTallVH,
BKJIFOUarolie Motus. [Ipuponaa mpocro cylecTsyer.

Hu omyn 13 mosmHuX UIBMOB peskuccépa, HeCMOTPS Ha BIIEUarT-
JAOIIYe IPUMepbl HedeJI0BeueCcKoro, He MO)KeT CPaBHUTBCS C M300pa-
KEHUAMU TOTO, YTO JIEKUT 3a IIpeaeaMU aHTPOIIOLIEHTPM3Ma, B paH-
HeM aHUMe pexxuccépa — «HaBcukas us [lonmunst BeTpoB» (1984 1.). Bo3s-
MOYKHO, paboTa sBisgeTcs Hambojiee OPUTHHAIBHBIM IIPOU3BEICHUEM,
IIOCBAIIIEHHBIM T€M€ B3aMMOOTHOIIIEHUN 4YeJIOBeKa U IPUPOIbI, MHUpa
00BeKTOB. B 1op3y TOrO, UTO 3TO aHHMMeE OBLIO OCOOEHHO BAYKHO MJIS
caMoro Musing3aku, CBUIOETeIbCTBYEeT TO OOCTOSITeIbCTBO, UTO B OCHOBE
JIEKUT MM K€ HapHCcOBaHHasg OJHOMMEHHAas MaHTra, KOTOPYIO OH IIpO-
IOJDKAJ M IIOCJe BbIxoaa (uiabMa B IpoKaT. MaHTry orinuaer Gosee
MpAuHBI TOH, YCJIOKHEHHAsA CTPYKTypa, HO U IIOJTHOMETPaKHBIN
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¢uIpM He OOXOOUT CTOPOHOM TeMy 3Kojoruu: «biaromapst sxpaHu3a-
nuu “Hascukau” x 1984 rony uMsa Musasaku u HasBaHUe CTyIUU 1 ub-
au’ cranu B SlmoHWM HapunaTelbHbIMU. PUIBM 3aTPOHYJ OBA acCIleKTa:
paciiupeHue IIpaB U BO3MOKHOCTEM >KEHIIMH U 9KOJIOTHUECKas KaTa-
crpoda» (Heitnup, 2019, cTp. 249).

Vicropus pacckas3pIBaeT o JKM3HU HpuHIlecchl HaBcukau us mocee-
Hus B [loJHe BETPOB Ha IIPOCTOpax 3eMJIH, KOTOpas ThICAUY JIeT Ha3ajd
TepeXuiia dKOJOTUYecKyo Karactpody. IlouBa, Boma M BO3QyX ObLIU
OTpaBJIEHbI UEIOBEUECKON MesiTeIbHOCTHI0 HACTOIBKO, UTO CTAIH abCo-
JOTHO HEMPUTOAHBIMU [JI MPOKUBaHWA. Ha OOGIIMPHBIX mpocTOpax
3TOTO HOBOTO MHpaA BBIPOC JIEC C HCHONUHCKUMU TE€PEBBIMHU, MHU-
KPOKJIMMAT B KOTOPOM TyOuTeseH ais yenoBeka. Jlec pacmpocrpansercs
CIIOpaMM, OT KOTOPBIX UEIOBEYECTBO 3AIUIIAETCS BCEMU BO3MOKHBIMU
crroco6aMu, MpenMyIeCTBEHHO BHIKOPUEBBIBAs IEPEBbs U CXKUTAs TT00e-
ru. [lorHa BETPOB, B KOTOPOU ITOCTOSTHHO AYeT CUJIBHBIN BETEp, 3all[U-
IIleHa OT PaCIIPOCTPAHEHUs CIIOP BO3AYLIHBIMH IIOTOKAMU, UTO IT03BO-
JISIeT el CYIIeCTBOBATh B OTHOCUTEIHHOM TADMOHUH C IIPUPOHON 6e3 06-
pallleHuss K pasBUTBIM TeXHUYECKUM CpeacTBaM. BmosiHe 00BsCHUMO,
II0YeMY JIFOJIU 3TOTO IMOCTATIOKATUIITUYECKOTO Oy ayII[ero HaCTOJIBKO He-
HaBUMAAT TYOUTENbHBIN JIeC M HaCEeJSIOIIUX ero THUTAHTCKUX JKYKOB,
omoB. [locre amokanurncuca IpUpoga BO3BpAILIAeTCsl CTPAIITHOM, YKac-
HOM, 4yyXo¥. To ecTh MCTOpHsS IIOBOpPAUYMBAETCS BCISATh, U UYEJIOBEKY
BHOBB HY’)XHO (?) T060pOTH MUD BeII[e.

I'maBHas repouHsd, mononas gesBylnka HaBcukas, HaIIpOTUB, KaXXeT-
csl, BOCXUIIleHA JIECOM U HCIIOJWHCKUMH >KyKaMUu. B IepBBIX uacTsax
aHUMe MbI BUUM, UTO OHA U3yYaeT JIeC B ONUHOUKY, UCIIOIb3YsI CITEI[H -
aTpHBIN pectiupatop. OUeBUIHO, UTO y BBUIA30K €CTh U ITPAKTHUUYECKUIA
cMBICI. B OfHO¥ M3 cIleH oHa OOHApY’)KUBaeT COPOILIEHHBIN HaHITUPb
OMa, THTaHTCKOT'O HACeKOMOTo, ¢parMeHT TJa3HOM 4YacTU KOTOPOTO
MOYKHO KCITOJIb30BaTh. [leByIIIKa BhIpE3aeT €ro U TAHI[yeT C HUM, BOCXHU -
II[asCh €r0 COBEPIIEHCTBOM, JIETKOCTHIO, IIPOUHOCTHIO. [103Ke MBI y3Ha-
eM, uTo HaBcuKkad mocelmaer jec He TOJIBKO I TOTO, 4TOOBI MOOBITH
YTO-TO MJIsi CBOETO TIOCEJIeHUsl, HO U YTOOBI COOpaTh pacTeHUs, KOTOPhIE
oHa Oymer BbIpAlIMBaTh B IIOJ(BaJIe 3aMKa, IIPOBOIsI CBOeOOpas3Hble 610-
JIOTUYECKUE IKCIIEPUMEHTBI. BBIACHUTCS, UTO He caM JieC U €T0 sIOBUTas
aTMoc@epa MPeaCTaBIAI0T OMTACHOCTD, HO JIeC CTAHOBUTCS OIACHBIM W3-
3a 3arpsI3HEHUs ITOYBBI U BOABI UeJoBeKOM. B erié ogquom ammsone Ha-
BCUKasi OKa)KeTCsl TI0]] TTIOBEPXHOCTHIO Jieca, Thae OOHAPYKUT UUCTEHIITYIO
11eCKOOOpa3HYI0 MOUYBY, KOTOpas Iocie (PUIbTPALIMU JECOM IIPUTOTHA
VI BbIpalUBaHUSA. Musasaku OTUETIUBO MAéT IOHATh, YTO JIIOOU
CBOMM WHCTPyMEHTAJIbHBIM OTHOIIIEHUEM K IIPUPOAE YHUUTOKUIU
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CBOIO cpeny obuTaHus. YeloBeK Bcerja ObLT UaCThI0 He-ueJIOBeUYeCKOro,
IIOCKOJIBKY Y HEro eCThb TeJIo, KOTOpOe HY’KIAeTCsl B OIIPeeJIEHHOM cpe-
ze.

O6pa3bl TUTAHTCKUX JKYKOB, OMOB, IIOJKQJIYH, OOHU U3 CAMBIX UH-
TepecHbIX B Mupax Xado Mwnsansaku. Camo CJIOBO HOPOHUCXOOUT OT
ATIOHCKOTO IIPOMS3HOIIIEHUs aHTJIHUIICKOTO CJI0Ba Worm (aHTJI. — YepBsK),
HO OJHOBPEMEHHO CO3BYYHO CAaKpaJbHOMY 3BYKY MEIHUTAIlHU, BeXHUH-
ckoil MaHTpe. Hacexomble, KoTOpble He OO0JIamai0OT pedbl0, BBITJIAIAT
yrpoxxaroirte. Tem 6oJiee UTO JKYKU HCIIOJTMHCKHE, UX OYeHb MHOTO, U
OHHU CIIOCOOHBI YHHUTOKHUTDH BCE UeJI0BedecTBO. [[pyrue IToceIeHus, UxX
IIOJIUTUYECKYEe BJIACTH, CTPEMSITCS OOCTUTHYTh TOTO YPOBHS PasBUTHS,
KOTOpOE ITO3BOJMJIO OBl UM YHHUYTOXUTH OIACHBIM C MX TOYKU 3pEeHUS
JIeC ¥ IOTYJISIIIUIO OMOB, PACUYNCTUTh MUD IJIs1 YyesloBedecTBa. He nMmes u
He jKeJasl TIOJIYUYHUTh 3HaHUE O POJIU Jieca, OHM IpeAIpPUHUMAIOT aBaH-
TIOPY IIO ITPOBOKAIIMM OMOB. JIfogu JIOBAT AeTEéHBINIA OMa, IIPOTHIKAIOT
eMy TeJIo, YTOObI OHO KPOBOTOUMJIO, U IIOJBELIMBAIOT K JIETATEIHHOMY
armmapary. Ero pasbpapéHHBIe copomuuu IIpeciedyloT ammapar. [masa
OMOB CTAQHOBAITCSI KPACHBIMH, UTO OTpa)KaeT MX T'HEB, IIOTUEPKUBAELT UX
HeUeJIOBEUECKYIO IIPUPOAY.

BusyasnpHBIN psAn aHUMe CO3HATEJIbHO BbI3bIBAOINUA. Mymeo-xpu-
CTHAHCKasg Meraopa pacIsaTusl JKyKa, HaJlo)KeHHas Ha KOHBEHIIHO-
HaJIbHO-OTBPAaTUTEJIbHOE CO3JaHHe, CTaBUT IIepej] 3pUTeJIeM BOIIPOC O
TOM, HACKOJIBKO MOTYT PAaCIIPOCTPAHATHCSI TPAaHUIBI YeIOBEUYECKOTO.
[Tosxe OymeT «pacosita» u HaBcukas, 4To Hesb3ss Ha3BaTh HeOOTyMaH-
HBIM XOIOM CO CTOPOHBI pexkuccépa. [IokaspIBaeTcsi, YTO U UeJIOBEK, U
HaceKOMOe MOTYT ObITh 0ObeJUHEHBI, PAaBHBI B aKTe CBOel cMmepTu. [
HaBcukau — B ¢uibMe 3T0 00bsACHAETCS €€ 0COOBIM IIPOIILIBIM U IIpef -
PaCIIOIOKEHHOCTSIMU — SMIIATHs K OMaM BO3MOJKHA, HO OHA, OUEeBU/THO,
3HaeT O Ipupoje OoJybllle APYyTUX. B puHAIBHOI ClieHe [eBYIIKa IIPH-
HOCHUT cebsl B KepTBY, cIiacas CBOE IIOCeJIeHHEe OT pas3bIpEHHBIX HACEKO-
MbIX. B ¢puHambHOM 3mm30Me KyKHu Bo3HOcAT HaBcukaio Ha CBOUX IITy-
ITaJIbITaX, KaKeTcs, BOCKpelas e€. B aToM acriekTe yMecTHO BCIIOMHUTH
IocJIefHUE CIleHbl u3 Tpuiornu «Marpuiia» O6paTheB BauoBcku, korma
ymupawomuii Heo mogkiroyaer )XKyKO-IOZOOHBIMY MalIMHAMHU K Mart-
puIe. YUUTHIBas BIUSHUE SIIIOHCKOM aHUMALlUU Ha PEKUCCEPOB QUIb-
Ma, MO)XHO IIPEIIONIOKUTh, UTO OHU OBLIM 3HAKOMBI C YKa3aHHOM CIle-
Holt 13 annMe «HaBcukas n3 [JonuHb! BeTpoB». PuHAT MaHTH HECKOJIb-
KO OTJIMYaeTcs, OH ropasno 6osiee Mpaunsblil (cm.: Hetimup, 2019), HO u
3[ecCh IPUHIIUIIHATBHO IIPOTHBOIIOJIOKHOE YeJIOBEUeCKOMY ITOMEIIaeT-
s B LIEHTP BHUMaHUs 3PUTEJIA.
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Croxer «HaBcukam mu3 [JoauHBI BEeTpOB» MOKHO HHTEPIPETHUPO-
BaTh KaK MHTEPECHYI0 pelpe3eHTAINI0 SKOJIOTHYECKOM IIpobIeMaTUKU
3a IIpeaeIaMu desoBeuecKoro. Bo-niepBrix, Musansaku ma€t MOHATH, YTO
IUTaHeTa CYILIECTBYEeT CAMOCTOSATENHHO, He 3a00TICh O OJIAaTOTIOTYyUUH Ue-
JIOBEKa, U Jake He oOpalljas BHUMaHUe Ha ero MHeHue o Hell. Hapyre-
HUe IIPUPOAHOTO PaBHOBECHUSA B Pe3yJIbTaTe XO3AMCTBEHHOM HEATEIbHO-
CTH, KOTOPOE MO)KeT BOCIIPUHUMAThHCSI B KauecTBe 3J1a JroapMu ([romrown,
2019), Ha caMOM [iejie He MOYKeT OBITh MCTOJIKOBAHO AHTPOIIOLIEHTPUCT-
CKH. B KauecTBe 3aIIUTHUKOB ILIaHETbl MmuUAn3aku [EeMOHCTPUpPYET
yCTpalllaloliUX HACEKOMBIX, KOTOPbIE CTAHOBATCA Y>KaCHBIMU U OIIACHbI-
MHU TOJIBKO €CJIM CPAaBHUTBH UX C UEJOBEKOM M €ro MUpOM. B cuene mon
JIeCOM MbI BUAMM OMOB, KOTOpblE TApPMOHMNYHO IIABAIOT B BOJAE, HE 3a-
60TsICh HU 0 UéM U He IPeNCTaBJIsAsd OMMACHOCTU i yejoBeka. [Ipupona
MOYKET CYyIIleCTBOBATh U CYIIleCTByeT Oe3 ronei. B mx mHTEpecax 310 10-
HSATB, UTOOBI HE Pa3pyIIUTHh CBOU COOCTBEHHBINT MHUP. ATOKAIHUIITHYE-
CKHE IIePCIIEKTUBBLI MOT'YT IOATOJIKHYTh UeJ0Be€Ka K IIOHMMAHUIO TOTO,
4TO y HET'0 CaMOI'0 €CTh IIpeebl.

CBA3p IpUpPOABI U AITIOKAIUIICKCA 3aHUMAET BA)KHOE MECTO B TBOP-
yecTBe Xasgo Musanszaku. 3HAUMMBIM aCIIEKTOM SBJISETCS OIBIT PEeXUC-
Ccé€pa I10 OeKOHCTPYKLUUM TPAOAUILIMOHHBIX IIATTEPHOB B OETCKOM aHMMa-
IIUY, KOT/Ia IIPUPOOA U KUBOTHBIE IIPUHIIMINATIBHO APYKEIOHBI. 3a-
Jaya XyOOKEeCTBEHHOTO BHUOEHU, CTPEMAIIEroCsd IIEPEOCMBICIUTL aH-
TPOIOI[EHTPU3M, COCTOMT B TOM, UTOOBI CHeNIaTh IIPUPOAY, Jeca He-
YeJI0BeKOPa3MePHBIMHY, BCEIAIOIINIMU Y>Kac, He MMEIOIIUN MHUQOIIOTrH-
YeCcKOTO u3MepeHUs (mociefHee, COOCTBEHHO, BBICTYIIAeT CIIOCOOOM
00y3maHWs HEIO03HAHHOTO U UY)KOT0). Mudgosornueckoe MbIILIEHUE
HecéT B cebe yrpo3y MOBTOPEHUS MCTOPUU PALIMOHATU3AIUY U UHCTPY -
MEHTaJIU3al[MX OTHOIIIEHU YeJIOBEK — IIPUPOAA.

NOXXIb MAKOTO CUHKASA

B tBOpuecTBe Xasio Musig3aku MHOTO MOMBITOK IIPENCTABUTH UHOE
OTHOIIIeHUEe YeJOoBeKa W IPUPOAbL. Pexuccépa CHIBHO BOJHOBAJTa 3Ta
npobieMaTrKa. B KOHEUHOM MTOTe aBTOPCKOE BUEHUE, KAaK MBI YBUIE-
JIY, BBIILIO 3HAUUTEIBHO 3a IIpefesbl TPaAUIIMOHHOIO 3KOJOTH3Ma B
MIOIIYJIIPHOM KynbType. CTOUT 0OpaTUTh BHUMaHNE HE TOJIBKO HAa MH-
TepecHble BU3yaJbHbIe HAaXOIKH, KOTOPbIe CIOCOOHBI IlepenaTh UyiKe-
POIHOCTh IPUPOTHOTO, HO U Ha OOIIYIO CIOKETHYIO PaMKY, 00beTUHSIO-
II[yI0 IPOU3BENEHUs aBTOpA, ITOCBAILIEHHBIE TeMe AIlOKAIUIICHCA WU
KOHIIa CBeTa. TBOpUecKoe 3aBepllleHHe OHA HAIIlIa y pexuccépa B pabo-
Te «Ppi6ka [Tobo Ha yTéce» (2008 T.), TIe, BO3MOYKHO, HACTYIIAeT 3aTOII-
JleHue Mupa. Ba)KHO, UTO OAHUM K3 MaruCTPaJIbHBIX CIIOCOOOB HATh IIO-
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YyBCTBOBATH T'PAHUIIBI UEJIOBEYECKOTO ABJIAETCH XYAOKECTBEHHOE yKa3a-
HUe Ha BO3MO)XHOCTb THOeJIH 6ceeo Joackoro poaa. [lociaequum coobpa-
)KEHHeM MOXKHO OTYacTH OOBSICHUTH obpallleHHe K XyHTOKeCTBeHHBIM
IIPOM3BEEHUAM, KOTOpble CIIOCOOHBI IIPEIOCTAaBUTh IIOTPEOUTEII0
1mogo0HBIIN ombIT IepexuBanHusg. OrgaBas cebe OTYET B TOM, UTO KaTa-
CTpodU3M B KyJIbType MOKET HECTH U TepalleBTHUUYeCKYI0 (YHKIHIO
(Izod, Dovalis, 2015, p. 63), pUCKHEM IIpEAIIONOXUTh, YTO IIPU OIIpe-
OeJ€HHOUM YyTKOCTH OH CIIOCOOEH ITOATOJKHYTH YeJOBeKa K IIepeoCMbIC-
JIEHHIO CBOETO MECTa B MHUpe€ B OTHOILIEHUU C MUPOM BEILIEN.

Tema amokasnuIicuca BaKHA [UIA SAAIOHCKOM KYJIBTYypbl B LIEJIOM U
O aHMMe M MaHTHU B yacTHOCTH. OqHaKo He Kakaoe M3 IIpou3Bepe-
HHUM, IIOCBAILIEHHBIX CIOKETY KOHIA BCETO CYIIE€ro, MOXXHO pacCMaTpH-
BAaTh B KaueCTBe MJUIIOCTPALIUU K XYAOKECTBEHHOMY BHUIEHUIO HE-UEJI0-
Beueckoro. Pennurnosnas katactpoda, Kk IpuMepy, BbI3BaHHAs HEJIOCTOI -
HBIM IIOBEJEHUEM JIIOJEN — KOTOpPO€ BbI3bIBA€T MOPAJIbHOE OCYKIEeHUE
CO CTOPOHBI BBICIIIMX CHUJI, — HEe BINCHIBAETCA B KOHI[ENTYAJIbHYIO PAMKY
HOBOM mpobieMaruku. Karactpoda moirkHA IIPOMCXOOUTH BHE YUaCTHSA
¥ BOJIM YeJIoBeKa. MOKHO ObLI0 GBI BO3Pa3UTh, UTO, KaK IIPABUIIO, KO-
JIOTUYECKUN KaTacTpodusM OOBACHAIOT BIUSHHEM YeJOBeKa Ha Cpeny
(Dupuy, 2019). Ho Hy’>XHO B3IJIIHYTb Ha 3TO IO APYyTruUM yrioMm. [Ipupo-
ne 6e3pas3IMYHO BO3AeICTBUE UeJIOBeKa B MOPAJIbHOM OTHOIIEHHH; KaK
OBbI TOTO HU XOTEJIOCh MHOTMM, OHa He MBICTIUT U He CII0COOHA ITPOIaTh.
EcrecTBeHHOE paBHOBecHUE, IIOHATOE KaK CJIOKHOE YCTPOMCTBO MAIIMHBI
B MeTadOopHUKe He-4eJ0BeUeCcKOro, B pe3yJsbTaTe BMeIIaTeIbCTBA B HETO
aKTHBHOI'O cyObeKTa maét c60ii. ITo Ta KaracTpoda, KOTOPYIO MBI BIIOJI-
He MOKeM IIOMBICIUTH 0e3 IIOAMEeHbI IIOHATUH. B mpemenpHOM ciydae
AITOKAJINIICHC JIy4llle BCeTro MOIUIM ObI OIHcaTh acTpoHOMBI. K mpumepy,
aMepuKaHCKUH acTpodusuk Prrur [IneiT ¢ ecTecTBeHHO-HAyYHBIX I10-
3UIIMH OITMCBHIBAET CIleHapuu rubenu 3eMiIN B pe3yJbTaTe eCTeCTBEH-
HBIX, Hen30e)XHbIX TpUYUH. C TOUKU 3peHUs HayKH, He CTOUT BOIIPOC O
TOM, COXPAHHUTCS JIN IIJIaHeTa, HO — KOT/la ¥ Kak OHa OyeT yHHYTOXeHa:
«Bcemnennas mpITaercs youth Tebs. Hudero jamunoro. MeHs oHa ToXe
nbITaercs: youtb. OHa mbITaeTcst yOuTh 6cex. U el mayke He HY)KHO CHJIb-
HO cTapaTbCa» (ITnesrr, 2020, CTP. 7).

OcMmpIciIeHNe JAHHOTO YTBEPKAEHUS ITPOMCXOAUT KakK B (HUIIOCO-
¢uu, Tak ¥ B MaccoBo¥M KyubTrype. CaMbIM IOCJIeIOBaTeIbHBIM IIOXO-
IOM MOKHO Ha3BaTh KOHIIENIIMIO «COJIIPHOM Karactpodsl» KawHa-
®pancya Jluorapa (cm.: Ilogopora, 2018), oOcHOBaHHYI0 Ha Hjee HEU3-
6eXHOCTH acTpopU3NIecKoH yrpo3bl. OHAKO MBI BCE paBHO IIOHUMAaeM
€€ CIMIIKOM 4YeJOBEeUECKH, IIPUIINChIBAsd MUPY MOTHUBBI, KOTOPBIMU OH
He Hajael€H. TpafUIIMOHHBIM M IIPUBBIYHBIM Pa3BUTHEM TaKOTO CIOXKe-
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Ta CTAaHOBHUTCA MoOpajJbHas ApaMa, KOTOpas pasbIrpbIBAaeTCsI IIepen
auioM HeusbexxHoro. B ¢punbme matckoro pexuccépa Jlapca ¢on Tpue-
pa «Memanxonusa» (2011 r.) CI0)KeT BMeCTO KaTaCcTpogbl KOHIIEHTPHUPYeT-
cs Ha TOM, UTO pasHble JIOOU OKa3bIBAIOTCAd He ONMHAKOBO K Hell roTo-
BbI; MbI HeU30eKHO HaéM MOPAJIbHYIO OLIEHKY HEMCTBUSM TepOeB WU
reponHb. /{1 MBIIILIEHNS O He-4eJIOBeYeCKOM 3TO HeJlelo; IIoHnMas ab-
CYpPAHOCTb MOPAJIBbHOM IIOAOIIEKM BOIIPOCA, MBICIUTEIb OKa3bIBAETCS B
IIyCTOTE M TyHHKe MHTepIpeTaluu. ITOT TyIIUK BaXKEH.

HarnagHelii mpruMep BO3MOKHOCTH aOCTparvupoBaHUS OT MOPAIh-
HOT'O OCY)KIEHHs MOXHO HaWTH B pabore Makoro CuHkas «/uTs moro-
obI» (2019 r.). MakoTo CuHKal — BeCbMa U3BECTHBIN 3a ITpeaeaaMu Smo-
HuU aBTop. Ero paborsl oOpararoT Ha cebss BHUMaHUE 0COOOM 3CTETH-
KOM PHCOBKH M MeJOApaMaTHYeCKMMH CIOKeTaMH. Tak Kak OCHOBHBIE
yCIIeXU peXHCCeépa TaTUPYIOTCS IIOCIeJHUM NecATHIIeTHeM, Ha JaHHbBIN
MOMEHT HeJOCTaTOYHO HCCJIeJ0BATEIbCKON JIUTEPATYPhl, ITOCBAINEHHON
€r0 TBOPYECTBY.

[ToMuMo pemnpeseHTAIUU TPAOUIIMOHHBIX [JIA AIIOHCKOM aHMMa-
uu teM, Makoro CuHKa obparmaeTcs K puirocopcKoy TpaKTOBKE TeMBbI
aTIOKINIICHCA, IIPEACTABJIgeT MHTEPECHYI HHTEpPIpEeTAlHI0 COLMAIb-
HBIX B3aMMOJENCTBUM, OIIOCPEJOBAHHBIX ITPOCTPAHCTBOM M BPEMEHEM.
B koporkomerpaxuHoM anume «lomoc mamékort 3Be3mel» (2002 T.) me-
MOHCTPHUPYETCSl areHTHOCTh COOOIIIeHUIT U Bellleil, KOTOpble JAal0T BO3-
MOKHOCTH CYO'beKTy BHOBb IIOUYBCTBOBATH Ce0s1 YaCThIO IIPOCTPAHCTBEH-
HOCTHU MUPA, CMUPHUTHCA C €70 CAMOCTOATEIBHOCTBIO ¥ HE3aBUCUMOCTBIO
OT MHCTPYMEeHTAIbHOI Bosu xenarirero (Kuge, 2007, p. 252).

«JIlUTa TIOTOABI», MOCIETHUN IOJTHOMETPaXKHBIN (i)I/IJIbM peXxIC-
cépa, Kaszaloch Obl, MHTEPHPETUPYyeT OAUH U3 TeX MUEPOB, KOTOPBIE
IIpeBpAIAIOTCS B AeTCKUe cKasku. [y1aBHas reponHs XuHa AMaHO 06Ja-
JaeT JapoM BIMATH Ha IOTOAY, IIpegoTBpalas AoKAb. BeracHaeTcs, 4To
Toxno HakpbIBaeT He IIPOCTO HOKIAEM, HO JIUBHEM, KOTOPBIH He IIpeKpa-
IIaeTCI U YIpOXKaeT 3aTOIUTh BeCh ropold. [eponHsa y3HAET, UTO TOIBKO
€€ KepTBa MOKET CIIaCTH OT 3aTOIIEHHUS.

TpeGoBaHMe >KepTBHI 3alIMCAaHO B OPEBHUX CKasaHUIX. BaXHO TO,
YTO MBI He IIOHHMaeM, 3dueM OHa Hy)XKHa M KOM) CTOJIb HeoOXOmHuMa.
HecMmoTpsa Ha TO, UTO IIOTYCTOPOHHHE CHUJIbl aHMMHPOBaHBI, OHHU OCTa-
JOTCSI HEMBIMU U He BBIJBUTAIOT HUKAKUX PAallMOHAJIBHBIX TpeOOBaHUII,
He JIETUTUMHUPYIOT CBOE ITOBeleHNUe, He [esaloT kepTBy gapom: «Cymern
YKpOTHUTh B cebe U OCIadUTh 3TO CTpeMJIeHUEe K HCKIIOUUTEIHbHOCTH —
3HAUUT AaTh ceOe IIaHC HayYHUTHCS PacIIO3HABATh )KU3Hb, HECBOAUMYIO
K JIeITeJIbHOCTH JIOel 1 60ToB. ITa MaTepUaibHasi BUTAIBHOCTD U €CTh
1, OHa IIpeAllecTByeT MHe, IIPeBOCXOIUT MeHsdA, OHAa OCTaHeTCd M TOTHaA,
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Korjia MeHs y)xe He Oymer» (Bennerr, 2018, ctp. 153). BokecTBa B aHUMe
«JluTS mOroAbl» CKOpee CTAHOBATCSA CUJIAMU IPUPOIBI, CAMOM MaTEpU-
aJIbHOM BUTAJIbHOCTBIO. [loKMiad 'KeHIMHA, Ubd peIlyIMKa IIpeJcTaBiIe-
Ha B UIbMe, TOBOPUT, UTO HE CTPAIIIHO, eCIU TOKMO 3aTOIUT, IIOTOMY
YTO U paHbIIle Ha 3TOM MecTe ObLI 3amuB. Makoro CHHKaI, B CYLIHOCTH,
IEeMOHCTPUPYET MYAPYIO IIOKOPHOCTh IIepeJ TeM, YTO BOJIEBOE HAYAJIO B
KYJIBType XoueT IIpegoTBpaTUTh. CHUJIbl HEpaBHBI.

B xoHTekcTe 00pa30B HeUeJIIOBEUECKOTO OOpaTHUMCS K eIlé OHOI
mbicnu [[xeitH Bennert. [Ipodeccop ykaspiBaer, UToO SMOIIUHU JIOEH 3a-
BUCSIT OT IparMaTUYecKux o00cTosATenbcTB. OHa IPUBOIUT B IIPUMeEP
9KCIEPHMEHT B OTHOM M3 TIOPEM, KOT/1a TPyIIIle 3aKII0OUEHHBIX BBOAUIHU
B pallMiOH MOHOHEHACHIIIIEHHbIE KUPHBIe KUCIOTHL. VX roBeneHue me-
HSJIOCH B JIYUIIIYIO CTOPOHY, CHIKAJICA YPOBEHD arpeCcCUU, & HACTPOEHUE
U CIIOCOOHOCTH K oOyueHuio ynyumranuch (Bernnerr, 2019). Vcronsays
€€ TEPMHUHOJIOTHIO, OTMETUM, UTO ITOBAIBHOE YXYAILIEeHHE HACTPOEHUS
xurteneri Tokno oT OECKOHEUHOTO MOXKAS MOXXHO HMHTEPIIPETHPOBATH
KaK BXO)KJIeHHe BBICIIIEeM IICUXMUeCKOM IedTeIbHOCTH YeJloBeKa B ac-
caMOisK ¢ moromoii. [JouuManue 00 beKTUBHOCTH 3TOTO IIOJIOKEHUS Oell
U TTOOY’KIaeT TepONHIO K CAMOTIOKePTBOBAHUIO.

3aKOHUMBIIIUCh HAa 3TOM MOMEHTe, UCTOPHUs ObLIa ObI CIUIIIKOM
rnpocta. Makoto Cunkai cracaer Xu"Hy AMaHO. 3pUTeNIb 0KUIAET, YTO
OOXIb IIPEKPAaTUTCI M BOCTOP)KECTBYET xopomras moroga. Ho aroro He
ITPOMCXOAUT: €CTECTBEHHBIN IOPSAMOK Belllel He 3aBHCHUT OT TOTO, YEro
XOTAT JIOAW, KaK OHU OL[€HUBAIT MUP C MOPaJIbHOM TOUKU 3peHUd. To-
KHO 3aTOIIUT. YMECTHO BCIOMHUTH OJTHO M3 BbICKAa3bIBAHUM Xasso Mus-
3aKH, KOTOPBIY (PaHTAa3UPOBAJI II0 IIOBOY 3aTOILIEHUS ATIOHCKOM CTOJIH -
bl «5 Xouy yBHOETh, KaKk MOpe mogHuMaeTcsd Hag Tokwuo...» (Heitmup,
2019, ctp. 347). Makoro Cunkaii peamusoBan (aHTasumo Musmsaku,
IPUYIEM 3TUMHUHHUPOBAI YEJIOBEUECKOE M3 allIOKAJUIITUYECKOTO U3Mepe-
HUS.

«JluTa TOroabl» MOYXHO MHTEPIIPETUPOBATH KaK TOPKECTBO [IEHHO-
CTU MHAVWBUAYAJbHOMN XM3HU Haa MHoruMu. OmHaKo camMoe HMHTepec-
HOoe B (pUIbMe — 3TO €CTeCTBEHHOCTh KaTacTpo(dbl, e€ OecCTpacTHBII,
IIPUPOIHBIN XapakTep. AHMMaTOp M300pakaeT He-uyeJIOBeUeCKoe Kak
HEYTO IIPeKpacHOe U CIOKOMHOe, Ha (JOHEe Uero pa3sBOpPauYUBAETCs KU3Hb
repoeB ero ucropuii. OTCyTCTBHE 5MOIIMHM, MOPAJIbHOTO HaJaphIBa, Xa-
PaKTEPHBIX I KJIACCUYECKOTO eBPOIIEMCKOTO CYObeKTa, CpaykaroIerocs
CO CTUXUEM, IPeICTaBIsIeT COO0M 3aMeuaTebHOe XYI0)KeCTBEHHOE BO-
ILIOLIeHNE aHATU3HUPYyEeMBbIX HAMHU UIEN.
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BbIBO/1bI

i1 AOHCKOM IIOMYJIAPHOM KYJBTYPBhl XapaKTE€PeH HMHTEJIEKTY-
aJIbHBIN B3IJIAM HA TO, YTO JIEKUT 32 IIpefeslaMU deJoBedecKoro. B kaue-
CTBe IIpeJMeTa PacCMOTPEHHs MBI BBIOpany paboThl OBYX OUYeHb IIOITY-
JAPHBIX aHUMaTopoB: Xasgo Musanszaku u Makoro CuHKad. AHHUMe 3TUX
PEXUCCEPOB OTINYAIOTCA OPUTHHAIBHOCTBHIO aBTOPCKOTO BBICKA3bIBaHUA
1 HeOpAMHAPHBIM IIOAXOAOM K TPAAUIIMOHHBIM [JIS AIIOHCKOM KYJBTY-
pbI TEMaM.

ITocTraHOBKa BOIIpoCca O HOBOM MaTepHalu3Me B TPAaAUIIUU 3aIlaj-
HOEBPOIIECKOM (PrIocopuu HOCUT MOJIeMUYECKUII XapaKTep, IIOCKOJIb-
Ky IIPOTUBOCTOUT TpPagUIUHM HOBOEBPOIIEMCKOTO palMoHAIN3Ma
(Bpacceoe, 2019). lmonus He 3Haya 3amagHOeBponerickoro IIpocserieHus
n ObUTa MOJEpPHU3WpPOBaHA CPAaBHUTEIBHO ITO3OHO. B paborax peskuc-
CEpOB, CBA3aHHBIX C HAIIMOHAJIBHOU TpaaULINEN, 06Hapy>KI/IBaeTC$I Hera-
TUBHBIN B3IVIA Ha MHCTPYMEHTAJIbHYIO PallMOHAJIBHOCTh, BHUMAaHUE K
areHTHOCTU cuJI Impuponsl. B anume Xasgo Msanszaku u Makoro CunHkas
obpaIlrieHre K YKa3aHHBIM TeMaM IIPOMCXOIUT JOBOJIBHO YaCTO.

Kak B ¢puiocopuu HOBOro MaTepuannsMa, B UCKyCCTBE OTIIPABHOM
TOYKOM JJI1 OCMBICIIEHHSI MeCTa UeJIOBEKa B MHUpe CTaHOBUTCSA IIpHUpoAa
— Yepes3 IIPU3MY 3KO-IIOBOPOTa, IIPOMU30LIEIIEr0 BO BTOPOM IIOJOBHUHE
XX Bexa. OHa HamensdeTcss areHTHOCTBIO M 0COOOM BHUTAIBHOCTBIO.
CoBpeMeHHOMY 4eJIOBEKY, BOCIUTAHHOMY B TPagULIUHU IIPAKTUYECKOTO
HCIIOJIb30BaHUs IIPHUPOABI, CI0KHO IIPEACTABUTh B HEIl HEUYTO HE3aBU-
CHMOe€ U eTo ImpeBocxogsiiee. YyTh iU He eTMHCTBEHHBIM Xy H0KECTBEH-
HBIM CII0COO0M M300pa3snuTh CAMOCTOATEIPHOCTh M B&KHOCTH He-ueJIoBe-
YeCKOT'0 CTAaHOBUTCS CIOKET KaTacTpo(bl U allOKIUIICHCA. DTU TeMBI SIB-
JIAIOTCS. OCHOBOIIOJIATAIOIIMMH AJI AIIOHCKOM aHumanuu. [Ipumeua-
T€JIbHO CO3HATEJIbHOE NTHOPHPOBAHHUE COLMATIBHBIX aCIIEKTOB KM3HU B
pacCMOTPEHHBIX (PUIbMaX. XO03IHMCTBEeHHAs AesATeIbHOCTh He SIBIAETCS
cIoKeToOOpasymplreii, 6ojlee TOTO, JEMOHCTpUpYyeTcs: e€ OecCMBICIeH-
HOCTB. Tak, repouHs «[{UTS IMOTOABI» UCIIOIb3yeT CBOM Hap, YTOOBI 3a-
paborarh Ha KM3Hb, HO Ha JOHE BO3MOKHOTO MCUE3HOBEHUS 3TO Iepe-
CTaéT OBITH Ba)KHBIM.

BusyanpHOCTb He-ueJ0BeuecKoro B paborax Xaso Musnsaku u Ma-
koTo CHHKas OCHOBaHAa Ha HEOOXOAUMOCTH CO3HaTh OIIYIIIeHNE «JIY>KO-
ro» y 3puteid. Pexuccépsl geiarT 3T0 mo-pasHoMmy. Eciu HeKoTophle
06pa3el MusA3aKky IIyralolly ¥ HAaTypPaJTUCTHYIHBI, CMEIINBAIOT KUBOT-
HOe C YeJOBeUeCKUM (UTo cOImskaeT parMeHTHI ero paboT ¢ >KaHpPOM
«xXoppop»), To Makoro CHHKail puCyeT 3aBOpa)kKMBAIOIIINE CBOEI Kpaco-
TOU IIeM3a)KH, er0 KapTUHBI OTINYAIOTCS COBEPIIEHCTBOM U abCOJIOT-
HOM 3CTETHYECKOM CaMOJOCTAaTOUYHOCThbIO. YesoBeuecTBO, JIOAU IIO
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OTJEJIBPHOCTH IIOMEIIAIOTCS IIepef IEePCIIEKTUBOM OCMBICIEHUsS CBOe
HEHY>KHOCTM M KOHEYHOCTH, KOIIMapa JHINEHHOCTU Mopanu: «Bpemsa
y’Kaca, BpeMs CO3HaHHS, CO BCEMH €TI0 BBIAEJEHHbBIMU MOMEHTAaMHU U
PaCTAHYTHIMU yyKacaMU, He MOKeT CPAaBHUTHCS C TITyOOKOH JPEBHOCTBHIO
HeCYIIIeCTBOBaHUS B HEeJOCTIDKMMOM IIPOIIUIOM WM B HeM3BeJaHHOM Oy-
oymeMm» (Bymapm, 2019, ctp. 220).

Bcé 5T0 Ba)KHO B HECKOJIBKUX OTHOIIEHUSAX. SIITOHCKasg aHUMAIUs
paboTaeT ¢ mepemOBBIMU [JIA 3alIaHOI MBICIH CIOKeTaMHU, OPUTHHAIb-
HO UX IIPeCTaBJIfAs, UTO [AeJIaeT e€ aKTyaJbHBIM IIpeJMETOM H3yYeHUs
HapaBHE C KJIACCHKOM aBTOPCKOTO KHHeMmaTorpagda (cp., K IpuMepy:
Tpurr, 2017). Beicka3pIBaHUS aBTOPOB 0 HEOOXOAUMOCTH CMUPEHUS, KO-
peHsllleecs B He-3aIlaJHOM KYJIbType, MO>KeT 0Ka3aThCs NHTEIJIEKTyab-
HBIM BBI30BOM [JIf IVI0OATM30BAaHHOM LHUBUIMS3AIUH HCKIIOUHUTEIHHO
YeJI0BeYEeCKOM areHTHOCTH (KOTOPOI € acTpo(pu3nUecKor HeoOXOTUMO-
CTBIO IIPUIET KOHEN).

MbI paccMOTpeNnu JIMIIb HECKOJBKO IIPUMEpPOB OOpaleHus K He-
YeJIOBeYeCKOMY — C IeJIbI0 IIOKa3aTh PeJIEBAHTHOCTb aHUMe IJI COBpe-
MEHHO¥ WHTEeJUIEKTYaJIbHOM KyJIbTYpbl. MHOTHE acCIeKThl U CIOKETBI
OCTAJTHCh HE3aTPOHYTHIMHU. TOUKH IlepecedyeHHus MMEIOT TaKKe HOBBIN
MarepuanusM u nocrrymanusm (Ilasnos, 2019, crp. 223-224), 4To oTpa-
KEHO B SITOHCKOI aHUMaluu. PagpaboTka 3Toro Bompoca TpebyeT IIpu-
BJIEUEHHUs PYTOTO SMIIMPUYECKOI0 MaTepHaa.
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OLD WINE INTO NEW WINESKINS: CHINESE
VLOGGERS BETWEEN TRADITION AND
MODERNITY

Serguey N. Yakushenkov’ (a), Olesya S. Yakushenkova? (a)
(a) Astrakhan State University. Astrakhan, Russia

Abstract

Following the definition of A. Appadurai, the authors consider some aspects of the
mediascape of China within a certain images. Particular attention is paid to such a
new form as vlogging, based on thematic video narratives. The article deals with two
interesting cases: the works of Chinese women Li Ziqi and Dianxi Xiaoge. The choice
of these vloggers was based on important characteristics related to their popularity in
China and abroad, the conservatism of their content, and the connection with new
technologies. Their work reflects many new trends in the development of the medias-
cape, based on both modern approaches to media production and traditional Confu-
cian values. The themes of their works clearly show a call for rural simplicity, harmo-
nious existence with nature, which gives people everything they need, commitment to
traditionalism and rejection of modern technologies, connection with the family, and
some other Confucian ideas. In turn, their popularity, especially in China, says that
the ideology of their products is close to millions of fans of their work.

To prove that conservatism prevails in the modern cultural space of China, the authors
analyze the emerging trend of fugu — ‘the revival of antiquity’, expressed in the desire
to dress in medieval Chinese costume — hanfu. The movement for the revival of tradi-
tional Chinese costume which began in 2003 indicates the activation of the process of
national self-identification, which was a kind of response to the strengthening of glob-
alization and the active development of China, leading to various cultural transforma-
tions.

Keywords

mediascapes; Internet; Vlogging; China; Traditional culture; Poetics of new narratives;
Li Ziqi; Dianxi Xiaoge; Hanfu
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CTAPOE BUHO B HOBbIX MEXAX: KUTAUCKUE
BJIOITEPbI MEXOY ITPOLIJIBIM N
HACTOAILIIMM

SAkymrenkos Cepreit Hukonaesuu' (a), Akyurernkosa Onecs Cepreesua’ (a)

(a) AcTpaxaHCKHIT TOCYJapCTBEHHBIN YHUBepCUTET. AcTpaxaHs, Poccus

AHHOTAaITUA

Crnenysa 3a ompeneneHneM A. Anmanypau, aBTOpPbl pacCMaTpPHUBAIOT HEKOTOpBIE ac-
nexThl Meaua-nauguadgra Kuras B pamkax onpenenenHoro Habopa o6pasos. Ocoboe
BHUMaHUe B paboTe yHessieTcs TaKOM HOBOIM (opMe KakK BIOTTHUHT, CTPOSIIEics Ha
TeMaTHUYeCKUX BUOE0- HappaTHUBax. B crarbe paccMaTpHBaroTCA ABa JOCTATOUHO MH-
TepeCcHBIX Kerica: TBOpUuecTBO KuTassHOK JIu [[3bitiu u [aabcu Csiora. Bei6op nMeHHO
9TUX BJIOTTEPOB OBLI OCHOBAH Ha psfie BAKHBIX XapaKTEPHUCTUK, CBI3aHHBIX C IIOITY -
JIApHOCTHIO X B Kutae u 3a py6e)xoM, KOHCEpBAaTU3MOM KOHTEHTA, IIPOU3BOAMMOTO
MMH, U CBA3BI0 C HOBBIMHU TEXHOJIOTUSAMHU. B UX TBOpUecTBe OTPa3UIUCh MHOTHE HO-
Bble TeHIEHIIMN pasBUTHUA MeaHa-JTaHAIIa@Ta, OCHOBAaHHbIE KaK Ha COBPEMEHHBIX
IIOAX0Jax K MeIHAIpOAYKIMY, TaK U Ha TPAOUIIMOHHBIX KOHQYIIMAHCKUX I[eHHO-
cTax. VIMeHHO 3TO BhIpa)KeHHe KOHPYIIHAHCKUX UAel M HaXOOUT aKTUBHBIN OTKIHK
y ux 3puteiei. B remax ux paboT OTUETINBO 3aMeTeH IPUSBIB K CEIbCKOM IIPOCTO-
Te, TApDMOHUYHOMY COCYIIIECTBOBAHUIO C IIPUPOIOIL, JAIOII[ell YeTIOBEKY Bce HE0OXO0-
IHMOe, IIPUBEPKEHHOCTh K TPAAULIMOHAIN3MY U OTKAa3 OT COBPEMEHHBIX TeXHOJIO-
TUH, CBA3b C CEMbEN M HEKOTOpbIE NpyrUe IIPU3HAKN, YKa3bIBaKOIIMe Ha CBA3b 3TUX
npaer ¢ KOHPyIHaHCTBOM. B CBOIO ouepenp UX IOMYJIIPHOCTD, ocobeHHO B Kurae, ro-
BOPUT, YTO MIEOJIOTHA UX IIPOAYKINY OJIM3Ka MIJJIMOHAM ITOKJIOHHHUKOB HX TBOP-
yecTBa. B KauecTBe TOro (pakTa, UYTO B COBpeMEHHOM KYyJIbTYpPHOM IIpocTpaHcTBe Ku-
Tas IpeobirajaeT KOHCEPBATH3M, aBTOPBI IIPUBOIAT IIPUMeEp C HAMETHBIIIEICs TeH-
IOeHIueNn ¢yzy — «BO3POXKIAEHNe CTApUHBI», BRIPA3UBIIIeecss B CTPEMJIEHUH OJ1eBaTh-
C B CpeJHEBEKOBbIEC KUTAMCKUE OHEXKIbI — xaHbgﬁy. Hauasiieeca B 2003 r. gBU>KeHUE
3a BO3POJKIAEHUEM TPATUIIHOHHOTO KUTalICKOTO KOCTIOMA CBUIETENIbCTBYET 00 aKTH-
BH3AIMN IIpollecca HAIlMOHAJIBHON CaMOWAeHTU(UKAI[UY, SBUBIIETOCsS CBOEOO-
pPa3sHbBIM OTBETOM Ha YCHJIEHHE IIPOLIECCOB III00TU3AI[MY U aKTUBHOe pa3Butre Ku-
Tas, IPUBOAIIIee K Pa3IMYHBIM KYJIbTYPHBIM TPaHCHOPMAIIHIM.
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BBEJAEHUE

Het Hy»XIbI MOSCHATH, UTO HU(pOBU3aLUs BCe OOJbIle U OOIbIIIE
MIPOHUKAET B Hallry XusHb. Lludposas peBoIOIMSI U3MEHSIET HAC, CO-
3maBas HOBOe OOIIleCTBO, HalleJIeHHOe B Oyayiiee. B maHHOU craThbe MbI
MIOTIBITAEMCSI Ha TIPUMeEPE [BYX KEMCOB KUTAMCKUX BIOTTEPOB’ ITOKA3ATh,
Kak (OpPMUPYeTCsT BIOTTUHT «C KUTAHUCKUM JIMIIOM», KAK MHTEPHAIHO-
HaJIPHOE, WJIY, TOUHee, HaJHAIIMOHAJIbHOEe (TeXHOJOTUYECKOe) IIPEeIoM-
JIIeTCsl Yepe3 MPU3MY HAIIMOHAJIBHOTO U JIOKATBHOTO, TPaHCHOpMUPY-
SICb B COBEPIIIEHHO HOBOE siBJeHHEe. BMecTe ¢ TeM OHO IIPOMOJIKAET
COXPAHSTHh BCE UePThI TPAMUIIMOHHBIX HAPPATUBOB, IIO-HOBOMY WHTEP-
MIPETUPYIOIUX «KUTAMCKOCTb». ITOT MEIUIHBIN MPOAYKT, yKe HAIIIeT -
W1 MUJUTMOHBI IIOKJIOHHUKOB B Kutae, 1a u mo BceMy MUPY, BKIOUast
Poccuro, yauBuTeTbHBIM 00pa3oM couetaer B cebe HOBbIe (POPMBI (TeX-
HOJIOTHYECKHe) U TPaAUILIMOHHOE COMepsKaHue, BhIpaKeHHOe uepe3 00-
pasbl MacTOpaIbHOrO ObITAa KUTAMCKOM IIPOBUHIMU. B 3T0IT HOCTAIBIUU
110 HECYII[ECTBYIOIIEN yTOIMNUY MPOIILIOTO, KAK HaM Ka)KeTCs, U OTPa3U-
JIOCHh cBoeoOpasue 3TTOXU aKTUBHOI HU(PPOBUSAINH.

[Ipexme ueM MPUCTYIUTh K HEIIOCPEACTBEHHOMY aHAIU3y mpobiie-
MBI, 3asBJIEHHOI B 3aIJIaBUU, XOTEJIOCh ObI Cpasdy OOCYOUTH ITOHATHII-
HBIU amrmapar, KOTOPbIM MbI OyoeM OIepHUpoBaTh, TeM OOjiee YTO B 3a-
[JIABUU, TIOMUMO COOCTBEHHO HpoOseMbl ¢ GrorrunroM B Kurae, MbI
3asgBUIU (IIYCTh U B HECKOJBKO IPETEH3MOHHOI MaHepe) O BCEU CIIOXK-
HOCTU COOTHECEHHUSI CTapOTO ¥ HOBOTO, KOTOPYIO BII€pBble 0003HAUMIU
OTHIOOb He MbI. ECiiM 9TO W cIpaBeqIMBO B OTHOIIEHWU BUHA, TO Kak
OBITH C HOBBIMU MEIUMHBIMU (popMaMu?

[Ipexme Bcero 3amMeTHM, UTO B HAIlleM HMCCIeJOBAHUU MbI IIPEIIIO-
yrTaeM He UCII0JIb30BaTh TEPMUH MeOUanpocmpaHcmeo, Tak Kak OHO, sIB-
JISIICH KAJIBKOM aHTJIOSI3BIYHOTO TepMUHA mediascape, Kak HaM KayKeTcs,
He B IIOJTHOW Mepe OTpakaeT BCIO MOJHOTY AHIJIOSI3BIUHOTO TEPMUHA.
TepMuHBI «JIaHAMIAYT» U IPOCTPAHCTBO» HeE SIBISIOTCS CHHOHUMaMU
B PYCCKOM sI3bIKe, TaK KaK OIIHUCHIBAIOTCSI PA3HBIMU CBOMCTBAMU U IIpeJ-
CTaBIISIOT COOOY KAaTerOpUu, UMEIOIIHe OTHOILIEHNE K OTIIMYHBIM APYT
oT apyra cucteMam 3HaHus. Jlaugimadgr — 310 TIOHATHE B GOJIBIIIEH CTe-
IIeHU reorpaduyeckoe, UCTOPUUECKOe, IKOJIOTUYECKOe, IUTEPATypPHOE U
T.1I., TaK KaK IIPEJCTABJIsET COO0M COBOKYITHOCTH OITPEIe€HHBIX 00hEK-
TOB (pekK, JIecOB, TOp, IIOJIeH, XOJIMOB U T.[.). B HEKOTOpOII cTereHu, 3TO —
Habop 06pa30B, CHMBOJIOB CPE/Ibl, C TIOMOII[BI0 KOTOPHIX MBI OITUCHIBAEM

3 bBuorrepos, IpeaCTaBIAIONINX HHAUBUAYAIbHBINM BUICOKOHTEHT Ha KaKOM-TO MequaIaTdopme
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omnpefeleHHYI0 TeppuTopuio, mecTo. OHO Bcerga 4eM-TO 3aIlOJIHEHO,
oIIpefeiAeTCd Uyepe3 YeTKUe OPUEHTHUPHI, II03BOJAIIINE HAaM BBICTPaHU-
BaTh CBOE OTHOIIIEHHE K HEMY:

To 6epéska, To psabuHa,
Kycrt pakuTtbl Hajx pekori:

3pmech peub HAET IIPO JIaHAIIAgT, HAllle OTHOILIEeHHEe K KOTOPOMY
BBICTPAMBAETCs Uepe3 IPUBBIYHBIE HaM OOpasbl: Iogjecka u3 Oepes,
pacryieil HeBhajeKe psOMHe, PEUKU C KyCTaMH PAKUTBL. ITOT JIAH[ -
madT yKa3bIBaeT HaM Ha OJIM3KUe, 3HAKOMBIE C IETCTBA MeCTa:

Kpait pogHoii, HaBeK JTOOUMBIH,
I'me marigéinn errfé Takoi?!

[IpocTpaHCTBO MHOE — OHO M H3MepseTcs MHaue, U yKa3bIBaeT Ha
paccTossHUs, ¥ 00passl ero nHble. Minu, Tounee, ugeu:

OT Mope 10 TOp BBICOKUX,
ITocpenu pogHBIX LIUPOT...

M xorsa 3pmech peub MpaeT 00 OTPOMHOM CTpaHe, HO OITHCHIBAETCSA
IIPOCTPAHCTBO, TaK KaK OHO pacIIOjIaTaeTcsl B OIIpefesIeHHBIX IIpefesax,
HY MJIM HEUTO IIPOCTHpAroleecs 32 KOHKPETHBIM IIpefeIoM. 3a YpayioM,
HaIIpUMeDp.

VIMeHHO II03TOMY ellle C JPEeBHOCTU TIPEKU OIMCHIBAIM IIPO-
CTPaHCTBO arodaTuyecKku, OHO U TO, U TO, U He TO, U He TO (fIKkylIeHKoB
& Pomanosa). C Touku 3peHus [lmaToHa — 0OHO mycTOTa, a TaKKe «KOP-
MUJIHIa» U «BMecTuiaulie». OHO cyIllecTByeT M OQHOBPEMEHHO He Cy-
mtectByer (Tumeit 52b—c). [na ¢paniysckoro coruoisora A. Jledespa
IIPOCTPAHCTBO — PACCTOIHHUE MEXKAY TeJaMHU, TaK KaK IIPOCTPAHCTBO TBO-
purcs tenoM (pp. 174-186). IlpaBna, [lnaton B Gosbllieil cTelleHN aHAJIH-
3upoBajl uU3NYecKoe IIPOCTpPaHCTBO, a JledeBp conmampHOoe. Ho B mio-
OoM ciydae, Jaske COLHMATIBHOE IIPOCTPAHCTBO — 3TO BCETO JIMIIL HAOOP
Tesx', a 3HAUUT, MEXAy HUMH HeT HEeIpeomoIuMON rpaHuusl. M kak
TOJIPKO Mbl HauMHAeM pacCMaTpUBaTh 3TU Teja, aBTOMaTUYEeCKH IIpO-
CTPaHCTBO IIpeBpamiaeTcs B MecTo. Ilo MHeHNIO aMepUKaHCKOTO COLM-
alpHOTO Teorpaga Kuralckoro mpoucxoxaeHus N-®y Tyana ([dyans
Uy, Tyan U-¢y, Udy TyaH), 3T0 IPOUCXOOUT «IIOCKOIBKY OHO IIPHOO-
peTaer onpeneaeHre U 3SHaUYEHUE» (Tuan, 2001, p- 136)

1 Tounee pacCTodHUEe MEKAY Te€JIaMU UJIN IIYCTOTa MEXAY HUMMU.

55


http://code-industry.net/

-

Galactica Media: Journal of Media Studies. 2020. No 4 | ISSN: 2658-7734
Asian Tigers in the Digital Jungles | Doi: 10.46539/gmd.v2i4.139

«To 6epéska, To psabuHa, // KycT pakuTsl Hax pekoii» — Bce 3TO Ha-
6op TeJ, ¢ MOMOIIBI0O KOTOPBIX MBI TOTOBBI JaTh oIlpeneieHue: «Kpaii
POHOM, HaBeK JIIOOUMBIM». 371eCh eCTh YKa3aHUe U Ha MeCTO — POOHOL
Kpaii, 1 OTHOIIIEHNE K HEMY — HA 6€K JIHOUMDLTI.

Ho MBI HOJDKHBI 0CO3HABATh, UYTO B IIEPEUUCIEHUU BCEX ITUX TEJ —
Oepe3ky, psAOUHBI, KYCThl PAKUTHI, peKa — pedyb He HAeT O KOHKPETHBIX
TeJIaX; aBTOP BCETO JIUIIb IIepeuuciseT Habop 06pa3os, ¢ IIOMOIIBIO KO-
TOPBIX OH HAEHTUPUIUPYyeT KaKoe-TO MEeCTO KaK pOJHOEe MJIM HaIllOMHU-
HaroIIee eMy POTHOE.

HApyrumu cioBamu, JaHgmagr — 3T0 Habop 0O6pasoB MIU CHMBO-
JIOB, C TIOMOIIIBI0O KOTOPBIX MBI HaeHTUHUIIHPYyeM MecTo. Hemapom yrke
yrnomsauyTeiit U-®y Tyans roBopur o «felt-quality of place» (Tuan, 2003,
c. 135), MIIU «OIIIyII[aeMOTO CBOYICTBA MeCTa», KOTOPOe BOCIPUHUMAETCS
HaMU yepe3 00pasbl, 3ByKH', 3amaxu’ u T.1I..

METOAO0JIOTHUA NCCIIEAOBAHUA

Tak Kak OCHOBHOI TeMOI HAIIIero MCCIeqOBaHNs, Ja ¥ 9TOTO HOMe-
pa, ABJIsgeTcs Meaua, BepHeMcs K MenuanaHmiadry (mediascape). Tep-
MHH 3TOT ObIT 000CHOBaH aMEepPHUKAHCKUM COI[HAIBHBIM aHTPOIIOJIOTOM
A. Anmanypau B paMKax ero y4eHHs O AM3BIOHKIUAX WIIM IIPePBIBHO-
crax (disjunctures) coBpeMeHHBIX MHPOPMAIMOHHBIX WM CMBICIOBBIX
11oTokoB (flows):

«1 mpemaraso, uTo0bI B KaUECTBE 3JIEMEHTAPHOM OCHOBBI IJIsI U3YUEHUS
TAaKUX OU3BIOHKIUHI ObLIA PACCMOTPEHA B3aUMOCBSI3b MEX/IY IISTHIO U3-
MepEeHUsIMU TII00ATBHOTO KYJbTYPHOTO ITOTOKA, KOTOPhIE MOYKHO BBIpa-
3UTh B CJIEAyIOINMX TepMuHax: (a) arHomanmumadgTer (ethnoscapes); (b)
menuanauamadrer (mediascape); (c) rexmomanamadgTer (technoscapes);
(d) ¢unamcossre mammmradrer (finanscapes); u (e) mmeomaHaIIAPTHI
(ideoscapes). I ncmonap3yo TepMUHBI ¢ 0OIIUM CyhPUKCOM -scapes st
0003HaUEHUs, IIPEXKIE BCETO, TOTO, UYTO 3TO HE OOBEKTUBHO JaHHbIE OTHO-
IIIEHUsI, KOTOPbIE BBITJIIAAT OMUHAKOBO CO BCEX TOUEK 3PEHUs, a CKopee
rIy6OKO IePCIIeKTHBHbBIE KOHCTPYKLUU, IPOHU3AHHbIE HMCTOPUUYECKUM,
JUHTBUCTUYECKUM U IOJUTHYECKUM MO3UIINMOHUPOBAHIEM PA3IUUHOTO
poa aKTOPOB: HAI[MOHATIHHBIMU TOCYaPCTBAMU, TPAHCHAI[MOHATHHBIMU
KOPIIOPALUsMHY, TUACIIOPAMH, a TaK)Ke HAI[MOHAJIHHBIMU MOATPYIIIIaMU
u nBrKkeHusMu (6yIb TO PEIUTHO3HbIE, TOJUTHUYECKUE I SKOHOMUYe-
CKUE) U Hake OJIU3KUMM OPYr APYTrYy TPyIIIaMu, TaKhe KakK HePEeBHH,
KBapTaJIbl U ceMbU. KOHEUHO, MHAUBUAYAIbHBIN aKTOP SIBJISETCS ITOCIE -
HHUM JIOKYCOM 3TO¥ IT€pPCHEKTUBHOM TPyHIIbI JaHAIadgros» (Appadurai,
1990, p. 296).

1  3BykH MOTyT GBITb Pa3HOTO XapaKTepa: pogHas peub, My3bIKa, KOJIOKOJIBHBIH 3BOH MU TOJIOC
My3/3MHa — BCE 3TU 3BYKOBbI€ MapKephl YKa)KyT HaM Ha KOHKPETHKY MeCTa U IIOPOAAT B HaIlleM
CO3HAHHU OIpeleJI€eHHbIE OLNYIIeHNUs.

2 3mech YMeCTHO BCIIOMHHUTD IPHO0ETOBCKOE «H JbIM OTE€UeCTBa HaM CJIAHOK M IIPUITEH».
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Ero momxond, Kak OH caM OTMeuall, SIBJSeTCS IPOTOJLKeHUEeM HIelt
OpPUTAHCKOTO COLMOJIOTAa U TosimTosora b. AHmepcoHa o Tak Ha3bIBae-
MBIX «BOOOpa’kaeMbIX Mupax» (AnpmepcoH, 2001) (Appadurai, 1990, p.
296).

Unes eoobpascaemoeo oueHb yBieKiIa Ammanypau, Begb oOpa3 siB-
JseTcs Ba)KHEMIIeNl COCTAaBHOM uacThbio MenuanaHmmiadra: «Camoe
TJIaBHOE B 9TUX MeaHaJaHAIIadTax — 3TO TO, YTO OHU IIPETOCTABIISIOT
(0coOeHHO B UX TEJIEeBU3UOHHOI, KMHO- U KaCCETHOM (popMax) OOJIBIIION
U CJIIOKHBIN pemepTyap o6pa3oB, HAPPATHUBOB U 3THOJIAHAUIAPTOB IJIs
3puTesel BCero MUpa, B KOTOPOM MHP TOBapOB U MHUP HOBOCTEH, U IIO-
JUTUKU TITyOOKO ITepeMeIrianbl» (1990, p. 299).

IMeHHO yuHTBIBas 3TOT (aKT, B KauyeCTBE MeTOHOJIOTHYECKOM
OCHOBBI HAIIIETO aHAIM3a Mbl B3IU MOAXon A. Ammagypau K Mequa-
maHAadTy, KOTOPHIM MMO3BOJWUI HaM B3IJISIHYTh Ha IIPOUCXO[AIee B
Kurae ¢ HOBBIX IO3UIIHIL.

B cTaThe MBI OTIBITaEMCS TIOHITH, KAK HOBBIE T€XHOJIOTUHU BITUTHI-
BalOTCs HacemeHHeM Kurasi, Kak ITOTpeOISIOTCS HOBBbIE HeH, Iepepaba-
TBIBAIOTCS, CTAHOBSACHh YACTHI0 HAIIMOHAIBHOTO, KaK, BIpPOUEM, U TJIO-
6aIpHOTO MequanaHaIagdra.

Vpen Anmapypau mpuMedaTelbHbI ellle U TeM, UTO OH TOBOPUT O
cucTeMe LIeHHOCTel, CBI3aHHBIX C IIOTOKOM mogapos (commodities), mo-
HHUMas 0] HUMU He TOJIBKO COOCTBEeHHO mogapul (goods), HO U ycryeu
(services), KOTOpbIEe «TaK)Ke SIBISIOTCS BKHBIMU 00bEKTaMU KOMMEPIIH -
anuzanuu» (1988, p. 6).

MpbI BBIHYKI€HBI OBLTH TaK HOAPOOHO pa3ObUpaThcsi B 9TOM BOIIPO-
ce, TaK Kak JJIs1 HaC ObLT Ba)KeH MMEHHO OPUTUHAIBHBIN MOAX0 ATma-
Aypau K 3TOMY BOIIPOCY, IIOCKOJBKY CJIOXUBIIUICI B Poccun tepMuH
«MeIUAIPOCTPAHCTBO» YBOIUT HAC OT M3HAUAIBHOTO TepMUHA, cPop-
MUPOBAHHOTO C IIOMOIIBI0 TIOHATUS «JaHIIIadT» (scape) U HAIEJIEHHO-
r0, C TOUKU 3peHUs 3TOTO aBTOPa, Ha Iepefaudy o6pas3o8, I B KOHEUHOM
WUTOTe IIpeBpalleHue 3TUX 00pa30B B mMo6ap.

Xotesmoch 6bI TakKe MOOABUTH, UTO OBIBIIHII IIpe3UAeHT AMepU-
KaHCKOI accoIlMaluu KuHOKoMIaHu (1966-2004) [I)xex BanenTtu BbIpa-
3miIcs 1o mmoBoay HamepeHus Kutas Bcrynuth B BTO cienyromum 06-
pasom: «Toprosisi — 310 ropasmo Gosibllle, UeM TOBApbl U YCIYTU. ITO
obmeH upesMu. Vmen MOXOmAT TyHda, Iie apMUU He PUCKYIOT HelCTBO-
BaTh. Pe3ynbraToM oOMeHa HOesiMU, KaK M TOPTOBJIH, BCErNa SIBISETCS
mafeHne OapbepoB Mexay crpaHamu» (Miller, Govil, McMurria, &
Maxwell, p. 100).
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N B aron ceHreHuuu [x. BameHTH MBI BO3BpalllaemMcd K Hee
A. Attmagypau oTHOCUTeNbHO ideoscapes. He 6yneM mompo6HO ocTaHaB-
JUBATHCS HAa 3TOM acIleKTe, 3aMeTHM TOJIPKO UTO WIeU, KaK IIPaBUIIO,
UKCHPYIOTCSI HEe TOIBKO B BepOaIbHOU (popMe, HO U B Bue 00pa3os.

OCHOBHAA YACTDb

Menuamanaimadr — B ero HbIHeIIHell opme — SIBJeHHEe OTHOCH-
TeJIbHO HOBOe. [I0CKOIBbKY MBI cOOMpaeMcsi TOBOPUTH O OyioraX, a TOUHee,
O KMTAMCKHUX BJIOTaX W BJIOTTepax, Mbl HEBOJbHO BBIHYKIEHBI CKAa3aTh
HECKOJIbKO CJIOB O Pa3BUTUU IIHUQPOBBIX TeXHOJOTUM B Kurtae u o takux
rtaTopMax, O3BOJIIOIINX BECTU BJIOTU U pa3MelllaTh BUOEOKOHTEHT,
kak Youtube u Weibo.

Ha cerogHamiHuii feHb pa3BUTHE MeTUATAHAIIAPTa HEBO3MOKHO
mpencTaBuTh 6e3 pa3Butus MHTepHera. VHTepHeT HAIIONMHMI Mequa-
maHamadT HOBBIMU OpMaMU, HAIOIUMU BO3MOKHOCTh JIsI KpeaTHUB-
HOM ¥ MH(POPMAIIMOHHOU Ilepeadu II0TOKa «00pa3oB». VIMeHHO 006pa-
3v. A. Aimajiypau cYuTa OCHOBHBIM KOHTEHTOM MequalaHAIIadra, aa
U B LIEJIOM COYUATbHBIX NPAKTNUK:

«O6pas, BooOpaskaeMblH, IO BOOOpa)KeHUsI — BCE 3TO TEPMHUHBI, KOTO-
pble HaIIPaBJISAIOT HAC K YeMY-TO KPUTHUECKOMY M HOBOMY B INIOOQJIbHBIX
KyJbTYPHBIX IIPOI[ECCaX: K 6000paieHUr Kak coyuanvHoli npakmuke. 910
y>ke He mpocTo ¢aHTasus (OIUyM Ui Macc, Ubsi peasibHas paboTa Haxo-
OUTCS B APYTOM MecCTe), He IIpocToe 6ercTBo (M3 MUpa, OIpenesieMoro
[JIaBHBIM 00pa3oM 6oJiee KOHKPETHBIMU IENIIMU U CTPYKTYpaMH), Bpe-
MSIIPEIIPOBOXKAEHNE 3JUT (CIeJoOBaTeNbHO, He OTHOCSIEecs K >KU3HU
OOBIUHBIX JIIOZEl) U He IIPOCTas CO3epLaTeJbHOCTh (He OTHOCAIIAsCS K
HOBBIM (popMaM KeJaHUs U CYyOBEKTUBHOCTH), BOOOpa)KeHUe CTaJIo Opra-
HI30BAaHHBIM IIOJIEM COIMAJIBHBIX IIPAaKTHK, (Popmol paboThl (Kak B
CMBICIIe TPy[Aa, TaK U B CMbICJIE KYJIbTYPHO OPTaHU30BAHHOU IIPAKTUKH)
1 GOPMO¥ COTIIACOBAHUS MEKIYy MeCTaMU MeMCTBUs (« MHIUBUAAMU») U
106aJIbHO OIIpeeeHHbIMU chepaMu BO3MOKHOCTeM» (Appadurai, 1996,

p- 31).

Bropag nmonoBuHa XX B. mpegocTaBuila yHHKaJIbHbIE BO3MOXHOCTHU
MenuaTaHAIadTy, CoeIaB ero 4acTeio «BcemupHoi nayTunbl» — World
Wide Web.

B Kuran MHTepHET mpuIIen OTHOCUTENBHO To3aHO. [IpaBna, 3mech
HY>KHO ITIOHHMAaTb, UTO OTJeJIbHbIE IOIIBITKU Ilepefauyy IUEPpOBOM MH-
¢opmanmu B Knutae nmpeanipuHIMAaIINCH eIrle BO BTOPOU IToJ0oBHHE 80-X
rr. XX B. IHTepHeT kak Hekas cucteMa u cetb (World Wide Web) naun-
HaeT opmupoBaTbcsa B Kutae ¢ 1995 r.. B smuteparype BcTpeyaroTcs
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pasHble JaHHBIE U pasHble IIOAXOJbI K UCTOPUHU pa3BuTud VIHTepHeTa B
atout crpaHe (Giese, p. 31), HO B 00IIIMX UepTax MOYKHO COCTABUTbH CIIETY -
IOIIYI0 KapTUHY:

[lepBble IMOIBITKU IlepexoAa K MUEPOBBIM TeXHOJIOTHAM eJIAI0TCA
emte B 1987 r. 910, KaK IIpaBUJIO, Ilepenayva IIUEPPOBBIX COOOIIEHUH C
ITOMOIITBI0 e-mail yepes crangapTHyIO TeredoHHYIO ceTh. B mexabpe 1988
r. [lexnHckuit yauBepcureT l{luHXya yCTaHOBMIJI KOMIIBIOTEPHYIO CBA3b
yepe3 TeJleOHHBIN NO3BOH ¢ YHHBepcuTeToM bpuranckoit Koxymo6uu
111 oOOMeHa 3JIeKTPOHHBIMHU ITHChMaMU.

1. Anmpens 1994 r. Kuraiickas akageMus HayK IpealpUHATNA IIep-
BbI€ IIIaTH [0 COEAMHEHUIO psfa aKaJgeMHUYeCKUX MHCTUTYTOB
MeXay coboit mo mpoTtokoay WHtepHeT. B 3TOM K€ mporiecce
IIpHUHAJIA y4acTHe M OpraHM3allus, HasblBarolllascsd HblHe Ku-
Talickas Hay4yHas u TexHosorudeckas cetb (CSTNET), xoTopas
TakKe IPUCTyNHUJa K CO3JaHUI0 CBOEM ceTH. beu1 cocrasieH
cnucok 13 23000 BUOHBIX YUYEHBIX M WIEHOB IIPAaBUTEIbCTBA,
KOTOpBIM OBLI IIpemocTaBieH Bxon B MutepHeT. UyTh mO3Ke,
yke B 1995 r., Komurere 1o 06pa30BaHmo Hayaj co3JaBaThb
CBOIO CeTh IJIs1 00beIUHEHUsI 00pa3s0BaTeIbHBIX YUPEKIECHUN.
9ta cerp momyumia HazBaHue CERNET. Takum o6paszom, Ku-
Tall cTajl 71 rocymapcTBOM, IOAKIIOUMBINUMCA K ceTu MHTep-
HeT.

2. B urone 1995 r. ob6paszoBannas ChinaNET mauana mpemocTas-
J4Th ycayru IHTepHeT U 9aCTHBIM JIMIAM.

3. B utone 1998 r. ChinaNET paciiupuna cBOU IakeT yCIyT AJIs
rpakaad Kuras qo BbICOKOCKOpOCTHOro MHTepHeTa, JOIIOIHU-
TeJIbHO CBfI3aB Yyke Tpu cyulectByoimue cetu CERNET,
ChinaGBN u CSTNET B egunyto cets. [lo Bceit cTpaHe Hauamu
IIPOKJIAIBIBATh OITHKO-BOJIOKOHHBIE Kabeau I BBICOKOCKO-
POCTHOM CBA3H.

4. B 1999 r. Ha KUTAMCKUI PBIHOK BBIIIIEJI €Ille OOMH KPYITHBII
urpok — UNINET, cospmansbiii yactHou komnaHueir China
Unicom. (Qi Y., pp. 484-485); (Deibert, p. 146); (Tai, pp. 119-159);
(Wang X. , 2016, pp. 25-27).

B mepsoit momoBuHe 2000-x rr. B Kutae ormeuanoch 6bicTpoe pas-
BUTHE TeJeKOMMYHUKanui. Oco0eHHO 3TO Kacaloch MOOHMIBHBIX
YCTPOMCTB. YK€ B mepBoM pnecaTmieTuu XXI B. IPpOMCXOOUT CTpPEMHU-
TeJIbHBII POCT YMCJIa BIIafieIbl[eB COTOBBIX Tese)OHOB, U BO BTOPOM IIO-
JIOBHHE IIePBOTO NECATUJIETHUs KOJIWYECTBO BJIAMENBbLIEB COTOBBIX TeJle-
¢oHOB B Kutae mpessiirano coorseTcTByoUIyIo nudpy B CIIIA.
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KosmuecTBO KOMIIBIOTEPOB, IIJIAHIIIETOB X CMapT(OHOB, ITPEIOCTAB-
JABIIUX YCIYyTU TUQPPOBOM CBI3HU, TaKKe HEYKOCHUTEIBHO pocio B Ku-
Tae, 4YTO BBIBEJIO €r0 B pa3pdal BeOYILIUX TEXHOJOTMUYECKU pPa3BUTHIX
cTpaH Mupa. [IpaBna, mekuHckue ucciaenosarenu Bax lzaupmuns u Ban
UyHI3MHD I0JIaraloT, 4To B KuTae coxpaHA0TCa cpa3y HECKOIbKO COLH-
aTbHO-3KOHOMUYECKUX cTaguil pasButus (BoaH). OHU TOBOpAT O Ha-
JIUYUYU BBICOKOPA3BUTHIX TEXHOJOTHUH ITOCTUHIYCTPHATIBHOIO OOIIeCTBa
(TO ecTh HAIMYUU TPEThell BOJIHBI), U B TO K€ BpeMs O COXpaHeHUE TeH-
AeHIIUI MHAYCTPUAIBHOTO Pa3BUTHS CTPaHbL: GabpHK, 3aBOOOB, BhIOpa-
CBIBAIOIIMX B BO3AYX MIJUIMOHBI KyOOMETpPOB KOIIOTHM W BpEOHBIX Be-
IIIECTB, OTPABJIEHHBIX PEK U T.M., U OJHOBPEMEHHO C 3TUM O COXPaHEHUU
arpapHOTO CEKTOpPa, pa3BUBAIOILIETOCS €1ll€ B TPAAULIMAX II€PBOM BOJIHDI:
PYYHOU TPy, MUHHMAaJIbHOE HCIIOJIb30BaHHUE TeXHUKH U ITpodee (Wang
& Wang, 2020, pp. 10-11). Bce Tpu BOJIHBI COCYIIIECTBYIOT OJHOBPEMEHHO,
II03TOMY KHUTAKMCKOoe OOILEeCTBO MpPEeNCTABIsgeT OO0 MHOTOCIOMHBIN
IIIPOT, COCTOAIINX M3 HECKOJBKHUX Pa3sHOpPOAHBIX cioeB. Co3maeTca cu-
Tyanus, KoTopyto Ban [[3sHbMUHB Ha3Bal «KOHQIUKTYIOIIUM CHMOUO-
30M MEXOy IIpeMOAepHOM, MOJAepHOM u mocTMomepHoM» (Wang &
Wang, 2020, p. 11).

CornacHO HuccaenoBaHUIO KOHCAITUHIoBoro areHTcTBa McKinsey &
Company, npoBeneHHoMy B 2012 r., 3HauuTeJIbHAsd 4YACTb HACeJIeHUS
KPYIHBIX KUTAICKUX I'OPOJOB aKTUBHO I10JIb3yeTCs COLUATIBHBIMU CETHA-
MHU. B oTHenpHBIX ropojax YuciIo KUTAWIIEB, YUACTBYIOIUX B HeATENb-
HOCTH Cpa3y HEeCKOJIBKHUX ceTell, IIpeBbliraeT 80%, YTO HAMHOTO OOJIbIIIe,
ueM, HaripuMep, B AAnonun miu CIIA. OHH Takke IPOBOJOAT B UHTEPHE -
Te U Ha Pas3IUYHBIX caliTax OoJIbllle BpeMeHH, YeM SIIOHITbI WJIU aMepH -
kaHb! (Chiu, Ip, & Silverman, 2012). Ha 2015 r. 8 Kutae HacuuThsIBamoch
649 MutH. mosb3oBareser cetu Murepuer (Wang X. , 2016, p. 25).

Ipyrumu cnosamu, B Kurae cospganachk yHUKaibHasd curyanus. C
OJIHO¥ CTOPOHBI, KUTAICKUe BJIACTHU BCIUECKU CIIOCOOCTBYIOT Pa3BUTHIO
HMuTepHeTa, U KUTAaNICKHeE II0JIb30BATEIN CETU IIPAKTUYECKU HE UCIIBITHI-
BalOT AeULIMTA B HY)KHBIX CepBHCcax. Y HUX HUMeeTCsd MHOKeCTBO aHaJo-
roB, cxokux ¢ 3amamgHbiMu: Facebook, YouTube, Twitter, What’sApp,
Instagram, Google u T.11. VIX JIerko 3aMeHSIOT TaKue KUTalCKue CePBIUCHI,
kak QQ, Tianya BBS, Baidu, Renren, YouKu, Tudou, Douban, Kaixin, YY,
Sina Weibo, WeChat, MoMo, Meipai (Wang X. , 2016, pp. 26-27).

Bmecte ¢ Tem kuravickuii MHTepHeT moaBepraercs >KecTOUYalIlIen
LIeH3ype, OTCeKas «He)KeJaTeJIbHble», C TOUKU 3peHUs KUTANCKUX BJa-
CTeH, IporpaMMBbl U cepBUCHL Mnesa cosznanuda cyBepeHHOM cetu MHTEp-
HeT B KuTae BO3HUKIIA IIPaKTUUECKHU Cpa3y IIOCJIE TOTO, KaK 3Ta CeTh Ha-
yajia aKTUBHO MCIOJIb30BaThCsA KUTaNIaMu. Yxe 18 peBpamnsa 1994 r., T.e.
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ele [0 TOTO, KaK KUTalCKHe ydeHble Hadalu BBIXOOUTH B MHTepHer,
ToccoBeT omyOIMKOBAT IIEPBBIIT JOKYMEHT II0 PeTyJINPOBAHUIO He3oIiac-
HocTu KoMmblotepHOo¥ mHpopmanuonHoi cucremsl B KHP (Negro, p.
45). OCHOBHBIM OPTaHOM, Ha KOTOPBIM BO3JIarajlacb OTBETCTBEHHOCTD 3a
0e30ITaCHOCTU KHUTAMCKOM CeTH, CTaHOBMJIOCh MUHUCTEPCTBO o0OIIe-
crBeHHOM 6e3omacHoctu KHP. K 2000 r. B KuTalicKoil cucTemMe peryJiu-
poBaHus MHTepHeTA yKe OKOHUYATEIbHO CJIOKMUIINCH BCE OCHOBHBIE ITOJ -
X016l M GOPMBI peTyJIupoBaHUs ceTH. Kak cuuTaeT UTAIBIHCKUI HCCIIe-
noBaTeJib KuTarickon cetu JI. Herpo, mpomecc BOCIpUATHSA HOBBIX TE€X-
HOJIOTMM M IIONBITKM CO3[aTh CUCTEMY peryiaupoBaHusd VIHTepHeTra BO
MHOTOM HAIIOMHHAIOT IIpoHCXOAuBllee B KuTae BO BTOpON IIOJIOBUHE
XIX B., korma umnepusda llus norepresa nopakeHue B OIIMYMHBIX BOM-
HaX, BCTYIUB B KOH(QIHUKT C TeXHOJIOTHUECKH OoJiee pasBUTHIMU 3aIIal-
HBIMH Aep:KaBaMU. [JoMHMo IIpoudero, KUTaliCcKoe MPaBUTEIbCTBO CTOJIK-
HYJIOCh C HOBBIMH II€PCIIEKTHBHBIMY TeXHOJIOTHYECKIMU U300peTeHUs -
MU, TAKUMHU Kak Tejierpad U >kejie3HbIe JOPOTHU, IIpeHeOperaTs KOTOPHI-
Mu oHO He xoTeno (Hao & Wang, 1980, pp. 190-197). B pesynbrare, Kak u
OoJee BeKa HasaJ B OTHOIIEHWW 3aIlaHBIX TEXHOJIOTHYECKUX HOB-
IIIECTB, CJOKMJIACh CXOKas IOJIUTHUKA, KOTOPYIO, 110 MHeHU10, JI. Herpo,
MOYKHO BBIPA3UTh Uepe3 KOHIeNIuIo suyyans (2017, pp. 190-200), ipen-
CTaBJIAIOIIYI0 cOO0I CBOEOOPA3HBIN THOPHU U3 ABYX HOYTU IIPOTUBOIIO-
JIOKHBIX IIOHATHUH: JIU, BBIPKAIOIIEE UEI0 «BBITOIBI», «IIOJIb3bI», «BO3-
MOKHOCTE», ¥ 4yaHb, 0003HAUAIOIIee «IIPABO», KCHUIIY», KKOHTPOJIb».

B KoHeuHOM HTOre BCE 3THM KOHLENUUHN PEAUTU3YIOTCS B IIOJIUTHUKE
CO3MaHUs CBOEM COOCTBEHHOM CEeTH, KOTOpPas MaKCUMAaJIbHO KOHTPOJIH-
pyeTcsa BJIACTAMH, PETyJIUPYIOIIUMU KOHTEHT, a TaKXe OCYILECTBIISAIO-
IIIVUMH CYpPOBBIY HAA30p 3a CBA3bI0 C BHEIIHHMM MHUPOM. B pesynbrare
ToqoOHBIX yCTpeMJIeHHI OblTa BbIpaboTaHa ocobas cucteMa Mep,
HaIIpaBJIE€HHBIX HAa MOIIHBIM KOHTPOJIb HOBBIX TEXHOJOTHM. JTa CUCTE-
Ma ObLTa peannsoBaHa B «[IpoekTe 307I0TOI IITUT», KOTOPHIN B JaTbHEII-
meM ObpL1 HasBaH «Besmmkuit Kurarickuit ®aiipos», 3apaboTaBIIUIT B
moJHyio cuiry B 2003 r. KpoMe co6CTBEHHO OTpaHUYUTENBHBIX MEP, CO-
30AHUI0 HE3aBHCHUMOTO HAIlMOHAJIBHOTO HMHTEpPHETa CIIOCOOCTBOBAI U
($axT, UTO KUTAMIbl aKTUBHO MHKOPIIOPUPOBAIU Heporauduxy B MH-
TepHeT, uTo obsieryano mpoctseiM xkutensM KHP mons3oBanue UHTepHE-
oM (Zhang L. L., 2006).

IpyrumMu cioBaMu, KUTalCKasgd aAMUHUCTPaLYA UCIIOJb30BaJIa BCE
BO3MO)XKHOCTH, UYTOOBI HaceJeHHUe CTPaHbI MOTJIO ITOIb30BATHCS «Ojara-
MHU» WHTEpHeTa, ¥ BMeCTe C TeM MaKCHMAaJIbHO II0CTapajiach obe3ora-
CUTHh HaceJleHUEe OT «IaryObHOro», ¢ ee TOYKu 3peHwus1, BausHus (Tai,
2006); (Roberts, 2018, pp. 104-112).

61


http://code-industry.net/

-

Galactica Media: Journal of Media Studies. 2020. No 4 | ISSN: 2658-7734
Asian Tigers in the Digital Jungles | Doi: 10.46539/gmd.v2i4.139

[Tomo6HYI0 cuTyanuio Hugepianackuil yuensiir P. Kpemepc (Rogier
Creemers) Ha3BaJ «KHOep-IEHHHU3MOM», IOHUMAs IO 3TUM TePMHU-
HOM COBOKYITHOCTB >KECTKUX HAEOJOTHUYECKUX YCTAaHOBOK M COBpPEMEH-
HOTO TEXHOJIOTMYECKOTO Pa3BUTHA, Ha KOTOpOE€ 3TU HAEO0JIOTMYEeCKHUe
YCTAHOBKM Takke pacrpocrpanstorcs (Creemers, 2018).

Ho mpocTble 3anpeTuTenbHble MePBl He MOTYT B IIOJIHOM Mepe CO-
30aTh TaKyl0 MOJeJb HAaIlMOHAIBbHON MH(POPMAIMOHHOM CHCTEMBI, KO-
Topas Oblia ObI ITOTHOCTHIO IO KOHTpOJIeM BiacTei. MIHTepHeT ObLT U
OCTaeTCd CJIOKHOM CHCTEMOM, KOTOpas BO MHOTOM pa3BHBAETCH IIO
CBOMM 3aKOHAaM, M BJIACTH Yallle BBIHYKIEHbI pearupoBaTh Ha BBI3OBDI,
yeM IIeJIeHAIIpaBJIeHHO (POpMHUPOBATh COATAHCHPOBAHHYIO CHCTEMY.
BMmecre ¢ Tem, Kak nmosaraer MuHns 1[349H, aMepHKaHCKUIT HCCIeq0BATEIb
KUTAlCKOTO IPOUCXOXKAEHUS, CIeNUATU3UPYIOLIasacsa Ha QyHKIIHMOHU-
poBaHNY MHEPOPMAUMOHHBIX cucTeM B KuTae, KuTalickoMy IIpaBUTEJb-
CTBY yJaeTcsd COXpPaHHTb MaKCHMAIbHBIII KOHTPOJIb Hapg VHTepHeTOM
(Min Jiang, 2010).

AHanusupysd pasBUTHe KHUTalcKoro MHTepHeTa, Mbl BBIHYKIEHBI
KOHCTaTHUPOBaTh, UYTO BO MHOTOM KHTAMCKHUM BJIACTAM, OaXe IpPHU Ha-
JUYUN MHOKECTBAa OTPAHMYHUTEIBHBIX MEP, YAAIOCh caenarh HTEpHeT
B Kurae HeoTheMIIeMO# YaCThI0 He TOJIBKO CHCTEMBI IIOTPeOIeHHs TOBA-
POB M YyCIyT, HO M IIPOM3BOACTBA. B MomosHeHUe K 3TOMY BBIBOAY MBI
XOTesnH OBl OTMETUTH CIIeyIoIllee: XOTs B CaMOM Hauajle, CO CCBLUIKOH Ha
HEKOTOPBIX YUYEHBIX, MBI 3a4BJIAUIN, UTO B KuTae HAIMYEeCTBYIOT HECKOJIb-
KO CYyIIECTBYIOIUX IIapaJulesIbHO cTamuil passutusa (Wang & Wang,
2020, pp. 10-11), cremyer pU3HATh, YTO YTBEP)KOHUE 3TO, XOTSI U OTpa-
KaeT OIIpefleJIeHHOe IIOJIOKEHHE BeIllel, OJHAKO He YYHUTBHIBaeT ce-
phe3Hble N3MEHEeHUs, IIPOUCXOAINe B cTpaHe. [IppMepom momoOHBIX
TpaHcPOpMaIUIT MOTYT CIY)KUTh TaK HasbIBaeMble «odepesHu Taobao» u
«Kkacmepul Oepeserv Taobaox». Ilon depesHamu Taobao TOHUMAIOT COBpe-
MEHHBIE CeJIbCKOXO3AMCTBEHHbIEe OOIIMHBI, MCIIOIb3YIOIINE B KOMMep-
YeCKHX IeJIaxX I MPOoJaKH CBOeH CelbX03NpoayKuuu miargopmy Tao-
6a0 I 3JIEKTPOHHOM TOProBiH. [IpyTMMH CJIIOBaMU, IIPOU3BOAMUTETU
CEJIbXO3IPOAYKIHN OOJIbllle He HYXHAIOTCA B IIOCPEJHUKAX, TUKTYIO-
mux uM HeHy. OHu caMH peKJIaMHUPYIOT CBOIO IIPOAYKIIHUIO, yCTaHABIIN-
BAIOT CBOM LIEHBI ¥ OOIIAIOTCS C ITOTEHIIHATbHBIMY IIOKyTIaTeIIMHU. Tao-
0ao ABJIAETCA JIUIIb HHTEPHET-IIIATPOPMOH I 3JIEKTPOHHON KOMMep-
Uy (e-KOMMepPIIHH), Ha KOTOPOM M pacIiojlaraercs BCs Hy)KHasd ITOKyTIIa-
Tesrro nHPopMarus. [lepeBHs morydaer ctatyc depesHu Taobao, Korma He
MeHee 10% CeIBCKUX XO3AMCTB M3 3TOM OOIIMHBI YJaCTBYIOT B MHTEp-
HEeT-KOMMEPIIUY WM B AepeBHe OTKPHITO 100 OHIIaliH-MarasmHoOB, a CO-
BOKYIITHBII TI'OJIOBOI 00OpPOT AEPEeBHU OT JIEKTPOHHOM KOMMEPIIUU IIpe-

62


http://code-industry.net/

-

G Galactica Media: Journal of Media Studies. 2020. No 4 | ISSN: 2658-7734
AswmaTckue TUTPBHI B UPPOBBIX MHKyHIIX | Doi: 10.46539/gmd.v2i4.139

BbImraeT 10 mutH. roanedt (Lin, 2019, p. 201); (Li A. H., 2017, p. 58). Eciu B
2009 r. 6pLTO Bcero JUIb 3 depegHu Taobao, To B 2017 T. uX yKe OBLIO
2118. Mx BrIpyYKa OT IPOJAXH CBOMX TOBAapoOB cocTaBmia 220 MIIpH.
roane (30 mupa. $) (Liu, Zhang, Gao, & Huang, 2020).

Hexoropsie depeshu Tao6ao MpOIBETAIOT U PACIIPOCTPAHSIOT CBOE
BINUSHUE Ha COCeJHUe NepeBHU, o0pasys kiacmepvl depeseHv Taobao.
Knacrepsl, copMupoBaBIIrecs BOKPYT Ye3qHBIX TOPOIOB, HAUMHAIOT
TaK)Xe IpeoOpa3sOBBIBATH 3TU TOPOJA, ITOJTYyUYMBIINE HAa3BaAaHUE «20p00d
Taob6ao». Ecniu Ha TeppuTopuu yesnga o6pasoBajochk Tpu depesHu Taobao,
TO TAKO¥ TOPOJ mOJIy4aeT craryc copoda Taobao (Wei, Lin, & Zhang, 2020,
p- 390). KoneuHo, ecTb u Takue, Tfe MMOJ0OHAs TOPTOBJS He IOILIA, U
njes ImoTepreia Kpax.

KIIK u mpaBUTEIHCTBO BCIUECKHU MTOAOEPKUBAIOT 3TU TpaHCHOpMa-
1MUY, TTOMOoTast PUHAHCAMY U KOHCYJIBTAIIUSIMU, UTO TAaK)Xe JaeT oIpesie-
JIeHHbIe pe3yabTaThl. IIpaBga, BO MHOTOM 3TH H3MEHEHUs KacaroTcs
JIUIIIb BOCTOUHBIX IpoBHMHIUM, a [leHTpanpHpii u 3amanHbiii Kurtai
oCTaroTcs c1abo BOBJIEUEHHBIMHU B cpepy e-KOMMEPIIUH.

9TOT mpUMep OYeHb XOPOIIIO IOKA3bIBAaeT, UTO COBPEeMEHHbIe WMH-
TEePHET-TeXHOJIOTUHU CTAIM HEOTHEMJIEMOM YaCThI0 KUTAVICKOI JepEeBHU.
Boiee Toro, Halo yYUTHIBATh, UTO BCE 3TO YKa3bIBaeT Ha CMEHY 9KOHO-
MUUYECKHUX U KYJIbTYPHBIX ITAPaAUTM B KUTANCKOM JAepeBHeE.

Ecnu mepBoe mokosieHHe IOJb30BaTesel VHTepHeT IpencTaBiIann
co00¥ MoJIObIe JIOOU, >KUBYIIHE, TIABHBIM 00pa3oM, B KPYIIHBIX TOPO-
IaX, TO TeIlepb CEeJIbCKUE )KUTEJIHU OKAa3bIBAIOTCS TAKUMHU K€ aKTUBHBIMU
yU4acCTHUKaMH COBpeMeHHOH e-KoMmMepuuu (Qi, Zheng, & Guo, 2019). U
9TO OTCTaBaHWE OT COBPEMEHHBIX MOCTIDKEHUI IMBUJIM3AIUU CTAHO-
BITCS BCe MEHbIIe U MeHbIIIe. boee TOro, ceIbCKIie JKUTEIN 0Ka3allCh
BOBJIEUEHHBIMY B HOBbIE COIMAJbHBIE M UHEOPMAIIMOHHbIE OTHOIIIE-
HUs, CTPOSIIIHECs Ha JOBEPUH, CTPEMJIEHUH K ITOTyYeHUIO TTOJIOKUTEeIIb-
HBIX OT3BIBOB MOKyHAaTeJel, MHTerpalluu C APYTUMU JKUTEIIMU [ie-
pPEeBHU, TaK KaK HepegKO TaKhe MHTepHeT-MarasuHbl OTKPHIBAIOTCS COB-
MECTHO C POACTBEHHUKAMU, OPY3bIMH WU COCEIMU U T.NI. YCHEILIHOe
pa3BHUTHE CEJBCKOTO OWM3Heca, IIOCTPOEHHOTO Ha HOBBIX TEXHOJOTHSIX,
CII0CcOOCTBOBAJIO TOMY, UTO MHOTHE CeJIbCKUE JKUTEIU, yeXaBIllue Ha 3a-
paboOTKU B TOPOjIa, HayaJau BO3BPAILAThCI JOMOM, TaK KaK qOMa UX XKJa-
Jla TpUBbIYHAsI 00CTAaHOBKA, O0JIee JeTKUU TPYA U MOAAEP/KKa OJU3KUX
(Geng, Xie, & Zuyi, 2016, pp. 519-520).

Muorue B depesusax Tao6ao Temeph MOHUMAIOT, YTO UM TPeOyIOTCS
OOTIOJTHUTEIbHbIE HAaBBIKU, COBpeMeHHoe oOpa3oBaHHe, Tpodeccuo-
HasbHbIe 3HaHUs. OHU BCce Yallle HAUMHAIOT IIPUBJIEKATh K COTPyAHUYE-
CTBY MOJIO[BIX JIIOAEN U3 ropoda. [la © MHOTHe TOpO)KaHe OXOTHO T'OTO-
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Bbl IIepeexaTb B CEJIbCKYI0 MECTHOCTb M3 CYeThl KPYIIHBIX TOpPOJIOB.
KU3HP B CeIbCKOM MECTHOCTH MHOTHM KakeTcsl 6ojiee pasMepeHHO,
TapMOHUYHOM, C JIYIlIeH 9KOJIOTuYecKoi obcTaHoBKoH U T.4. He ciemy-
eT Takyke 3a0bIBaTh, YTO 3HAUYMUTEJbHad 4yacTh U3 60.8 % HacexeHus Ku-
Tas, )KUBYIIUX Terepd B ropoaax (China Population, 2020), emte HeraBHO
IIPOKMBAJIA B IE€PEBHE.

OT ITIOCTUHAYCTPHUAJIBHOI'O ITPOIIBETAHUMSI K
CEJIbCKOUM UTWNJIJINN. HOBBIE ®OPMbI
KMBEPHETMYECKOH YTOIINUA

CernbCcKast )KU3HB IIOCTEIIEHHO HAUMHAET PAaCCMaTPUBATHCS KaK 00-
JaaoIias OmpefeleHHbIMHU KYJIbTyPHBIMU I[€HHOCTSIMH, TaK HeoOXo-
OUMBIMU COBpeMeHHOMY uesioBeKy. CII0)KHO CKa3aTh, SBUJIOCh JIU 3TO
pe3yJIbTaTOM HOCTAJIbIUU COBPEMEHHBIX KHUTAWIEB IIO yTpauMBaeMOM
TPaAUIIUOHHON KYJIbTYpe, WM BCErO JIUIIb IIOIBITKA Y3HATh U 0OCO-
3HaTh ceOd. Bengps MHOrme MumiieHualabl M IIOKoJleHMe Z, XKak B Kurae,
TaK U I10 BCEMY MUPY, MaJIO UTO 3HAIOT O HAITMOHAIBHBIX TPATUIIUAX U
OKpY’KarolIleil ux mpupone. Bce aTo moposkmaer cTabMIIBHBIN 3aIIpoCc Ha
IIOMCK HUOEeHTUUYHOCTH, CaMOOCO3HaHHe (B paMKaX HAIMOHAIBHOTO
KyJIBTYPHOTO JIaHAIIAdTa) U OJHOBPEMEHHO IIOIBITKU KPOCC-KYJIBTYP-
HOT'O CPaBHEHUS, y3HaBaHUs cebsl U IPYTHUX.

CoBpeMeHHBIE MeTUITHBIE CPEACTBA IIO3BOJIAIOT B IIOJTHOM Mepe
rmogobpaTh cebe TOT KOHTEHT, KOTOPBII ObI ObLI MHTEpeCeH II0Ib30BaTe-
0. OcoOeHHON IIOMYJIAPHOCTHI0O Ha CETOMHAIIHUN [EeHb IIOJIb3YIOTCS
11aTOpMBI I GIOTTMHTA W MHUKpPOOJIOITHHTA, B TOM YHCIe U IS
IIpe3eHTAIU BUAEOKOHTEKCTa. Ba)KHO, UTO BO3MOKHOCTHIO OJIOTTHHTA
U BuAeoOsorruHra (BOJIOTTHMHTA) MOTYT ITOJIb30BaThCsl HE TOJBKO IIPO-
deccroHaIbHbIE TTHCATETN, PEKUCCEPHI, HHIOCMEMKEPHI U T.[., HO U IIPO-
CTBIEe TpaKJaHe, pelIMBIINE paccKa3aTh O cebe, CBOUX yBIECUEHUAX UIIU
OKpyskarIeM ux Mmupe. OMHOM U3 MOTYIIPHENIITUX IIIaTHOPM, IIPeIo-
CTABJIAIOIIEN BCEM JKEJAIOIUM YCIYyTH BHIOEOXOCTHHTA, T.e. pas3Mellle-
HUs, XpaHEHUs U JEeMOHCTPALlUM APYTUM 3TOTO MaTepHasia, SIBISeTCs
Youtube. OH cTaym HeOTHEMJIEMOM UYACTHIO HAILIETO KYJIBTYPHOTO IIPO-
CTPaHCTBA, U OUeHb MHOTHE, CTapble U MOJIOJbIE, PETYJISIPHO IIOJIb3YIOT-
cs ero ycryramu: «JIro6ute uiau HeHaBUaHUTe ero, YouTube B HacTosiee
BpeMs SIBJISIETCSl YACThI0 OCHOBHOTO MeAua-JaHAIadTa, U CUIIOM, C KO-
TOpOIT CJIeyeT CYUTATHCI B COBPEMEHHOI IIOIYJSPHOM KyubType. He-
CMOTPs Ha TO, YTO 3TO He € IMHCTBEHHBIN CAUT IJIA oOMeHa Bueo B MH-
TepHeTe, CTPEMHUTENbHBIN pocT YouTube, pasHoO6pa3HbIil KOHTEHT U 00-
II[eCTBeHHAas 3HAUMMOCTh B 3aI1aTHOM, aHIJIO-TOBOPSIIIEM MUpe OeIal0T
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€ro IIOJIE3HBIM JUI1 IIOHMMAaHUSA Pa3BUBAIOIIHUXCA OTHOLICHUN MEXITy
HOBBIMU MeJHa-TeXHOJIOTUSIMH, TBOPUECKON MHAYCTPUEH U TeHICHIIY-
SIMU B IIOITYJIIPHOM KyJabType». (Burgess & Green, 2009, p. vii).

[MosiBuBIIHCh, YouTube cpasy ke cTasi MOIIHBIM PECYpCOM U Me-
OUITHOM TIaTPOPMOM, BBIIIONHANOIIEN MHOMXECTBO (PYHKIIHN: HOBOCT-
HOM JIEHTBI, pa3BlIe€UeHUH (UIp, My3bIKH, CIIOpTa), TeJeBUIEHUs, 00-
pasoBaHUA U T.1.

Ha ceroguamuanii meHp KaKObIH Mecsll YouTube mocermaror 2
Mipa. desoBeK. CyMMapHass COBOKYIIHOCTHh IIPOBOJHMMBIX €)KeTHEBHO
YacoB IOJIb30BAaTeIMHU Ha 3TOM IutaTdopMme cocrasisana B 2019 r. 250
MutH. (Spangler, 2019).

HeynuBuresnpbHO, UTO Ha 3TOM CaiiTe MOKHO HaNTH HeBEpPOATHOE
KOJIMYEeCTBO BUJEO, ITOCBAIIEHHBIX KU3HU KUTaNCKoN nepeBHU. Cylie-
CTBYIOT Ja’Ke KaHaJIBI, CIIEIIHATM3UPYIOIHecs Ha ITI0H0OHOM KOHTEHTe.
Bce Oonplime KuTalicKuxX OJIOTTEpOB, HAIleJICHHBIX Ha CO3JaHUU BU-
JIEOKOHTEHTA, ITOCBSIIIEHHOTO IT0X00HOI TeMaTHKe, IIOJTYJYaoT IIOITYJIsp-
HOCTb Ha HAIMOHAJIBbHOM M MEXIyHapomgHOM YypoBH:AX. Kelichl nByX
ITOJOOHBIX KUTAMCKUX BIOITEPOB MbI OBI ¥ XOTEJIH Pa3oOpaTs.

[Touemy nMeHHO oHH? OTBeT OUeHb IIPOCT: B UX JUYHON HCTOPUU
1 TBOpPYECTBE KaK HeJb3s JIy4Ille OTPasMIOCh BCe TO, YTO IIPOMCXOAMIIO
1 IIPOMCXOAUT B KUTAMCKOM JepeBHe, Kak U B LesoM B Kurae. Kpome
aTOro, 06a BJIOTTEpa, TOYHEe BIIOITEPIIN, CHHUCKAIM BCEMHUPHYI H3-
BeCcTHOCTb. OHU CcTamu ceneOpUTH He TOJBKO B CBOEH CTpaHe, HO U BO
MHOTHUX APYTUX CTpaHaxX, B ToM uucie u B Poccun. VM mocBsIreHsI
CTpaHUIIBI Ha Bukumenuu, MHOTHE MHUPOBbIEe TaOIOUABI PACCKA3BIBAIOT
0 HUX.

VHTepecHO emle W TO, YTO MM YHAJIOCh BBINTH 32 IIpefesbl KU-
TA¥CKOTO BUPTYJIIPHOTO MHUpa M IIOKOPUTh MeXOyHapoxHoe VHTepHeT
IIPOCTPAHCTBO, HecMOTps Ha OGiokupoBanue YouTube B Kurae. Hauas co
CBO€OOpPa3HOTO KUTAKCKOTO aHaJora 3Toi muardopmel Beit6o', oHu 110
CYTH «3aBO€BAIM» U MEXIyHapoOHBII Meaua-magaiiadpr. Muorue
CalThI PACCKa3bIBAIOT O HUX, Y HUX UMEIOTCSI MHOTOMUJIIMOHHAA apMUs
¢danaToB. [IpyruMHU CIOBaMHU, 3TH JOIU QOPMUPYIOT HOBOE KYyJIbTypHOE
IIPOCTPAHCTBO, IIepenaBas cBouM 3pureiiM «felt-quality of place» (mo
N-®y TyaHnro).

Ho TakuMm sm yx Bce 3T0 saABisgercss HoBBIM?! Ilocrapaemcs
pa3obpaThCs B TOM BOIIpOCe.

9THU OBa BIOITEpa, Ha IIpHMepe KOTOPHIX MBI coOMpaeMcs IIpoaHa-
JU3UPOBATH IIPOUCXOJAIIee, ABIAI0TC rpakaaHaMu Kuras. IlepByro 30-
ByT Jlu L3p11111 (EFZE L Ziqi). Ha YouTube y ee xanama 13,3 muH. 11oz-

1 Weibo.com
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nucunkoB (Li Z. , 2017). Ha 13.11.20 y Hee 6110 1 970 286 189 mipocMOT-
poB ee Buneo (Li Z.) Ha YouTube, 4TO MOXHO CUMTATh OUEHb XOPOIIUM
pesynbpTaToM. HekoTopble oTAenbHBIE ee BHAEO Ha 3TOM miaatdopMe
IIPOCMOTPENH CBBIIIe 35 MITH. yeoBek. Ha kutatickom anamore YouTube
mmatgopmbl Beitbo Ha Hauanmo HoAOps 2020 r. y Hee ObLIO elre 6OJIbIIIe
¢danaToB - 27,04 muH. yenoBek (Li Ziqi). Ho tam ona 3aBea cBoit 60T B
e 2015 r.

B uem xe ¢peHoMeH aTo¥t KuTasgHKu? Jlu I[3p11iu mIpeacTaBiseT co-
0011 YHUKAJIbHBIN CILUIaB 3HATOKA TPATUIIMOHHON CEJBCKOM KYJIBTYPBI
KUTAMCKOM INIYOMHKH U YeJIOBEeKa, XOPOIIIO OPUEHTHUPYIOIEerocs B MO/ -
HBIX TeHJeHIUAX coBpeMeHHoro Kutasa. CoriacHO OCHOBHBIM CBEJE€HU-
AM, KOTOpbI€ OHa cooO1mrama o cebe, oHa ponunace B 1990 r. B yesne
[Tnapy npoBuHIUU ChIUuyaHb, PacIIOJIOKEHHON Ha foro-samaae Kuras
ceBepy ot Tubera.

ITocite pasBoga poaurenei LI3pIu ocrasack KUTh C OTLIOM, KOTO-
PBIiT, OHAKO, paHO ymep. JKU3HB ¢ Mauexoil ObLIa OUEHb TSHKEIOU, TaK
KaK Ta 4acTo oOrpKaia ee. Y3HaB 0 OeJCTBEHHOM IIOJIO)KEHUY BHYUKH, ee
3abpanu penyuika u 6abyIliKa, JKUBYIIHE B yHOaJeHHOM ChIYyaHCKOM
cesre. B 14 ner ona 6pocuia IIIKOJIY U yexaja U3 JepeBHU B TOPOJ, ITbITA -
SICh HAJIIAMUTDH CBOIO >KU3HB TaM. B 2012 r., korga ee 6abyIka 3aboiena,
OHa BepHYJIach B IepeBHI0, YTOObI 3a60TUThCs 0 Hewt (Goldthread, 2019).

B sTOT mmepuonx HauMHaeTCd HOBBIM 3Taml ee >kKU3HU. OHa IIbITaeTCA
nponaBath yepe3d Tao6ao pas3iIuUHBbIE TOMENKU, BHIKIAIbIBAET KOPOTKUE
Bupmeo Ha rwiatpopmy Meitu'. ITlosgHee ona cpmernama CBOM KaHal Ha
ruratpopMme Beribo, u Te oOpaTniii Ha Hee BHUMaHUe. B e€ pormkax He
OBLIIO HUYETO 0COOEHHOTO, U CHeJIaHbl OHU ObLIM HeIpogeCcCHOHAIBHO.
JIu II3pmiu craBuia TeaedoH Ha TPEHOTY M caMa CHHMAaja 3THU BUOEO
(JIu II3b111M1 HaKOHeI[ pacckasaia o cebe!)

[ToueMy W3 MUJUIMOHOB BUAEO Ha 3TOM IIaTdopMe pabOTHUKU
Beit60 o6paTuii BHUMaHUe JIMIIb Ha 3Ty MOJOAYI U Ja)Ke IIPOCTYIO
neByuiKy? OTBeT Ha 3TOT Bompoc oueBHAeH. TBopuectBo JIu I[3b1Iiu —
9TO0 6eCXUTPOCTHBIE BHU3YyaJIbHbIE HAPPAaTUBBI O KPECThIHCKOM >KU3HU.
VMmeHHO BH3yaJibHble, TaK KaK OHA IPAaKTHMUECKUM HHUYEro He TOBOPWUT,
HUYETro He pacCKas3bIBaeT M HMUUYETO He MOSCHAeT. B aTux Buaeo oHa Io-
Ka3bIBaeT ITPOIlecC IIPUTOTOBJIEHUS Pa3IMUHBIX TPAAMUIIMOHHBIX CHIUY-
aHBCKUX OJI011, 00pabOTKY IOJIet, cOOp yporKas, CO3gaHNe IIPOCTOM Kpe-
CTBIHCKOM MeOenu nu3 6aMOyKa, M3TOTOBJIEHHE ONEXABI C ITOMOIIIBIO
MIOAPYUYHBIX cpeacTB U MartepuanaoB (Dumke, 2018). Kak ona cama mosic-
HseT, 9TO YMeHUe F'OTOBUTh YHUKAIbHbIE OJII0[1a U IeJIaTh CeJIbCKYI0 Me-

1 Meitu Inc. — kuTaiickasi KOMIIaHHUS 110 TPOU3BOJCTBY CMapT(HOHOM U MIPOIPAMMHOI0 00eCIeYeHusl,
TJIABHBIM 00pa30oM [UTst peJakiuu (OoTo U BHIIEO.
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Oenpb u3 6aMOyKa MOCTANIOCH ¥ OT 6AOYIIKU U AeAyLIKU. [[pyruMu cio-
BaMM, 3TU BUMEO — HApPPATUBBI, IIPOIOJDKAIOINE KyJIbTYPHYIO TPagH-
LU0 JepeBeHCKOM Xxu3HU B CrruyaHe.

[pyroii ocoOEHHOCTBIO €e BUAEO SBJSETCS TO, UTO OHA CIIeyeT
IIPUHITUITY «eqUHCTBA OEWCTBUS U MecTa». OHa IBUIKETCS B OIpefiesieH-
HOM IIPOCTPAHCTBE, HO He «IlepeMeIlaeTcsi», OCTaBasCh BCET/ia B I'PaHU-
11ax Kajapa. Takas TpaguIus cTajia pe3yJbTaTOM TOTO, YTO M3HAYAIHHO
OHA CHMMaJa Bce cama — co mTatuBa. Cama BKIIOUaja KaMepy U cama
BBIKITIOUasTa ee. 11 make ceifuac, KOrja y Hee eCTh OIlepaTop, OHa IIPeAIIo-
YHUTaeT CIeJOBaTh 3TOMY IPHUHIIUITY, O MeJIOUel BBICTpanBas KapTUH-
Ky B KaJpe.

U B 3TOM TIpOSIBIISIETCS YAUBUTEIbHBIN ITapPaJOKC 3TOTO BeCbMa Kpe-
aTuBHOTO TIpoekta. C OHOM CTOPOHBI, OHA MOJYUT', HO BMECTE C T€M
9TO — IOJHOLIEHHBII paccKas.

Msorue, ogHako, mmosaramoT, uto Jlu L[3bIu HuKakas He KPeCThsIH-
Ka, a HaHjATas I IIpoeKTa mpodecCuOHATbHAs aKTpUca, U BCs ee OUO-
rpadus Beigymansas (Kaisa, 2019); (Yu, 2020).

Ho xak 6bI TO HU OBLTO, fa)Ke CKENITUKU IMPU3HAIOT, YTO 3TO BEJIH-
KoJIeITHbIN ITpoekT. Cama ke Jlu oObsAcHSeT, UTO Ha CO3[IaHue ITOT00HO-
ro KaHajla ee HATOJKHYJ OPYT, pabOTAIOLIUI yuuTeIeM, KOTOPBIM
pacckasaj, UToO COBpeMeHHbIe TOPOJCKHE [eTH HUUEero He 3HAIOT IIPO
CEJIbCKYIO JKM3Hb U JaKe TyMaroT, UTO PUC PAacTéT Ha nepeBbsix. CBOUM
TBOPUECTBOM OHA XOTeJIa ITOBEJATh O CeJIbCKOI JKU3HU U TPUBHECTU
TapMOHHUIO B CepAlla 3pUTeJel, T.e. TO, YTO OHA cama oOpeiia, BEpHYB-
much K ceouM KopuaM (Goldthread, 2019).

O6 yCHeIrHoCcTy 3TOTO IIPOeKTa MOXXHO CYIUTh II0 TOMY (PaKTy, 4YTO
OH IIPUHOCHUT OIIyTUMYIO IPUOBLIb, U B TOI OHa 3apabaThIBaeT OT 12 10
24 . moa. (Yan, 2020). B mo6om ciyuae, JIu oueHb 60raThiil UeaoBeK,
ee IIPOeKT BOCTpeOOBaH, U Ha CETONHSIIHUN NeHb Y Hee HHTepHeT-Mara-
3UH, Yyepe3 KOTOPBIM OHA ITPOJaeT CBOIO MpOOyKIi(uio. Kpome sToro oHa
IIOJyJaeT AeHbIU OT II0Ka3a peKJIaMbl, a Telepb OHAa OTKpbIBaeT dadbpu-
Ky OJIs1 TIPOU3BOJCTBA HEKOTOPBIX TPAOUIIMOHHBIX ChIUYaHbCKUX OJIIOT
(Chinese vlogger Li Ziqi announces new business, 2020).

[pyruM HOBBIM 8aAHXYHOM’, TIPEICTABIISIONIEN KUTAMCKUI CETMEHT
WNuTepHeTa, ABIIETCA TaKKe MOJIoHas IeBYIIKa, 110 nMeHU [aubcu Cso-
ra (Dianxi Xiaoge N=Nvic)) J\E_rrﬁ Ponunacek ona B 1990 r., a pogoMm Csaors us
IOnHanu. Kak u B ipepIgyIieM ciaydae, 3T0 TEPPUTOPHUS Ha IOT0-3ariajie
Kuras. Kynprypa Hacenenuss IOHHaHsA KOpeHHBIM 0Opa3soM OTIMYAETCS

1 B kxagpax oHa pasroBapHBaeT JULIb ¢ 0AOYIIIKON WM JPYTUMHU COCETKaMU.
2 Bamuxys (xut. fl /=) - «3akononatens UHTepHeTa» Ui «UHTEPHET-CETEOPUTH ».
3  Ha camom meie 910 ee IIceBOOHUM, U ee Hacrosiee uMs [lyr Meiixya (Dong Meihua).
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oT KyJabTyphl HaceneHus llenrpanpHoro unu Ceseproro Kuras. Ilosto-
My, KaKk U B ciaydae ¢ Jlu L3plnu, 3TOT MaTepuas IIPeOCTABIILAET OIIPee-
JIEHHBIM MHTEpeC He TOJIBKO AJId MHOCTPaHILIEB, HO U 1Jg >kurtener Ku-
Tas, Bedb Ja)Ke TUAJEKThI, HA KOTOPHIX TOBOPST 00e EeBYIIIKH AJISI MHO-
X KMTANUIEB BOCIPUHUMAIOTCA KaK MHOCTPaHHAs peyb.

N xora [daubcu CsAors sgBiseTCss B OCHOBHOM TacTPOHOMHYECKUM
BJIOTTEPOM, €€ KOHTEHT CTOJIb ke MHTepeceH, Kak U y JIu I[3pmu. Ona
3aBesia ¢cBoi Osror Ha YouTube 25 uromn. 2018, 1 DOBOJIBHO 6bICTpO y Hee
ITOSIBUJIOCHh MHO)K€CTBO IMOKIOHHUKOB. Ha cerogusa y Hee 6,47 MJIH. IOX-
ITMCYUKOB Ha 3TO¥ TL1aTrdopMe, a B COBOKYITHOCTH ee Buaeo Ha YouTube
rocMoTpenu 6osee 1624 muH. pas (Dianxi, 2018).

Ha Weibo y mee 4663372 mopnucuukoB (Dianxi Xiaoge), uro, ko-
HEYHO, YCTYyIAeT YMCITy HOKIOHHUKOB y JIu L[3p11111, HO IO KOJIMYECTBY
IIPOCMOTPOB ee HeKOTOphIX Bupaeo Ha YouTube oHa mocTermeHHO BBIXO-
OUT B TUAEPHI, X0Td KOHTeHT JIu [[3b11111 HaMHOTO pasHooOpas3Hee.

Tsopuectso JIu LI3piu u [Isabcu C0ra Bo MHOTOM cXoke. B o6oux
CIydasXx HaM IIpeAjiaraloT HeKuil 000OIIeHHBIN 00pa3 CeJbCKOM TIUIy-
OMHKU I0TO-3alaHBIX parioHoB Kuras. Bce Bpalriaercs BOKpyT mepeBeH-
CKO¥ TIOBCETHEBHOCTU, HO I[€HTPAIBHOI TeMOU ocraercs ema (Zigifan,
2020). Oba BiIOTTEpa MIBITAIOTCS IIPEACTABUTH AEPEBEHCKYIO JKU3HBb Kak
HEKYI0 HAeaIbHYI0 KapTUHKY, HEUTO TapMOHHUYHOE U CaMOJOCTaTOYHOe.
Y >xuTesell AepeBHU BCe €CTh, OHU >KHUBYT B IIOJJTHOM JOCTATKE, BCE IAET
UM OKpyKaroiaga nmpupona. OHU TpymaaTcad M panylorcsd >KusHu. [la u
TPyX UX — 3TO HE HEUTO HEIOCHUJIPHOE, 3TO — HEKOE IIPeKpacHoe Hel-
CTBHE, 32 KOTOPBIM IIPUATHO CIEAUTH. [[pyruMu cioBaMu, HaM IIpefJja-
raloT HEKYI0 YymMOnuw 4yJeCHON KU3HU B IePEBHE, B COTJIACUU C IIPUPO-
IOM.

Bce, uTo MBI TOTpebIsieM — 3TO TIpeKpacHble 00pa3bl, IOMOTAIOIIITE
HaM JOCTHMYb rapMoOHHUU B nyie. M 3qece HET HUUETrO yAMBUTEIBHOIO;
COOCTBEHHO, Ha 3TO U HAIIPaBJIE€HO TBOPUYECTBO, IO KpariiHeil mepe, Jlu
[I3pm, 0 yeM OHa OTKPOBEHHO M 3a4BJ47a B CBOEM MHTEPBBIO
(Goldthread, 2019).

E€ BuOeo — Kak HeKHMe MIUIIOCTPALMM, COLIENIINE CO CTPAHUIL
IPEBHEMIIIETO II03TUYECKOTO TEKCTA KUTaCKOM snuTeparypsl [IInnszun:

TpaBbl BomstHON Habpaja U ITOJIbIHU

B moroxe, 6eryIieM 1o I0KHOM JOJIIHE.
[TpuiesxHO 3esIeHble PYIIINU PBET

Y xpas cTpyamuxcsa MeIJIeHHO BOI.

Pactenuns coOpaHbl, HY>KHO CJIOXKHUTD UX
B xop3nHax NpAMBIX U OBAJIOM ILIETEHHBIX;
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B KOp3uHBI CI0KUIA U OYIeT BApUTh UX
B mpenosxcHukax meouvix, 6 komaax nuockooorHuvix. (IIluusun, crp. 24)

CauBbl Onaau B cafly y MeHs,

BepeskHO UX 1 B KOP3UHKY KIIATYy.

Tor, KTO Tak MIIeT U JIOOUT MeH,

ITycmu mue 06 amom ckaxcem 6 cady (Illunsun, c. 29).

Msr He ciyyariHo obparunuch K [IuisuH, Begp mogo6HbIe 06pa3sl
MOYXKHO OBLIO HAWTH B MO033MM MHOTUX APEBHUX U CPEeTHEBEKOBBIX
110370B. [[IUI3UH BXOAUT B CBOJ Ba)KHEUIINX KOHPYIIMAHCKUX TEKCTOB.
Kak Ham Ka)keTcsi, TBOPUECTBO 3TUX BJIOTEPPOB TaKKe HeceT B cebe sp-
yanirre oTpuMepsl KoHPyIranckoi ugeonoruu. OHU — KaK WILTIOCTpA-
MU TPUMEPHBIX MHEBYyIIIeK U3 TPAKTaTOB KOHQPYIMAHCKUX aBTOPOB.
Oco6enno 310 Kacaercs Jlu L[3b11iu — 10HAST CUPOTA, UCIIBITABIIIAS TATOTHI
CHUPOTCKOI KM3HH, OHA YIIOPHBIM TPYIOM HOOUBAETCS ITOJIOKEHUS B TO-
pone, HO Bce OpocaeT, UTOOBI yXa)KUBATh 32 CBOEI OOJIBHOM 0aOYIIIKOIL.
3mech B AepeBHe OHAa HAUMHAeT TPYOUTHCS, BCe feyias caMa. KUBET B
rapMOHUU C Ipupomoi. [axke eciau ObI 3TO OBLIO HE TaK, UMEJO ObI
CMBICJI BBIQyMaTh €l UMEeHHO 3Ty 6uorpadurio.

Tpymomiobue, 3a60Ta 0 OIM3KUX SBJISIOTCS TaK)Ke OTIIMUUTEIHHOM
JepTOM KOHTEHTa, co3ganHoro [aubcu Caora. Ba)XxHO U TO, YTO OHU OKa-
3BIBAIOTCSI HOCUTEJISIMU KYJIBTYPHOM TPaAUIINH, TaK KaK He IIPUBJIEKAIOT
HUYETO, UTO CBSI3bIBAJIO ObI NX C HOBATOPCTBOM, MeXaHU3MaMHU U TeXHHU-
KoI1. Bce mesaercst ¢ TOMOIIBI0 PYUYHOTO TPY/a, @ Bce HEOOXOAUMOE aeT
IIpUpoJA.

[IpaBma, 3mech eCTh OJMH OUYeHb MHTEPECHBIN U HEOOBIUHBIN MO-
MEHT, YKa3bIBAIOIIUI HaM Ha HeKOe HOBATOPCTBO JAaHHBIX 00pa30B. Kak
IIPABIJIO, HOCUTEISIMU 3TUX TPAAULIUI, JeMOHCTPUPYIOLIUX CBOE yMe-
HHUe B TOTOBKe, CO3MaHNU MebOey, TKauecTBe W T.O., B TOM UNCJIEe U Ha
npocTopax MHTepHeTa, BBICTYIIAIOT YK€ 3pejble WJIM [Jake CTapble
mronu. Takux BHUAEO ¢ TPAAUIMOHHBIMU peMeCIaMU WU TPATUIIHOH-
HBIMM TaCTPOHOMHYECKUMU TpaauuuaMu Anonun, Kurad, BrerHama
HMeeTcsl JOCTaTOYHO MHOro Ha Youtube.

B mamHOM Ciyuyae HOCUTENIIMU TPAAUIIUU BBICTYIIAIOT JBE MOJIO-
Oble HOEeBYLIKY, OObeUHSIONINE B CBOEM TBOPUECTBE TPATUIIMOHHBIN
IIOJXOM ¥ HOBBIE TEXHOJIOTUMU.

[Tostomy ucmons3yst tepmuH P. Kpemepca «kubep-1eHUHU3M» IS
oTIpe/ieJIeHUs] TPOUCXOMAIIUX TeXHOJIOTHYeCKUX TpaHcopmauuii B Ku-
Tae, MbI CKJIOHHBI OIIPEeJIUTh OITMCAHHYIO BBIIIE CUTYaI[UIO Yepe3 Tep-
MUH «K1bOep-KOHPYIIUAHCTBOY.
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Kak HaMm KakeTcs, CUTyallus ¢ STUMHU BJIOITepaMU COBEpIIIeHHO He
HCKJIIOUEeHUe, a BIIOJTHe KOHKpeTHas KyJIbTypHas TeHIOeHI1s, Habaoaae-
Mas B coBpeMeHHOM Kutae. 9Tu nBe «ropHbIe der», KaK UX MHOTA Ha-
3bIBAlOT HAa BUPTYQJIbHOM IIPOCTPAHCTBE, ABIAIOTCSA YaCTbI0O KyJIbTYPHOMI
TEHIEHI[UY, KOTOPYI0 MOKHO ObLIO OBl OIpeHeUTh uepe3 TepMUH
«pyry» (E)- 603poscdenue dpesnocmu. CTOPOHHUKH 3TOTO TBUKEHUS
IIpeqIIOYNUTAIOT HOCUTDh CpeJHEBEKOBYIO ONIeKAY, M3yUaloT UIPYy Ha Tpa-
OUITMOHHBIX MHCTPYMEHTAaX W IIBITAIOTCS CJIEOBATh MAaBHO 3a0BITHIM
TpagunuaM (Yang, 2017 ).

Bo MHOroM aTM HIeu BO3pOKIOEHUSA OPEBHOCTH Pas3sBHUBAIOTCSA B
paMKax Bce OoJiee YCHJIMBAIOIIUXCS TEHIEHIIMI XaHBCKOTO HAI[HOHA-
nu3Ma. Oco6eHHO 3TO KacaeTcs TaKOTO HAITPaBJIEHUs, CYyIeCTBYIOIIETO B
paMKaX BO3DOKIeHUs ApeBHOCTH, Kak «xaHbdy» (IXAR) — xamnvckas ode-
aoa. [locmemoBaTen XxaHbQy HOCAT CTAPUHHYIO XaHBCKYIO OIEXKIY, IIpe-
KpaTUBIIYIO cBoe PpyHKInoHupoBaHue B XVII B., mocite Toro, kak Kurait
(ummepuss MuH) 6bLT 3aBO€BaH MaHbWKYPAMU.

Bo3poskaeHne XaHbBCKOTO KOCTIOMa MMEET CJIOXKHYK uctopuio. C
OJHOM CTOPOHBI Ha 3TOT IIpolecc mosiusana BcTpedua ATIC, mpoBoau-
Mad B 2001 r. B Illanxae, cmenuaabHO AJI1 KOTOPOM KHUTAMCKOE IIPABU-
TeJIbCTBO IIOIIMJIO KOCTIOMBI B HAIIMOHAIBHOM CTHJIE. DTOT KOCTIOM,
IIPEACTABISBIIUN CO00I KYPTKY CO CTOSUMM BOPOTHUKOM, ObLI Ha3BaH
«TaHCKUM»'. Ha camoM mejie 3TOT KOCTIOM OBLI CJIa00 CBSA3aH C SIIOXOM
Tan, a TIpemCTaBIsI COOOI COeMHEHUE pa3HbIX TeHmeHIuI’. OmHAKO
OH BOCIIPUHMMAJCA KaK MCKOHHO KUTAMCKUI U IIOJYyYNI IIIUPOKOE pac-
IIPOCTpaHEHNE y HaceJIeHU .

Ho B 2003 r. Monopmoit demoBek mo mmeHu Ban Jlersus (Wang
Letian) m3 WKIHWKOy — AAMHHHUCTPATHBHOTO I[€HTpa IIPOBHHIUU
X5HaHb, PACIOJIOKEHHOH Ha ceBepe KuTas, Hauaa HOCUTH COOCTBEHHO
TAHCKUN KOCTIOM, IIOJYYMBIINX OOOOIIleHHOe HasBaHHE «XaHby» -—
xaHvckas odexcda. (Zhang F., 2009); (Buckley & Northrop, 2018).

C105kHO CKa3aTh, IBUJIOCH JIU 3TO OTIIPABHOM TOYKOM Hadasla HOBO-
IO KYJIBTYpPHOI'O TeUeHUs UIN meiicTBUsA Ban JleTsHs 6bUIH TOIBKO TPUT-
repoM, CIIYCTUBIINM CHUJIBHO HATIHYTYI0 CTPYHY COLIMOKYJIBTYPHOTO
HanpspKeHHs KuTaiieB. Ho kak ObI TO HU OBLIO, 3TOT IIOCTYIOK IIOM-
TOJIKHYJI MHOTHX B KuTae K mogoOHBIM jKe TeHICTBUSM.

1 Ortcpuika k amoxu win umnepuu Tax (618 — 907), korga Kurait qoctur pacusera. Kynbrypa u
HayKa B CTpaHe IIpoI[BeTaNH, Teppuropus Kuras ysennunnacs, Kuraii okasaics 1eHTpOM
TIPUTKEHUA I PYTHUX HApOJOB.

2 B ocHOBe 3TOT0 KOCTIOMAa OBLI TaK Ha3bIBaeMbIil «TaHwKyaHn» (Tangzhuang) — mawnckuii nuoxax
WM manckuti kocmiom. Bmecte ¢ TeM OH Majio ObLI CBsI3aH C 3110X0¥ TaH, a BOCXOIIII K
MaHBWKYPCKOM MY’KCKOI ofieXKie — Mazya.
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[To MHeHUIO aBcTpasmuiickoro anrpomosora [Ik. Jletibonaa, eme ox-
HHUM BaXKHBIM MOMEHTOM, IIOBJIMABIIUM Ha 3Ty KYJBbTYPHYIO TE€HIEH-
U0, OBLJI 3IIM30., IPOUIOILIEOIIUN 5 OKTH6p${ 2008 r., xorma BUIHBIN
KHATAalCKUI UCTOPUK M OuUpeKTOp MHCTUTYyTa MaHBWKYPCKUX MCCIENO-
BaHUI OBLI aTaKOBaH MOJIOABIM YeJIOBEKOM BO BpeMsl ITpe/ICTaBIIEHUS
cBoert HOBoM KHUTHU «MMmmeparop Kaucu»'. Moomoit yenoBek mo nme-
HU XyaH XaWIIMH HECKOJIPKO pa3 yHmapui 74-meTHero mpodeccopa IIO
II[eKaM U Ha3BaJ ero «IpenareieM xaHbieB» (Leibold, pp. 539-540).

XO0Ts MOJIOO¥ YesoBeK ObLI olTpadoBaH Ha 1 THIC. J0aHEN U ape-
CTOBaH Ha 15 CyTOK, 0OIIIeCTBEHHOCTb BOCIIPHHSJIA 3TOT IIOCTYIIOK Xar-
ITHAa HEOOHO3HA4YHO. MHOTHMe COWIN ero OeMCTBUA He TOJIbKO IIpUeMIIe-
MBbIMH, HO U ITpaBUIbHBIMU. [lo3unus craporo npodeccopa HyKHgajlach
B HaKasaHMUHU, TAK Kak, II0 MHEHHUIO MHOTUX, HeJIb3d OIIpaBIbIBaTb IEIi-
crBus [[uH Mo OTHOIIIEHUIO K KUTaMaM (xaHbiaM). OHU YHUUYTOKUIN
KHUTANCKYI0 KyJIbTypy, 3alpeTUJIA TPAAUILIMOHHYIO ONEXOY, IIPUUYECKU,
HaBsI3aB HOBOE, U BOOOIIle BCIUECKN YTHETAIU U YHIW)KAJIU KUTANIIEB
(Leibold, pp. 540-541).

Pasropesinecs BOKpyr MHUUAEHTA CTPACTH IIOATAJIKHBAIM MHO-
I'MX KUTANIEB K BBICKA3bIBAHMIO CBOEM MO3UIIMN, B TOM UHCIE U C II0-
MOIIIBI0 BU3yaJIbHOTO MO3UIIMOHUPOBaHUs cebsi. M xaHb(y Kak Helxb3st
JIy4llle CJIy KHJla JaHHBIM LIEJIIM.

CBOMM BHENIIHUM BHUJOM IIPHUBEPKEHIIBI XaHbCKOM OAEKIbI 3asdB-
JIAIU OKPY’KalolM, YTO OHHU-TO U eCTh HacTodlnue Kurtamimel. M3 pas-
PO3HEHHBIX MHENUCTBUM OTHAEIbHBIX SHTY3MAaCTOB [JaHHOE ABJIEHUE
IIPEeBPATUIIOCH B ABIDKEHUE — XAHbPY HHbOYH.

Koneuno, He 74-neTHUI Hpocbeccop, — KCTaTH, KHUTael[ II0 HaIHO-
HQJIBHOCTH, — OBLI IIPUYMHOI MOSBJIEHUs TAKOTO ABIDKeHUs. Kak MbI
y)Ke CKasalH, akajeMudecKas ITO3UIIHUS CTaporo mpodgeccopa JUIIb CO-
37ajIa IOBOJ Il TPAHCISLIUYU O0IIIeCTBEHHBIX HAaCTPOEHUIA.

91H 00IIlecCTBEHHbIE SMOINHY U pa3apa)keHue IT03UIlueil mpodgecco-
pa, KaKk HaM Ka)KeTcs, ObLT BBI3BAHBI HE CKOJIBKO MCTOPUUECKOM IaMmsi-
ThIO O 3aBOeBaHUU KuTad MaHBWKypaMH, CKOJIBKO COBPEMEHHBIM pas3-
BuTHEeM KuTad ¥ akKTUBHBIM IIPOHUKHOBEHHEM 3alaJHOM KYJIbTYPHI U
COBpPEMEHHBIX TEXHOJIOTUI B IIOBCEHEBHYIO )KU3HDb 3TOM CTPAHBbI.

TenmeHuuu riaobanusanuu Bce OOJIbIIIe HUBEIUPOBAIU OTIHYMS
KHTANCKOM KYJIbTYypbl OT 3anagHou. [loBceqHeBHasA KyJIbTypa BO BCEX €€
IIPOABJIEHUAX MeHsIach, TPAAUIIMOHHBIE OTHOIIEeHHs OedopMHUpOBa-
JUCh. Bce 3TO BOCIpUHMMAIOCh TPAAUIIMOHAINCTAMU KaK CEpPbE3HBIN
KpHU3UC 00II1ecTBa.

1  HMwmmeparop MaHBWKypcKoi nuHacTuM IluH, 3aBoeBasIieli Kuraii.
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B sToM omymieHWM KpuM3uca TPAOUIIMOHHON KYJIbTYyphl 3amag u
MaHBWKYPBI OKa3aJIHCh II0 OOHY CTOPOHY OappHUKaj, XOTS B TPATUIIHOH -
HOI KapTHHe MUpa UM OTBOAWJIKUCH pa3Hble MecTa. 3aBoeBaHue Kutas
MaHBWKYpPaMU MBICIUJIIOCh KaK 3aBO€BaHUE BBICOKOPA3BUTOM IIUBUIIM-
30BaHHOU CTpPaHbI BaApBapaMU, pa3pyIlINBIIMMY KUTANCKYIO [IUBUJIN3a-
LIAIO.

OtHolleHUe K BapBapaM U OTHOIIIEHUs C BapBapaMU Bcerja ObLIH
KI0UeBbIMH MoOMeHTamMu B ucropuu Kuras. [TomHebecnas mmu «Cpe-
OUHHOE TOCYOapCTBO», KaK HasbIBaIU ceOs skurenu Kurtas, MpIcauau
ce0si LIEHTPOM MHpa, COCPEHOTOUYreM HCTUHHOU mHuBmiausanuu (Sky-
meHKoB & fky1ieHkoBa, 2012).

B aroit kapTrHe MUpa He ObLIO MecTa IPYTrUM HapoaaM', ITOKa B ce-
penune XIX B. He HACTYIIHJIIO HOBOE OCO3HAHUE, CBUIETEIbCTBYIOIIIEE O
TOM, UTO CTapas MOJeNb Mupa ycrapeia. OKasamiock, YTO KpoMe BapBa-
POB B MUpE €CTh U APYTHeE, Ube MECTO Jaxke 6osee 3HaUUMO, yeM y Cpe-
OUHHOTO TOCyJapcTBa. BMecTe co cTapoit MOAENbIO ITOIIIATHYJIACh U Tpa-
OUIMOHHAs KOHQYIIMAHCKask CHCTeMa IeHHOCTE:

«MMmenHo mpeBpameHue Knurtasg M3 MHpPOBOrO rocyfgapcTBa B OOHY U3
MHPOBBIX HAallMM M3MEHMJIO HCTOpHYECKOe CO3HaHHe Kurannes. He
TOJBKO MKOHOOOPIIEI, HO ¥ TPATUIIMOHAIHUCTHI OKA3aINCh B CUTYaIlUH, B
KOTOpPOII He OBLIO MeCTa TPaAHIIMOHHBIM IIeHHOCTSIM. Jlomu, KoTophIe
COIIPOTHUBIIIINCh HOBOMY KaK UYKJOMY, OBLIM TPaAHIIMOHATUCTAMU, a
He TpaguIMOHAJINCTaMU-IIPUBEPKEHIIAMH CTapOr0 II0-HOBOMY, BBIBH-
ras II0 CyIIecTBY poMaHTHYecKHe (peJITHBUCTCKHE) apTyMeHTHI II0 II0-
BOy «HAaIlMOHAJIbHOMN CYIITHOCTH», a HE PallMOHAJINCTUYECKHEe apTyMeH-
TBI, OCHOBAaHHBIE HAa YHUBEPCAJIBHON 3HAYMMOCTH. JTO OBLIM ysKe He
IIpoCThble KOH(PYyLHAaHCKUE apTyMEHTBI B II0JIb3y KOHCEpBATH3Ma, a KOH-
cepBaTUBHBIE apTyMEHTHI B II0JIb3y KOH(QYIIMAHCTBA; 3Ta IlepeMeHa Oblia
Mepo¥ yMHupaHus KoHyruaHcTBa» (Levenson, p. 288).

9Ta XapaKTepUCTUKA OOIIeCTBEHHOTO co3HaHUsA Kurtas BTopoil mo-
aoBuHbI XIX B., manHas [[’k. JleBeHecOHOM, OUeHb IMOOXOOUT U K IIOHHU-
MaHUIO HbIHeIIHelN curyauuu. IIpaBga, Ha cerogHAMIHUM OeHb CUTya-
U KapAUHAJIBHBIM 00pa3oM m3MeHuJach. Temepp Kurtait u3 omgHOI
HAIUY, TOOOOHOM COTHAM APYTHUX, BAPYT IIPEBPATUJICS CHOBA B MHUPO-
BO€ TOCY[JapCTBO, CIIOCOOHOE MpeTeHAOBaTh HA TO, YTOOBI CUUTATHCS
CpenuHHBIM IOCyJapCTBOM He Ha OCHOBAaHHUM KAaKHUX-TO CPeIHEBEKOBBIX

1 Bapsapsl, ¢ TOUKH 3peHHS CPeIHEBEKOBOI KAPTUHBI MUPA, JTUIIb YCIOBHO MOTYT KMEHOBAThCA
mogpMu. Vx mpupopa GIroke K )KUBOTHOM, UeM K UeJIoBedecKoll. BapBap (KUT. u) MiIM SUKapb
(xuT. panv) — 9TO KaK CHIPOI MaTepHal, TPeOyIOLUINI «TOTOBKU» A moTpebiaenus. Hemapom
BapBapbl JEJIHINCh Ha «CBIPBIX» U «IIPUTOTOBJIEHHBIX» (fKyIIeHkoB & SIkymieHkosa, 2012, c.
236).
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3a0JTy’)KIeHHU, a Ha OCHOBAaHUHU TOM POJIH, KOTOPYIO OHO UIPaeT B MUPE.
Ho cras Ba)xHOH 4acThi0 Mupa, KuTail mocTenneHHO yTpaTUJI CBOIO «KH-
TalCKOCTb», YTO HE MOTJIO He BOJHOBATh TPAAUILIMOHATINUCTOB.

=

®ororpadus Nel. [lesyiku B xaHbdy, XaitHaub. (Poro CapakaeBoit J.A.)

He ynuBuTeIbHO, UTO aKTUBHYIO YaCTh YUYaCTHUKOB «XaHb(y IBHU-
KEHHA» COCTABIAIOT MoJoAable. Benqb MMeHHO MM IPUXOIUTCA IpHIA-
raTh MakKCUMYM YCHJIMM IJIS CaMOYTBepKJAe€HHUd B COBpeMEHHOM MHDE,
Y UMEHHO IlepeJ HUMHU CTOUT He0OXOAUMOCTb CAMOOCO3HAHH.

Ho xanb(y, Kak HaM Ka)KeTcd, 3TO He TOJBKO BBIOOD, 3TO elle U
YHUKAJIbHBIM LIAHC aKTHBHOI'O BU3yaJbHOTO ITO3UIIMOHUPOBAHUS ceOs
B 001IIecTBe: BO3MOKHOCTD BBIIEIUTHCSI U3 TOJIIBI, 3asIBUTHh O CBOEH He-
II0XO0KeCTH, HEIIOBTOPUMOCTH. 31eCh, IIpaBAa, cledyeT MOHUMATbh, YTO
BCe 3TO — JIMIIb XMMepa, BBIAYMaHHBII 00pa3, CO3IaHHbIN «BOoOOpaxkae-
MBIM HalmoHaIn3MoM» (1o B. Aupepcon (AumepcoH, 2001).

Kak moscHsAna oqHa U3 KHUTAdHOK, y KOTOPOM aBCTPAIUNCKUIL aH-
tportosior K. Kappuko Opan MHTepBBIO, «KOTIa OHA HOCUT «XaHBCKYIO
OJIe)Xy, OHa IIPOCTO UyBCTBYeT cebs mo-apyromy. Omexaa 1o3Boisier e
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HecTH ceb6s U BecTH cebs mo-mpyromy» (Carrico, p. 101). Cnoco6HOCTB
00beKTa M3MEHSTh TO, UTO YyBCTBYeIllb M KaK OINyLIaellb ceOs, Impe-
cTaBysieT co00i BOOOpa)kaeMyIo CHIIy YIIOMSHYTOTO OOBEKTa, II03BOJISIO-
II[eT0 MaTepUaTu30BaTh BOOOpakaeMoe KaK HeOTheMJIEMYIO0 YacThb ceOsl.
9TOT «BBIAYMAHHBIN» KOHCTPYKT, IIOCTPOEHHBIM HA HCKYCCTBEH-
HBIX 00pa3ax, OKa3bpIBaeTCs Yallle BCero ILUIOAOM (paHTa3UIl, He3SHAHUEM
pearpbHbIX (PAKTOB M BOCIIOJHEHHEM 3TOT0 He3HAaHUS HAIIMOHAJIBHBIMU
¢daHTazusIMu. B 3TO¥ BRIIyMaHHOI CHCTeMe IIPeCTaBIeHUI O HAIHO-
HaJIbHOM XaHbCKOM KOCTIOMe OBLJIO MHOTO JOJyMaHO, CKOHCTPYHPOBAHO
IIOKOJIEHUEM, BbIpociiieM B HOBOM KuTae — B cTpaHe, 5KOHOMHKA KOTO-
pori ObLTa IOCTpPOEHAa Ha IIPOM3BOICTBE [ELIEBBIX TOBAPOB BCEOOIIETO
notpebienus. Ho uMeHHO 9TO ¥ IPUBOIUIO K TOMY, uTo U Kurait cra-
HOBIJICSI CTPAHOI IOTpeGJIeHUsI TOBAPOB MAacCOBOTO IIPOM3BOACTBA. B
HeM OBLIO MaJIo KHTaFCKOTO, Beb TOBAapbhl 3TH IIpegHA3HAYaINUCh OIS
Yy’KOTO TIOTpebIIeHUsI, U ellfe MeHbIIle B HUX ObLII0O MHAMBHUAYAJIBHOTO. B
9TUX YCJIOBUSX OOII[eCTBEHHOE CO3HAHME HY)KIAJIOCh B HOBOM IIPOAYKTE,
KOTOPBII OHO U CO3[aBaJIO B BHE HOBBIX 00Pa30B «KUTAMICKOCTH ».

Pororpadus Ne2. [leByiika B xaHb(y, IPOTYIHBAIOIIasAcA B IIapKe
«YepuunpHumna cynsu bao» Ha okpaune I'yanwkoy. (Poro Capakaesoit J.A.)
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dororpadus Ne 3. MaHekeH, OeTHIi B CTHUIIe XaHbJy B TOPTOBOM IIeHTpe
Xaiikoy. (Poro Capakaesoit J.A.)

Kak kaszasocb MHOTHM, OCHOBHBIM MOMEHTOM, B KOTOPBIM U IIpe-
PBIBAJIACH CBSA3b C BEIMKUM KUTAVMCKUM IIPOIILIBIM, U OBLJIO 3aBOEBaHUE
Kuras maspwkypamu. IMeHHO 3TH 3aXBaTUYUKU JUMININ KUTANIEB UX
KyJIbTYPHOTO NOCTOSHHUSA. B 3HAUUTENIbHON Mepe 3TU HpeAcTaBIeHUS
nMeu 1of co00il peaTbHBbIe OCHOBAaHUS. [[eMICTBUTEIBHO, MAaHBYWKYPBI
HaBA3IN KUTANMIaM psAd CBOUX KYJBTYpHBIX Tpaguuuii. [Ipesxkae Bcero,
9TO KacaJIoCh MY)KCKOM CTPMIKKH. TaK, MAaHBWKYPHI 0053aJIM BCEX B3POC-
JIBIX MYKUUH BBIOPUBATH MEPETHIO YaCTh T'OJIOBBI, a C3aOU OTIYCKATh
BOJIOCBI U 3aIIETaTh UX B KOCHL. Bce, KTO He ciemoBal IIpeqIIUCaHUAM,
CYpOBO HaKa3bIBAJIUCH, BIUIOTH 10 CMEPTHON Ka3HU. VckioueHue ObLIO
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cmenaHo s OyQAUIICKUX U JAOCCKUX MOHAXOB, AeTell M HEKOTOPBIX
IO)KHBIX IUIEMeH. TaM cienoBaTh IPEANNMCAaHHOW IIPUYECKe TOJDKHBI
OBLIU CTapeMIINHBI ¥ BOXKIU IIJIEMeH, TPOCThIe OOIIMHHUKYU COXPAHSLIIU
CBOHU TPAAUITMOHHBIE (DOPMBI CTPHKKH.

®ororpadusa Ne 4. Orgen ¢ IUIATHIMU XaHbJy B OMHOM U3 TOPTOBBIX LIEHTPOM
Xaiikoy, 2020. (Poro Capakaesoit J.A.)

Emre MeHbIlle mpeanucaHUN KacajJoCh OAEXKAbl. MaHBWKYpPCKYIO
OJIe)KAY MOJDKHBI OBLTM HOCHUTBH TOJIBKO KUTAHIBI-UMHOBHHUKH, IIPOCTO-
JIIOAVWHBI MOTJIM COXPAaHUTH CBOM IPUBBIYHBIN XaHbCKUI KOCTIOM. Tpa-
OUIIMOHHYIO XaHBCKYI0 OJIeKAY MOTJIM COXpaHUTh U skeHITUHBI (Rhoads,
pp. 61-62).

Jpyrumu cioBaMu, aleaanusa K HaCUJIbCTBEHHOMY 3alIPETy B HO-
IIIeHUH XaHbQy ObLIa JIUIIeHa BCIKUX OCHOBAHUH.

Kak ormeuan @. [keMIMCOH, ««BO3BpallleHHE PeIIpecCHPOBaHHBIX»
(crapoMogHOe, Telepb OTHOCUTEIBHO MeTadopHUecKoe Ha3BaHNe) O3Ha-
JaeT, 4TO yCTpaHeHHe CyObeKTa He OCTaBiIgeT Hac ¢ 0OBEKTOM wie es
eigentlich gewesen, a, ckopee, co MHOXXeCTBOM CHUMYJIAKpOB» (Jameson,
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1998, p. 53). [IpyruMHu cII0BaMHU, SKOOBI «peIpeCcCHPOBAHHBIIN» XaHbCKUH
KOCTIOM BoO3Bpamaercsa B Hadajge XXI B. He B TOM BapuaHTe, KAKUM OH
IOoJDKeH ObITh MK wie es eigentlich gewesen, a B Buie MHOKeCTBa CUMY -
JIAKPOB.

®ororpadus Ne 5. CTyeHT, O1eTHII B XaHb(Y, BO BpeMsI XyI0)KECTBEHHOTO
npencrasneHus’, XaiitHaHp, (poro Capakaesoir J.A.)

1 IIpumeuaTeabHO cOUeTaHME XaHb(Py M COBPeMEHHBIX KPOCCOBOK Ha 3TOM MOJIOZOM UeJIOBeKe.
Takoe HamM4He, Ka3aIoch 6bI, HECOBMECTHUMBIX 9JIeMEHTOB He CMYIIaeT CTOPOHHIKOB
TpagUIHOHATU3MA, TaK KaK Ba)kKHee HaJHMYMe CHMBOJIOB, UeM COOTBETCTBHE 06pasa armoxu. Bee
3TO IIpeBpaliaeT JaHHBII KOCTIOM B CUMYJIAKD, 60Jee IIpH3BaHHBIIN YKa3bIBaTh Ha 00pas, yeM
P€aJbHO COOTBETCTBOBAThH EMY.
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Ha 1 camo xaHb(y — 3TO He CTATUYHBIN HaBCerAa 3aKpeILUIeHHBIN B
BeKax ITaTTepH. XaHb(y, CIOKUBIIIeecs B 31I0Xy TaH, ObLT cBOeoOpa3HOI
JaHBI0O MOAE M HOBBIM KYJBTYPHBIM OTHOIIEHUAM: JaJIbHENIIIEMY IIPO-
nBetaHuio IIIEIKOBOro IyTH, YCMIIEHUIO B KPYIIHBIX TOPTOBBIX I[EHTPAX
MHOSTHUYHBIX 3JIEMEHTOB, YBEJIMUEHNUIO 00beMa HHOCTPAHHBIX TOBApPOB
n T.0. KynbrypHble u3MeHeHUs IIPUBEIN K CEPLE3HBIM MOABMKKAM B
TeHIEPHBIX CTEPEOTHIAX, MOMENAX MoBeneHud M T.0.. B momy Bce
OoJpIlle HAUMHAIOT BXOJUTh HWHOCTPAaHHBIE acOHBI Ofekabl U T.14. (Meli,
2011, pp. 26-27). KOH(byuMaHCKMe IPUHIINIIBI, TOBJIEBIINE paHee B KU-
TalickoM oOmectBe, ocirabiu. IlpekHHe TpaguIuy He COOJIONATHCS,
KEHIIIMHBI IIOTYYJIM OOJIBIITYI0 CBOOOMY, OHM Ha)ke HaydaJdd HOCUTH
MY>KCKYIO OIEXIY, & MYKUMHBI HEPEAKO CJIEJOBAIU TPAOUIIUAM >KEH-
cKoM Mojbl. Hemapom MMeHHO B 9TOT II€pHOJ BIIEpBbI€ BO3HUKAET JIBU -
KeHHe ¢hyzy — «BOCCTAHOBJIEHHE OPeBHOCTH». OQUH M3 OCHOBOIIOJIOXK-
HHUKOB 3TOrO ABIDKEHUA JIMTEPATOp M KPyIHBIM YMHOBHUK XaHb IOn
(768 — 824) mpu3bIBAT K BO3POKAEHNUIO KOHPYIINAHCTBA U HCKOPEHEHUIO
OymausMa U JaocusMa. ATEJUIANNSA K KOHPYIHAHCTBY ObLIa Hecaydain-
Ha. Hu OGynmousm, u Tem Gojiee maocusM He OECIIOKOMJINCH IIO IIOBOAY
KyJbTypPHBIX TpaHC(pOpMallUii, 1 JUIIb KOHQYIHMAHCTBO HAaCTAaUBAJIO Ha
cobmogeHny Tpaguiuii. IIpn sTOM 3cKammsM, JTI000BaHHE CTApHUHOM,
KU3Hb B JIepeBHE OKa3bIBAINCH 0Aa30BBIMU ITPUHIIUIIAMU I CTOPOH-
HUKOB (yey.

AKTHUBHOe IIPOHUKHOBEHHE HOBOTO, TpaHCPopMallus TPagUIIUOH-
HOU KyJbTYPBI B CEpeiVIHE 3II0XU TaH MOATONKHYJIA Pl JUTEPATOPOB U
OOIIIeCTBEHHBIX JesTesell K BBICKa3hIBAHUIO WA «BO3POKIEHHUS CTa-
puHBI». CerogHAIIIHIEe CTOPOHHUKYU ITOJMOOHBIX HAeH, KaK U UX MMEeHU-
Thl€ IIPEAIIeCTBEHHUKH, OKa3bIBAIOTCA IIEpe] CX0KUMU IIPOLeCCaMU.

He cnmengyer 3abbpIBaTh, UTO HBbIHEIIHee IIOKOJIEHHUE, HajeBIIee
XaHb(y — 3TO Te, KTO BBIPOC Ha PasIMYHBIX KUTANCKUX JOpaMax U ycs-
¢urpMax, B KOTOPBIX TepoH ojeBaluch MMeHHO Tak. I[loB3pocies, oHU
pelImIu IepeHecTH o0pasbl CBOUX JIOOMMBIX TepOoeB B PEaTbHYIO
)u3Hb. CllefyeT IIOHMMAaTh, YTO HOBOE€ IJIaTheé BO MHOTI'OM JIMIIb Ya-
CTUYHO fABJIAETCA IPU3BIBOM K «CTapoMy». B peaspHOCTH y 3TOTO fABIIE-
HUS OYeHb CJIOKHas Ipupoja. [y MHOTHX «XaHBCKHUII oOpas» — 3TO
BCETO JIUIIIb BO3MO)XHOCTb BBIIVIAIETh HEOOBIYHO, BHIWICHUTH cebsd U3
TOJIIBI, IIOAYEPKHYTh CBOIO MHAMBUIYAIbHOCTD, a I APYTUX aKTUBHO
3adBUTHh O CBOEH «KHUTAMCKOCTH», IIPOTHBOIIOCTABUB ce0sS MIJIMOHAM
OPYTHUX, OJEThIX IT0-coBpeMeHHOMY (Carrico, p. 101).
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3AKJIIOYEHUE

Kak MBI MOTrJIM yBHUIETh, HOBble KHMTAlMCKHe Meara BO MHOTOM Ha-
XOISATCSI He TOJIBKO Ha OCTpHe, HAIIpaBIeHHOM B Oynaylllee, HO U IIbITa-
IOTCS1 OCO3HATD cebs1 B paMKaX TPAOUIIMOHHOM KYJIbTYPHI, OTKPBITH OUa-
poOBaHHE CTapbIM, TPAaAMIMOHHBIM, HeM3MeHHBIM. IIpu sToM OHH ak-
THBHO COBMEIIAIOT HOBBIE TEXHOJIOTUU CO CTApPbIMU HAEAMH, CO3aBad
KYJIBTY pPHBIU JAHAMIAQT, COCTOAIUN U3 HOBBIX 06pa303 craporo. Ko-
HEYHO, 9TU COBPeMeHHbIe KYJbTypPHbIE IPOLECCHI, «00IaueHHbIe B CTa-
pble OeXIbI» He ABIAI0TCA IIPOCTHIM KOIIMPOBAHUEM CTapOTo, & OKa3bI-
BAIOTCSl KPEaTUBHBIM IIPOIIECCOM CO3[IaHUSI HOBBIX 00pa30B, IIPU3BaH-
HBIX 0003HAYUTH CTapoe. ITU 00pa3bl «CTAPOTO» MOTYT IIPOSBJIATH ceOst
B pasIMYHBIX opMax: B OTHAEIbHBIX BapHaHTaX 3TO XaHbJy, HO B APY-
TUX — TPAAUIMOHHAsI KUTAMCKasd KYXHS UJIN YyTOIHYeCKrue 00pa3bl KU3-
HHU B IEPEBHE, KaK B CIydae C AByMsd UMEHUTHIMHU BIIOTT€PaMU.

ITpumeuaTesbHO, UTO HU OJHA M3 HUX He IIpeJCTaeT Ilepel] HaMH,
ofeTas B XxaHb(y, Be[lb IJI1 HUX 3TO — He CUMBOJI KUTANCKOCTH. [[JI1 HUX
IIOUCK TPAAUIMOHAIM3MA He 3aBsi3aH Ha IIOMCKe CaMOOBITHOCTH, XapakK-
TepHOM [IJId JKUTeJel ceBepHBIX M IeHTPalIbHbIX paiioHoB Kurtasa. [ln4a
Jlu L3piay, sxutenpHUIBl Chruyans, u TeM 6Oonee s Hsubcu Csora,
kuByiier B [OHHaHe, MOUCK CaMOOBITHOCTH HMMeEET COBEPIIIEHHO WHbIE
uepThl. KysbTypa aTHUX palioHOB, fa UM AUAJIEKTHI, HA KOTOPBIX I'OBOPAT
xutenu Ceruyans u JOHHaHsA, KOpeHHBIM 00pa3oM OTIMYAIOTCS OT Tpa-
ounui u a3pika CesepHoro u llenrpanprHoro Kuras.

3pech MHOTHe KyJIbTypHBIE IIPOIeCcChl IPUHUMAIOT COBEPIIEHHO
nHble popmbl. Y, Kak HaMm KakeTcsl, B OyOyIlleM Mbl YBUUM ellle MHOTO
HOBBIX (JOPM IIOMCKA HUAEHTUUHOCTHU, KOTOpble OyHOyT CBUIETEIHCTBO-
BaTh O TOM, 4YTO KnuTailt HaxoouTCA B COCTOSIHUU KyJIbTYPHBIX IIEPEMEH.
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Abstract

China is considered to be a nation with the largest number of netizens and online fan-
dom throughout the world. The power of netizens cannot be overlooked, particularly
with regard to the digital mobilization of nationalism. In a recent event regarding a
geographic map controversy spawned by the TV series of “Go Go Squid!” many net-
izens became fan patriots and activists for territorial integrity. This TV series caused
tremendous resistance due to its showing an incomplete Map of China in one of its
episodes on 31* July 2019. This research deploys three research methods of netno-
graphy (digital scraping of fan expression), a qualitative interview and commentary
analysis to examine fans’ engagement upon this sensitive issue in China. The fans of
the series and its main character naturally divided into different groups to show their
opposing standpoints. With the help of Chinese featured cyberspace, Chinese netizens
were hierarchically grouped as either loyal fans of the series, general/ordinary fans of
the actress, or fan patriots and fan activists of the nation. Ambivalent attitudes from
state media intensified the debates to call for a much more robust mechanism to guide
cyber fandom.
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Fan patriotism; Individual activism; Collective nationalism; Chinese cyberspace; Chi-
nese TV series
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AHHOTAaITUA

Kurai cunraercss CTpaHOM ¢ caMbIM OOJBIIMM KOJTHUUYECTBOM HETH3€HOB M OHJIAMH-
¢danmomoB. Herp3s ymyckaTs U3 BUAY MOIIb HETU3EHOB, 0OCOOEHHO HPU IIHUQPOBOI
MOOMIM3ay HallMOHANU3Ma. Bo BpeMsi HelaBHeTO MHIIMIEHTA C KApTOH B TeJece -
puaine “Briepen, Kambmap!” GoJbllioe KOJTUYECTBO HETU3EHOB MPEBPATUIIOCH B (DaH-
IIATPUOTOB U aKTUBHBIX OOPIIOB 32 TEPPUTOPUAIBHYIO I[€JIOCTHOCTh CTPAHBI. ITOT
cepual BbI3BAI OTPOMHOE HETOJOBaHUE B CBA3HU C JeMOHCTpaIel HEIIOJIHOM KapThl
Kuras B omHOM 13 anmu3onos 31 urond 2019 roma. B 9T0it cTathe MCIONB3YIOTCA TPU
MeToda HeTHOrpaduu (aHaIN3 BBICKa3bIBAHUI (JaHATOB B CETHU), KAUECTBEHHOE WH-
TEPBBI0 M aHATN3 KOMMEHTapHeB Ui M3ydeHUs BOBJIeUeHHs (PaHATOB B 00CYyK[e-
Hue B Kurae sToro genukatHoro Borpoca. PaHaTe! ceprana U ero INIaBHOM TepOUHU
€CTeCTBEHHBIM 00pa30M pasaeIvINCh Ha pa3Hble TPYIIIbl, JEMOHCTPUPYS IIPOTHUBO-
TIOJIO)KHBIE TOUKU 3peHHs. Kuraiickue HeTHM3eHBI C ITOMOIIBI0 KHTAMCKOTO Kubep-
IIPOCTPAHCTBA OBLIN MepapXUUeCKU CTPYIIIMPOBAHbI KaK IpeflaHHbIe ITOKIOHHUKHU
cepuana, OOBIUHBIE TMOKIOHHUKU aKTPUCHI, PaH-TIaTPUOTHI U (PaH-aKTUBUCTHI Ha-
IIUH, COOTBETCTBeHHO. [I[poTHBOpeuynBoe OTHOIIIEHHE K 3TOM CHUTyallUH CO CTOPOHBI
TrOCyapCTBEHHBIX MeJHa MONOTPeI0 TMUCKYCCHUH, IIPU3bIBAIOIINE K CO3MAHUI0 MeXa-
HHU3Ma ropasno 6oJiee HaIe)KHOTO PyKOBOJACTBa KHOep-(HaHIOMOM.
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INTRODUCTION

Every country has patriots. However, the ways patriotism is ex-
pressed differently across nations (Yang, 2019). In recent years, cyber pat-
riotism is on the rise in China (Han, 2019). An increasing number of net-
izens choose to express personal or collective patriotic calls to digital
peers. Some of them gradually evolve their identity as fans of the nation
who love their country in the same way they love their idols. This is be-
cause nationalist dynamics upwell and spread to myriad news events such
as the “South China Sea issue”, the “Zhao Wei incident”, the “Horton
event”, “THAAD dispute”, etc. (Wu, Li, & Wang, 2019). Because of these
events, more and more fans who idolize the nation play a key role because
of their love of the nation. Their supports or boycotts regarding national-
ist dynamics have increased in frequency. They nicknamed China as the
“Bro of A Zhong”' to show their sibling-like love of China. This new kind
of fan patriots have spawned diverse practices and as a result have be-
come an increasingly controversial group in the studies of Chinese fan-
dom because of their rapid growth and increased calls for cyber move-
ments. They are growing a new community that has the power to express
patriotic opinions online through both individual practices and organized
collective events.

In order to better explore the deep reasons behind fans’ patriotism as
expressed in cyberspace, this article will connect Chinese nationalism and
patriotism to the development of Chinese cyber culture and internet act-
ivism in the 21" century via a case analysis of “Boycotting Yangzi”. An
analysis of fan patriotism requires elaboration upon differing degrees of
fan identity in order to explain fan expressions in cyberspace. Since cy-
berspace can be regarded as a virtual community that reveals different
emotions, ideas, and lifestyles, group behaviour in cyberspace needs to
also be characterized by its underlying collective action (Liu, 2019).
Within virtual communities, the role of individual fans and their diverse
practices help to deconstruct fan patriotism in China. To this end, the au-
thor will analyse the individual and collective fan expressions to explain
fan practices and the transfer of their ideas into culture at large. Given the
background of the strengthened political and cultural censorship of cyber-
space in modern China, this study attempts to incorporate fans’ national-
istic practices within the current featured Chinese internet culture.

1 A Zhong is a Chinese interpretation of China. They have personated China as their brother to show
the respect of their “idol”- China.
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Therefore, this article will explore how and why fan patriotism has
been performed hierarchically and how individual fans became activists
within the context of unique internet culture and fandom in Mainland
China. This research draws on data collected through several different re-
sources. First, the author conducted in-depth ethnographic research on-
line by observing the targeted fan practices on Weibo' pages and Zhihu
forums. Second, based upon online observations, the author scraped the
Top 20 popular posts with 25,536 comments on Weibo and Zhihu® respect-
ively (in a total of 40 posts) by hand to create the dataset for further ana-
lysis of fans’ identities. Third, the author selected the top five news re-
ports and commentaries containing the most online comments from rep-
resentative state news agencies, such as People’s Daily, in order to supple-
ment data obtained through other means.

Based upon the collected data and analysis from the aforementioned
methods, it is clear to see that fan patriotism in this article did not get au-
thentic support from the state; instead, it employed various fan-related
stakeholders in the market as directors, or agents of differing purposes
and interests. The author utilizes the case of “Boycotting Yangzi” to ob-
serve fan types online such as the loyal fans who protected their idol
(Yangzi) without succumbing to external influence from other parties, as
well as ordinary fans who became fan patriots because of their love of the
nation. The author also reviewed the above types of fans’ practices and
online performance in order to determine their reasons for engagement,
and to discover why some ordinary fans became fan patriots. The classi-
fication of fan identities will be highlighted over the analysis of their
practices, which involves degrees of loyalty, the mobilization of obsession,
the extent of nationalism, and the rationale for their expressed form of
patriotism (Han, 2019). Little scholarship has covered the phenomenon in
China of an increasing number of fans becoming patriots due to sensitive
political situations and the upsurge of fan nationalist movements. Hier-
archical fan identities share different roles and responsibilities with regard
to patriotism within the current cyberspace in China, according to the au-
thor’s online observation. As a famous star, Yangzi shared the stigma of
being mixed into groups of “fans” who flagged up their identity while car-
rying out efforts to boycott Yangzi and her fans (like an anti-fan). For this
reason, the author proposes that a bipolar participatory fan culture is
emerging through fan patriotism via “collective patriotism” and “indi-
vidual activism” between loyal fans and ordinary (general) fans (Sandvoss

1 Weibo is a microblogging site in China, equivalent to Twitter.
2 Zhihu is a Chinese question-and-answer website where questions are created, answered, edited
and organized by the community of its users
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& Kearns, 2018). By the same token, it is not a negative signal to reveal
that fan patriotism can be expressed under a disunified organization facil-
itated by technology. This means that these fans do not have a coherent
connection and uniform organisation, but rather that they have worked
out of self-interest and their own sense of patriotism, which technology
both records and disseminates. Under this circumstance, Chinese featured
cyber patriotism is dramatically distorted by fans and the resulting switch
between collective patriotism and individual activism creates a bipolar fan
culture — a new area of fandom studies in China.

NATIONALISM AND PATRIOTIC EDUCATION

There is no single definition of nationalism, even though nationalism
is always considered to be a way to identify the concept of nations in gen-
eral. Nationalism may include dimensions such as a sense of belonging,
collective identity, and loyalty to a nation (He & Guo, 2000). Defining
what a nation actually is in contrast to nationalist views is key to under-
standing how nationalism arises within a nation’s populace (Li, 2019).
Previous scholars such as Benedict Anderson (1991) have made clear dis-
tinctions between nation and nationalism. Nation is a term used to define
a group of people sharing the same language, origin, religion, and ances-
try (Li, 2019). Anderson (1991) defines nation as “an imagined community
and imagined as both inherently limited and sovereign” (p.3). Communit-
ive practices such as media and mass communication support the con-
struction of both the concept of nation and nationalism. Understanding
nationalism and nation helped us understand the rise of nationalism (Li,
2019).

Nationalism is a powerful and nearly universal sentiment that influ-
ences national and international politics in the modern world. The power
of nationalism comes from the fact that it “locates the source of individual
identity within a ‘people’, which is seen as the bearer of sovereignty, the
central object of loyalty, and the basis of collective solidarity” (Greenfeld,
1992, p.3). China started to recognise the importance of national prosper-
ity after the foundation of “New China” in 1949. The traumatic experience
with other nations before 1949 produced a sense of inferiority in China
and from then on, the recognition of nationalism came into the public
mind (Pusey, 1983; Li, 2019). However, at that time, nationalism was char-
acterized by vague concepts combined with an ambivalence derived from
both a sense of victimization and an expression of patriotism (Li, 2019).
Since the foundation of the People’s Republic of China (PRC) 1949, the
Party in power — the Chinese Communist Party (CCP) — has officially and
constantly constructed a sense of nationalism throughout the country.
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“Chinese nationalism seeks to orient its imagined community around a
duality of narratives: 1) a negative thesis of resisting Western, imperialist
humiliation, and 2) a positive thesis of national pride in the country’s col-
lective achievements, which are attributed to the collective sacrifices and
hard work of the Chinese people.” (Zhao, 2004; Wong, 2020). This duality
has been applied on all sides of life as Chinese nationalism aims to build
upon a strong sense of collectivism while simultaneously avoiding indi-
vidualism among the populace. Collectivism became a key feature of
Chinese nationalism. Especially in the post Deng-era, Chinese national-
ism become increasingly bellicose, “adopting characteristics of what some
term ‘assertive’ or ‘aggressive’ nationalism. The former refers to the coun-
try’s continued efforts to establish its influence and status on the global
stage; the latter denotes the country’s militaristic and rhetorical escalation
toward the West” (Wong, 2020, para.11). Due to the long history of being
invaded, both the victim as well as victor narratives have been employed
to counter imperialism. The Chinese government strengthened and rein-
forced such nationalistic tendencies via political and economic control, as
well as through patriotic education led by the CCP following the founda-
tion of the PRC (1949). “The concept of nationalism is often expressed in
Chinese as aiguozhuyi (patriotism) (Zhao, 1998, p.290) while patriotism is
considered to be a product of the nation-state system. “Chinese patriotism
can be understood as a state-centric conception of nationalism or [...] a
state-led nationalism”. Under this circumstance, “schools, among other so-
cietal institutions, have been called upon to shape citizens' knowledge,
attitudes, and behaviour toward society, the nation, and the state through
political education (Fairbrother, 2004, p.157)”.

Although the “content of patriotic education campaign was wide-
ranging, three themes dominated the campaign: Chinese tradition and
history, territorial integrity, and national unity” (Zhao, 2004, p.9). These
three themes are linked closely with each other, so that the perception
that Chinese tradition is under fierce attack has become the focus in patri-
otic education due to China’s experience of a long history against foreign
oppression and aggression (Zhao, 2004). Such tradition and history fur-
ther amplify the significance of territorial integrity and national unity in
the present day. The CCP reinforces this territorial integrity and national
unity by means of national legislation, as well as designating a national
map and national flag. In order to effectively implement this three-themed
patriotic education, the CCP carried out its campaign through schools in
order to maintain political stability and enforce intellectual stagnation
(Fairbrother, 2004). Regular on-site meetings regarding patriotic education
were held in primary and secondary schools; primary and secondary
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schools were required to watch patriotic movies recommended by the
State Education Commission; the patriotic program and courses were in-
troduced into the syllabus from primary to tertiary education, including
but not limited to courses on Marxist political science. (Zhao, 1998).
Forms of patriotism were not only limited to the education area, but were
also expanded to the economic field. After the Cultural Revolution (1966-
1976) and the Reform and Opening-up Policy (1978), the Chinese govern-
ment relied on economic development to justify its legitimacy and the
people’s patriotism. China’s economic reform greatly benefited the middle
class, who were conservative and supported the patriotism constructed by
CCP in general rather than seeking more freedom and democracy (Cheng
& Dickson, 2010). They accounted for the largest proportion of the
Chinese population. This contrasted with the expectation from western
politicians and had an apparent impact on people’s cohesion and centri-
petal force. China’s patriotism meanwhile called for more global particip-
ation in terms of economic and cultural exchange, which opened up the
mindset to accept more information and media flows from the West.
However, due to the major political movement' in the early 1990s, “many
elites shifted away from politics to business and money-making” (Li, 2019,
p-17), which helped China to deepen its degree of global participation
with regard to economics in order to develop increased consumerism. By
contrast, the political movement also strengthened the control of informa-
tion access in mainland China, which led to more oversight from the CCP
and authorities of media presence and reports. From the 1990s to the
2000s, the emergence of the internet dramatically changed people’s access
to information, products, and services. The internet played a key role in
“producing and selling nationalism” (Li, 2019, p.22). Chinese people were
able to receive more information from the West and their perception of
patriotism was shaped daily, with the help of internet culture as well as
the aforementioned state-led patriotic education (Song, Zhang, Qiao, Tang
& Gu, 1996). Therefore, the CCP has kept a close eye on the internet in-
formation dissemination.

INTERNET CULTURE FOR CHINESE NATIONALISM

In the mid-1990s, the internet culture began to mature. Cyber nation-
alism came into rise after 2000s. Consequently, more nationalism is now
visible in cyberspace via online posts. Whereas the content of Chinese na-
tionalism did not experience dramatic changes, novel internet information
dissemination created a challenge to traditional expressions of national-
ism and patriotism. Therefore, the CCP strengthened the control and gov-

1 Five Fourth Movement.
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ernance of internet information in order to target the netizens com-
munity. This strategy became a double-edged sword. Most Chinese net-
izens tended to show their support and respect for China, other than op-
posing views, due to the censorship and restriction of online expression.
Chinese netizens were more careful in expressing their views on Chinese
nationalism when inserting words to be recorded in the digital
sphere(Yang, 2019), so that there were few differing opinions presented,
even though the internet is considered to be a relatively free space of ex-
pression. Consequently, an increasing number of Chinese patriots fol-
lowed the authoritative logic of economic development to extol the
prosperity of China and emotionally argued against opposing voices who
questioned modern prosperity as being compatible with patriotism. They
demonstrate an increased sensitivity that makes them reactive toward
patriotism because of the media censorship and the patriotism supported
and enforced by the CCP. Over their reactive actions, “Boycotting Yangzi”
is an example worthy of greater examination because it responded to the
practitioners against territorial integrity and pro-Taiwan Independence
reactively with its huge influence in Mainland China.

On 31°* July 2019, a patriotic campaign called “HEHI#7%2 (in English
Boycotting Yangzi” (actress and investor) in defence of the “One China
Principle” took place in Chinese cyberspace. It was originated from an
overwhelmingly heated Chinese TV series (Go Go Squid!) in July of 2019,
produced by Yangzi, a popular actress and investor in China. In the broad-
cast of the episode (of the TV series) on 30™ July 2019, the Map of China
was presented in an incomplete manner as it lost the key and sensitive
parts of Taiwan, Southern part of Tibet, Hainan Island and Aksai Chin
(China Youth Daily, 2019). On the next day, the state news agency,
People’s Daily (the official paper of China's state party) released a report
to object to this televised depiction of the Map of China, which resulted in
more debates on the internet. As the lead actress and producer of the
series, Yangzi was immediately thrust into the limelight, denounced and
blamed by fan patriots and those who had been watching the TV series.
The incident was further aggravated when the director of the TV series
was investigated and found to be a self-declared supporter of Taiwan in-
dependence. Following the aired episode, tens of thousands of critical
comments and messages were left on Yangzi’s personal Weibo account,
and even many so-called Yangzi’s fans criticised their idol out of patriotic
sentiments. At the same time, another leading Chinese news media site,
Zhihu, set up special Q&A discussions for this incident, and more than
5,000 fans commented and answered the relevant questions within 24
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hours. Over the course of the event, the “loyal” fans of Yangzi came out to
fight for their favourite star while the “ordinary (general)” fans insisted on
their so-called justice to castigate Yangzi.

The incident took place because of well-established social and polit-
ical conventions in China. The internet culture was initiated during the
mid-1990s when Chinese society was experiencing a period of “unpreced-
ented disenchantment” (Yang, 2019, p.1). Due to the transformation of the
market economy and the emergence of commercial culture, Chinese soci-
ety started to dramatically swing its moral orientation towards individual-
ism, which became a distinct feature in the media-saturated politics of
contemporary China (Yang, 2019). People were understood to be correct
in their pursuit of personal interests and value, whereas previously col-
lectivism had been viewed as the first priority over individualism since
the foundation of People’s Republic of China in 1949. This trend of indi-
vidualism has become more prevalent in the internet culture over the first
two decades of the 21* century, especially due to the fact that Hong Kong
and Taiwan are not directly governed by a Chinese central authority. In
the second half of 2019, the rebellions of Hong Kong as well as Taiwan’s
independence being recognized by other countries have created an in-
creased volatility. More events of cyber fan activism have taken place to
resist the rebellions, creating huge waves of public opinions about the
shape and strength of China’s patriotism.

CYBER FAN ACTIVISM

The “Boycotting Yangzi” is a recent typical example of fan patriotism
in China - it reflects the featured characteristic of fan activism in the civic
engagement. Fans have been celebrated for their activism (Bennett, 2012;
Jenkins & Shresthova, 2012) whereas fan studies have not further de-
veloped with specific regard to Chinese fandom. The internet has played
an important role in producing and constructing fan activism in the di-
gital era. Through this process, fans have been divided into different sub-
groups via their diverse degrees of engagement and performance so that
cyber fan categories are elaborated in detail with an emphasis on fan act-
Ivism.

Over the past thirty years, “China has experienced the extremely
rapid proliferation of information and communications technology (ICT)
that has given rise to new social networks with unprecedented power”
(Esarey & Xiao, 2011, p. 298). Over these new social networks, fan activ-
ists created a unique network characterized by new forms of presence and
expression in the digital era. As Pearson (2010, p. 87) argued, “it is fans’
giving, receiving, and reciprocating which resulted in the creation of fan
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social networks”. However, fans’ giving, receiving, and reciprocating have
been distorted in the discourse of online patriotism in China due to strong
emotional, personal and extreme activism. China has witnessed a rapid
proliferation of online fan activism and noteworthy presence in recent
years due to the development of social media. For example, social media
in China such as microblogs (Weibo) have “offered numerous channels
and various platforms to participate in cultural practices in pursuit of all
kinds of fan objects” (Zhang & Mao, 2013, p. 45). The emergence of fea-
tured digital media sites such as Zhihu, Weibo, Post Bar, and others in
China has boosted Chinese fans into the realm of activism despite the fact
that most of them were general fans revealing no overt political aspira-
tions in their daily communications. However, with regards to any emer-
gent events, a certain group of fans became more vocal than any other
member/peer group, a phenomenon ascribed to volunteerism and activ-
ism (Kligler-Vilenchik, McVeigh-Schultz, Weitbrecht & Tokuhama, 2013).
Therefore, the fan phenomenon of patriotic activism in China was born.
In order to understand the rise of Chinese fandom as a form of patriotic
activism, it is necessary to classify fan types first.

Generally, fans with high loyalty, social connection and textual pro-
ductivity who engage themselves frequently in an object are categorised
as active/loyal fans; the ones with general interests, passion and connec-
tion are considered to be general fans whereas those who lack “high levels
of fan-based social connectivity and textual productivity” (Sandvoss &
Kearns, 2018, p. 93) are relegated to the group of ordinary fans. Fans
have naturally divided themselves into different groups due to differing
levels of patriotic engagement, with those who exhibit the strongest de-
sire and high frequency of expression being considered as a new type of
fan - the fan activist. This type of fan relies heavily upon the assistance of
digital media to speed up the circulation of information that includes
angry expressions, unleashing them beyond Chinese borders into the
realm of cyberspace. They have become the Key Opinion Leaders (KOLs)
in patriotic rhetoric, using their texts to condemn and denounce others.
The pioneer fan scholar Henry Jenkins (2006) raised “fan activism out of
the consumerist or cultural domain and laid out the ways in which fan
activities start to change politics” (as cited in Zhang & Mao, 2013, p. 48).
Neta Kligler-Vilenchik, Joshua McVeigh-Schultz, Christine Weitbrecht,
and Chris Tokuhama (2013, p.1) argued, “fan activism, forms of civic en-
gagement and political participation growing out of experiences of fan-
dom, is a powerful mode of mobilization, particularly for young people”.
Fan activism has been able to mobilize overt civic or political participation
(Kligler-Vilenchik, McVeigh-Schultz, Weitbrecht & Tokuhama, 2013, p.1).
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The culture of fan activism is now emerging as a networked practice com-
bined with individualistic expression because their goal is to share more
individual voices and personal interests in order to stand out against the
background of collective goals. The author contends the individualism ex-
pressed within fan activism has become an important feature in Chinese
cyberspace of fandom. The activists are also labelled as “Angry Youth” by
some scholars (Osnos, 2008) in order to distinguish their activities from
other types of fans. These fans would become extremely sad and angry “if
their idols or objects of obsession fail to secure a leading role” (Wu, Li &
Wang, 2019, p.41-42). This trend is becoming increasingly predominant.
As Qiang (2011, p. 47) demonstrated, “China has the world's largest
Internet market with over 400 million people online”, while the “Chinese
government has established the world's most extensive, sophisticated, and
technologically advanced online censorship system”. Under this censor-
ship system, western social media sites such as Facebook and Twitter are
forbidden in Mainland China. Although certain western social media
sources have been blocked, the increasing influence of online public opin-
ion from Chinese netizens shows that “the government can no longer
maintain absolute control over the spread of information” (Qiang, 2011, p.
62). A survey conducted by the Chinese Academy of Social Sciences with
regard to the Internet's impact on public opinion identifies netizens as a
"new opinion class" that can swiftly influence society (Zhu, Shan & Hu,
2009). Consequently, fan activists have attained a noteworthy influence
within the new opinion class which allows them to play a vital role in
protecting their common idol — China. My observation indicates that fan
activists have played a crucial role in leading Chinese fan patriotism
among millions of netizens in China’s cyberspace. Fan activists launched
campaigns on the internet to call for action against loyal fans who protect
the series and characters without any reasons. Fan activists organized
thousands of posts with extreme and sensitive expression to assert the im-
portance of national unity and territorial integrity that aims to over-
whelm loyal fans of the series and Yangzi. Their protection of China
served as a movement of patriotism that metamorphosed into fan activ-
ism in cyberspace that included a mix of points of view. Some of them
were rational, well-behaved and logical while some were biased, one-
sided and brainless. Therefore, in order to target fan patriots and activists
and their various self-expressions and performances for analyzing the
case of “Boycotting Yangzi”, the research methods are considered to be
rigorous with regard to identifying the new Chinese fan types (fan patri-
ots and activists), their expressions. The intention of this research is to

97


http://code-industry.net/

-

Galactica Media: Journal of Media Studies. 2020. No 4 | ISSN: 2658-7734
Asian Tigers in the Digital Jungles | Doi: 10.46539/gmd.v2i4.87

provide a further understanding of how fan patriotism and its textual pro-
ductivity becomes a means of political engagement and civic participa-
tion.

RESEARCH METHODS

As mentioned above, China has constructed its cyberspace with the
largest number of netizens in the world while the rapid development of
internet culture facilitated the growth of fan patriotism. Targeting appro-
priate fan-based digital platforms is difficult yet helpful in understanding
fans’ patriotic engagement and their self-expression. After the broadcast
of the controversial episode of “Go Go Squid!”, two prevalent digital plat-
forms, Sina Weibo and Zhihu were overwhelmed by Chinese netizens
who triggered heated discussions about the issue. Most of them rigorously
criticized the incomplete Map of China in the public sphere while other
fans disagreed in order to support their idol and favoured TV series.

The first method proposed to identify fans was online observation
(netnography). The fan identity was deeply observed via the historical re-
cord of online posts and comments from the discussions and personal ac-
counts on Sina Weibo and Zhihu. The author conducted in-depth netno-
graphic research to define the specifics regarding fans and fan perform-
ance online. As Jenkins (1992) and Hills (2002) proposed, fans have been
encyclopedic, knowledgeable, obsessed and enthusiastically devoted. They
were experts on their object of interest, whereas how to identify a fan de-
pended on productivity (Fiske, 1992). This situation revealed the principles
needed to define fans related to the “Boycotting Yangzi” incident using
two criteria — the frequency of online posts and mutual interaction to-
wards the particular topic/discussion; combined with textual productivity
including posts, updates and comments which can be partially traced by
the above digital platforms.

The first research method led to the second research method - digital
scraping designed to identify a specific category of Chinese fan. The key
to recognizing a fan patriot arose from the online observation of fan posts
because the fan patriots were digital natives, immersed in this incident
and its related discussions and arguments. However, there were hundreds
of comments followed by the posts. In order to accurately target fan patri-
ots, the second research method relied upon both digital function and
manual selection. To be more specific, Sina Weibo has launched the func-
tion in early 2019 to call out “loyal fans” by assessing the frequency of
their posts and interactions with particular bloggers. Once an account
owner had become a follower of an uploader/blogger for more than one
month with over five days’ interaction with the original uploader/blogger,
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he/she would be automatically labelled as a fan by Weibo. Other than the
self-designed function on Weibo, the author also screened out the top 20
popular posts to analyze their content, form and followed discussions/
comments on each site manually. Zhihu’s digital site is well-known
nowadays for its large-scaled knowledge sharing and Q&A platform in
China. In contrast to Weibo, Zhihu does not have the function to clearly
distinguish fan identity but does have the function to automatically list
the answers with the most likes and recommendations by other fans of
the same topic and certified as “professional”. Thus, the author scraped
the top 20 popular posts on each platform with the most comments and
likes towards the discussion of “Boycotting Yangzi” and the incomplete
Map of China in the series. By this method, the uploaders of these popular
posts can be identified as a fan via their textual production, updates, likes
and followers. Once the fans and their posts have been aimed at, the fan
profiles, their historical post contents and following comments can all be
targeted as research objects for further analysis.

In addition to online observation of Chinese fans’ posts, and analysis
of commentaries resulting from those posts, third parties’ perspectives
and their comments as the state media stakeholders were also analyzed.
The author purposely screened out the top five news reports and com-
mentaries with most clicks of reviews from the state news media plat-
forms such as People’s Daily and Xinhua Net, among others, to supple-
ment the data obtained through other approaches. These pitched news re-
ports/reviews contained different slants on official attitudes towards the
incomplete Map of China and the “Boycotting Yangzi” controversy. All of
them criticised the error of producing the Map of China with missing key
parts, while at the same time commenting on the fan patriotism by de-
nouncing Yangzi for differing reasons. The opposite perspectives from
state news agencies were vital evidence used to gain deeper understand-
ing of the contradictory attitudes from state media with regard to the rise
of Chinese fan patriotism, which will be analyzed in detail below.

FAN HIERARCHY AND PATRIOTISM

The aforementioned research methods exploited different aspects of
the incident. Self-expression of Chinese fans towards the incomplete Map
of China was observed particularly from the online posts after the epis-
ode’s broadcast. Different textual interpretations of the incident yielded
diverse opinions about the incident. As Guobin Yang emphasises (2019,
p.5) “style is a distinct feature in the media-saturated politics of the con-
temporary world.” The varied methods of speaking, writing, acting, and
displaying content online “merge into a symbolic whole that immediately
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fuses matter and manner, message and package, argument and ritual”
(Pels, 2003, p.45). As acts of dramatic performance (Yang, 2009), Chinese
fan patriotism reveals its own political expression. Styles of expression
were diverse and depended upon fans’ different degrees of loyalty to-
wards the TV show and their sense of patriotism. Thus, “fan hierarchy”
can be considered to be formed upon fans’ degree of loyalty towards this
series and Yangzi.

My own empirical research implies four layers of fan loyalty as
demonstrated by fans’ online posts and discussion. When the episode
with the incomplete Map of China was broadcast on 31* July 2019, a
group of Chinese netizens noticed it immediately and posted their criti-
cisms online, targeting both the map as well as the main character and in-
vestor of this series, Yangzi. Afterward, mainstream digital media sites
such as Weibo and Zhihu were flooded by Chinese netizens discussing the
obvious error in the Chinese Map displayed in the episode. Almost simul-
taneously, a small group of loyal fans of Yangzi and this series began
their counterattack by arguing that any connection between the map
problem and Yangzi was irrelevant. They made this assertion in order to
protect their idol and her series no matter regardless of what had
happened. These fans were also defined as brainless fans (in Chinese
Pinyin: Naocan Fen) by Chinese netizens, which meant they irrationally
supported their idol and her works (e.g. movies. TV series, etc.) regardless
of any issues. The online dialogues of the so-called brainless fans are char-
acterized by their insistence on the innocence of their idol, ignoring the
fact of Yangzi as a main character and producer of the series. Being her
most loyal fans, they were positioned at the first layer of hierarchy. Their
defence of her immediately resulted in disgusting emotional diatribes
from other fan members of Yangzi and the series.

The general fans, who accounted for the largest proportion of cy-
berspace fan peers, came onto the stage with a different voice to insist on
the integrity of the territory of China while at the same time resisting
Yangzi and her series. They were the second layer in the fan structure due
to their moderate interest in the series, a small number of whom used
their professional knowledge to correct the missing parts on the Map. One
of the fan patriots certified by Zhihu as “professional” even wrote an art-
icle of approximately 3,000 words which included 14 pictures in order to
prove the importance of the integrity of the map. The online post received
more than 18,000 likes. However, observation of the professional voice on-
line yielded evidence that this voice was unable to surpass the louder
voices from a greater number of general fans who turned out to be fan
patriots constituting the third layer of the fan hierarchy. They attributed
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the mistake of the map to Yangzi herself, denouncing her and her team
collectively. These fan patriots worked together to criticize Yangzi for her
investment in the series because she failed to demonstrate, through atten-
tion to the details of her series, the political value of patriotism. At the be-
ginning, it was only a small team of fan patriots who posted arguable
comments. As the discussion developed, a rapidly increasing number of
fans started to condemn Yangzi and joined the category of anti-fan (Click,
2019) demonstrating hatred towards Yangzi and her loyal fans (brainless
fans).

An examination of the historical online posts and interaction record
revealed that fan patriots did not demonstrate as much fan-based social
connectivity and textual productivity (Sandvoss & Kearns, 2018) towards
this series as loyal fans did, so that they were easy to turn their identity to
become fan patriots in order to protect their declared patriotism. The res-
ult is that the higher degree of fan loyalty to the series and the star can be
equated with a lower degree of fan patriotism. It seemed fan patriots
sought to resonate with the official narratives of the profile of China
(Han, 2019) and the state-led patriotic education to a deeper extent; so
much so that a collective nationalism came into being through their col-
lective voice and tremendous online presence.

General fans, seeing that their individuality was not being recog-
nized, through their online behaviour showed they had transcended their
status as ordinary fans, joining with fan activists who supported the na-
tion. Consequently, they became the fourth layer of fan structure. Online
active history and comments record showed they did not have a high de-
gree of activity and enthusiasm for the topic discussions aimed at Yangzi
— these fans were more silent and not as addicted to their idol as loyal
fans were. Once the incident erupted online, they chose to support the na-
tion other than their idol with slogans like “No idol is greater than our na-
tion” or “Love your nation as you love an idol”. By using these slogans,
they exaggerated their anger and dissatisfaction via condemning Yangzi
and launching the campaign of “Boycotting Yangzi”. Individual interests
spoke louder than collective goals (Zhang & Mao, 2013) because they used
and publicized aggressive expressions against loyal fans and their idol.
Overwhelming messages and comments were left to the original posts
from Yang’s supporters (loyal fans) who sought to fight against different
voices and thoughts in favour of Yangzi. As a result, fan activists have
prevailed in terms of the number of posts and comments.

The author conducted the second research method (digital scrape)
and collected the most liked 40 posts with 25,536 comments from Weibo
and Zhihu up to 30™ August 2019. As high as 97.5% of posts opposed the

101


http://code-industry.net/

-

Galactica Media: Journal of Media Studies. 2020. No 4 | ISSN: 2658-7734
Asian Tigers in the Digital Jungles | Doi: 10.46539/gmd.v2i4.87

airing of an incomplete Map of China in the episode, which is presented
in Table 1. In order to further accurately target the fans’ posts and their
performance, the author screened out posts with more than 1,000 likes
and 100 comments and marked them as the fan patriotism posts. Fi-
nally, a total of 18 posts were scraped with more than 12,378 comments.

Posts from fans to positively/negatively boycott “Go Go Squid!’

Positive Neutral Negative
97.5% (39/40) 2.5% (1/40) 0%
Example posts: Example post: N/A

“A good TV series is not  “It is difficult to determine

as important as the reason of the mistake.

patriotism. Anyway, it is a good series

worth watching”
“Do not watch ‘Go Go
Squid’ any more no
matter how good it is”

Fan patriotism posts to positively/negatively show fan identity of patriots
(posts with more than 1,000 likes and 100 comments)

Positive Neutral Negative
88.9% (16/18) 11.1% (2/18) 0%
Example posts: Examples post: N/A
“We are the protectors “We do not want such plot/
of our nation” scene to be broadcasted in

China”

“Please get out of our
dearest motherland, the
director of the TV
series.”

Table1: Fans’ attitudes towards Go Go Squid! and their patriotic identity

According to the answers to the question of “what is your view on
the incomplete Map of China in the ‘Go Go Squid! series” on Zhihu, 88.9%
(16 posts) fans chose to become fan patriots and shared their sharp in-
sights as individual patriots. They uploaded their posts to comment or
evaluate the incident of displaying the incomplete Map of China and
strongly resisted Yangzi and her series, including relevant stakeholders of
the series. The group of fan patriots even investigated deeply and pub-
lished online the personal background information of the director of “Go
Go Squid!l” who had professed to be a pro-Independence Taiwanese, which
resulted in more fierce criticism online.
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Table 1 delineates online posts that display fans’ anger. The high per-
centage of posts supporting a boycott was reiterated within the long-term
patriotic education in China. Fan patriots viewed the Map of China as a
carrier of Chinese patriotism while missing key parts of the map chal-
lenged the sensitive baseline of the fans of China. For instance, many fans
flagged up their identity of patriots to boycott this series with the posts of
“We are the protectors of our nation” or “We insist on the territorial in-
tegrity of our motherland”. The director’s background of pro-Taiwan Inde-
pendence intensified fans’ dissatisfaction and more fan patriots and activ-
ists emotionally urged authority and TV stations to stop broadcasting the
TV series and refused to watch it. They adopted the slogan of “Roll out of
our dearest motherland, the director of pro-Taiwan Independence”.

In order to effectively resist the series invested by Yangzi, fans indi-
vidually investigated the background of Yangzi’s privacy such as her fam-
ily, agent, company as well as her wealth and investment for this series.
After the online campaign’s explosion, the production team tried to seek
explanations for the problematic Map of China in order to redeem them-
selves; however, their attempt at amelioration of the controversy only res-
ulted in fan activists’ refuting their explanations, point by point, based
upon their own personal investigations. The fans ascended from the level
of general/ordinary fans to fan patriots. Fan activists, step by step, mobil-
ized their political participation while the controversy spread in cyber-
space, which can be attributed to volunteerism and activism (Kligler-
Vilenchik, McVeigh-Schultz, Weitbrecht, & Tokuhama, 2012). As Henry
Jenkins and Sangita Shresthova (2012, para. 1) defined, fan activism forms
“civic engagement and political participation... in response to the shared
interests of fans”. In this case, fan activism fed back to participants’ in-
terests and patriotism, yielding a truth-telling via individual and active in-
vestigation that helped frame the participatory culture of fan activism. It
revealed the online expression of anger and hatred as emotions character-
izing “Angry Youth” (Osnos, 2008), through activism that prioritised patri-
otism in its efforts to make the public aware of the truth and details about
Yangzi and the series. In this campaign, the group of fan patriots and act-
ivists spoke louder than the loyal fans who was defeated by a tremendous
amount of comments and investigation.

In-depth online observations, including scraped 20 posts of each
platform with more than 25,536 comments, provided one point of view on
the subject. News reports and comments from state mainstream media re-
vealed the point of view from state and official media outlets. The Min-
istry of Natural Resources of the People’s Republic of China investigated
the broadcast’s serious political mistake, whereas other official news
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channels did not exactly concur with the Ministry’s assessment of the in-
cident. Xinhua Net (Xinhua Wang), The China Youth Daily (Zhongguo
Qingnianbao), Communist Youth League (Zhongguo Gonggingtuan), and
the mainland version of The People’s Daily (Renmin Ribao) all criticized
the error of broadcasting a fragmentary Map of China to the public,
which gave rise to the misleading value of patriotism. However, the over-
seas version of People’s Daily (Renmin Ribao Haiwaiban) encouraged
Chinese people abroad to watch the TV series because it was of high pro-
duction quality and positive energy. The series was reported to effectively
promote China’s younger generation’s style of patriotism (which excluded
the map) to the world.

The contradictory outlooks exhibited by the mainland and overseas
versions of The People’s Daily confused the public. Later, the mainland
version of The People’s Daily deleted critical comments about the prob-
lematic map in order to avoid contradiction and any instigation of greater
expressions of anger by fan patriots. The changeable attitudes The
People’s Daily displayed toward the series revealed the complicated psy-
chologies of state news media that created the dilemma of fan patriotism.
On one hand, this TV series was supported and permitted to be broadcas-
ted by China’s State Administration of Press, Publication, Radio, Film and
Television (hereafter “SAPPRFT”). The official authority had promoted the
series because of its high rate of viewership after its broadcast. Despite
the egregious error of the Map, the criticism from official news seemed in-
appropriate in face of the official approval from SAPPRFT of the series
and its documented overwhelming viewership. On the other hand, the
series did in fact commit a political and nationalistic error when it dis-
played the incomplete Map of China. This error led to large scale fan pat-
riotism evidenced by both expressions of collective patriotism and indi-
vidual activism. Without proper support from official news agencies, there
is no doubt that fan patriotism would have found itself in a predicament.
After all, The People’ Daily is one of the most authoritative state news
media in China for delivering official voices representing the party-state.
Their ambivalent stance in this instance resulted in misleading public
opinion.

The fluctuation of news releases from support and encouragement to
criticism, and then to deletions further complicated the contradictory atti-
tudes of authoritative parties toward fan patriotism and official national-
ism represented by the series. As found through the observation of fans’
posts on Zhihu, The People’s Daily called for rational voices from the
fans, because it did not want to present standpoints in support of fans’
patriotism since they might easily lead to activism such as blame and ab-
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use. However, in face of the important political error of the Map of China
in the series, official news cannot ignore the factual mistakes; rather, these
entities need to conform to the official state’s formal approval. The strong
reaction from fan patriots forced official news to turn down their voice to
avoid any large and provocative political movement. Fan patriotism thus
has been put into a predicament within the featured political and media
environment in China. The collective boycott of Yangzi and this series de-
clined quickly after the deletion of official news presence, with a tiny pro-
portion of fan activists left to denounce Yang.

CONCLUSION

Based on an in-depth online observation of the targeted fan posts on
Weibo pages and Zhihu forum discussions, the digital scrape of 40 posts
with a detailed emphasis of 18 popular posts, and the analysis of news
comments/reviews from state news agencies/media , the article draws the
conclusion that cyberspace in China has enabled more powerful fan en-
gagement, individual empowerment and political participation. Chinese
cyberspace has dramatically facilitated and stimulated fans’ collective ac-
tion and expression towards a sensitive political incident. As Rongbin
Han (2019, p.355) argues, cyber nationalism “is clearly a form of indi-
vidual empowerment for many citizens, allowing them to act on behalf of
a grand goal” China has a long term of patriotic education so that the ter-
ritorial integrity and sovereignty has been viewed as a key signal of patri-
otism. A national flag and a national map (in the case of “Boycotting
Yangzi”) were regarded as the representative of the nation as well as the
carrier of patriotism. China has established a robust patriotic education
system to shape people’s mindset of patriotism since 1949. The author
therefore redefined the campaign of “Boycotting Yangzi” as a form of fan
patriotism as it resonated with the state-led patriotic education, official
narratives of territorial integrity with strong affective affinities and social
connection (Chin & Morimoto, 2013). The analysis of “Boycotting Yangzi”
presented a high degree of collective nationalism and mobilization of fan
patriotism.

In response to the presence of the incomplete Map of China in the
popular TV series of “Go Go Squid!’, fans initiated the campaign of “Boy-
cotting Yangzi”. It is reactive in the sense that it took place “in response to
external threats or the stigmatization of China” (Yang, 2019, p. 9). The par-
ticipants were major fans of the series and its main character of Yangzi
while a majority of them turned out to be fan patriots after the map issue.
However, not all fans smoothly managed the identity change over the
process. The author conducted online observation of fans’ historical posts
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and interaction records to determine the common feature of those fans
who chose to transfer their identity from being fans of Yangzi and the
series to being fans of China. They were ordinary/general fans without
high loyalty and connection with their idol or star. In the face of emer-
gency events that stigmatized China, the group of general and ordinary
fans easily transferred their identity via collective voices and individual
engagement.

In the campaign of “Boycotting Yangzi”, loyal fans of the TV show
were termed as brainless fans who protected their idol regardless of any
issues, which led to the aggressive counterattack from the fan patriots.
This new mobilisation of fan patriotism gradually evolved into individual
activism as more ordinary fans attempted to express their suppressed
voices as individuals. Some fan activists sneaked into the group of fan pat-
riots to attack Yangzi and her team with unfriendly expressions while
other fan patriots attempted to appeal to patriotism. The online expres-
sion of fan patriotism was disorganised and disunited, which in and of it-
self is not a negative indication of cynical cyber-patriotism expressed by
fans under a disunified organization by technological means. Under this
circumstance, Chinese featured cyber patriotism has been reconstructed
by fans of China based upon rooted patriotic education, which high-
lighted the importance of paying extra attention to the special groups of
fans of China.

The different parties of fans argued for opposite standpoints towards
patriotism. Therefore, the author contends that a bipolar patriotic fan cul-
ture is emerging in the context of Chinese fan patriotism via “collective
patriotism” and “individual activism” between loyal fans and ordinary/
general fans. It has become a trend to simply transfer fan identities and
associated attitudes when encountering sensitive events that affect
Chinese patriotism. The bipolar fan culture grows into a new phe-
nomenon in current Chinese cyberspace due to the rapid development of
fan patriotism and the prominence of Chinese internet culture. In the di-
gital era, bipolar fan patriotism culture must be reviewed critically from
the lens of individual activism and collective patriotism in the face of di-
gital political movement. The author suggests a more robust official mech-
anism to tackle these emergent events regarding nationalism/patriotism
in order to avoid the ambivalence and grey zone resulting from mislead-
ing value statements about patriotism exhibited in the bipolar fan culture.
The official accounts of Chinese authorities could be introduced to lead
the voice of the campaign while more civic fan groups/communities are
suggested to be organized to call for rational and reasonable actions in the
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digital sphere. For dealing with Chinese fans’ bipolar engagement towards
sensitive political and patriotic campaign in the digital media era, the is-
sue needs further exploration in future studies.
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Abstract

The author analyses features and trends within the development of medievalism and
futurism in Japanese mass culture. Mass culture in Japan arose as one of many conse-
quences of political, social and cultural modernization. Medievalism and futurism sim-
plify ideas regarding the past or the future (futurism) and incorporate their elements
into the mass culture. These cultural phenomena are analyzed in the context of the
imagination of communities, the invention of traditions, and the simulation of classi-
cal heritage within a Japanese context. The author analyses cultural situations in
which the intellectual discourse of mass culture develops along ethnic lines, while also
acknowledging the contribution of modern technological civilization. Medievalism in
the identity of modern Japanese mass culture actualizes the myth of the ethnographic
"golden age" of medieval culture’s feudal daimyo and samurai sub-culture. By contrast,
futurism actualizes cultural phobias that are inspired by feelings of insecurity about
the future of civilization. It is assumed that medievalism and futurism as forms of cul-
tural escapism in Japanese popular culture arose as a consequence of the trauma of
forced de-archaisation and de-feudalization, forced military and economic moderniza-
tion, and the miraculous success of Japan’s economic growth and expansion in the
post-war era. The author believes that these factors actualized social discomfort and
stimulated escapist practices. The author analyses these phenomena within the con-
text of mass culture, believing that a consumer society requires reflection upon the na-
tional past in order to yield a visualization of its continuity with earlier social institu-
tions.
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AHHOTAaITUA

ABTOp aHAMM3UpPyeT 0COOEHHOCTH M BEKTOPHI Pa3BUTHS MequeBaTu3Ma u (PyTypu3Ma B COBPEMEH-
HOH SIIOHCKOI MaccOBOM KyJIbType. MaccoBas KynbTypa B SIIOHMM BO3HMKIA M pa3BHBaJach Kak
OHO U3 IOCJIEeACTBUI IIOJIMTHYECKOM, COIIHAIBPHON M KyJIbTypHON MOJEpPHHU3AIIUU CTPaHBI. ABTOp
IoJIaraeT, YTo MeAUEeBAIN3M U QYTypHU3M IIPENCTaBISAIOT COOO0 YIIPOIeHHbIE IIPeICTaBIeHNs O IIPO-
uutoM (cpemHue Beka) miau OyayuieM (PyTypusM), HHTETPUPOBAHHBIE B KAHOHBI BOCIIPOM3BOACTBA
MacCOBO¥ KyJIbTYphl [109TOMy, 3TH KyJbTypHBIE SBIEHHS aHAIU3UPYIOTCSI B KOHTEKCTaX BOoOpaxe-
HUS COOOIIECTB, U300PETEHUS TPATULINI, CUMYJISIIIUY U UMUTAIMY KIACCUUYECKOTO KYJBTYPHOTO Ha-
cylenus B SIIIOHCKUX HAalMOHAIBHBIX KOHTEKCTaX. ABTOp aHAJIM3HUPYeT KyJIbTypHble CUTyalluH, KOTda
UHTEJUIEKTYJIBHBIN THUCKYPC MACCOBOM KYyJBTYPbl Pa3BHBAeTCsl KaK 3THHUECKUI / HaIlMOHAIbHBIN
10 CBOEM IIpHpOJe, HO aKTUBHO HCIIONb3YyeT IIOT€HIHAJ COBPeMEHHOTO TEXHOJIOTHMYECKOM ITUBHIIM-
3auu obIecTBa MOTpebeHns. ABTOp IIoJIaraer, YTo MeJUeBaIn3M B UAEHTUYHOCTH COBPEMEHHOM
SIIIOHCKOM MacCCOBOI KyJIBTYPbI aKTyaIusupyeT MU 06 3THHUYECKOM / 3THOTpadUIeCKOM 30JI0TOM
BEeKe CpeIHEBEKOBOM KYJBTYpHI (peoTaNbHBIX KHSDKECTB M caMypaeB. PyTypusM akTyaIusupyer co-
HUalbHble U KYyJIbTypHble (OOUH, BHOXHOBIEHHBbIE KOJIEKTHBHBIMH UYBCTBAMH HEYBEPEHHOCTH B
OymyireM nuBmiansanuu. [IpemmmonaraeTcs, YTo MeguEBANTU3M U QyTypU3M Kak POPMBI KYIBTyPHOTO
3CKaIlM3Ma B AIIOHCKONM MacCCOBOM KyJIbType BO3HHKIU KaK IIOCIEICTBHUSA TPaBMBI IPUHYIUTEIbHOI
neapxausauuu u gedeomarusanuu (BTopas moa0BUHA 19 Beka), OpCHPOBAHHON BOEHHOM U 3KOHO-
MHUYECKON MOJepHHU3aluy (BTopas IIOJI0BMHA 19 - mepas rmosoBuHa 20 BeKa), BOEHHOM KaTacTPOQbI
(meprox BTOPOIT MHPOBOY BOIHBI), IIOCIEBOEHHOTO POCTA U SIIOHCKOTO 9KOHOMUUECKOTO uyna (BTO-
past mosoBuHa 20 BeKa). ABTOP ITOJIATAET, YTO BCE 3T (PAKTOPBI aKTYATHU3UPOBAIN COLIMATIBHBIN IHC-
KOM(OPT ¥ CTUMYJHUPOBAIN 3CKAIMCTCKHUE KYJbTypHBbIE IPAKTUKKM MeIueBaIn3Ma U PyTypU3Ma.
ABTOp aHaTM3UpYyeT 3TU SIBIEHHUS B KOHTEKCTaX MAaCCOBOM KYJIBTYpBI, ITojlaras, YTO OOIIeCTBO IIO-
TpebileHNsI TEPUONUECKN MMeET MOTPeOHOCTh B pedieKCUM OTHOCUTENHHO HAIIMOHAIBHOTO IIPO-
LIIJIOTO, YTO BeHeT K BU3YyaJIH3aIl[MH €ro IPeeMCTBEHHOCTH ¢ 6ojiee paHHUMU COLIMATbHBIMU MHCTH -
TYIUIMH ¥ aKTyaIM3alluN STHUYHOCTH B opMax, IpeararaeMbIX MacCOBOM KyJIbTYpPOU.
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...we have not been good friends with
the European Middle Ages... (Iguchi, 2010)

...as both non-origin and origin, the Middle Ages can
be everywhere, both medieval and postmodern,
and nowhere, sublime and redemptive... (Biddick, 1998, p. 84)

INTRODUCTION

Japan belongs, on the one hand, to the number of countries that in
the past were ambitious enough to form their own unique version of iden-
tity, based partly on geographical isolation from the rest of the world and
partly on language and culture. On the other hand, Japan symbolizes the
successful experience of non-European modernization, which allowed po-
litical elites to synthesize regional identities with Western development
models. Modern actual historiography offers several modes of description
and interpretation of this phenomenon (Cangia, 2010). Despite its sec-
ondary nature and external incentives, this modernization inspired syn-
thesis of Japanese and European/American approaches to both cultural
and intellectual developments. In historiography, it is known that Japan
has a reputation as the most Western and even the most European coun-
try in the non-European and non-Western cultural and social geographies
when compared to its neighboring countries. Therefore, Japan can be de-
scribed and analyzed in the categories of historical and cultural frontiers
in particular and situation of social frontiers in general; however, the
problems of Japanese frontiers in Russian historiography are less studied
(Pavlenko, 2017; 2018b; 2018a) than the same European social, cultural
and intellectual situations, although in Western and Japanese humanities
the frontier concept can be perceived as a historiographic transplant ap-
plicable enough to Western studies, while at the same time being too con-
troversial for the analysis of Japanese situations (Hopson, 2018).

What are the main features of the Japanese cultural frontier?

The author believes that two features are important for defining the
Japanese cultural frontier. Firstly, Japan is the only country outside of ge-
ographical Europe and the imagined West where social, economic and po-
litical institutions and relations can be described within the framework of
a universal historical model of feudalism that emerged independently
without Roman or barbaric influences since both of these factors were ab-
sent. Secondly, Japan in the modern world has a reputation as the most
westernized and modernized non-European country (Gordon, 2013;
Jansen, 2002), although this idea mutated into a cultural stereotype or
even myth in recent years. In this context, Japan can be localized in the
same imagining line with Germany, Italy, England, Sweden, Poland,
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Latvia etc. which possess both historical (their own national in particular,
but Western in general feudalisms and the Middle Ages) and technological
(economic development) arguments for legitimizing their existence in a
globalizing world where popular culture monopolized social change to be-
come the only model of cultural development.

It is known that mass culture as a social organism operates in part
under the auspices of clichés and stereotypes reproduced in various
branches of a culture’s leisure and entertainment industries. Medievalism
and futurism - represented by serial idealizations and simplified interpre-
tations of the Middle Ages and possible future worlds within the contexts
of either historical, “feudal” or fantastic paradigms and their consequent
products — are both universal attributes found within mass consumer cul-
ture.

PURPOSE AND OBJECTIVES OF THE ARTICLE

An analysis of medievalism and futurism as grand narratives and
forms of the heritage of “high culture” that have been integrated into the
mass heterogeneous culture of a modern consumer society is this article’s
main purpose. The author will analyze these two forms of the social mani-
festation of consumer society found in national Japanese culture. There-
fore, the objectives of the article can be summarized as follows: firstly, an
analysis of the genesis of Japanese versions of medievalism and futurism;
secondly, the adjustment of the concepts of “medievalism” and “futurism”
in Japanese cultural and social realities; thirdly, an analysis of actual cul-
tural situations where “medievalism” and “futurism” correlate and coexist
with historical and political memories in modern realities of Japan -
where mass culture determines collective preferences of citizens as pro-
fessional consumers.

METHODS AND HISTORIOGRAPHY

Methods employed by the author in this article follows his historio-
graphical predecessors, who have analyzed social and cultural changes
and transformations as processes of the invention of traditions, produc-
tion and promotion of meanings within the context of intellectual history
and archaeology of ideas. These theoretical approaches provide scholars
with possibilities to analyze cultural phenomena as they relate to the
imagination of communities, the invention of traditions (Anderson, 1997),
and the simulation and imitation of the classical cultural heritage found in
Japanese national contexts. Therefore, the author presumes that the in-
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vention of traditions became a factor of the development and progress of
Japanese nationalism (Krupianko & Areshidze, 2012) and nationalist mod-
ernizations.

A consideration of medievalism and futurism found in Japanese pop-
ular culture as they relate to intellectual connections and interdepen-
dences with social and historical memories, historical politics and at-
tempts to overcome the traumatic experience of the past are among the
topics poorly studied in comparison with other aspects of Japanese mass
culture - including manga and the phenomenon of gangster cinema, etc.
(Katasonova, 2012; 2012a; 2012b; 2012c; 2012d). With regard to the cul-
tural intertwining of medievalism with nationalism, and the dependence
of cultural imagination upon identity transformations, these aspects are
not often found in Russian historiography; nationalism has been docu-
mented, but mainly as a political phenomenon (Krupianko & Areshidze,
2012). Esther Liberman Cuenca, commenting on connections between in-
vention of the Middle Ages in intellectual tradition and imagination of na-
tionalism proposes that “institutions, practices, and identities that many
ethno-nationalists claim as dating to medieval times actually have a much
more recent provenance...medieval history...the early medieval period and
its perception in the popular consciousness represent important sites for
understanding recent...nationalist movements that stake their identities in
nostalgia” (Cuenca, 2020). In foreign historiography for several decades,
the dominant tendency has been to imagine Japanese nationalism as part
of political discourse (Hardacre, 1997; Rieu, 2014; Sannosuke, 1971), and
his political interpretations and explanations (Conroy, 1955; Farkas, 2013;
Saaler, 2016) have become a universal modus for addressing and attempt-
ing to define Japanese nationalism.

As has been previously reported in the literature, nationalism ex-
presses itself mainly in politics as a factor of modernization. Recent theo-
retical developments have revealed that modern historiography needs a
new mode or even a language to communicate an understanding of na-
tionalism’s history; however the common strategy used to study national-
ism is modernism. Commenting on historiography in general terms, Rus-
sian historian Mihail Krom emphasizes that “the deconstruction of basic
concepts that shaped the concept of history and historiography forced
modern scholars into a very difficult situation: they can still develop pri-
vate subjects, using the language of the sources for narrative building, but
the conceptual apparatus for serious generalizations is clearly not
enough” (Krom, 2013).
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Evgenij Savitskij, a Russian historian, commenting on the simultane-
ous coexistence of several modus in historiography, believes that “dozens
of American professional historians, philologists, and art historians pub-
lish books that would outrage a scholar educated with respect for the
principle of historicism. These texts are little known in Russia because
they look strange, not meeting the academic criteria that are still repro-
duced in Russian universities” ( Savitskij, 2016). The author of this article
presumes that this text can also be perceived as marginal both by Russian
medievalists and Nihonjinron - if for the first ones it is an attempt to ana-
lyze something strange and non-academic, then for the second ones it is
an attempt to attack the methodological orthodoxy of a professional insti-
tution and turn apparently frivolous problems into serious ones.

Two approaches, including modernism and constructivism, have
been influential in this field because they propose universal language to
define and describe nationalism as a paradigm. There is a rapidly growing
literature that addresses the concept of nationalism, which indicates that
it is still among the most influential factors of contemporary political, so-
cial, and cultural processes. As far as we know, no previous research has
investigated nationalism as a factor for development of pop cultural
trends including medievalism and science fiction mass literature. Despite
decades of research, historians continue to debate the comparative sig-
nificance of the roles of nationalist imagination and invention of new tra-
ditions. Therefore, the analysis of nationalism within the context of mass
culture may be an attempt to avoid the extremes of either a modernist or
primordial historiography. The literature provides no evidence of a con-
sensus with regard to the genesis and nature of nationalism, which means
that it can be explained from more than one angle.

The main problem is that the culturalization of nationalism rendered
it too commonplace within contemporary mass culture. The author there-
fore agrees with the Belarus philosopher Piotra Barkotski, who believes
that “today it is necessary to continue deconstructing — criticizing and re-
defining the meanings that we lose as a result of the depoliticization of
the political world, through the deculturalization of culture and the ni-
hilization of thinking in modern society” (Barkouski, 2013, p. 95). The rise
and fall of traditions as collective practices and strategies of cultural be-
havior and consequent social consumption became an important factor in
the paradigm-changing processes that determined the main vectors and
paths of cultural developments, including the crisis and erosion of high
cultures replaced by mass, serial and consumer ones.
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PRELIMINARY ORIENTATIONS IN SOURCES

The author offers an analysis of films and texts as two pillars of mod-
ern mass culture in Japan (Katasonova, 2012a) within the contexts of their
presence in historical memories, as well as practices and strategies that
form actual Japanese identities as direct extensions of earlier ones or
transplants of similar Western cultural trends. Medievalism and futurism
in Japan are presented in other forms of intellectual activities, including
academic historiography and philosophy, however, the author has chosen
to consider them beyond the scope of this article because they represent
versions of high culture that were able to adapt to the society whereas
pop culture became the more dominant influential force. The cultural
trends of consumerism, on the one hand, and the heritage of high culture,
on the other hand, co-exist and co-function in parallel. Therefore, if the
academic versions of Japanese medievalism and futurism can be the sub-
ject of research, then they are best approached independently from an
analysis of mass culture.

“MEDIEVALISM” AND “FUTURISM”: DEFINING THE BASIC
CONCEPTS OF THE TEXT

Before analyzing medievalism and futurism as influences within
Japan’s consumer culture, the author offers some key introductory re-
marks regarding the possible definitions necessary for a better under-
standing of this text.

What is medievalism and futurism in Japanese popular cul-
ture? Firstly, these two phenomena have one common feature — both me-
dievalism and futurism emerged as products of the development of mass
culture, although they are related to temporally and historically different
cultural trends. The birth traumas of their genesis and early history of
mass culture influenced them significantly. Secondly, neither medievalism
nor futurism can be determined as attempts to form a true image of the
Middle Ages or the future because they are servilist cultural trends in
their nature. Medievalism and futurism serve the needs of their respective
popular cultures. Therefore, thirdly, medievalism can be described as a
system of beliefs and practices inspired by the Middle Ages of Japan or
devotion to the traditional elements of that period, including Japanese ar-
chitecture, literature, music, art, philosophy, martial arts, military ethics,
etc. As for futurism, fourthly, the author perceives it as an alternative to
medievalism based on the pervasive influence of technological progress,
represented by actual serial cultural products - films, series, comics, and
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mass literature in the science fiction genre. Fifthly, both medievalism and
futurism as forms of mass culture are oriented toward a growing con-
sumer market.

Historians and other intellectuals in Japan imagine history precisely
as Japanese history, nevertheless, there are national traditions of Euro-
pean historical studies, but despite this fact, the assumptions of the
Ukrainian historian Yaroslav Hrytsak that “the predominance of the na-
tional paradigm in the writings of historians can be compared with the
dominance of the positivist paradigm of Leopold Ranke's exodus” (Hryt-
sak & Semyonova, 2003) seems adequate to describe the Japanese historio-
graphic situation. Mass or pop medievalism in the first decades of the 21st
centuries became a successful form of marketization of the rudiments of a
historical recollection of the Middle Ages, although Japan has its own tra-
ditions of academic medievalism (Keirstead, 1998; Kido, 1995), focused
both on studies of national Japanese medieval history and feudalism, and
on the western classical model of feudalism (Iguchi, 2011). The formal
community of Japanese medievalists “Japan Society for Medieval Euro-
pean Studies” (“Seiyo chiusei gakkai”) is well institutionalized and pub-
lishes a magazine “Spicilegium”. The theoretical range of interpretations
and explanations in academic medievalism is diverse, ranging from trans-
plantations into Japanese social and cultural contexts of the ideas of the
“Annals school” or other approaches (Asaji, 1995; Kanao, 1995; Miya-
matsu, 1995; Takayama, 1995; Tsurushima, 1995) to “new medievalism”
(Okubo, 2008; Tanaka, 1996).

As for futurism, the author proposes that it is logical to determine it
as the integration of relapses of an “archaic” cultural model (where the
book was one of the systemic institutions of identity and reading was
among important cultural practice) into the modern dominating type of
mass culture. Medievalism and futurism in their dominant forms of films,
series, and comics became twin brothers of modern mass consumption
culture which quickly responded to cultural needs of consumers - re-
sponding to their changing preferences and offering cultural products that
take into account collective interests in both medieval (feudal) and futur-
istic (fantastic) realms. The borderline or frontier character of Japanese
culture is visible in several features of medievalism and futurism, includ-
ing the borderline position at the junctions and intersections of mythol-
ogy and traditional tales, romantic literature and medieval history, litera-
ture and cinema.

Modern stereotypes of popular culture present fantasy as a (pseudo)
historical and adventure novel, where the characters act in non-existent
worlds, stylized as a nationalized Japanese Middle Age. Actually, fantasy
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became a form of social and cultural escapism because the imagination
and invention of new frontier worlds became the common cultural strat-
egy of Japanese medievalism and futurism, but the medievalist imagina-
tion in its Japanese version is not much different from Western me-
dievalisms, actualizing mass and primitivised concepts and collective
ideas about the Middle Ages and feudalism inherited from an earlier ro-
mantic tradition and genre of the historical novel. As for Japan, Japanese
romantics (Doak, 1994) contributed to the genesis of medievalism, but
their impact is not so noticeable when compared to Western influences of
pop culture.

Almost any work belonging to the medievalist or futurist paradigm
in modern Japanese popular culture provides numerous versions of the
ethnic Middle Ages or the fantastic future imagined in the Japanese ethnic
coordinate system. These worlds of Japanese feudal medievalism or fan-
tastic futurism that do not exist in reality offer their possible historians
many cases of frontier historical, political, cultural, social, ethnographic,
economic and religious situations. Mass culture constructs its own me-
dieval and future worlds for mass consumption. These two trends primi-
tivized concepts and ideas about the Middle Ages and the future, with the
significant difference being that medievalism mutates into an ethno-
graphic positive utopia, and futurism becomes a repulsive fantastic
dystopia.

SOCIAL CONTEXTS OF INTELLECTUAL HISTORY AND
ARCHAEOLOGY OF IDEAS IN JAPANESE MEDIEVALISM
AND FUTURISM

Medievalism and futurism as trends in the history of Japanese intel-
lectual discourse did not arise in a vacuum - the social and cultural con-
texts of Japanese history, starting from the middle of 19th century, prede-
termined the development trajectories of these trends. Japan, as the au-
thor of this article has already stated, was one of those non-Western
countries where feudalism and its own Middle Ages existed. By the mid-
dle of the 19th century, Japan was not one of the fastest growing coun-
tries, but its isolation made it more vulnerable to external threats. In 1868
the Tokugawa regime ceased to exist and reproduced itself in social and
political spheres because a group of samurai organized a coup d’état, oc-
cupied the Imperial Palace in Kyoto, and in fact inspired further radical
transformation which changed Japan from a late feudal state to a new na-
tion-state, dynamically changing and developing amid its neighboring
more traditional countries.

120


http://code-industry.net/

-

G Galactica Media: Journal of Media Studies. 2020. No 4 | ISSN: 2658-7734
AswmaTckue TUTPHI B IUPPOBBIX MHKyHIIIX | Doi: 10.46539/gmd.v2i4.106

Whereas feudal regional groups inspired successive events of 1868,
historical logic led them to transform into modernizers of the state. The
Tokugawa regime existed before 1868 and the new Meiji rule established
in 1868 actualized two tendencies which were far removed from radical
modernizing changes. The shogunate and its political opponents repre-
sented feudal society and so were feudal in nature with the only differ-
ence that the shogun and emperor appealed to different forms of class ide-
ology. Therefore, the shogunate and the imperial regime were equally ac-
tive in their attempts to use the glorious historical past to right and cor-
rect medieval traditions for political purposes. While the shogunate and
the samurai who supported it were consistent in defending their view-
point, the imperial regime preferred instead to adapt to new social and
economic situations, which forced it to launch a mechanism of political
and cultural modernization. Supporters of these changes imagined the
Western model of the nation-state as an ideal example of the state organi-
zation that needed to be transplanted to Japan. Since the 1870s, Japan has
become a state where elites reformed social, political and economic rela-
tions consistently and decisively, destroying the old and creating new
ones.

According to Robert Hellyer and David Leheny, the new political
class of Meiji Japan “initiated reforms that dismantled the politically dif-
fuse feudal state in which samurai lords ruled over semi-independent do-
mains and pledged personal loyalty to the Tokugawa shogun. Drawing in-
spiration from Western political structures, the leaders eliminated the do-
mains, reorganizing Japan into regional administrative units headed by
governors appointed by the new central government. They also elimi-
nated the samurai class, who had served as the administrators of the do-
main governments, and instead developed an extensive central bureau-
cracy that acted in the name of Meiji, whose portrait was placed in
schools” (Hellyer & Leheny, 20138).

In this regard, Japan followed the path that European states had al-
ready taken. Peasants and city dwellers with fuzzy and blurred forms of
estates and local self-identity turned into political nations (Weber, 1976)
with standardized and unified identities. Meiji Restoration forced the fly-
wheel of social, political, cultural and intellectual transformations to move
in concert; as a result, these changes inspired the simultaneous coexis-
tence of two mutually exclusive trends — the desire for modernization and
a technically developed future world, along with a nostalgia for the
golden age of the ethnically correct and ideal feudal Japan of the national
Middle Ages. Japanese nationalism was a product of radical social and po-
litical modernization. As a consequence, nationalist discourse did not in-
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spire narratives about the golden age of the nation’s Middle Ages — such
narratives being less popular among nationalistic intellectuals than the
now current ideas of territorial expansion or the promotion of Japanese
ethnicity, the integration of external territories and the assimilation of mi-
norities.

The history of Japan does not reveal outright a direct dependency
and correlation between the social speeds of cultural change and the pres-
ence of medievalism in culture, yet it does demonstrate that medievalism
and futurism actualized themselves as ideological reactions and futuristic
fantastic radical legitimations of modernization. These trends became visi-
ble later than classical political ideologies because the discourse of pop
culture was yet to come. Medievalism and futurism found in Japanese in-
tellectualism of the 20th century arose as a form of political reaction. The
defeat in World War II, perceived as a national and military catastrophe
resulting from radical authoritarian and undemocratic modernization,
stimulated the futuristic reflections of Japanese intellectuals at a time
when the radical social modernizations of the Japanese economic resur-
rection combined with Western cultural influences became the main in-
centives for medievalism.

MEDIEVALISM AND FUTURISM AS RECURRENTS OF
MODERN IN MASS CULTURAL SOCIETY

This study proposes as an informal compromise and agreement that
Japan, like the European states in times prior, experienced its own histori-
cal Middle Ages, which generated unique institutions and relations that
are feudal in nature, even though some authors are reticent to describe
medieval Japan as a feudal country. Marianne O’Doherty, for example,
emphasizes that “across much of Europe, the period of the fall of the
Western Roman Empire can very broadly be associated with some sig-
nificant social and political changes. Similarly, around 1500, major cul-
tural, theological, technological, and political upheavals (the reformation,
the popularization of print, encounters in the Americas) can, rightly or
wrongly, be used as markers of significant change. But none of these
matter at all in... Japan..” (O’Doherty, 2017); however, other viewpoints
are nonetheless visible in the historiography.

Paul B. Sturtevant, commenting on the cultural and mental localiza-
tion of the Japanese Middle Ages within the Western cultural and histori-
ographical tradition, stresses that Japan has more in common with the Eu-
ropean West in its medieval history because both of them were feudal for
more than ten centuries when discussions about “Chinese Middle Ages”
or “European Seven Warring States period” (Sturtevant, 2014) would be
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almost meaningless and impossible. Western intellectuals more often use
the concept of “medieval” (Glassman, 2012; Souyri, 2003; Turnbull, 2005)
as a definition when they write about Japan, mapping it in the system of
methodological coordinates usually employed in the analysis of European
feudalism.

The adjective “medieval” is used to describe the social and economic
institutions of Japanese society with regard to politics, land relations and
dependency, lordship and vassalage, culture and religion during a time
when Japanese society itself is imagined as “feudal” in its nature and
structure. The subsequent social, political and cultural transformations
yielded by modernization led to the formal westernization of Japanese
cultural spaces, including the transplantation of the European model of
university education. Such education in Japan entailed the institutional-
ization of science in its Western sense, including history and medieval
studies as one of the areas in humanities. At the same time, moderniza-
tion inspired the emergence of novel literary trends that were historically
absent in previous Japanese culture.

The defeat of Japan in World War II and the subsequent moderniza-
tion of the national economy with its integration into the global world
market led to radical changes in the status and role of the country in the
region, turning it into one of the most developed and westernized states
in Asia. Inevitably, these processes stimulated changes and transforma-
tions in the cultural sphere, inspiring the emergence and further develop-
ment of the local mass culture, which combined Japanese and Western
features. As a result, Japanese popular culture (Iwabuchi, 2002; Silverberg,
2009; Tsutsui, 2010) was able to combine the national (Shirane & Suzuki,
2002; Surak, 2012; Yoshino, 1992), ethnic, and ethnographic colors of his-
tory and heritage with general trends and common tendencies in the de-
velopment of popular culture (Ashmore, 2005).

If historiography in almost all societies is either subordinate to poli-
tics directly or dependent upon it (Lindner, 1996), then mass culture is
prone to politicization and conceptualization as well. Therefore, market
actors involved in the production of mass-cultural products in Japan use
universal forms (comics, film, series, mass literature) that actualize the Ja-
panese versions of medievalism or futurism; however, the result of this
symbiosis is not unique despite the fact that a significant number of eth-
nic features remain identifiable (Starrs, 2004).

Sergei Ivanov, a Russian historian of Byzantium, believes that fantasy
— being the sphere of dominance of medievalism - is “always the Middle
Ages, but the Western Middle Ages. ‘Game of Thrones’ is entirely the Ro-
man-Germanic Middle Ages. In fantasy, there is no place for stylization
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under Byzantium. Byzantium fell into the image gap” (Ivanov, 2018). As
for Japan in particular and Asia in general, these regions are less recog-
nizable in the imagined worlds of Western medievalism, although Japa-
nese mass literature has no deficit in texts imagining a nationalized and
“Nipponified” Middle Ages.

Actually, Japanese medievalism and futurism as products of mass
culture became part of the global or globalizing cultural project of pop
culture (Ko, 2013). Consequently, Japanese ethnic-national features were
sold successfully in the global markets of symbolic services and entertain-
ment. Japanese collective motifs of individual heroes, on the one hand,
present clearly and discreetly in some products of American and Euro-
pean popular culture (Kaori, 2011); while on the other hand, the Japanese
cultural market remains open to American and European influences,
which became inevitable in the global economy with its trends for further
globalization.

JAPANESE CULTURAL REALITIES AND WESTERN
MEDIEVALISM

The relative popularity and success in Japan of “The Game of
Thrones” by George Martin (less modest than enthusiasm in Europe a few
years earlier) became a real expression of this cultural openness (Bremer,
2017; Mckenna, 2016). George Martin not only allowed the translation of
his books in Japanese and publish them in Japan but also collaborated
with the company that specializes in the production of computer games in
medieval style (Cooper, 2019; ‘GoT-Firstpost’, 2019).

“The Game of Thrones” generated numerous critical and laudatory
responses in the Japanese media, inspiring a host of adaptations and na-
tionalizations of the project varying from traditional Japanese manga
(Nakano, 2004; Natsume, 2001; Shimizu, 2001; Suyama, 1968) to the uni-
versal genre of the series. At the historical moment when Western popu-
lar culture began its expansion into Asian markets, including Japan, Japa-
nese pop culture (Kamachi, 1999) had several social and cultural institu-
tions (Brenner, 2007; Macwilliams, 2008) that could assimilate the Western
cultural impact and product by integrating them into Japanese social spa-
ces and collective preferences.

Furthermore, Japanese entertainment industries managed to “digest”
science fiction (Motoko, 2014) proposing new models of the futuristic
world (Perper & Cornog, 2011), which were ethnically Japanese and
aimed at Japanese consumers, yet they were also understandable for mass
consumers in America, Europe and Russia whose ideas about Japan res-
onated with their own cultures’ numerous stereotypes about Japan as a
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country of samurai and high technology. Japanese writers of the 20th cen-
tury made a significant contribution to the institutionalization and subse-
quent strengthening of the medievalist myth in their own cultural iden-
tity. Imitating the canons of a highly literate modern culture while simul-
taneously being integrated into the needs of the Japanese market econ-
omy, some authors successfully adapted medieval Japanese plots to the
needs of the emerging consumer society and its mass culture.

Intellectuals, as the Ukrainian historian Iryna Kolesnyk believes, “are
always in the power field of politics. Some serve the needs of the authori-
ties, like official historiographers of rulers, dynasties, countries, they even
become architects of new states. Others do not demonstrate their political
preferences and views openly. Some of the historians remove from power
and state institutions deliberately... a true intellectual is always in opposi-
tion to power and the existing regime” (Kolesnyk, 2017, p. 9). Yet in the Ja-
panese case, nationalism — defeated in World War II — became a symbol of
consolidation and a universal code readable by consumers of mass cul-
ture.

As a consequence, the gradual actualization of the medieval motives
as a social memory of the golden age of the national Japanese Middle
Ages became inevitable. Eiji Yoshikawa (1892 — 1962), the Japanese writer,
was responsible for the successes and progress of Japanese popular cul-
ture in the second half of the 20th century. His texts became attempts to
simulate and imitate the traditional medieval Japanese narrative in mod-
ern literature, and the writer himself recognized the secondary nature of
his books. Yoshikawa, being one of the founding fathers of mass litera-
ture, actually deconstructed the classical medieval heritage in order to
adapt it to the needs of modern culture, focusing on the interests of possi-
ble readers of mass literature. Yoshikawa’s works belonged to popular cul-
ture and the Japanese film industry adapted them actively: his novels
were filmed 13 times from 1954 to 1973. Thus, Yoshikawa was among the
inspirers of the synthesis of medievalism with mass culture. Medievalist
motifs are characteristic for some texts by Ryotard Shiba (1923 — 1996)
and Shusaku Endo (1923-1996) as well, but they are limited to samurai
images that were easily recognizable and decoded by mass readers.

MEMORY OF THE GOLDEN AGE OF THE NATIONAL
MIDDLE AGES AND POLITICAL NOSTALGIA

The integration of medievalism into the Japanese cultural canon is a
direct result of what transpired during the second half of the 20th century.
Writers and intellectuals of that time nationalized and Nipponified West-
ern fiction. They combined it with Japanese political realities which in-
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cluded socially significant and painful aspects of historical memory — mil-
itarized aesthetics (Ohnuki-Tierney, 2010), political militarism, and the
survival of the experience of violent warfare, which is a sensitive and
painful part of Japanese modern history (Nozaki, 2008; Person, 2020; Tak-
enaka, 2015). “The Battleship Yamato” (Shunichi, 2013) was the most suc-
cessful fiction assimilation project in Japanese cultural realities because it
simulates, imitates and deciphers messages found in American popular
culture, from the 1960s pioneering television series “Star Trek” conceived
by Gene Roddenberry to the movie novena of “Star Wars” created by
George Lucas in the 1970s and being completed in the 21st century.

Several attempts to combine the poetics of medievalism with fantas-
tic discourse preceded “The Battleship Yamato”, but numerous cultural
and intellectual works by Japanese writers from the periods known as
“shinto to kakusan” (“infiltration and diffusion”) fueled the ascent of Japa-
nese science fiction, which began to reference Western experience, meld-
ing it into Japanese national culture and bringing to modern conscious-
ness the political and ideological problems important to society by fram-
ing them within a novel context. The trauma of war predetermined the
growth of revisionist sentiments, making possible the simultaneous actu-
alization of both modern political militaristic sensibilities and medieval
ethnic nostalgia.

“Space Battleship Yamato” (“Uchii Senkan Yamato”, 1974-1975, 26
episodes), a Japanese science fiction anime series, is a successful Japanese
project which combined values of nationalism and militarism with politi-
cal nostalgia and intellectual reflections on historical Japan. “Space Battle-
ship Yamato II” (“Ucha Senkan Yamato Tst”) continued the previous
project in 1978 and 1979. By 1980 the third part of franchise “Space Battle-
ship Yamato III” (“Ucht Senkan Yamato Suri’) appeared. As for anime,
“Space Battleship Yamato: The Movie” (“Uchti Senkan Yamato: Geki-
joban”) directed by Leiji Matsumoto appeared in 1977 and became the first
attempt to integrate the plot into the traditional Japanese canon. By 2017
one film and eight anime series based upon themes found in the original
“Space Battleship Yamato” were also released. “Space Battleship Yamato”
became the first step in pop culture’s transition from the traditional para-
digm of super-hero to the Japanese space operas of the late 1970s which
made visible the contradictions between the forced surrender of a country
that had preserved its historical memory of the national Middle Ages and
its military spirit. As a result, a new stereotype arose in Japanese popular
culture. A non-belligerent country painfully and actively imagined and in-
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vented alternative historical mediaeval and fantastic futurist realities. Ja-
panese intellectuals in pacifist Japan (Mizuno, 2007) projected the trauma
of defeat in World War II on mass culture.

The Japanese film industry tried several times to synthesize nostalgia
for the collective social and cultural medievalism with the technological
poetics of science fiction by fitting them into the universal language of
mass culture. “The Sengokujieitai” (“Time Slip and Sengoku Self Defense
Force”, 1979) and the “Sengoku Jieitai 1549” (“Samurai Commando: Mis-
sion 15497, 2005) became attempts to reconcile the various cultural and so-
cial versions of historical Japanese memory in the form of military coop-
eration between medieval samurai and modern soldiers of the Japanese
army.

These films became pop culture attempts to revise the “therapeutic
function” of history. Intellectuals preferred to ignore this function of his-
tory, however they resort to recalling it whenever they “discuss aspects of
the past that seemed useful to the nation” (Scherrer, 2009, p. 101). None-
theless, such films are successful attempts to return to discussions about
the benefit or harm of militarism in a state that, after World War II, was
actually forbidden to restore armed forces. Mass culture in Japan, with re-
gard to nationalism, emerged as a “modern project” because these pop
culture influences suggested “replacing universal holiness with partial
sacrilege as a result of an attempt to separate the sacred from every day in
the structures of power” (Manchev, 2003).

In this intellectual environment, popular culture in Japan created ties
with nationalism, replacing relapses of high culture with their mass simu-
lations, integrating nationalist tendencies into the formally non-political
contexts of post-modernity. These films yielded a greater visualization of
Japanese nationalism (Gayle, 2004; Stockwin & Ampiah, 2017) and the tra-
ditions of militarism: in the situation of strong and stable external control
and influence and the impossibility for Japan as the state to have its own
national armed forces and take part in wars, film directors “sent” their he-
roes to the past, forcing them to become participants in real feudal
clashes. While historians, according to British sociologist Anthony Smith,
play significant and prominent roles among the inspirers of nationalism
(Smith, 1992), cultural activists in the 20th century became important par-
ticipants in the nationalist imagination as well. Their activities range from
nationalist polemics to the imagination of communities and the invention
of traditions for the masses turning into political or ethnic nations.
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SOCIAL INJURIES OF HISTORICAL MEMORY IN POP
CULTURE BETWEEN MILITARISM AND NOSTALGIA

“The Battleship Yamato”, directed by Takashi Yamazaki, imitated the
political and ideological poetics of American projects such as “Star Trek”
and “Star Wars”, transplanting their concepts into Japanese social, cultural
and historical realities. “The Battleship Yamato” (Ashbaugh, 2010)
emerged also as a political and ideological project because it contributed
to the actualization of nationalism, the visualization of Japanese identity,
the legitimization of politically incorrect nostalgia for medieval feudal
Japan and the fighting spirit of the samurai (Benesch, 2016). However, this
ideology, in fact, became a victim of discredit as a result of the defeat in
the second world war; as a consequence, Japanese pop culture became
adept at assimilating and integrating Western cultural content into its na-
tional canon, using it to grow the Japanese pop culture industry.

If “The Battleship Yamato” revealed hidden political nostalgia, then
Japanese versions of “Game of Thrones” emerged as overt nostalgia for
the golden age of feudal medieval Japan. In the Japanese case, popular cul-
ture develops in the same way as historiography - dependent upon na-
tionalism — because, if “the past is perceived as something negative and a
deviation from the 'normal' path, then the elites and society face the task
of parting with the legacy and overcoming the negative experience in-
evitably, correcting their own development paths” (Lastotski, 2016, p. 37).

Therefore, societies that gained traumatic lessons from the experi-
ence of military defeat and political responsibility can use the past for
“therapeutic correction of the present, destroying and transforming past”
(Krastev, 2003). The intellectual, cultural and political elites of Europe in
the 20th century solved such problems several times and the mechanisms
of the decision were varied, ranging from the marginalization of unpleas-
ant moments of the past to their migration from politics to the cultural
sphere, including popular culture. If nationalism actualizes some of the
birth traumas of historiography and exposes its dependence on the politi-
cal situation, then the mass culture of Japan actualizes the features of ex-
treme politicization, monopolization of the production of ideas and mean-
ings, as well as a high degree of politicization (Cusco & Taki, 2003).

When the seminal installment of “The Battleship Yamato” was
brought to the public in the 1960s, the historical memory of the war in
Japan was still fresh, so its visualization — like the actualization of the
memory of feudal Japan - could be perceived as a politically reactionary
trend. The later installments of “The Battleship Yamato”, belonging to the
pop-cultural paradigm, were consequently free to illustrate the political
feelings and preferences of their creators. This project appealed to Japa-
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nese nationalism in its cultural version. Any other attempts to synthesize
the memory of the war with nostalgia for medieval feudal Japan became
stable and visible phenomena within Japanese self-consciousness by the
2010s, yet intellectuals continued to imagine modern memory as distinct
and different from the medieval feudal past.

The heroes of the latest version of “The Battleship Yamato”, on the
one hand, formally symbolize all the positive aspects of human civiliza-
tion because they fight against alien invaders; on the other hand, they re-
main Japanese. As a result, the project itself is a prime example of one
more pop-cultural reflection on the past of medieval feudal Japan imag-
ined as the golden age of samurai valor. This cultural situation became a
mental preparation for the legitimization and actualization of new images
of the Middle Ages in Japanese popular culture because they became too
comfortable for intellectuals who were brave and decisive enough to ap-
peal to nationalist feelings.

The nationalist call of intellectuals for the rehabilitation of national
past was pop-cultural in context and nationalist in nature, but it was not
less effective than the same efforts of Japanese nationalism supporters in
the political sphere. In the era of nationalism, according to Russian histo-
rian Viktor Shnirelman, “nations become the main subjects of history, the
primordialist approach endows them with extremely stable cultural char-
acteristics, nationalists identify nations with ethnic groups whose roots
are lost in immemorial times” (Shnirelman, 2003, p. 18). In post-World
War II Japan, nationalism became a victim of moderate political and ideo-
logical marginalization. At the same time, the nationalist discourse dissi-
pated, migrating from the political sphere into heterogeneous cultural
spaces. Therefore, actors of the mass cultural market reacted to the ever-
growing demand for content labeled as specifically nationalistic. These
consumer preferences made it possible to turn some areas of mass culture
into a new space where nationalist discourse became the dominant force.

MASS CULTURAL NATIONALISM: PROTECTING AND
DEFENDING JAPANESE MEDIEVALISM

The roots and origins of modern Japanese medievalism can be found
not only within the influence of the Western fantasy tradition, but also
within Japanese political discussions that played a role no less important
and significant. These transformations of collective ideas about the past
and identity were impossible without the unique cultural experience that
Japan gained in its attempts to create, its own national and partially ethi-
cized version of mass culture, inspiring the emergence and development
of the “taiga dorama” phenomenon - the annual year-long historical
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drama television series that includes “Minamoto no Yoshitsune” (1966),
“Haru no Sakamichi” (1971), “Shin Heike Monogatari” (1972), “Kunitori
Monogatari” (1973), “Dokuganryt Masamune” (1987) and others that ac-
tualized and visualized medieval motifs. Samurai cinema (Galloway, 2005;
2009; Silver, 1977) also known as "chambara" became a form of visualiza-
tion of the medievalist of myth and its integration into modern culture as
well.

The market version of Japanese medievalism coexists with invented
traditions that actualize collective social and cultural memories of the
Middle Ages. The Shingen-ko Festival, Esahi Ubagami Grand Shrine Festi-
val, Matsue Warrior Procession, Date Musha (Samurai) Festival, Shizuoka
Festival, Battle of Sekigahara Festival, Nobunaga festival parade, Hagi
Jidai Festival are among medieval invented traditions in modern Japan,
which is forced to coexist with Korean attempts to visualize Japanese me-
dievalism in the globalizing world. In addition to festivals, numerous Ja-
panese castles (Ono-jo, Hakuho-jo, Kakegawa-jo, Hirosaki-jo,
Kaminoyama-jo, Chikiri-jo, Gifu-j6, Hikone-j6, and Hamamatsu-jo etc.)
still exist as the monumental embodiment of medievalism.

External influences ranging from Western to neighboring regional
(Korean) ones played a part in stimulating such cultural Japanese prac-
tices. The American-Japanese television miniseries “Shogun” (1980), based
on the same title novel of James Clavell (1921 - 1994), was among the first
external incentives with internal Japanese motivation, because the
project’s Japanese participants were interested in its financial success. If
Japanese medievalism idealizes the Japanese Middle Ages positively, then
Korean medievalism, by contrast, causes a negative impression in Japan.
“Myeonglyang” (“The Admiral: Roaring Currents” in the English version,
“Batoru oshan kaijo kessen” in Japanese) reproduces, imitates and simu-
lates the medieval Japanese entourage no less carefully than that por-
trayed within the Japanese film industry itself.

Despite the fact that the filmmakers paid considerable attention to
the reconstruction of Japanese medieval features, Japanese cinema the-
atres did not show the film. They considered it on the one hand to be an
expression of anti-Japanese sentiments held by its Korean creators — who
did not hire Japanese actors but instead entrusted these roles to Koreans -
while on the other hand, they considered it to be potentially politically
dangerous because it might inspire the rise of Japanese ethnic national-
ism. The Japanese reception of “Game of Thrones” resulted from changes
in historical consciousness in the early decades of the 21st century. If the
two previous centuries entered the history as epochs when “historians as
authors of the historical narrative” invented “traditions that contributed
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to the emergence of collective identities of national communities” (Sa-
hanovic, 2010, p. 89), then the first two decades of the 21st century be-
came the period when professional historians lost this monopoly and
yielded it to popular culture.

If in the preceding periods “history could be a political commodity
only in a logo-centric society”, then in a postmodern society “history be-
comes practically unnecessary. There is simply no history in such a sys-
tem” (Kazakevi¢ & Akudovic, 2006). The substitution of history with pop-
cultural historical simulations, stylizations and imitations became in-
evitable, meaning that the “Game of Thrones” can be considered to be one
of the decisive and determining factors in the process of changing the lo-
calization of historical memory and identity. Despite modern pop cul-
ture’s influence, history in Japan — as well as in neighboring states -
nonetheless became a victim of politically and ideologically motivated
manipulations.

Whereas in developing communist China the “tendency toward a na-
tionalist reading of historical events” (Borah & Lomanov, 2009, p. 65) be-
comes more significant, in economically developed Japan perception of
the past in a nationalistic spirit is still taken to be reprehensible. In this
situation pop culture offers revisionist models of understanding the past,
while nationalist perception becomes an indispensable element of alterna-
tive cultural and intellectual discourses. Therefore, the triumph of mass
culture has changed the status of history in society, contributing to its
mutation into the knowledge of “historical concepts in a world without a
future” (Koposov, 2013, p. 57) because pop-cultural discourse uses the po-
tential of frontier actively, rendering the division of time into the cate-
gories of past, present and future as a superfluous and unnecessary luxury
of the post-modern era.

INVENTION OF TRADITIONS AND WESTERN POP
CULTURAL UNIVERSALIES AND THEIR JAPANISATION

The moderate Nipponification of “Game of Thrones”, as expressed on
the covers of Japanese editions of George Martin's book (Silva, 2017) and
attempts to assimilate the heroes of the project visually in the style of tra-
ditional Japanese painting (Jones, 2015; “TARTGOT - SJT’, 2019) preceded
radical transplantation of Martin's plot into Japanese national contexts.

In addition, Western fantasy as a form of medievalism became “a
powerful vehicle for the dissemination of ‘medieval’ tropes in popular cul-
ture” (Cuenca, 2020) and as a result influenced the same cultural trends in
Japan, inspiring some adaptations of European plots and their stylization
in the contexts of medieval Japan (Minjie, 2019). While most European
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and American historians (D’Arcens & Lynch, 2014; Young, 2015a, 2015b)
define medievalism as a Western phenomenon exclusively, Japanese me-
dievalism by contrast seems to be a secondary cultural phenomenon - re-
sulting from globalization with its external influences and transplantation
of “tropes” (Heermann, 2013) or “commonplaces” of Western fantasy into
Japanese cultural contexts. Yet, some authors (Savage, 2013) believe that it
is not popular in Japan because local consumers don't understand it —
they simply don’t need it, because the fantasy niche that it occupies in the
Western book market in Japan is under stable control of local writers.
Despite its secondary nature in form, Japanese medievalism is origi-
nal in its ethnic content. Japanese participants of the historical reenact-
ment movement are active in their collective attempts to dramatize events
in medieval history, focusing on the collective needs of Japanese con-
sumers who are interested in such ethnic forms of mass show. History
museums (such as the Tokugawa Art Museum), on the one hand, and ar-
mor and weapon manufacturers, on the other hand, inspire Japanese par-
ticipants of medievalist shows on both academic and practical levels. Par-
ticipants in this symbolic market of identity and memory earn real and
significant incomes, showing that they are no less nationalistic than
politicians because they are forced to resist Chinese competitors in their
attempts to sell cheap fakes of Japanese samurai armor and weapons.
Despite the fact that historical reenactments in Japan (Tiffany, 2018)
are less developed than similar cultural movements in Europe and Amer-
ica, and the general number of enthusiasts and groups (“Kabuto bugu
kenkyt hozon-kai” or “Arms Research and Preservation Society”, “Seio
chusei-shi jissen kenkyukai avu-aron” or “Western Europe Medieval His-
tory Practice Study Group Avalon”, “Nihon katchu kiba kenkyukai” or “Ja-
panese Armored Horse Study Group”, “Kosht washiki bajutsu tankyu-
kai” or “Koshu Japanese Equestrian Quest”, “Nihon zairai ma rekishi
kenkyukai” or “Japanese Traditional Horse History Study Group”) of the
Samurai medieval reenactment in Russia and Europe is more than in
Japan itself, reconstructionists’ activities have become an invented cul-
tural tradition and social ritual. The first attempts to establish political and
cultural invented medievalist traditions can be dated between 1920s and
1930s (Narroway, 2008) and 1950s and 1960s, when enthusiasts started to
use historical sources in their collective and individual attempts to recon-
struct costumes and objects of the Samurai era. “Association for the Re-
search and Preservation of Japanese Helmets and Armor” (“Nihon Katchu
Bugu Kenkyu Hozon Kai”, or NKBKHK, established in 1961) arose from
such organizations specializing in the promotion of medievalism and its
popularization in society when pop culture began to determine the main
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vectors and paths of cultural development in a more active and aggressive
fashion. NKBKHK published “Quarterly Magazine (Katchu Bugu
Kenkyu)”, as well as annual Yearbooks and books focused on promoting
Japanese medievalism and samurai culture from armor (Absolon, 2017; L.
Bottomley, 2018a, 2018b; Ian Bottomley & Hopson, 1993; Cummins & Mi-
nami, 2018; Ogawa, 2013) to swords (Roach, 2014; Sinclaire, 2018; Yoshi-
hara, Kapp, & Kapp, 2012).

Since the 1970s, historical reenactment has become a mass move-
ment, oriented both to the market and the entertainment of spectators
and participants, which made it possible to rent historical costumes and
weapons. The 1990s and 2000s inspired new changes in practices of his-
torical reenactment, reducing the cost of the process and expanding the
range of used materials, which varies from almost authentic metal and
silk to mass plastic and synthetics. Therefore, historical reenactment risks
becoming amateur role-playing games.

WESTERN “GAME OF THRONES” AND JAPANESE
NATIONALIZATIONS

A new project of the Japanese film industry launched in 2019 became
an attempt to nationalize Western medievalism. “Age of Samurai: Battle
for Japan” (Andelane, 2019; Paur, 2019), with action taking place in a land
that visually depicts Japanese medieval feudal traditions, became the Japa-
nese version of the “Game of Thrones” series — but demonstrates a key
difference from the original Western project. If the literary basis of “Game
of Thrones” is George Martin's novel, which belongs to the classic fantasy
canon imitating the Western European Middle Ages, then “Age of Samu-
rai: Battle for Japan” appeals to Japanese feudal realities and claims with
more historicity than “Game of Thrones”.

Commenting on the Western classic “Game of Thrones”, Robin Zlot-
nick believed that the project was successful in Europe and America, but
its authors ignored the interests and preferences of Japanese viewers who
understood it as “fun ... but ... totally fake” (Zlotnick, 2019). Cultural dis-
crepancies, on the one hand, and a significant degree of integration of Ja-
panese pop culture into the world, on the other hand, made possible the
transplantation of “Game of Thrones” into Japanese cultural and historical
contexts. The “medievalist” and “fantastic” in modern Japanese identity
and popular culture co-exist as interdependent categories and invented
traditions. It is logical to consider that the synthesis of medievalism and
science fiction, focused on idealization of the feudal past and speculations
about possible trajectories of future development, contributes to institu-
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tionalizing a model of national Ethnofuturism in Japan. While this defini-
tion may be used to describe the cultural activities of intellectuals of mi-
nority groups, the Japanese do not belong to minorities.

As a result, the Japanese model of ethnofuturism has significant fea-
tures. Ethnofuturism in Japan became a form of cultural ethnic national-
ism; it does not preach the idea of survival and salvation of a nation - in-
stead, it manifests and expresses itself in desires to actualize the historical
past, imagined and invented within ethnic coordinate systems. Ethnofu-
turism in Japan synthesizes the values of medieval visualized ethnicity co-
existing with pop culture fantasy film, comic and series projects that
transplant Japanese identity into heterogeneous imagined worlds of a
probable future. If Japan’s defeat in World War II discredited the medieval
ideals of the samurai spirit and military morale, and if pop culture assimi-
lated the Middle Ages successfully, then Ethnofuturism emerges as an
attempt to rehabilitate them both — although Japanese Ethnofuturism as a
whole prefers to voice itself through the universal pop-culture languages
of films, series and comics.

CONCLUSIONS

In summary, this paper argued that imagination and invention be-
came two influential trends in the development of the humanities during
the last decades of the 20th century. Historians involved in various fields
of modern humanities analyzed texts as literary works and demonstrated
how such texts are efforts toward a collective deconstruction of historical,
cultural, national and other experiences. The crisis of traditional culture,
replaced and supplanted by popular culture, actualizes collective reflec-
tions on modern society’s problems, which are expressed in both me-
dievalism and futurism as grand narratives of the consumer society and
its invented traditions.

The development of world literature in the 20th century inspired the
progress of certain genres that serve as examples of a frontier because of
their transitional or borderline nature. Medievalism and science fiction -
two different trends focused on the imagination and construction of feu-
dal or futuristic worlds — actualized critical trends in the development of
the identity in societies where mass culture became the dominant means
of systematizing cultural experience. The relationships between imagined
and real historical, religious, social, political and cultural experiences is
the first problem that scholars of Japanese medievalism and futurism face,
because they imagined them as two cultural trends that claim to be para-
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digms in the development of modern society. Japanese fantasy is just one
genre that occupies a frontier position in modern literature and popular
culture.

An analysis of numerous imagined or still imaging “medieval” and
“futuristic” worlds, states, political regimes, systems and orders, generated
by the explosion of various imaginations in popular culture, actualizes the
interdisciplinary connections between medieval history and futurology.
Nevertheless, we found that the performative turn in historiography and
the triumph of the imaginative paradigm desacralised historical realities,
which became political, social and intellectual constructs. This mutation
was not possible without authoritarian experiments of the 20th century,
which subordinated science fiction to the political and ideological needs
of the elites and in fact desacralised the future.

In conclusion, it would appear that the desacralisation of history
stimulated and inspired the triumph of the new Japanese culture, which
offered the reader the same mass and accessible medievalisms and fu-
turisms, represented by numerous imagined and invented worlds with
their unique sociopolitical institutions, although such uniqueness was
merely a formality since all such institutions and relationships are geneti-
cally rooted in prototypes that exist in real Japanese medieval or modern
histories, historical experience, and national memory. These cultural
strategies predetermined the basic systemic characteristics and features of
the invented worlds of medievalism and futurism as forms of mass cul-
ture. The worlds invented and imagined by the authors of novels belong-
ing to the medievalist or futuristic paradigms are frontier; in this situa-
tion, their works actualize the achievements and potential of several rela-
tive genres.

Medievalism, as a form of existence of Japanese cultural memory, is
among the politically and ideologically difficult genres, but it is relatively
popular among modern writers and readers who consume works within
this particular genre as well as other genres. The main conclusions that
can be drawn: the desacralisation of history and the collapse of the mo-
nopoly of academic historiography restored the myth and the romantic
aura of the Middle Ages; and futurological speculations discredited fan-
tasy and future worlds, which inevitably became projections of political
and ideological preferences. These changes in interdisciplinary humanities
and historiography were impossible without a performative turn that in-
spired a new interdisciplinary paradigm for the development of anthro-
pology, archaeology, history and cultural studies.
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The performative turn provides intellectuals with the possibility to
realize that an analysis of the formal roles and various cultural, social, po-
litical, and economic behavioral strategies inspired by prescribed statuses
is of utmost importance. Awareness and understanding of the performa-
tive nature of history led mass literature, comics, and the film industry to
become Japanese forms of performance. Books and films in genres of me-
dievalism or science fiction in modern mass culture in Japan became in-
centives for the development of new group identities that are performa-
tive in nature and mimic medieval feudal realities or simulate trajectories
of their development in the future. Medieval and future worlds in these
intellectual situations became cultural roles and invented traditions.

It was impossible to predict the historical triumph of fantasy without
medievalism, nor the progress of fiction without authoritarianism — be-
cause, without the development of academic medievalism and non-demo-
cratic regimes with their interest in technical modernization, texts that
can be localized on imagined maps of “the greater medievalism” or “futur-
istic project” discourse would have vegetated in the margins of literature
and remained in the shadow of the giants of naturalism, realism, and
modernism. Fantasy and science fiction forced medieval studies and futur-
ology to mutate and turn into medievalism and futurism as elements of
the mass culture canon.

Fantasy revived the myth of the Middle Ages as a golden age and sat-
isfied the readers' demand for works that could free them from capitalism
and other modern realities. Futuristic versions of science fiction portrayed
worlds that ranged from the utopian to the dystopian. The escapist psy-
chology of the mass reader and the iron logic of the capitalist book busi-
ness combined forces to stimulate the constant growth of works in these
genres in algebraic progression. Medievalism turned out to be more mar-
ket-oriented than academic medieval studies, which nonetheless were, in
fact, responsible for its genesis. Fantastic futurism showed greater ability
to adapt than an academic reflection on the future.

In conclusion, an analysis of Japanese texts and other forms, prac-
tices, tactics and strategies that form the discourse of serial medievalism
as a memory of the Middle Ages; together with an analysis of science fic-
tion as memories of a possible future provides great promise within the
context of interdisciplinary synthesis. Such combined analyses can pro-
vide intellectuals with an opportunity to use historical, social and eco-
nomic sciences to deepen an understanding of the non-existent worlds of
the Japanese Middle Ages and the future as frontiers between real histori-
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cal facts, processes and institutions and invented and imagined (im)possi-
ble trajectories of social, political and economic changes of multiple
worlds that once arose in medieval and futuristic discourses.
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Abstract

Based on the analysis of Chinese historical or quasi-historical TV-series the article
studies the views of the present-day Chinese people of state, nation, human rights and
a person’s duties towards the society, of the optimal methods of government and per-
sons fit to govern, of China’s role and place in the international relations system. The
author singles out statism, monarchism, paternalistic expectations, chauvinism as the
ideas explicitly or latently underlying this political ideological complex. Due to the
considerable growth of modern Chinese women’s economic status and independence,
the author finds it necessary to pay special attention to the political worldview the
historical cinematography presumes female audience to harbor or undertakes to im-
pose upon them. The article shows that a number of political ideas have evolved from
traditional to more modern forms because of the changes in the society, namely the
view of female rulers has become more favorable; the idea of the civil and military
officers’ role in the state government has somewhat shifted; the image of a barbarian
has acquired the features of the junior, sub-dominant partner in the friendly commu-
nication. Yet the author emphasizes the general tendency of Chinese political thought
to preserve its direct continuity with the traditional political philosophy of ancient
China as formulated in the wake of the Common Era.

Keywords

political philosophy; historical cinematography; costume series; state; statism; com-
mon people; female rule; the image of a barbarian
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AHHOTAaITUA

B crarbe Ha Marepuane cepuagoB Ha HCTOPHYECKYIO WM OKOJIOMCTOPUUYECKYIO Te-
MaTHMKYy pPacCMaTPHUBAIOTCS IPEJCTaBIeHUsl COBPEMEHHbBIX KUTANIEB O TOCYyAapCTBE,
Hapoje, B3aUMHBIX IIpaBaX M OOS3aHHOCTAX YesIoBeKa M OOIIecTBa, HaJIeKAII[IX
MeToAaxX M aKTOpaxX roCyJapCTBEHHOIO YIIpaBleHusd, poianu U mecte Knurasa B cucreMe
MEKAYHapOAHBIX OTHOILIEHHUI. ABTOpP BBIWIEHSET OCHOBHBIE MU, B SBHOI MU
CKpBITON (pOopMe JIeXKalllie B OCHOBE 3TOTO KOMILIEKCA IIPeJCTaBICHUI: 3TaTU3M,
MOHApXH3M, ITaTepHAJIMU3M, IIIOBUHU3M. B CBA3M €O 3HAUMTEIBHO BO3POCIIEN KO-
HOMMYECKOH CaMOCTOSTEIbHOCTBIO KUTAMCKUX KeHIIIH aBTOP TaKKe CINTaeT Heob-
XOOUMMBIM YAEJIUTh OTHAENbHOE BHUMAaHUE TeM ITOJIUTUYECKUMM BO33PEHUAM, KOTO-
phble UCTOpUYECKOe KMHO IPe3IOMUPYeT U CTapaeTcsd cOPMHUPOBATh Y 3pUTENbHUII.
Hexkoropeie monuTHuecKne IpeaCTaBIeHNs, KaK OKa3bIBA€TCA B 9TOM CTaThe, IOJ
BIMAHMEM M3MEHUBIINXCA COLUATbHO-TIOMUTAYECKUX Peanil IIpeTepIeau OTIIpe-
JEeJHHYI0 5BOJIIOIMIO OT TPAaJUIIMOHHOTO K 0oJiee COBpEMEHHOMY MBIIIJIECHUIO, B
YaCTHOCTH cTaja Oojiee O6IarOCKIIOHHOH OIleHKa YKeHCKOTO IIPaBJIeHNs, H3MEeHIIINCh
B3IJIAJBI HA y4YacTHe BOEHHBIX M I'PaKIaHCKUMX YHHOBHUKOB B KM3HU IOCYyIapCTBa,
o6pa3 BapBapa IpuoOpesT YepThl MIAAIIEero, IOAINHEHHOTO IIapHTHepa 10 B3aUMO-
BBITOJTHOM KOMMYHHUKaluu. Ho, B 11es10M, aBTOp OTMeUaeT Ype3BbIYaiHYI0 YCTOMYM -
BOCTH KOMILJIIEKCA ITOJIMTUYECKUX IIPEACTABICHNUI KUTAalCKOTO Hapoja, UX IIPAMYIO
IIpeeMCTBEHHOCTh C TPaAMUMOHHOI ITOIHUTHYecKON ¢uaocopueri craporo Kurag,
BBIPAOOTAHHOM eIlfe B JOUMIIEPCKUI U PAaHHEUMIIEPCKUIT IePHUOIBI.

KroueBnie ciioBa

rmoauTHYeckas (Quirocodus; UCTOPUUYECKUII KHHeMarorpad; KOCTIOMHBIM CepHal;
3TaTU3M; TOCYAapCTBO; HApOJ; JKEHCKOe IIpaBiieHre; 06pa3 BapBapa
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Y KaXOoro Hapoda ecTh CBOe, YKOpEHeHHOe B COOCTBEHHOM IIPO-
IIJIOM, PACTBOPEHHOE B MaCCOBOM CO3HAHWU, IIPeJCTaBIECHUE O POIU U
MecTe TOCyJapCTBa B UeJIOBEUECKOU )KU3HHU, O JOJITe UYesoBeKa Iepes 00-
IIECTBOM, U O0IIleCTBa — Ilepel KaKIbIM €ro OTAeTbHBIM uleHOM. Kak
IIPABIJIO, 3TU IIPEICTaBIEHUs U CBSI3aHHbIE C HUMH CTEPEOTHUIIBI He ap-
TUKYJHUPYIOTCS TPSMBIM TEKCTOM, HO SIBCTBEHHO IIPUCYTCTBYIOT B TOM,
YTO ITHIIYT, TOBOPST, CMOTPST IIPEACTAaBUTENIH ITOTO Hapona. B Hacros-
el cTaTbe MBI TTOHIPOOyeM BBIUJIEHUTH OCOOEHHOCTU ITOJTUTUUECKOTO
MUPOBO33pPEHHsI COBPEMEHHBIX KHUTAWI[EB U3 IIOMYJSPHBIX HUCTOpHUYE-
CKUX CepHaJIOB. BbIOOp Takoro Marepuaia g aHaJIKU3a HecJy4yaeH, Io-
CKOJIbKY OCTATOYHO CYpOBas TOCY[JapCTBEHHas ILeH3ypa KUHOIIPOIYK-
UM JeJaeT IPaKTHYeCKH HEeBO3MOKHBIM 3KpaHHOe M300pakeHHe Ka-
KUX-ObI TO HU OBLIO ITOJTUTUYECKUX ITPOI[ECCOB MHAYE, UeM B UCTOPHUUE-
CKOM KOHTeKcTe. Pasymeercs, BhIOOP KOCTIOMHBIX CEPHUAIOB B KaueCTBE
MaTepuaja AJIs aHalIW3a IPUBHOCUT U HEKOTOPbIE IOIOJHUTEIbHBIE
TPYIHOCTH, TaK KaK HCCIeHOBATENI0 HEOOXOOMMO Pa3sTPAaHUUUBATH Te
TIOJIUTUYECKUE UeU U HIealibl, KOTOPBIE JO CUX IIOpP aKTyaJIbHBI B CO-
3HAaHUU COBPEMEHHBIX KHUTAMIIEeB, OT TeX, KOTOpPbIe CYIIECTBOBAIU B
IIPOIILJIOM, C TeX IIOp YTPaTWJIM CBOK 3HAYMMOCTb, HO, TeM He MeHee,
IOJDKHBI OBITH IIPECTaBIEHBI B Xyd0KECTBEHHOM ITPOU3BeIeHNHU Ha YC-
TOpUYecKyio TeMaTuky. C Ipyro¥ CTOpOHBI, U30paHHBIN MaTepHall I03-
BOJISIET CPAaBHUBATh TPAKTOBKY CIOKETOB, JAHHYIO B CTAPMHHBIX aHHAJIAX
WJIM pOMaHaX, C TOM, KOTOpas IIpeICcTaeT mepel COBPEMEHHBIM 3pHU-
TeJleM B TeJleceprasiaX, U TaKUM 00pa3oM, 0OHapYyKUBATh HAIIpaBIeHUE
9BOJIIOIUY TTOJTUTHUUECKUX UEM.

TocymapcTBO B 9THX cepuayiax SIBJSETCS BBICIIEN U CaMOJOBJIEIO-
el meHHOCThI0. OHO HUKOTAA He OCMBICIUBAETCS KaK KOHCTPYKT, OT-
JINYHBIN OT CTPAHbI, UMEIOIIUY COOCTBEHHbIE MHTEPECHI U COOCTBEHHYIO
JIOTUKY (YHKIIMOHUPOBAHMUS, TOCYAApPCTBO U €CTh CTpaHa. ITO HOCTa-
TOUHO BUTHO YK€ M3 TOTO, UTO B KUTAMICKOM $SI3bIKE ITPOCTO HET OTHEJb-
HBIX CJIOB JIJIS BBIPOKEHUS 3TOTO pasuuyus, 00a IMOHATUS BbIPAXKAIOTCS
croBoM [E 3K (guojia). Korga e B cepuale moaBiIseTcss HeOOXOMMMOCTD
IIOQUEPKHYTh, UTO peub MIeT UMEHHO O CTpaHe, TO, B 3aBUCUMOCTH OT
n3o00paykaeMoOIl 3MOXU, yIoTpeOyseTcs JUO0 apXauuvHOe CIOBOCOUEeTa-
uwue 1 L| (jilangshan) «pexu u ropsI», 16O elle 6ojee apxauuHOE rIW s
(sheji) «anTapu 60skecTB 3eMJIU U 371aKOB». HeoOX0AUMOCTD 5Ke 9Ta BO3-
HUKaeT BCEria B OQHOM U TOU K€ CHUTYaI[MU: KOTHA IIPU OOCYKIeHUU
TOM WJIM WHOM TOJUTUUYECKON aKIIUU T'epPOU CChLIAIOTCSI Ha HMOTPeOHO-
CTU cTpaHbl U Hapopma. [Ipu sTom, B yeM, COOCTBEHHO, MOTPEOHOCTHU
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CTpaHBI COCTOAT, HUKTO HUKOTJa He KOHKpeTusupyer. C HapoqoM CHUTY-
alusl HECKOJIBKO HMHas, MOTPeOHOCTH W WHTEepechl Hapoaa B cepuajax
IT0Ka3aHbl JOCTATOYHO YETKO.

Hapon — oqHO U3 LEHTPAIBHBIX IIOHATUM TOW IIOJIUTHUYECKOM TEO-
puu, Kotopas ciaokuiack B Kurae emre B amoxy Boprommuxcs mapers (V-
III BB. KO H.9.) U TPOCYIIECTBOBAJIA B OOIMX UepTaxX BILUIOTH [0 HAIIUX
nueri. Hapop, Z/ (laobaixing), ecTb OCHOBHAS I1eJIb qEATEIBHOCTU U
MepuiIo 3(pPeKTUBHOCTU BCAKOTO rocynapcrsa. I[Ipu sTom mox moHATH-
€M «Hapoa» HUKOTAAa He IMOHMMasach BCA COBOKYIIHOCTb I'paK[aaH, Ha-
POJI — 3TO HCKIIOYHUTEIBHO IIPOCTONIONbE, IIOJATHOE HaceJleHue, OegHoe
1 HeBoOpYysKeHHoe. [lepcoHa)KM cepualoB 4acTO U IIOMHOT'Y pa3roBapu-
BAIOT O HApoOJe, BRIPAKAIOT 03a00UYEHHOCTH ero 0eICTBUSIMH, COUYBCTBY -
IOT €My U IUIaHUPYIOT, Kak €My MOKHO IIOMOYb. YCTaMH yMHEWIIINX K3
HUX 3pUTENI0 MHOTOKPAaTHO HAIOMUHAIOT: T'OCYJapCTBO YCTOMYHUBO
JHUIIb TOTHA, KOTAAa HapoH IOBOJIEH; BCAKHI IIPECTOJI YCTOUT JIMIIb B
TOM CJIy4dae, ecIi ero nmoaaep:kuBaeT Hapon. OnHaKo caM Hapo[ B cepU-
aJax BCerJa BBICTYIaeT KaK abCOJIOTHO ITacCHMBHAsg M MHEPTHAs Macca,
ero CIo)keTHass yHKIIMS — CTpagaTh, TOTJA KaK JgedaTeIbHble IIePCOHAXKM,
CIIOCOOHBIE 3aIUTUTH cebsd U OpPyTruX, Ha yYpOBHE HMHIWBHUAYAJIBHOTO
CaMOBOCIIPUATHSA BBIAABIUBAIOTCA 13 KaTeropuu Hapoaa. [ake mpuHan-
JIe)Ka K HapoJy IIO COIIMaJIbHOMY IIPOMCXOKAEHUI0, KaK, HallpuMep, pas-
Oorinuku ¢ ropsl Jsumans («Peunsie 3aBogu»') unu Jlro Bax u ero co-
parauku («Jlererma o Uy u Xaub»’), oHM OBICTPO YCBAMBAIOT B3TJISIM HA
HapoJ CO CTOPOHBI ¥ IIPUHUMAIOT IIO3UIIUIO €T0 IIOKPOBUTEJIEH.

[TokpoBUTEIBCTBOBATh HAPOAY B cepHajiaxX JIeTKO U IPUATHO, II0-
CKOJIBKY HApOJ ITOHATIUB U Oiaromaper. OH Bcerga IpaBUIbHO OLICHU-
BaeT JI0Oble Mepbl, IIPOBOAUMbIE PABUTESIMHU, C JIOOOBBIO U ITPU3HA-
TEJIPHOCTBIO OT3BIBAETCS O TJIABHOM repoe ¢rurbMa. ITo 0coOeHHO ITopa-
3uTenbHO B cepuaie 2006r. «Kussp crpanst 109 Toyussub»’, B koTopom
MEXIy TUTYJBHBIM T'epOeM U ero IOAMaHHBIMHU IIapUT B3aUMHOE 000-
kaHue. Korga ke KHA3b, TPOUTPaB BOMHY U KaIIUTYJIWPOBAB, BEIHYKIEH
IIOQUUHATHCS YHUSUTEIBHBIM TpeOOBaHUAM IToOeJUTeNeH, B TOM YHCIIE,
Ka3HHUTD I03CIEB 3a IOIIBITKY BOCCTAaTh ¥ BOCCTAHOBUTH caMoOTro ke loy11-
31HA B €O IIpaBax, TO HApOJ C TOTOBHOCTBIO BXOJUT B €O IIOJOKEHHUE,
He OCYy)XJaeT ero 3a IIOTepI0 JIMI[A, OKa3bIBaeT €My MOPAJIbHYIO IOM-
IEep>KKy, ¥ Jake CaMU IIOBCTAHIIBI JAIOT COIVIACHE Ha CBOXO Ka3Hb, UTOOBI
TOJIBKO IIOMOYb CBOEMY T'OCYAapi0 B BBHIIIOJIHEHUH €T0 ILIaHOB.

1 HKHEE (2010)
2 REDET (2012)
3 T AE (2006)
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[Togo6HBIM Ke 00pa30M, HapoJ cpa3y BBICOKO OLleHUBaeT peOpMbI
Boait fAua B apcree Huusb («mnepus [uns. Bexukue mepemensi» ). Bait
AH, caMbI JKECTKHUII M IIOCJIeIOBATEIbHBIN JIETUCT B KUTAMCKOM HCTO-
puu, pa3paboTan KOHI[ENIIUIO «CIa0bIF HApOd — CUJIbHOE TOCYIapCTBO»,
COIJIACHO KOTOPOM I YKPEILIeHUs CaMOJEpKaBHOM BJIACTH MOHAapXa,
ClIlelyeT BCIUECKH OCHIA0IATh TOPU3OHTAIbHbBIE CBSI3U MEXIY JIIOAbMMU,
yTOOBI OHU OBLIM OECIOMOIIHBIMU U Pas3oOIIeHHBIMU IIepe] JIUIIOM
BCeMOTyIIero rocymapcrsa. Pegpopmbl, mpoBeieHHbIE UM B OKPAWHHOM
napcrse Hunab B 356- 350 rT. 00 H.3., BKIIIOYAJIN B cebs OTMEHY IIpUBUIIIE-
Ui apUCTOKPATUHU U CHUCTEMBbI (eOaIbHBIX YIEJIOB, BBeJIeHUe KOJIJIEeK-
TUBHOM OTBETCTBEHHOCTHU 3a IIPECTYIICHUS, OTPaHUYEHUd HAyKH, pe-
MecCeJI U TOPTOBJIM, MUJINTAPHU3ALNI0 YIIpaBI€HUS W 3KOHOMUKHU, BHE-
OpeHNe CUCTEeMBbI BCEOOIero JOHOCUTEIbCTBA M 3alpeT Ha CBOOOIHOE
repeMellleHe KPecThsiH, B pe3yJbTaTe 4Yero OHU (paKTUUYeCKU IIpeBpa-
THUJINCh B TOCYAApPCTBEHHBIX KPEIIOCTHBIX (b, 1996, cc. 88—89). dtu
pedopMbI B KPAaTKOCPOUHOM IepcreKkTuBe caenaiu [{luHb cHIbHEeNIITUM
rocygapctBoM Kutasi m mo3Boiauiau eMy oOBEeOUHUTH BCe ceMb Bopro-
IIUXCA LApPCTB, HO B JOJITOCPOYHOM IEPCIIEKTHBE IIPHUBEIU K pacIany
[luHBCKOU IepyKaBbl, TIOCKOJIBKY JKM3Hb IO 3aKoHaM Bait fHa ObLia He-
BBIHOCHMaA [IJIs TOABJISIOIIEro OOJIBIIIMHCTBA HACeJIeHNUs UMIIEPUH, He
HCKIIOUas U cobcTBeHHO IMHBIEB. Ho B duibMe Hapom omoOpseT atu
pedOopMBI, U IIPECTOTIOHACTeTHUK, ObIBIINIT BparoM Bait fHa, ckuTasich
B U3THAHNU, BCTPEYAETCA C KPECThIHCKOM CEMbEN, KOTOpas pacCKa3bIBa-
eT €My, KaK XOpOIIIO OHM CTAJIU >KUTH, M KaK BaXKHA I HUX BO3MOX-
HOCTb CJIY>KUTb B ApMUHU U II0JIy4aTh paHTHU 3a BOMHCKHe nmoaBuru. Ilo-
’KMB HECKOJIbKO JIET MHKOTHHUTO Cpeay IIPOCTOTO Hapoja, HACIeTHUK
BO3BpAIIlaeTCs B CTOJNUIY, yOeKIEeHHBII B IIPABOTE CBOETO OOMIUMKA.

OcHoBHOI npo6neMof1 HapoIa BO BCEX CepHajiaxX SBJISETCS T'OJIO,
KOTOPBIN, KaK IIPABUJIO, BCIIBIXUBAET BCJIIEACTBUE IIPUPOIHBIX KaTaKIU3-
MOB MJIU M3-3a ITOCTOSTHHOTO ITOBBIIIIEHUST HAJIOTOBOTO OpeMeHU IpaBU-
TesbcTBOM. CileJOBaTeJIbHO, OCHOBHOM (OpMOI 3a00THI O Hapoje BBI-
CTYIIAIOT IPOAYKTOBbIE pasdmauu. KTo TospKo B aTUX (prurbMax He pasma-
€T HapoAy PHMC: U YUNHOBHUKH IO IIPUKA3y IIPABUTENA OTKPBIBAIOT T'OCY-
IapCTBeHHBIE KJIAIOBBIE, M OOraThle YAaCTHBIE JIMIA YCTPAUBAKOT pas3aauu
y coO6cTBeHHBIX BOpOT. OOsI13aHHOCTD TOCYAapcTBa U Oorauer IIPOBOIUTH
TaKMe pas3Jayu HACTOJIBKO MMIIEpATHMBHA, UTO OTKAa3 OT BBIIIOJHEHUH
9TOM CHACUTEIBHOM MeEphI BCerga MapKUPYeT 3ioxes. Tak, B cepuaie
«Cupora ns poma Wrao»” 2013 r. BOKPYT pasmauu 3epHa TOJOMAOIIAM
KpeCcTbgHaM pa3BOpauMBaETCA 1iejIasd UHTPHUTA.

1 KREWEZ A (2009)
2 BIRAULE (2013)
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Anraronuct Tyasp ['y — yMHBIN, IPOHUIIATEIBHBIN U II0-CBOEMY
06asiTeTbHBIN MHTPUTAH, HATOJIOBY ITPEBOCXOMSIIUII BCE CBOE OKpYKe-
HHE U OTTOTO HECKOJIBKO CTPaJalolIuM OT oguHodYecTBa. HeoxumaHHO
cynbba CTAJIIKMBAET €ro C PaBHBIM II0 CHJIe IPOTUBHUKOM — IJIaBHBIM Te-
poeMm cepuaia, 6eJHBIM BpauoM U IOJUTHUEeCKUM TeHHeM UsH MHOM.
Bocxuiiennsrit ymom Ysa Mua, Tyanp 'y HaumHaeT mHOOMBATHCSA €ro
BEPHOCTHU U JAPY’KOBI, U, XOTS TepOIl OTBEpTaeT ero aBaHChI, 3pUTENh BCe-
TaK{ He MOKeT He YyBCTBOBATb, UTO MHTEpPEC U yBa)K€HHE B3aUMHBI, U
IIpU APYTHUX OOCTOSATENBCTBAX IIEPCOHAKM MOIVIM OBl CPOPMHUPOBATH
anpsiHCc. Ho 3aTreM B IeJIX HOJUTHYECKOM OOPBOBI ¢ MOTYIIeCTBEHHBIM
Ki1aHoM Yxao, kotopomy caykut UYsH MH, Tyans I'y pexBusupyer mpo-
IOBOJIBCTBUE B paroHaX, U 0e3 TOTO y)Ke IIOCTPAfaBIINX OT 3aCyXH, U
TeM IIpOBOIIMpYyeT HacTymeHue roisona. Ilarporn Ysn WuHa, remepasn
WYxao o, okaspIBaeTcs mepes BRIOOPOM: IIOMOYB T'OJIOJAIOIIEMY Hapo-
Iy, pasfaB IIPOJOBOJBCTBHE CBOEHM apMHU, MM OJIATOIIOIYUYHO 3aBep-
IIUTh IIOPYyYE€HHYI0O €My BOMHY. JTa BOMHA Upe3BBIUYAHO Ba)KHA KakK
1ia rocymapersa Llsunsb, Tak 1 auuHOo 1 Wkao o, mopaskeHue B Hel
OyzeT cTouTh reHepaiy kusHU. [loaTomMy Bce, B TOM UmCIle ¥ TyMaHHBIHN
Ysn U, coseryror Yxao Illo mpenocTraBUTh KPECThSAH UX YUaCTU U IIPO-
nowxnuTh moxoxd. Ho Wkao Illo oTkasbIiBaeTcs M pasfaeT apMENCKHUN
IIPOBHAHT HApoOAdy, YeM OKOHUYATeJIbHO YTBep)K[IaeT CBOM CTaTycC Oyraro-
pOJHOrO repos, 6ojee TOro, BIIOCIEACTBUN €TI0 ChIHA HEOTHOKpaTHO Oy-
OyT cracaTh IIPOCThIe JIIOOU B OJarogapHOCTh 3a 3Ty pasmady. Uro mo
Tyansb I'y, To 0H B pesynbraTe 3TOM UHTPUTM OKOHUYATEJIBHO JIHIIIAETCS
MOPAJIPHOTO IIpaBa Ha COYYBCTBHE 3pUTeJel U Ha cuMIatuio UYsH HHa.
B mocnenHel cepuu aBTOpHI cepHajia BBIHOCAT €My IIPUTOBOP yCTaMHU
IJ1aBHOTO repos: «Hu omHOrOo mHA 3a 3TH OBaALaTh JIET 1 HE CMOTPEN Ha
BaC Kak Ha gpyra».

[Tomumo XJIeOHBIX pa3aay, BOpoueM, Mbl He HAXOAUM B KUTAMCKUX
cepuanax IpPyrux o6pas3moB 3a00ThI rocymapcTBa o Hapone. YacTHble
auna, mogobHo pasborinukaM us JlgHians6o («Peunsle 3aBomu») MU
repossm Cy#i u TaH U3 OTHOMMEHHOTO cepHaa’, MOTyT, KpOMe TOTO, 3a-
IMUINATh HapoJd OT IIPOM3BOJIA BJIACTh MMYIIUX, BPBIBAsACh B JOMa He-
IIPaBOCYOHBIX U pa3BpaTHBIX YMHOBHUKOB M yOMBas MM Kajledya UX B
HaKa3aHUe 32 HapOoJHble CTPaJaHHUs.

VHTepecHBIN KeHC IIPe[CTABIAIOT Te CIIy4JaW, KOra IOTpeOHOCTH
rOCyapcTBa IIPOTUBOpEYaT HY)KIaM Hapopa, HallpuMmep, B BoIpoce 00
00beIMHEHU Y CTPAHBI WJIN COXPAaHEHUU Pa3APOOIEHHOCTH.

1 PEREE X (2013)
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O6bequHeHNe BCeX HaceJIEHHBIX KUTANIIAMU 3€MeJIb IO BJIACTHIO
eQUHOTO TOCYJapCTBa M LIEHTPATHU3aI[Us TOCYJapCTBEHHOTO YIIpaBe-
HHS BOOOIIle BOCIIPUHHUMAIOTCA KakK 0e3ycJIOBHO Oiiaroe HauMHaHUE,
o6o3HauaeMoe B (UIbMaX IIPO3PAYHBIMHU 3BYEeMHU3IMAMU «COBEPIIUTH
BEJINKOE [IeJIO», «YCTAHOBUTDH BEJIIMKUN MUP» U «yCIIOKOUTH CEpIIIa».
Y>ke 13 9TUX Ha3BaHUI BUIHO, YeM NMEHHO OBLIIO TOPOTO 00beJUHEHUe
s xuTteiei [Tomae6ecHO: OHO Hecslo ¢ o060 IIpeKpallieHue ITOCTOSH -
HBIX MEXIYYyCOOHBIX BOIH, KOTOPPIMHU HEM3MEHHO COIIPOBOKIAIUCH BCE
IIepUOABI Ne3UHTerpalluy B KUTAMCKOM HCTOpHUU. B TakoMm ciydae, oue-
BHUIHO, YTO BO BCe IOJOOHBIE IIEPHUOIbI MHTEPECHI IIPOCTOTO0 HApOJa CO-
CTOSTM KaK Pa3 B MCUYE3HOBEHUU MEJIKUX CYBePEeHHBIX KHSDKECTB U BXO-
KIEHUN UX POIHBIX 3€MeJIb B COCTAaB HOBOM MMIIEPUH. A BOT [JI CAMUX
9THUX MEJKHUX KHSKECTB C X BOEHHOM M aMHHUCTPATHUBHOM 3JIUTO,
HAIIPOTUB, IIPUOPUTETHOU ObLIa 3a/1aua COXpPaHEeHUsI COOCTBEHHOIT TOCY-
mapcTBeHHOCTH. Ha upeil ke CTOpOHe OCTaroTCs KUTaNCKUe HCTOpHuYe-
CKHe cepuaibl?

9TOT KOH(QIUKT HHTEPECOB TOCTATOUHO XOPOIIIO BUEH Ha IIpHMe-
pe cepuanoB Ha ciokeT o O60oppbe Y m l03. [[Ba 3THMX BapBapCKUX IIO
IIPOMCXOKIEHNIO KHSDKECTBA B V B. IO H.3. IIPETEHOOBATM Ha TereMo-
HUI0 B OacceliHe SIHLI3BI M K ceBepy OT Hero. YCI[bI U I03CIBI ObLIN
POACTBEHHBIMH HapogaMu, OJIU3KUMU II0 SI3BIKY, KyJIbType U criocobam
XO34IICTBOBAHUS Ha COIpeNebHBIX TeppUTOpHUaX. VIM Maio uTo, Kpome
HQIUUYHUS OTHENBHBIX TOCYJAapCTB U WCTOPUU B3aMMHBIX KOHQIHUKTOB,
MeIlIajJo0 OOBEeOUHUTHCS B €QUHBIN ITHO-IIOJIUTHUYECKUN opraHusMm. O
KeJIaTeJIbHOCTU TaKOTo O0beUHEHUs MYApbIii MUHUCTD Y 1[3bIcI0iT Ha-
IIOMUHAJT cBoeMy KHs310 Pyuaro, korma Y pasouino 103 B 6010 u umesno
BO3MO)KHOCTh IIPUCOeAUHUTH ero. Ho Pyuail ckioHmiIcs K MoibbaM
cBoero nmobe)xaeHHoro Bpara [oynasanasa u coxpanun I03 kak BaccaspHOe
rocygapcrso. B pesynbraTte yepes 20 et IO3 BocCTaHOBMIIO CBOM IIOTEH-
1rai, 3aBoesano u morsotmio Y (Isub, 1996, c. 62). 3ToT IpaMaTU4YHBIN
CIO’KeT BCeTjJla IPUBJIEKaJ OOJIbIIIOe BHUMAaHNe KUTANCKUX CIEHAPUCTOB
W PEKUCCEPOB; MbI JUYHO BHOETU BOCEMb CEPHAJIOB Ha 3Ty TeMY, TPU
13 KOTOPBIX, BeIIIeAlne B Hadane 2000x rr. «Kuasp crpans! 10s Ioyir-
3siHb», «CIIaTh Ha XBOPOCTE U IIUTH )KEJIYb»' M TOHKOHICKUH «3aBoeBa-
Hue»’, 00JAHal0T XyOOXKECTBEHHBIMU [TOCTOMHCTBAMHU, OJb30BAINCH B
CBOE BpeMs IIOIIYJIAPHOCTBIO W IIOTOMY ITPEACTaBIISIOT JOCTATOUHBIN
WHTepecC I aHAIN3a.

P AL
1 EMErZEAE (2007)
2 FEifkE (2006). BykBapHO KHTaliCKOe Ha3BaHUe GUIbMA IEPEBOTUTCS Kak «JlereHma o 60prbe
3a TeTEMOHHNIO», HO €T0 AJIbTEPHATHMBHOE HA3BaHUE, JaHHOE IJIA AHTJIOSI3BIYHOM AyAUTOpUHN —
«The Conquest”, 4To ITO3BOJIMIIO HAM IIEPEBOUTD €T0 TIPOCTO KAK 3aBOEBAHUE».

158


http://code-industry.net/

-

G Galactica Media: Journal of Media Studies. 2020. No 4 | ISSN: 2658-7734
AswmaTckue TUTPHI B IUPPOBBIX MHKyHIIX | Doi: 10.46539/gmd.v2i4.140

HecMmorp4 Ha To, 4TO ITIOBECTBOBAaHHE BO BCEX TPEX CepHAJIaX BeIET-
Cs1 C TIePCIIeKTUBHI F03CIEB, YCKas CTOPOHA KOHPINKTA TOKe He TeMOHHU -
supyerca. IIpn Bcelt pasHHIle B IICMXOJIOTUYECKONM IPOPHUCOBKE IEPCO-
Ha)Kel B 3THUX TPEX BePCHUAX, IIABHOM JIMUYHOCTHOU XapaKTEepPHUCTUKON
dyuas ocTaerca mapagoKCaIbHOE COUETAHUE KECTOKOCTH 1 PBhILIAPCTBEH-
HoCTH, Y LI3ChICIOS — BEpPHOCTH ¥ IPOHUIIATEIBHOCTD, X 002 OHU, BO BCS-
KOM CJlydae, HeypHble IpaBuTenan. K 109ckoMy Hapogy OHM HHKAaKOM
JIMYHOM HEHABUCTU HE HCIBITHIBAIOT, a T€ CTPadaHMusA, KOTOpble OHU
IPUYUHSAIOT IPOCTHIM I03CIIaM, IPOAUKTOBAHBI, IT0 OOJIBIIIEI YaCTH, JKe-
JIAHMEM MCIBITATh I03CKOT'0 KHA34 [0y1[34HA: Ha cCaMOM JIU [ieJie OH IIOJ-
HOCTBIO ITOKOPIUJICS ITOOeIUTENSIM U He IOMBILILIIET 0 MATexe. VIHpIMU
cioBamu, He Oyab [0yI3aHa 1 ero yImopHO¥ 60pbOBI 32 BOCCTAHOBJICHHE
He3aBHCHUMOCTH, 03CIbI MOTJIN Obl 6e3 JUIITHUX CTPaJaHUN IIOIPOCTY
CTaTh YacThIO yCKOI'O HApoda, TaK >Ke, KaK ABaJlaTbI0 ToJaMM CITyCTsd
yCIIbI, He IIOABEprasich OCOOBIM IIPUTECHEHUSM, CTAIM YACTHIO I03CKOTO
Hapoja.

Ho momo6uBIM 06pa3om BOIIPOC B KHUTAWCKUX CepHajaX He CTaBUT-
ca HuKorga. Iepou TeseHoBe1 o 6oprbe Y u 03 He comHeBarTCcs B
HeOoOXOIMMOCTH JI000M IIeHOHM cracaTh IOCyHapCTBO, IIPOIJIEBaTh €ro
CYyIllleCTBOBaHME, BOCCTAHABINBATDL €r0 IIOCJIE BOEHHOTO IopakeHus. U
9TO HE TOJIBKO, a BepHee He CTOJIBKO CBOEKOPBICTHOE IIOBENEHNE, CKOJIb-
KO MCKPEHHSS1 yBepEHHOCTh TJIABHBIX TepoeB (a ¢ HUMH U aBTOPOB CEpHU -
aJIOB) B IIpUMaTe TOCyAapCTBEHHBIX HWHTEPECOB HAJl BCEMU UHBIMU, Oy b
TO JIMYHBIMHU UM collMaIbHBIMU. B «Kua3e ctpansl I03» TUTyIbHBIN
repoy MHOT'OKPATHO OTKAa3bIBAETCSA OT KAIIUTYJALMU U CBA3AHHOTO C
HeH 1o3opa U Jake coOMpaeTcs IIOKOHYUTH C COOOM, II0OKa ero MYIphIi
MuHHCTp Panp Jlu He ybe)xmaeT ero, ammeaupys K HYKAaM Tocymap-
ctBa: «Iloka »kuB rocygaps, )kuBo u rocymgapctso I0a». U T'oy13sausb, He-
CMOTpsI Ha BCIO TOPAYYIO JIIOO0Bb K CBOMM IIOJJAaHHBIM, HU pasy He 3a-
IyMBIBAaeTCAd O TOM, OIIPaBOaHHO JIM CIIacaTb TOCYHAapCTBO L[€HOM CTpa-
OaHUU Hapona.

Ta ke a3TmUeckas IpoOileMa IOACIYIHO IIPUCYTCTBYeT U B
MacIITabHOM HOBeCTBOBAaHUH O mapcrBe LluHp U o0benuHenunu Kurtas
rop ero sruaoy. K HacrosmeMy MOMEHTY B paMKax 3TOI'O IIPOEKTa BbI-
II1JIO y>Ke TPU cepuajla, U B HACTOAINMI MOMEHT Ha 9KpaHbl HallleJl Bbl-
XOIUTH UeTBEPTHIi, 3aBepiuariuii cepuan’. «mmepus [unb» pucyer
HaM [apeBHUM Kurail y)ke AOCTaTOYHO TOMOTE€HHBIM B 3THUUYECKOM U
KyJbTYpPHOM OTHOILIEHUU — IIE€PErOBOPHI AUILIOMATOB BeAyTCAd Ha POJ-
HOM JJIl BCEX CTOPOH sI3bIKe, MUHUCTPBI ¥ COBETHUKH, He JOOMBIIIHECS
ycrexa B OJHOM CTpaHe, C JIETKOCTBIO IIepexonaT Ha CIYXOy B APYTYIo,

1 KRZEWEZ A (2009), KZEWEZ B (2012), K4 EZ UHE (2017), KZEW (2020)
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Bce 0Opa3oBaHHBIE JIIOAU Pas3AesAoT OO KyJIbTYPHBIN Kod. YacThio
3TOr0 KyJIbTYPHOTO KOJA ABJIATaCh YHUBEPCAJIbHO IIpU3HaBaeMas aKCHO-
Ma, YTO 30JI0OTHIM BEKOM B HMCTOpUU ObLTa s1ioxa 3amagHoro hxoy (1045-
770 TT. OO H.3.), KOT[Ia BCe KUTAMCKHe KHSHKECTBA ellle TpeObIBAIU IO
KOHTpPOJIEM WKOYCKOTO BaHAa M He BeJIM BOMH MEXAY cO00IH, a IIOTOMY
IUIs1 BceoOIriero 6irara ciiefyeT Kak MO)KHO CKOpee BHOBb 00beTUHUTHCH.
I'naBuble repou «Mmnepuu uub», IUHbCKNE KHA3bS U KaHIIEPHI TPeEX
IIOKOJIEHUH, ITOKa3aHbl KaK MHUIIHATOPHI M areHThl TaKOTO OO0BeauHe-
HH, U IIOTOMY UCTOpHUYECKas IIpaBaa Ha UX CTOPOHE, BHE 3aBUCHMOCTU
oT Macmitaba coBepIllaeMbIX MMU 3JIOMEICTB U IIpefaTesbCTB. TeM He
MeHee, nX npoTuBHUKU U3 Uy, [flu u Wkao ToXe IIpeacTaBieHbl 3pUTE-
JII0 KaK JOCTOMHBIE JIIOH, 3aCIyKUBAOIIME YBAKEHNS 3a Ty I10CIe0Ba-
TEJIbHOCTb, C KOTOPOM OHM OTCTauBAJIM HE3aBUCUMOCTb CBOHUX TIOCY-
napctB. Hu mmepcoHaku, H aBTOPHI cepraia He OIIYIAloT ITI0TPeOHOCTH
B 00BSICHEHHUHN 3TOTO IIPOTUBOpeuns. 3Hasd, YTO 00ObeUHEHUE BCEX KU-
TaMCKUX KHSHKECTB NOJIKHO, COIVIACHO MX K€ MAE0JIOTUH, IIPUHECTHU 3Ha-
YHUTeNbHOE OOJIerYeHre IIPOCTOMY Hapomdy, AeKIapHUpys CBOI 3a60Ty O
HapogHoM Oiare, repou «Mmnepuu [{uHb» M He AyMamT CIOCOOCTBO-
BaTh TaKOMYy O0BeIMHEHUI0, 60jlee TOTO, aKTUBHO IIPOTUBATCS €My, I10-
TOMY YTO TAaKOBBI MHTEpPECHl UX TOCYydapCTB, a MHTEPECHI IrOCyHapCcTBa
MMIUIMIMTHO OCO3HAIOTCS KaK CTOSINME BBIIIE€ BCEX KOHKYPUPYIOIIUX
ITOTpeOHOCTE.

Ecniu B paHee nIpuBeeHHBIX IIpUMepax, II0 KpaliHell Mepe, Ha BBI-
60p MeXAy rocyaapcTBOM M HapOJOM B IIOJIB3Y TOCyAapCTBa MOTJIHN II0-
BJIMATh M HAIIMOHAJIbHO-IIATPHMOTHUYECKHE YyBCTBA, TO B 3HAMEHHUTOM
cepuane 2010r. «TpoemapcrBue»' oHU yKe HeaKTyanbHbI. Cepuai, CHs-
TBIM II0 MOTHBaM Beaukoro poMmasa Jlo ['yanbuwxyHa, HOBeCTByeT O CO-
obrTusax kouna Il — wmauana IIl Beka H.3., KOT[Ia pyXHYJIa UMIIEpUs XaHb,
1 Ha €e PyMHAaX BO3HHUKIN HECKOJBKO NECATKOB BPAKAYIOIINUX yHEJIOB.
[TocTenenHO, B XOM€ K€CTOKUX BOMH, U3 3TUX YHEJIOB BBIKPHUCTAIIN30-
BAJINCh TpU rocygapcrsa — Ban, ¥ u Illy, a ele yepes HECKOIBKO AECAT-
KOB JIET ceBepHoe 1apcTBo Ban mokopuio ¥V u lly. MoHyMeHTaIbHBIN,
AE€BIHOCTOCEPUMHBIN CepHrajl He TOJHKO II0OKa3bIBaeT BOMHBI U IIOJIUTH-
YecKHe MHTPUTHU 3TOTO OIIACHOTO BPeMEHH, HO U IIOAPOOHO U TIIyOOKO
’KUBOITHICYET XapaKTepbl IIePCOHAKEH, UX ITOTUTUYECKYI0 PUI0COPHUI0 U
JIMYHbIE IePEeKUBAHUA.

[Iporaronucr ¢uinbma, Jlro Bait, He 0COOEHHO yOauIUB KaK ITOJIH-
TUK ¥ BOCHAYAIbHUK, HO HACTOJIBKO Oe3yIpedyeH C MOPJIBHOI TOUKHU
3peHHs, UTO OJHUM 3THM KaueCTBOM IIpHMBJIEKaeT K ceOe BBITAIOIITUXCS
CTOpOHHUKOB. OH JIIOOUT HapOA, U HapOJ OTBeYaeT eMy ITOJTHOM B3auM-

1 —H (2010)
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HOCTBIO: Korja JIro bai1 oxaspiBaeTcs BBIHYXKOEH IIOKMHYTH yIIpaBisde-
MBIII UM TOpPOJ M OTCTyHaTh II€pen JIMIOM IIPEeBOCXOAAIIUX CHJ IIPO-
TUBHUKA, TO TOPOKaHE OTKA3BIBAIOTCS PACCTATHCSI CO CBOMM JIIOOMMBIM
rybepHATOpOM, 6POCAIOT CBOM AOMA M yXOHAT Beiend 3a HUM. OH, B CBOIO
ouepenb, OCO3HABAsA, YTO HAPOJ CO CBOMMH BO3aMHU U CKapOOM, KeTbMU
U CTapHKaMH, 3aMeIJIAeT e€ro OTCTyIUIeHHEe, IIPENIIOYUTAET PUCKOBATh
COOCTBEHHOM JKU3HBI0 U JKU3HSIMHU BCEX CBOMX HEMHOTOUYHCIEHHBIX
BOMHOB, HO He OCTaBUTH OeKeHIIeB Ha IIPOMN3BOJI Bpara. M Bce ke Xapax-
TEepHO, UTO 3TU, U MHOTHE APYTHe CBOU IIOABUTY OH COBEpIIAeT B OOPh-
0e Cc eIMHCTBEHHBIM Ha TOT MOMEHT UYeJIOBEKOM, KOTOPBI MOT ITpeKpa-
TUTb CMYTy U CHOBA BOCCO€AMHUTD CTPaHY.

Anraronuct lao Ilao, cyns 1mo ncropuyecKuM XpOHHUKaM, OBLT Be-
JMKUM TIOJKOBOAIIEM M OTIMYHBIM agmuHucTpaTopoM (FA| JKSF [Iy-
6epuarop IOxkuBIX Bopor ], 2010), crieHapuCThI JaHHOTO CcepHUaja PUCY-
IOT €r0 BeCbMa HEJIECTHO — KaK MMHUKA M MOPAJIbHOrO CaANCTa, HO Ja)Ke
OHH He CKPBIBAIOT, UTO OH OBLI XOPOIIIUM IIPaBUTeJIEM, YMEBIIUM OpTa-
HHU30BaTh apMUI0 M TOCYJapCTBEHHBIHM amIiapar OYKBaJIBHO «C HYJI».
OH nmaeT Hapoay IIepenbIIIKHA OT BOMHBI, BOCCTAHABIMBAET 9KOHOMUKY,
obyierdyaer HaJOTOBOe OpeMs KpeCThsH, IIOQHUMAET U3 PyUH CrOpeBIIINe
ropoja, IIooILIpsieT pa3BUTHE KyJIbTyphl. Ilouemy ke Torma ocHOBaTesb
Iy JIro Baii, ero mob6patumsl 'yans 10t u Wran Paii, ero reHHAIBHBIN
COBeTHUK M cTparer Ixyrs Jlan m ux yckue corwsHuku Cynb lloanb,
Wxoy 01, Jly Cy u npyrue He JOIyCKalOT U MBICIH O HOQUUHEHUHU €My
U BXOXJEHUU 3aHMMAaeMbIX MMHU 3€MeJIb B COCTAaB €T0 TOCyaapcCTBa,
cunbHeMInero u3 Tpex? [loueMy OHM IIpegIOYMTAIOT MCTOMIATh BCE
CHJIBI CBOMX CTpaH B 3TOM IIpoTHBOCTOsSHUHU? IToueMy Te uM3 MeCTHBIX
IIpaBUTEJIEN, KOTOPbIe BCe-TaKU CHeJaTy BHIOOP B MOJIb3Y ITOAUMHEHUS,
M300pa)KarOTCs KaK HeJaJTbHOBUIHBIE TPYChl ¥ M3MEHHUKHU? ITO yiKe
HeJIb3s OOBSICHUTH MaTPUOTU3MOM U HAITMOHAIBHOI TOPIOCTHIO, TIOTO-
My YTO BC€ 3TU JIIOAU POAWUIUCH €llle B IPaHUIAX €AWHON HMMIIEepUU
XaHb, CUUTAIOT ceOs1 XaHbI[AMHU, COKPYIIAIOTCS O IIPOU30IIe ISl Ha UX
riasax (M Opu UX yYacTHH) CMyTe M MEUTAlT O TOM BEJIMKOM MUDeE, KO-
TOPBIM KOTa-HUOYAb HACTAHET II0CJIe BOCCOeMHEHUS BCeX KUTAMCKUX
seMenb. MuguBnayansHo A repoes Iy u YV Begymum MOTHBOM HUX
MHOTOJIETHEHM 60phObI ObLTa BEpHOCTH cBouM rocrogam (Barend, 2017).
Ho coBpeMeHHBIE€ 3pUTENN-TO IOUYEMY COUYBCTBYIOT UM U UX BEPHOCTH,
Jake IIOHUMas, UTO LIEHOH 3TOM BEPHOCTHU OBLIO IPOJJIEHUE MEXIOYCO-
Ou1r ¥ Tu6eIb THICAY IIPOCTHIX JIoAel? MbI mmojraraeM, YTO OTBET KPOeTCs
BCE B TOM K€ 3TaTHCTCKOM Hjeajie OOII[eCTBEHHOTO YCTPOMCTBA: pas yK

1 9ror u3BecTHHIN B KuTae aBTOp HCTOpHUECKUX MOHOTpaHil He OTKPHIBAET CBOETO UMEHU U
nuirer mox rnceBgoHuMoM I'y6eprarop IOxHbIX Bopor
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Y u Iy KOHCTHTYHPOBAINUCH KaK TOCYAApPCTBa, TO UX IIOTPEOHOCTH, UX
3alllUTa U COXpaHEHHE CTAHOBATCS aOCONIOTHBIM IIPUOPUTETOM MJIS
BCEr0 HacCeJIeHUs U OJHO3HAUHO IePEeBeLINBAIOT JIOOble CTpafaHUs
YaCTHBIX JIMI[, BHE 3aBHUCHMMOCTH OT KOJHUYECTBA 3THUX JIUI[ U OT MHTEH-
CUBHOCTHU CTpaJaHUA.

Ipyrum acrneKkToM 3TAaTHCTCKOTO MUPOBO33p€HUs B KUTAMCKUX Ce-
pHasiax fBJSAETCd WX BBIPAXEHHBIM MOHApPXHU3M. DyKBaJIbPHO B KaXOOU
TeJIEHOBEJLJIE, Te 110 CIOKETy YyMHUPAET KHA3b UJIU UMIIepaTop, U Ha IIpe-
CTOJI JOJDKEH B30MTHU €ro HpeeMHUK, KTO-HUOYIb 00s3aTeIbHO ITPOU3-
HOCUT MakcuMy: «[ocymapcTBO He MOKET HU OJHOTO THS O00OMTHCH 6e3
rocymaps!», Bce OueHb TOPOIIATCS BO3BECTU HACIETHUKA Ha TPOH, U 00-
1asi atMocdepa Iiepegaer OLIyIlleHHe TPeBOTM U CpouyHOCTU. Penuru-
03HO-TIIOJIMTUUYECKasd OOKTpHHA craporo Kuras, B camMoM feie, cuurTaia
urypy mpaBuTeNsl KPUTUUYECKH Ba)KHOM IJI1 BCEro KOCMHUYECKOTO
MUPOIIOPAAKA, OT HAaUIEKAIlero UM HeHaaJIeKalllero II0BeIeHUs ToCy-
Iaps 3aBHUCEJIU TaKue IIPUPOIHDBIE ABJIEHUs, KaK CMEeHa BpeMeH Iroaa, 3a-
CyXH, IIOSIBJIEHME KOMET U T.[. (An Introduction, 2014, pPp- 44-45), TaK 4TO
OTCYTCTBHE MOHapXa, B CaMOM JieJie, TPO3UJIO Bcel CTpaHe KaTacTpogoii.
Ho celfuac HUKTO y>Ke He BEPHUT, YTO YPOKaMHOCTD IIOJIEM 3aBHCUT He-
nocpeacTBeHHO oT qobponerenu npencenatens LIK KIIK, u Bpsg au co-
3[aTeld U 3PUTENN HCTOPUYECKUX (PUIbMOB BCepbe3 II0JIATaloT, YTO
KOT[1a-IM00 B IIPOIILIOM MOHApX OBLI CBSI3YIOIIUM 3BEHOM MEXKIY KOC-
MOCOM U COLIMYMOM, II03TOMY TO UyYBCTBO CPOYHOCTH U YPE3BbIUANHON
Ba)XHOCTM MOMEHTA, KOTOPO€ OXBATBhIBAET BCEX IEPCOHAKEU cepurajia BO
BpeMs MEXAyLapCTBUsA, IIPOUCXOOUT U3 IIOIUTUYECKUX, a HE PEJIUTH-
O3HBIX COOOPaKEHUH.

Cepuaspl IPOLIAIOT TOCyHApsIM IPaKTHUUYECKU JII000e KOBApCTBO U
HeCIIpaBeUINBOCTD, €CJIM OHU COBEPILIAITCA HE paay JUYHBIX YyBCTB, a
BO UMs «CTaOMIJIBHOCTU TOCYJAapCTBa», IO KOTOPOI IIOHUMAETCS OTCYT-
CTBHE y HOJIAaHHBIX BO3MOKHOCTU IMOAHATH MATEeX. Cepuan «XaHbCKUM
Y-mgu»' 2005r. mIOKa3bpIBaeT, KaK TUTYJIBHBIN TepO¥, IATHIN HMIIepaTop
auHactuu Xaub (156-87 IT. Mo H.3.), mepen CMEpPTBHIO Ha3HauvaeT Haclex-
HHKOM IIPECTOJIa CBOETO MaJI€HbKOTO CbIHA U OJHOBPEMEHHO IIPUKA3bI-
BaeT yOUTh MaTh MaJbUMKa — HE IOTOMY, UTO €r0 MOJIOAasl HAJIOKHUIA
B UeM-JIM0O TIPOBUHUJIACH, @ TPOCTO M3 IMIPUHIIUIIA, COTJIACHO KOTOPOMY
KEHCKOe TIpaBJeHre TYOUTEIbHO I CTPAaHbl, II0O3TOMY OH OOUTCS OCTa-
BUTHh MaTh HacJeJHHUKA pereHTIIel. Beien 3a 3TUM 4yqOBUIIIHBIM pac-
IIOpsHKEHUEM OH IIPOXOJDKAET IIPOILIATBhCA CO CBOMMM [OBEPEHHBIMU
JIIOObMHU, BCIIOMHUHATh M OLIEHUBATh CBOIO >KU3Hb, U B I[€JIOM, 3TO Oec-
CMBICJIEHHOE YOUICTBO, XOTS M He TOJIy4YaeT IKCILUITMIIUTHOTO oxobpe-

1 PEKT (2005)
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HUS CO CTOPOHBI aBTOPOB W/WMJIU TepoeB PUIbMa, HO OLTyIIaeTcs 3pU-
TeJIeM KaK IIPegyCMOTPUTEIBHOCTh CTApOr0 MMIIEpAaTOpa M €ro TOTOB-
HOCTB UATHU Ha JIUYHbIE KEPTBBI PAAU OJIATOTIONTYUHS OeP/KaBBbI.

VMmepaTopy IIpOCTUTENHHO IIpeaBaTh CBOUX OJVIKAMIINX U TOBe-
PEHHBIX CTOPOHHUKOB. B 3TOM OTHOIIIeHNU 0c000 IMpUMeUaTeIeH CepH-
anm 2006r. «Pxy IOampwkau»'. ITO HpoM3BeNeHHE CTOUT HECKOIBKO
OCOOHSIKOM Cpegu OPYTUX KUTAMCKUX HCTOPUUECKUX CEepHAJIOB, II0-
CKOJIBKY OHO, B I[eJIOM, He IIbITaeTCsl M300pasuTh IJIaBHOTO Ieposi, OCHO-
Barens puHacTuu MunH Wy IOanpwkana (1368-1398 rr.), mpociiaBieH-
HOT'O CBOEH ITapaHOMSIIBHOU >KeCTOKOCTHIO K UMHOBHUKAM, KaK 10Oporo
U KpyroMm ImpaBoro rocygaps. Cepuan y6euTeIbHO II0Ka3bIBAET KaK eTo
HCKPEHHIOI 3a00Ty 0 6JaroCOCTOSHHH IIPOCTOrO HApOMa, TaK U Te pe-
IIpecHy, KOTOpbIe OH OOpyLINBaeT Ha T'OJIOBBI JIFOJIeH, TOJIBKO UTO 3aBOE-
BaBIIIUX I HETO MMIIepHI0. BOT OH pa3pmaeT repodM BOWHBI >KaJOBaH-
Hble TPaMOThI, IPOJOCTABIAOIIYE UM MMMYHHUTET OT CyXeOHBIX IIpe-
CJIe€IOBaHUM, a II0CJIEe ITOTO BCeX UX Ka3HUT. BOT OH mmoj yrposoi cMmep-
TU He II03BOJII€T MUHUCTPAM YHUTU B OTCTaBKY, a IIOTOM BC€ PaBHO Ka3-
HUT UX 32 HeHa/JIe)Kalllee MCIOTHeHNe o0s3aHHOCTe!. BoT oquH us ero
JYYIIUX TeHepajoB, COOCTBEHHBIN ero IT0OpaTHM, BBIHYKIEH IIPOBO-
OUTH QHU HAIPOJIET 3a IIbTHCTBOM, YTOOBI TOJBKO YCIIOKOUTD ITOAO3PHU -
TEJIBHOCTb MMIIepaTopa, a APyroMy — TOMY YeJIOBEKY, KOTOPBIM 3axBa-
THUJI OJId Hero Bechb ceBep Kurasd, BKiIIOUasd CTONMHIY IIpeAlIeCTBYIOIEN
nuHactuu llekuH, - OH IOCBHIIAaeT B yromleHUHM oTpaBy. M mocie Bcex
3THUX TATOCTHBIX CLIEH cepHaJl IIoKasbIBaeT mociaenHue nHU Pxy IOaHb-
WKaHa: MaJleHbKagd BHYYKa MMIlepaTopa KPpUTHKyeT IIOPTPEThl Aena 3a
HECXOJZICTBO C HATYypOM, Ha OJHOM M3 IMOPTPETOB OH Ka)KE€TCH €M CIIMIII-
KOM JOOpBIM, Ha OPYTOM — CIHUIIKOM CypoBBIM. «OHHU 00a MOXOKH Ha
Me€Hs, - OTBEUYAET €M CTapblii roCyaaph, - U CIUIIKOM ;(06pb1151, M CJIMIII-
KOM CYPOBBIM, - BCE 9TO M €CTb TBOU neA». IlocTraBUB 3TOT pasrosop B
¢unHan PprIbMa, B CUIBbHYIO IO3UIIHIO, aBTOPBI, TEM CAMBIM, II03BOJISAIOT
camoMy Wxy IOaHbuskaHy BBIHECTH OKOHUATEJIbHYIO OLIEHKY CBOUM Je-
JIaM, ¥ €ro ycTaMU OOBSICHAIT 3PUTENI0, UYTO IIPU BCell HEOTHA3HOYHO-
CTH 3TOM HCTOPUYECKON JUYHOCTH, OH He OBLI TOJBKO 3JIBIM, OH OBLI
elle ¥ CIMIIKOM 1o0p, a 3HAUWUT, Te Ka3HH, KOTOpble OH COBEpIIAJI,
OIlpaBAaHbl HY>KJaMU rOCy1apCTBa.

Ty e Tparn4eckyio OBOWCTBEHHOCTDb IIPUIIMCHIBAE€T CBOEMY IJIaB-
HOMy reporo cepuai «Jlerenma o Uy u XaHb». 3mech ocHOBaTeIb XaHb-
CKOM AMHACTUMU, BBIIIEAIIUN U3 KpecTbdH JIro baH, ctaB nmmeparopom,
JeJlaeT CBOMX JPYy3€M M BEPHBIX COPATHUKOB KHA3BAMH, a IIOTOM pac-
IIpaBisieTcsl ¢ HUMU. B ¢uHaze cepuaina, B TOUKe ITOABeNeHUS KU3HEH-

1 ZRJCHEE (2006)
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HBIX UTOTOB, IIPECTaBJIEHbI BA BaKHBIX, IICUXOJIOTUUECKN YOeTUTehb-
HBIX, HO IIPOTHBOpEYAIluX APYT APYyTy 3mu304a. B mepBoM n3 HUX UM-
IIlepaTop II0 IIyTH 3ae3KaeT B POJHYIO JepeBHIO, 3aXOOUT B CBOI CTaphIi
IOM, pasToBapuBaeT C OBIBIIIEN JIOOOBHUIIEI, BCIIOMUHAET CBOIO PbI-
KYI0 cobaKy, TaHI[yeT ¢ HapOJOM MeCThIN TaHell. Bcs ciieHa mpoHM3aHa
0eCKOHEeUHOM TOCKOM U oguHouecTBOM. Ilepen 3putesnem mpencraer ye-
JIOBEK, KOTOPBIM KOTHA-TO JKMJI B 3TOH AepeBHe, JIOOUI CBOUX ApPYy3el,
ObLT JTI0OMM, OBLT HY)KEH, ObLI CYACTIUB. A Terepb Yy HEro eCTh OTPOM-
Has BJIACTh, HO CYACThsl HET U HUKOTAA He OyAeT, IOTOMY YTO OH CBOUMU
pykamu youn npyseit. OH mmpuobpes MMIIepHUIo, HO IOTepsI POAUHY, U
Iake ero ceMbsl IIPeBpPATIIIACh B UY)KUX JIIOJEH, KOTOpbIe JIUIIb JKAYT,
ITOKa OTKpoeTcs HacyeacTBo. Bo BTopoMm snmsone Jlro baH, yxe B cBoeM
OBOpIIe, IIOyJYaeT BHYKa: «3Haelllb, YTO TPyHQHEe BCEro IPHOOpPecTH BO
Bceit [loque6ecnor? Cepauia Hapoga. A 3HAeIlb, UTO BaKHee BCETO IIpH-
o6pectu Bo Bcer [loguebecHoi? Ceparma Hapoga. CaMoe Jlerkoe U camoe
TsoKesoe B [lomHe6GecHOM — 3TO cepAlia Hapoma». Ero BHYK ellle CITMIII-
KOM MaJI, YTOOBI IIOHATH 3TH CeHTeHIHH, na u caM Jlro ban yke Haxo-
ITUTCS B ITOTy0OeccO3HATEIbHOM COCTOSSHUH U He BIIOJIHEe 3HaeT, pasrosa-
pUBaeT JU ¢ BHYKOM HJIM C OOJHHUM HU3 CBOUX CBIHOBEM, II09TOMY IOCTa-
TOYHO OYEBHIHO, UTO 3TH CJIOBa oOpallleHbl UMIIEPAaTOPOM He K pebeH-
Ky, a K caMoMy cebe, a 3HAUUT, - K 3puTeno. OCHOBaTelIb UMIIEPUH CO-
obIIfaeT HaM, YTO CyMes HOOeAUTh B MHOTOJIETHHUX BOIHAax Oyiaromaps
HapOJHOM IOAepKKe, OH CMOT cHeJIaTh caMoe TpyaHoe B IlogHebecHOI
— 3aBOeBaTh HApOMHBIE CEPAIla, BCe €ro KeCTOKOCTH TYCKHEIOT Ha (oHe
9TOTO JOCTHIKEHUs, 9TOM BeJTMKOH Liean. CBeleHHbIE BOEIUHO, CIIEeIyI0-
II[Me OJUH HEIOCPEeACTBEHHO 3a APYTHMM, 3TH 3IMHU304bI IEpeHaloT aB-
TOPCKYIO OLIEHKY KU3HU U JesTeIbHOCTU reposi: JIto BaH, ka3HUB CBOUX
Apy3ed, paspyLUIny coOCTBEHHOE CYacThe, HO 00ecreyns cTabMIbHOCTb
1 MpOLBETaHHE TOCyHapcTBa. BHOBB, Kak U B cepuane «XaHbCKHN Y-
oM », )KECTOKOCTh MOHAapxa II0 OTHOIIEHWIO K APYTUM JIOASIM OTYACTHU
IIpeJCTaeT Kak ero JMYHas )KepTBa HapogHOMY Oiary.
BropukirroueHUeCcKO-IeTeKTUBHBIX HoOBeJulax «YmpasieHuelllectu
BeepoB»' 2016 1. u «MwuHCKue ChIIUKN»’ 2020T. TepOU MHOTOKPATHO
CIIacaloT CTpaHy W JIMYHO HMIIepaTopa, B OJarogapHOCTh 3a YTO OH B
dunaze cepuana 6o kasHUT ux («Illects BeepoB»), MO0 OTIIpABIISET C
HasHaueHUEM [JaJleK0 Ha Ilepu@epHuIo, IIPAaKTHYECKH B CCBUIKY
(«MUHCKIMe CHIIIUKU» ), IIPOCTO 3a TO, YTO OHU CTATHU YK OU€Hb CUIbHbI
Y BIWSATEJbHBI, U IIOTEHIIMAIbHO MOTYT ObITh omlacHbI. U Takas Hecmpa-

1 7NET(2016)
2 AT DU4E (2020). B 6ykBanbHOM mepeBomie cepHan HasbIBaeTcsl «eThIPHAIIIATBIE TOMT 3PbI
npasieHus UsHxya», HO MbI BOCIIOJIb30BAINCh albTePHATHBHBIM aHIJIOA3BIUHBIM Ha3BaHUEM.
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BeJJINBOCTh He BBI3bIBa€T HUKAKOTO HETOJOBAHUS Y ITOJOKUTETHHBIX
repoeB, OHU JIHIIb B3ObIXAIOT UM IPUHUMAIOT HaKa3aHWe — CBOE WU
CBOUX ApPY3el — KaK HEKyI0 IevabHyI0 HeoOxomumocTb. OHU, KaK U
caM MMIIEpPATOP, MBICIAT B paMKax TOH yKe MapaJUTrMbl, B KOTOPOU «CTa-
OUIBHOCTh TOCYIapCTBa» €CTh CAMOOBIIEIOIIAs I[eHHOCTh, ¥ QyIIIeBHOE
CITOKOVCTBUE IIPABUTENS BaKHee, YeM JKU3Hb WU CMEPTh KaKIOTO U3
€ro mojJaHHbIX.

JIr06011 cepuan B IOMYJSPHOM >KaHpPE HCTOPUUECKOTO IEeTeKTHBA
CTPOUTCS II0 OOHOI U TOH >Ke cxeMe: CHauaja IJIaBHble TepPOU, TeHUAIb-
HBII CHIIIIUK U €T0 BepHbIE COTPYIHUKH, PACCIEAYIOT PO He CBI3aHHBIX
OPYT C IPYTOM MPECTYIUIEHUI, )KEPTBAMH U MIPECTYITHUKAMU B KOTOPBIX
SIBJIIIOTCSI OOBIYHBIE JIIOJH; BIIPOYEM, U TYT OUEBUIEH IIPEeUMYIIeCTBEH-
HBIII UHTEPeC CIIEHAPUCTOB K JAESTHUSIM COLIMATBHOM 3JIUTHI — OT KYIILIOB
no rybepHatopoB. Ho 3aTeM B cepuaje HapacTaeT IIOJTUTUYECKAs COCTAB-
JAoIas, U B PUHaIe repou 00si3aTeIbHO MPEOATBPAIIAI0T MOKYIIIEHUE
Ha UMIIepaTopa M MOMBITKY TrocyaapcTBeHHOro mepeBopora («Cymbs
Bao»', «Kartdsirckas yrpaBa»’, «[lecsiTh yIUBUTEIbHBIX JeN»°, « YIIpaB-
nenue Illectu BeepoB», «MHUHCKHe CBIIIUKU» U Apyrue). Takum o6-
pasoM, IIpecTyIUIeHHe BOOOIIe CTPEMHUTCSI K CBOEMY aOCOJIIOTHOMY IIpe-
Iesy — [apeyOHuICTBY U MATEXKY.

Ha 3to MokHO 6bLTO OBI BO3PAa3UTh, UYTO MIATEKU — HE CTOJb YK
penKoe sBJIeHUEe B KUTAMICKOM HCTOPUUYECKOM KHHeMmarorpade, U HEKO-
TOpble U3 HUX IIOJYYal0T IHOJHYI0 HOAAEPKKY U ogoOpeHHe y co3mda-
TeJIEM U 3pUTEJIEN TeJeHOBeJI. B KadecTBe mpuMepa MOXHO yIIOMSAHYTh
BOCCTaHIE BaCCAJIbHOTO KHsDKecTBa KOy IIPOTHB IIEPBOTO KUTAKCKOTO
rocymapcrBa [lan (1066 r. go H.3.) (kocTioMHBIe PaHTe3u «HasHaueHue
6okectB»* 2006 T., «PoMaH 0 HazHaueHUHU 060OKecTB» 2019 T.), apucTO-
KpaTUU U OPOCTOTO HApOAa MOKOPEHHBIX TOCYAAPCTB IIPOTUB HACUJIb-
cTBeHHO oObequHUBIIero ux [{unp (210-206 rr. mo H.3.) («Jlerenma o Uy
1 XaHb»), YIEIbHBIX IIPAaBUTENIEN U Pa300MHUKOB — IPOTUB TUHACTUU
Cyit (610-618 rr.) («I'epou Cyit u Tar» 2013 1., «[{unsckuit Ban Jlu [u-
MUH» 620051‘.), XaHbI[eB — IPOTUB MOHTOJbCcKOM nMnepuu l0anpb (1351-
1368 rr.) («xy IOanbpwkan»). Ho y Bcex 3TUX BOCCTaHUM €CTh HEKOTO-
phle o0IlIue JIETUTUMUPYIOIINE YEPTHI.

1 HR (1993, 2009, 2012). B manHoM ciIydae Ha3BaHHEeM (IIIbBMA CIIY>KUT PaMUIUT 1
IIpO3BHIIfe IVIABHOTO Tepost — «Bao Yucroe He6o», Ho MbI mepeBeru ero xak «Cynbsa Bao», crenys
IepeBOAUECKON TPAAUIIUU B OTHOLIEHHUHU 3TOrO JereHOapHOro IIepCOHasKa.

2 JFEAT (2017)

3 +R&EE (2008). ITosrHOE Ha3BaHUE cepuaia 03HAYAeT «[lecITh BETUKUX U YIUBUTEIbHBIX
HeCIIpaBeTNBbIX OOBHHEHUII», HO MBI II03BOJIMIH cebe HECKOJIBKO COKPATUTh €T0 B IIEPEBOJIE.

4 HPREZ AASIE1L (2006)

5 HFEHE X (2019)

6 ZmEFMRAET (2005)
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[IpaBUTENBCTBO, IPOTUB KOTOPOTO BOCCTAIOT IIOJOKUTEIbHBIE I€-
poH BceX 3THX (PUIBMOB, JOIDKHO OBITH IIPOCTO UyAOBUINHBIM. OHO, BO-
IIepBBIX, U3HYPsET CBOM HapoJ HEIIOMEPHBIMHU HaJOTaMHU U TPYAOBBIMU
MOBUHHOCTAMU. Tak, B «Jleregne o Uy u XaHb» MBI BUAUM, YTO IIPABU -
T€JIbCTBO CBOMMM APAaKOHOBCKMMM 3aKOHAMU CaMO BBIHY)KIA€T IJIaBHO-
ro repos JIro bana BoccTaTh: eMy, C€IbCKOMY CTAapOCTe, IIPUKAa3aHO MOO-
CTaBUTbH TPYIIIy KPEeCTbSH Ha CTPOUTEIBCTBO MMIIEPATOPCKOM T'pOOHU-
LIbl, IPUYEM B ClIy4ae, €CIU OHU ONO03HAlT K HAMEUYEHHOMY CPOKY XOTb
Ha JIeHb, WJIM eCIU XOTS Obl OJUH YeJIOBeK M3 IPYIIIbI Je3epPTHPYeT, TO
JIro bana 3a 370 XAeT Ka3Hb. [la U Bce ocTaabHBIE YIEHBI TPYIIIIbI, CKO-
pee Bcero, IOTHOHYT OT T'OJIOA M HeUeJIOBEUeCKHUX YCIOBUIL Ha CTPOHIKe.
B 6ationtuke mpo Wxy lOampwkaHa OT LA IVIABHOTO Tepos HeIlocpes -
CTBEHHO IIPOM3HOCATCA BCETO HECKOJBKO CTPOK 3aKaJpOBOIO TEKCTAa, U
OHU, 110 OOJIBIIIEN YaCTH, KACAlOTCSd CaMOT0 SPKOTO BOCIIOMHHAHHUSA €ro
OETCTBA — CMEPTH POAMUTEJIEN OT rOJI0Na U TeX HECKOJbKHX 3€pHBIIIEK
prica, KOTOpble OH CyMeJ coOpaTh B OITyCTeBIIeM IoMe. A IIPUUMHOU
CTOJIb CTPAIIIHOTO TOJIOJIA CTAIO PACHOPSLKEHHE I0aHbCKOTO IIPAaBUTEIb-
CTBa 0 cOope HAJOTOB CPa3y 32 HECKOJIBKO JIET BIIEPeI.

Ho u storo mamo. YToObI BOoCCTaHUE CTAJIO OIPAaBIAHHOI MepoIl B
Ijla3aX aBTOPOB KHUTAMCKHUX CepHaloB, HEOOXOAMMO Kakoe-TO ocoboe,
JIMYHOE 3BEPCTBO IIPABUTENA, B YaCTHOCTH €TI0 MaHepa >KeCTOKO Ka3HUTh
BEPHBIX M YeCTHBIX UNHOBHUKOB. Illanckuit Ban WYxoy Cunp (««HasHa-
yeHne 60KecTB», «PoMaH 0 HazHaueHUU 00KECTB») BbIpe3aeT cepille U3
IPYAH CBOETO MYAPOrO AU, BBIKUIBIBAET IJ1a3a CBOEM CyIIpyTe, IbITaB-
IIIeTics IIpPeoCTepedb ero OT OIIHMOOK, C IIOMOIIBI0 KOBAPHOM U >KECTO-
KO¥ HAJIOKHHUIIBI N300peTaeT HOBbIe OPyAYs IIBITOK, B35B B IUIEH JOOpO-
OETEJIbHOTO WKOYCKOro BoaHb-BaHa, OTIIyCKaeT €ro He paHbIIle, YeM 3a-
CTaBJIAET CHECTh MACO €ro yXe COOCTBEHHOro chlHA. [lMHBCKUII IOHOIIA-
nmieparop IpmuxyaH («Jlereaga o Uy m XaHb») IIO COBETY CBOETO
eBHyxa U (paKTHUeCKOro ImpaBUTeNs cTpaHbl Ukao [ao KasHUT Bcex UU-
HOBHHUKOB, OTKa3aBIINXCS IOWTU IIPOTUB OYEBHAHOM WCTHHBI U IIy0-
JUYHO Has3BaTh OJIeHd Jomaabio. Kpome toro, Wxao l'ao mcrpebiser
IIPAaKTHUYECKU BCI0 MMIIEPATOPCKYIO CEMbI0, YTOOBI HUKTO He MOT IIpe-
TE€HJO0BaTh Ha IIPECTOJ, IIOABOIUT IIOJ CMEPTHYIO Ka3Hb >K€CTOKOIO, HO
BEpHOTO TOCyJapCTBY U YMHOTO KaHIUIEpA, U Ty K€ y4acTb 3apaHee Io-
TOBUT €JWHCTBEHHOMY Te€Hepajly, KOTOPBIM CIIacaeT paclaJarollyrcs
MMIIepHI0 B OUTBaX C IIOBCTAHIIAMH.

U, HakoHeI], TOMHUMO 6e3)KaJIOCTHOCTH K IIPOCTOMY JIIOy U HeyMe -
HHUA LEHUTb TaJaHTJIMBBIX MUHHCTPOB, IIPABUTEJNb, BOCCTAHHUE IIPOTHUB
KOTOPOTO OIIPaBAaHO, NOJUKEH OBITh BUHOBEH B pasBpare. IIOCKOJIBKY B
Knrae Ha BceM HpOTSKEHUM €T0 MCTOPHH, 3a UCKIodeHueM Hoserie-
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ro BpeM€EHH, CyLIeCTBOBajJa IIOJIUTaMHUsd, a TOCyAapyu UMeJIU OTPOMHBIE
rapeMsbl, TO IIOJ pas3BpaToM 34eCh CIeNyeT IIOHKMMATh He IIPOCTO Ha-
JUYHe y IUIOXOTO IIPaBUTENsI MHOTUX HMAapTHEPII, HO JTU00 MHIECT, 100
Hacuiaue, 1U00 — caMbIl pacIIpoCTpaHEHHBIN, U I10 BCeM BUAMMOCTH,
CaMbBIM OITACHBIM BapHMaHT — 4Ype3MepHOe yBIedYeHHEe OJHOM U3 HaJIOXK-
HUII, 3aCTaBJsAOIee MOHApXa IIpeHe6peratb TOCyIapCTBEHHBIMHU JeJIa-
MU M COBETOBATHCA C KEHINWHOM 110 MOJIUTUYECKUM BOIIPOCAM.

[ToxHBIM coOpaHWeM BCeX AVCKBATHQUIIMPYIOIINX IIOPOKOB IIpa-
BUTEJI MOXXHO IIpU3HATh WN300pakeHUe IIOCIeTHEro uMIlepaTopa
HemosiroBeunon auHactuu Cyit (581-618 rr. ) B TeneHoBeste «lepou
Cyi u Tan» 2013 r. fIu I'yan, criepBa HacJaeJHUK IIPeCTONA, a 3aT€M HM-
IepaTop, ImpeacraeT mepex HaMHu Kak JKeCTOKMM MHTPUTaH U CaMOXyp.
YroObl yCTPAaHUTH MOJUTHYECKUX OIIIOHEHTOB, OH, He 3aqyMBIBAsCh,
KJIeBellleT Ha BCeX UMHOBHUKOB o ¢amuianuu Jlu, obpekas TeM caMbIM
Ha CMepTh HECKOJIBKO cOoTeH uejioBek. OH yOHMBaeT OTIla M CTapIIeTro
Opara, HacuUJIyeT U yOUBaeT CeCcTpy, 3aBOAUT TAaWHBIN rapeM, Tie IIpena-
€TCsd pacIyTCTBY BO BpeMs Tpaypa, paau pasBIIeUE€HHUSA IIPUKa3blBaeT
IIPOPBITH KaHAJI, COeUHSIONINUIT ceBep U T Kutas, uToObl MOKHO OBLIO
KaTaThCsa II0 HEMY Ha POCKOIIHBIX KOpaOisaX, Ha UTO TPATATCSI HENMO-
BepHble (PMHAHCOBbIE U TPYHOBBIe pecypchl. U Bce 3T0 Bpems eMy [aeT
COBETHI U IIOMOTaeT eMy I'youTh umiepuro wienHua us lly, raitao He-
HaBUOAIIAsA KaK €ro caMoro, Tak U rocyaapcTBo CyH B LIEJTOM.

WM Bce >xe xapaKTepHO, UTO HU cyMckoro fH I'yaHa, HU OpyTHX BBI-
III€OITMCAHHBIX THPAHOB ITOJIO)KUTEIbHbIE TEPOU CEPUAIOB He YOUBAIOT
caMu. Beaku pas mioxoro rocygaps yOUBAIOT ero ke COOCTBEHHBIE CITy-
T'Yl WJIM KOBapHble MUHUCTPHI B TOT MOMEHT, Koraa nobea IOBCTAHIIEB
OKa3bIBaeTCsl y)Ke Heus30ekHa. ITa eTallb KaKeTCsl MHe IPUHIIUIIUATD-
HO Ba)XKHOM ISl JIETHTUMAIIUY BOCCTaHUS: Kak Obl HU O6buT 1wiox ChIH
He6a, 11apey6uiicTBO OCTaeTcss HeJOIYCTUMBIM, M aBTOPBI UCTOPHUH BCs-
KUH pa3 yOeperamT CBOUX T'epoeB OT 3TOTO IIara.

Ho eirte BaskHee gpyroe — BOCCTaHUE B KUTANCKUX (PUIIBMaxX TOTHA
JINIIb BBHITJIAAUT OIpPABAAHHBIM, €CJIM OHO IIPUBOAUT K YCTAHOBJIECHUIO
HOBOM, YCTOMYMBOM HMMIIEPATOPCKOM JMHACTUHU. ITO, pasyMeercd,
omnpasnanue post factum, Ho UMeHHO co3maHUe HOBOM MUHACTUH 3PUMO
IOKa3bIBAET, YTO T'€pOU — HEe MATEKHUKU, HE HOCUTEJINU CTPALIIHOMU CTH-
XUU COITMATBHOTO U KocMHueckoro xaoca Fl, (luan), onu, cBepras myp-
HOe IIPaBUTEJIBCTBO, JUIIb ocyiecTBIssIoT Mannat Heb6a. Ilo cytu meia,
OHU 1 He IIOJHHWMAaIN BOCCTaHMA KaK TaKOBOTO, IIOCKOJIbKY, IIO BOJIE
He6a u ucTopuyn, oHH U eCTh TOCyZapcTBO. Bce mepeuncieHHbIE BBIIIE
IIpUMepbl MMEHHO M3 3TOro paspsapma. CBepkeHHe IIaHCKOro Wxoy
CuHA IpuBeIO K CO3JaHUI0 WKOYCKOTO IOMA, TO €CTh, HA CaMOM JAeJe, K
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cosgannio Toro Kuras, xoropeni mbl 3HaeM. Ilagenne mmnepun LunHb
OaJo0 IOOpPOTYy AWHACTHUM XaHb, II0 HAa3BAHUIO KOTOPOM STHHYECKOe
OOJIBIIIMHCTBO KUTAMIIEB OO CUX IO Ha3bIBaeT cebs xaHbIlaMu. Hacuib-
CTBeHHOe mpekpaieHne goma Cy¥ caenrano BO3SMOXXHBIM OJIMCTATeNb-
Hy10 TaHCKyI0 3II0XYy, BpeMs BBICOUAMIIINX KYJbTYPHBIX TOCTHKEHUN
KHUTAWCKOTO CpeHeBeKOBbs. Lleblil psig HApOIHBIX BOCCTAHUU IIPOTUB
MOHTOJbCKOM nuHacTuM lOaHb OKOHUMIICA yCTAaHOBJIEHHEM HMIIEpHUU
MuH, BepIIIMHBI TO3JHEUMIIEPCKOTO IIepUOoa.

Bce BbllIIe mepeynciieHHble 0COOEHHOCTY TTOJUTUYECKOTO MBIIILIE -
HUs, 2 UMEHHO 3TaTU3M, MOHAPXU3M, ITaTepHATIN3M U Teopusi ManmaTa
Heba, YHACJIeqOBAaHbI KUTAMCKUM HMCTOPUUYECKUM KUHeMaTorpadoM OT
KJIAaCCUYeCKOM monutuueckon ¢umocopuu craporo Kurag. Ho ato He
3HAYUT, YTO 3Ta PuUIocodus yIeyiesa B COSHAHUU COBPEeMEeHHBIX KUTaM-
IIeB B CBOell IOJTHOTe M Heu3MeHHOoCTH. Ha MaTepuane KOCTIOMHBIX ce-
pUAJIOB HAM yIAJIOCh BBIIBUTD, II0 MEHBIIIEIl Mepe, HECKOJIbKO OTIUYUIA.

[lepBpiM u Hauboyiee 3aMETHBIM U3 TAaKUX OTIUYHUN SBISIETCS
IIPUHITUIINATIBHO MHas OIleHKa »KeHCKOTO IIPAaBJIEHUs: IIePUOAbI BIACTU
JKEHIIIMH-PEeTeHTII, KOTOpble TPAaAMIIMOHHO pacCMaTpPUBAINCh KaK He-
cuacThbe IJId rocyaapcrBaa (An Introduction, 2014, p- 202), TeIepb OLleHUBA-
IOTCS KaK BpeMsl CTaOMJIBHOCTH, MYAPOTO U PAllMOHAJIBHOTO YIIpaBie-
Hus. KeHimmuHa B apeBHeM KuTae Morya IIOJNYYHUTH TOCyJapCTBEHHYIO
BJIACTh €QUHCTBEHHBIM CIOCOOOM — KaK MaTh HECOBPIIEHHOJETHETO
KHSI3S WJIM UMIIEpaTopa, HOCAIIAs TUTYJ «TOCYXapbIHU-MaTePH » N =1
(taihou). OHa momkHa ObLTA 3aCHYIIMBATH MOKJIAAbBl U HPUHUMATH pe-
IIIeHUs] B TeueHUe BechbMa OTPAHMUEHHOI'0 BpeMeHH — IIPUMEPHO IO
OBAAIIaTUIIETHS ChIHA, IIOCJIe Yero ei IPedITMCHIBAJIOCH IlepenaTh eMy
BCIO IIOJIHOTY BJIACTH, a CaMOM 3aTBOPHUTHCA B rapeme. Pasymeertcs, aTo
BJIEKJIO 3a COOO0¥ KOHQIUKTHI, KOTJIa YMHasl, IesaTeIbHas U elle HecTapast
JKEHIIMHA OTKa3bIBaJIach IMOMITYCKATh K BJIIACTHU IOHOTO TOCyHaps, co3ma-
Basi BOKPYT ce0s 1IeJioe KOJIBIIO U3 POACTBEHHUKOB, 3aIIOJTHSS UMU BCE
Ba)KHBIE IIOCTHI, TaK UTOOBI MMIIEPATOPy He Ha KOTO OBLIO GBI IIOJIOKHUTH-
ci B O6oppbe 3a cBou mpaBa. Cpegu camMbIX BBIJAIOIIUXCSI IIPUMEPOB
TOOOOHBIX KOH(IMKTOB MOYKHO Ha3BaTh IIEPHOABI IPABJIE€HUS LUHB-
cKoit mpaBuTenbHUII Mu Banser, matepu Bana Mu lu (306-265 rra mo
H.3.), XaHbCKOUM mMmeparpuiibl Joii-xoy, BmoBsl Jlro Bana ( 202-195 rr.
mo H.9.), TaHcKou Y I[3a1s1Hb (665-705 rT.), iimHCKOM Lbicu (1861-1908 rT.).
3a uckinruenueM l[picu, mepcoHa)ka BecbMa HEMOITYJIIPHOTO, IIPU KOTO-
poil MaHBWKYpCcKas nMmepus [{uH Tak ocinabia, 4To eBa He IPEBPATHU-
JIach B KOJIOHUIO €BPOIIEVICKUX [Iep;KaB, BCe OCTAJbHbIe Ha3BaHHBIE pe-
TeHTIIIN TOBOJIBHO UACTO IOSABISAIOTCS B UCTOPUUYECKUX Cepuaiax.
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Mu baiiss1 gBisgercd OQHUM U3 IVIaBHBIX NEVCTBYIOIIUX JIMIT B yiKe
ynoMsaHyTon TeineHoBemne «Mmmepusa LluHb», Kpome TOro, €M IOCBS-
II[eH OTHeNbHbIN cepualt «Jlererma o Mu 10a»' 2015 r. [Iponssenenus
3TU IPUHAJIEXAT K HECKOJIBKO Pa3HBIM JKaHPaM M OpUEHTHUPOBAHBI HA
pasHble 1eeBble ayautopuu. «Jlereana o Mu I0s» 6imska K Kiraccuye-
CKOMY TapeMHOMY CepHaly, Te B IleHTpe COOBITUIT — JIFOOOBb T€POUHU
Y TIpaBUTENS, APY)XK0a U COIIEPHUYECTBO MEXAY JKEHIITUHAMU U Pa3HOTO
pola HNpUKIIOUeHUd. B cCOOTBETCTBHMU ¢ KaHOHAMM KHUTANCKOTO rapeM-
HOTO cepHajla, FTepOMHd BHadaje IIPeACTAET Iepel 3pUTeIeM KaK 030p-
Has OeBUYOHKA, MeuTarolas TOJIbKO O JIFOOBU M CBOOOIE U BOBCE HE MMe-
JOII[ass HUKAKUX YeCTOJIIOOUBBIX IUIAHOB. B monuTnueckyio 60prdy ee 3a-
TATUBAIOT MHOTO II03K€ ¥ IIOMUMO €€ BOJIM, €M IIPOCTO IIPUXOAUTCA 3a-
ITUINATH KU3Hb U MHTEPeChl CBOETO ChIHA, U I 3TOTO OHA BBIHYKAEHA
BO3BOJUTH €r0 Ha IIPECTOJI, IIOJABIATh BOCCTAHUS, pa3gaBaTh JOJLKHO-
CTH, YIIPaBJIATH cTpaHOM. HakoHell, el IPUXOAUTCSA IPUHECTH HHTepe-
caM cbIHa U rocymapcTBa LluHb caMyio GOJBLIYIO )KEPTBY — MOACTPOUTH
rubeb CBOEro BTOPOTO MY’Ka, BapBapcKoro KHs3s. Ilocie atoro, KHs-
TUHS-PETeHTIIIa JOOPOBOJIBHO OTXOIUT OT e U IPOBOMUT OCTABIIHECS
rofbl )KU3HU B HOOPOBOJBHOU HM30JSILUU. 31eCh B IIeHTPe WHTEPeCcOB
Mu Bas1gpl cToAT ee J0O0MMBbIE MY)KUNHBI — IBA MY’Ka, ITPEKHUIT )KEHUX,
Oparhs, CBIHOBbS; TIIABHBIM KOH(PINKTOM, ABUTAIOIIINM CIOJKET, SBIISETCS
IIPOTUBOCTOSIHUE TePOUHU U €€ CECTPbhI, KOTOpasi peBHYeT K Hel X 00-
IIIero CyIIpyra; a KOHPPOHTAIlMs T'epOMHU C CBIHOM e[Ba HaMeueHa U
CBelleHa K JUUYHBIM MoTuBaM — MH [y HemoBoJieH OTHONIEHHMSIMM Ma-
TepHU-BIOBHI C €e BO3II0O0JIeHHBIM BapBapoM, a O TOCYAapCTBEHHOMN BJIa-
CTU HUKTO U He 3aTOBapHUBaer.

«Ammnepus Luub» ampecoBaHa JTOOUTEISIM HCTOpUH, Oe3 yuera
TeHOEPHOM COCTABJIAIOIIEH, CIlEHAapUI €€ IPEMMYIINEeCTBEHHO OCHOBAaH
Ha «Mcropuyecknx samnckax» Ceima I[gHs, I1H060BHO-TIPUKIIOYEHYe-
CKUe JUHUU MPOIHUCAHbI HeOPE)KHO U IIOXO BOHCAHBI B CIOKET, OHHU
IIPOMU3BOLAT BIIEUATICHHE HEKOET0 UyKePOJHOTO BKpallJIEeHUd B 3Kpa-
HU3AI[MI0 BOEHHO-IIOJUTUYECKOTO IIPOTHBOCTOSHUS CEMU T'OCYHApCTB.
[1aBHBIM HepB 3TOrO Cepuajia — yCUJIEHUe TOCyHapcTBa U coOMpaHUe
3eMeJb, II03TOMY BCe TJIaBHBbIE I'epoH, BKiItouasd U Mu baisel, B OCHOB-
HOM 3aHAThI UMEHHO OOpeTeHHeM U OCYIIECTBIeHUEM MOJIUTUUECKON
BJIACTH, a He JUYHBIMHU OTHOLIEHUSIMHU. 3IeCh FepOMHA IIpeJCcTaBlIieHa
KaK yMHasi, aMOUIIMO3Has JKEHIIIMHA, YMeIIas 3a MUJIOKM YJIBIOKOI U
JIACKOBBIM T'OJIOCOM CKPBIBATh >KECTKUI XapaKTep M CUIbHYIO Bojo. OHa
He JOoIyCKaeT CbIHA N0 BJIACTH, IOCKOJIBKY CUHMTaeT, UTO OH HajejaeT
oIIMOOK U HaBPeOUT CBOEU CTpaHe, HO B TO )K€ BpeMs OHa CTOJIb K€ pe-

1 3 HFE (2015)
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IIUTEIbHO yIEeP/KUBAeT CBOUX OpaTheB OT JIOOOTO ITOCTYIKA, MOTYIIIETO
HaHecTH yuiepb ee cpiHy. OHa BOIUIOIAeT B cebe pallMOHAIBHOCTD U Oa-
JIaHC.

[Ipu Bcex OTIMYUAX ABYX (MIBMOB U BBIBEJJEHHBIX B HUX 00pa30B,
oba ceprajia OKa3bIBAIOT T€POUHIO MCKYCHBIM ITOJIUTUYECKUM OOMIIOM
U LUHBCKOM NaTpUoOTKOM. IIpakTMyecku BO BCeX CIOpax MEXAY HEK U
€e CbBIHOM-KH:A3eM IIpaBa OKa3blBaeTcs oHa. HUUTO B ee IMYHOCTU U IIO-
BeJEHUU HEe BpPeIUT CTpaHe, HAIIPOTUB, €€ IIpaBJIeHHE TPAKTyeTCsd KakK
6J1aTOTBOpPHOE KaK I TOCYyAapCTBa, TaK Y JIUYHO [JIs KHA35, OT UMEeHU
KOTOPOTO OHAa IIpaBUJIA.

IIpumepHO Tak k€ OLIEHMBAET CBOIO T'€POMHIO U IIOCBAILEHHBINA Y
[I3arsanub cepuan 2014r. «Mmmeparpuria Kuras»', mpoBoms ee uepes Te
Ke )KH3HEeHHbIe CTaUU: IOHOCTb, IIOCBSIIleHHas 60prbe 3a CBOe uesioBe-
yecKoe TOCTOMHCTBO ITPOTUB IIPUTECHEHUN rapeMHOM YKU3HU, JI000BH K
HMIIEpATOPY, CIOKHbIE OTHOLIIEHUs CO BTOPBIM MY>KeM, AJBOPLIOBbIE UH-
TPUTH, BCErga HaIlpaBJI€HHBbIE COIIEPHUIIAMU IIPOTHUB TepOMHH, a He
Hao00pOT, ¥ HAaKOHEI] — BJIACTh, peajndyeMasl B MHTepecax CTpaHbl U Ha-
pona.

briBaroT 1 cepuainbl, B KOTOPBIX MOTYILECTBEHHAsA peTeHTIa IIpe-
craer Kak Bpar, Hampumep «IlmaHbl KpacaBuubi»® 2010r., «XaHBCKUIX
Cera Heba»® 2002r, «Bait L[3p1dy»* 2014r. Ho Bo Bcex Ha3BaHHBIX CIryda-
X XapaKTepHO, UTO ee OTPULIATeJIbHAsl POJIb B CIO’KeTe 00yCJIOBJIEHA He
Te€M, UTO OHA HEJOCTOMHa II0JIb30BAaTbCAd BJIACTHIO, MJIU HAHOCUT BpeN
rOCyJapCTBY U IIOAJAHHBIM, a TOJIBKO T€M, UTO OHA TUPAHUT JIUYHO UM-
IepaTopa M IVIaBHYIO TepOMHIO (UIbMa — MOJIOAYI0O HMIIEpaTpHUILy.
KeHckoe mpaBieHue, TakuM 006pa3oM, IIOABEPraeTcs OCYKIeHUIO He I10-
TOMY, 4TO OHO >X€HCKO€, a IIOTOMY, UTO OHO OCYIIEeCTBJISAETCI He TOU
JKEHIITUHOMU. ITO KOHQIUKT CeMeHHBIM, a He TOCYyJapCTBEHHBIHN, KOH-
(IIMKT CBEKPOBU U HEBECTKU, a He IOPSAJKA U Xaoca.

®UIBbMBI IIPO KEHCKOE IPABJIEHNE UPE3BbIYaliHO MHOTOUUCIEHHBI,
M UX YHUCJIO CO BpeMeHeM Bce pacTeT. [IoTpeOHOCTh BO BCe HOBBIX ITPABU -
TeJIbHHUIIaX B KMHeMarorpage Tak BeJIMKa, YTO YepThl MyIOpo¥ rocyja-
PBIHU-PETEHTIIN HAYWHAKIOT IpHUAaBaTh HJaXe TeM HMIepaTpUllaM U
KHATUHAM, KOTOpPble HUKOIAA 1 He 3aHMMAaJINUCh IIOJIUTUKOM, HAaIIpIMeED,
Marepu lluns IlluxyaHa B IIOCBAIIEHHOM el cepuaiie «JlereHma o Xao-

1 RIBWRfEE (2014). BykBanpHO Ha3BaHUe 03Ha4aeT «Jlererma 06 Y MaiiHsaH», HO, PaCCyAHUB, YTO
Ha 3arajie HUKOMY He H3BeCTHO HMs I'epOMHH, JaHHOe IIPU POKIEeHUH, aBTOPHI IIPEIIOUWIN NaTh
cepHally albTepHATUBHOe Ha3BaHMe Ha aHranrickoM « TheEmpressofChina”

2 F AN (2010)
KBUKRF (2002)
BT (2014)
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JmaHb»' 2019r., 1160 IPUHALIEKATH K YY)KUM KYJIbTypaM, Kak B HOBOM,
TOJIBKO UTO BBIIIEIIEM Ha 3KpaHbl cepuaie «barmus Jlactouek n O6a-
KOB»°, TEPOUHsI KOTOPOTO — PEreHTIIa KUAAHBCKOTO rocymapcrsa Jlsio
(549-563 rT.), YIIOPHBIIT U OTIACHBIM Bpar KUTackoit puHactuu CyH.

YeM OOBACHHUTH TAKOHM 3alpoc Ha >KEHIWH-TIpaBUTeabHHUI? Ha
IIePBBIN B3IJISAM, MOXHO OBLIO OBI IIPEIIIONOKUTH, YTO 3TO CIENCTBUE
pacmipocTpaHeHusa upaeil peMuHH3Ma B coBpeMeHHOM Kurtae, ogHako
IIpU H3yuyeHHHU Oojiee IMMPOKOTO KOHTEKCTAa 3TO IIPeIIIONIO’KeHHe He
noaTBepKaaeTc. [1eao B TOM, UTO KMTaWCKHE CepHUalbl, B II€JIOM, UX MO-
paip, HAbOp CIOKETHBIX GOopMyJ, 0OpasHBII psAM, aMILTya — BeCbMa aH-
THPEeMUHUCTUYHBL VneanpHbIil 00pa3 qeByLIKU B HUX — 3TO MUJIAs Y-
pOUYKa, MHOTAA IIO-AEeTCKU OOBEpUMBAdA M IIOCIYIIHAsA IIEPBOMY BCTpeU-
HOMY, MHOT/a II0-AEeTCKU Kallpu3Hasg U 3TOMCTUYHAA, BeCb MUP KOTOPOU
COCpegoTOYEH BOKPYT ee amouuil. OHa yBepeHa B CBOE€M MCKIIOUHUTEND-
HO Ba)KHOCTH B JKM3HH BCeX OKPY’KalOIIUX JIIOeH, TpebyeT K cebe I10-
CTOSHHOTO BHMMAaHU, CTPAJaeT OT CKYKHU U JKaXOeT pa3BIeUeHN, IIpe-
ciaenyer IIOHPaBUBIIIETOCH €l MY)KUMHY, HeB3Upasd HUA Ha KaKle ero Bo3-
paxenus. [lociae 3amykecTBa ee ICHXOJOTMYECKHUN IIOPTPET Cpasy Ke
KapANHAIBHO MeHseTcs, OYyKBAJIbHO B OJHY HOUb: OHA CTAHOBUTCS HEX-
HOI, KPOTKOM, 0e3yIIpeyHo IIOCTYIIHOM CBOMM CBEeKpaM, TOBOPHUT TH-
XHM TOJIOCOM, IIOCTyIIaeT pa3yMHO, BCeTJa TOTOBa II0’KePTBOBATH COOOM
M CBOMMH ymoOCTBaMM pagu Opyrux Jiopeii. IIpoie rosops, xoporimras
KEHIIHA B KUTAFCKOM KOCTIOMHOM KHMHO — 3TO WJIU peOeHOK, MU CITy -
YKaHKa.

3a UCKII0YEeHNEM IPABUTEIbHUL], HU OJHA KEHINHA B 3TUX CEPH-
aJlax He MHTEePeCyeTCd COUMAIbHBIMU UM IIOJIUTUYECKMMU BOIIPOCAMMU.
ITa cIemnoTa KO BCEMY, UYTO BBIXOAUT 34 IIPENENIbl MEKIUIYHOCTHBIX U CE-
MEIHBIX OTHOIIEHHNI, IIOpasUTeIbHA JaKe B CPABHEHUHU C TPAAMIIMIOH-
HBIMHU IIpeAcTaBileHuaMHU craporo Kuraa. Hanmpumep, B pomane «Tpoe-
rapcrBue» (Bropas mosoBuHa XIV B.) eCTh Tako¥ 3MHU30[: CTApbIi MU-
Huctp Ban IOHB, ckop6s 0 HecuacThsix XaHbCKOM AMHACTHH, BBIXOIUT B
caj ¥ BAPYT CIBIIINT ITeYaJbHbIE B3OOXU CBOEH paOBIHNM — KpacaBUIIBI
g0 ITans. Ban IOHB yBepeH, UTO AeBYIIIKa I'PYCTUT M3-3a Hepa3JesieH-
HBIX YYBCTB K KakKoMy-HHOyOb Oe3meIbHUKY, HO OKasbIBaeTcs, 4To [0
[TaHp, KaK 1 OH caM, yApyUeHa CTpaJaHUsIMU POAUHBI U UyBCTBYeT cebs
BHHOBATOH 3a TO, YTO HUUEM He MOKeT IOMOUb rocyaapcrsy. Ban IOHb
IIOPaXEH, U B TOJIOBY €My TOTYAaC IPUXOAUT «IUIaH Ilenu» - Kak [0
[la#p MOKeT IOTYOHUTH y3ypIlaTOpa M BOCCTAHOBUTH HMIIEPATOPCKYIO
BaacTs (Jlo, 1954, pp. 112-113). Ho B coBpeMeHHBIX cepuasiax Ha 3TOT CIO-

1 IEEfL (2019)
2 M B (2020
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KeT MOTHBAIlUs T€POUHHU MeHSeTCS — C BO3BBIIIEHHO-TIAaTPHOTHYECKON
OHA BHOBb COCKAaJIb3bIBaeT B 00JIACTh JIUYHBIX OTHOIIIEHUI. B cepuaie
«[s0 Ilane»' 2002 T. TepOUHST COBEPILIEHHO He jKelaeT y4acTBOBATh B
IIOJIUTUUECKOM UTpe, KaK HU YrOBAapUBAIOT ee COOCTBEHHBIH OTEIl U eTo
COIO3HHKH, M COTJIAIIIAeTCS TOJBKO IJIS TOTO, YTOOBI BBIPYUHUTH CBOETO
BO3JIIOOJIEHHOTO, IIPUTOBOPEHHOTO0 K cMepTH. B cepmane «Tpoerap-
crBue» Ban IOHBP moOmBaeTcs OT Hee COIVIACHS IIIAHTA)XOM, OH He eCT U
He ITbeT, IToKa [ls10 [Ilanp He obelraeT criacTu AUHACTUIO.

Ho u 6ynyiive mpaBUTebHUIBI B 3TUX (QUIbMaX B Hayaje CBOETO
’KI3HEHHOTO IIyTH He MMEIOT IIOJIUTUYEeCKNX YOeKIeHUI 1 He UHTepe-
CYIOTCS COI[MANIBHBIMU IIpoOsemamMu. JKejas I©IOKasaTh TIepPOUHIO
HeOOBIYHOM U CBOOOIOTIOOMBOM, aBTOPBI CEPUAIOB M300paKaIOT ee IPo-
JOeJKU U UTPBI, UTO JOJDKHO BBITOJHO OTJIIMYATH OYAYIIYIO PETeHTIIY OT
ee KeMaHHBIX CeCTep, CIIOCOOHBIX AyMaTh TOJIBKO O BHITOJHOM 3aMYyKe-
CTBE, MJIM 3aCTABJIAIOT ee AeKJIapUPOBaTh, UTO VK OHA-TO BBIMAET 3aMy’K
TOJIBKO II0 JIIOOBH, MJIM BOBCE OCTAHEeTCs AeBULeH U OymeT IIPOIOIKATh
OTIIOBCKOe feiyio. Hukakux Apyrux ycTpemieHHI y repouHU Het. [laxke
IeBa-BOMH, OTIIPABJIAACh Ha BOMHY 32 BOCCTAHOBJIEHNE 3aKOHHOI [MHA-
CTHH, 3a00TUTCA He 0 IUHACTHH, ¥ He 0 Hapoje, CTPaJaroleM II0]] BiIa-
CTBIO Y3ypIIaTOpa, a JIUIIb O 06e30IIaCHOCTU CBOETO JobuMoro («muH-
Hasl IIeCHb IIPEKPACHOM cTpaHbI»’ 2016 r.). 11 UL MHOTO IOCIE, IPO-
TUB BOJIM, TePOMHS BBIHY)KIeHa HayaTb OOPOTHCS 3a BJIACTh, HO JaKe U
9TO OHa JieJIaeT TOJIBKO pajay KU3HU U 6e30IaCHOCTH OIMS3KUX JIIOEN.

Wrak, mociaHue COBpeMEHHOTO KMTaNCKOTo KHHeMaTorpada oy -
JaeTcs ABOMCTBEHHBIM: >KEHINHMHBI, KaK OH yTBEp)KHAeT, CO3MaHbI A
M00BM M CeMbH, a BJIACTh M cOolMyM UM HemHTepecHb! (CapakaeBa,
2017), HO B TO XK€ BpeMsl, KeHIIIMHBI — IIpeKpacHble TTOJIUTUKU U aIMU-
HHUCTpATOphl. MBI IOJIaraeM, 4TO IPUUYMHOM TaKOM ABOMCTBEHHOCTHU SIB-
JIAeTCS IIOIIBITKA CePHUAIOB IIOJIBCTUTh CBOEN ayAUTOPHUH, a AJISI KOCTIOM-
HOTO KMHO IIeJIeBOM ayJuTOpHel BCeraa CUMTAINCH KeHIITUHBI. MbI He
HccIeqoBaIy BKYChl KUTANCKUX TeJle3puTelell B 3aBUCHMOCTH OT T€H-
Iepa ¥, K COKaJIeHNIO0, He BCTpedaly ITOJOOHBIX MCCIeqOBAaHUM, HO M-
NUPUYECKU 3Ta AUHAMHUKA BBITIIOUT CIeOYIOIINM o0pasoM: CHadasla
HCTOpPHUUYECKHE CepHabl JOCTATOUHO IIOIYJISIPHBI y OOOUX IIOJIOB, C He-
OOJNIBIIIMM IIPEUMYII[eCTBOM B TIIOJb3y JKEHII[UH, BEpPOSITHO, U3-3a
O0JIBIIIer0 MHTepeca IOCIeHUX K KOCTIOMaM. 3aTeM, BBIICHUB 3Ty 0CO-
OeHHOCTh CBOEH ayIUTOPUH, CO3HATEIN CEpHAIOB HAUMHAKIT YTOXXAATh
3puTeiaM, obparras Bce 6oJIblllee BHUMaHUE Ha PEKBUSUT U AeKOPaIlUU
U IIepeHOCsI CIOKETHbBIe aKIIeHTHI Ha JII000Bb U CeMelHble KOHQIUKTHL

1 5Bl (2002)
2 FFEILLILZ KHRAT (2016)

172


http://code-industry.net/

-

G Galactica Media: Journal of Media Studies. 2020. No 4 | ISSN: 2658-7734
AswmaTckue TUTPHI B IUPPOBBIX MHKyHIIX | Doi: 10.46539/gmd.v2i4.140

3a cuer 3TOTO ayAUTOPHUS CTAHOBUTCS Bce OoJiee JKeHCKO, U CJIeI0BaHUe
HEKUM OOOOIIIEHHBIM U CTEPEOTHUITM3UPOBAHHBIM «)KEHCKUM BKyCaM»
IIpeBpallaeTcs B JOMUHAHTYy KOCTIOMHOTO KMHO. B pesynbrare, K HacCTO-
AIIeMY BpeMeHH, OOJIBIITMHCTBO KOCTIOMHBIX CEPUATIOB HEJIb3sI OTHECTHU
y’Ke K COOCTBEHHO HCTOPHUUECKOMY >KaHPY, 3TO CKOpee HeOOBIKHOBEHHO
6oraToe U HapsimHOe (IHTE3U HA OKOJOUCTOPUYECKYIO TeMy, C Maruew,
maocaM¥Y ¥ JPaKOHAMU, UIHU (PIIBMBI IIPO «IIOIIQJAHIEB», B KOTOPBIX
IEMCTBYET OTPOMHOE KOJHUUYECTBO IOHBIX [AEBYLIEK-IIOJKOBOALEB MIIN
HertoOeJUMBIX OOMIIOB, BCSl KM3Hb KOTOPBIX, TeM He MeHee, CTPOUTCH
BOKDPYT OTHOILIEHUH C JIOOMMBIM MY>KUYHHOHU. A cOOCTBEHHO-UCTOPHUUE-
CKUE CepHaJIbl, CJIEAYys B PyCJie TOU K€ MAapKEeTUHTOBOM CTpATEeruu, CTa-
paroTCcsl OTBICKATh B UCTOpUM KuTas >KeHIIIMH, CKOJIBKO-HUOYAb 3aMeT-
HBIX Ha IIOJIMTUYECKOM apeHe, ¥ IIOMECTUTh UX B LIEHTP CBOET'O IIOBECT-
BoBaHUA. OgHAKO, ITIOCKOJIBKY I1€JI€BOM ayAUTOPUHU, ITI0 UX IIPEAIIONIOXKE-
HUIO0, UHTEPECHbI OTHOIIIEHHUS, a He TTOJTUTUKA, TO TAKUMH K€ OHU U300-
Pa’KaroT U T€POUHb.

Exte omHUM oTinuuueM PUIOCOPUU KUTANCKUX CEPUATIOB OT ITOJIU-
THUYEeCKOM MBbICIHU cTaporo Kurad gasigercs CHUW)KeHHE 3HAUYMMOCTH T'pa-
KOAHCKOM TOCYAapCTBEHHOM CIIYKOBI M COOTBETCTBEHHOE IIOBBILIIEHUE
LIEHHOCTH apMHUH U IIOJUIMU. B TpaauIIMOHHON KUTANWCKOM IIOJIHUTHYE -
CKOM T€OPUH TOCIIOACTBOBAJIO IIPEIJIOKEHHOE ellle Ha 3ape UMIIEPCKOTO
nepuona Bbrgammumcs MmpiciurenaeM Jys WkyHy (179-104 rr. o H.3.)
TpexXwIeHHOe JeJIeHHe 00IecTBa: ToCyAaphb, OT KOTOPOTO MCXOMUT OXKH-
BoTBOpAIOIIas Bcio IlomHe6ecHyto mobpomerens {a (de), YMHOBHUKH, B
YbUX CHJIAX PACIPOCTPAHATH TOCyAapeBy H0OpOMeTesNb, UIN Ke BOCIIpe-
IIATCTBOBATb €€ PacIPOCTPAHEHUIO, M IIPOCTOM HApoJ — IIaCCUBHBINU pe-
nunuent pobpomerenu ($Psn, 1998, c. 221). YuHOBHUKU ObLIH
€IVHCTBEHHBIMU IIOANAHHBIMHM MOHApXa B CTPOIOM CMBICJIE€ 3TOTO CJIO-
Ba, TO €CTh OHU OJHU ObLTH 00s3aHBI CBOEMY IIPABUTEII0 BEPHOCTHIO U
TPyHAaMHU, TOTAAa KaK OTBETCTBEHHOCTb Hapoja CBOAMJIMUCH JIUINb K BbI-
IIOJTHEHHUIO 3aKOHOB U BBIIJIaT€ HAJIOTrOB. BakHemIlel, eciau, IO CyTH
neJa, He eTMHCTBEHHOM 0053aHHOCTBIO Tocyaps ObLIO HasHAuUeHUE XO-
pOILINX YMHOBHUKOB. IIpu 3TOM rpakmaHCKHUI YMHOBHUK Bcerjga B Ku-
Tae CUUTAJICSA BBIIIIe BOEHHOTO, TPAKIAHCKAasd TOCYIapCTBEHHAs CIy)K0a
Bcerga ObLTa CBsi3aHA C BBICOKMM IIPECTHIKEM, TOTHA KaK ouIlepcKue
DOJLKHOCTY OBLITM HPECTYDKHBI JIUIID B IIEPUOIBI BOMTH U MEXI0YCOOUII,
a B MUPHOE€ BpeMsl CUMTAIUCH YAEeJIOM TPyOOM BOEHIIMHBI, HU Ha UTO
OpyToe He CLIOCOOHOM.

B coBpeMeHHBIX K€ cepuajiax 3Ta CUTyalusd 3aMEeTHO M3MEHUIACH.
Cepuanbl IIpeAIIOYMTAIOT HE paccMaTpUBaTh YHHOBHHUUECTBO Kak
OTHEJIBHBIN COLMAJIbHBIN CJIOM, 3a MCKIIOYEHHEM TeX ClIydaeB, Korja
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BCE UMHOBHUKHU, B IIeJIOM, M300pa)kaloTcs KaK BOPHI U YTHETATENH, a
TJIaBOMY TepOI0 IIPUXOIUTCSI OOPOTHCS ¢ HUMHU Pagyl HAPOTHOTO CUACTbS
(«Peunsie 3aBomu», «ky IOampwxan», «IIpaBocynue romoB XyHBby»'
2012 r). XapakTepHO TaKkXe, YTO B JI0O0M KOHQUIMKTE MEXIy Tpa-
KOAHCKUM YHHOBHUKOM M O(HUIEpOM CepHaIbl BCTAIOT HA CTOPOHY
opunepa. B «Peunsrx 3aBomsix» MuHuUcTpbI-BpeMeHIIuku [ao u Iait
IIPeCIeayoT U IOATAJIKMUBAIOT K MATEXKY KaK MUHUMYM CEMEPBIX OT-
BO)XHBIX M MPENaHHBIX TOCyHapcTBy oguilepos; B «Bepuom 103 Pse»’
TJIAaBHBIN Tepoil — reHepai, moaT M marpuor l0s Pait mormbaer m3-3a
KJIEBEThI KaHIYIEPa; B « MoIoapIx reHepanax cembu Su»’ 2006 1. repon —
OTeIl M €ro IIATEPO CHIHOBEM, BCE 3HAMEHUTBbIE I'€HEepaJbl, IIOJIb3YIOTCA
YBOKEHUEM U JaKe CMMIIaTHEN CBOUX BparoB — BapBapOB-KHUIAaHEU, HO
COOCTBEHHOE ITPABUTEIbCTBO MOCHLIAET UX HA BEPHYIO CMEPTh.
Oco6eHHO 3aMeTHO 3TO CTpeMJIeHUe 00eTUTh BOEHHBIX U OUEPHUTH
IpakJaHCKUX UMHOBHUKOB B TpeTbell yactu «Mmmnepuu Hunb». OnuH
U3 IIEPCOHAKEN ITOU TEJIEHOBEJUIbl — BEJIMKUN [MUHBCKUU ITOJIKOBOJELL
Bait [{u, uesoBek, IpO3BaHHBIN «OOTOM BOIMHBI» 32 CBOU OJiecTsIIiue MO-
Oenpl, 1 He MeHee IIPOCIABJIEHHBIN CBOEH METOJUUYHON TPUHITUITHAIIH-
HOM 0e3)KaJIOCTHOCTBIO K BparaMm. Ilo coBpeMeHHBIM OIleHKaM, IIPO3BY-
YaBIIUM €IIle B OQHOM, JOKyMEHTAIbHOM, UCTOPHUYECKOM cepuaie «bo-
pro1uecs IJ;apCTBa»4 2019r., 3a Bech nmepuon bopromuxca napcts B pe-
3ysibTaTe BOMH B KuTae moru6io gBa MUJIIMOHA UeJIOBEK, U IO MeHb-
1€ Mepe IIOJOBMHA U3 HUX — Ha coBecTH JuyHO ban [[u. Cuuras, yrto
OCHOBHOMU I1€JIbI0 BOMHBI SABJIAETCA HE 3aXBaT KPEIIOCTEM, a YHUUYTOXKE-
HUe KUBOM CHJIBI IIPOTUBHUKA, bari [lu BBesr 0ObIKHOBEHUE TTOCIE KaXK-
OO¥l KaMITaHUU yOUBATh BCEX CHABIIIUXCI B IUIEH, a TAKKE YHUUTOXKATH
ropoja co BceMu ux oburaresmsimu. Haubosee KpoBaBbIil €r0 IIOJBUT —
BortHa o YaumuHoM (260 T. 10 H.3.), B X0e KOTOPOIT ObLIO TTOJTHOCTHIO
YHHUTOKeHO 450-ThICSTUHOE BOVICKO Tocyaapcra Ukao, M3 HUX IPUOIU-
3UTEIbHO TOJOBMHA Iorubia B 005X, a [Apyras IOJOBMHA, IIOTAB B
TUTeH, ObLIa TepebuTa, WIN Jake, II0 OPYTOI BEPCUH, 3apbhITa 3a)KUBO 110
npukasy ban [u (Isup, 1996, cc. 161-162). CoBpeMeHHOT0 UeloBeKa He
MOTYT He OTBpalllaTh TaKMe METOAbI BeeHUs BOMHBLI, U IIO3TOMY CepHall
IepekaaabiBaeT BCO BUHY ¢ bait [{lu Ha ero Bpara — MHBCKOTO KaHILIE-
pa Paub Cys1, KOTOPBIIT KaK pa3 U MpeaiaraeT mogooHoe n3MeHeHue BO-
€HHHOM AOKTpHUHEI rocygapcrtsa [{luns. Uto mo bau Ilu, To oH B cepuane
OTKPBITO TIPOTUBUTCS T€HOIUY, IIBITAETCSI €T0 He IOMYCTUTh, a Oyaydu
HEERCKZ (2012)
F 6 (2013)
ER A (2006)

Nz 1% E 2 %1 [ (2019). Byksambho: «YaenbHble TOCyIapcTBa B M3MEHUUBYIO 310Xy Boprormuxcs
IapcTB». MBI TO3BONIUIN cebe HeCKOJIBKO COKPAaTHUTh B IIepeBOoie 9TO I'POMO3/IKOoe Ha3BaHHe.
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BBIHYXJE€HHBIM BCE-TaKM OTAAThb TAKOM UyJOBHUILHBIN IIPMKA3, IIOJHO-
CTBIO PAa30YapOBBIBAETCS B CIY)KOe U B CBOEM KHsI3€, M OTHBIHE JajKe IO
yIrpo301 CMEPTHU yIIOPHO OTKasbIBaeTcd BoeBaTb. Ero MopasbHbIe Tep3a-
HUS II0Ka3aHbI C COUYBCTBUEM, ero rubeib IpecTaBlIeHa KaK Tparemus,
B oTsinuue oT kasHu Panp Cys4.

Ho errte 6ostee spKUM 1 HEBBIBOAVMBIM U3 IIPEAIIEeCTBYIOIIETO HIC-
TOpHUYECKOTO U (punocodckoro ombiTa Kuras HaM IIpeacTaBiseTcs BHe-
3aITHO BBICIIBIXHYBIINM HHTepec KUTAMCKOTo KuHeMatorpada K IOJIH-
LIMH, B YaCTHOCTH, K CTpake B IapUuOBBIX ofexkaax. CTpaka B IapUOBBIX
omexmax FRAK 12 (Jinyiwei) — 4acTh TOTO peIPECCUBHOTO arIiapara, Ko-
TOpBIM ObLT co3maH B Havare guHactuu Mun Wxky lOanpwkanoMm mis
ITIOJIUTUUECKOT'O ChICKAa M HAaJ30pa, B UX O0SI3aHHOCTH BXOMMJIIO ITPOU3-
BOJCTBO CJIECTBHSA M apeCcTOB II0 AejlaM O MATEeXaxX, 10 IIPeCTyIIeHNUAM
UMHOBHUKOB M apUCTOKPATOB U B CiIyyae HapyIlIeHUA TOCYy apCTBEHHBIX
MOHOIIOJIBHBIX IIpaB. B mesoM, mx QyHKIIHOHANT ObLT HEOTIHUYUM OT
¢yHKIIMOHAJA TeYaIbHO M3BEeCTHOI'0 BOCTOUHOTO OBOPIIA, U e JUHCTBEH-
HOM pasHUIeH MeKIy HUMHU OBLIO TO, YTO B BOCTOUYHOM ABOPIIE CIIYIKMU-
nu eBHyxH, a B CTpaxke — o6branble Myxuunbl (28 [Y Xans], 2020, pp.
66—107). Ho napagoKCaJIbHbIM 06pa30M, BocTtouHbIl nOBOpEL] B KU-
TaMCKUX QUIbMaxX IIPaKTUYeCKH BCeTHa IIpeJcTaeT Kak MpauyHoOe BOILJIO-
lIeHNe TUPaHUU, HEIIPABOCYyAUsd U KecTOKocTH, a CTpa)ka B IIapUOBBIX
OIeKIOaxX — KaK OTBaKHBIE TepOoH, CIIacarolliie ToCygapCTBO OT pasryia
IIPECTYIIHOCTH.

Poct uncnennoctu cepuasno mpo Crpay B Iap4yOBBIX OAEXKAaX
MMeeT JJaBUHOOOpa3HbBIN XapakTep: eciu B Hauaige 2000X TOMOB TaKUX
¢UIBPMOB OBUIO BCErO HECKOJBKO, TO K HACTOSIIEMY MOMEHTY OHHU
IIPEBPATUIINCh B OCHOBHBIX II€PCOHAKEW IMOMYJIAPHBIX CEPUAJTIOB B KaH-
pe «ycsi» (phIIJapcKue IIPUKIIoUeHYeCKHe JIeTHBI) U Ta’Ke MYJIbTCepHa-
s10B. COOTBETCTBEHHO MEHAETCA M IIpe3€HTallMs I'epOeB: €CIM B pAaHHUX
¢ribpmax («Crpaska B MapyoBbIX ofexmaax»' 2006T., «32 roj apsl IpasJe-
uus Xyuby»®, «I[lomHebecHas»’) oHM ellle HeCyT OOBIUHYIO CIIYKOy — 3a-
IUIIAI0T UMIIEpPaTopa, JOBIT Ne3ePTUPOB, HAOIIOOAIOT 32 KHA3BSIMH, TO
K KoHLy 2010x 1, TeM 6oxee, x 2020 roay 3TU IrepoH IIPEeUMYIIECTBEHHO
COBEpPILIAIOT OAUHOYHBIE IIOABUTIH, CIlacas MHUP IpynmaMH OT OABYX [0
yeTbIpex uesioBeK. OCHOBHBIM cOJiep/KaHHEM HX [esITeJIbHOCTH IIOHe-
MHOTY CTAHOBSITCA ITyTELIECTBUA M JHUYHBle OTHolIeHUA. Kro-TO m3
CILIEHAapHCTOB OJHAKABI IIPUAYMaJI, YTO B cocTaBe CTpakH eCTh OTHeNb-
HBII )KEHCKUI OTPSO, U C TeX IOP 3TO CTAJIO HEeITPpeMEeHHBIM aTpudyTOM

1 HAK T (2006)
2 =1 (2011)
3 KR (2006)
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9TOM OpraHM3alMH B KUTAWCKUX CepHajaX, UTO 00eCIIeumnyIo JI0O0BHBIE
JIMHUU CIO)KETOB M IIO3BOJIMJIO BBECTU B IIOBECTBOBAHNE MHOKECTBO
BOMHCTBEHHBIX, KPACUBBIX U TVIYOBIX HeByIleK («YeTbIpe mpociiaBieH-
HBIX CBIIIIUKa» ', «[lof mapuoBoit omexxaoii»’). Kak aJIbTepHAaTHBa, OCHOB-
HOI 5MOIIMOHAJbHON JIMHHUEN cepHuajla MOKeT CTaTh OpOMaHC MEXOY
OBYMST My>KUMHAMU-CTpaskaMu («IBoTHOE HEGO»").

IIp sTOM, HECMOTPSI Ha MOIIYJIAPHOCTD >KaHpPA MCTOPUUECKOTO MI€-
TeKTUBa, PUIbMBI 0 CTpajke B IapUYOBBIX OAeKOaX, KaK IIPaBUJIO, He II0-
IMaJaloT B 3Ty KaTETrOpUI0. [leJ0 B TOM, UTO B MUCTOPUUECKUX AETEKTHUBAX
CJIeICTBUEM OOBIUYHO 3aHSATHI TPAXTAHCKHE YMHOBHUKU: IJIABBI CTOJIUY-
HBIX SIMBIHEH (KakK, HaIlpuMep, SHAMEHUTBIN Cyabs Bao) Mau MHCIIEKTOo-
pbl, KOMaHAWPOBAaHHbIE LIEHTPAJIbHBIM IIPAaBUTEIbCTBOM. TOJBKO B Of-
HOM cepHaje HaM yHajaoch yBHAeTb CTpaKy B KadyecTBe MHCTAHIIUH,
IIPOBOMAIIEH COOCTBEHHO pacciieJOBaHU, Ja ¥ TaM OHU paboTaju B CO-
IIepHUYEeCTBE M B TaHAEMe C ABYMdA OPYTMMM OpPTaHMU3ALUsAMHU — TO-
POJICKUM sIMbIHEM U 3amagHbIM ABopuoM («MwuHCKHe CBIIUKU»). Bo
BCeX APYTHUX CepHajax OeTeKTMBHAsA COCTABIAIOIIAA IPOIIMCaHAa OYEHb
ciabo, CIIeHapHUCTOB U 3pHUTeIel MHTEePecyloT He CaMU IIOPYUYeHUs, BbI-
IIOJHsAEMbIE CTPpAKaMU, a T€ IMPUKIIOYEHU U IIOBOPOTHI JINYHBIX OTHO-
III€HNUM, KOTOPble UM IIPUXOOUTCSA IIEPEXUBATh B IIPOIIECCE BBIIIOJIHE-
HUA IIOPYyYEHUI.

B Takom ciydae, eciiu He MHTEPECOM K AETEKTHBHOMY >KaHPY, TO
yeM K€ MOKHO OOBSCHUTD TAKyI0 IOITYJIIPHOCTH IIOJIUIIUH B KUTAHCKUX
KOCTIOMHBIX cepuajiax? Y Hac HeT OJHO3HA4YHOT'O OTBETa Ha 3TOT BO-
IIPOC, MBI MOKE€M JIUIIb IIPEAIION0XKUTD, YTO 3TO, KAK M BO3CPOCIIIas I10 -
MyJISIPHOCTh 00pasa >KeHIUMHBI-ITPABUTEIbHULIBI, BBI3BAHO TapreTHUPO-
BaHNUEM KOCTIOMHOTO KHHO. [JoHuMaeMble CBOMMHU aBTOpPaMU Kak (PUIIb-
Mbl A7 KEHIIUH, UCTOPUYECKHE Cepualbl «IIPOMAIOT» CBOEM ayIUTO-
punu o6pas MOeaTbHOT0 MY)KYMHBI — BOMHCTBEHHOTO M MOTYYero 3a-
IMUTHUKA, KOTOPBIM, IIPHU 3TOM, MOJIOA, KpaCUB, UM 3aHAT IIpEMMYIIlE-
CTBEHHO YCTAaHOBJIEHUEM U IOAAEpKaHNEeM JIMYHBIX OTHOIIIEHUM C KeH-
INMHAMU MM OPYy3bIMHU, a He IIpodecCHOHATbHOM NeITeIbHOCTHIO.

Ecnn Hale mpeArosoXeHHe BEPHO, TO MMEET JIM CMBICI paccMar-
pUBaTh MaHHbIE U3MeHEHUs (IIOJOKUTEIbHYI0 OLIEHKY >KEHCKOTO IIpaB-
JIeHUs, a TAK)Ke apMUU U IOJIUIINY) B KOHTEKCTE MOJIUTUYECKOTO MBIIII-
JIEHNS COBPEMEHHBIX KUTAUIEB, UIU 3TU SABIE€HUSA MOTYT IIPEACTaBIATD
MHTEepeC TOJBKO I TeHOEPHBIX HCCIefoBaHUIT? MBI CKIOHAEMCH K

1 DKL (2013). Crporo roBops, JOLKHOCTb T€POEB 3TOTO (PUIbMa - He CHIIUKY, a
oduIephI ITONTULUN, B UM 00513aHHOCTH BXOAHJ apeCcT IPEeCTyIIHUKOB (ilﬁ bu)

2 HAKZ R (2019)
3 BURID (2020)
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IIEpBOMY M3 Ha3BAHHBIX BAPHAHTOB, IIOCKOJIBKY >KEHIIIHBI B COBPEMEH-
HoM Kurae cTaHOBATCA BUIUMMBI 1 3HAYNMBI HE TOJIBKO KaK MOKYIIaTeIN
TOBApPOB M KMHONPOAYKIMU, HO U KaK HOCUTEJIM TOU UIU UHOW ITOJH-
TUYECKOU mpeonoruu. IlappannenbHo pocTy UX HPUCYTCTBUA B 9KOHO-
MHKE PacTeT U UX IIOJMTUYECKUH ITOTeHIal. Mbl HaMepeHHO TOBOPHUM
3J1eCh HE O MOJMUTUYECKOM BIMAHUM, Belb peajlbHas IIPeICTaBI€HHOCTD
’KEHIIIH BO BJIACTH IIO-IIPEKHEMY OYE€Hb HM3K4, 8 UMEHHO O IIOTeHIIHA -
ae. Ilo cytu nmena, KUTalICKOMY TOCYOAapCTBY HY)KHO OT JKEHIIIMH TO K€
camoe, YTO ¥ OT MY)KYMH: UYTOOBI OHU BBIIIOJHSJIN 3aKOHBI M PacCIIoOps-
KE€HH, INIATUIN HAJIOI'M U OKa3bIBaJIU IIPABUTEIbCTBY IIACCUBHYIO IO -
IOEepXKKy. 9TO OBLJIO OCHOBOHM OTHOIIEHHS KHTAMCKOIO TIOCyHapcTBa K
«IIpOCTOMY HapoAy» Ha BCEM IPOTSKEHUH HCTOPHUHU, IPOCTO PaHBIIIE
KEHIIIMH B COCTaBe 3TOTO HAapoja MOXHO ObLIO He IPUHUMAThH B yUeT,
TaK Kak BCe€ pellleH!s NPUHUMAaJIUCh HE MU, OHM He MMEJH JeHer OJIA
yILIaThl HAJIOTOB M He MOTJH MOAHATh BoccTaHKe. Celluac ke KeHIIIUHbI
IOJIyYMJIM BO3MOKHOCTb IIPMHHMMAaTh CaMOCTOATEJIbHBIE peIIeHHd,
II09TOMY BO3HHUKJIA U HeOOXOAMMOCTb BOCIIMTBIBATh UX B Ayxe KOHEPOP-
MH3Ma U JOSAJIBHOCTH, Y€TO U AOCTUTAIOT KOCTIOMHBIE CEpHAJIbI, UCKYC-
CTBEHHO OlpaHMUYMBasg MHTEPECHl 3PUTEIbHUI] CEMbEN M pPOMaHTHUYE-
CKMMU OTHOIIIEHUAMHU.

Ipyrum acreKkTOM ITOJIUTUUYECKOTO MBIIIIECHUS KATANUIIEB, IIPETEP-
IEBIIUM HEKOTOPYIO 9BOJIIOLMIO OT TPAAWLIMOHHBIX B3IJIANOB K COBpe-
MEHHBIM, KaK OHH MpPOSBIAITCA B HCTOPUYECKUX CepHalaX, MOKHO
CUMTATh OTHOIIIeHHEe K BapBapcKoll mepudupuu. BapBapbl-KOUeBHUKU
OKasaJaMd OrpOMHO€ BJIMSHNE Ha KHUTANCKyH HCTOPHUIO, HECKOJIBKO pas
3aBOeBBIBas Kurail, 1 HeIlpepbIBHO IIOABepras ero Haberam. BoiiHa c
BapBapaMU U CpaBHeHHe ce0s ¢ HUMY COPMHUPOBATN BHEILITHEIIOTUTH -
YyecKHe IIpeiCTaBJIeHUs KUTAMCKOTO HApoja, ero OcCo3HaHue cebd Kak
Cpenuunoro rocygapcrsa. CaMu ke BapBapbl BOCIPHHUMAINCH JHOO
KaK Bparu, He BIIOJIHE MMeEOIIMe NaKe YeJIOBEUYEeCKUI CTaTyC, a BOCIIN-
pUHUMaeMble CKopee Kak MOHCTPHI (SIkymenkoB & SIkymienkosa, 2012,
c. 234) mubo Kak JaHHUKH, IPUHUMAIOIINE CBOe HepaBHOIIPABHOE II0JIO-
K€HHE B IIOJMTHUYECKOM YCTPOMCTBE MHpA M UIBABIAIOIINE IOKOP-
HOCTbD.

B omimume ot 3TOTO NMPAMOIMHENHOTO MBILIIEHUA, COBPEMEHHDIN
ncropruueckuil kuHemarorpad Kuras KuBonucyeT BapBapoB HeCKOJIBKO
CJIO’KHEE U TOHBIIIE, OT Uero, BIIPOYEM, YPOBEHD IIIOBUHNU3Ma CHUKAETCA
HEe3HAYUTEJbHO.

Bo-mepBhIX, MHTEPECHO, UTO €BPOIIENIIbI B KUTAMCKUX HCTOPHUYE-
CKHX CepHaJIaX IIOUTH OTCYTCTBYIOT, IIOIBJIAACH TOJIBKO B 3IIM30[aX B Ka-
YecTBe BOEHHBIX CIIEIIHAJINCTOB, OOBIYHO MYIIIKETEPOB MM apTHILIePH-
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CTOB, pabOTAOIINX HAa KUTAICKOe IIPAaBUTEIbCTBO. VX posib — 3ab6aBHO
TOBOPUTH Ha JIOMAaHOM KMTAlCKOM WU IIPUBETCTBOBATH BCEX 3HAKOMBIX
damunbsipabIMU 00BATHAME («Biectsinas quaactus Mun»'). 1 a1o He
CIy4arHOCTD. [leJI0 B TOM, UTO Yy MHO3EMIIEB BOOOIIle B KUTAMCKUX KO-
CTIOMHBIX CepHajiaX eCTb JOCTAaTOYHO 4eTKasg (YHKIHA: CTPYKTypHUpPO-
BaTb MHP B M€XapXUUECKOM IIOpAIKe, Ie Ha BEPIIUHE UepapXUHU, IIPe. -
ckazyeMmo, HaxoauTcs Kurait. CooTBeTCTBEHHO, HHOCTPAHIIBI 3[€Ch MO-
I'yT OBITh KAKMMHU YTOTHO: XpaOpBIMU, UECTHBIMU, MOOPHIMH, 3JIBIMU,
ATYHBIMU WU O€CKOPBICTHBIMY, OHU HE MOTYT OBITh TOJIBKO PaBHBIMU
kurtaiinam. Ho mpencraBurenu pa3BUTHIX M 0OTaThIX CTpaH 3ammaga He
TOMATCS Ha POJIb MJIAIINX MTAPTHEPOB B KOMMYHUKAIIUU, OHU U COO-
CTBEHHOM BBICOKOU KYyJIBTYPOU, M CAMUM CBOUM IIOJIOKEHUEM YHUKAIb-
HBIX CIIELIIAJIIMCTOB IIPETEHAYIOT, II0 MEHBIIIeN Mepe, Ha paBEeHCTBO. Tak
UYTO eJUHCTBEHHBIM CIIOCOOOM CHUSUTH UX 00pasbl, IPUOAATh UM KOMe-
OUMHOCTD, OCTAaeTCs IJIOXO0e BIaJeHre KUTAMCKUM SI3bIKOM.

Cronpb Xe OJJHOMEpPHBI U CTEPEeTOUIIHBI B 3TUX (PUIbMAX SIIOHITHI.
Mps1 HapouHO He paccMaTtpuBaeM (PUIbBMBI 0 BTOpo¥i MUpPOBOI BOIiHeE,
KOTOpble 00pasylT OTHEIbHBIN ITOMKAHP KUTAMICKOTO HCTOPUYECKOTO
KIHO — Tak HasblBaeMble 1 H (kangri), “comporusienue AmoHUU». TN
JIEHTHI TPEACTABIAIOT cO00I HEKUM AUCTUIUIAT TOCYAapCTBEHHOI, Iap-
TUMHOU U IIaTPUOTUUYECKOU IIpOIlaraHAbl, U KaK TAKOBOU, 3aCIyKUBAIOT
OoTHeJbHOTO aHanm3a. Ho u BHe 3TOro ’KaHpa, B cepHasiax, IIOBECTBYIO-
IIUX IIPO MHBbIE NCTOPUUECKIUE ITIOXH, SITOHIIBI TOXKEe M300payKeHBI C BBI-
COKOM CTeIIeHbI0 HENpHUA3HU U ynpolueHud. Ilo cytu, oHM cBOOATCA K
Ha00py KIHUIIIHUPOBAHHBIX IIPU3HAKOB, OHU, BO-IIEPBBIX, OUeHb MaJIbl PO-
CTOM, HeJJapOM IIpeHeOpeKUTEeIbHOe IIPO3BUIIE {&(wo), marHOE KUTAM-
IIaMHU SIIIOHIIAM, IIEPEBOIMUTCH KaK «KapJIUKH», BO-BTOPBIX, OHU 110 KaXK-
IOMY TIOBOAY COBEPIIAIOT CaMOYOMIICTBA, KaK, HAIIPUMep, STIOHCKUM
IIOCOJI, IPUOBIBIINK B cToinuily TaHckoro Kutas m TaM mpouTpaBIIHUi
MMapTUIO B IIIaXMAaThI T1aBHOI repouHe («Immeparpuiia Kuras»).

Iopasgo ualme B KHUTaMCKUX KOCTIOMHBIX CepHallaX IOSBJIAIOTCSA
IIpeCTaBUTEIU KOUEBBIX HApOAOB A3HUU - CIOHHY, KHUOAHU, WKYP-
WKIHH, MOHTOJIBI U MAaHBWKYPHI, a TaKyKe Hapoxsl ora Kuras, obob1riae-
Mble TI0] Ha3BaHUEM [ itk (baiyue) «cTO 103». ITU JIOAU TOXKE MOTYT
n300pakaThCsl TIOMIPOCTY KaK Bparu, 0COOeHHO B TexX PuirbMax, KOTOpbIe
TocBsIeHbl 60pbOe Kutas ¢ HamageHusMu KoueBHUKOB. Ho uailie B ux
n300pa)KeHUU TPEBATUPYET He OTKPBITas HENPUsI3Hb, KaK B CIydyae C
AIIOHLIAMHY, U He OKapHUKaTypuUBaHUE, KaK Y €BPOIIENIIEB, & HECKOJIbKO
6oJiee TOHKIE MeTOIbI CHIKeHUs oOpasa.

1 KREIRAE (2019)
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Cpenu Takux METOIOB, BO-IIEPBBIX, MOXHO Ha3BaTb HHU3BeAeHUE
BapBapoOB [I0 CTaTyCa YYEHUKOB, C YAUBIEHNEM U 0JIarOTapHOCTHIO IIPH -
HUMAIOIIUX [[UBIJIN3AI[MOHHbIe HHHOBAIIUY, IPUHECEHHbIE UM 0J1aro-
oeTelaMU-XaHbllaMU. HecoMHeHHO, 4TO KUTalcKasd KyJabTypa, B CaMOM
nese, 00oTaTHIA OKPY’KAIOII[He HapOIbl MHOKECTBOM TeXHUYECKUX, QU-
JOCOPCKUX U XyTOKECTBEHHBIX NOCTIDKEHUI, HO B CepHajax 3TOT IIPO-
LIECC BBIIVIAAUT OUYEHb OJHOHAIIPABICHHBIM M COBEPIIEHHO HEJIOTUY-
HbIM. Hanipumep, B 0qHOM U3 CepHUaJIOB O KM3HU OCHOBATeNsd XaHbCKOM
nmnepuu Jlro bana Me1 Bugum, kKak ero conepHuk Csanab IOi BrIchIIaeT
ero B CpluyaHb, JIto baH 1 ero ToBapuIu »KanyooTcd Ha COBEPIIIEHHO He-
MIPUBBIYHBIN KIUMAT U IIPUPOAY ITOTO Kpas, U IPU 3TOM IOMYyTHO ydar
MeCTHOe HeKMTalCKoe HaceJleHHe PUCOBOACTBY U IIEJIIKOIPAACTBY. AHA-
JIOTUYHO U B PUIbMe ITPO OOUH U3 I03CKUX HAPOIOB XaHbCKasl BOEHHAs
9KCIIeqUIHs, IIpoe3rKasd yepe3 COBEpIIIeHHO HeBeJOMbIe JId Hee 3eMIIU
®yu3sHM, OpraHu3yeT UPPUTALIMOHHBIE U MEJIUOPATUBHBIE PAOOTHI Ha
MeCTHBIX IToyAx. Hu cieHapucTsl, HU, IO-BUANMOMY, 3pUTEIN HE 3a1a-
IOTCS BOIIPOCOM: a Ha KAaKOM fA3bIKe ITPOMCXOAWJIA BCA 3Ta JOBOJIBHO
CJIIO)KHAs1 KOMMYHUKaIus? A KakuM o0pa3oM Yy apMHUU MOTIHU 0Ka3aThCs
c co00i1 He TOJIBKO IIOCEBHOI PUIC, HO U Ca)KEHIIbI TYTOBBIX A€PEBbEB, U
KYKOJIKM Ienkomnpsnma? W, riiaBHoe, mouyeMy KHUTaMIlbl U3 OOJIUHBI Xy-
aHX3 OKa3aJHCh JOCTATOUHO KOMIIETEHTHBI, UTOOBI PellaTh arpoOTeXHU-
yeckue IpobiieMbl aOCONIOTHO HE3HAKOMOTO UM XO3SHICTBEHHOIO apea-
Jla, a BeKaMH ITPO)KMBaBIIIME B 3TUX KpadxX BapBaphbl — HACTOJBKO He-
KOMIIETEHTHBI, YTO BBIHYKJEHBI IPUHUMATb COBETHI CO CTOPOHBI IIEP-
BBbIX BCTPEUYHBIX Uy KaKOB?

Bapsapel, BmpoueM, He yMEIOT He TOJBKO BO3AEJIBIBATH CBOI 3€M-
JII0, OHU TaK)Ke He MOTYT M YIPaBJATh COOCTBEHHBIM HApOAOM TaK jKe
pallMoHaIbHO M TYMAHHO, KaK XaHBIIbI, IIO3TOMY U B 00JIACTH TOCyaap-
CTBEHHOTO YIIPAaBJIEHUS OHU TOK€ JOJDKHBI IPMHHUMATh IIO3UIUI0 yUe-
HHUYecTBAa. B mcTopuueckux cepuajax HepegKo IIOBTOPSETCS CIeIyIo-
IUY CIOKETHBIM XOJ: INIaBHAas IepOMHA, KUTAgHKa, BOJIEIO CIydas OKa-
3bIBAETCS KEHOM MJIM HEBECTOM BapBapCKOTO KHA3f, KakK, HaIlpuMep,
[Tait Baubisu B punbme «Ilao [{ao u lait Bausisu»' wiu Yycsad B roH-
KOHTCKOM KoMenuu «Yerbipe OJIMCTATETBHBIX XYIOKHUKA»’, U TOTUYAC
HayWHaeT OaBaTh KHA3I0 IOJIUTUYECKHE COBETHI, OOBIUHO CBOOUMBIE K
TOMY, YTO HY>KHO yIpPaBIATh I'yMaHHO M IIOMHUPHUTBHCA C yIeJIbHBIMU
Baccamamu. OH CIIyIIaeT ee COBETHI C YBaK€HUEM U 0JIaroJapHOCTHIO,
IIPUMeEHSET UX, U Pe3yJabTaT oKa3bIBaeTcs OnectamuM. OmAaTh jKe, HUKTO

1 ER S5O (2002)

2 &2 VU KA ¥ (2000). Tepou aT0oT0 prTbMa B OPUTHHATE He TIPOCTO «XYMOKHUKI» — OHU
«IAMI3BI», TO €CTh MHTEJIEKTYaJIb], IIPeyCIIeBIIINe BO BCeX BUAAX HayK U ucKyccTB. Ho aTo
TIOHATHE He UMeeT TOYHOTO COOTBETCTBUSA B PYCCKOM A3BIKe.
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He YAUBIISETCs, KaK 3a CTOJIb KOPOTKOe BpeMs TepOHMHS CcyMeJsa IiyOxKe
pas3oOpaThcs B AETANAX CTEIIHOM IOJIUTHKH, YeM ee MYK, POJUBIINICS
Y IPOKUBIINI BCIO CBOIO JKU3HBb B cTenH. JIIOOOIBITHO B 3THX IIpUMe-
pax TakXe M pasjauyne, KOTOpoe MCTOPUUYECKHE CepUaibl IIPEAIINChIBA-
I0T KUTaCKUM M He-KMTAlICKMM TOCyJapsM B Takol cuTyanuu. Ku-
TAMCKUM MOHApX, IIPU BCEU ropsiuer JIOOBU K CBOEI CympyTe, HOJDKEH
IIPUHUMATh PEIIeHNs CAMOCTOATENbHO, U B KOKIOM CepHajie B IIOXBAILY
IIPABUTENIO KTO-HUOYOb 0053aTeJIbHO CKaxeT: «locymapb He IIO3BOJIAET
rapeMy BMEIIMUBATbCS B IIOJUTHUKY», a IPUBbIYKA BO BCEM COBETOBATHCSA
C KEHOM Bcerja MapKHUpYeT IUIOXoro mpasurend. Ho BapBapckuii KHA3D,
HAIIPOTUB, JOKA3bIBAET CBOI Pa3yMHOCTb T€M, UTO BBLIIIOJIHAET COBETHI
CBOEM KUTAVCKOM >KEHHBI.

[ToMyMO yyeHHYEeCTBa, APYTUM Ba)KHBIM CIIOCOOOM MepapXusaiiuy
3THOCOB B KMTAlICKOM MCTOPHUYECKOM KHMHO CIYKUT HepasAeeHHas JII0-
60Bb. [IpakTHUecky Bedae U Bceraa (3a NCKIOUYEHHEM TOJIBKO HOBEIIe-
ro cepuayia « MUHCKHE CBIIITUKU», BOOOIIEe H300MIIYIOIIeT0 HOBATOPCKHU -
MU [JI51 KUTaFCKOTO KHMHeMaTorpada IeHHOCTHBIMU ITOAXOJAaMU), Bap-
Baphl 6€30TBETHO JIOOAT KUTAMCKUX [EBYIIEK, MJIU BapBapCKUe eBYIII-
KU 0e30TBETHO JI00AT KUTAMCKNUX IOHOIIIeH, ¥ HUKOrma HaobopoT. MHo-
I7la HEeJIOTHYHOM Ka)KeTCs caMa 3Ta BIIOOJIEHHOCTb, KOTZa, HaIpuMep,
JOHas CIOHHY BJIIOOJIZeTCS B KUTAICKOTO INIEHHHUKA, KOTOPBIM OT ee 3eM-
JIAKOB BBITOJHO OTJIMYAETCA TOJIBKO YMEHUEM IIHCaTh CTUXM — Ha A3bIKe,
KOTOPBIM OHA He BJIaJI€€T, NIU UIPATh Ha MY3BIKAJIbHBIX UHCTPYMEHTAaX
— KOTOpBIX B cTemu HeT («XaHbCKUN ChIH Heba»). VIHOrma ke youBHU-
TEJIbHBIM Ka)KeTCsl OTCYTCTBHE B3aMMHOCTU, KOTZja T€POMHS IIPENIIOUN -
TaeT AOCTATOYHO HEBBIPA3UTEIBLHOI'O II€pPCOHa)Ka-KUTAMUIa KPacHBOMY,
OTBKHOMY M XapH3MaTHYHOMY BapBapcKoMmy IpHHIy («Mosonsle re-
Hepaybl ceMbU SIH»). 9TO HepasnesleHHOe YYBCTBO OIPABIbIBAET TaKUe
IIOCTYIIKH CO CTOPOHBI BIIIOOJIEHHOTO BapBapa, KOTOpbIe cepHayl ObI Of-
HO3HAYHO OCyAwJI, Oyab OHU coBeplieHbI kurtanneM. OQUH BapapCKU
KHA3b CHMMAaeT 0Cajy ¢ KUTalICKOI'0 rOpoja, IIOTOMY YTO TaM KUBET €TO
BO3JII0OOJIEeHHAsA, Ja ¥ BOOOIIle OTKa3bIBaeTCs OTHBIHE BOEBATh IIPOTHUB
Kuras («[enepanbl cembu SIH»), Ipyro¥ 6pocaer CBOX CTpaHy U B OOU-
HOUKY, HEeB3Upas Ha OIIACHOCTb OBITh 3aXBaUE€HHBIM Bparamu, OTIIPaB-
JIeTCS B HEAPY>KECTBEHHOE I'OCYyJapCTBO MCKATh CBOIO IIOTEPAHHYIO JIIO-
6osuuny («Mmnepus uub. Corosbl»). Ta cuMmaTus, ¢ KOTOPO# IMOKa3a-
HBI STH HeJeIlble IOCTYIIKM, IIepefaeT 3PUTENI 3MOLMOHAIBHBIN
IIOCBUT: JII0OOBH BapBapa K XaHBITy BBIIIE, UeM €ro JOJT Ilepel CBOoew
BapBAapCKOM POAUHOMN.
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W, HakoHeIl, BapBapbl B 3TUX PUIbMaX IIOCTOSIHHO U C BeJIMUaNIen
TOTOBHOCTBIO >KEPTBYIOT CO0O0I pagu CBOMX APY3eH U BO3IIOOJIEHHBIX-
XaHBIeB, NHOT/IA JaXKe pagy HOBBIX U CJIYYaMHBIX 3HAKOMBIX. XaHbIIbI
Ke C yOUBJIEHHEeM U 0JIaroJapHOCTBIO IIPUHUMAIOT 3TU JKEPTBBI, HO HU-
KOT/ja He OTBEYAIOT Ha HUX BCTPEUYHBIMU CaMOIIOKEPTBOBAHUAMU.

Cepuan 2012r. «PeHUKC M MHUOH»' PaCCKa3bIBA€T UCTOPUIO O KHU-
TaliCKOM MMIIepaTope, IIOIIaBIIeM B IIJIeH K BapBapaM. 3a HCKIIUYeHHeM
MOOAIIe MMIIepaTPUIIbI, TEPIIeINBO >KIABIIEH ero OCBOOOKIEHUS U
BO3BpallleHNA, M BEPHOI'0 MUHUCTPA, PasfejIMBIIEr0 €ro IUIEH, BCe
OCTJIbHBIE KUTAMIIbI B (pUIbMe, B TOM YHCJIe U IJIaBHBIM I'epoil, IToKasa-
Hbl 3aBHUCTJIUBBIMU, PEBHUBBIMU, MCTUTEJIBHBIMU U CeOIIIOOMBBIMU,
BapBaphbl JKe, HaIIpOTUB, BCe KaK OQUH, - IIpeKpacHble aoau. 1 npu stom
9TO OAWH W3 CaMbIX LIOBMHUCTHUYECKUX CEpHAJOB B HAIlell BBIOOPKe.
3meck BapBapbl BOCTOPXKEHHO OJIarOApsST CBOMX XaHBCKUX IVICHHUKOB
3a TO, YTO OAUH M3 HUX, IIJIEHHBbIU MUMIIEPATOp, YUUT UX AETEN UYUTATh U
IT1CaTh, @ APYTO, €ro COBETHUK U NPYT, - JIEYUT UX TpaBaMHu. Ha kakom
A3bIKe KHTAMCKUN TOCyHapb yYMJ YHUTaTh 3THUX AeTeir? UYem uM Ha yeM
ouu mucanu? IloueMy uMX pOAWUTENN COTIANIATNCH OCBOOOKIOATh UX OT
paboThI Ha BBIITace CKOTA pagH 3TUX YpokoB? [la 1 3aueM UM, COOCTBEH-
HO, ObLJIa TPAMOTHOCTD, €CJIM Y HUX He ObLIO HU KHUT, HU ITOTPeOHOCTU
B BEJEHHUU CTPOTOM OT4YeTHOCTH? M Kak Tak HOJTYy4YHUIOCH, UTO KH-
TAaWICKMM HadeTYMK-KOH@yLMaHeI] OKa3aJcs Jydllle OCBeJOMJIEH O IIO-
JIe3HBIX CBOMCTBAX CTEITHOM (JIOpbI, yeM caMu cTenHaku? Hu omun us
9THX BOIIPOCOB HE BO3HHMKAET y aBTOPOB Ceépuaja, TaK KaK OHU TPaHC-
JIMPYIOT BCE TY K€ CTPOMHYIO CXe€MY, B KOTOPOM 3a KHUTAWNIEM 3apesep-
BHUPOBAaHO 3HAHWE M MECTO YUUTEeJd, a BapBap OTTECHEH Ha ITO3ULIUIO
HaWBHOTO M OJarogapHOTo y4yeHHKa. be3oTBeTHas JF000Bb M CaMOIIO-
’KepTBOBaHUE B 3TOM TEJIECHOBEJIE TOKE IIPUCTYCTBYIOT: B INIEHHOI'O MM-
IIlepaTopa Cpasy ke BIIOOJIAeTCs MOJIOAas CTEITHAYKA M, KOHEUHO, IIpH-
HOCUT cebs B KepTBY U Ilorubaer, yToObI AaTh €My BO3MO)XHOCTH Oe-
»kaTh. KpoMe TOTo, MOJIO0I1 KHA3b, MIAAIINIT OpaT U IIOJIKOBOMEI] CTeII-
HOT'0 TOCyJaps, TOKe ¢ TOTOBHOCTBIO OTHAET CBOXO KM3Hb Pafy CIIaCEHUs
IUIeHHUKA. VI BHOBb 3pUTEJI IIPUIIAMIAIOT CMOTPETh Ha 3TOT IOCTYIOK
rJIa3aMy I'JITaBHOTO Teposl — TO €CTh C BOCXUINEHUEM, HO He YOUBIAACH, U
He 3a/1aBasiCh BOIIPOCOM, IIOYEMY, COOCTBEHHO, KM3Hb KUTAHCKOTO MM-
IlepaTropa, KOTOpOTo OH IIOYUTH He 3HAJ, ¥ KOTOPOMY OH He ObLT U He CO-
Oupajcs CTAaHOBUTBHCS IIONNAHHBIM, ITOKA3aJIaCh MOJIOJIOMY CTEIIHSAKY
HAaCTOJIPKO Ba)KHee CBOeI COOCTBEHHO.

1 RUEAEFE (2012)
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TakuM 00pasoM, MbI BUJHUM, UTO B COBPEMEHHBIX KUTAHCKUX HCTO-
pHUYECKUX cepHajaX BapBapbl IepuPUPUU yKe He BBICTYIIAIOT Kak
nogTuHHBI YyXoH, B ux obpasax orcyrcByer BblgeneHHas C.H. fky-
mieHkoBbIM U O.H. fIkymieHKoBOM Tpuaga yCTOMUYMBBIX HPU3HAKOB, Xa-
paKTepU3YIOIIUX UeJOBeKa KaK Uy)KaKa, a MMEHHO CTpaHHbIe aJUMeH-
TapHble BKYCBI, CTPaHHAas OJle’K[1a, CTPAaHHBIM, U3BpAIlleHHBIN MU Ypes3-
MEepHBIN CeKCyasmbHbIN anmneTut (SkyirenkoB & SfIkyirenkosa, 2012, c.
234). B uccienyemspix ¢uiabMax BapBaphbl, IIpaBaa, OJeThI B MeXa, U MeX
BOOOIIle MCIIOJI30BaH B aHTYpPaKe UX JOMOB U OAEKIbI U3JIUIITHE IIIH-
POKO, HO y)Ke HX efla He BBI3bIBaeT HUKOT'0 0COO0TO BHUMAHUS, a CEKCY-
AJPHOCTDH OKas3bIBaeTcs OoJiee ueM TPAOUIMOHHOM — BapBaphl JIIOOST Tak
K€, KaK KMTaWIbl, U TeX K€ JI0Jel, KOTOpble IIPHUBIIEKATEJIbHBI U AJIA
KHTalNIleB, UM COBEPIIEHHO He IIPUIIMCHIBAETCAd HHUKaKasg CeKCyaJlbHas
arpeccus. Ha mecto Yy:xoro, MHOrga CMEIIHOTO, MHOTJAA CTPAIIHOTO,
IIpUILIIeN IIPUBJIEKATENbHBIN, Oa)Ke TpPOTaTeJNbHBIN, 00pas MIAIIIero
ImapTHepa. BapBap, moHMMaeMbIil KaK MJIAAIUINI IIapTHEP B MeXOyHa-
POOHBIX OTHOIIEHMAX, OIMCBIBAETCA IIOUTHU TaK K€, KaK, HaIlpuMep,
OIIMCBHIBAeTCS >KEHIMHA B PaMKax CEKCHUCTCKOro mupoBo33penus. Illo-
BHHHU3M KHTANCKOI'O KHHO aTrTpHOyTHpyeT BapBapy Te ke IIPU3HaKH,
KOTOpbIe ITaTpHapxaT IPUIINCHIBAET >KeHINKHe: IIpeobiiafflaHye SMOIUN
HaJ pasyMoOM, IIPENMYILeCTBEHHBIN NHTEPEC K YaCTHOW KU3HHU, COCTOS-
HHe IIOCTOSIHHOM BIIIOOIEHHOCTH, HAUBHOCTD, HEYMeHHe YIIPABIATh CO0-
CTBEHHOIT )KM3HBIO; U HajlaraeT Ha BapBapa Te Ke 00s3aHHOCTHU — OBIThH
IIOCTYIIHBIM, OBITH GarogapHbBIM, OBITH TOTOBBIM K CaMOIIOXKEPTBOBA-
HHUIO pagy yaoOCTBa M MHTEPECOB CTapllero rmapTHepa. M Takoil caBur
OT Yy)KOTO K MJIAAIIIEMy OTpa)kaeT OAHOBPEMEHHO M HM3MeHEeHHs B pe-
AIPHOCTH, KOTJa OBIBIIINE Bpard OKa3aJIHCh IIPEUMYIIeCTBEHHO BKJIIO-
yeHbl B cocTaB KuTad Kak ero Majble HapoAbl, HO B TO XK€ BpeMd — U
HEM3MEHHOCTh IIOJIMTUYECKOTO MUPOBO33pE€HHUS KUTANULEB, O KOTO-
pBIX UX CcTpaHa Oblta M octaercs CpegWHHOHM HMIIepHel, IIeHTPOM
MHpa.

B saxiroueHne MBI XOTeslHU ObI KpaTKO 3aTPOHYTH ellle OSHUH ac-
IIEKT ITOJIMTUUECKONM MBICIU coOBpeMeHHOoro Kuras, Kak oHa IIposABiIsAeTcs
B HCTOPHUUYECKUX CepHajax, — AePUIIUT 0OBICHUTENIbHBIX Mogenel. Ur-
pOBOe KMHO, KOHEUHO, M He IIPU3BAHO OOBACHATH 3PUTESIM BHYTpPEH-
HIOIO JIOTUKY HMCTOPMYECKMX M IIOJIMTHYECKHX IIPOLIECCOB, HO 3aTo
MMEHHO 3Ta JIOTMKA, IIPUUYMHHO-CIEICTBEHHbIe CBSI3U B HCTOPUU AB-
JIAIOTCS. OCHOBHBIM COLEpKaHHEM HOKYMEHTAJIbHBIX MCTOPUUYECKUX Ce-
prasioB. MBI BeIOpanu I aHAIM3a ABa MOJOOHBIX cepraia: «Bboprou-
ecst mapctBa» 2019 1. u «Ot LHuns [[uxyana x xaubckoMy Y-gu»' 2016 T.

1 MZEH 2R (2016)
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O6a 3Tux cepuaia CTOSIT JOCTATOYHO OJIM3KO K UTPOBOMY KMHEMATOTpa-
¢y, ITIOCKOIBKY UX BHIEOPSM IIPeICTaBisieT cOO0I PEKOHCTPYKIIHIO HC-
TOPUYECKUX COOBITUM, B IIEPBOM U3 YIIOMSHYTHIX CEPUAIOB UTPAIOT U3-
BECTHBIE aKTepPhl W, IIOMHMO 3aKaJpPOBOTO TEKCTa, 3By4yaT MHOAPOOHO
nporucanHble guanoru. Oba cepranza OCHOBAHBI IIPEUMYIIIeCTBEHHO Ha
«Mcropuueckux 3amuckax» CeiMma l[gHs, HO IO Mepe HEOOXOTUMOCTHU
aBTOpBI, ocobeHHO B «Ot [[unp IlluxyaHa K XaHbCKOMY Y-IHU» IIpHUBJIe-
KalOT U APyTHe MUChbMEHHbIe UCTOUHUKHU, B TOM YHCJIe U HeTaBHO OOHAa-
pPY’KeHHBIE, a TaK)Xe apXeoJIoOTHYecKue HaXOOKHU. ITU (PUIIBMBI IIOBECT-
BYIOT O COOBITHSX, XOPOIIIO M3BECTHHIX JIOOOMY 00pa30BaHHOMY KUTali-
1y, a ayJUTOpPHUEN HNCTOPUYECKOM HOKYMEHTAIHMCTUKHU, KaK IIPaBUJIO,
ObIBalOT 0Opa30BaHHbBIE JIFOIY, YBJIEKAIOIIHECs UCTOPUEH. Tak uTo CBOIO
IVIABHYIO 33/1aUy aBTOPBI 3TUX QUIBMOB BUIAT He B UHOOPMUPOBAHUU
3putens, a B o0ObsicHeHUU coObITuM. [ «Bopromuxcs mapcTB» 3TO
o3HayaeT: «lloueMy HM3 ceMU CHJIBHBIX [€prKaB, COIEPHUYABIIHUX 324
rocrronctBo B Kurae B 475-221 rr.mo H.3., mmobeguTeiieM U eHTPOM
o0beIMHEHUs CTPaHbI cTaysio uMeHHO apctBo Huub?» Qg «Or Huab
[luxyaHa K XaHbCKOMY Y-AU» 3TOT BoIIpoc TpaHcopmuposaics B «Ilo-
yemy umriepus Lunp (211-206 rT. 0 H.9.) HE CMOTJIA CIUIOTUTH BCEX KU -
tesieyt Kutas B eUHBIN HApOJ, CO34aTh IIOJIMTUYECKYIO HAIlMIO U IIepe-
JKUTh CBOErO co3jareis, a 3amagHas Xaub (206 T. o H.3. — 23 T. H.3.)
cMorIa?». 9T MpobIeMbl Upe3BbIUANTHO Ba)KHBI U MHTEPECHBI IS I10-
HHUMaHUs UCTOPHUHU KakK IIpollecca, 1, B IeJIOM, JJI IIOCTHKeHU 3aKOHO-
MepHoOCTeN YHKIIMOHUPOBAHUA I'OCYAapCTB, U JOCTaTOYHO 3aKOHOMEp-
HO, YTO CE€pHaIbl IIOJHUMAIOT UX, HO KaK HaM Ka)KeTCs, HU B OJJHOM U3
IOBYX CJIy4aeB 3pUTENb He II0JydaeT afeKBaTHOT'O OTBETA Ha 3asBJIE€HHBIE
BOIIPOCBHI.

Tpamumuonnasa ucropuorpadus Kuras nmena roroBslif OTBET Ha
1mogo0HbIe BOIIPOCHI, 3TOT OTBET OBLT BBIPAOOTAH KOHQYIIMAHCKUMU
MBICITUTENSIMU U JIEKAJI B 3TUUECKOUM IIOCKOCTU: HambOojee moOpoje-
TEJIbHBINM TOCyJapb IpUBJIEKaeT K cebe caMbIX MYAPBIX U UECTHBIX CO-
BETHUKOB, I OHU YCIIEIITHO TMPOBOMAT HEOOXOOUMBbIE MEPOTIPUSITUS IS
3aIUTHI TOCYAapCcTBa U OJArococTosiHMS Hapona. Torga Kak rocygapu
HeIoOpo/ieTeIbHbIe, HAITTPOTUB, IPUCTYIIIUBAIOTCSI TOJIBKO K JIbCTEI]AaM U
IIPECIIeIYIOT JIUIIIh CBOU COOCTBEHHBIE 3TOMCTUUECKIE MHTEPECH, 32 3TO
He6o0 muimaer mx cBOoeM MUJIIOCTH, YeM M OOBICHSAIOTCS MX IIOJIUTHUUE-
CKUe Heyoauu (EHTT [Xyan], 2015). CoBpeMeHHBIM UCTOPUKAM U TI0-
yJaspu3aTopaM HayKWU TaKOM TPaAUIMOHHBIN ITOAXOJ Ka)KETCA Hemo-
CTaTOYHBIM U U3JIHUIIHE IIEePCOHAINCTCKUM, U OHU UINYT KaKHWe-TO IPY-
rve, MeHee CyObeKTUBHBIE, CITIOCOOBI MHTEePIEePTAIIUY UCTOPUM.
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[TapamokcasbHO IPM 3TOM, YTO TpakAaHe (POPMaTbHO COLTMAIIH-
CTHYEeCKOH CTPaHBI, HEKOTOPbIe U3 KOTOPBIX, HABEPHAKA, CAMHU SABIIAIOTCS
uneHamu KIIK, mpakTudecku He HCHOIB3YIOT MAapKCHUCTCKUI HHCTPY-
MeHTapuil. «boproIrecs HapcTBa» BCKOJIb3b OTMEUAIOT KJIACCOBBIE IIPO-
TUBOpeYHUs H3y4aeMOTo IIepHOAa, B YaCTHOCTH, O0prOy ¢eomanbHOMN
ApUCTOKPATHUH IIPOTHUB I[EHTPAIU3AIUHU TOCYAapCTBEHHOIO YIIpaBJe-
HUS, OCYIIeCTBIgeMON MHUHHCTpaMU-pedopMaTOpaMu, HO Jake He 3a-
TAIOTCA BOIIPOCOM O TOM, IIOYEMY OJHHU KUTAHCKHe TOCYJapCTBa CMOTJIN
IIPOMITH uepe3 3Tal JedeomaIu3allui, a B APYrux peopMbl 3axie6Hy-
nuck. [loaToMy IpUYMHEI ycrenrHocTH apcerBa L{uub u ¢puacko gpyrux
I[apCTB aBTOPBI IIPEAIIOYNTAIOT BUAETh B OCOOEHHOCTSIX HAIlMOHAIBHBIX
XapaKTepoB 3TUX CTpaH. Tak, HaIIpuMep, OHU OIIHCHIBAIOT WKAOCLIEB KaK
JIofell OTBXHBIX, HO KECTOKUX M HeyIIpaBJIfeMbIX, XaHbIIeB — KakK Oec-
IPUHIUITHBIX UHTPUTAHOB, IUCIEB — KaK M3HEKEHHBIX U TPYCOBATHIX
cubapuToB U Tak ganee. OMUH IIepCcOHATU3M, TAKUM 00pa3oM, 3aMeHs-
eTCs IPYTUM IIepCOHAIU3MOM, TOJIBKO BMECTO JOOPOIEeTEeIbHBIX U HeJ0-
OpojeTeIbHBIX TOCyHapell CcyObeKTOM HCTOPUHM CTAHOBATCSI HoOpoie-
TeJIbHBIEe U HeJoOpomeTebHbIe STHOCHL.

Cepuan «IIuHp um XaHb» HeOpEeXHO KOMMEHTHPYET HapOMHBIE
BOCCTaHUs, OOHUINaHNe HAPOIHBIX MAacCC, ¥ 3aTeM IIOCTEIIeHHOe BOCCTA-
HOBJICHIE€ 9KOHOMHUKH B paccMaTpHBaeMoOe BpeMs, HO 3TH COOBITHS Ha-
XoOAaTca BHe (OKyca BHUMAHHSA aBTOPOB cCepHajla M WX HAYYHBIX
KOHCYJIBTAHTOB. BMecTO TOro B IIeHTp CBOEro IOBECTBOBAHUsS OHH CTa-
BAT EATEJIPHOCTh JIMYHO MMIIEPATOPOB B JBYX 00JIACTIX TOCYJApPCTBEH-
HOTO YIIPaBJIEHUs — COXpaHEHUs I'OCYJapCTBEHHOI'O €IHHCTBA IIPOTUB
CaMOBOJIHS YIEIbHBIX KHA3EH U 3alllUThI TPAHUI] OT CIOHHY. B pesyibra-
Te 3pUTEJ MOABOAAT K 3aKITIOUEHHUIO, UTO CBOMM HCTOPHYECKUM YCIIe-
XOM mMuepus XaHp 00s3aHa CIIOCOOHOCTBIO CBOMX IIpaBHUTeNell OJaro-
IIOJTYYHO PEeLINTh 3TH 3afadyd. BrpoueM, OHM M caMH IPHU3HAIOT, UTO
nepen nmIepueit LInHp 9TH 3aauy IIOIIPOCTY He CTOSJH, TaK KakK B Hel
He OBUIO HUKAKHUX YIEJIbHBIX KHs3€H, a CIOHHY B TO BpeMs ellle ObLTH
CJIMIIIKOM CJIa0bl, YTOOBI IIPEICTABIATh Cepbe3HYI0 OImacHOCTh. Toraa mo-
yeMy JKe, Bce-TakW, l[MHbckas mep:kaBa maia, a XaHbCKas IIPOCTOSIIA
YeThIpecTo JeT? 3pUTean He II0JTY4YaloT OTBeTa Ha 3TOT BOIIPOC, BMECTO
TOT'O OHU BBICJIYIIMBAIOT MAcCy IIPEAIIONIOKEHUH O TOM, UTO, HaBepHOE,
AyMal ¥ 9yBCTBOBAJ OUepeqHOI MMIIEpaTop B CBA3U C II€peKUBAaeMBbI-
MU HUCTOPHUUYECKUMU cOObITHAMU. VIHTepIIpeTanius MOIUTHUYIECKOTO IIPO-
Ilecca fiesiaeT KpyT U BO3BpaIllaeTcs Ha UCXOOHYIO ITIO3ULNI0, IIPUINHOIA,
II0 KOTOPOM OIWH TOCYJapCTBa OKA3AJINCh yCIIEeIllHee IPYTHUX, BHOBb
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OOBSBIIAIOTCS JIMYHBIE JOCTOMHCTBA TOCYJapeii, - ¢ TOM TOJBKO Pa3HU-
IIe}i, UTO MEpPUJIOM TOCTOMHCTB TeIleph SBJISETCA He HPaBCTBEHHOCTD, a
yM IIpaBUTEJ.

TakuMm 06pa3oM, aHAIU3 KUTAHCKUX KOCTIOMHBIX CEPHUAJIOB ITOKA-
3bIBaeT yOUBUTEIbHYIO YCTOMUMBOCTD IIOJUTHUYECKOHN ¢uiocopuu Ku-
TaNIleB, ee IIPeeMCTBEHHOCTh II0 OTHOLIEHHUI0 K (HUIOCOPCKON Tpamu-
LMY, CIIOKUBIIIENCS ellle B ITyOOKOM APEeBHOCTU. 3aragHble ITOJTUTHYe-
CKHe HJeH, B TOM 4UHCJe, 1 MapKCU3M, 3aABJIEHHBIN KaK opuUIIHaIbHaA
HOe0JIOTHs TOCyJapcTBa, U IIpaBa yejoBeKa — OCHOBA COBPEMEHHOM IH-
BUJIM3AlIUY 3amajia, ¥ M3BeCTHAs KUTAMIlaM II0 aMepUKaHCKUM (QUIIb-
MaM HOBad 3THKa, C ee IIPeUMYIleCTBeHHbBIM BHUMAaHHEeM K HaI[OHAIb-
HBIM MEHBIIMHCTBAM M IIpaBaM >KEHIIWH, - BC€ 3TO JIMIIb B HE3HAUU-
TeJIbHOM CTeIeHU BJIMSIET Ha ITOJUTHUYECKOE CO3HAHHE U CTePEeOTHUIIBI
KHUTAICKOro Hapona. B Hauase TpeThero TeicsiueneTus IpakJgaHe MHOY-
CTPUANIBHOU U IIPPOBOI CBepXAePKaBbl IIPOIOJDKAIOT OCTAaBAThCs cobe-
ceqaukaMu Koudyrua u MaH-113b1, HHTEIIEKTYIBHBIMU COBPEMEHHU-
KaMH bopromuxcs napcrTs.
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K/J/C-POP AND IMAGES OF “ASIANNESS” IN THE
RUSSIAN INTERNET SEGMENT: WEBOMETRIC
ANALYSIS
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(a) Astrakhan State University. Astrakhan, Russia.

Abstract

The article analyzes how some Far Eastern media are integrating into globalization
processes, forming a unique situation and going far beyond the national media land-
scape. All this becomes possible because of the specifics of the "new" media, the dis-
tinctive feature of which is the feedback from users. If in "old" classical media, their
main function was to transmit information, knowledge, and certain narratives, now in
"new" media subject-object relations have radically changed. Thanks to the Internet
and social networks, ordinary users are able to place their content, thus forming a cer-
tain agenda. Often, these messages find themselves in the top, i.e. get huge popularity,
and become an integral part of the world content of interest to many users.

In this way, they have the opportunity to be quite active in shaping strong trends that
affect the cultural and political landscape of many countries. At present, the fans of
Korean pop groups are especially active, forming fan clubs not only in South Korea,
but also in many countries: Thailand, Indonesia, the Philippines, the United States,
Brazil, Malaysia, Japan, Mexico, Argentina, Vietnam, Singapore, Peru, Chile, Britain,
France, Canada and Turkey. More than 6.1 billion tweets were dedicated to the K-pop
tag in the social network Twitter in 2019.

The Russian Internet community is also under the strongest influence of K-pop music.
It is the Korean mass culture (Korean doramas, popular music) are beginning to form a
special interest in the Far Eastern culture, as previously did the J-pop — Japanese popu-
lar music.

Using webometrics — analysis of Internet queries in the search engine Yandex — the
authors are trying to identify common trends in the formation of interest in Korean
and other Far Eastern cultures.
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K/J/C-POP 1 OBPA3bI «<KASUATCKOCTHN» B
POCCHUMCKOM CETMEHTE UHTEPHET:
BEBOMETPUYECKUUN AHAJIN3

SIkyurernkosa Omnecst CepreeBna’ (a), Anues Pactsam Tykraposuu® (a)

(a) AcTpaxaHCKHIT TOCYyJapCTBEHHBIN YHUBepCUTET. AcTpaxaHs, Poccus.

AHHOTAIUA

B craTbe aHanm3upyeTcs, Kak HeKoTopble AaidbHeBocTouHble CMI BcTpauBaroTcs B
IIpoItecchl obarusanuu, GOPMUPYsT YHUKAIbHYIO CUTYaIlHI0 U BBIXOMAS JAJIEKO 3a
IIpemeJibl HAI[MOHAJIBHOTO MequataHamagra. Bce 3T0 CTAHOBUTCSI BO3SMOKHBIM H3-
3a crerupuKU PYHKIIMOHUPOBAHUS «HOBBIX» MeOWa, OTIIMUYHUTEIPHON YepTOH KO-
TOPBIX CTAHOBUTCS OOpaTHas CBSI3b C ITOJIb30BaTeNsIMU. ECIIM B «CTapbIX» Kilaccuye-
CKUX Me[ua WX OCHOBHOU (pyHKI(Helt ObLita mepefqavya nHOOPMALIUY, SHAHUS, OIIpe-
IeJIeHHBIX HAappPaTHUBOB, TO TeIllepb B «HOBBIX» MeaHua CyOhEKTHO-OOBEKTHbIE OTHO-
IIIeHUs] KOPEHHBIM 00pa3oM M3MeHUIHCh. biarogaps MHTepHeTy, COLMAIbHBIM Ce-
TAM, U IIPOCThIE IIOJIb30BaTeNM IIOJTy4YaloT BO3MOKHOCTb pa3MelllaTh CBOM KOHTEHT,
TeM caMbIM (OpMUPYs OIlpeieIeHHYI0 IIoBecTKy AHsA. Hepemnko atu coolIieHns oka-
3BIBAIOTCA B TOIIE, T.e. IPUOOPETAI0T OTPOMHYIO IONIYJIIPHOCTD, CTAHOBSITCS HEOTh-
eMJIEMOII YaCThl0 MHPOBOTO KOHTEHTA, MHTEPEeCYyIOIllero MHOTIHMX IIOJIb30BaTesel-
.Tem camMbIM OHU ITOJyYalOT BO3MOKHOCTH JJOCTATOYHO aKTHMBHO (JOPMHUPOBATH UeT-
K€ TPeHJbl, OKa3bIBAIOII[Me BO3MeICTBHE Ha KYJIbTYpPHBIN U IOJIUTUYECKUN JaH[-
m1adT MHOTHX CTpaH. B HaCTOSAIIMIT MOMEHT 0COGEHHO SIBHO IPOSBIIAIOT cebs paHa-
TBI KOPENCKUX IIOI-TpyII, obpasyloinue paHKIyObl He Tonbko B IOxHOIT Kopee, HO
¥ BO MHOKeCTBe cTpaH mupa: Tannanpe, Uunonesun, ununnunax, CIA, bpasu-
auu, Manmaiisuu, fnonuu, Mekcuke, AprentuHe, BrerHame, Cunramype, Ilepy,
Yunu, Benukobpuranuu, Ppanrunu, Kanane u Typuuu. B counanbaoit cetu «TBur-
tep» B 2019 r. Tery K-pop 6pu10 mocssieHo 6oisee 6,1 miapa TBUTTOB. Poccurickoe
MHTEPHET-COOOIIEeCTBO TaKyKe HAXOMUTCS IIOf CUJIbHeHIIuM BiausHueMm K-pop my-
3pIKH. VIMeHHO Kopelickas MaccoBas KyJbTyphl (KOpeMCKHe TOpaMbl, IIOITyJIspHas
My3bIKa) HAUMHAIOT OPMUPOBATh 0COOBIN MHTepec K [laTbHEBOCTOUHON KYyJIbType,
KaK 3TO y»Ke paHblIle JeJall J-pop — AIOHCKasd IOomyJIsdpHas My3blKa. C IIOMOIIbIO Be-
OOMEeTpPUKHU — aHaIM3a 3aIIPOCOB B IIOMCKOBUKe «SHIEKC» — aBTOPHI IIBITAIOTCS BbI-
SIBUTH O0IIIMe TeHIEeHIINHU B OPMUPOBAHUH MHTepeca K KOPECKOI U APYTUM AaJlb-
HEBOCTOUHBIM KYJIbTypPaM.

KiroueBsnie ciioBa

K-pop; mopamsbl; BeGoMeTpHKa; BeOOMETpHUECKMII aHAIN3; a3MaTCKas MaccoBas
KyJIbTypa
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BBEJAEHUE

CoBpeMeHHBIE Meaua — YHUKaJbHOE fBJIeHUe. XOTd pasiInYHbIe
n3maHus (ra3eThl U JKypHAJIbI), COOepsKaliie HOBOCTU WJIM aHATUTHUYE-
CKue 0030pbI CIIEIHAJUCTOB, eIlle 3aHUMAIOT BAKHOE MECTO B HAIlleH
KU3HHU, BCe OOJIBIIYIO POJIb HAUMHAIOT UTPATh HOBbIE Mequa, IIPeaCTaB-
ssroriue co6oit VHTepHeT-m1aTOopMBbl, ITO3BOJISIONINE UX II0JIH30BaTe-
JIAM pasMellaTh CBOM KOHTEHT. B pesynbrare popMupyeTcss MHOTOMMUII-
JIMOHHAS CeTh II0JIb30BaTeJIeH, UMEIOIIUX BO3MOYKHOCTh CBOOOMSHO BBI-
pakaThb MHeHHe U JAeJUThcsi mHpopMarueil. Hepenko sty coobiieHus
OKas3bIBAIOTCS B TOIE, T.e. IPUOOPETAIOT OTPOMHYIO ITOITYJISPHOCTD, CTa-
HOBATCSI HEOTHEMJIIEMOM YAaCThI0 MHPOBOTO KOHTEHTA, MHTEPECYIOILIETO
MHOTHUX ITOJIb30BaTEJIEIH.

Ecin «crapele» Mequa HeCJIHU CBO€ MHEHHE UM CBOU LIEHHOCTHU B
Macchl, TO TeIlepb «HOBBIe» MeJHa IIPEJOCTABIAI0T BO3MOKHOCTh CTaTh
«COYYaCTHUKOM» WJIU «IIPOU3BOOUTEIIEM» 0COOBIX HOBOCTEM, MHEHU,
aHAJIUTUYECKUX 0030poB U T.A. OHM caMHU QOPMUPYIOT OIIpeesIeHHbIe
Ha0OPBI IeHHOCTEM, MOPOU aKTUBHO HABI3bIBAas UX OKPY KAIOIIIIM.

OmuuM m3 caMbIX 00cy)XHaeMbIXx sBieHuit 2019 r. B «TBuUTTEpe»
OKa3aJIcs >KaHp COBpeMEHHOM MY3BIKU (M He TOJBbKO MY3bIKH) — K-pop.
B conmanbHOI CeTHu 3TOMY Tery OBLIO IOCBSIIIEHO B OOILEel CI0KHOCTHU
6,1 MJIpZT TBUTTOB, O0JIbIIIe BCero — OT >kuTeneir Tammanna, IOxuou Ko-
peu, Uuanonesnuu, ®ununmnux, CHIA, bpasunuu, Manarsuu, Anonuu,
Mexcuxku, AprenTunsl, BeeTHama, Cunranypa, [lepy, Ynnu, Benruko6pu-
tauuu, Ppannuu, Kanamer, Typuuu u Taisaus' (Kim, 2020).

Bynyuu AOCTYIHOM IOYUTH B JIFOOOIM TOUKe ILIAHETHI COLUAIBHOM
CeThIO0 C OTPOMHOM ayauTopuer, «TBUTTep» II03BOJIET JOCTATOUYHO M-
HAaMHMUHO OTCJIEXHUBATh CMEHY COIIMAIIBHOTO NHTepeca. Hepenkum asie-
HUeM B JJaHHOW COLMAJIbHOM CETU SBJSAETCA BBIXOI OIIPENEJIeHHBIX Te-
roB, CBA3aHHBIX ¢ K-pop B Tombl MupoBbIX TpeHOOB. Ilo opunmanpHOM
CTaTUCTUKe «[BHUTTepa», caMOU 00CyXKmaemMoil B Mupe rpynmou 2019 r.
ObL1u Kopetickue My3bikaHThl BTS (Hutchinson), a omun u3 cambIx 1mo-
IIyJISPHBIX TBUTTOB TaKKe CBA3aH C 3TOM TPpynmoi: 2,4 MIJIH JIAaIKOB U
1,5 miu obcyxpenuit (Clarke). K-pop ¢anaTel yuacTBYIOT B pasiIHUHBIX
dremmobax B «TBurrepe». TpeHAUHT” B COLICETAX MABHO CTAJ OMHUM U3
CaMBbIX IIPOCTBIX ¥ OYEBUIHBIX CIIOCOOOB CBA3ATHCA C KYMUPOM WU II0-

1 Xors Poccun B 3TOM CIMCKe HET, y HaC TaKKe JOCTaTOYHO YacTO OTAENbHbIE TETH BBIXOJAT B TOII-
10 caMbIX 06CYKIaEMBIX TEM.

2 Yemarommuit o6paTUTh Ha ce6s BHUMAHMe II0 TOH WM HHOM IpUYHHe (PaHIOM JOTOBAPUBAETCA
pasMelaTh cOOGIIeHHs OIIPeNeIeHHOTO CoePyKaHUs OJHOBPEMEHHO, COIIPOBOX/ast X TeTaMU.
[Ipu HAIMYMH JOCTATOYHOTO KOIMUYECTBA JIOHEH 9TH TeTH ObICTPO MIOJHUMAIOTCA B pEHTHHTEe U
CTaHOBATCSA BUMAMMBI [JI BCEX IOJIb30BATENIEN CETH.
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BJIIMATH Ha Te MU WHble coObITHA. K mpumepy, 31 okTsa6ps 2019 1. pyKo-
BoacTBO rpynmbl Monsta X (Starship Entertainment) o6®sBumIO 0 TOM,
YTO OOWH M3 YYAaCTHHUKOB IPYIIIBI IIOKUHET ee. ITO pelleHHe (paHaThl
IPYHIIBI He IIOAJepyKajy, Hayajcsd AJTUTENbHBIN (PaHATCKUN IIPOTECT.
HocratouyHo ObICTPO ObLIA CO3aHA OHJIAMH-IETUINS, KoTopas cobpaia
IIOYTH ITOJIMUJIJIMOHA IIOAIIMCEH, a caM IIPOTECT BCKOpe IIepeTeK U3 CeTH
Ha YJHIBI TOpPOAoB: Oosiee 25 TBIC. MOJJIAPOB IIOTpPATMIM (PaHATHI HA
OILIATy «IIPOTECTHOTO» 3adBJIEHHUs B BHJE PEKIaMHOTIO INHMTAa Ha HbIO-
1topkcko Tarimc-ckBep (Morin, 2020).

Opnako BrusHue K-pop ¢aHmoMOB He OorpaHHYMBAETCA paMKaMU
cyOKyIbTypbl. OCOOEHHO SIPKO 3TO IIPOSIBUJIOCH B CBeTe€ IBIDKEHUS
#BlackLivesMatter, xorga ¢anatsl BecbMa creUPUYHO «OOPOIUCH» C
PaCcHUCTCKUM KOHTE€HTOM: HCIIOJIb30BAJIU XeIlITern BpoJe
#WhiteLivesMatter' s my6imukaiuu ¢paHKaMOB® ¢ BHICTYIUIEHUSIMH KO-
PeViCKUI aiIoIoB’, a TakKe PaCIpOCTPAHSIIN MAaMATKU O TOM, KaK Ha-
Kpy4uBaTh IpocMoTpsl B YouTube 1 BEIBOOUTE B MUPOBBIE TOIIBI IIOITY-
JSPHOCTU Terd, M T.A. [laHHBIE yCHMIIUSA He OCTAJINCh 0e3 BHHUMAHUA U
opULHAIBHBIX aKkayHTOB K-pop rpynn. Tak, opuIuaibHBIN aKKayHT
y»Ke ynoMmsaHyToH rpynnsl BTS nmopmepskan ycunus ¢gaHaTOB IIO CpPBIBY
PaCHCTCKUX ITOCTaHUM B «[BUTTEpe»: «MbI BRICTYyIIaeéM IIPOTUB PaCOBOM
OUCKpUMHUHaUuu. MbI ocy:xnaeM Hacuine. Bol, 4 1 MBI Bce ©MeeM IIpa-
BO Ha yBakeHHe. MbI Oynem crosTs BMecTe #BlackLivesMatter» (Morse &
Wong, 2020).

danars! K-popa Taxke paccbLialu cIlaM B BHJ€ Bce TeX ke (paHKa-
MOB B IIPHUJIOKEHHE OellapTaMeHTa Iojuiuu [lajaca — B OTBET Ha €ro
npocs0y B «IBUTTepe» HpegoCTaBUTh BUEO3AIMNCH «HE3aKOHHOM mdesi-
TeJIbHOCTHU C IIPOTECTOB». [3-3a upe3aMepHOM aKTHUBHOCTU (aHATOB [e-
IapTaMeHT ObLT BHIHYK[IeH BpeMeHHO OTKJIIOUUTh nprioxenue (Lee A.,
2020). K-pop ¢anaThl BHecIM CBOI BKJIAJ M B IIOJUTHYECKYIO 60pbOy B
IIepUO]] aMePUKAHCKUX BbIOOPOB 2020 T., yCTpOMB cabOTak BCTpeUH
Tpamma ¢ ero cropoHHHKaMH. [[JI1 3TOTO OHU 3aKas3ajdu OMJIeTHI Ha Me-
pOIpHsATHE CIIEI[HATBHO, UTOOBI B 3aJIe OCTAIMCh ITyCThIe MecTa: I Hee
ObLI 3a0pOHUPOBAH CTAMOH BMECTUMOCTBIO 19 THIC. UeJIOBEK, a peajb-
HOEe KOJIMUYECTBO ITOCETHTeJel cocTaBmIo Bcero 6 Teic. (Ilonp3oBarenn

1 Ter, mosiBUBIIHIICA Kak peakius Ha #BlackLivesMatter, ucrionp30Bacs mepBoHAYAIBHO
B OCHOBHOM [Ist ITyOIHKaLlMY KOHTEHTa PACHUCTCKOTO COIEePKaHU.

2 HeodwuimanbHas 3alIuCh BBICTYIUIEHHS I HHOTO COOBITH, CAeaHHAas paHATOM.

3 Peus umer 06 apTHCTaX, KOTOpbIe MOT'YT OBITH OMHOBPEMEHHO IIeBI[AMH, TAHIIOPAMU, aKTepaMHU U
T.11. Kak mmpaBuiio, oHM JOJKHBI ITOAEP)KUBATDH OIIpeieJIeHHBIN «HeBUHHBIN» UMUK,
BKJIFOUAIOIIIUI B ce0st 0TKa3 OT pOMaHTHYECKUX OTHOILIEHUI U T.1. YTpara II0J00HOI0 MMUIKA
MOYXET CTOMUTH Kapbephl.
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Tik-Tok u ¢ansr K-pop, 2020). Bce aTo moxaspiBaet, uto GaHIOMBI JABHO
y>Ke He ABJISII0TCA TOJBKO YacThI0 JOCYTa — OHHU BIUSIOT Ha Bce cephl
KU3HU.

I'MITIOTE3A NCCJIEJOBAHUWA

Mpb1 mosjaraem, 4ro, Gyarogaps COBpeMEHHBIM Meaua, I'PAHUIIBI
MEXOY IJIOKIBHBIM M TJI00ATBHBIM Bce OOJIbIIIe UCTOHYAIOTCA, 00a AB-
JIeHHUs MOAIMTBHIBAIOT APYT apyra. JlokaspHasd MaccoBas KyJIbTypa CTa-
HOBUTCS YacThI0 IVIOOATBHOM, UTO BIIMSAET Ha BOCIIPUATHE IIPEACTaBU-
TeJIeW OIpeeJIEHHBIX 3THOCOB. Uy)X0M HAYMHAET pacCMaTpUBATbCA 4e-
pes mpusmy o6pasa, poXKAEHHOTO MAacCOBOM KyibTypoi. C Hareil Tod-
KU 3peHUs, COBpeMeHHas IIOIYJISPHOCTb JOKAJIBHBIX KYJIbTYpP, OIIpele-
JIEHHBIX TeHOEHIIMI OKa3bIBAa€T OTPOMHOE BO3NENCTBHE Ha OTHOIIEHIE
K UX IPEeACTaBUTENSAM, UTO SABJIAETCS YaCTbI0 «MSATKOM CHUJIbI» CTpaH-
IIPOU3BOAUTENEN KOMMEPUECKUX Pa3BICUEHUN.

B HOBBIX Menua JIOKaJIbHbIE OpeH[bI, OTpaKAIoOII[Me, KaK IIPaBHIIO,
MUPOBbIE€ TEHIEHIMY, HAUMHAIOT BBIXOAWUTH 3a y3KHE HaIlMOHAJIILHBIE
paMKH, BBICTYIIas aKTUBHOM COCTABJIAIOIIEH OOIINX TeHAEHIUI. B aTux
YCIIOBUSAX MHP OKa3bIBaeTCsl B HOBOM CUTyaIlUH, KOTAa HallHOHAIbHOE (B
HallleM cjIydae — CBSI3aHHO€ C HAIlMOHAJbHBIMU KYJIbTypaMH BOCTOY-
HBIX CTpPaH) JeJaeTcsl YacThi0 IVI0OATBPHOTO KYJBTYPHOTO JaHAIIagra.
CrenipMUHBIM HAIMOHAJIBHBIN KOHTeHT (y K-pop — My3bIKaJIbHBIN)
OKa3bIBAETCsI MHTEPECEH BO BCEM MUpE JIIOOSIM, HI B KOE€M Mepe He CBA-
3aHHBIM 3THHUUYECKHU HJIH TEPPUTOPHUAIBHO C IIOTpebIsieMOoil IIPOaYyKIH-
en.

Bce 3TO rOBOpUT O TOM, UTO pErMOHAIBHBIE MEOWUIMIHBIE IIPO-
CTpaHCTBa BCe Yallle CTAHOBSTCS YACThIO TVIOOATBHOTO Meaua, UX HEKO-
TOpPBIE 3JIEMEHTHI B KaKOM-TO MOMEHT ITPEeKPAIaloT ObITh JHUIIb HAITHO-
HaJIbHBIM sABJIeHHWeM. [lounTaTeseM TOM MJIU MHOM MY3bIKAJIbHOM TPYII-
eI YUTH (prsTbMa 3a pyOeKoM OKasbIBaeTCss BO MHOTO pa3 0oJblile, yem
Ha poauHe, Tae ObLIa cO3/IaHa 3Ta MeguitHasd mpoaykuus. U 3pmech
OUeHb Ba)KeH ellle ONUH (peHOMEeH — ITOYUTATENH UIU (PaHaThI, 00beqH -
HEeHHBbIE BOKPYT CBOUX KyMHUPOB, IIepeCTal0T ObITh JIUIIb ITOKIOHHUKA-
MU WJIHM IOCJIeOOBaTeIAIMU, OHU HAaYUHAIOT TPAHCIMPOBATb B MUP HO-
Bble UJEU, BIMUATb Ha MEOWNUHbIE, KyJIbTYPHbIE U HaKe ITOJIUTHUUYECKUE
IIPOLIECCHI B Pa3JIMYHBIX CcTpaHax. VI3 CHMBOINMYECKON «MATKOM CHUJIBI»
OHU TIPEBPAIAIOTCS B CUJIY PealbHYIO0, CIIOCOOHYI0 OKa3bIBATh BO3EM -
CTBHE Ha IIPOUCXOAIIIEE.

OTHU «HOBBIE BOJHBI» B IIOCJIE€AHEE BpeMsS IMPUXOIAT M3 TaKUX BOC-
TOUHBIX CcTpaH Kak jmonus, Kutant u Koped. MoXHO IIpeaIIONIOXUTD,
UTO CKOpPO HACTYIIMT MOMEHT, KOTJa K 3TOM TPOMKE IIPUCOECOUHATCI U
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OpyTHe CTPaHBI, CAeJIaB CBOe MeIUITHOE IPOCTPAHCTBO YAaCTHIO II100aJIh-
Horo. Ho B maHHOM wmcciaegoBaHUM Hac OyqyT WHTEpPECOBaTh MMEHHO
9TU TPU CTPAHbBL. YUUTHIBAS UX BO3PACTAIOIIYIO POJIb B TJI00ATBHOI KO-
HOMUKE, CJIeAyeT IIPEeAIIONIOKUTh, UTO MOBBIIMIAETCI U 3HAUYUMOCTb UX
Menuananpamadpra. B pesynprare ¢dopmMupyercsi Hekoe equHOe IIpo-
CTPaHCTBO, KOTOPOE TepecTaeT ObITh HAITMOHAIHHBIM WU TJIOKATHHBIM.

CrnemoBarespHO, HAIl MegUWATAHAIITAPT 3aIIONHIETCS HOBBIMHU TH-
makaMu, OepyLINMHU CBOe Hauvyalo B KYJbType YKa3aHHBIX cTpaH. Bce
9TO IIPUBOAUT K TOMY, UTO Mbl HaUHMHAEM «IIPHUCTAUIPHO BCMAaTPUBATh-
csi» B 00pa3 UyKoro, CTpeMHUMCS €ro COLHAIU3UPOBATh, XOTS ObI Ha
ypOBHe 3HaHUs 0 HeM. UTo 3acTaBisieT 0OpaTUTHCS K €T0 TIPUCTPACTUSIM,
yBJIeUeHUSIM W OpPUBbIUKaM. He yauBUTeNbHO, UTO HAWOOIBIIUI WH-
Tepec BbI3bIBAET BHEIITHUI BUJ U CEKCyaJIbHOCTh Uy)KOTO — Kak IpU3Ha-
KU, Uallle BCEero UCITOIb3yeMble IJIs1 MapKUPOBKU MHAKOBOCTU (SIKyIIeH-
koB, PomanoBa & fkyiienkosa, 2011; fIkyiienkosa, 2014).

YuuteiBasi ompeqeseHue MeqUaTaHAIIA@Ta KaK «OOJIBLIOTO U
CIIO’KHOTO perlepryapa 00pa3oB, HappaTUBOB U STHOJAHAIIAPTOB»
(Appadurai, 1990, p. 296), MBI CKIOHHBI IIOJIaTaTh, YTO MMEHHO 00pPa3bl
9TUX TJIOKAIBHBIX MeTUATaHAINAPTOB yCBAUBAIOTCI IJIOOAIBHBIM IIO-
TpeOuTeNeM Jierde Bcero. Tak KaK BH3YyasbHblEe OUCKYPChI TOPA30 [0-
CTyIHee BepOaJTbHBIX, KOTOPBIE 3aUaCTyI0, HA000POT, OKa3bIBAIOTCS CBOE-
06pa3HbIM 0apbepoM Ha IyTHU BOCHPUATHUS UYKHX Mequa. Takoe COOT-
HOIIIeHUe BU3YaJIBHOTO / BepOATbHOTO MO3BOJSET IIPEAIIONOKUTH, YTO
IIEPBBIM ACIIEKT IIpeK[e BCEro aKTyaIM3UpPyeTcs] B MHOITHUYECKOM Me-
nuanagamragre. Ita BOCTPeOOBAHHOCTH, BBIPAKEHHAs B ITOMCKOBBIX
3aIIpocax OTHOCUTEJIbHO Pa3JINUHBIX aCIIeKTOB MHAKOBOCTH, OymeT CBU-
IEeTeTbCTBOBATH O JeCTBEHHOCTU 00pa30B Uy)KOT0 MequaiaHauagra.

CTEITEHDb U3YYEHHOCTMU ITPOBJIEMbI

Borpoc BIusiHMS a3MaTCKOIT MACCOBOI KYJIBTYPBI' pAaCCMATPUBAIICS
MHOTHUMHU HcciegoBareaasMu. OcoOeHHO 4acTo OH IMOOHUMAJICSI B CBIA3U
¢ K-popom. K-pop mnm xamno (Kopeiickas BOJIHA) — TEPMUH, B IIEPBYIO
ouepenb OTHOCAIIUICSA K KOPEHMCKOM ITOMYJIIPHOM MYy3bIKe U COITyTCTBY-
I0IUM el asieMeHTaM. Kak aBiieHue oH 3apokgaercs B 1990-e rogpl. On-

1 MbI 0co3HaeM HEKOPPEKTHOCTb JaHHOTro 06001teHusa. OqHaKo B paMKaX POCCHIICKOM (fa U He
TOJIPKO) KyJIBTYPbI MOXXHO HaOJII0[IaTh pa3MbIBaHNe TPAaHUI] YBIeUEHNs: OHU U Te )Ke JI0IU
MOTYT MHTEPECOBAThLCS OJJHOBPEMEHHO KOPEICKOM, KUTAMCKOM 1 AIIOHCKOM MY3bIKOM,
cepuanamu u T.1. K Tomy e, cnerudrka IpogBIKeHUS HEKOTOPBIX KOPEHCKUX /

KUTAaMCKHUX / AIIOHCKUX HCIIOTHUTeJIEel 3a4acTylo 3aTPyAHAeT BO3MOKHOCTb OHO3HAUHOTO
onpenenenus ero (e€) kak K-pop / J-pop. [locTaTouHO 4acTo KOpeHCKUe MY3bIKAHTHI IJIs
TIpOABIKEHN B SITOHNN HaUMHAIOT BBIITYCKaTh KOHTEHT y’Ke Ha SIIOHCKOM s3bIKe, IIepeXofs U3
paspsna K-pop B J-pop, u 1.1. AnanoruuasiM obpasom B I0xHo# Kopee MoryT ImpogBuraThcst
BokasnmcTel 1 KHP, 1 npyrux asmarckux cTpaH.

192


http://code-industry.net/

-

G Galactica Media: Journal of Media Studies. 2020. No 4| ISSN: 2658-7734
AswmaTckue TUTPBHI B IUPPOBBIX HKYyHIIIX | Doi: 10.46539/gmd.v2i4.141

HOM M3 IVIaBHBIX IIPUYNH €T0 IIOIBIeHNS CTajIa PeaKlusi Ha SKOHOMHYe-
CKMM KPHU3HUC M IIepeBOJ MHBECTHLUI B cepy MacCOBOM KYJIbTYPBHL
Ouensp OBICTPO 3TO sABJIeHUe IIpeomoseBaeT rpaHunsl IOxHOM Kopen u
HauMHAeT BIMATH Ha KYJbTYypy OIM3JIeKalux cTpaH (6raromaps ueMy u
IosTyJaeT HasBaHHe). B Poccum oHO Taxke mocTaToyHo momyiisipHo. K
IIpuMepy, B coumanbHolU cetu «BKourakTte» HacumThIBaercsi 27 coo0-
mtectB (¢ aymuropuert ot 500 ThIc. 10 100 THIC. YETOBEK), ITOCBSIIIEHHBIX
TOJIBKO Kopelickou rpymae BTS; aymuropus coobiiecTBa, ITO3UITMOHU-
pyorero cebs Kak ¢aH-KIy6 Apyroil momyaspHoi rpynnsl, Exo, Hacuu-
ThIBaeT Ha HOSOpb 2020 T. 336 142, a dan-kny6 u ¢awmcab' rpymma EXO
(2 2) « EXO-LIGHT « FSG - 130 074 ygacTHUKA.

YuuTeIBasg Takoe CTpeMUTeJIbHOE paclpocTpaHeHHe 10 Mupy, K-
pOp He MOT OCTaThCs BHe IIOJISI 3peHHs ydyeHbIX. OcoOEHHO JacTo OH
M3y4aeTcs B CBSI3M C BIMsSHUEM Ha pasiNyuHble KYJbTYpHI (3a IIpenena-
mu I0xkH01T Kopen)®. OTenpHbI HHTEpeC sl HAC TIpeCTaBIseT paboTa
Xana Y Ilaka u [ITanat Baprac Mesa (Vargas Meza & Park, 2015), cnenas-
X BeOOMETPHUECKUI aHAIU3 IIOCTOB B «TBUTTEpe» B MCIIAHOS3BIU-
HBIX cTpaHax JlaTuaCckoit AMepuku. VcciemoBarenu IIPUIILTH K BBIBOAY,
uyTO TONBKO 0,1 % BCeX aHAIM3UPYEMBbIX IIOCTOB 00CyKHaeT (PU3UIECKYI0
IIPUBJIEKATEIBHOCTD alio0B. IHBIMH CJI0BaMU, BHEIITHOCTb HCIIOTHH -
TeJIell He ABJIIeTCSA IJIaBHBIM (PaKTOPOM HX IONYJSPHOCTH B JlaTHHCKOM
Amepuxe (Vargas Meza & Park, p. 19).

Hanmo ormeruts, uro K-pop — oTHIOIP He eMUHUYHOE fABJICHHUE, I10-
CKOJIBKY CYII[ECTBYIOT aHAJIIOTHUHBIE: J-pop (AmoHCKas mOI-My3bIKa), C-
pop, Biitoyaromuii KaHtomon (HK-pop — roHKOHICKas ITOII-MyS3bIKa,
[eCHM Ha KAaHTOHCKOM si3bIke), M-pop (Mandopop — maHmgo-110IT°) U T.J.
VM Tax)ke IIOCBSIIEHO JOCTAaTOYHOE KOJHMUYECTBO 3apyOeKHBIX MCCIEeN0-
Bauuu (Moskowitz, 2009; Jian, 2019; Chen S.-W., 2019; Chen S.-W., 2011).
Ectp paboThl II0 CpaBHUTEIBHOMY aHaIMU3y 3TuX sBiIeHui (Yeo, 2018;
Lee G., 2019; Parc & Kawashima, 2018).

1  dancab-cool1iecTBa 3aHNMAIOTCS JTIOOUTEIBCKUM IIEPEBOIOM KOHTEHTA, CBI3aHHOTO C
ompezeeHHbIMHU TeMaMu. OHM MOTYT COBMeINAThCA ¢ PaHKIy6aMU U IIepeBOJUTH HHTEPBBIO,
BHUJI€0 U MHble MaTePHAJIbI, CBSI3aHHBIE C KAKMMHU-TO KOHKPETHBIMHU MY3bIKAJIIBHBIMU IPYIIIaMU,
au60 CIenHaIN3NPOBAThCs Ha IIepeBofie ¢ KaKOro-IM00 OIIpe/IesIeHHOTO g3bIKa (6ecIuIaTHO MiIn
ILIATHO).

2 B poccuiickoll HayKe 3TOM TeMbI KacCJIMCh He TaK MHOT'0 HcciefoBareneil. EcTs pag
CIeIMaIN3UPYIOIIUXCs Ha KOHKPEeTHOH TeMe yueHbIX (Tapacos, 2018), Ho yalrie mpo6ieMbl
paccmaTpuBarotcs B o01ux yeprax (Tutkosa, 2020; Jletuna & Jlorusosa, 2017; Tkauyk, 2019).
ITosToMy BoImpoc BIUSHUSA HMEHHO KOPEMCKOM MacCOBOI KyJIBTYPbl HA POCCUICKYIO ITIOKa HEeIb3s
CUMTATh JOCTATOYHO M3y4YEHHBIM.

3 TepMuH BOCXOQUT B eBPOIIEICKOM BApHAHTY Ha3BaHUS KUTAMCKOTO s3bIKa — mandarin, KOTOpBI#
IIPAaKTUYECKHU He HCIIONb3YyeTCsl B PYCCKOSA3BIUYHOM JIHUTEpaType.
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Pansiire, yem K-pop, B Poccuto mponukaer J-pop (u J-rock’). IIpowuc-
XOOUT 3TO OJaromapsi poCTy IOMYJISIPHOCTU SITOHCKOM MYJIBTUILINKA-
nuu (anuMe). CayHATpeKaMU K aHUMe-CepHajlaM U MYJIbTPUIbBMAM SB-
JISUTUCDH TIECHU BBILIEYITOMSIHYTHIX JKaHPOB. AHUMe BOOOIIle JOCTATOUHO
CUJIBHO ITOBJIMSJIO Ha MHTepeC MOJAPACTAoIIero (M He TOJIBKO) ITOKOJIe-
HUs K AnmoHuwM, mpuHecs ¢ co60i MHOKECTBO COIYTCTBYIOIIUX 3JI€eMeH-
TOB. VlcTOpUH TPOHUKHOBEHUS] aHUMe Y MaHTU B POCCUICKOE KYJIbTYp-
HOe IIPOCTPAHCTBO IocBsleHa pabora I0.A. Marepsr (2018). A.M. Psa6u-
HIHA, IpOBeAs aHAIN3 TeKCTOB poccurickux CMU, mpuxoauT K BBIBOLY,
uyto ¢anmom B Poccum mOCTAaTOYHO CHMIIBHO CTUTMATU3WPOBAH, IIPU
39TOM KOCIUJIEH, [OJITOe BpeMs aCCOLMUPYIOIIUICA UCKIIOYUTETHFHO C
STIOHCKOM MaCCOBOU KYJIBTYPOI, SIBJII€TCS OJJHOI U3 HauMeHee OTBepTa-
eMbIX opM yyacTusi. ABTOp OTMeYaeT, UTO YUTATETU POCCUNCKOM ITpec-
ChI JOCTATOUHO YAaCTO CTAJIKUBAIOTCS B CTAThIX C OMHMCAHUEM HMHAKOBO-
cTu aHATOB aHUMeE U KOCILIEEPOB, a KOCILJIeePhI OKa3bIBAIOTCS IS JKYP-
HAJIMCTOB «HA JIMLIO Y)KaCHBIMU, HO TOOpbIMU BHYTpU» (Psa6uHuHa, CTp.
116).

MaccoBasi KyJbTypa SIBISE€TCS YaCThI0 «MSITKOI CHUJIBI», TTO3BOJISIO-
IIlell TOCTeIIeHHO PAcCIpPOCTPAHATH CBOE BJIMSHUE Ha IPyrue Tocymap-
crBa. Poccuiickuit uccnenoparens [[.A. TapacoBa (2019) orMeuaer, uTO
«IleH3ypa — U IIPUCIOCOOIeHHOCTh KuTas K Hell — MeIlaeT KUTAMCKOM
IIOII-KYJIbTYpe IIPUBJIEKATh M BIUATH Ha 3aIlafHYI0 ayJUTOPHUIO» (TaMm
Xe, CTp. 164), a

«IIPUBEP)KEHHOCTh KUTANIEB TPAAUIIMOHHOM KOH(YIIMAHCKOI KYJIbType
B JIaHHOM KOHTEKCTE He WUTPaeT UM Ha PYKY, YCIOXKHSS IIPOU3BOACTBO
OpOCKOro KOHTeHTa» (TaM e, cTp. 168).

C 3T0I1 TOUKOIT 3peHUsT JOCTATOYHO CIOKHO COTJIACUTHCS, 0COOEHHO
B IIocjegHue rogbl. KUTaickuii MacCc-KOHTEHT BCe aKTMBHEE OTBOEBBIBA-
eT IIPOCTPAHCTBO: HOBOCTU O BBIXOJE KUTAVWCKUX MYJBTCEPUAJIOB IIOM-
HHUMAIOTCS B TOI CaMBIX OOCY)KZaeMBIX T€M UM B POCCHUIICKOM «TBHT-
Tepe»’, KUTalCKUe OJIOrepbl 3aBOEBBIBAIOT 3aMa[HYI0 ayIUTOPHIO, a
«Her¢gauke»® mokymaeT mpaBa Ha ITOKa3 KUTAMCKUX TOPaM.

1 B sIIOHCKOM TPafHIIUY peub UAeT CKOpee He 0 My3bIKATbHOM JKaHpe, & O CTEIIeHH IIOITyJISIPHOCTH
MYSBIKH: TPYIIIIa MOKET UTPATh B KaHPE, BBIXO/AIIEM 3a PAMKH IIOTI-MY3BIKH B 3aIlIaJlHOM
IIpeACTaBIeHUM, HO IIPK 3TOM IIPOJABAThCS B MarasmMHaxX Kak IIPeCTaBUTENH J-pop.

2 Kopuwmepy, Ter #tgcf, mocBsIIeHHBII BBIXONY KUTAMCKOTO MyJIbTCepHala, IIOMHUMAJC Ha MATOoe
MeCTO aKTyalbHBIX TeM B Poccuu (cormacHo cratuctuke pecypca (Get day trends, 2020)).

3 AMepHKaHCKHN CTPHUMUHTOBBII CEPBUC.
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METObI 1 METOOJIOI'A

B OCHOBY HaII€To HCCIE€OOBaHNA JIETJIA B€60M6TPI/IKa. HOJI[ 9THUM
IIOHMMAaETCA

«HM3yJyeHre BeO-KOHTEHTa C UCIOJIb30BAHUEM IIPEUMYIIECTBEHHO KOJIM-
YeCTBEHHBIX METOOB sk JOCTU)KEHUSs LleJIe UCCIIeOBaHUI B 00JIacTh
COI[MAJIbHBIX HAayK U C UCIIOJb30BAHUEM METOMOB, He XapaKTePHBIX s
obmactu ucciaenosanuti» (Thelwall, p. 6).

OCHOBHBIM AJITOPUTMOM CTaJI aHAJIM3 BCEX ITOMCKOBBIX 3aIIPOCOB
110 UCCJIeAyeMbIM 3THOCAM (KUTAMIIbI, KOPEHIIBI, STTOHI[bI) B TTOMCKOBOIA
cucreMe «SlHOeKc» Ha IpeaMeT BbIWIEHEHUs T€M, UMEIINNUX OTHOIIIe-
HUe K BHEIIHEeMY OOJUKY U CeKCyasrbHOCTH. [[JI1 moJydyeHUs HOCTyIa K
6ase OCHOBHBIX 3allPOCOB UCIOJB30BaJcs cepBuc «JIupmekc. ITogbop
cioB» (https://www.wordstat.yandex.ru), mokaspIBaloIIuil o0IIee KOJIU-
YeCcTBO OTOOpayKeHUIT KIIFOUEBBIX CIOB B Mecsll. CepBUC TakKe JaeT BO3-
MO>KHOCTB OTCJIEAUTb BPEMEHHYI0 NMHAMUKY: IOBBIIIIEHNE U CIIa] WH-
Tepeca K TeEM MU MHBIM TeMaM.

Il aHanmm3a MBI HCIIOIb30BAIM KaK KOHKPETHBIN 3aIIPOC «3THOC»
(kumaiiybl, SNOHYbL, Kopeliybl U T.0.), TAK U BapUaTUBHbIE (Kumatiybl HO-
csim ¥ T.1.). Bpr6opka aTHOCOB 6bLIa 00YCIOBIEHA KaK TeMOI HCCIIeI0Ba-
HUs, TaK U (PaKTOM IIOBBIIIEHHOM IIOMYJIAPHOCTH MeauaidaHmmiadra
9THUX CTpaH B Hamlell cTpaHe (My3bIKa, XyHOKeCTBEHHbIe (UIbBMBI U
T.1.). B OTOeIbHBIX CiTyyasx [ KOMIIapaTUBHOTO aHAIM3a MBI ITpubera-
JIA TaKXXe K OTCIEKMBAHUIO 3alIPOCOB, CBA3AHHBIX C MHBIMU 3THUYECKU-
MU TpyIIIIaMU.

O6pa3 MHBIX ITHUYECKUX TPYIN aHATU3UPOBAJICI depe3 MPU3MY
KoHIlenTa «YyKoi», IpU 3TOM MBI UCXOAWJIH U3 UMeH, uTo obpas Uy-
JKOTO CTPOUTCS M3 TPEX IJIaBHBIX MapKepOB: aJJUMEHTAapHOCTH, BECTH-
MEHTApHOCTU U CeKCyabHOCTH. [laHHas paboTa sSBISETCS IPOAOJIKEHHU -
eM TIO0AJTBbHOTO KCCIIeIOBAaHUs, ITPOBOAUMOrO0 HAMHM Ha HPOTSHKEHUU
HECKOJIbKUX JIET', 9TO [OaJi0 BO3MOYKHOCTh COIIOCTABUTb CTATUCTUKY
2020-2019 rr. co cBeAeHUAMMU II0 IIPEAbIAYILIIMM I'OJaM.

AHAJIN3 3AITPOCOB

[TepBbIM 3TarioM Hamiei paboThI CTal aHAIU3 Haubosee IOMYJIsAp-
HBIX 3aIIpOCOB II0 KOKAOMY 3THOCy. Kak BuMmHO M3 Tabiuier 1, Hau-
OOJIBIINII MHTEpeC y IoJb30Bareseil B 2020 I. BHISBIBAIOT KUTAMIIBI, 32
HHUMHU CJIEOYIOT AIOHIIbI M KOPEUIlbl, IIPUUYEM OTPBIB B 3alIpocax AOCTa-
TOYHO BHYUINTeJIbHBIH. ClIeqyIOIUIl IIYHKT 3aIIpOCOB OOIIUII B CBSI3U

1 Cwm. (Anues & fAxyrenkosa, 2018; Anues P. T., 2018).
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Q)

CO BCEMU 3THOCAMHU U KacaeTcs CeKCyaJbHOCTH; KaK BUIHO U3 TaOJIUIIBI,
OOJIBIIIMHCTBO 3aIIPOCOB CBSI3aHO MMEHHO C CEKCYaJIbHOCTBIO Uy’KOro.
[Tonb3oBaTeseil MHTEpeCyeT BHEIIHUIT BUA KOpelleB («KpacHBble KO-
pPeULBbI», «KKOPEULBI POTO» U T.1.). B oTHOIIEHUY KUTAMIEB IIOBTOPSET-
s 3aIIpoC «IIoYeMy?..» («IIoueMy KHUTaHIbI IIbIoT» (1 792) + «ropsuyio
Boay» (1 580) + «mocrosaHO» (1 511)). ITox0oKUl 3ampoc BCTpeuaeTcs B
cBsI3U ¢ Koperamu (5 127, ¢ IIOMyJISPHBIM «II0YEeMY KOPEHIbI eIsiT» —
506) 1 ssmoHamMu (6 888, ¢ YACTOTHBIM «II04YeMy AMIOHIBI endaT» — 344

3arpoca).

1 KuTaMIbl 445 060 SITIOHIIbI 306 377 KOpeMIbI 256 032

g OPHO 24179 ~ oPHO 36 560 cere 27 593
KUTaNIIbI ATIOHIIBI KOpeIeB

g NHTAMHRL 9475 CCKC 17 841 Hopmo 26 083
CyTb AITOHIIEB KOp€uIibl

g NHTAMHRL 5469 BUACO 8 806 KOpeFiIpl e 24 682
BHUIIEO ATIOHIIEB

5 CORC 15439  ZTOHMA 5490 ROPCHISt 12 601
KHUTAleB $ribM apHU

6 PO 15206  “OTEMY 6 8ss PR TOPHO 41 776
KHUTaunuiien ATTOHIIbI KOpeI/II_IbI

7 DoueMy 13483  UOHHPL 5689 pycere 9 602
KHUTAaNIbI reu KOpeI/IubI

g RrracH 10084 PO 5772 cere Teen 8 577
dunbpm SIIOHIIEB KOpeHIeB

g TOm 9 815 CMOTPETH ., ¢ KpacHBbIe 8 539
KHUTAaN1leB AITOHEL]L KOp€uIbl

10 CKOJII::'KO 9160 AITOHEL] 5 446 KOp€unIibl 8 432
KUTAMIEB Tpaxaer ¢doto

Ta6muma 1. O611ast CTATUCTHKA 10 3aIIPOCY «3THOC» (HaHHbIE K HOSIOpIo 2020)

OTrMeTuM, YTO HAOIIOTAETCsI POCT OOIIIETO KOJIMUeCTBa 3alIPOCOB I10
STUM 3THOCAM IO CPABHEHUIO C IPENBIAYIIIMMU TOTaMU .
CiegyromuM 3TalloM CTaJI aHAJIU3 3alPOCOB TUIIA «KUTAWCKUM»,
T.e. IOJACUUTHIBAJIUCH IIpUJIaraTeJIbHble. 3aIPOC «KUTANCKUI» OOJIbIIIe
BCETO IIPUBJIEKAN B CBS3U C SI3BIKOM’, @ BOT «SITIOHCKUM» U «KOPEUCKUI»

1
2

ITo masHBIM Ha ceHTAOPD 2019 T.: KUTAMIBI — 362 285, ATOHITBI — 227 848, KopeIpl — 196 116.
ITo Tabuite BUAEH MHTEPEC K CJIOBY «CephIii» Ha KUTAMCKOM sI3bIKe: U PYCCKOTO yXa OHO
3BYUHUT KAK OMOHHUM K PYCCKOMY HEILIEH3YPHOMY CJIOBY U3 TpeX OyKB.
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— B KOHTEKCTe BJIMIHUS MacCOBOM KyJIbTyphl. Ilosb3oBareneil ceTu UH-
TepecoBaJla KOpelcKasg KOCMeTHKa, JOpaMbl, QUIbBMBI U TOJIBKO IIOTOM —

A3bIK.

1 kuraiickmit 6227 742 COPCHCERAL g4, g0y JUIOHEROE 995 991
KOCMeTHKa IIOPHO
5 KUTaAUCKUII 946 679 KOPEMCKHUX 919 417 SIIOHCKUM 980 567
SA3BIK Jopam CEeKC
3 cepa -“r Ha 999 870 KOpelCcKue 914 952 SIIOHCKHE 932 240
KHUTaMCKOM $duUIBMBI KPOCCBOPJBI
4 Kyrm:rb 199904 KOpe¥cKue 210 870 SITIOHCKIIE 196 690
KHUTaMCKUU JOpaMbI GUITBMBI
+ Kak
+ Oyner KOopercKue SITIOHCKU M
5 mTuia 175 091 P 195 436 . 180 729
CepUaIIbI OHJIAYIH
+ II0-
KUTaMCKU
6 KUTaMCKHe 166 222 KOpeMCcKuM 146 527 KYIIUTb ) 153 544
UIBMBI A3BIK ATIOHCKUI
7 KUTaMCcKoe 166 143 KOpelCcKue 144 301 SIIOHCKHE 125 273
IIOPHO caJIaThl 1oy
+ Kak
+ Oyner Koperickoe SITIOHCKUI
8 cepanrtuma 156 628 P 140 068 125 236
IIOpPHO 6e3
+ II0-
KUTaMCKU
+ Kak
+ Oymer
g MO 156 589 ROPEHCKAL 135704  AMOHCRHE 194 824
KUTaANCKU MOPKOBB HMeHa
cepas
IITHULIA
10 KHUTaNCKUH 146 978 CMOTPCTL 124 060 HHE)HCKaH 118 467
TOM KOpe¥cKue BOJiHA

Ta6mura 2. O61mias CTaTUCTHKA 110 3aIIPOCY «KUTAMICKUIT», KKOPEFICKUIT»,

«STIOHCKU» (K HOsTOpIO 2020)
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Bue comHeHuUs, 0cof0oe BHUMAaHNE BBI3BIBAET CEKCYyaTbHOCTHh UyiKO-
ro. B rabmuite 3 mpencraBieHO MPOLIEHTHOE COOTHOIIEHHE 3arpoca
«mmopHo». Kak BuaHO, 3a Tox 06IIjee KOJTUUYECTBO 3aIIPOCOB I10 STHOCAM
YBEJIUUYMIIOCH, KAK YBETMUYMIICS U CIIPOC IO PpasaM « KATAULBI +  IIOP-
HO », « "KOpeHIbI + “TIOPHO ».

Kurainsr AmoHIBI Kopeiiisr

O6b111ee KOJIIM4ecTBOo
3aIIpoCoOB 10 3THOCY 362 285 227 848 196 116
(cemr. 2019 1.)

3anpoc «IoOpHO»

16 4 2 2 17 54
(cenT. 2019 1.) 6 468 870 7540
ITpoueHT oT ob11eTO
uyncna (ceHr. 2019 r.) 455 % 12,6 % 8,94 %
Crenenn
nonynapHoctu  Ilepsbiit mo IepsoIit o ITepsbrit o
3arpoca IONYyJIAPHOCTHU MOMYJIAPHOCTH HOIIYJIAPHOCTH

(cenT. 2019 1.)
O6111e€ KOJIUYECTBO
3aIIpoCoOB 10 3THOCY 445 060 306 377 256 032
(1a HO6PH 2020 T1.)
3ampoc «IopHO»

(12 HOGPDH 2020 T.) 24179 36 560 26 083
Crenenn
nonynapHocTu  Ilepsbiit mo IlepsoIit 1o Bropoit o
3ampoca IIOIYJIAPHOCTH IOy JIAPHOCTHU ITOMyJIsipHOCTH

(1a HOs6PH 2020 1.)

IIporteHT OT 0611I€TO
gmcna 5,43 % 11,93 % 10,19 %
(1a HO6PH 2020 1.)

Ta6numa 3. IIporieHTHOE COOTHOIIIEHHE U CTeIIeHb IIOMYIIAPHOCTH 3aIIpoca
«IIOPHO»

MoskeT IoKasaTbcs, YTO HHTEpeC K CeKcyarbHOCTH Uy:Koro-sAIoHIa
HECKOJIbKO CHH3MJICA, OQHAKO, eCIM MBI IoIpodyeM mepedopMyInpo-
BaTh 3aIIpoc 10 (opMe «3THOC (IPHUI.) + "IOPHO », TO IMOJIydaercs
HECKOJIbKO MHas KapTHHA. [[J19 HaIVIAMHOCTH IIpe[CTaBIsAEeM ee B BHIE
rpajduxa.

Boo0iite, Hanboee MOIMYJISPHBIN 3alpOC «3THOC (IpWIL) + IIOp-
HO » — pycckoe IopHO (17 724 446 Ha 2019 1. u 26 089 650 Ha HayaIoO HO-
6ps 2020 r.). CaMBIMU TOIYJISIPHBIMU «IIPOU3BOAUTENSIMU» IIOPHO

1 VYerymaer 3ampocy «ceke» (27 593).

198


http://code-industry.net/

-

G Galactica Media: Journal of Media Studies. 2020. No 4| ISSN: 2658-7734
AsmaTckue TUTPHI B I POBBIX HKYHIIX | Doi: 10.46539/gmd.v2i4.141

OPYTUX 3THOCOB OKa3bIBAIOTCS SAMOHIBI, uexu (409 851) m aMepUKaHIIbI
(205 910). OgHaKO MMEHHO B Cily4yae C SIOHIIAMH HAOJII0JAeTcsl 3aMeT-
HBII MHTepeC Ha I'PaHU ¢ 00beKTUBAILMEH (K IIPUMeEPY, 3aIIPOCHI KIIOPHO
ATIOHKNA» U T.7.").

1000000
—— 895991
800000
714078
700000
600000
500000
400000
300000
200000 166143
117997 110085 140068
l i 1 i
0

ANOHCKOE ANOHCKOE KHTaHCHOR KHTalCKoe KopeHcKoe Kope#cKoe
nopHo 2019 nopxo 20209 nopHo 2019 nopHo 2020 nopHo 2019  nopHo 2020

I'paguk 1. KonuuecTBo 3aIpOCOB B MeCAL] «IIPUIL. + “TIOPHO” »

68,114

22,260/
18,064

KMT3HCKAA 803 HMTAHCKEA KYXHA HOPEHCH3s 03  HOPEHCHER KyXHA ANOHCKEA 03 ANOHCKAA KYXHA

I'paduk 2. KommuecTBo 3arpocoB B MecAry («IpwiL. + “‘ema” + “kyxHa»
Yy

1 Ilo cpaBHEHHIO C APYTUMHU 0003HaUeHHBIMH IpymnaMu. Eciin aHanu3upoBars BOOOIIEe 3aIIPOCEI
PO IIOPHO, MOXKHO OTMETHUTb TaKKe CeKCYaJIbHBII MHTepeC POCCHICKUX IIOIb30BaTeIel K
HETPUTAHKAM U MyJIATKaMHU, XOTsI OH IIPOSIBJISIETCS] HECKOJIBKO MEHBIIIE, UeM K SIITOHKaM.
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Kak BumHO M3 Ta6GIUIl BhILIE, CIEIYIOIIUM Ba)KHBIM aCIIeKTOM, BBI-
3BIBAIOIIIM HHTEpPEC IOJIb30BaTENIEH, SABIAETCS AJUMEHTApPHOCTb. [l1d
IIPOCJIeKUBAHUS KOJIUUECTBA 3aIIPOCOB MBI HCIIOJNB30BAIHN ABe HopMy-
JUPOBKU «3THOC (IIPUIL.) + “ema’» U «3THOC (mpuit.) + “kyxust » ([papumx
2). Heo6x0quMo OTMETUTH, YTO B HAIIIUX IPEObIOYIIUX UCCIETOBAHUIX
OBLIO BBISBJIIEHO, UTO II0JIb30BATENIH, OOpAIIAIOIHecs 3a ITIOMOIIIBIO K I10-
HCKOBBIM CHCT€MaM, He BCET/a YETKO OTHAENAIT I'PAaHUIBI OQHOM ayIv-
MEHTapHOM KYJbTYpbl OT aApyroit (AnueB & SIkymenkosa, 2018). Ilpu
aToM, Hauboee «Hy)XUMHU» B IIpeabIAYIIYe TOObl OKa3bIBATHNCH KUTAM -
16! (Xx0T4 B 2019 T. 3Ta Uy’KeCTh HECKOJIbKO CHU3WIIACH, IIOCKOJIBKY IIOUTH
MCYe3NIn KaHHUOAIUCTUUecKre Mapkepbl'). HTepec K aauMeHTapHOM
KyJIBType KHTalIleB 3HAUHUTEeJIbHO BO3pOC Ha (OHe MaHAeMHUU: MaKCHU-
MaJIbHBIN BCILJIECK IIPUXOOUTCA Ha IIepHOM C AHBaps 110 arpenab 2020 r.
(koMuecTBO OOpAIleHUN MO 3aIlPOCy «KUTAKIBI eIsIT» yBEIUUUIOCH
foisree ueM B 3 pasa’), TOrga Kak KOJIMYECTBO OOpAIleHUI IO aHAJIOTUY-
HOMY 3aIIpoCy O KOpeHllax M SMOHIAaX B 3TOT MEPHUOJ OCTAaBaJIOCh B IIpe-
Jejlax HOPMBI.

Bosipilie Bcero mosb3oBaTeNIell HMHTEPECYIOT PELENTHI, a TaKXKe
CII0CO0BI TOCTAaBKY e[bl U MeCTa, I'7ie MOKHO IIOIIpOoOOBaTh Ty MJIH HHYIO
KyXHIO. BeIziesnsioTcs ABa ropoaa, Irge HHTepeCc K KMTAVCKOM KyxHe Hau-
6osiee BeIpaskeH, — XabapoBCcK U BiragmBoCTOK.

Wurepec x BecTuMeHTapHOCTH Uy’KOTO (B Y3KOM CMBICTE, KaK K
OJle)X[ie), KaK ITOKa3bIBaeT OOIIMIT aHATN3 3aIIPOCOB, IIPUCYTCTBYET B TO-
pasgo MEHBIIIEN CTENEeHU, YeM K CEeKCyalIbHOCTH Uy)XOro MM ero ajim-
MeHTapHOU KyJsbType. K mpumepy, komOuHaIus « “SIOHIBI + “HOCAT »
II03BOJIMJIA HAM HOJIYYUTH TAKYI0 CTATUCTUKY 3aIIPOCOB (CM. TabIuUIly 4).

Kak BuaMM, KOJIMUECTBO 3alIpOCOB He3HAaUyHTeJbHOe. HecuipHO 13-
MeHmnach cutyanusa u B 2020 r. IIppMmepHO Takas >Ke KapTMHA BHOHA
TIpU 3aIpoce « AMOHIBL + “omeskaa’» (843 sampoca 3a aHATU3UPYEMBII
nepuon 2019 r., IeMOHCTPUPYIOIIIME€ KaK MHTEpPeC K HAIlMOHAIBHOM OJi€e-
KIe, TaK ¥ POPMYJIHMPOBKYU BPOJEe «SMOHIIBI IOPHO B ofiexkae»). OTmeib-
HO CTOHUT OTMETHUTDH HUINMYHE TAaKUX 3aIIPOCOB, KaK «KOCTIOM SIIIOHIIa» B
BapHaHTe OJEXIbl I Ipa3AHUKA / KapHABAJIA U 3€pKaJIbHOE «AMIOHIIbI
OIIeJTUCH PYCCKUMU Ha XeJIOYUH»".

1 [laHHOe 3asBJIeHNE CIIPAaBeIINBO IS UCCIelyeMbIX MecsleB. Ha one pacmpoctpanenus
HOBOCTE PO KOPOHABUPYC 3aIPOC «KUTAMIIBI eAIT MIIaleHIIeB» B HOs10pe 2018 . HacUUTHIBAI
TOJIBKO 73 obpatenus, B ¢espaie 2020 r. — yxe 1 324.

2 B mexabpe 2019 r. 6pw10 11 138 ob6parrenuii, B ssuBape — 30 039, a B peBpaie — 46 414.

B mocienyrolue MecALbl 9TO YUCIO SHAUUTEIBHO CHUSHUIIOCh U K OKTSOPIO cocTaBMIIO 12 895.

3 3ampoc, Bcrpedasmuiica B 2019 . OTHOCHTCS K paclipoCTpaHUBIIEHCS B pyccKoil cetu MHTepHeT

cepun GoTorpaduii.
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10

AITOHCKAs KyXHs

ATIOHCKAst KyXHs
pelenThI

pecTopaH
SITTOHCKOM
KyXHHU

SATIOHCKAas KYXH:A
PELEIITO3

oona
ATIOHCKOM
KyXHU

SATIOHCKAas KYXHsA
PELEIITHI
PELEIITO3

SAIIOHCKadA
KyXHs OOCTaBKa

HKpa AIIOHCKON
KyXHH

SAIIOHCKIE
HOXHW + IJIA
KyXHU

pbI6a
SITTOHCKOM
KyXHHU

48 378

8 709

4 336

3131

3108

3071

1732

1660

1633

1442

KHUTaMcKas
KyXHs

KHUTaMcKas
KyXHs
peLenThl

KUTaMcKas
KyXHf
oocTaBKa

KHuTaMcKas
KyXHS
peLenTos

pEeLeIIThI
KUTarmcKas
KyXHs
peLenTos

pecTopaH
KHUTAMCKOM
KYXHHU

KHUTaNCKas
KyXHS
xabapoBCK

KUTaMcKas
KyXHs

BJIIaAMBOCTOK

Kade
KHUTAMCKOM
KYXHHU

oona
KHUTAMCKOM
KYXHHU

65 993

13 238

8 437

4 828

4772

4201

3 644

3 166

2911

2621

KOpercKas
KyXHA

KOpericKas
KyXHA
peLenThl

KOpericKas
KYXHS
peterTos’

PeLIeIThI
KopelcKas
KyXHf
peLenTos

pecropaH
KOpeHCKon
KYXHHU

orona
KOpEVICKOM
KyXHU

KOpericKas
KyxHs OTO

KOpercKas
KyXHA
peLenTsl +
c ¢oto

KopeycKas
TOMallIHsAA
KyXHf

KOpericKas
KyXHA
IOCTaBKa

33 947

10 569

3 590

3534

2655

2337

1499

1405

1362

1313

Tabnuua 4. 3arpocs! «3THOC (IpUIL) + “KyxHs”» Ha HOSOPH 2020 T.
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KonnuecTBo 3a11pocoB B
3ampoc MecsI (CTaTHUCTHKA
3a HOIOpb 2019 1.)

IOYEeMY AMOHIIBI HOCAT 207
SIIIOHIIBI HOCAT MacKu 170
II0YeMY SAIOHIbI HOCAT MAacKU 116
+ 4TO HOCAT AIIOHIIBI 62
II0YEMY AIOHIBI HOCAT MAaCKU + Ha JIUILE 61
3a4yeM SAIOHIIbI HOCSAT MAaCKU 43
3a4eM SIIIOHIIBI HOCAT MeAUIIMHCKHE MAacKU 19
KaKyI0 Of€KAY HOCAT AIOHIIbI 14
KaKHe 9achl HOCAT SAIIOHI[bI 12
3a4eM SIOHIIBI HOCAT MAaCKU + Ha JHIIE 11
IoueMy AMIOHIBI HOCAT MacKU + Ha yJIulle 7
ANOHIIBI CO3aIU IPOTpaMMUPYyEMble HOCUMBIE 6
pobopyku

II04YeMY SAMOHIIBI + HE HOCUT TPYCOB 5
II0YeMY AMOHIbI HOCAT MEOUIIMHCKUE MaCKN 5
CymMa 3am1pocosB 738

Ta6nuna 4. CTaTHUCTHKA T10 3aIIPOCy « “ATOHIBI” + “HOCAT »

[Toxoskast cutyarusi 06CTOUT C (POPMYTUPOBKON «KUTAMIIBL...» —
3ech TaK)Ke MHTepeC K MacKaM, T.e. K BECTUMEHTApHBIM maTTepHam Uy-
KOTO, OTJIMYAIOIIMM €ro OT «Hac»'. 3ampochkl « KUTAUIBI + ~HOCAT »
MOYKHO CBECTU O TAaKUX BeAYIIUX IPU3HAKOB: MAaCKH, ITOBSI3KU, OUKH,
o0pyyJasibHbIe KOJIbIAa. AHAJIOTUYHO « KOPEWIbI” + “HOCAT » BKJIIOUAET:
MacKu (4epHble, Ha TOJI-JIUIA) U 00pyJaIbHbIE KOJIBIA.

OGIIIy 0 CUTYaI[MI0 CO CTATUCTUKOM «3THOC + ~OHeKma’» / «9THOC +
“HalMOHANMbHAsA OfeKOa » Mbl OTPasWJIM Ha Trpaduke HUKe. Boiblie
BCETO WHTEpPEC BHI3BIBAET BECTUMEHTAPHOE IIOBeJleHIe KOpEWHIleB.
3aIrpoc «KOPENIbI» CTOUT OTHAEIBHO OT 3aIIPOCOB, CBA3aHHBIX C KHUTaM-
[[aMU U SIITOHIIAMHU, Y KOTOPBIX KOJIMYECTBO OOpAIeHUIT TOUTH OUHA-

1 910 OBLIO CIIpAaBEJIMBO N0 IIaHAEMHUH, XOTA U ceryuac OCHOBHbBIE 3aIIpOChI II0 BCEM TPEM I3THOCAM
OTHOCATCA K MaCKaM.

202


http://code-industry.net/

-

G Galactica Media: Journal of Media Studies. 2020. No 4| ISSN: 2658-7734
AsmaTckue TUTPHI B I POBBIX HKYHIIX | Doi: 10.46539/gmd.v2i4.141

KoBoe. Ha Har B3ruIsan, sTo oTiinyue cBsA3aHO ¢ BausHueM K-pop Ha Boc-
IIpUATHE KOPEHCKOH KyabTyphl. HambompInit ke MHTepec I0JIb30BaTe-
JIM MPOSIBUJIM K HAIMOHAIBHON ofexae ArnoHieB. OTaeabHO CTOUT OT-
METHUTH TOCTATOYHO HU3KUM IIPOILIEHT BHUMaHUA K HAIITMOHAJIBHOM Ofie-
e KoperiteB (Ha HOs0pb 2020 r.). Eciu B ¢BA3U ¢ KUTAWIaMU U SIIOH-
IIaMU HaIlMOHaJIbHas OfeKJa — BTOPOI II0 HOMYJIAPHOCTH 3ampoc, TO
HanboJiee yacTble 3aIIpOChl B CBA3U C KOpeHIlaMHM Ha MaHHBIU IIEPUONI:
«omexmaa Koperires-mapHeii» (403), «Kopenipl 6e3 omexapl» (255), uro,
Ha Halll B3IJIAM, TOKE CBI3AHO C BIMAHUEM MacCOBOH KyJIbTYPBHI.

HUTAHUbI
.

o

118

(¥
(]
LT

200 400 600 800 1000 1200 1400 1600

Mogexna 2019 W HausoHaNsHaA ogexaa 2019 opemna 2020 HAUMOHANEHER ogexaa 2020
I‘paqn/n( 3. KonmuuectBo 3aIIpOCOB «3THOC + “onemna”» B MeECAL]

NHyio kapTuHy Ha0I0gaeM IpU N3MEHEHHUH 3aIIpoca U UCIIOIb30-
BaHNU (POPMYJIBI «3THOC (IpUIaraTteixbHOe) + “omexnaa’». Ha Hamr B3-
TJIs1, TOHOOHbBIE POPMYINPOBKY, B OTIIMYNE OT HCIOIH30BAHHOMN BBILIIE,
OTPKAIOT HE CTOJIBKO BHUMAaHUE K BECTUMEHTAPHOMY ITOBeqeHN0 dy-
YKOTO, CKOJIBKO MHTEpeC K IIPUOOPETEHUI0 YKa3aHHOM OIEXKIbI: 3a4acTYIO
II0JIb30BATENN HIIYT CIOCOOBI TOKYIIKM, KOHKpETHbIE OpEeH/bI, pasMep-
HYI0 JIMHENKY ¥ MarasuHbl, T.e. B JaHHOM ciydae UyKO# BBICTyIIaeT
KaK ITOTeHIIHAIbHBIN UCTOYHUK II0JIE3HOTO pecypca.

Kak BupHO Hipke (rpaduk 4), Takye 3ampochl TOPasjo valle BBO-
msTcs mosb3oBaTersMu. Ho, Kak 1 B cirydae ¢ MCCIeJOBAHHUEM CEKCyalb-
HOCTH, HanuboJiee MHTEPECHBIM 00'bEKTOM B COOCTBEHHBIX IJIa3aX OKAa3bl-
BaeMcsi MBI caMu. KoinuecTBO 0O6palfeHnIl ¢ 3aIpocoM «pyccKasi oje-
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KIa» 3HAYUTEIHHO IIPEBBIIIAeT OOpallleHus 10 HCCAeqyeMbIM TPYII-
naMm'. B clydae ¢ 3alIpocaMU O KOPEHCKOM, AIIOHCKOU onexae HaOII0Ia-
€M IIOUTH OJWHAKOBBbIE YMCJIA, XOTd KOpEMCKasd OfeKIaa BBbI3bIBAET
6ompimii maTEpec B 2020 T..

25000
21601

20000 1

[:]
o
L1
e |

16350 16175 .
15182 15518
15000

10000

nopeﬁc%aq ANOHCKaA KMTANCHARA HD;EH:*EF ANOHCKaA KMTAMCHAA
ogemaa (2019) ogemwaga (2019) ogempa (2019) ogempa (2020) ogemps (2020) ogemaa (2020)

I'paduxk 4. KonudecTBo 3amipocoB «3THOC (pUIL.) + “omeskna”» B MecsIl
Ha HOg6pb 2019 / HO6pH 2020 T.

Crnenyrolas JOCTOIHAsA BHUMAaHUA (POPMYJIHPOBKA — «rojble». Kak
BUIUM U3 rpaduKa Mo JaHHBIM HOSOpsS 2019 T., TUOUPYIOT IO KOJTHUe-
cTBY oOpallieHHIT 3arpockl o kutainax (1 932). Eciiu roBoputs 0 mpo-
LIEHTHOM COOTHOIIE€HWHU, TO Ha IEePBbIM IJIaH BBIXOIAT 3aIIPOCHI O KO-
perinax (1 675, mpubausutensHo 0,8 %), a OPMYIUPOBKHU O KUTANILIAX U
smoniax (1318) cocrasmsror 0,51 % Ha Kaxayio rpynny. C IIoMoIibio
TTOOOHBIX 3aIIPOCOB IIOJb30BATEIN UIIYT KaK MOpHOTpaduyecKue Ma-
TepHUaIbl, TAK U CIIOCOOBI YIOBIETBOPUTH JIOOOMBITCTBO K TelXy OOHAa-
keHHOrO YyrKkoro’. VaMeHsisi CJIOBO Ha IIpUJIaraTeIbHOE B JKEHCKOM
pojne, IoTydaeM HECKOJIbKO MHYI KapTHUHY: yallle BCEero yIOTpPeOIsoT
CIIOBOCOYETAHME «TOJIble SAMOHKH» (61 621), 3a HUMU CIIEAYIOT «TOJIbIE

1  OpmHAaKO CTOUT OTMETHTb, UTO aBCONIOTHBIM JIMAEPOM II0 KOJIHUUECTBY obpateHust 1 B 2019 1., u B
2020 . oxasajach 6eopyccKas ofexaa.

2 U3-3a cnenuduku GopMyINPOBKH IIOIB30BaTEIIMH JAaHHBIN 3aIIPOC IPUMEHAETC K IIOUCKY
¢oTorpaduit TONBIX U MY)KUHH, U KeHITUH. OTHOCHUTEIBHO KOpPEeHIIeB, IIOHIIEB 9TOT 3aIIPoC
Jallie YTOUHsAeTCs CJIOBAaMHU, YKa3bIBAIOLIMMU Ha TO, YTO II0JIb30BaTeIell HHTEPECYIOT UMEHHO
MY>;KYMHBI, a KacaTeJIbHO KUTalIeB HHTepecC pacipenessercs IpUMepPHO IOPOBHY.
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kutasHKu» (21 393) u «roxeie KopessHkm» (12 044)'. Itu mokasarenu
IIOATBEP)KOAIOT HAIIM HAOTIOAEHUs O IOBBIIIIEHHOM HHTepece K SIIOH-
Kam’.

HpIMU ciTOBaMHU, JIOJeH MHTEpeCyeT He TOJIBKO U He CTOJIBKO OJie-
’K[la BO BHEIIHOCTHU Yy’Koro. 3HAUUTEIbHBIN IIPOLEHT 3alIpOCOB CBSA3aH
C O0COOEHHOCTSIMU CTPOEHHUs Teja / BHEIIHOCTH. 31ecCh, B IEPBYIO Oue-
pelb, CTOMT OTMETUTh OI[EHOUHBIE CYXKIEHUs — 3aIlPOC «ITHOC +  Kpa-
cuBble’» («3THOC + “MuJbIe »). [I1s1 cpaBHEHUs TTOKa3aTelel Mbl IIPUBO-

OUM KOJIMYECTBO 3aIIPOCOB II0 APYTUM 3THOCaM (rpaduk 5).

4000

M kpackesis
B A

3000 CTPALLHbIE
2000

1000 [ | 897
666

s W, 1575 59126 [R7al36 Llises 16

o

KOpeLL KMTAHLE AMOH L HEMUS  AMEDHEAULI $PaHLY3s TaMUbl  BLETHAMUL

I'paguxk 5. KonuuecTBo 3ampocoB «3THOC + “Kpacusbie” / “munsie” /
“crpamnubie”» Ha KOHel[ HOSOpPs 2019 .

Kak BupmHO u3 rpaduka, Hanboee KpaCUBBIMU CUHTAIOTCS KOperi-
eI (3,04 % 3alIpocoB Ha H0516pb, 3,26 % — Ha 1 neKa6p51 2019 r.). Cremom
IIOYTH C OOUHAKOBBIM KOJIHNUYECTBOM (POPMYJIHPOBOK CIEIYIOT KUTAIIbI
U SIIIOHITBI, OHAKO, B OTIIMYHE OT KOPENIeB, T STHOCHI peXe CUUTAIOT-
cs MHJIBIMH, 3[eCh Mbl HaOJiofgaeM 3HAUYUTEIbHBIN OTPBIB. 3aIlpoc
«cTpamrHbple» cocTanisieT 0,05 % OT 00IIero 4mcia 3aIrpocoB, CBI3aHHBIX
c HuMmu. K Tomy ke HabIr0aeTcs onpeeseHHas TeHASHIIUS K yBeJInyJe-
HUIO UHTepeca: ecik Ha 1 HOs6ps 2017 r. obpameHuii 6110 Beero 1 829,
To Ha 1 mekabps 2019 1. — yke 7 024 (Goyiee THICSYM TPUXOTUTCS HA

1 [auHble Ha HOﬂ6pL 2020 1.
2 Hrpaer BayKHYIO posIb TeHAEp aBTOpa 3ampoca. [ogbIMu KopelillaMi HHTepeCyloTCsd AeBYIIKH,
OHU OJHU W3 IVIaBHBIX rToTpebuTenert K-popa; muis 0HOLIEH! 9T0 ellle HOBasl afpecHast TPyIIa.
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3aIIPOC «KpacUBbIe KOPEHIIbI ITAPHU» ), T.€. 3[[eCh TaK)Ke OUEBUIHO BIIUSI-
HHe MacCOBOM KyJIBTYpHI. B cirydae ¢ 3armpocaMu 0 KUTaiLax Ha HOAOPH
2017 r. mpuxoguiaoch 825, Ha mekabpp 2019 r. — 1 661, yTO cocTaBiseT
0,44 % ot ofIero KoJu4ecTBa OOpallleHUI, a 3alpoC «CTPAIIHBIE» —
0,08 %. CratucTuka Ha HOSOpb 2020 T. ITOKa3bIBAET yBeJIUUEeHHE oOparlie-
HUIT TI0 3aIIpOcaM: «KOPEHIIbI KpacuBble» (8 582), «<KpacUBble KUTAMIbI»
(2 548), «xpacuBble KOpeHIlbl ImapHU» (1 748), «KpacuBble SIIOHIIBI»
(2 168), «xpacuBble amepuKaHIbI» (1 413), «kpacuBble ¢paHIy3s1» (938),
«KpacuBble Taumbl» (182); U CHUIKeHHe: «KpacuBble HeMIBI» (1 028),
«KpacuBble BbeTHaMIbI» (51). Kak u ¢ mpegpiaymumu GopMyIupoBKa-
MU, ITOJOOHBII 3aIIPOC BBIpA)KaeT B OOJIBIIIEH CTeIIeHU MHTepeC K BHEIII-
HOCTH Yy’)KOTO-My’)KUHUHBI (B TOM YHCJIe CEKCyaTbHBII), HO TAK)Ke MOYKeT
BbIp@)KaTh MHTEpeC K UYKOU >KeHIUHe (IIPUCYTCTBYIOT YTOUHEHWUSI:
«KpacHBbI€ SIIOHIBI JEBYIIKU» U T.I.).

Wutepec x Uyskoil )KeHIIIMHE BOOOIIle TOpa3o 3aMeTHee BhIPAKeH:
3HAYNUTEJIBHO OOJIBIIIe ITOJIb30BaTeNIeH UIITyT MaTepPUaJbl C «KPACUBBIMU
ATIOHKaMU» | T.1. (CM. TpaduK 6). B moncke ¢ TeraMu «SIIOHKU» U «KH-
TasTHKU» JIUJUPYET 3aIIPOC-YTOUHEHUE «IIOPHO»', a B IIOMCKE «KOPESH-
KI» YTOUHEHHE «KpAaCUBbIe HEBYIIKU KOPEeTHKU». 3alIpOC «CTPAIIHbIE»
IIOYTH He BCTpedaeTcsl, MEHbIIIe BCETO OH IIpeCTaBlIeH B KOMOMHAIIUH C
TETOM «KOPEAHKHU ».

Bkpacuebie Mmunoie McTpawkbie

22,455
18,834

2583

ANOHKH HOpEeAHKH HWUTaAHKK

I'padpux 6. CTaTHCTHKA 3aIIPOCOB «KpacuBble / MUIIbIe / CTpALIIHBIe»

1 3ampocsl: «“mopHO” + “c KpacuBbIMHU SOHKAaMH ™ » (5 631) 1 «“mOpHO” + “C KpPaCUBBHIMHU
KuTasHKaMu » (3 094).
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OtpenpbHO, Ha HAII B3IJISAA, HEOOXOAUMO OTMETUTHh BapUAHT «KakK
OTJIMYUTH KUTANIIEB, KOPEUIeB U SAMOHIIEB», HAIPSIMYIO OTPa’KAIOIIHUI
WHTEpPeC K BHEIIHOCTU IIPEICTABUTENEN NabHEBOCTOUYHBIX KYJIBTYP.
[Toqo6HbBIE 3amIpOChl CPAaBHUTEIBHO UACTO BCTPEUYAIOTCS B PA3ITHMYHBIX
BapHaHTaX, C yIIOMUHAHUEM IBYX WJIH TPeX 3THOCOB M WHOTMA COHEp-
KaT YTOUHeHUs (IIpUMepbI IIpeICTaBIeHbI B TabIuIle 5).

Konnuecrtso
3ampoc obpareHuin
(mexabpp 2019 r.)

AIOHEI[ KUTael] Kopeer] 2 675
KOPEMIBI AIIOHIIBI KUTANUIIBI + KaK OTIIMNYUTD 438
OTJINYMe KHUTAMIEB + OT SIIIOHIIEB 382
+ KaK OTJIMYHUTD AIIOHIIA + OT KUTANIa + U KOpenna 329
AIIOHIbI KUTAUIIb] + U KOPEMIIbl OTIUYHNA 292
AIIOHIIBI KUTAUIIB] + U KOPEUIIbI OTIUYHNA 310
+ 4eM OTJIMYAIOTCS AIIOHIBI + OT KOPEUIEeB 309
KUTaNIBI AIIOHIbI KOPEMIBI pa3Inynsl 132
+ KaK pasjMuYuTh KOPENIIEB AMOHIIEB + U KUTAUIEB 78
KHUTaeIl AIIOHeIl Kopeell BbeTHaMeL] 73
AIIOHEL] KMTaell Kopeell pa3Hulla 59
TECT Kopeel] KUTaell + WU AIIOHeL] 40
BHEIIIHOCTb KUTAMIEB KOPENMIIEB + U SAMOHIIEB 40

Tabmuna 5. CTaTUCTHKA T10 3aPOCY «“KaK OTIUYUTD’ 3THOC»

[Toqo6HbIe 3aIPOCHI OTPAYKAIOT MHTEPEC K IIPEICTABUTENSIM HCCIIe-
ayeMoro HaMu peruoHa. [logqo6HOe MOXHO OTMETUTh U B OTHOIIEHUU
HEMIIEB, aME€PHUKaHIIEB, HAIIPUMepP, HO B 3HAUUTEIBHO MEHBIIIEN CTeIle-
HU (37€eCh Jalle XOTAT y3HaTh, KAK OTIUYUTH UyKOTO OT «HAC»). ITU
BBIBOJBI KOPPEJUPYIOT C pe3yJbTaTaMM, KOTOpbIE€ IIOJYYEHHBIMU IIpU
aHAJIM3€ AIMMEHTAapHBIX 3aIIPOCOB, KOTJa TPM KYJBTYpPBI — SAIOHCKad,
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KHUTalCKasg ¥ KOPEMCKas — «PasMBIBAIUCH» B IUIa3aX POCCUMCKUX IT0JIb-
3oBaTesel, popMuUpys 06pa3 HEKOTO YHHBEPCAIBHOTO a3MaTCKOro «Yy-
JKOTO».

Hepenku 3ampocel ¢ yImoOMHHaHUAMHU dacTed Teia. OTINYUTENb-
Hble 0COOEHHOCTH IJIa3 YacTO MIIYT Y BCEX a3UAaTOB, PeKO — y APYTHUX
(rmasa kuraiites — 1 678, smoHiieB — 980, KoperileB — 1 284, HeM1ieB — 34,
aMepuKaHIleB — 22). XapaKTepUCTUKy APYTUX YacTell Teja CTaparoTCs
HalTH, KaK IIPABUJIO, B CBI3U ¢ Kopernamu'. K mpumepy: pyku Kopeii-
11eB — 562, HOrM — 319 (3TOT 3ampocC YacT U B CBSI3Ke C SIIOHIIAMU), IIpec-
Chl KOpelileB — 629 3ampocoB (myis CpaBHEHUs, 3alPOChl «KUTAI[bI
mpecc» — 81, «sAmoHIBI mpecc» — 49). Hamuio cBoeobpasHas «medpar-
MeHTaIusA» Tejaa Uykoro. 3HaMeHaTeleH 3aIpoc «Kopeel 6e3 JIHIa»,
BCTPEYAIOIIIUIICSI BO MHOYKECTBE BapHUaHTOB (Tabaura 6).

Konuuecrtso Konuuecrso
ampoc obpanermii (2019 1.)  o6parmermit (2020 T.)
Kopeerr 6e3 IuIa 1 250 2 167
IIapHU KOPEHIIbI 6e3 JTuna 436 788
¢$oTO KOpeIieB 0e3 auia 342 589
¢$oTO KoperilieB mapHe 6e3 136
JIUIa
IIpecc Koperies 6e3 JuIa 125

Tabnuua 6. CTaTucTHKA 110 3aTIpocy «0e3 muia»

C momoIp0 3TOM OPMYIHMPOBKU IOJIb30BaTeINU MUINYT PoTOrpa-
¢uu nia opopMIIeHU aBaTapoOK / IIOCTOB B COLIMAIBHBIX CETAX, YTO, Ha
Halll B3IJIAM, OTPaKaeT cTpeMJIeHHe K naeHTudukaruu cebs ¢ Yyxum,
IIpUYMHA KOTOPOrO BUAUTCH BO BIMAHUM KOPEMCKOM MaCCOBOM KYJIBTY-
pBI Ha opMUpOBaHUE 00pa3a Kopetiya B CO3HAHUU MOJIOLEKU.

BbIBO/IbI

Eciim cyMMupoBaTh MOJIydeHHbIE JAaHHBIE, CI€AyeT OTMETUTD, UTO
BECTUMEHTAPHOCTh XOTh ¥ BBI3BIBAeT JIOOOIIBITCTBO IIOJIH30BaTEJICH
ceTH, ropasao OoJbllle NX BHUMAaHNE IIPUBIEKAIOT TeJeCHbIe KaTerOpHUHU
Uy:xoro. [locTaTOYHO YacTO MHTEPEC HOCUT CEKCYAIIbHBIN XapaKTep.

Bce BbIIIecKasaHHOe MO3BOJIAET NMPHUWUTH K BBIBOAY, UYTO Meaua-
JagAma@T TpexX MCKOMBIX CTpPaH BBIIIEN AajleKo 3a IIpeaesbl Halluo-
HaJIbHBIX TPAHUI] U yBJIEKATEJIEH U1 MHOI'MX IIOJIb3oBarenen cetu Mu-
tepHeT. [lonmynapHoctes K-pop B mociiegHue rofpl IIOpOAMiIAa B HallleW

1 Bes yuera TEHUTAIUM: TaKue 3aIIpOChl BCTPEUAIOTCA B CBA3U CO BCEMHU 3THOCAMM.
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CTpaHe WHTepeC K STHHYECKHM XapaKTepHCTHKaM ee HocuTeser. Oco-
OyI0 pOJIb B 3TOM IIpOliecce UTPAIOT HAallMOHAIbHBIE 00paspl, CIIOCOOHBIE
IIOMOYb IT03HATHh HOCHUTEJEH APyroi KyJbTypbl. VX aileMeHTHI IlepecTa-
IOT BOCIIPMHUMATBCA B paMKaX PerMOHAJIbHOM MM 3THUYECKOM CIIEIV-
¢uKH, 3aHUMasi CBO€ MECTO B MEXIYHAPOJHOM KYJIbTYPHOM JaHIIad-
Te.
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GODS AND DEMONS, BEAUTIES AND ZOMBIES:
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EDUCATIONAL MAGAZINE “CULTURAL
HERITAGE OF CHINA”
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Abstract

This work reviews the Chinese cultural and mass-educational magazine “Cultural Her-
itage of China” going through several issues of the magazine - those of 2016, 2017 and
2020 years. The brief history of how the magazine was established and structured is
given in the first paragraphs. Following are the reviews of the magazine’s issues about
the vestimental culture of China, the sensitive question of borrowing elements of Chi-
nese culture into the Japanese oral tradition, the history of state examinations. In the
last part of the review I analyze the contents of the special issue on Chinese spirits
and demons.
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AHHOTAIIUA

B craTpe mpuBOgUTCS 0630p KUTAIICKOTO KYJIBTYPHOTO ¥ MacCOBO-IIPOCBETUTETHCKO-
ro xypHasna «KyunbpTypHoe Hacinenue Knrasg», pacCMOTpeHBI HECKOJBKO BBIITYCKOB
KypHauta - 3a 2016, 2017 u 2020 roxsl. B mepBbix ab63arjax mpejacraBieHa KpaTKas Hc-
TOpHSA CO3JaHHUA KypHaJa 1 OIIMCaHa €To CTPyKTypa. [lajmee IpuBOAMTCA PEBBIO HO-
MEPOB KypHaJIa IIOCBAIIEHHBIX BOIIPOCAaM KHMTAMCKOW BECTMMEHTAPHOM KYJIbTYPHI,
BOIIpOCAM 3aMMCTBOBAaHUSA 3JI€MEHTOB KUTAMCKOM KyJIbTYPBl B AIOHCKYIO YCTHYIO
TPaAULINIO, NICTOPUH I'OCYIapCTBEHHBIX 3K3aMEHOB, aHATU3UPYIOTCS peJIMTHOBEeIYIe-
CKHe CTaThH O AyXax U AeMoHax Kuras.
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The Chinese cultural and mass-educational magazine “Cultural Her-
itage of China” was first published in December 2004, sponsored by the
China Bookstore, co-organized by the State Administration of Cultural
Heritage of China, the Ministry of Construction of the People's Republic
of China and the Chinese National Commission for UNESCO. It publishes
monthly issues on Chinese traditional culture. History, literature, fine
arts, architecture, folklore are within the sphere of its publications. The
magazine claims to concern itself “with the oral and intangible heritage of
humanity”, but since it was first published in 2004 up to 2020 it has found
no space for any other humanity other than the Chinese nation, so it
would be more correct to disregard the world-wide claims and accept the
magazine as introducing to the general Chinese-language reader some
facts about Chinese culture.

Picture 1. “Cultural Heritage of China”. Issues of 2020. Cover images
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Among its competitors “Cultural Heritage of China” is without any
exaggeration the best of its kind. It is the first comprehensive systematic
magazine in China, published by China National Geographic and Chinese
Cultural Heritage Foundation and supported by World Natural and Cul-
tural Heritage Foundation, China Folklore Photography Association and
the Beijing Representative Office of UNESCO. Recently the magazine has
been transformed from a collection of fragmented articles to a many-
paged journal with beautiful coloured illustrations, perfect polygraph
work and interesting contents.

The renewed magazine has organized influential contests such as
"The Most Chinese Characters" and "The 100 Most Significant Archaeolog-
ical Discoveries of Chinese Civilization".

In February 2008, the magazine formally cooperated with National
Geographic China and launched its first renewed issue (Issue 28-29, Feb-
03, 2008) in the same month. The new slogan of the magazine is "Let the
past illuminate the future, let history influence the present - we are here
to share history and taste it together".

The magazine aims at:

- giving a historical perspective on China and the world;

- sharing with their readers the beauty of the humanities and explor-
ing Chinese cultural treasures;

- providing an interesting reading for those who love history.

They introduce themselves as “an authoritative magazine that will
never go out of date” and claim that “anything of value that happened
yesterday is our content, any history that interests you is the subject of
our attention”. They promise to enlighten and to uncover secrets. The high
mission of “Cultural Heritage” is “to analyze the legacy of civilization and
highlight the humanistic concern”. Again, the civilization mentioned here
is no other than the Chinese civilization, which in itself is quite enough
for any periodical.

“Cultural Heritage” also serves as an important channel of communi-
cation between China's heritage sites, prospective World Heritage sites
and UNESCO.

The magazines earned all sorts of praises and general acclaim all over
China, it enjoys only positive reviews from critics and readers. The critic,
who writes for “Planet Geographic Quest” under the pseudonym The King
of National Geography appraised the magazine with the following remark:
“The value of the magazine’s content lies firstly in the fact that their ex-
clusive and deep content can be commercialized, they can cooperate with
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other periodicals.....It is priceless, because it reveals the spiritual force
that contributed to our success over the past 5,000 years, and is the reason
why we are Chinese” (King of National Geography, 2019).

The magazine is by no means an academic periodical, the articles
published there are no scholastic papers and don’t claim to say a new
word in history or culture studies. The magazine rather explains to the
reader facts and realities of Chinese tangible and intangible objects of cul-
ture, provides interpretation and detail descriptions to the things the read-
ers already know, at least at the surface level. Yet for the representation
sake some articles, especially at the beginning of the magazine’s post-re-
form life, were written by political figures, renowned scholars and ex-
perts. Thus, Zhang Xinsheng, Chairman of the 28th session of the UN-
ESCO World Heritage Committee, wrote the launch address; Mr. Ban-
derin, Director of the UNESCO World Heritage Centre, wrote a congratu-
latory message for the first issue; Qiu Baoxing, Vice-Minister of Construc-
tion, Mr. Guo, Inspector and Director of the World Heritage Department
of the State Administration of Cultural Heritage, Feng Jicai, Vice-Chair-
man of the China Federation of Literary and Art Circles, and Yu Qiuyu, a
famous scholar, all published relevant articles to ensure the authority of
the magazine's content.

Picture 2. “Cultural Heritage of China”. Special issue of 2020. An article about
origin of snake deities
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To give the reader general impression of the style the magazine em-
ploys and its typical content I give hereby a brief review of several issues
published in the period 2015-2020 years.

Issue No 6 of 2017 is entitled “Imperial Examinations” and all the ar-
ticles there deal with this or that aspect of the famous exams, the never-
ending source of Chinese bureaucracy. The leading article of the issue,
“Examinations in the city of Chang’an” describes the preparation schools
that helped the seekers to prepare for the exams.

The article tells that there were two main sources of candidates for
the imperial examination in the Tang dynasty. One such source was the
"apprentices" from government-run schools, and the other was the "coun-
try tributes" recommended by local governments. The State Academy that
was responsible for this preparation was divided into six brunches: Impe-
rial College, Court School, School of Six brunches, School of Law, School
of Calligraphy and School of Arithmetic. Of these the last three were spe-
cialized, but were considered to be relatively low-level and not politically
influential. The difference between the more prestigious schools was not
in the subjects they taught but in the parents of the students. The parents
of students in the Imperial College were the most powerful officials, often
of no less than the third rank in the civil and military hierarchy. The ma-
jority of students at the Imperial College were relatives of the court eu-
nuchs (about 62%) (Liu Bo, 2017, p. 12). Thus, though the imperial exami-
nation system officially was open to all the strata of the society, only the
children of the powerful and rich can benefit from it, which turned it to
no more than just a selection test within the original elite class, while the
general public had almost no access to the examinations and the official
positions that they served a bridge to.

The imperial examination system, according to one more article, had
two main functions: to select officials for the ruling class and to provide
an occupation for the members of elite. The author believes that from the
point of view of selecting administrative talents it has never been a very
good system. In the Han dynasty, at the dawn of Chinese Empire, local
officials recommended talents to the central government on the following
grounds: the candidates should be versed in the law, be of morally impec-
cable behaviour and be good at dealing with difficult problems. So a per-
son selected according to these criteria would have at least some experi-
ence of dealing with practical problems and would be far more experi-
enced than a poet or a composer. Later these criteria were dropped or
turned into mere formality, the candidates were selected based on the re-
sults of multilevel scholastic examination that proved their mastering of
Confucian books and good memory. The public availability of the official
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posts through exams also degraded to a formality. An official of the Tang
period Li Deyu stated openly that: "For a prominent official in the impe-
rial court, it is necessary to be parented by a public official. Since the chil-
dren of ministers are exposed to the rules and routines of the governmen-
tal machinery from childhood, they are naturally more familiar with
them. But even the most talented scholar from a poor background has to
face a difficult period of transition after joining the court” (Cultural Her-
itage of China 2017, 67). In some cases, the examiners did not even look at
the examination papers while selecting the winners.

It’s curious that in attempt to defend the examination system many
contemporary writers would say that the "poor and lonely” sometimes
had an advantage over the "children from the rich families". However,
modern scholars after a quantitative analysis found out that the term
"poor and lonely” refers to "all those who entered the imperial service
other than the children of officials", which in fact means the children of
lower-middle-class bureaucratic families and the old scholarly families.

The author concludes that the Tang dynasty nevertheless was not a
society in which the ordinary people had no hope of upward mobility
(after having carefully proven to us otherwise). As an argument he says
that the largest proportion of Tang officials were so-called "in-ranking
officials", i.e. those who were originally junior civil servants but because
of their good work performance gained a rank and became lower-level
officials. However, there was basically no hope of further promotion for
them. So much for the upward mobility of the Tang.

There are also some legends and fiction stories in the issue related to
examinations. One story in particular, written by medieval writer Xue
Yonggiang and retold in the journal is worth mentioning, for though it is
supposed to be a praise of a talented scholar, it in fact unintentionally
demonstrates the level of objectivity of imperial exams. There was during
the reign of Tang dynasty a young man called Wang Wei whose talents
won the favors of the Emperor’s brother. The prince wanted to promote
his favourite to some high official position, but for that Wang Wei had to
pass the examinations together with other candidates. In order to be ad-
mitted to the exams this scholar Wang needed a letter of recommendation
from the local authorities. He couldn’t obtain it, because another member
of the royalty, the ninth daughter of the Emperor, had her own favourite,
also a renowned scholar, and made it known to the officials that she ex-
pected the recommendation letter for her own protege. The prince then
invited the princess to a banquet where she saw Wang Wei and was so
impressed by his beauty, his music and his poetry that she changed her
mind in favour of Wang and demanded the recommendation letter for
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him instead of her former favourite. Thus the members of the emperor’s
family, who were not supposed to have any say in the results of the exam-
ination, in fact decided among themselves who will win and who will
lose.

Yet another article compares the present day Chinese gaokao system
- the exams taken by high school students seeking admission to universi-
ties - with imperial system of Confucian scholastic exams taken by candi-
dates for official posts. The history of the gaokao can be indeed traced
back to the imperial examination, with its practice of sealing examination
questions and solemnly breaking the seals in the examination rooms,
strict secrecy of the contents and general exclusive atmosphere. The dif-
ference between two examination systems the author of the article sees in
the fact that the imperial court produced but a few successful candidates
(jinshi) who were admitted to the ranks of bureaucracy. The average num-
ber of candidates admitted each year in the Tang dynasty was no more
than twenty, whereas nowadays those who are able to pass such exams
are many. The article clarifies that “In today's college entrance examina-
tions, the top provincial candidates would be called 'scholar candidates',
and with the division into arts and science subjects, this means that more
than 60 scholar candidates would be produced each year, more than three
times the number of jinshi in the Tang dynasty. Such a limited number of
candidates was simply not enough” (Liu Bo, 2017, p. 11).

The articles of the issue are illustrated with colourful reprints from
medieval books. There are also photographs of historical relics - the exam-
ination hall, the interior design of royal academy etc. Some modern artists
contributed their paintings too.

To give the reader an idea of the style of writing the magazine often
employs I provide a word-per-word translation of two extracts from two
2017 issues, that speak about dresses and vestments throughout the Chi-
nese history:

“The body of a petite Chu woman was delicately and gracefully
shaped by the 'deep garment’, while the plump body of a Tang dynasty
lady was even more feminine when wrapped in the loose dress. The thou-
sand-fold pleated 'horse-faced skirt' was made to follow the steps of fe-
males of the Ming and Qing dynasties, revealing the glory of the delicate
embroidery between the pleats. The 'qipao dress'.... proclaimed the self-re-
liance and independence of women in the new era......These are images
that are unique to China and we should not forget them” (Who is there
half-covering...2017, 41);
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“Nowadays, beauty is in the face, but in the olden days, when beauti-
ful women approached, even the tinkling sound of their footsteps could
signal of infinite musical beauty. This, of course, is because they had an
indispensable decorative magical thing - the ring pendant. In fact, the ring
pendant was a product of the hierarchical society of the Western Zhou
Dynasty, with different jade pendants symbolizing different classes and
strictly maintaining social order. Therefore, wearing jade pendants was
not simply for the purpose of listening to their sounds, but more for the
purpose of ritual, that is, "to listen to oneself and the chime, so that the
sound of jade is in tune with one's walk" (Jingling rings on the skirt, 2017,

p- 20).
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Picture 3. “Cultural Heritage of China”. The issue of 2017 No 11. The index page

One more interesting issue of the magazine attracts interest due to
the fact that its whole contents express the popular idea, that everything
worth noticing in Eastern Asian countries was borrowed from China. This
outspoken blatant China-centrism can be found in many books, public
lectures read by Chinese professors, academic articles, TV-documentaries
and textbooks. From the screens of television and in school and Univer-
sity classrooms the Chinese persuade each other not only that their cul-
ture is the best in the world but also that any other masterpiece of culture
was invented by the Chinese and borrowed by foreigners, especially by
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their neighbouring countries who at this or that period of history experi-
enced Chinese influence. The Japanese kimono was not created by the Ja-
panese - it was borrowed from China. The Korean female vestment (as in
fact the Korean everything) was borrowed from China. Even Russian
dumplings were borrowed from China. Why? Well, because Russians eat
dumplings, the Chinese eat dumplings too, which in itself is a proof. The
idea that something in any other country can vaguely resemble some-
thing Chinese without being actually borrowed never occurs and is never
discussed. It is enough to find something with resembling features in both
cultures to make the Chinese claim it is invented by them and borrowed
by others.

The No 8 issue of 2016 follows this line. It is entitled “Cultural Her-
itage of China. Ghosts of the Night: Monsters exported from China” and
describes various ghosts and demons of Japan - only to claim that their
images were borrowed from the Chinese culture. The article starts by de-
scribing The Night Parade of Demons as a cultural phenomenon. The
Night Parade of Hundred Demons is a Japanese folklore legend that refers
to a parade of monsters and goblins that takes place on a summer night.
The legend developed from the oral tradition, and was first described in
the records of the Heian Period (794-1192 AD): the sources depict ancient
Kyoto as a world infested by spirits and ghosts. The demons and monsters
did not just linger in the deep woods or in the underworld - they some-
times lived under the same roof and in the same city as humans. In sum-
mer, as soon as darkness fell, the demons would parade in groups along
Kyoto's avenues. If any human happened to catch a glimpse of this pa-
rade, they would be cursed and die a sorrowful death.

The legend was illustrated by many Japanese artists, including the
famous Toriyama Ishiyan, who all his life painted mostly goblins and
monsters, the imperial painter Mitsuonobu Tosa from the Muromachi pe-
riod, Yoshiyuki Tsukioka, an ukiyo-e painter from the Edo period etc. The
works of Japanese authors are renowned for intricate details and precise-
ness: each monster has its own peculiar features but through their fright-
ful deformity one can recognize the original things from which they
transformed - a hair comb, a lute, an umbrella. That’s because many of
such demons were not some evil spirits from outside the human world -
they were usual household utensils, old artifacts forgotten and neglected
by the owners turned into monsters out of spite or just old age.

The modern entertainment world also pays tribute to this legend. The
Night Parade of Demons has been adapted into numerous anime and film
productions that have swept the world. One can find it in modern horror
novels, manga, animated series and films.
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Then the author claims that those colorful images of ghosts and
demons are in fact Chinese by origin: “However, not many of the hun-
dreds of ghosts parading around are native to Japan, and most of them
came from China” (Xiao Xi 2016,6). The author would repeat this idea
again and again, without proof or reason other that in the literary works
of some Chinese authors - like early Jin dynasty author Gan Bao and late
medieval Pu Songlin - one can find descriptions of similar demons.

The other argument to the claim that Japanese demons were bor-
rowed from China is given in the summary: “Chinese monsters were "ex-
ported" to Japan in large numbers during the Tang Dynasty in China, the
Japanese Nara and Heian periods. At that time, a large number of Japa-
nese envoys came across the sea with an open mind to study Chinese cul-
ture. Japan imitated the laws, political system and capital construction of
the Tang dynasty, and even demons and monsters were copied from
China. Chinese demons and monsters have gradually penetrated deeply
into the Japanese folklore with the arrival of classical literature It can be
said that China played a vital role in the real formation of Japanese de-
mon culture” (Xiao Xi 2016,11). That’s it. No details, no quotations of any
research, no citations or proofs.

I am not trying to dispute here the idea that Japanese demon mythol-
ogy borrowed a lot from China - it might very well have done so or it
might not. It is the level of argumentation that “Cultural Heritage of
China” generally provides for their claims that I point out here.

Picture 4. “Cultural Heritage of China”. The special issue of 2020. The article
about Buddhist and Taoist deities
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The issue of the magazine that I really enjoyed reading was the latest
special issue about the Chinese demons called “The Book of Ghosts and
Demons”. Published in 2020, it has no number, for it is a special additional
issue, a big 295-paged book (twice as big as a usual issue), magnificently
illustrated and with excellent polygraph work. The issue is a sort of all-
round encyclopedia of Chinese demons and evil spirits: their sorts and
classes, their origins and cults, their history and related modern practices
and traditions, ghost-worshiping carnivals and specifics of Chinese zom-
bies. The illustrations are both modern photographs of masks, demon-re-
lated paraphernalia, exorcisms etc. as well as reproductions of medieval
engravings and other works of art depicting demons.

It would take too much space and time to review here all the rich and
interesting contents of the issue, so I chose a few.

One of the most curious elements of the issue are graphic schemes of
evil spirits explaining various elements of their images and their symbol-
ism. The reader can learn what exactly is symbolized by each head of a
three headed-deity, by each arm of a six-armed demon. This kind of infor-
mation is quite unique and hard to find for either a Chinese or a foreign
reader. Thus, we can learn that there are 8 types of Chinese zombies, in-
cluding the hairy zombie whose body is covered with fur, the white zom-
bie whose body is covered with white fur, the purple zombie with purple
fur, the green zombie with white hair and green fir, the flying zombie who
can fly, the swimming zombie who can swim, the immobile zombie - an
indestructible corpse that cannot move, and the part-zombie whose cer-
tain body parts are indestructible while the others can decay. To fight
against these creatures one uses dog’s blood, chicken’s blood, Taoist
sword made of peach tree, papers with magic spells written in red ink etc.
Evil Taoists use zombies to wrack chaos, controlling them with magic
books and magic bells the sound of which makes the living corpses move
in a certain direction. A terrifying zombie bride is a heroine of many mod-
ern Chinese horror movies - this image is inherited from a long tradition
of real ghost weddings. According to archaic beliefs, unmarried females
couldn’t enter their ancestors’ post-mortem realms, so the parents of a de-
ceased girl organized a ghost wedding to marry her spirit to some male,
dead or alive. This was more often done with a picture or a photo of the
deceased, though actual dead bodies still sometimes participated in the
ceremony (and still do) (Sheng Wenchang 2020, 95-96). An unmarried
young man could enter the otherworldly realm, but he would still be un-
married there and also needed a bride to be wed to. These traditions are
believed to be one of real-life sources of the zombie legend.
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One of the best, to my mind, articles of this issue explores the self-
identification of believers with demonic beings during the rituals of exor-
cism. The cults of evil gods in South China was described in the work of a
few researchers (me including) -it is an interesting phenomenon worth of
attention of anthropologists and culture researchers. Behind the re-
spectable facade of many Chinese deities lies their obviously demonic ori-
gin. For example, the wangye (princely) spirits, who cure diseases, in fact
send out these diseases themselves. Their modern cult in Taiwan reflects
their dual nature; believers worship and expel them at the same time.
Even when people make sacrifices, they put the images of these deities in
a boat that goes out to sea or is burned (Katz 1987, pp. 197-215). Similarly,
in South China the Gods of the Five Ways to Wealth are worshiped (ulu
tsaishen) - their cult first appeared in Jiangnan in the 17th century. These
five deities descended from mountain spirits called Shanxiao, one-legged
villains known for throwing stones at lonely travelers and throwing them
off the path. Just like the wangye spirits, these devilish deities are simulta-
neously worshiped - sometimes through female shamans who claim to
have sexual intercourse with them - and exorcised (Glahn 2004).

A very worthy contribute to the exploration of such cults is offered
by the journalists of the special issue of 2020. The authors Zhuang Wen,
Guo Jing and Zhang Jing describe self-identification of believers with
their revered deities in the worship rites of the Nuo exorcisms in the
southern provinces of China. The rites include offering sacrifices, burning
incense and sacrificial candles, but the most important part of them is the
dance of masks.

Brightly coloured ritual masks are made of fabrics and different types
of wood, most commonly bamboo. The masks are rich in symbolism. Ev-
ery colour, every feature of a mask, every constituent element of a mask
has a meaning, pointing to the character of a deity, demon or ancestor
Outside of the rite though a mask is not treated with a special respect - it
is stuffed in a box, hung on a wall or put in a pantry. But when worn dur-
ing a religious ceremony the mask turns into the face of a deity, and the
person wearing the mask, at least on a sacred level, is perceived as a deity
itself. "The person wearing the mask becomes sacred," explained partici-
pants in religious ceremonies with masks in Guizhou province (Zhuan,
Guo, Zhang 2020, 49).
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Picture 5. “Cultural Heritage of China”. The special issue of 2020. The article
about ritual masks

In Linshan county, Guangxi province, masks are worn during sacri-
fices to ancestral spirits traditionally made by women. In doing so, a witch
dance is performed. The ritual is sometimes called "the game of ghosts".
The essence of the ritual is that the masked dancer embodies the wor-
shiped spirit, which gives her the strength and power to carry out the ac-
tions desired by the community - for example, to leave the village, taking
away the disease with her. The dancers themselves explain that they "ab-
sorb the power of deity" during the masked sacrifice ceremony.

In the neighbouring province of Guizhou, in the city of Anshun,
mask dancing is a male activity. Here, participants dress up in dressing
gowns and take weapons in their hands. Their painted masks represent
the warrior ancestors, and the whole dance depicts a battle with demons
that the dancers are driving out of the borders of the human world.

In Yunnan province, on the border with Myanmar, sacrifice to the
spirits with masks is practiced by the Wa people, Chinese 'bounty
hunters' (until recently, a human skull or severed head was an essential
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attribute of the Wa rituals). Before wearing the mask, participants are ad-
vised to think about the deity they will have to personify, then supernatu-
ral powers will come down on the wearer of the mask.

Interviewed by Chinese ethnographers, believers describe their expe-
riences during ceremonies in a fairly straightforward way: "When I put on
a heavy mask, I do not know who I am anymore" (ibid., p. 46), "At that
moment [ became a spirit", "The human and divine are merging and trans-
forming" (ibid., p. 54) One of the interviewees even expressed his reflec-
tions in this figurative form: "Gods and spirits are in darkness, you cannot
see them, you cannot touch them, but they are kept in the hearts of our
ancestors and exist in colourful masks. To understand God, you have to
wear a mask" (ibid., page 35).

Picture 6. “Cultural Heritage of China”. Issue No4 of 2020. An article about
Chinese minor deities

Thus the data offered by the journalists of this issue do have scien-
tific value, for they show that in the southern regions of modern indus-
trial China still exist religious practices of evocation and impersonation of
spirits and demons, allowing the believers to merge on an emotional and
ecstatic level with the objects of their veneration and to protect them-
selves from the disasters often caused by the same spirits and demons.
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Picture 7. “Cultural Heritage of China”. The special issue of 2020. The leading
article “The World of the Demons”

To sum it up, the “Cultural Heritage” magazine demonstrates a set of
features very typical for Chinese humanitarian studies in general. It is less
interested in research than in educating the public and transmitting the
cultural tradition, it disregards the necessity to prove, and prefers state-
ments bordering on indoctrination. It pays special attention to the aes-
thetic side of the subject matters, which can be seen both in the beauty of
the illustrations and in the picturesque, fiction-like wording of the arti-
cles. The patriotic pride characteristic for this periodical leads it to dimin-
ish other national traditions and to overlook their innovative potential,
ascribing all the inventions to the Chinese. Yet this very infatuation with
all things Chinese becomes the magazine’s strong point when it comes to
exploring local cultures of China.
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Picture 8. “Cultural Heritage of China”. The issue of 2017 No 12.
The index page
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